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wmalulatiansauinAnasiayaiina
A1sTIadLe (Module:
Applications of IT and Data for

Tourism)
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walulafifdnalianisdasnmiegsna
The theoretical knowledge and
practical skills of using information
technology in business; roles of
information technology in business;
the application of information
technology for data collection,
storage, and analyses in businesses;
analyses of large data to develop

organizational practices and

Uszgneldnigaia (Digital
Technology for Business

Application)

Hinalulatifdnalugsia unuinzay
wmalulatindnalugsia Minseay
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Uszgnalfinaluladasauneluns
33U LAY wagdtaszvidayalu
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Aunagnaniugsia wwrARAN1sa3
Wamlaelfinaluladnsvaianis
ZasanugsfaatnaiilszAninm
The theoretical knowledge and
practical skill of using digital
technology in business; roles of
digital technology in business; digital
literacy; the application of
information technology for data
collection, storage, and analysis in
businesses; aligning digital
technology with business strategy;
concepts of creating content using
digital technology for business

communicating effectively
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a Geographic Information System
(GIS) technology to aggregate,
enrich, and analyze spatial data to
support tourism business; the
concept of creating a digital content
using digital technology for business

communication

dmiugsialavusuuazdiaud (Social
Media and Digital Marketing for

Hotels and Events)

dmiugsialavusuuazdiaued ns
Uszrndlinsnaiafananazdadunu
\ansasanusud nssiunsgsia
Laza319ANNFURUERATUgNAN
nsnatalagLAiasianisfun faunu
raufigawuuaaulay nmsdsafiuag
mMina1nAdauaziaduaudniugsia
USNsuazdiaug

Roles of digital and social media
marketing for hotels and event
business; application of social media
in building hospitality brands,
conduct business, and maintain
guest relationships; search engine
marketing; online travel agents;
evaluation of digital marketing and
social media marketing for

hospitality and event business
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Aavamaluladiiiauseynslinugsia
3((2)-2-5)

801-109 1 R [
Digital Technology for Business

Application

nMina1nfananazdadeaudniugsia
T59UTNUWAZELIURA 2((2)-0-4)

818-324 1 I
Social Media and Digital Marketing for

Hotels and Events

NAaANEN1ITLTEUSIEAUANgRS (PLOS)

PLO 1 UsegnsiavAnnuisugsislunisdanisanfisauaznisiuiianisufifonluavansd
\iadas

Apply knowledge of tourism and aviation business management to work in relevant
organizations.

PLO 2 Walunagnsuazunugsiadmiugsiantsvaifieauasnisiu

Develop strategies and business plan in tourism and aviation business.

PLO 3 #aa19018unnuuazas sl seina ’Luu’%vma\aqma'mﬂssumsviamﬁmuaxmsﬁu
Communicate English and foreign languages in the context of tourism and aviation industry.
PLO 4 Uszgnsnaluladimsauinauazanuimuainalunidanisgsiasmunmaniiaauaznisiu
Apply information technology and digital literacy for tourism and aviation business.

PLO 5 Ufitifismnunanadasssunisvaaiizalagavdnsnisviaifienlan wasnanufiisiunistiulae
auAnsn1stiuang Amnudufiu nanfastsn wazimussanzavaAng “aalifausslamiaaiiauuywd
uRafinde

Demonstrate Global Code of Ethics by United Nations World Tourism Organization: UNWTO and
international aviation associations, sustainability, morality and the University’s corporate culture
of “For the benefits of mankind”.

PLO 6 UfifRuusugsfaniaaiiaanaznistivluaniulsznaunislfdsegarmuilssunaununs

Operate tourism and aviation business tasks in the establishment successfully as assigned.
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Academic year 2026

LNEITUUY 3

Year |
Semester |
Credits: lecture-
Subject ID. Subject Name Credits
practice-self study
English for Intermediate Listening and Speaking
805-013G1
(or)
2 (2)-0-4
English for Upper Intermediate Listening and
805-015G1
Speaking
810-021G2A | Guiding Statistics 2 (2)-0-4
969-042G4 | Uses of Artificial Intellicence in Daily Life 2 (2)-0-4
801-108 Economics for Business 3 (3)-0-6
801-109 Digital Technology for Business Application 3 (2)-2-5
80110 | ModuterApplicationsof HF-and-Bata-for Tourism 5 339
802-110 Introduction to Hotel and Tourism 2 (2)-0-4
812-111 Conversational English for Hospitality and Tourism 3 (3)-0-6
Social Media and Digital Marketing for Hotels and
818-324 2 (2)-0-4
Events
Total 19 (18)-2-37

Y

AND

1%
a

fa)))}

LA AD ARBBN

WY Ae T8 NveUTItunanans

*** Please note that those students who receive a TOEIC score, less than 250 in Listening & Speaking,

they must enroll in 805-011G1 English for Fundamental Listening & Speaking (audit type) and must

receive a result of "S" (Satisfactory) to be eligible to enroll in 805-013G1 English for Intermediate Listening

& Speaking in the following semester. This requirement is necessary to complete the curriculum.

If students receive a result of "U" (Unsatisfactory) in 805-011G1 English for Fundamental Listening &

Speaking, they will not be able to enroll in 805-013G1 English for Intermediate Listening & Speaking. They

will need to retake 805-011G1 in the following semester and achieve a result of "S" (Satisfactory).

i 1



Academic year 2026

Year |
Semester |l
Credits: lecture-
Subject ID. Subject Name Credits
practice-self study
805-014G1 | English for Intermediate Reading and Writing
(or) 2 (2)-0-4
805-016G1 | English for Upper Intermediate Reading and Writing
980-061G6 | PSU Volunteer and Sustainable Development Goals 2 (2)-0-4
810-071G7 | Sustainable Future 2 (2)-0-4
Module: Marketing and Consumer Insights in a
801-223 5 (4)-2-9
Dynamic World
Module: Sustainable and Responsible Tourism
803-104 5 (4)-2-9
Business Development
803-105 | Introduction to Aviation 3 (3)-0-6
Total 19 (17)-4-36

*** Please note that those students who received a TOEIC score, less than 250 in Reading & Writing, they

must enroll in 805-012G1 English for Fundamental Reading and Writing (audit type) and must receive

a result of "S" (Satisfactory) to be eligible to enroll in 805-014G1 English for Intermediate Reading and

Writing in the following semester. This requirement is necessary to complete the curriculum.

If students receive a result of "U" (Unsatisfactory) 805-012G1 English for Fundamental Reading and Writing,

they will not be able to enroll in 805-014G1 English for Intermediate Reading and Writing. They will need

to retake 805-012G1 in the following semester and achieve a result of "S" (Satisfactory).




Academic year 2027

Year |l
Semester |
Subject ID. Subject Name Credits | et lecture-
practice-self study
805-001G8 | English for Pronunciation 2 (2)-0-4
810-021G2B | Keys to Success 2 (2)-0-4
810-052G5 | Living in a Diverse Society 2 (2)-0-4
801-222  |Module: Business Finance and Accounting 5 (4)-2-9
812-312  |Academic English for Reading and Writing 3 (3)-0-6
Tourism Management and Tourism Business Entrepreneurship
Module: Tourist Guiding and Tourism Experience
819-203 5 (3)-3-9
Management
Aviation Management
819-213  |Module: Airline Service Management 5 (3)-3-9
Total 19 (16)-5-36
Academic year 2027
Year |l
Semester |l
Subject Credits: lecture-
Subject Name Credits
ID. practice-self study
819-250 | Practical Training 6 0-36-0
Total 6 0-36-0
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Academic year 2028

Year lll
Semester |
Credits: lecture-
Subject ID. Subject Name Credits
practice-self study
810-033G3 | Innovative Thinking in Business 2 (2)-0-4
801-321 | Research and Innovation for Hotel and Tourism 3 (3)-0-6
812-316 |TOEIC Preparation 3 (3)-0-6
xxx-xxx | Elective Specialization Courses 1 subject 3 (x)-y-z
Tourism Management and Tourism Business Entrepreneurship
819-303 |Module: Wellness Tourism Business Management 5 (3)-3-9
Aviation Management
819-306 |Module: Safety and Security in Aviation Operations 5 (3)-3-9
Total 16 (x)-y-z
Academic year 2028
Year lll
Semester |l
Subject Credits: lecture-
Subject Name Credits
ID. practice-self study
801-301 | Leadership and People Management 3 (3)-0-6
803-304 | Tourism Business Entrepreneurship and Start-ups 3 (3)-0-6
803-307 | Creative Travel Product Design 2 (1)-2-3
812-412 | Advanced Business English 3 (3)-0-6
xxx-xxx | Elective Specialization Courses 1 subject 3 (x)-y-z
xxx-xxx | Free Elective | 3 (x)-y-z
819-346 | Co-operative Education Preparation 1 0-3-0




Total 18 (x)-y-z
Academic year 2028
Year Il
Summer Semester
Subject Credits: lecture-
Subject Name Credits
ID. practice-self study
Contemporary Issues in the Tourism and Aviation
803-201 3 (3)-0-6
Industry
812-xxx | Foreign Language | 3 (3)-0-6
812-xxx | Foreign Language |l 3 (3)-0-6
Total 9 (9)-0-18

#1115




Academic year 2029
Year IV

Semester |

Credits: lecture-

Subject ID. Subject Name Credits
practice-self study
805-007G8 | English for Tourism 2 (2)-0-4
810-002G8 | Social Psychology 2 (2)-0-4
Logistics and Supply Chain Management for Tourism
803-401 2 (2)-0-4
and Aviation
XXX-XXX Free Elective | 3 (x)-y-z
Tourism Management and Tourism Business Entrepreneurship
Module: Travel Agency and Tour Operation Business
819-304 5 (3)-3-9
Management
Aviation Management
819-307  |Module: Airport and Airlines Strategy Management 5 (3)-3-9
Total 14 (x)-y-z
Academic year 2029
Year IV
Semester |l
Subject Credits: lecture-
Subject Name Credits
ID. practice-self study
819-451 | Co-operative Studies
or 6 0-36-0
819-452 | Study Abroad Program
Total 6 0-36-0




