|
wuuvasunmsaalEuassEfiUssyy
° o 1 o
ANZNTINNITUITIIANSNITUINITUASNIINDLTNE
d o =2 al [ A a 1 a
Fov AnsanaalianednnaluladasaumadmiugsianisranfisiuasiAsugmans

(ICT for Tourism Business and Economics)

AMALTuN

AARINUIE121391N199AN15N13UT NS TAnudszauAazaallnsnaiznnalulal
A15FULN ﬂﬁfﬁﬁé‘JUQSﬁﬁ]ﬂﬁiﬂ'aﬂLﬁlﬂlLLﬁzLﬂngﬂ’]ﬁﬁl% (ICT for Tourism Business and
Economics) dM3URANGATUIHITFINAITMAR #121371N159ANTTNITUIANST (HaNgRIUIUNEIB)
naNgmsUTUUTe W.A. 2563 nudAFTILAANLET wazrangnsuSHITaIAatMAR A1E13rng
TAN191IIUINUINNZNA BLIUA LATARAIAIT (MANGAIUIUNAIR) HangraliuLse w.A. 2568

NUIATTILANIE NgNTTLanLaan

8 d ¥ o o | 4
tumaunlaaniunisluud
1. IIUANENTINNNTITINITANEANTUSANTUALN1TTauLTiEn ST 4/2568 Tuf

2 lEau 2568

tayalsznaunisiansan
1. wuunasuzazailnsnaiz/gadn
2. WANUsEZUNIINAITILINGG 138 Ha1sanzallasnedgunaluladansauimnd

ﬁﬁﬂ%’ﬂgiﬁﬁm’ﬁﬁa\iLﬁﬂ’JLLazLﬂ‘iwgmam% (ICT for Tourism Business and Economics)

UsziAufienTan
warsanzatlasreddnnaluladansauinAdiviugsnanisnaaiaduas

Lﬂmgmam% (ICT for Tourism Business and Economics)



wuunwasu 01
valUAs183Y/YAIU"

1. AR T8IV (MInguaznwdingy) xooox mealulagansaunad1viuginangs

_______________________________________________________ g-2ii-bille

yioaNennagtAsyseans (ICT for Tourism Business and Economics)

S e e e e L A LI L L AL L AN R AL S LR

2. umhgin kazdnuudiluy/duanivemgul] UUR wasfinwimienues  3(3)-0-6)

3. V] Wunedv/asinlundngasuimsgsiatudin avnivnnissanislsausumnunni srud
WaEARAIATT (MANEATUIUIYR) MangnTUTUUTE W.A. 2568
[ 1 dunedn/aminideaeulivanemdngns
seAuUIYIn3
agflu
V] wandviene
[V ] nguiveniden
[ ] UsAy
[ ]en
FngeuliinAnuwlurdngnsusnnsgsnatugin a1971331n153ANNTTTUUILI VIR
2UA WazdnAIANT (MENgATUINYF) NanansuTuUTe w.e. 2568

sauUMARANE
ag/ly
[ ] wnIv1Useu
[ 1 wndgigen

[ ] 3uq (TEU e

4. NMIANTSLTUNTEOU
[V] Sufiunslnenne/Minea. ... AU NISWASANTAOUTE Y e
dadruanuSuRAveUSPYaY ......50.........
[ V] ewfiunislaevangmue/Muieeu
Ay . Tourism Department of Business Administration 4 ngagasniuLYm
assasgusysUlneUszrvuan.,
dadruanusSuRnveUsaYaY ......50.........

5. wieNalumsvellng1edn/4ein.... tilesannsiasuilasiinaiilugsiansviondieanaz s
Uins  luBedndurienisveniisarnisuinig ey msiusinueijaiaung Seulsd
ADIAN WAL LAYANTIOULATINANNABINTYBIIAALIIY  Tugnanynssmiesidlng  waglil
AHANNTO U TLATULUAAIARTITUAIND s



6. AaSueTeiY/4em (Course Description) Usgnaumieuauiusiilemansy uagnamsiseuinannis

(4777@25‘27 https.//eila.psu.ac.th/document/curriculum/form-ccl/cur/651223 ex-open-course-description.pdf)

avanaved ICT sonisimuinivatierlud1unaynsnInIsnaInLayn T UauuHILERAYe1530a

_______________________________________________________________________________ gttt L e VAR L Y Ieen LY L L Le b LRl A eyt R PR N g Al L

N15USEENA ICT kazN133RNISUDLA NNELUNISEY ICT MiaLasyUse AN N1WN1SA L EUINLYDISINA

""""""" .

YO NE AL NARNENILASYIND

RARCA LRSS A A AN ANLIRAL NN LIS N-0 >/ 3g-"

(nMwlne)  unumdrrayvesnaluladansaumeaunaznisdeans . (CT) . lugaamnssunisvioiien

v & a v A & a a a s v
Nﬁﬁ‘WﬁﬂﬁLiEJug Lllaﬁuq@ﬂ’]iLiEJUTWFJGU’]/Gq@TU'WU E}Li&]uaqﬂqiﬂ

(nwlne)

1. Ansesinansynuveamaluladasaumeauaznisdoans (CT) domsWmuinis
vioudien Tnswandlidiuin ICT Sdwtelunsduaiunsieniisegnedduuag
LﬂﬁSULLangULLUUﬂWﬂﬁU‘%ﬂ'ﬁ@humiﬁmLﬁaaaemls

2. famnnagnsnsnaadiviauaslfiedesile ICT iileduadunsvieaiion USulge
UsgAnBnmnnsdnduny wavensedulszaunisaivesinriouiies

3. DaslulnufiRcunivasgsliaTusssuuasnsld ICT egadimmduiinveu

(Mw189ngw)

1. Analyse the impact of ICT on tourism development by demonstrating how
ICT contributes to sustainable tourism and transforms tourism services.

2. Develop digital marketing strategies and use ICT tools to promote tourism,
optimize operations, and enhance customer experiences.

3. Uphold ethical digital practices and responsible ICT usage.
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1 Introduction to ICT in Tourism 3 6
1) Overview of ICT in Tourism
2) ICT Tools for Tourism

2 Introduction to ICT in Tourism 3 6
1) Tourism Business Models
2) Technological Trends in Tourism

3) ICT's Role in Sustainable Tourism

3 Digital Marketing in Tourism 3 6
1) Introduction to Digital Marketing
2) Types of Digital Marketing

3) Tourism Marketing Strategies

il Digital Marketing in Tourism 3 6
1) Customer Engagement

2) Measuring Success

5 E-commerce and Online Booking Systems 3 6

6 E-commerce and Online Booking Systems 3 6
(Continued)

7 ICT for Tourism Operations and Management 3 6

1) Managing Tourism Operations
2) Customer relationship management (CRM)

Systems

8 ICT for Tourism Operations and Management 3 6
1) Streamlining Business Operations

2) Data-Driven Decision Making

9 ICT for Tourism Operations and Management 3 6
1) Ethical Digital Practices
10 Social media and ICT for Tourism Promotion 3 6

1) Social Media in Tourism

2) Creating Engaging Content

11 Social media and ICT for Tourism Promotion 3 6
1) Influencer Marketing
2) Social Media Advertising
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3) Metrics and Analytic

12

Data Analytics and Decision-Making in Tourism
1) Importance of data analysis in tourism for
understanding customer behavior and market
trends.

13

Data Analytics and Decision-Making in Tourism
1) Methods of gathering data from customers,
bookings, reviews, and social media.

2) Using Data for Decision-Making Data Ethics

and Privacy

14

ICT and Sustainability in Tourism
1) Sustainability in Tourism
2) ICT for Sustainable Tourism

15

ICT and Sustainability in Tourism

1) Eco-friendly ICT Solutions

2) Promoting Responsible Tourism
3) Measuring Sustainability with ICT
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Han1sREUSsTAUNANgAs nan1si3eus nsiauazUseidiuna | wesdiefildlums |[dadiunzuuu
(PLOs)* V99518391 (CLOS) Inuazussliuna (3oma2)
PLO 4 Apply 1.1 Analyse the 1. Digital marketing 1. Digital 1...25%..

information technology
and digital literacy for

management, decision-

impact of ICT on
tourism

development by

plan

marketing plan
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making and marketing

for businesses

demonstrating how
ICT contributes to
sustainable tourism
and transforms
tourism services.

1.2 Develop digital | 1. ICT solutions for 1. ICT solutions 1...25%..
marketing business for business 2...25%..
strategies and use | digitalization plan digitalization plan
ICT tools to 2. Final exam 2. Final exam
promote tourism,
optimize
operations, and
enhance customer
experiences.
PLO 5 Demonstrate 2.1 Uphold ethical | 1. Class participation | 1. Class 1...10%..
Global Code of Ethics digital practices and discussions participation and | 2....15%..

by UNWTO,
sustainability, moral
principles and the
University’s corporate
culture of “For the
benefits

of mankind”.

and responsible
ICT usage.

2. Case study

discussions

2. Case study

* nsdlduntsusudyeredmlunnnivndonas viemnividuiiusedrusmsvemaienase,
wangns ludesseyniIugonndeiuranIsises seaunangn s

9.4 91a138iaeu (svulviaennaeiiude 4)
Dr. Soubin  Sisavath #¥M3INgUHEHIUUA
JRIMIANTIATE AT, ARLINT U] W INeREEUAIUATUNS

9.5 iseilanaraunsainlduseneunisseunisaau

PowerPoint Presentation

Case studies

Group discussion

9.6 wilsde /151 13815 Uarg udeyanldusenaunsiseunisaeu (JeuluvysTIUNTUNLY
iuamsgIuYesEI13Y))

Baker, E. (2023). Tourism and hospitality: ICT tools and applications. NY RESEARCH PR.
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................................................................................................ 1. Digital marketing plan (5eeaz 25)

2. ICT solutions for business digitalization plan (508
Ay 25)

3. Class participation and discussions ($ovay 10)

4. Case study (50uag 15)

O wuuldUywniugnu (problem based leaming) | 0 TauazUszifiunasywinsianssu lag (sxusgaziden)
(szusmailn/35n3/AanTsu)
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