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(Mw189ngw)
1. Describe basic concepts of digital marketing.
2. Apply the concept of digital marketing to the tourism industry.
3. Propose effective digital plans tailored to tourism brands and destinations.
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nguf) | UJUR | Anwimesuies
Self-Assessment on digital marketing 3 6
2 Smart tourism business 3 6
An overview of digital marketing 3 6
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4 The role of content in digital marketing 3 6
5 Digital marketing strategy 3 6
6 Social media marketing 3 6
7 Digital-based marketing mix 3 6
8 Tourism site digital-based 3 6
9 On-line customer experience 3 6
10 Social media marketing impacts on events & 3 6
destinations
11 Evaluation and effectiveness of digital marketing 3 6
12 Essential components of digital marketing for 3 6
tourism business entrepreneurs
13 Ways to increase tourism through digital marketing 3 6
14 Group project presentation 3 6
15 Subject review 3 6
394 45 0 90
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(PLOs)* 9949518391 (CLOs) IauazuIziiung (Bawaz)
PLO 3 Develop business | 1.1 Describe basic | 1.1 Online activities | 1.1 Online 1.1 ..10%..
models and plans in the | concepts of digital | 1.2 Quizzes and activities 1.2 ..20%...
hospitality industry. marketing. Exercises 1.2 Quizzes and 1.3 .. 5%...
1.3 Final exam Exercises 1.4 ..15%...
1.3 Final exam
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PLO 4 Apply 2.1 Apply the 1.1 Classroom 1.1 Classroom 1.1 ..5%..
information technology | concept of digital discussion discussion 1.2 ..5%...
and digital literacy for marketing to the 1.2 Online activities | 1.2 Online 1.3 .. 5%...
management, decision- | tourism industry. 1.3 Quizzes and activities 1.4 ..10%...
making and marketing Exercises 1.3 Quizzes and
for businesses. 1.4 Final exam Exercises
1.4 Final exam
2.2 Propose 1.1 Classroom 1.1 Classroom 1.1 ..5%..
effective digital discussion discussion 1.2 ..5%...
plans tailored to 1.2 Online activities | 1.2 Online 1.3 ..5%...
tourism brands and | 1.3 Quizzes and activities 1.4 ..10%...

destinations.

Exercises

1.4 Final exam

1.3 Quizzes and
Exercises

1.4 Final exam
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9.4 enstgaeu (svylviaenmdevivde 4)

Mr. Somphone VONGKEO Tourism Department of Business Administration
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PowerPoint Presentation

Case studies

Group discussion

9.6 milade 131 1155 warguteyanlduszneunsseuMsaey (JeuuuuUTIANUNIUTILY
135 I1Ye9E19713%7)

Kumar, D. S. (2023). Digital Marketing. Laxmi Publications Pvt. Ltd.
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