v o
wuunasunsEaLauaIssIEafilsTYy
° a 1 o
ANZNTTUNITUITAIAULNITUINITUASNIINANLTIEA

d g al =3 N o = a v o a L =3
3w zafusaumsiiaulausnedgandarangnIusnisgsnatudn a12131n13dan1snsusang
(MANFRIWIUTNR) NangmsUTulge w.A. 2563

AMALTuN

AN A3 11N159ANTI3N5UINIS HRnuilszaaAradusaunisiiaulauseian
AMNANINUIALUNIINEAEL Tl ANAInedudasniuen d1515u55Ussan sl Inadssanguan
KASHNIINAIFEWHIEIR A1 d1a19uTgUssEnElImedssrnauaiy Andunuiadgnaanias Tu
NANGATUINISTINAV TR §121311N159ANTITNITUINTG (MANFRTUINIEIH) angmsUSulse w.A.
2563

8 ey v e o | ¢
tunauflasniumsluuas
Iavmigulaunedmunduanangnsuinisgsnatudn 8121321n159AN1IN3

USAT (MANGRTUINNINR) BangRIUTuLge W.A. 2563

tayalsznaunisiiansan

A1vzaiaulausnedz indanangnsuinisgsnatdadn 81213210159ANINNS
U315 (MANGATUINIIF) nangRIUTULTe W.A. 2563 ANEN1TUSNITUALNITaaIAiEI91uIN 6
efdnn fafl
1.9183 U Aneaedealnd 91w 2 518390
2.97837NUNINENdEasnIULan @1515sgUsEEn s Inadssanauany S 2 518370

3.97837NUNINBNFERAITIF A d1519usgUsrEEUlReUssrnguanl 9auU 2 918U

UsziAuiianTn
MWanuhugaulunissusasnisiiaulausnedan v 6 s183g1udandngnsuinisgsna
TR §1273210139ANINITUIAT (MANGRTUIUNEIR) nangnIUsuilge w.A. 2563 AMLNITUSANS

LAZANSNALNEN



a o a o o o a v o a o . Y] a o o
manneinfafisulavindmdngnaimgsadufia sminnsdanismasnig mdngasuunmi) ndngraluile w.A. 2563
ANEMSUSNISLaTNTTY auien

AN #a%mn1uning #admmmdungu Yiuan AT #a% #a%m nuanfin
fim mMmlng | mMmundunege
T3 amingdudaalna Waulaunnde ndngmsuinsgafaiadia adzimsdianInsuings angnauuinii) ndngasuiulge w.A. 2563
INX321 usnsBLannsafindidausu Introduction to E-Service 3 XXX-XXX NUIATL Free 3 Aaefim
VUEL] LRanLes Elective
AMNEIAYIAIUINS The importance of electronic il Course
Alannsafing nsaun1svinuu services; the framework for
dnsuusnsdidnnsaiing electronic services; technology
Lﬂﬂiuiaﬁﬁaﬁuﬂuuﬁmi supporting electronic services;
Aannsafing suuuunas forms and characteristics of
Qmé’ﬂwmwaw%miﬁLgﬂmaﬁné electronic services; customer
AMNANFEavgnATlY loyalty in electronic
anTnuInaaNdLaNNIating environments; electronic
Usnsdlannsafindlugmanwnasu | services in the tourism and
n’l’i“fia\ﬁLﬁ?_l’JLLazm‘iu%ﬂ’l’i N9 hospitality industry; selecting
Lﬁﬂﬂiﬂmﬂﬂﬁﬂﬂﬁu’ﬁﬁ NNCHN | appropriate software models;
waznsalAnmlugUuuusiig 9 and case studies in various
formats
INX416 331_|1_|a’liauL"nﬂl,ﬁiaﬂ’liﬁmmsﬁ'm Information System for Supply 3 XXX=XXX UINIUN Free 3 wiafin
TdaunuuasgnAdunug Chain and Customer 3ol \anie Elective
Relationship Management il Course
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Overall supply chain in

organizations; tools and
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techniques in supply chain
activities including demand
planning, production and
execution, inventory,
transportation, and customer
relationship management; the
challenges of digital supply

chain management
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Digital Marketing for Tourism

Use of digital media in tourism
marketing to achieve marketing
goals and to increase the
numbers of visitors in tourism
sectors by raising awareness
on spreading information
methods of entrepreneurs in
various channels; technologies
available in customer
relationship management

(CRM) and practice using
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fin mMnng | mMndenge
msvianifisifiaasedssaunisal | digital tools in tourism to
AaaaulFsuanan create exceptional experiences
’ for customers
FBAO3PD32402 | ymanaiwgilsznaunis Entrepreneurial personality 3 XXX-XXX AUINIUN Free 3 wufin
wiae LARNLES Elective
il Course
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Definition of personality;
specific characteristics of the
tourism operators; manners of
tourism operators including
mind set, perspective, thinking,
behaviors, personality, and
dressing; relationship between
personality and communication
skills; personality in verbal and
vocal communication;
relationship of personality,
emotional and communication
skills; communication skills in

the workplace.
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Labour Market Analysis and

Job Seeking in Tourism Sector

Essential knowledge and skills
to analyse the tourism labor
market and effectively seek
employment opportunities
within the sector; reliable
labour market resources,
including industry associations
and online job boards; how to
organize, analyse and interpret
labour market data to identify
patterns and trends in
knowledge and skill demands
in the tourism and hospitality
sector; strategies for enhancing
job readiness, developing
professional profiles,
forecasting job vacancies, and
exploring entrepreneurship in

tourism-related businesses;
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AN #amarmning #admmmndungu Yiuan AT #a% #a%m Auanfin
fim aMmmilng | mwndangs
L?{”umam%wﬁﬁmnwmmﬁa current industry trends,
auldanANuaIuIalun1slaIe | employer expectations, and
wazAnanwlunsidy diverse career pathways to
ﬂﬂi:naumﬂumﬂn'livia\:n,"?iﬂ'aﬁ enhance employability and
finsuasuulavatnganiss entrepreneurial potential within
the dynamic tourism sector.
XXX-XXX waluladiansauinaAdiniugsia | ICT for Tourism Business and XXX-XXX NUINIL Free 3 neAn
mMaMaufEILasLATugAEnS Economics \antas Elective
Course
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HARNENGLATHgAY

Essential role of Information
and Communication
Technologies (ICT) in the
tourism industry; influences of
ICT on tourism development in
terms of marketing strategies,
business digitalization;
application of ICT and data
management; skills to leverage
ICT for enhancing tourism
business operations and

economic outcomes.




