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HAAWSNTIT8U3 NAGWSNIS NAGWSNIS AY3 Minwe 2385554
o o o e o o Personal
3eAunangns (PLOs) iSeuinly RYUANIE | Knowledge Skills Ethics
Characteristics
PLO1 deansn1wdenguluuTunniegsnauasns
UfduiusmAnannvainiang
Communicate in English across diverse v v v v
business contexts and professional
interactions.
PLO2 uandngAnssun1siiaudednduaznis
andulalaglindnasesssunisgsiauasnsaiiy
gsnInlANUTURAYR UADFIPULALALINGOU
v v v

Demonstrate behavior that reflects integrity
and decision-making based on business ethics,

and societal and environmental responsibility.
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Ethics

ANWULYAAS
Personal

Characteristics

PLO3 UszeniiaeAmusuasyinuenegsnandy
Huifuszneunsiiteamungsianseunss vise
Adugsimuesla

Apply entrepreneurial knowledge and skills to
develop family businesses or establish and

manage personal ventures.

PLOA davinagmdnnagsianifuyu Tagnns
HannaTuvannsunIsiugUsEneUNMsLaL
wwdliugsfia

Develop cost-effective business strategies by
integrating entrepreneurial principles and

business trends.

PLO5 Hmaluladfdvauazuumafituindeusie
Toyaifionsindulanisgsfanazmsduiua
Utilize digital technology and data-driven
approaches for business decision-making and

operations.
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Characteristics
PLO6 ALTIUNISANUNAENSNNAgINALaELNLTA
ANEINIDlUNISUIITUYRIgIAanglAuTUN Il
msUasuwlasegasasila
v v v v

Perform business strategies to enhance the
competitiveness of businesses in rapidly

changing environments.
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HadWSN15I3eUsvamEangns (PLOS)

1. Audnwuzyaranily

A5ERANTRYNTUTEANS N INLAY
AMUEILNTOUILIAUTTTY
Effective Communication and Cross-

Cultural Competence

PLO1 @0ansn1¥denguluusunmnegsnauasnis
UfduiusmAnannvainiang
Communicate in English across diverse business

contexts and professional interactions.

=N

ANUSUHAYUNINRTUFTTURALNAENSNEIEY
Ethical Responsibility and Sustainable
Strategy

PLO2 wanswnAnssunmsfinnudednduazns
pndulalaglivdniSesssuniegsiakasnsaiiy
geRefifinruuRinveusedinuuazAunden
Demonstrate behavior that reflects integrity and
decision-making based on business ethics, and

societal and environmental responsibility.

2. ANMANBALUARANINIYITNWIDANENS

NMIAALTAININEazA1TLATgy

Critical Thinking and Problem-Solving

PLO3 Uszensieadmnusuaziinuennegsnannuiy
fUsznounsiflerianngsiansounss viordu
gsnanuesla

Apply entrepreneurial knowledge and skills to
develop family businesses or establish and
manage personal ventures.

PLO5 Hmaluladidvauazuuimafituindeusie
Foyarfionisindulanisgsfanazmssuiuau
Utilize digital technology and data-driven
approaches for business decision-making and
operations.

PLO6 fifiunsnnunagnsniegiauaziiada
mmmmafﬂuﬂﬂiLLﬁdﬂsﬁJuﬁumqiﬁﬁlmaiﬁu?uwﬁﬁmi
WasuuUasesernsald

Perform business strategies to enhance the
competitiveness of businesses in rapidly

changing environments.
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HadWSN15I38UsvamEangns (PLOS)

INWEAINALALTINT

Digital and Business Competences

PLO5 Mineluladfdviauazuumfiduindeusie
Foyaifionsindulanisgsfanagmsduiiuam
Utilize digital technology and data-driven
approaches for business decision-making and
operations.

PLO6 fifiunsnunagnsniegiauaziiada
Anuaansalumssiuregsianeléuundising
WasnuUasesernsald

Perform business strategies to enhance the
competitiveness of businesses in rapidly

changing environments.

MINaNgINInsaUaFILazLLIAnNITTU
AUsENBaUNS
Family Business Development and

Entrepreneurial Mindset

PLOA davinagmdmagsianifumu Tnensnaunay
wann1siunsuiUszneunIsuazuliugsia
Develop cost-effective business strategies by
integrating entrepreneurial principles and
business trends.

PLO6 suiumsninagnsnisgsiauaziiuda
AnuaansalumIsiuregsianielduundiing
WaguuUasegernsald

Perform business strategies to enhance the
competitiveness of businesses in rapidly

changing environments.
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