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Choibamroong, T. (2021). Guidelines for Health Tourism Route Management for Tourism SME
Entrepreneurs to Promote High Quality Tourism in Active Beach Tourism Cluster. Journal
of Positive Psychology & Wellbeing. 5(3), 264 —276

Punnasuparom P., & Choibamroong T. (2020). Hotel Website Quality Factors Influencing High-
Quality Tourists’ Online Purchasing Intentions: A Luxury, Boutique Hotel in Bangkok.
International Journal of Innovation, Creativity and Change. 13(6)

Padungthein, W., & Choibamroong, T. (2020). A Competency Enhancement Model of Small-Scale
Resort Entrepreneurs in Samut Songkhram Province, Thailand. TEST Engineering &
Management. 83, 24789-24795. (Scopus Q4)

Lumliengphon T., Choibamroong T. (2020). The effectiveness of human resource practices toward
the awareness of intercultural communication among 5 star-rated hotel staff in Thailand.
International Journal of Psychosocial Rehabilitation. 24(1)

Krongyut K., & Choibamroong T. (2020). Branding Strategies Affecting Foreign Tourists' Decision to
Participate The International Marathon Events. International Journal of Psychosocial
Rehabilitation. 24(7)

Duangpaen T., & Choibamroong T. (2020). Human Resource Management Practice Model of
Suvarnaphumi International Airport, Thailand. International Journal of Psychosocial

Rehabilitation. 24(7)
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Maswongssa B., & Choibamroong T. (2020). Public Policy Recommendations for Enhancing Hotel
Business Order in Phuket, Thailand. TEST Engineering and Management. 83( May-June
2020)

Chanthawong A., & Choibamroong T. (2020). Progress in Policy Promoting Second Tier Cities
Tourism: Toward Tourism and Economic Growth. Talent Development & Excellence. 12 (2)

Angkananon K., & Choibamroong T. (2020). Accessibility for Wheelchair Tourists in Second Tier
Tourism Cities of Thailand. Talent Development & Excellence. 12 (2)

Sasithornwetchakul A., & Choibamroong, T. (2019). Evaluation of Tourism Management in Nakhon
Si Thammarat Province, Thailand as a Secondary Tourism City. Asian Administration and
Management Review, 2(2)

Ashton, A. S., Scott, N., & Choibamroong, T. (2019). Place development for international retirement
migrants: a decision-making process model. Journal of Place Management and
Development. (Scopus Q1)

Choibamroong, T. (2017). Expectations and Satisfaction of Chinese Tourists Toward Thailand
Tourism Management. Asia-Pacific Social Science Review, 16(3).

Choibamroong, T. (2017). Community-based tourism development guidelines models for U- Thong
Ancient City, Suphanburi Province, Thailand. Paper presented at the International
Conference for the Tourism and Hospitality Industry, Bangkok, Thailand.

Monpanthong, P., & Choibamroong, T. (2016). Performance of Phuket's Port of Call Management
for Cruise Tourism: an Assessment of IPA Application. WMS Journal of Management, 4(1),
1-11.

Klamsaengsai, S., & Choibamroong, T. (2015). Operational Efficiencies of Thai Airports from the
Perspective of Low-Cost Carriers. Pertanika Journal of Social Sciences & Humanities, 23(4).

Srimuk, N. & Choibamroong, T. ( 2015) . Business Investment Strategy of SME
Restaurants. Research Journal of Business Management, 9, 457-469.

Choibamroong, T., & Klamsaengsai, S. (2014). Measuring airport efficiency: Productivity and
operation. European Journal of Social Sciences, 41(3), 328-339.

Kiatsongchai, S., & Choibamroong, T. (2014). An Analysis of Marketing Strategies of Boutique Hotels
in Thailand. Journal of Graduate Study in Humanities and Social Sciences, 3(2).

Kiatsongchai, S., & Choibamroong, T. (2013). An analysis of marketing strategy formulation process
of boutique hotels in Thailand for foreign ageing tourists. Paper presented at the 19th Asia

Pacific Tourism Association Annual Conference, Bangkok, Thailand.
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Klaiudom, P., & Choibamroong, T. (2013). Human resource risk management planning process of
small and medium hotels in southern island cluster, Gulf of Thailand. Paper presented at the
19th Asia Pacific Tourism Association Annual Conference, Bangkok, Thailand.

Monpanthong, P., & Choibamroong, T. (2013). Challenges and opportunities for port of call
management in the cruise industry in Phuket, Thailand. Paper presented at the 19th Asia
Pacific Tourism Association Annual Conference, Bangkok, Thailand.

Choibamroong, T., & Fritschi, P. (2013). Branding development model of Suvanabhumi airport as a
destination airport for international airlines. Paper presented at the 19th Asia Pacific Tourism
Association Annual Conference, Bangkok, Thailand.

Jianvittayakit, L. & Choibamroong, T. (2013). Adoption of Digital Media as the ASEAN Tourism
Marketing Strategy. European Journal of Social Sciences, 41(1), 31-37.

Therdchai Choibamroong. (2009). Chapter 14 - A Stakeholder Approach for Sustainable Community-
based Rural Tourism (CBRT) Development in Thailand. Tourism Destination Governance:
Practice, Theory and Issues, Co- Writers: Peter Semone, Noel Scott, University of
Queensland, Australia, Richard Butler, University of Strathclyde, Scotland, Frank Haas,
University of Hawaii, USA, Jerry Agruso, Hawaii Pacific University, USA, Harold Richins,
Thompson Rivers University, Canada, Gianna Moscardo, James Cook University, Australia,
Kaye Walker, Southern Cross University, Australia, Philipp Boksberger, Roland Aneregg and
Markus Schuckert, University of Chur, Switzerland, Rodolfo Baggio, Bocini University, Italy,
Dimitrios Buhalis, Thanasis Spyriadis and Alan Fyall, University of Bournemouth, England
and Carlos Costa, University of Aveiro, Portugal, Editors: Eric Laws, Jerry Agrusa and Harold
Richins (on-going project),London: CABI.

Therdchai Choibamroong. (2009). Roles of Local Government for Sustainable Tourism Development
and Management under Sufficiency Economy Theory. King Prajadhipok’s Institute, Bangkok:
Cabinet Publishing and Gazettes Office, First Edition.

Therdchai Choibamroong. (2009). Annual of International Thai Tourism 2008. Editor, The Thailand
Research Fund, Bangkok: Bridge Press.

Therdchai Choibamroong. (2009). Research-Based Agro Tourism Management in Surat Thani. The
Thailand Research Fund, Bangkok: Sino Publishing, First Edition.

Therdchai Choibamroong. (2009). Tourism Dynamics in Lower Northeastern Thailand: The Linking
Routes to Cambodia and Laos. The Thailand Research Fund, Bangkok: Sino Publishing,
First Edition.
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Therdchai Choibamroong. (2009). Research-Based Marine Tourism Management: Chang Island.
The Thailand Research Fund, Bangkok: Sino Publishing, First Edition.
Therdchai Choibamroong. ( 2008. ) Nostalgic Tourism: Chiang Rai Tourism Database for
Sustainability. The Thailand Research Fund, Bangkok: Sino Publishing, First Edition.
Therdchai Choibamroong. (2008). Andaman Cultural Tourism: A Turning Point to Sustainability. The
Thailand Research Fund, Bangkok: Sino Publishing, First Edition.

Therdchai Choibamroong. (2008). Step Back to Go Forward: Andaman- Tourism Product Positioning
and Guidelines for Strategic Sustainable Tourism Development for Phuket, Phang Nga and
Krabi. The Thailand Research Fund, Bangkok: Sino Publishing, Second Edition.

Therdchai Choibamroong. (2007). Step Back to Go Forward: Andaman-Tourism Product Positioning
and Guidelines for Strategic Sustainable Tourism Development for Phuket, Phang Nga and
Krabi. The Thailand Research Fund, Samutprakan: Asia Pacific Multimedia, First Edition.

Therdchai Choibamroong. (2007). The Explosive Growth of ASEAN-Based Tourism: An Implication
on the Future of Thai Tourism. The Thailand Research Fund, Bangkok: Bridge Press.

Therdchai Choibamroong. (2006). A Step of Unity Forward: Collaborative Tourism Approaches for
ASEAN One Destination. The Thailand Research Fund, Association of Southeast Asian
Nations (ASEAN), Ministry of Tourism and Sports, Ministry of Commerce, The Royal Thai
Government, Bangkok: Bridge Press. ISBN: 974-9472-3-0.

Therdchai Choibamroong. (2006). Annual of International Thai Tourism 2006. Editor, The Thailand
Research Fund, Bangkok: Bridge Press.

Therdchai Choibamroong. (2006). Annual of International Thai Tourism 2006. Editor, The Thailand
Research Fund, Bangkok: Bridge Press.

Therdchai Choibamroong. (2005). Annual of International Thai Tourism 2005. Editor, The Thailand
Research Fund, Bangkok: Bridge Press.

Therdchai Choibamroong. (2005). Tourism Product Positioning and Guidelines for Strategic Tourism
Development and Planning for Phuket. The Thailand Research Fund, Bangkok: Asia Pacific
Offset.

Therdchai Choibamroong. (2005). Tourism Product Positioning and Guidelines for Strategic Tourism
Development and Planning for Phang Nga. The Thailand Research Fund, Bangkok: Asia
Pacific Offset.
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Therdchai Choibamroong. (2005). Tourism Product Positioning and Guidelines for Strategic Tourism
Development and Planning for Krabi. The Thailand Research Fund, Bangkok: Asia Pacific

Offset.
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Affiliation

Associate Professor

Walanchalee
Wattanacharoensil,

D.HTM

Business Administration Division,
Mahidol University International College Thailand

Tel. 66(2) 700-5000 Ext. 4416
Email: walanchale.wat@mahidol.ac.th

January 2020-Present

Experience Committee Member in Central Institutional Review Board, Mahidol University

September 2024 - Present
Full-time lecturer and researcher, Business Administration Division

Responsible subjects: Managing Organisational Behaviour

July 2015-August 2024
Full-time lecturer and researcher, Tourism and Hospitality Management Division

Responsible subjects: Strategic Management in Travel Industry, Service Management for
the Undergraduate Level and Research Method for the Graduate Level

December 2015-August 2024

Team Lead for Quality Assurance (QA) Certifications - Outcome Based Education in
two platforms:

. ASEAN University Network -QA (AUN-QA)
. TedQual under UNWTO certifications (UNWTO.TedQual)

The programme successfully receives AUN-QA in 2017 and TedQual certifications in 2018 &
2022

Highest Education Research interests Research Work address and
contribution contact detail

September 2012 - May 2015 e Consumer/Tourist

Doctor of Hotel and Decision Making Special issue guest Mahidol University

Tourism Management e Sustainable-Business editorfor: International College

(D.HTM)

School of Hotel and
Tourism Management
(SHTM), The Hong Kong
Polytechnic University,
Hong Kong

Practices in the
Tourism Industry
e Destination
Management
e Organisational
Theories.

Journal of Travel and
Tourism Marketing
(SSCI) & International
Journal of Tourism
Cities (Scopus)

Editorial board of
Tourism Review
Journal (SSCI) &
International Journal of
Tourism Research
(SSCI)

Contribute more than
30 research articles
published in Web of
Science and/or Scopus
databases since 2015

999 Bhuthamonthon Sai 4.
Salaya Nakhon Pathom,
Thailand 73170

Email:
walanchale.wat@mahidol.ac.th
Tel: + 66 2 700-5000 ext. 4416
Mobile: + 66 96 859-2907
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Selected research publications [from 2019-2024]

Wattanacharoensil, W., Stettler, J., Zimmermann, L., & Wagenseil, U. (2024). Lucerne's Crossroads: Residents’
Perspectives on Tourism Development and the Imperative for Regulatory Oversight. Tourism Recreation Research.
Wattanacharoensil, W., Manosuthi, N., Solnet, D., Stettler, J., & Panvisvas, V. (2024). What drives fulfilment and
repeat visits among Asian domestic travellers: the application of IGSCA and fsQCA. Tourism Recreation Research.
Fakfare, P., Rittichainuwat, B., Manosuthi, N., & Wattanacharoensil, W. (2024). Customer service experience for a
smart automated coffee vending machine. /nternational Journal of Retail & Distribution Management.
Wattanacharoensil, W., Pattaratanakun, A., Taecharungroj, V., & Solnet, D. (2024). Toward an improved, holistic
understanding of ‘meaningful destination’. 7ourism Recreation Research, 1-17.

Fakfare, P., & Wattanacharoensil, W. (2024). Sustainable consumption in tourism: perceptions of low-carbon holidays
in island destinations-a cluster analysis approach. Asia Pacific Journal of Tourism Research, 29(6), 641-662.
Wattanacharoensil, W., Fakfare, P., Manosuthi, N., Lee, J. S., Chi, X., & Han, H. (2024). Determinants of traveler
intention toward animal ethics in tourism: Developing a causal recipe combining cognition, affect, and norm factors.
Tourism Management, 100, 104823

Kolar, T., & Wattanacharoensil, W. (2023). Functions and types of travel-related dark humour created during
pandemics. Journal of Hospitality and Tourism Management, 57, 112-116.

Wattanacharoensil, W., Lee, JS., Fakfare, P., & Manosuthi, N. (2023). The multi-method approach to analyzing
motivations and perceived travel risks: Impacts on domestic tourists' adaptive behaviors and tourism destination
advocacy. Journal of Travel & Tourism Marketing. DOI: 10.1080/10548408.2023.2215266

Fakfare, P., & Wattanacharoensil, W. (2022). Low-carbon tourism for island destinations: A crucial alternative for
sustainable development. Sustainable Development. DOI: 10.1002/sd.2382

Fakfare, P., Jianvittayakit, L., & Wattanacharoensil, W. (2022). Determinants of self-drive attributes supporting
destination advocacy: Case of Thai domestic tourists. Journal of Vacation Marketing, 13567667221127392.
Mathayomchan, B., Taecharungroj, V., & Wattanacharoensil, W. (2022). Evolution of COVID-19 tweets about
Southeast Asian Countries: topic modelling and sentiment analyses. Place Branding and Public Diplomacy, 1-18.
Wattanacharoensil, W., Taecharungroj, V., & Mattayomchan, B. (2022). Tourist gaze upon BANGKOK: Where exotism
& modernism collide. Current Issues in Tourism. DOI: 10.1080/13683500.2022.2087605

Fakfare, P., & Wattanacharoensil, W. (2022). Low-carbon tourism: determining tourist perception from Thailand -
tourism agenda 2030. 7ourism Review. DOI: 10.1108/TR-12-2021-0537

Bunchongchit, K., & Wattanacharoensil, W. (2021). Data analytics of Skytrax's airport review and ratings: Views of
airport quality by passengers types. Research in Transportation Business & Management. DOI:
10.1016/j.rtbom.2021.100688

Wattanacharoensil, W., Fakfare, P., & Graham, A. (2021). Airportscape and its Effect on Airport Sense of Place and
Destination Image Perception. Tourism Review. DOI: 10.1108/TR-01-2021-0036

Fakfare, P., Wattanacharoensil, W., & Graham, A. (2021). Exploring multi-quality attributes of airports and the
asymmetric effects on air traveller satisfaction: The case of Thai International Airports. Research in Transportation
Business & Management, 41, 100648.

Kolar,T., & Wattanacharoensil, W. (2020). One does not simply ... project a destination image within a participatory
culture. Journal of Destination Marketing & Management, 100494.

Fakfare, P., & Wattanacharoensil, W. (2020). Impacts of community market development on the residents’ well-being
and satisfaction. Tourism Review. DOI: 10.1108/TR-02-2020-0071

Wattanacharoensil, W., Kantamara, S., & Muangasame, K. (2021). An investigation of the Kumamon and Sukjai
mascots on destination branding. Journal of place management and development, 14(2), 201-221.

Jansa, T., Wattanacharoensil, W., & Kolar, T. (2020). Computer supported analysis of Thailand’s imagery on Pinterest.
Current Issues in Tourism, 23(15), 1833-1839.

Wattanacharoensil, W., & La-ornual, D. (2019). Systematic review of cognitive biases in tourist decisions. Tourism
Management, 31, 269-286.



Selected industry articles

Year
2025

2025
2022
2019

Article name
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aseassRIavNneUanemalnniunung (Meaningful Destination)
uviseneia lunguielige indndulaiessvieanediuegals
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Source

TAT-Review Magazine, Tourism Authority of Thailand.

TAT-Review Magazine, Tourism Authority of Thailand.

TAT-Review Magazine, Tourism Authority of Thailand.

TAT-Review Magazine, Tourism Authority of Thailand.

Selected research grants, consultancies and training

Year

2024

2024

2023

2023

2023

2021

2021

2020

2020

2019

2018

2016

Project/Grant name

Systematic Literature Review for Social
Science

Pl: Research in Tourism Management under
Reinventing University project, in collaboration
with Mahidol University and Prince of Songkla
University (Phase 2)

Pl: Research in Tourism Management under
Reinventing University project, in collaboration
with Mahidol University and Prince of Songkla
University (Phase 1)

Case writer: ESG Case Study Project, SET
Academy

Subject matter expert: Consultancy project
[Role of subject expert]: Social Impact
Assessment for MICE Industry with Sasin
Management Consultant [Chulalongkorn
University] — Continued project

Pl- Global Partnering Initiative Grant

Subject matter expert: Consultancy project
[Role of subject expert]: Social Impact
Assessment for MICE Industry with Sasin
Management Consultant [Chulalongkorn
University]

Pl: Research cluster grant: Place and business
analytics cluster

(PI of subproject 1]

Co-Investigator Thailand research fund

Subject matter expert Consultancy project
[subject expert]: Tourism for All with Sasin
Management Consultant [Chulalongkorn
University],

Principle Investigator (PI): Tourism social
enterprise showcases project

Co-Investigator Consultancy project: Strategic
plan 2017-2021, Department of Tourism

Funder/Host

Faculty of Graduate Study,

Mahidol University

Ministry of Higher-Education, Science,
Research, and Innovation; Prince of
Songkla University

Ministry of Higher-Education, Science,
Research, and Innovation, Prince of
Songkla University

Capital Market Development Fund
(CMDF)

Thailand Convention and Exhibition
Bureau: TCEB / Sasin Management
Consultant [Chulalongkorn University]

Mahidol University

Thailand Convention and Exhibition
Bureau: TCEB / Sasin Management
Consultant [Chulalongkorn University]

Mahidol University International
College

Ministry of Higher Education, Science,
Research and Innovation

Department of Tourism, Ministry of
Tourism and Sport, Thailand./ Sasin
Management Consultant
[Chulalongkorn University]

MTCO and Destination Mekong

Thailand. Funded by Department of

Tourism

Amount

THB 400,000

THB 800,000

THB 330,000

THB 3,000,000

THB 450,000

THB 3,000,000

THB 500,000

THB 523,000

THB 3,000,000

THB 50,000

THB 2,000,000



Selected trainings

2024 Meta-Analysis — Faculty of Graduate Study by Faculty of Medicine, Ramathibodi Hospital.
Department of Clinical Epidemiology and Biostatistics
2022 Necessary Condition Analysis (NCA) Online Certificate Training — Erasmus University of Rotterdam
2022 Large Language Modules (LLM) and their impact for higher education workshop - MUIC
2022 Diversity in the Digital Age for Education - MUIC
2021 The Outward Mindset: How to Change Lives and Transform Organizations — Workshop by SEAC
2020 CITI Programme Training - Human Subjects Research Social and Behavioral Researchers (Revisit 2022)

Recognition and awards (from 2015 onwards)

2025 Article of the Year Award, Asia Pacific Journal of Tourism Research. Asia Pacific Tourism Association.

2025 Amongst top 1% researcher 2025 Award, Mahidol University

2023 Amongst top 1% researcher 2023 Award, Mahidol University

2022 Amongst the international’s #500 social scientists in Tourism, Leisure and Hospitality Management areas

2021 Amongst MUIC Outstanding Lecturers - 2020

2020: MUIC Faculty members recognition award -2019

2017: MUIC Achievement Award - Outstanding Award for International Publications

2016: Highly Commended Paper Award by Journal of Service Management

2016: Young Service Researcher Award by the 7th International Research Symposium in Service Management

2015: Padma and Hari Harilela Scholarship, School of Hotel and Tourism Management, the Hong Kong Polytechnic
University
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