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Kemakorn Chaiprasit

Assistant Professor
Department of Management and Entrepreneurship

Chiang Mai University Business School

Academic Background
e D.Sc. (Knowledge Management) Chiang Mai University, Thailand. 2009
e M.B.A. (Business Administration) Chiang Mai University, Thailand. 2001
e B.Eng. (Industrial Engineering) Chiang Mai University, Thailand. 1997

Work Experience
e 2022 - 2026 : Head of Department - Department of Management & Entrepreneurship, Faculty of Business Administration Chiang Mai University
e 2017 - 2020 : Associate Dean - Faculty of Business Administration Chiang Mai University
e 2012 - 2016 : Associate Dean - Faculty of Business Administration Chiang Mai University

Teaching
Courses Taught (Last 5 years)
Doctor :
709812 Quantitative Research Method 1
709899 Thesis
Master :
702718 Risk Management
703701 Fundamental of Management and Organization
703737 Operations Management for Executives
703739 Strategic Supply Chain Management
703740 Principles of Operations Management for Productivity and Qualily
703742 Operations and Supply Chain Management
703745 Entrepreneurship : New Venture Creation
703771 Managerial Statistics and Decision Modeling
703772 Business Research Methods
703773 Statistics and Data Analytic
703774 Business Research and Analytics
703780 Integrated Business Analysis and Solutions
703793 Seminar in Management
703795 Graduate-level Business Site Visit
703797 Academic Literature Writing
703798 Independent Study
705704 Essentials of Marketing Research in Digital Age
705713 Statistics for Marketing Research
Bachelor :
703103 Introduction to Entrepreneurship and Business
703131 Personal Leadership Development
703305 Business Project Management
703345 Quantitative Analysis for Management
703352 Introduction to Hospitality and Tourism Management
703353 Introduction to Health Service Organization Management
703412 Knowledge Management for Business Organizations
703441 Business Quality Management
703498 Selected Topics in Management
703499 Seminar in Management
704201 Operation Management in Service Business
704351 Data Analytics for Service Business Management
704399 Professional Training in Service Businessmanagement



704411 Wellness Tourism Management

704496 Specific Studies in Service Business Management
704497 Special Problem in Service Business Management
704498 Selected Topics in Service Business Management
704499 Seminar in Service Business Management

Article in Journal
International :
e BURANAPIN, S., LIMPHAIBOOL, W., JARIANGPRASERT, N., & CHAIPRASIT, K. (2024). Enhancing Employee Resilience through Eastern Spirituality and Western Scientific
Mindfulness. Cogent Business and Management. 11(1), 2377766. https://doi.org/10.1080/23311975.2024.2377766
e BURANAPIN, S., LIMPHAIBOOL, W., JARIANGPRASERT, N., & CHAIPRASIT, K. (2023). Enhancing Organizational Resilience through Mindful Organizing. Sustainability. 15(3),
2681. https://www.mdpi.com/2071-1050/15/3/2681
e LIMPHAIBOOL, W., BURANAPIN, S., JARIANGPRASERT, N., & CHAIPRASIT, K. (2022). Collective Mindfulness and Organizational Resilience in Times of Crisis. Change
Management. 22(2), 49-60. https://doi.org/10.18848/2327-798X/CGP/v22i02/49-60
e CHAIPRASIT, K., SUKTHOMYA, D., & CHETTEERAPHAT, A. (2020). The Effect of Executive's Gender and Age on Human Resource Responsibility. Polish Journal of Management
Studies. 21(2), 129-141. 10.17512/pjms.2020.21.2.10
e LONKANI, R, CHAIPRASIT, K., & DISKULNETIVITYA, P. (2017). Does Board Gender Diversity Affect Firm Performance? Empirical Evidence from Thailand. International Journal of
Applied Business and Economic Research. 15(6), 81-98.
e CHAIPRASIT, K., JARIANGPRASERT, N., CHOMPHUNUT, A., NAPARAT, D., & JATURAPATTARAPORN, J. (2011). Tourist Expectations Toward Travel And Tourism Websites In
Thailand. International Business & Economics Research Journal (IBER). 10(3), 41-50. https://doi.org/10.19030/iber.v10i3.4099
e CHAIPRASIT, K., & SANTIDHIRAKUL, O. (2011). Happiness at Work of Employees in Small and Medium-sized Enterprises, Thailand. Procedia - Social and Behavioral Sciences.
25(), 189-200. https://doi.org/10.1016/j.sbspro.2011.10.540
National :
e ARIWANNA, K., KAWEWONG, N., DISKULNETIVITYA, P., & CHAIPRASIT, K. (2023). Marketing Mix Factors Affecting Thai Consumers' Purchasing Newly Launched
Condominiums Project in Chiang Mai Province. Journal of Business Administration The Association of Private Education Institutions of Thailand. 12(2), 48-61.
e PIROM, R, SANTIDHIRAKUL, O., & CHAIPRASIT, K. (2023). Factors Affecting Readiness for Digital Transformation of Small and Medium Enterprises in Chiang Mai Province.
Panyapiwat Journal. 15(1), 48-60.
e SRICHOMTONG, T., SANTIDHIRAKUL, O., & CHAIPRASIT, K. (2019). Motivation Factors Affecting Decision to Establish Startup Business of Entrepreneurs in Chiang Mai
Province. Panyapiwat Journal. 11(3), 15-29.
e SINGPATHOUM, K., SANTIDHIRAKUL, O., CHAIPRASIT, K., & BURANAPIN, S. (2020). Job Motivation Factors of Employees of Savannakhet University Lao's People Democratic
Republic. Journal of Social Sciences Srinakharinwirot University. 23(1), 1-19.
e CHAIPRASIT, K., & SANTIDHIRAKUL, O. (2017). Comparison of Entrepreneurial Development Models Between Thailand and Azores Island, Portugal. Panyapiwat Journal. 9(a1fu
WLAR), 6-17.
e JARIANGPRASERT, N., CHOMPHUNUT, A., NAPARAT, D., CHAIPRASIT, K., & JATURAPATTARAPORN, J. (2011). The Evaluation of Thailand E-Tourism Websites. Chulalongkorn
Review. 23(91), 88.
e JARIANGPRASERT, N., TANTIPRABHA, P., CHAIPRASIT, K., & NIMANANDH, K. (2008). The Readiness and Needs for E-Commerce of SMEs in Chiang Mai Province, Thailand.
Chulalongkorn Review. 20(78), 77-91.
e KIMPAKORN, N., SANTIDHIRAKUL, O., CHAIPRASIT, K., & THAWIPHAT, K. (2008). Factors Contributing to Employee Engagement: A Case of Telecommunication Organization.
Veridian E-Journal, Silpakorn University. 1(1), 36-47.
e JARIANGPRASERT, N., TANTIPRABHA, P., CHAIPRASIT, K., & NIMANANDH, K. (2007). A Case Study of SMEs Implementation of E-Commerce in Chiang Mai Province, Thailand.
Chulalongkorn Review. 19(74), 68-79.

Article in Proceeding
e GOURLAY, S. E,, CHAIPRASIT, K., & SANTIDHIRAKUL, O. (2022). Happiness at Work of Generation X and Generation Y Operating Employees in Private Service Businesses in
Chiang Mai Province. In Global Technology and Business Management Conference : GTBMC 2022. (pp. 51). Chiang Mai, Thailand : Faculty of Business Administration, Chiang Mai
University.
e CHANROTCHANAPHANA, A., & CHAIPRASIT, K. (2022). INVENTORY MANAGEMENT OF GOODHEALTH MARKET COMPANY LIMITED. In The International and National
Conference on Business Administration and Accountancy 2022 (INCBAA 2022). (pp. 83-92). Chonburi, Thailand : Faculty of Management and Tourism, Burapha University.
e JUTAVIRIYASAKUL, N., & CHAIPRASIT, K. (2021). Service Quality Development of Phitsanulok IT City Company Limited (Phayao Branch). In The 13th Business Management
Research Conference (BMRC). (pp. 189-203). Chiang Mai, Thailand : Chiang Mai University Business School.
e RUANSUK, J.,, CHAIPRASIT, K., & DIREKWATTANACHAI, C. (2019). Happiness at work of Operative Employee at Production Department of Quality Ceramic Company Limited,
Lampang Province. In The 12th Business Management Research Conference (BMRC). (pp. 71-83). Chiang Mai : Faculty of Business Administration, Chiang Mai University.
e JABUMRUNGWONG, C., CHAIPRASIT, K., & KAEWAMPHAI, W. (2019). The Evaluation of Learning Organization of Erni Electronics (Thailand) Company Limited. In The 12th
Business Management Research Conference (BMRC). (pp. 42-54). Chiang Mai : Faculty of Business Administration, Chiang Mai University.
e JAICHUMIJAI, P., CHAIPRASIT, K., & ISSARACHEVAWAT, K. (2019). Strategic Information Planning in Research, Faculty of Business Administration, Chiang Mai University. In The
12th Business Management Research Conference (BMRC). (pp. 55-70). Chiang Mai : Faculty of Business Administration, Chiang Mai University.
e WANPAN, S., CHAIPRASIT, K, THEERANUPHATTANA, A., NIMANANDH, K., & WILOEDSAK, A. (2018). Organization Development through Kaizen Concept. In National Higher
Education Support Staff Exhibition on Work Improvement, Research, Inventions and Innovation (NHESSE-3 rd). (pp. 243-258). : Udon Thani Rajabhat University.
e PATTANASIRIAMORN, P., SANTIDHIRAKUL, O., & CHAIPRASIT, K. (2017). Evaluation of Learning Organization by Employees of the Department of Rehabilitation Medicine at
Maharaj Nakorn Chiangmai Hospital, Chiang Mai Province. In The 10th Business Management Research Conference (BMRC). (pp. 393-406). Chiang Mai : Faculty of Business
Administration, Chiang Mai University.
e SAIRAI P., CHAIPRASIT, K., & SANTIDHIRAKUL, O. (2016). Customer Satisfaction Towards Service Quality of Emergency Unit at Maharaj Nakorn Chiang Mai Hospital. In The
9th Business Management Research Conference (BMRC). (pp. 854-869). Chiang Mai : Faculty of Business Administration, Chiang Mai University.
e PANLIM, C.,, SANTIDHIRAKUL, O., & CHAIPRASIT, K. (2015). Preferred Staff-Qualifications from Perspectives of Employers in Samut Sakhon Province. In The 8th Business
Management Research Conference (BMRC). (pp. 257-273). Chiang Mai : Faculty of Business Administration, Chiang Mai University.
e WISAWAPAISARN, O., & CHAIPRASIT, K. (2015). Job Embeddedness of Clinical Research Employees in Thailand of Contract Clinical Research Organization. In The 8th Business
Management Research Conference (BMRC). (pp. 305-319). Chiang Mai : Faculty of Business Administration, Chiang Mai University.
e SRIPUNYAPHIKHUP, S., & CHAIPRASIT, K. (2015). The Development of Information System for Inventory Management of Square Intertrade Limited Partnership. In The 8th
Business Management Research Conference (BMRC). (pp. 320-339). Chiang Mai : Faculty of Business Administration, Chiang Mai University.
e LERTWATTHANAWILAT, S., & CHAIPRASIT, K. (2014). Opinion of Employees Towards Knowledge Management Process of Sriphat Medical Center, Faculty of Medicine, Chiang
Mai University. In The 7th Business Management Research Conference (BMRC). (pp. 94-110). Chiang Mai : Faculty of Business Administration, Chiang Mai University.
e PRUGSIGANONT, B., CHAIPRASIT, K., & SUGANTHA, S. (2014). Border Trade Situation in Upper North of Thailand. In The 5th Joint Symposium between CMU and KU. (pp. ).
Chiang Mai : Chiang Mai University.
e CHAIPRASIT, K., & SANTIDHIRAKUL, O. (2013). The Evalution of Learning Organization of Small and Medium Sized Enterprises in the Upper Northern Part of Thailand. In The
3rd International Business Management Research Conference (IBMRC). (pp. 127-138). Chiang Mai : Faculty of Business Administration, Chiang Mai University.
e CHAIPRASIT, K., JARIANGPRASERT, N.,, CHOMPUNOOT, A., NAPARAT, D., & JATURAPATTARAPORN, J. (2010). The Tourists Expectation Towards Tourism Website in Thailand. In
The 2010 International Business & Economics Research Conference. (pp. ). Las Vegas, USA. : .



e JARIANGPRASERT, N., CHOMPHUNUT, A., NAPARAT, D., CHAIPRASIT, K., & JATURAPATTARAPORN, J. (2010). The Evaluation of Thailand E-tourism Websites. In The
International Business & Economics Research Conference. (pp. ). Kitakyushu, Japan : .

e SANTIDHIRAKUL, O., KIMPAKORN, N., CHAIPRASIT, K., & MUEANGJAI, O. (2009). Sources of Employee Engagement: A Case Study of Provincial Electricity Authority in
Lamphun Province. In The 2nd Business Management Research Conference (BMRC). (pp. 74-81). Chiang Mai : Faculty of Business Administration, Chiang Mai University.

Chapter Case
e CHAIPRASIT, K., & LERTPHOKANONT, K. (2024). Financial Management. IN Assoc. Prof.Dr. Adisak Theeranuphattana (Ed.), Introduction to Entrepreneurship and Business (pp.
210-240). Chiang Mai : Department of Management and Entrepreneurship, Faculty of Business Administration, Chiang Mai University.

Confer ence Presentation
e GOURLAY, S. E., CHAIPRASIT, K., & SANTIDHIRAKUL, O. (2022). Happiness at Work of Generation X and Generation Y Operating Employees in Private Service Businesses in
Chiang Mai Province. Global Technology and Business Management Conference : GTBMC 2022. Chiang Mai, Thailand.
e DISKULNETIVITYA, P., KAWEWONG, N., & CHAIPRASIT, K. (2020). The Investment Opportunity Set, Capital Structure, and Dividend Policies in Different Corporate Life Cycles:
Evidence from Thailand. The 2020 Special Joint Conference of the Academy of International Business-Africa (AIB-Africa) and the Academy of International Business-US Northeast
(AIB-USNE) Chapters. Nairobi, Kenya.

Grant
e CHAIPRASIT, K., KAWEWONG, N., THEERANUPHATTANA, A., PICHAYAKUL, P., JANGKRAJARNG, V., BURANAPIN, S., KANTABUTRA, S., KOWSUVON, K., CHERNBUMROONG, S.,
TEERASOPONPONG, S., KAMALANON, P., & SAIPRASERT, W. (2024). ysasnnisnisisaunissaumenisianisuazasiilugdsenaunisdunisiaundnaainniegsfiazasacdns 1uaa
ns@nmid 1 flnns@nmn 2567, Faculty of Business Administration, Chiang Mai University.
e CHINGCHAYANURAK, C., NAPARAT, D., CHAIPRASIT, K., BURANAPIN, S., KIMPAKORN, N., SAMPET, J., CHAOVISITSAREE, S., DEMELLO, H., PETSANGHAN, P., BUNJAIPET, B.,
CHATTANANON, A., PHAWANNA, S., CHANTAPHAO, T., LONGTHONG, N., SRIPLENG, P., SAITEP, W., CHAOPAISARN, P., TEERASOPONPONG, S., & THEERANUPHATTANA, A.
(2024). Mini Master of Business Administration (Mini MBA), Bangkok Hospital Chiang Mai.
e CHINGCHAYANURAK, C., INYA, P., TRAKARNSIRINONT, W., SRISOMWONGSE, R., CHAIPRASIT, K., KAWEWONG, N., SAMPET, J., & NAVARATANA NA AYUDHYA, T. (2023).
Research to Market Projects: Business and Market Potential Analysis, Northern Science Park.
e CHAIPRASIT, K., NIMANANDH, K., & JANGKRAJARNG, V. (2017). Hired to Analyze and Evaluate the Results of a Survey of Biomass Fuels for Use as Alternative Energy in the
Northern of THAILAND, Energy Technology for Environment Research Center : ETE.
e LONKANI, R, DISKULNETIVITYA, P., KAWEWONG, N., JANGKRAJARNG, V., CHAIPRASIT, K., SANTIDHIRAKUL, O., & SUKTHOMYA, D. (2015). The Effects of Executives' Gender
and Age Diversity on Human Resource, Environment and Social Responsibility, Faculty of Business Administration, Chiang Mai University.
e JANGKRAJARNG, V., KAWEWONG, N., & CHAIPRASIT, K. (2015). Assessment results and developing the performance evaluation Designated Areas for Sustainable Tourism
Administration (Public Organization), Designated Areas for Sustainable Tourism Administration (Public Organization).
e CHAIPRASIT, K., & SANTIDHIRAKUL, O. (2014). Comparison of Entrepreneurial Development Model Between Thailand and Azores Island Portugal, Faculty of Business
Administration, Chiang Mai University.
e LONKANI, R, DISKULNETIVITYA, P., & CHAIPRASIT, K. (2013). Executive Gender Differecces, Firms Risk and Performance, Faculty of Business Administration, Chiang Mai
University.
e KIMPAKORN, N., PICHAYAKUL, P., JANGKRAJARNG, V., CHAIPRASIT, K, PROMBUROM, T., CHAMPAWAN, S., & MANEESONG, O. (2013). Knowledge Construction and Capacity
Building for Positioning and Planning Tourism in 25 Districts of Chiang Mai Province under the Lanna cultural tourism project and under the Upper North Provincial Group No.1
Budget year 2013, Chiang Mai Provincial Community Development Office.
e PRUGSIGANONT, B., KAMNUAN, N.,, ., SUKANTA, S., & CHAIPRASIT, K. (2012). Border Trade Situation in the Upper North of Thailand, Faculty of Business Administration,
Chiang Mai University.
e BURANAPIN, S., SANTIDHIRAKUL, O., CHOMPHUNUCH, A.,, KANTABUTRA, S., CHAIPRASIT, K., NIMANANDH, K., SAIPRASERT, W., PICHAYAKUL, P., THEERANUPHATTANA, A.,
JANGKRAJARNG, V., JARIANGPRASERT, N., TANTISENEEPONG, M., & BOONYASURAT, W. (2012). The project model development kit for area management in the moat of Chiang
Mai. (Fearn Ban Yarn Vieng ), Faculty of Business Administration, Chiang Mai University.

Research Report
e PRUGSIGANONT, B., SUKUNTHA, S., CHAIPRASIT, K., KUMNUAN, N., & WATANAKUN, N. (2013). Border Trade Situation in the Upper North of Thailand. (Research Report).
Chiang Mai : Faculty of Business Administration, Chiang Mai University. 121 page.
e CHAIPRASIT, K., & SANTIDHIRAKUL, O. (2011). Happiness in Work of Personnel in Small and Medium Enterprises in Chiang Mai Province. (Research Report). Chiang Mai :
Faculty of Business Administration, Chiang Mai University. 121 page.
e SANTIDHIRAKUL, O., & CHAIPRASIT, K. (2011). Evaluation of Learning Organization of Small and Medium Sized Enterprises in the Upper Northern Part of Thailand. (Research
Report). Chiang Mai : Faculty of Business Administration, Chiang Mai University. 176 page.
e PICHAYAKUL, P., CHAIPRASIT, K., SAMPET, J., & MORACHNICK, T. (2011). An Analysis of Economic Multipliers of Community Tourism in Chiang Mai: Case Studies of Wualai
Walking Street and Tapae Gate Walking Street. (Research Report). Chiang Mai : Faculty of Business Administration, Chiang Mai University. 59 page.
e PICHAYAKUL, P., CHAIPRASIT, K., & CHERNBUMROONG, S. (2010). TQM in the Management of Change at Chiang Mai Night Safari. (Research Report). Chiang Mai : Faculty of
Business Administration, Chiang Mai University. 36 page.
e PICHAYAKUL, P., CHAIPRASIT, K., & CHERNBUMROONG, S. (2010). TQM Case Study: An Application of the Process Management Technique. (Research Report). Chiang Mai :
Faculty of Business Administration, Chiang Mai University. 319 page.
e JARIANGPRASERT, N., CHOMPUNUCH, A., NAPARAT, D., CHAIPRASIT, K., & JATURAPATTARAPORN, J. (2010). Using Website for E-Tourism Strategies of Thailand. (Research
Report). Chiang Mai : Faculty of Business Administration, Chiang Mai University. 145 page.
e PICHAYAKUL, P., CHAIPRASIT, K., & CHERNBUMROONG, S. (2010). TQM Case Study: An Application of the QCC Technique. (Research Report). Chiang Mai : Faculty of Business
Administration, Chiang Mai University. 163 page.
e PICHAYAKUL, P., CHAIPRASIT, K., & CHERNBUMROONG, S. (2010). TQM Case Study: An Application of the 5s Technique. (Research Report). Chiang Mai : Faculty of Business
Administration, Chiang Mai University. 86 page.
e TANTIPRABHA, P., JARIANGPRASERT, N., CHAIPRASIT, K., THANANCHAI, N., & SRILAKEAW, A. (2008). The need for study in the Bachelor of Business Administration
(International Program) of the Faculty of Business Administration Chiang Mai University. (Research Report). Chiang Mai : Faculty of Business Administration, Chiang Mai University.
94 page.
e SANTIDHIRAKUL, O., SAIPRASERT, W., CHAIPRASIT, K., TAWANG, S., & PHICHAI, K. (2005). Working conditions of the Faculty of Business Administration Chiang Mai University
And the satisfaction of employers or graduate users with the Faculty of Business Administration Chiang Mai University. (Research Report). Chiang Mai : Faculty of Business
Administration, Chiang Mai University. 123 page.
e JARIANGPRASERT, N., TANTIPRABHA, P., CHAIPRASIT, K., & NIMANANDH, K. (2005). The Readines and Needs for E-Commerce of SMEs in Chiang Mai Province. (Research
Report). Chiang Mai : Faculty of Business Administration, Chiang Mai University. 200 page.
e SANTIDHIRAKUL, O., SAIPRASERT, W., CHAIPRASIT, K., TAWANG, S., & PHICHAI, K. (2004). Working conditions of the Faculty of Business Administration Chiang Mai University
And the satisfaction of employers or graduate users with the Faculty of Business Administration Chiang Mai University. (Research Report). Chiang Mai : Faculty of Business
Administration, Chiang Mai University. 131 page.
e CHAIPRASIT, K. (2003). Merchandise Purchasing of Small Retail Grocery Stores in Amphoe Mueang, Changwat Chiang Mai. (Research Report). Chiang Mai : Faculty of Business
Administration, Chiang Mai University. 157 page.

Service



Community Service

Chair of a Committee

e 2021 : Panel Moderator of Rubber Tree Safety Issue of Chiang Mai-Lamphun Road, Chiang Mai City Hall.
Professional Service

Academic Conference : Discussant

e 2019 :PKNU - CMU Joint Academic Conference, Faculty of Business Administration, Chiang Mai University.

Academic Conference : Moderator/Facilitator

e 2021 :The 13th Business Management Research Conference (BMRC) and The 10th International Business Management Research Conference (IBMRC), Chiang Mai
University Business School.

Advisor

e 2020 : Regina Coeli College Consultant, Regina Coeli College.

e 2018 : Enhancing Competency for Entrepreneurs in Coffee Industry, Science and Technology Park Chiang Mai University (CMU STeP).
e 2018 : Research project "Extension for Development Dehydrated Products Nam Prik Num Original Recipe by Neua-Tip to Production and Commercial Distribution"”, Food
Innovation and Packaging Center.

Chair : Committee/Task Force

e 2022 : Committee Chair Meeting of Chiang Mai Breath Council, Chiang Mai Breathe Council.

Editor : Conference Proceeding

e 2021 :The 10th International Business Management Research Conference (IBMRC), Chiang Mai University Business School.

Invited Lecture

e 2022 : KPI for Happy Organization, Institute of Future Studies for Development.

e 2022 :Job Ready Training Soft Skills Development, School of Lifelong Education, Chiang Mai University.

e 2022 :Speaker in topic Kaizen Concept and Implementation, Faculty of Social Sciences, Chiang Mai University.

e 2022 : Lecturer for Risk Management Technique, Uniserv Chiang Mai University.

e 2022 : Lecturer for Planning and Ways of Working, School of Lifelong Education, Chiang Mai University.

e 2022 : Planning and ways of working, School of Lifelong Education, Chiang Mai University.

e 2021 :Business and Management Concept, Faculty of Humanities, Chiangmai University.

e 2021 :Human Resource Management, Energy and Environment, Faculty of Science, Chiang Mai University.

e 2021 :Business Model Canvas in Health and Nursing, Faculty of Nursing, Chiang Mai University.

e 20217 : Principle of Administrations and Management, Faculty of Dentistry, Chiang Mai University.

e 2021 : Business and Management, Faculty of Humanities, Chiang Mai University.

e 2021 : Preparing to HR career, Faculty of Social Sciences, Chiang Mai University.

e 2021 : Startup and SMEs for Chiang Rai Rajabhat University, Chiang Rai Rajabhat University.

e 2021 : Lecturer for Business Concept, Faculty of Humanities, Chiang Mai University.

e 2021 : Skill Development for Student, Chiang Mai Rajabhat University.

e 2020 : Business Management Concepts, Faculty of Humanities, Chiang Mai University.

e 2020 : Preparing to practices in organizations, Faculty of Social Sciences, Chiang Mai University.

e 2020 : Improvement Culture, Faculty of Mass Communication, Chiang Mai University.

e 2020 : Kaizen Concept, Faculty of humanities, Chiang Mai University.

e 2020 : Quality and Competitiveness, AMS Clinical Service Center, Faculty of Associated Medical Sciences, Chiang Mai University.

e 2020 : Business Canvas, Faculty of Nursing, Chiangmai University.

e 2020 : Business Concept, Faculty of Humanities, Chiang Mai University.

e 2019 : Improvement Projects through Kaizen Concept, Khon Kaen Business School.

e 2019 : AccBa Improvement Projects through Kaizen Concept, Faculty of Nursing, Chiang Mai University.

e 2019 :Human and Business Management, Faculty of Humanities, Chiang Mai University.

e 2019 : Quality Management, Montfort College.

e 2019 : Business management concepts, Faculty of humanities, Chiang Mai University.

e 2019 : Principles of Management, AMS Clinical Service Center, Chiang Mai University.

e 2019 : Project Writing, Nim Express.

e 2019 : Business Analysis Through Business Model Canvas, Faculty of Nursing, Chiang Mai University.

e 2018 : Principles of Management, AMS. Clinical Service Center, Faculty of Associated Medical Sciences, Chiang Mai University.

e 2018 : Perspectives on Sustainability and Innovation, Science & Technology Park Chiang Mai University.

e 2018 : Principles of Management, AMS. Clinical Service Center, CMU..

e 2018 : Business Model for Health Care and Nursing Business by Business Model Canvas, Faculty of Nursing, Chiang Mai University.

e 2018 : Business Plan Presentation, Management Innovation Center: MIC, Faculty of Business Administration, Chiang Mai University.
e 2018 : Introduction to Business plan & Business Concept and Marketing / Production / Operation Plan /O & M Plan / Financial plan, Management Innovation Center:
MIC, Faculty of Business Administration, Chiang Mai University.

e 2018 : Learning Organization Management, Management Innovation Center: MIC, Faculty of Business Administration, Chiang Mai University.
Keynote Address

e 2022 :Interview for UddC-CEUS for The Urbanis, Urban Design and Development Center.

Member : Committee/Task Force

e 2022 : Committee Meeting of Chiang Mai Green City Strategic Plan, Khiaw Suay Hom Let's Make Our City Green.

e 2022 : Evaluator of Citizen Juriea, Chiang Mai Citizen Council.

e 2021 : Chiang Mai Breath Foundation (CBF), Chiang Mai Breath Foundation.

e 2019 : Accounting and Business Administration Chiang Mai University Alumni Association, Accounting and Business Administration Chiang Mai University Alumni
Association.

e 2018 : The Supervisory Committee to bid the Renovate Chareon Pratad Park, Chang Khlan District, Chiang Mai Province, Chiang Mai Provincial Offices for Natural
Resources and Environment.

Other Professional Service Activities

e 2021 : Event Design and Design Thinking, Thailand Convention and Exhibition Bureau (Public Organization).

e 2021 :Science & Technology Innovation Design, Management and Business Concept, Faculty of Science, Chiang Mai University.

e 2021 :Judge for CMU KM Day, Human Resource Management Division Office of the University, Chiang Mai University.

e 2019 : Faculty of business administration for society, Srinakharinwirot University, Faculty of business administration for society, Srinakharinwirot University.

Reviewer : Article/Manuscript

e 2022 :The 7th International Conference on Digital Arts, Media and Technology and the 5th ECTI Northern Section Conference on Electrical, Electronics, Computer, and
Telecommunications Engineering (ECTI DAMT and NCON 2022), .

e 2022 :Journal of Business, Economics and Communications: BEC Journal, Faculty of Business, Economics and Communications, Naresuan University.

e 2022 : Christian University Journal, Christian University of Thailand.

e 2021 : Srinakharinwirot Business Journal, Faculty of Business Administration for Society, Srinakharinwirot University.



e 2021 : Silpakorn University Journal, Silpakorn University Research, Innovation and Creativity Administration Office Sanam Chandra Palace Campus.
e 2021 :Journal of Business, Economics and Communications, Faculty of Business, Economics and Communications, Naresuan University.
Reviewer : Book/Textbook

e 2019 : Faculty of Business Administration and Accountancy, Khon Kaen University, Faculty of Business Administration and Accountancy, Khon Kaen University.
Reviewer : Conference Paper

e 2021 :The 13th Business Management Research Conference (BMRC), Chiang Mai University Business School.

e 2021 :The 2021 Joint International Conference on Digital Arts, Media and Technology (DAMT) and ECTI Northern Section Conference on Electrical, Electronics, Computer
and Telecommunications Engineering (NCON), ECTI DAMT & NCON 2021.

e 2020 : The International and National Conference in Business Administration and Accountancy 2020 (INCBAA #2), Faculty of Business Administration, Chiang Mai
University.

e 2019 :The 12th Business Management Research Conference and The 9th International Business Management Research Conference, Faculty of Business Administration,
Chiang Mai University.

e 2018 :The 11th Business Management Research Conference (BMRC) and The 8th International Business Management Research Conference (IBMRC), Faculty of Business
Administration, Chiang Mai University.

Professional Development
Assurance of Learning_- Professional Development

e 2018 : AACSB: Assessment and Impact Conference and Assurance of Learning Seminar Il. Maryland, United States of America
e 2017 : Business Accreditation Seminar and Assurance of Learning Seminar. Tokyo, Japan

e 2017 : Business Accreditation and Assurance of Learning (Department of Management Meeting). Chiang Mai, Thailand
Professional Seminars / Workshops

e 2027 : AACSB Business Accreditation Seminar - 2020 Standards. Chiang Mai, Virtual

e 2020 : Risk management in teaching and learning in emergencies through online teaching. Chiang Mai, Thailand

e 2020 : Online teaching techniques via Zoom and Active Learning for online Classroom. Chiang Mai, Virtual

e 2020 : Online teaching techniques via Zoom and Active Learning. Chiang Mai, Virtual

e 2020 : KM exchange of knowledge on teaching and learning management and online exams for semester 2/2019. Chiang Mai, Virtual
e 2019 : Promoting Academic Position by Social Service. Chiang Mai, Thailand

e 2019 : Measuring the Impact of Business Schools. Lisbon, Portugal

e 2019 :To The Top Workshop. Bangkok, Thailand

e 2019 : EdPEx Assessor Calibration 2019. Chiang Mai, Thailand

e 2019:2019 EFMD Executive Development Conference. Barcelona, Spain

e 2018 : PRME: 5th Responsible Management Education Research Conference and 8th International Conference on Sustainability. Cologne, Germany
e 2018 : Research and Triple | (Ideate, Innovate, Impact) Executive Program. Bangkok, Thailand

e 2018 : AACSB: Asia Pacific Annual Conference. Nagoya, Japan

e 2018 : Sustainable Development Goals : SDGs. Bangkok, Thailand

Technology-Related Training

e 2020 : Design and Evaluation of an Online Teaching. Chiang Mai, Virtual

e 2020 : Microsoft Teams for Online Learning. Chiang Mai, Virtual

Other Professional Development

e 2018 : Knowledge Sharing Program for Curriculum Development Ludwigshafen University of Applied Sciences Germany. Mannheim, Germany
e 2017 : Action Learning. Bangkok, Thailand
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PIATWNTT®™ BUTH8Nu | ARPAPARN CHANANIYOM

atantiEluiudw (Professional profile)

Lﬁmmagﬂai;wﬁ"msmmm ATAAIAAETA (Digital Marketing) N1SYAYIMULALAAYNS ANSIAYIILNUGTAY
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(DIP Consultant Award 2013)

Ysayeuly  Walnusmsenansurtaufie (MBA - n1561810)
F10RTUAR WA UUETRISA1ERS (H61) - W.ALENG

U3eyews  Ansenaesvauiia (Wand, apunILeas)
UANINYNS L FSUASUNTT b5 (JagTu ArINYIAYYTNI) - W.ABENO

UsTaUNITEINITUEHISIASING INYINT WasASIHAUSARILENEA

(Project Management, Instructor, and business consultant)
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Wandnzawn1saaIneaulalliuafusenounns OTOP (Smart Digital OTOP) coo 518, #51
FiuuuuiUsenouns OTOP aaulatyuyuiiunie (OTOP Seller Success Story) ol yau, HAAY
wasLipulpeiud1 OTOP wWduuwanwasuaaulaifidawdus (Connecting OTOP to eCommerce
Platform), Aanssuusennduiusasnenssus ) 1ae ATUWRINISININITA ATENTISWHIDE
AU IAAIVUIANATA A YL (ISMED) dfiunnssiudy uisv 7.3, 15ngd5u s1da
Dudszanal v&oa)
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{¢luA Ambiente Frankfurt 2019, Germany | HKTDC Gifts & Premium Fair 2019, Hong Kong |
Interior Lifestyle Tokyo 2019, Japan
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UsMsRAwEnene Meldlasimsimungoewmieniseaind msudusenaun1s SME U e&oo uas
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FURIUENESNIFIHAWUIA NS LLAZDUI ALY DN
FONTUNUITF IR AVUIANR1Le2IKIageN (ISMED) 1Dunigsina1iinns @eudseass v&oo)

° {¥nn1stAsents | AvnssusnseRuInasTINNEad s LaruTIef e fudineasuysgUyae SMEs Wip
wadaanusunsalunsuteiu maldlasensduasuuasRaulssdnsnmn Asnanuazaisus
sURUAINBATUADANY NFUTINTAMANIIIADUARIN UDS AEINATTNINTARLLTUNT
FONTUNUITFRANVUIANR1LEZINIAEDN (ISMED) turuIgsiua1iinn1s ENudszunsd ©6&oo)

° fdamslasenisiazModerator | AanssuAeuAiainsmielduias SMEs Deulszane waoo
Muldlasensaudliuins SME asu995 (SME One — Stop Service Center : OSS)
FoTUNUNTFHAVUIAAR1LLALIUIa YN (ISMED) 1uniigsine1iinns @euyseansl ©6oo)

° fFanslasenisuazingins | AenssumsianeisipgasmassuaImsuazisulygsis (e
1651 “Taste of Thai”) vp« ﬂsméma%qmmﬁﬂssm AFENTINPFFIANTIN
FONTUNUITFRANVUIANR1LEZINIAEDN (ISMED) turuIgsiua1iinn1s ENudszunsd ©6&oo)

° fdanslasensiazingins | AanssuwaineinisyaainsauasudUsenaunsIanasuuianans
waznIngan Deudsyana 2559 apldlasensgudlduinis SME AsU999s (SME One — Stop
Service Center: 0SS)
gaTuNINITFIHATUIANRLLAzIUAYeN (ISMED) uniigsineiinns DeuUszans b&Er)

° f¥annslasinsuasingnns | Aenssaeisuanuwinuismsweunglwasedannsias AdaIADS
NRNAAEINATINRING UDINTUFUFTURAFINATTU NTLNTINDAFIVATIN
FONTUNUITFAAIVUIANR1AZINIAYDN (ISMED) turugsiua1inns (Aa1edsuyseuned
BGER)

FeamslassmsuasfiusawBedn | Asnssuasranioipeuuniu Mmoldlagenswamn dnoaiw

qﬂmwﬂssmmifu UBINTURUATURAFIIATIN ATENTIPAENATIN
FON1UUNBUITE ATV A NA19LAZLRI9 8N (ISMED) t1TJurtgsidaidunis @eudszans beEe)

° Anwins Wits ‘msliguiayadnsieg wazinafian1sduduisya” 1nsen15UsenInnsaamn
waluladfimanzau Appropriate Technology 194 AsuNSWEAUNlaye)n ATENTIwIdie
Thudszana beEe)

° Anging Mlo “smarmaanlai” (Digital Marketing) v1u “Thailand Industry Expo 2016
nszns1peannTiiugdn (1 vacr)

° 4ng1A9 ez moderator “MsadendaIAns Suaiuile” vas dinnugasmATIN Fmianged
Thudszanal beEr)

° Anwins dunuBeUfiAang 15ee ‘ArsdariunuiaaguianAsyusuganusedy’ | Tasis
WRAAYATWIIARBUBUAIRMTARA ANSHER KAANUALATUTIIAMA AudFuFTugRaInATTY
Maf o ASNALETURREINATIU ATENTIBAFNNTTY (Deudseanad bGEx)

° fannsiasents | Aenssuadfinlimusauuazuinsdeinnasy wazianssunmumiatiy

1]

yAaATEESNEUsEARUANTIARAIIRIAAA1LATIM ALY | IATeMsaudlHuSAT SMES ATUINaT
(0OSS-One Stop Service) 189 SMNANUEUFSUIFIHAWUIANANNLLAZYNINL DN (F57) FLANAITIH
ATUNWUNIUAT FIWAT AFIA AN YAATMIT AUBIATY FTEILAT — FINLDIIANUINEFATIY
FO1UUNALITIHARVWIANA19LLAZRIN DN (ISMED) tDunrtigsiuatiunis @eudseans uecee)

°  f¥anslaseinns Inenns uaziiusasbedn | Tassmsianaasariiisasaadaeiy A
siasmsuasaaia (MuldSuy “a v1enan aanuuulilans”) vosnsudaasuanaI Ay

FO1UUNALITIHARVWIANA19LLAZRIN DN (ISMED) tDunrtigsiuatiunis @eudseans uecee)
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° AngnAg Lardarvinunagns AvnssuasuaiatnengugsAlugnamassuunty | Taseans Wann
ﬁﬂyqumamﬂssmw\lﬁufm UDINSNAUFTUAAFINNTTU NTENTIDAFINATY
FO1UUANMLTEATVUIANATLAZIRIO YN LTURUIBTIUANAUNS DeUUszans veEe)

o WiAusawubedn | Aenssuwmundaiuriuazsasaansidudigedun ananamaseu Seyud
WAZLASDNTTHY 1D ATURULATUYAFNNATIN ATENTIDAFINATTY
FO1UUAMLTEATVUIANATLAZRIO LN LTURUIBTIUANAUNS DeUUszans veEe)

° Fng1ns wazldMUTasBedn | IesenIsRRILIRERS uriuazepgaans1dua lanNaled wusue
(Lifestyle brand) up« nsu&s Lﬂ%ﬁ@mmwﬂiim ATENTNDAFINATI
andunuIanAsrwanataztngau Wugaiinay Deulssunm vese)

° 5’@‘1/%Lmuﬂaws’uaumuﬁﬁwmﬁ (Strategy & Roadmap) | TaseMIsWaIRIRNAAN UL Bewding agld
numeimusssuuazgiilaa (Femsssuaysyiwazimusssusuys- Saulnduns) uas pedng
USSR AUAR FmipMsvinafinangededu (pednisums) — pwn.,
FONTUNUITFAAVUIANR1ELINIAYDN (ISMED) 1duruIgsua1finn1s Eeulseusd bGEa)

° Any1ng | IsenIsAIsAEI8waL (CLMV)

FON1UUAN LTI AT VRN NATLAZRIO LN LTURUIBTIUANAUNS DeUUszanss b&Ee)

° Anenns | lassnswangusznaunisgshiamsinudaldnanssy Uszal veee (nausuldfy
sunBngudAat Twsezritsdseina)

FONUUAN LTI AT VRN NATLAZIRIO LN LTURUIBTIUANAUNS DeUUszanss b&Ee)

° Anensg | lassnswangusznaussisnsdrnudaldnanssy Usednl weee @nausuléfuann
AugAaUBnTIRIUTEINA)

FON1UUNUITFIARVUIANA19LAZRIA LN (ISMED) tTJurtigsiuatiunis @eudszans ueee)

° Anenseiy (Boot Camp) waznssunis | lasensyszaiamsnanaiidlaanguinnssy e
Tﬂs\‘lmia%\asﬂamL'ﬁ'mﬁaﬂw%’wﬁﬁumﬁﬂmmﬂ Use ThuU 00 WA, BGEEG
ANANHENYIANEIAFASLAZIIRNTIN UNINEIRmALNLATETINS AN

° FusamTEAUTAYEER, SarhunumMInaIe AanssumsindsEEnSa wsHEnTl anavnTea
W Tl DAE1NNTTH wiaenieuazsauri meldlasenmsiannlaany sunsalumsudeiuues
Qmamﬂismmﬁufm Y29 ATURUFTUDATNATIN ATENTIDAFINATTA
A1UUA LTI AR VUIANA1NLAZILIO YN LTURUIBTINANAUNT DeUUTzu BEEs)

° Annsusspsludads “winmsdanisnauagiels FeUssauanudse” hAudusznouns OTOP 51
Tyl | TAsemsUsey e TRm s AL UssAnsnmEnae fusenaums OTOP Ty tnal ansneusiaun
yuyy FenIndvusnid dndunay Dwdseans veee)

Inynsussene L e “@519uusus 1Y (Marketing & Branding)” | Tasen1sfianssuwmm
Arannlu Msase/mapsdlssnavuasiusudndnded duddsenaunis OTOP mulaseasne
LUSHE OTOP aeldeuysyanes nsensiewtsiys (Deudseuno bGEa)

° ﬁﬂ%’ﬂmiumiﬁ@ﬁwﬂagméLLazLLmuﬁﬁwwwq (Strategy & Roadmap) RO ATWAIL FRA 71Ty
Laﬂé’ﬂwaiuaﬂﬁuﬁﬁLﬂwqwgwuﬂizi’ﬁﬂwamfs’qiﬂﬁﬁ AR AW Sxesd o) | Tasennswelw
ﬁuﬁf]‘?‘iLﬁ‘]maﬂﬁﬂwaiumﬁuﬁﬁLﬂwgwmuﬂsﬁﬁmamﬁqhﬁs FEFHNEY AUWONES (S2usd o)
FO10UNALITFIHARVBIANA19LaZRIN DN (ISMED) 1Hurtiasiuafinnis @eudseun veéow)

° Anpinsussprsludala “A1sas1euusud OVOP” (One Village One Product) 1Ay Asuzg viuain
AU1.817 U249 ATHAUASNEAA1MATIY NTeNTIRAR1YNTTH (Deudsyan vaen)
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° dnprnsussesluiide “AsiRuAnA I LazyARHARST LasmMsadaLUTURUNTL [Tasinns a5
iU UsEnaumsing FunWii (NEC Fashion) UBINTUAETURA I NATTY
FO10UABLITEATVUIANATLLAZILIO YN LTURLIBTINANALMST DeUUszan b&Ew)

° Angnsusssluiile “MIRLAMA LA AANERFAT LasMSFIUTUE | TA5IN15a519 L5
Husznaunsivadl (NEC) 129 NSUAUESNaRaNNTSH ATENTINDAFINNTTU
O LA AR IUS N LANE T3 N8 USSTUAERNS AN ([Deudseanas ©GED)

° Anensussesluiide ‘Arsaiwuazanuauisalumsidiusafsznsunsing wazanu d1dey
1896816 AEC GiBBSI:‘iJizﬂB‘Uﬂ']‘i SMEs °?'iL?’imﬁmﬁ'uqmmﬂﬂssmu%mﬂﬁaqumw" | Tasensiasey
ANUNIDY HUsznauns SMEs (my Lﬁmﬁf]gjﬁizm@mLﬁiwgﬁamlﬁw (AEC Ready) §1154
DAFHAITUUSASIARFUAMW - Medical Tourism Cluster
FONTUNRUIFRAWUIANAILEZIRIO Y DY f1L5IReN AeldsuUssumues sdnnudussuisnie
YUIANAINLAZLIUIAYDN 3D J87. (TNuUseanal bEED)

° THALNENENER, 3071 LHUSTAIUATAAUANALNSNIATAAIA LAZTATIILNNATTALENOY | 1AT9A1S
AR AD AT LNUFIAINER BTN 1D AU LATHEAINATINNSHENATEININ (B9ANS
URNIYN)

F1UUAR LT AAVUIANA1NLAZIRIA YN L TURUIBTINEANTLAT DeUUTzusl ©&ED)

° Az | A9NTTULNITINMTEATEAUMSWRIWNER Sarisdpugana AeldlasensWaundnIw
Farfagusulunieanarnssy 19 dunedDayaiasuinnssunindariusy duinwmun
ARFNVINTINYNYY ATHEUFTUDAFIANTTU ATLENTIPAFIATIH
T LA IAAIUST AR LASH T I NN STTUAFRS 1DUANIBTINE1IRAT TeauUseass ©&ED)

° WAUSadednd1unsaate | AanssumIUsuUTLIIAR FILUUSTAY ATEUINATITNING SSALAL
Wamnunaeduduazusnis lassmsiaunaguismasdnanfuduazusnsiBelrusssy Lazi
L?i'mLﬁmﬁumsﬁamﬁmiugﬁmm (A1AnAN)

FO1UUNBUITEIATVUIANA19LLAZTRIN 8N (ISMED) tJurtigsitetidunis Deudseuss uees

° ysmslagems waslddusnubedn wianrtafugsariasdanug - ndngasidisiaunyaaing Tuga
AIUANTAAIALAZANTINUNNTTAS | TATINITATINDIAANUTUAZYAAINTAIUAITDDADY 5198556
nanfaigaannssu auldlassmswauananassusie Jausssu (Cultural Based Industry:
Flagship project) 199A5eNINDAFINATIN
FO10UNBUITFIHARVUIPNA19LEazRIREaN (ISMED) 1 untagsinanfinns @eudszuis beees)

o YEmstasens wasldaUsnudedndumseaa suuraduinginsussuieluiatianis Wamn
NERAR.T uazmsaiaunsud | TassmsAenssuasegaui iduauduazusans SMEs lukuiinald
@9 ©) 199ETANIUAEEUTEHAIUIA AN LAZIUIN L DY (5.
sonduwaianiavuianateuazsungey tundisandnineulasenssiudy
URINYIRYFIAILATUNS F9nTnaenan DeuUszuiss b&&Q)

° yEmsTAsens wasldrUSnuusnBdndunisealn siuraduineinsusseiele fafe amewewn
nARATLAD AR LAY aRn | AvnssulAIUTA s BeEAd TR NERSTLATISTY
Aot vpedinR I gnaATTULTNTNNY ATURUASURREINATIN NTENTINAAFINNTTY
FO10UNALTFHARVBIPNA19LazN9 DN (ISMED) 1Huntiasiuafinns @eudseuis b&ee)

° UEusTasens wasldrUSnuuuziuddnduniseatn sauvaduinginsussyietuiale aswaw
HART naznsas1euusud | lasemsienssuasienaa iduiuaiuazuinis SMEs TuRufinald
Malawanlfianisingiiuuie vEee 1o9 SIANUAUTSUIFHAY TUIANANLALINIAYDY (FFD.)
FO1UUNAUITFIHARVBIANA19LLAZININ DN (ISMED) unirgsiuaniunis @eudseuns v&&n)
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18m15TA59Ms wasldmusaw uuziudda sautaduingans ussoreluffiamsiamn nEedariuay
ANSHNLUSHS | TRsenSRaIAnnIwkERS e OTOP wiaugudfissan URINFUIIRTA —
SanTampianzianausuaidu Wud a3 wee aged ALAR UAZITZUDY
FD1URAUTFHARVUIANANLEaZIRIA YN (ISMED) uniigsineatiuns @eulseus v&&n)
5@ﬁﬂ@jﬁaﬂﬁiﬁu%ﬂﬁﬂamﬁmLi’?ﬂmiLL‘wwﬂ (Medical Tourism) wagziuinenstinisausug
Usznaunng ﬂajﬂsmim/amuﬁﬂﬁilu LLazﬂajMTameiauﬁm | lnsensasendanasgusznaunis
v3A1sYinafinnBemsunng i iRudngnwasudeiy 19 d1TnLdCasLIERAUIANAILEY
YUIRYDN (F59.)

FONTUNUITFRANUIANR1LEZIRIAEDN (ISMED) turtIgsiua1iinn1s ENudszunsd ©GEn)
UEPISIATINT waglRAUSAE Lue B ndIunIsnaIaLERnsas1ens1duAT (Brand building) |
TA5IAISUEMTIIUFUNUSITUTAI Lﬁ'aﬂ%’uﬂfgqmswﬁﬂ A15IANITILaz N15Ma1a (CF) A1un15a319
ATIFUAN mmqmmwﬂssmé’ﬁymﬁuaxmémﬂsxﬁu UBINTURUFTUDAFINATIN NTENTIDAFTNATIN
F1UUWRLITEHARVUIANANLLAZILIOEDN LTURUITINANHRAT DeUUTzUI LEEE)

U5 IATINT LaLlRAUSABILLLIBYEnAINASAaALERATES19RS1ENAY (Brand building) |
TAS9ASUSATIINFUNUFeTUS AW Lﬁﬂﬂ%ﬂﬂfgﬁmswﬁﬁ ANTIANITUAZAIT AA1A (CF) A1UAITESIN
MFIFUAT mmqmm'ﬂﬂiimﬁﬂgmﬁua:m?mﬂizﬁu Deuvseanal &En)
FONTUNUUIIFIRAWUINNANLLALYNIN DU LD UHHIPTINANTINATT

TA1US AR 9BNAINATRANA WUATES19ASIEUAT (Brand building) LazdariuruaIuaIunig
aSuUsHAlFAUda AR 1uD IS Seundilazin3nelsedy ipnila o
FO1UUANBUITFIATVUIANA19LAZIRIN YN LTURUIBTINANARAT DeUUszU BEGL-BEEN)
auSawunenddindiunsandunulswsuounidn ((0ifin ooo #9) Tasemsansiunu 1seusy
vualdn ((1AN 900 #BY) UDINTENTIDAFINATTN

FON1UUNBUITFAT VWA NATLLAZIRIN LN LTURUIBTINANALNST DeUUszass bEE.)

UseRn157IN9U

WAL BGEs (M) - Pagiu Fa1UuUNILIFIRAIUIAAA1NLAZDUIAL AN (ISMED)
{8118THENARIANEATWLAZATIANTRIAAIINS

WA BEEG (W.A.) - BEER (ALN.) Fa1UuUNILIFIRAIUIAAA1NLAZDUIAL AN (ISMED)
Jiipamadumsaanenyly, dsindsiuasans

WA BEED (W.8) - b&EEw (5.0.) Y59 1nein pansa (Useinalng) 91da
gynn1sienisaan ainaefaaziuandudd waz gine
wiBsld BuladliBy, unads, NaUTuE, Fealus, (ny, Ruauy,
Jeaawme, wuuia, Unfgaiu wazaiasn)

WA BEEE (1Y) - B&ED (B.A.) fiUSAWIBETE — AIUAISAAIALAZAISASILUTUS
LAZINYINT VITYIYATUAITOATALAZATITHSIULLTHA

W.6. EEO — BEEE F01UUNAUIFIHAVUINAA1NLAaZIUIAEAN (ISMED)
JiFpamadunsnae

WA BENG — BEEO U359 nein (Uszwnalng) s1da

® #ynnsdaansmanane (Marketing Communications

oo

Manager), nauHAnSanAdnpaazkdndosia1 s WY
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WA BENE-BENG

W6 BENO-BENL

o

W.6. wEne-Ua9iu

q

Uszneilptag A19DUSH LazRIIY

® #yAMINmNIgIA9 (Business Development Manager), 5572
Lm%'aﬂﬁmﬂmwa'mymma LAZATZAILBIALIR - NARS AN TN
ATRRALAZNAN

® HamA1T53A9 (Business Manager), 55Aaa1A1W
- nEnAeauAIw U Ussnealny

® d¥nnsmseatn glinaiiuaziueandusld Fealds uiady
Iny WAUTUF Bulaflidy wasiiuaniy)

— NARSNAE18AIWTDBITN
yan1suaa S (Product Manager)

®
©>2g

— WARAAa1wA WD DTN
V3EN Buding wiida 91fin
{annTHNYYNY
HUSHITWRILETAR
VFEN AFLLUN
® WmhfivausEuUNeeuRIW DS
D1TIN LAY T193P16UATEAE A5 LABa-UseTTUNUS
UINATIUAITAAA ATAALBIFITINETIA ATRAIATIINRTY LAY
ANTFAIALUUFIINETTA
© WNINPIAATINW URINIFYSIETR NAINYIF DAY §IU

AR, UINPIRDIYN) UATUFU LA ganduinatluladingann

UszniefigUiss A15aUSH

® Certificate | ndngATAITYTANANTTZUURAFINATIUAITALHANSBY (DIPROM Digital Industrial

System Integrator) U29ATURUATUYAFIVNTIN ATENTINDATINATIY (W.ALEDD-NUATNUS)
® Certificate | Data Discovery by Data Cataloging in the 5G Era (2022) by The Association
of Researchers of Thailand (W.A.8&0&-AUYIYN)

® Certificate | Medical Travel Professional from Global Healthcare Accreditation (2022) by
Global Healthcare Accreditation (W.f.0&0&)
® Wé’ﬂqm “The e-commerce comprehensive program”

Fudundngnsnsisoug e-commerce Ujifinslaifausanngud e-commerce e Alibaba

Campus Lip9#19187 V35818 1agAaNa15891n Taobao University, Alibaba Group (W.f.e&oe)
® Tﬂs\amsﬁ’mmﬁﬂ’iﬂmqsﬁaqma’mﬂssu A1u Digital Economy Service Provider (DESP)
lag dANRUINITIANITYNAINATIU NTUFUFTUDAFINATTU ATINTINDAFIMNATIN, UsTinalng (w.a

LEEX)
® ASUEHISIANISLSULSHTUIALEA

10Y FUIANNITUSAIS SN (Y, Uszine ing

® The 7 habits of highly effectives people

U580 Tadn (Usewnaing) 18a, Uszine ing

® Franchise Opportunities Training course at ELLS Consulting Manila, Philippines

® Leadership engine

Eastman Kodak Company, Singapore
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® Dr.Philip Kotler on Marketing
(an exclusive one-day seminar organized by APM International Co.Ltd.), Useneing

® Segmentation Training
U5en 1ndn (Usewnaing) 91899, Useineng

® Channel Strategy & Management
U5en Tnan (Uszwaing) 91da, Uszineng

® Market Quest
U5en Tnan (Uszwaing) 91da, Uszineng

® Marketing Game
U5en 1ndn (Usewnaing) 91899, Useineng

® Finance for non-finance
U5en Tnan (Uszwaing) 91da, Uszineng

® Integrated Product Delivery Program - IPDP Eastman Kodak Company, Singapore

® Photography Techniques
Eastman Kodak Company, Australia

A1TANIY

® (e b&ow) 591U Interior Lifestyle TOKYO 2019 sy Agelaifien ﬂszmﬂgﬁﬁu aeldlasenis
Wamngasnensaaiadmsuusznaunts SME U weow a1 Uszinadlu — wisauAanssulugiuey
Ffluaulaseng
MeldsDYTeaanne §nNUENaSNIFIRAWUIANAINLAZINIAY DY (FF1.)

® (W.a. v&ow) 1¥159u91% MIP China 2019 Hangzhou International Content Summit g 1{99%19
197 1515043505 1usN AnuldfanssuWmniiaingy Creative Entertainment wagiA3niny
winnssuzata Apldlassnisaduayniaiatiy SME U veob — isiuAanssulugiuedanfiney
1A$9A1S
MelfsDYTeunune §1RNUENaSNIFIRAWUIANAINLLAZINIAY DY (FE1.)

® (W.A. v&o.) 1159891 HKTDC Hong Kong Gifts & Premium Fair 2019 &4 LURUSHITHLANEDNAY
MeldlasensimgpemsaaInfmsuddsenaun1s SME U bGob o WwaudmsAasgnsne— 111
sauAsnssulugusdaninaulasens
MelfsDYTeaaune §1NNUENaSNIFIRAWUIANANLLAZINIAY DY (FF1.)

© (WA u&owb) ANRU“The e-commerce comprehensive program” i Alibaba Campus uaz @
413§ cross-border trade o fipen1len MeldAanssuasuanidusousifsifunsinioy
ANunsauignatnoauladsedumaatudsunadivuiy s Wipemelen ans1saudgusesndu —
sufanssulugugniis a1 finanlasens
MelfsDYTeunune §1RNUENaSNIFIRAWUIANAINLLAZINIAY DY (FE1.)

® (W.A. 8Gow) {13914 Ambiente Frankfurt 2019 o4 AgeunseAdlse au1wussgiuasdu avpld
LATIAITRAINYRIN19N1SAaIAa1MTUNUS2nou1s SME T bGob & ax1WussTIuasdy — 15w
Aanssulugiuesddninaulaseis
AelFwYszase e d1nUERaSUIFINAWUIANA LAY D (FF7)

® (W.f. ©&9e) 1199191 HKTDC Hong Kong Gifts & Premium Fair 2018 & L0 U3n1SALAMEDAY

AelFlATIMIRRILIEDMINATAAIAEHSUNUTENaUAT SME T b&oo 04 WwALSMITRAEIDIne — 11
sauAanssulugusdininaulasenis
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AeliwYszuain e d19nNERaSUIaINAWUINNALAZIUINE DN (F57)

® (W bEoo) SHuANTIURMNILATATIIEMEaNIMTAAIR d1nsudUsenaunis SME Al $us19¥a
qAupA SMEs WAHIA (9914 wazduassAa) a1 ngelaifeg UizL%ﬂﬂjﬂu - 1197 Aenssulugiuey
AARNUIATIAT
A lAUUsZUNYBY STNNUEUESLIAARAILUIANAINLLALIUIAY DN (HE7.)

© (W.A. BEEW) 791U T “AanssunIsaaLasy LLa:aﬁ'uaquﬂafﬂmmﬂﬁﬂ%’ﬂm” (Study Mission on
Promoting Business Service Consultant) s: ag<lefgs Ussineeiy
AelduUTeaape ATURUETUDAETNTIN ATENTIBDATINATIY

® (W.F. B&EEG) 591413 CISMEF - CHINA International Small and Medium Enterprises Fair 2011
ss15eusgUsEnBUlnpUseuudy (Wine Guangzhou)
A ldsUUsZUNYDY SRS NIAHAUNINNA1LLAZIUNNY DY (F§519))

© (W.A. LECL - W.A. BGEO) TINATUTTHUU IR MULEATUA WgnAumaluladnms arunw uas
55A9M5EIATN-AISRUN TudszinaansnsaissUseynBulnadsennudy iy eoansidy Nisea
Wwasdu Fealds Buawn Fvndu uiady dulafdildy ARUTUS wazdnens
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Y- UINENS: WIYUIAANAR WILUIAT

0g: 32 4.571YN 0.L81791% A.AaAlMeY 8.0 2.4

WasInsAW: 095-895-5644 Bua: p.mongkolkit@gmail.com

Us2IRNIsANE

WM INgIREmALULAENTEIBUNATUYT | US

SRS IINTIUAIENS A1UITEUUAIUANLAL
\n309iladn | 2549 - 2552

ﬁﬂﬁﬂw’mamﬂ?{au 1911978188 NIPPON INSTITUTE OF TECHNOLOGY, SAITAMA, JAPAN
Uszaun1sainigu

fevnAn 2553 - 2560 U3EM lnyaddunangwiui 311n

o

RRREV I

« MR UKATALTUNAENSNITAATRLBL LY BAUNY
« UTMSNU UagnInensyana
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