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YODMANEE TEPANON

E-mail yodmanee.t@ku.th

PROFESSIONAL PROFILE

e Accomplished career demonstrating achievement as an administrator and educator at the higher
education level.

e Involvement in projects and programs aiming to improve the quality of life of local communities
and people in the marginal groups

e Extensive research experiences (qualitative and quantitative) through supervising graduate
students and conducting research

EDUCATION

2006  Virginia Tech Blacksburg, VA USA
Doctor of Philosophy (Hospitality & Tourism Management)

2001  Arizona State University Tempe, AZ USA
Master of Science (Recreation Management & Tourism)

1996 Thammasat University Bangkok, Thailand
Bachelor of Liberal Arts (majored in Thai language & minored in English)

WORK EXPERIENCE

2011- Present Kasetsart Business School, Kasetsart University Bangkok, Thailand
Full-time lecturer — Department of Operations Management

2016 — present

Head, Department of Operations Management

Acting Assistant Dean for Quality Assurance

Committee & Secretary — MBA program

Committee & Secretary - Yunus Centre at Kasetsart University

2015-2016
Director - Executive MBA Program

2014 — 2016
Associate Dean for Quality Assurance

2006 - 2011 College of Innovation, Thammasat University Bangkok, Thailand
Full-time lecturer — Service Innovation Program

Guest lecturer
Thammasat University Bangkok, Thailand
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Thammasat Business School
Faculty of Architecture and Planning
Sirindhorn International Institute of Technology (SIIT)

Naresuan University Bangkok, Thailand
Masters program in Hospitality and Tourism management

(in partnership with Southern Cross University, Australia)

Masters program in Hospitality and Tourism management

(Thai program)

Bangkok University Bangkok, Thailand
International College

Hotel and Tourism program and Business English program

Faculty of Humanities

2002 — 2006 Virginia Tech Blacksburg, VA USA
Graduate research assistant
Graduate teaching assistant (courses: Catering Management, Current Issues in Tourism)

2001 Arizona State University Tempe, AZ USA
Graduate research assistant

Graduate teaching assistant (course: Tourism Planning)

Food service staff (ASU campus cafeteria- managed by Sodexho Marriott)

1996 - 1998 Grand Hyatt Erawan Hotel Bangkok, Thailand
Front desk officer
1996 The Novotel Siam Square Hotel Bangkok, Thailand
Front office agent

PUBLICATIONS

Meng, F., Tepanon, Y. & M. Uysal (2008). Measuring tourist satisfaction by attribute and motivation: a case
of a nature-based resort. Journal of Vacation Marketing. 14 (1): 41-56.

Reich, A. Z., McCleary, K., Tepanon, Y., & P. Weaver (2006). Roles of product and service quality on brand
loyalty: an investigation of quick service restaurants. Journal of Foodservice Business Research. 8(3): 35-53.

McGehee, N, G., Meng, F., &Y. Tepanon (2006). Understanding legislators and their perceptions of the
tourism industry: the case of North Carolina, USA, 1990 and 2003. Tourism Management. 27(4): 684-694.

CONFERENCE PAPERS /| ACADEMIC REPORTS / PRESENTATIONS

Tepanon, Y., Benjawan, T. & C. Maleehom (2019). The needs and the reality: the resident quality of life in
a major tourism area in Chiangmai, Thailand. Sustainable Tourism Development for Southeast Asia
Conference (supported by Erasmus+), Hanoi: Vietnam.

Tepanon, Y. & T. Benjawan (2019). Understanding international tourist motivation for visiting health and

wellness establishments. The 6% NEU National and International Conference Proceedings. KhonKaen:
Thailand.

YODMANEE TEPANON



Chullasuwan, M. & Y. Tepanon (2019). Service quality, satisfaction, and loyalty of customers of fast food
delivery in Thailand. The 5" TECHCON 2019 Proceedings. Bangkok: Thailand.

Nirunratchart, P. &Y. Tepanon (2018). Factors impacting the single donor platelet donation and re-
donation (in Thai). The 15" National Kasetsart University Kampaeng Saen Conference Proceedings, Nakorn
Pathom: Thailand.

Tepanon, Y. & T. Pringprom (2018). The impact of servicescape on customer word-of-mouth:
a case of Japanese barbeque restaurants in Bangkok. The 6th International Conference on Hospitality and
Tourism Management, Kandy: Sri Lanka.

Changlek, P. & Y. Tepanon (2018). Factor effecting attitude of pasteurized milk purchasing of customers
in Bangkok (in Thai). The 9" National and International Conference of Suan Sunandha Rajabhat University,
Bangkok Thailand Proceedings, Thailand.

Yimprasert, C. &Y. Tepanon (2017). Worker support for community goal: the case of supporting Thai
cuisine to be included on the world heritage list (in Thai). The 5™ Annual National Conference on Business
and Accounting Proceedings, Bangkok Thailand.

Tepanon, Y. & S. Thatriroth (2016). Retail service quality in hypermarket. The 13th International
Conference on Service Systems and Service Management Proceedings (supported by IEEE), Kunming, China.

Hongyim, N. &Y. Tepanon (2016). Risk perception of foreign tourists on unrests in Thailand (in Thai). The
9" National HUSOC Conference Academic-Research 2016 Proceedings, Pitsanulok, Thailand.

Chanrit, P., Punpugdee, N. & Y. Tepanon (2015). Patients’ expectations and perceptions on service quality
of hospital out-patient department (in Thai). The 36th National Graduate Research Conference 2015
Proceedings, Chiang Mai, Thailand.

Rakchue, M. &Y. Tepanon (2015). Skilled worker's intention to stay: a case study of lathemen in small-
and medium-sized enterprises (in Thai). The 3rd Annual National Conference on Business and Accounting
Proceedings, Bangkok Thailand.

Boonmee, T. &Y. Tepanon (2014). Using PEST analysis to identify opportunities and threats of organic
cattle farming in Thailand (in Thai). The 2"® Annual National Conference on Business and Accounting
Proceedings, Bangkok Thailand.

Somsukwang, A. & Y. Tepanon (2014). Tourist experience, perceived value, and loyalty to Thai spa of
foreign tourists (in Thai). The 2" Annual National Conference on Business and Accounting Proceedings,
Bangkok Thailand.

Songrat, J. &Y. Tepanon (2014). Social phobia, self-esteem and fear of missing out (FOMO) and
smartphone Addiction (in Thai). The 2™ Annual National Conference on Business and Accounting
Proceedings, Bangkok Thailand.

Saweanghasub, Y. & Y. Tepanon (2013). The development of service blueprint for health and wellness spa

service in Thailand (in Thai). The 5% Thai TIMA Annual Conference on Technology and Innovation
Management Proceedings, Bangkok, Thailand.
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Tepanon, Y. (2013). A cross cultural study of tourist motivation for visiting health and wellness
establishment. The 19%" Asia Pacific Tourism Association Annual Conference, Bangkok Thailand.

Tepanon, Y. & W. Ngamsirijt (2013). Risk takers and tourist's satisfaction of local transportation.
International Conference on Society, Tourism, Education, and Politics Proceedings, Bangkok, Thailand.

Ngamsirijit, W. &Y. Tepanon (2012). An evaluation framework of transportation responsiveness: case of
Pattaya city. International Conference on Business, Finance and Tourism Management Proceedings, Paris,
France.

Tepanon, Y. & S. Jitpraphai (2010). What really is “Thai hospitality”?: tourist perception of Thai service
model. The 2™ ISES Global Conference on Service Excellence: Service Innovation — Creating Sustainable
Growth Proceedings, Singapore.

Tepanon, Y., Wongavee, S. & K. Lertwachara (2010). The preferred qualifications of the Chief Information
Officer (CIO) in public universities in Thailand. The 4 International Technology, Education, and
Development Conference Proceedings, Valencia, Spain.

Tepanon, Y. & P. Kriangcheartsak (2009). Service quality expectation of university library websites: what
do students want most? (in Thai). The 1% Thai TIMA Annual Conference on Technology and Innovation
Management Proceedings, Bangkok, Thailand.

Tepanon, Y. (2008). Motivation of sex tourists: an exploratory study in Thailand. The 2" International
Colloguium in Tourism and Leisure Proceedings, Chiang Mai, Thailand.

Meng, F., Tepanon, Y. & M. Uysal (2005). Destination performance and motivation in measuring visitor
satisfaction for a nature-based resort. The 36% Travel and Tourism Research Association (TTRA) Annual
Conference Proceedings, New Orleans, Louisiana, USA.

Park, K., Tepanon, Y. & F. Meng (2005). Effects of service environment on perception of waiting time. The
10" Hospitality and Tourism Graduate Student Education and Research Conference Proceedings, Myrtle
Beach, South Carolina, USA.

Tepanon, Y. & F. Meng (2005). Exploring sex tourists’ mind: the psychological motivation of liminal people.
The 10%" Hospitality and Tourism Graduate Student Education and Research Conference Proceedings, Myrtle
Beach, South Carolina, USA.

Tepanon, Y. & M. Khan (2004). A cross-cultural investigation of service quality of selected fast food
restaurants. 2004 I-CHRIE Conference Proceedings, Pennsylvania, Philadelphia

Tepanon, Y. & K. Park (2004). Acceptable wait time at a fast-food restaurant: a cross-national comparison.
2004 APACHRIE Conference Proceedings, Phuket, Thailand: pp. 49-55.

Meng, F., McGehee, N. G. & Y. Tepanon (2004). Understanding legislators: a comparison of the perceptions
of North Carolina legislators regarding the tourism industry in 1990 and 2003. The 35t Travel and Tourism
Research Association (TTRA) Conference Poster Session, Montreal, Canada.

Tepanon, Y., Mihalik, B. & A. Doyle (2003). A preliminary content analysis of New York press coverage of

the Summer Olympics Games in Atlanta, Georgia, USA and Sydney, Australia. USA 12" World Business
Congress, Conference Proceedings. British Columbia, Canada.
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Tepanon, Y., Klunenburg, S., Weaver, P. & C. Clemenz (2003). A perceived quality of training instrument for
the hospitality industry: a validation study. The 8" Annual Graduate Education & Annual Graduate Research:
Conference in Hospitality and Tourism, conference proceedings. LasVegas, Nevada.

Polin, M. & Y. Tepanon (2000). Exploring the role of afterschool program in preventing violence. Tempe:
Arizona State University.

COURSES TAUGHT

Graduate

e International Service Management

e Contemporary Problem in Hospitality Industry

e Research Methods

e Business Research Analysis

e  Sustainability in Service industry

e  CurrentlIssues in Tourism

e Service in Hospitality and Tourism Management

e Theory Development in Hospitality Industry

e Advance Method for Hospitality Applications

e Hospitality Marketing Research Problems

e Service Management in Technology-based Firms

e Advanced Operations Management
Undergraduate

e  (Catering Management

e International Tourism

e  Tourism Planning

e Introduction to Travel & Tourism

e Introduction to Hotel & Tourism

e Service Management

e Hotel management

e Tourism Management

e Service Operations Management

e Introduction to Hospitality Management

e Food and Beverage Control

RESEARCH PROJECTS

2019 —present  Creating memorable tourism experience on the authenticity: a life on the stage of the hill
tribe people in the tourism context in Chiang Mai, Thailand research project — funded by
the Faculty of Business Administration, Kasetsart University.

2018 —present  TOURIST project - a co-funded project by the Erasmus+ Programme of the European
Union for capacity building in the areas of sustainable tourism and innovative financial
management strategies to increase the positive impact of local tourism in Thailand and
Vietnam.

2015 -present  Developing the Sustainable Bangkajao project — involved in planning cycling routes,

developing e-guidebook for cyclists, and training local youth guides for cycling tourism
in the Bangkajao area.
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2012 — 2013 Developing a Creative Tourism Supply System in Bangkok Area research project -

granted by the National Research Council of Thailand (NRCT)

2011 - 2012 A Study of a Transportation System in Response to Demand of the Tourism Service

2009

2008

Sector in Pattaya City research project - granted by the National Research Council of
Thailand (NRCT)

Behavior, Satisfaction, and Intention to Use Natural Gas for Vehicles of Thai Consumers
research project — funded by PTT Public Company Limited

Branding of the FORTUNE TOWN research project — funded by CP Land Company
Limited

TRAINING COURSES, COMMUNITY ACTIVITIES & VOLUNTEER EXPEREINCES

Social Enterprise and Social Business training for community SMEs — Lecture and workshop
provided to local SMEs and startups (in partnership with ActionAid Thailand), 2019

“Design for Excellent Dining Service” — a lecture in a series of ‘Creative Food Design’ training
course, Faculty of Architecture, Kasetsart University, 2016-2017

“Customer Service Improvement” — presented to the Integrated Service Center, Minister of
Transport, 2011.

“Service Innovation” — lectured to the National Science and Technology Development Agency
(NSTDA) seminar, 2011.

“Understanding Thai Hospitality and how to improve it” — College of Innovation public research
forum, 2010.

Served as a project manager for the Thai Department of Fine Arts executives training program in
cultural management, 2010

“Can Service Make Our Lives Happier?” — A presentation given to Laos Airlines flight attendants
at the Civil Aviation Training Center, 2008

“Personality Improvement for Better Services” — A presentation given to the Thep Krasatree Sub
District Administration Organization, Phuket, Thailand, 2007

24 Universiade Games, Bangkok Thailand — volunteered as a university representative.
Responsible for providing accommodation services to participants, 2007

Holt Sahathai Foundation, Bangkok Thailand — volunteered as a social service worker to help
children in need of financial and social assistance, 1994 — 1997

Member and secretary of the Fencing club at Thammasat University, Bangkok Thailand, 1993 —
1995
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DR SIRIPAN DEESILATHAM

605/65 D2 Lumpini Ville Cultural Centre Mobile: 0818263968
Prachautit Road Samsanenork E-mail: siripan_dee@utcc.ac.th
Huay Kwang Bangkok 10310

EDUCATIONAL BACKGROUND

2010 — 2016 Royal Holloway University of London

PhD in Management (Marketing).
2012 -2013 Associate Fellow of the Higher Education Academy, UK.
1996 -1998 University of the Thai Chamber of Commerce

Master Degree in Business Administration (Marketing).

1989 - 1992 Burapha University
Bachelor Degree in Science (Mathematics).

RESEARCH AREAS AND INTEREST

| am interested in understanding various aspects of consumer tourist) behaviour including
motivation, self-image congruence and lifestyle congruence. My PhD thesis developed

and tested a model explaining incremental enhancement on tourists’ quality of life in the
context of wellness tourism.

ACADEMIC QUALIFICATIONS

2014  “Overview of Statistical and Path Modeling Analyses” Humburg University of
Technology, Germany.

2013 “Associate Fellow of the Higher Education Academy.” the Higher Education
Academy, UK.

2007  “Certification of Case Teaching Workshop” Richard Ivey Business School
University of Western Ontario, Canada.

2005  “Global Intensive Faculty Training Program” Washington State University,
USA

1997  “IT Vision for Year 2000” Compag Asia Pacific, Cebu, Philippines.

1996  “Managing Channel Effectively”, Mercuri International Far East, Kula-lumper,
Malaysia.

1992  “The Friendship Program for the 21st Century (Youth Leader Group)”, Japan
International Cooperation Agency, Tokyo, Japan.



AWARDS

2019 Highly commended Award from the 2018 Emerald/EFMD Doctoral Research
Awards (Tourism and Hospitality Management)

2019 Research Excellence Award (Highest Citations) 2019 from University of the
Thai Chamber of Commerce

2018 Research Excellence Award (Highest Impact Factor) 2018 from University of
the Thai Chamber of Commerce

2017 The Best Paper Award (Tourism) from the 50th Academy of Marketing
Conference, UK

2015 Highly Commended Award from the 3rd World Research Summit for Tourism
and Hospitality Conference, USA

RESEARCH, PUBLICATIONS, PROCEEDINGS AND PRESENTATIONS

RESEARCH GRANTS

2018-2019 Newton Institutional Links and Thailand Research Fund
Research Project (£45,365):
“Empowering Women Through Arts Entrepreneurship: The Thai Hill Tribes Exchange”

2017-2018 Newton Fund Research Links
Research Project (£44,000):
“Inclusive Innovation for Enhanced Local Experience in Tourism”

2008-2009 University of the Thai Chamber of Commerce Research Scholarship
Research Project (£3,000):

“Perception of Thailand and Level of Satisfaction among Asian and Western
Travelers in Service Attributes of Hotels in Bangkok.”

2004-2005 Department of Industrial Promotion Research Scholarship
Research Project £10,000):

“Customer Satisfaction of the OTOP products in the Exhibition of OTOP City 2004.”

2001-2002 Siam University Research Scholarship
Research Project (£1,000):

“Attitude, Expectation and Conflict of the Patient of the Social Security Hospitals in
Thonburi District”

2000-2001 Sripathum University Research Scholarship
Research Project (£2,000):

“Opinion Survey of Chonburi, Civilians in the Economy.”
“Behavior of Pattaya Travelers.”
“Behavior and Lifestyle of Chonburi Teenager.”



PUBLICATIONS

Hosany, S, Prayag, G, Van Der Veen, R, Huang, S. & Deesilatham, S.(2017)

Mediating Effects of Place Attachment and Satisfaction on the Relationship
between Tourists’ Emotions and Intention to Recommend. Journal of Travel

Research. 56(8),1079-1093.

Hosany, S, Prayag, G, Deesilatham, S., Causevic, S, et al. (2015) Measuring Tourists’
Emotional Experiences: Further Validation of the Destination Emotion Scale.
Journal of Travel Research.54 4), 482—495.

PROCEEDINGS IN INTERNATIONAL CONFERENCES

Hosany, S., Deesilatham, S., Rahman, Z. & Altinay, L. (2019). Empathy, gratitude and

prosocial behaviour as determinants of souvenir consumption, In 5th World
Research Summit for Tourism and Hospitality. UCF Rosen College of Hospitality

Management, Orlando, Florida, USA, December 13-16, 2019. Elsevier.

Deesilatham, S. (2019). Challenges Facing Hill Tribes’ Women Entrepreneurs in the
Northern Regions of Thailand In 26th International Conference on Recent Advances
in Retailing and Consumer Science. Tallinn, Estonia, July 8-11, 2019. Recent
Advances in Retailing and Consumer Science (RARCS).

Lim, S., Hosany, S. & Deesilatham, S. (2018). Identity-based Motivation as Antecedents
and Experienced Psychological Benefits as Outcomes of Place Attachment, In
25th International Conference on Recent Advances in Retailing & Services
Science. Funchal, Madeira, Portugal, July 16-19,2018. European Institute of
Retailing and Service Studies.

Deesilatham, S., Hosany, S & Lim, S. (2018). Segmenting Meditation Tourists by
Lifestyle Congruence, Personality Traits, and wellness related Self-image. In 8th
Advances in Hospitality and Tourism Marketing and Management Conference
Bangkok, Thailand, June 25-29,2018. Advances in Hospitality and Tourism
Marketing and Management (AHTMM).

Hosany, S. & Deesilatham, S.(2017). Sports and Fitness Wellness Tourism: Segmenting
the Muay Thai Tourists by Travel Motivation and Quality of Life Perceptions., In
50th Academy of Marketing Conference “Freedom Through Marketing: Looking
Back, Going Forward ”. Hull University Business School, Hull, UK, July 3-6.2017.
Academy of Marketing. (Best Paper in Track Travel & Tourism Marketing Track
Prize)

Deesilatham, S. & Hosany, S.(2017). Segmenting Meditation Tourists Using Partial
Least Squares-Prediction Oriented Segmentation (PLS-POS), In 24th International
Conference on Recent Advances in Retailing & Services Science. Vancouver,
Canada, June 26-29, 2017. European Institute of Retailing and Service Studies.



Deesilatham, S. & Hosany, S.2016). Wellness Tourism: Understanding Muay Thai

Tourists Travel Motivation, In 23rd International Conference on Recent Advances
in Retailing & Services Science. Edinburgh, Scotland, July 11-14, 2016. European

Institute of Retailing and Service Studies.

Hosany, S. & Deesilatham, S.(2015). Wellness Tourism: Determinants of Incremental

Enhancement in Tourists’ Quality of Life, In 3rd World Research Summit for
Tourism and Hospitality and 1st USA-China Tourism Research Summit:

Transforming Partnerships 2015. UCF Rosen College of Hospitality Management,
Orlando, Florida, USA, December 15-19, 2015. Elsevier. (Highly Commended
Award,.

Deesilatham, S. & Hosany, S.2015). Wellness Tourism and Quality of Life:
Understanding the motives, lifestyle, Feelings, Satisfaction and Subjective Well-

Being of Muay Thai Enthusiasts’’, In 22nd Recent Advances in Retailing &
Services Science Conference. Montreal, Canada, July 27-30, 2015 (p.17). European

Institute of Retailing and Service Studies.

Hosany, S. & Deesilatham, S.2015). Wellness Tourism and Incremental Quality of Life:
A Study of a Niche Tourist Segment of Muay Thai Enthusiasts. In “Service

Innovation and Experiences”, Travel and Tourism Research Association Europe
Conference. Innsbruck, Austria, April 22-24, 2015 (electronic). Travel and Tourism

Research Association.

Hosany, S, Prayag, G., Deesilatham, S. and Odeh, K. (2013). Measuring Tourists’
Emotional Experiences: Further Validation of the Destination Emotion Scale. In:
"Keeping it Relevantr, Travel and Tourism Research Association 44th Annual
International Conference. Kansas City, Missouri, USA, June 20-22, 2013 [online;.
Available at: http./ttra.omnibooksonline.com [Accessed 29 Nov. 2014 Travel and
Tourism Research Association.

ORAL PRESENTATIONS

=  “Empathy, gratitude and prosocial behaviour as determinants of souvenir
consumption”, 5th World Research Summit for Tourism and Hospitality. UCF Rosen
College of Hospitality Management, Orlando, Florida, USA, December 13-16, 2019.
Elsevier.

= “Challenges Facing Hill Tribes’ Women Entrepreneurs in the Northern Regions of
Thailand”, 26th International Conference on Recent Advances in Retailing and
Consumer Science (RARCS) Tallinn, Estonia, July 8-11, 2019

= “Identity-based Motivation as Antecedents and Experienced Psychological Benefits
as Outcomes of Place Attachment”, 25th International Conference on Recent
Advances in Retailing & Services Science, European Institute of Retailing and
Service Studies.. Funchal, Madeira, Portugal, July 16-19, 2018.



= “Segmenting Meditation Tourists by Lifestyle Congruence, Personality Traits and
wellness related Self-image”, 8th Advances in Hospitality and Tourism Marketing
and Management conference. Advances in Hospitality and Tourism Marketing and
Management (AHTMM), Bangkok, Thailand, June 25-29, 2018.

= “Segmenting Meditation Tourists Using Partial Least Squares-Prediction Oriented
Segmentation (PLS-POS)”, 24th Recent Advances in Retailing & Services Science
Conference, European Institute of Retailing and Service Studies. Vancouver, Canada,
June 26-29, 2017.

= “Wellness Tourism: Understanding Travel Motivations and Incremental Quality of

life”, 23nd Recent Advances in Retailing & Services Science Conference, European
Institute of Retailing and Service Studies. Edinburgh, Scotland, July 11-14, 2016.

= “Wellness Tourism: Determinants of Incremental Enhancement in Tourists’ Quality
of Life,” 3rd World Research Summit for Tourism and Hospitality and 1st USA-China
Tourism Research Summit: Transforming Partnerships 2015, UCF Rosen College of
Hospitality Management, Orlando, Florida, USA, December 15-19, 2015.

= “Wellness Tourism and Quality of Life: Understanding the motives, lifestyle,
Feelings, Satisfaction and Subjective Well-Being of Muay Thai Enthusiasts’’, the

22nd EIRASS Conference on Recent Advances in Retailing and Consumer Services
Science, Montreal, Canada, July 27-30, 2015.

= “Wellness Tourism and Incremental Quality of Life: A Study of a Niche Tourist

Segment of Muay Thai Enthusiasts,” the TTRA Europe Conference “Service
Innovation and Experiences,” Innsbruck, Austria, April 22-24, 2015.

« +Measuring Tourists’ Emotional Experiences: Extension and Further Validation of the
Destination Emotion Scale' 44thAnnual International Conferences, Kansas City,
Missouri, USA, June 20-22, 2013

o Wellness Tourism and Quality of life: Toward an Understanding of Motivations,
Constraints, Lifestyles and Satisfaction,” 44th Annual International Conferences,
Kansas City, Missouri, USA, June 20-22, 2013.

WORK EXPERIENCES

07,2002 — Present Lecturer in Marketing, School of Business, University of the Thai
Chamber of Commerce, Thailand.

| teach Principle of Marketing, Service Marketing, Marketing Chanel Strategy for the
second year and the third undergraduate program. For the graduate program, | teach
Marketing Management and Digital Marketing. | also teach Business Research Methods,
Business Statistics and Quantitative Analysis for International School of Management. |
develop the seminars and the teaching materials for these courses. My role also included

writing the exam paper and marking the exam scripts for these courses.



01,2016 — 08,2016 Visiting Lecturer, Centre for Professional Studies,
Royal Holloway University of London, UK. (Postgraduate Programs,

| taught Business Research Methods to the postgraduate students (MSc International
Supply Chain Management students) at the School of Management, Royal Holloway
University of London. My role also included marking and assessment of coursework.

09,2015 - 08,2016 Visiting Tutor, School of Management Royal Holloway University
of London, UK. Undergraduate Programs)

| taught Marketing Strategy in the Context to second-year undergraduate and Marketing
Research at the School of Management, Royal Holloway University of London. My role
involved in marking and assessment of coursework. | also managed the office hours
weekly to provide assistance to students when questions arose with seminars of the course.

05,2012-08,2016 Online Tutor, Distance Learning Office Royal Holloway University
of London, UK. Undergraduate Programs)

| taught Business Statistics for the first-year undergraduate program. This experience

helped shape my teaching skills as well as the capability of transferring learning to
students. | also had experience of developing the seminars and the teaching materials for

this courses. My role also included writing the exam paper and marking the exam scripts
for this course.

09,2011 — 08,2016 Visiting Tutor, School of Management Royal Holloway University
of London, UK. (Postgraduate Programs)

I taught Quantitative Research Methods to the postgraduate students MBA, MSc and MA
Marketing students) at the School of Management, Royal Holloway University of London.
My role also included marking and assessment of coursework. | have built on previous

teaching skills and learning from my recently concluded inSTIL programme and past
teaching experiences to effectively discharge my duties as a visiting teaching staff of the
University.

09,2014 - 08,2016 Research Assistant, School of Management Royal Holloway
University of London, UK.

My main duties included literature reviews, conduct the fieldwork and data collection,
transcript the data, analyse data and summarise project results.

07,2006 — 05,2008 Associate Dean for Student Affairs, School of Business, University
of the Thai Chamber of Commerce, Thailand.

| provided support for students, planned, supervised various campus programs and
implemented social programs that enrich the college experience of students.



CONSULTANCY

2005-2010 Marketing instructor and consultant for the food industry, Thailand National
Food Institution.

2005-2010 Marketing Plan and Marketing Strategy instructor and consultant for food

industry of the New Entrepreneurs Project, Department of Industrial
Promotion, Thailand.

2009-2010 Consultant and Head of Researchers in Thailand MICE Industry Marketing
Strategy 2009-2010 for Thailand Convention and Exhibition Bureau (Public
Organization).

2018-2019 Marketing instructor and consultant for the food industry, Thailand National
Food Institution.

SKILLS AND EXPERIENCES

= Ability to multitask, especially combining Desktop Research with Fieldwork

= Superb business analysis skills using different theoretical frameworks as well as case
study approaches

= Excellent verbal and written communication skills. 1 also possess good numerical

skills and knowledge ofuse of IT.

= | hold a good command of basic research and analytic tools in both qualitative
research methods ( interviewing, observation, textual and theoretical analysis,

literature reviews, etc,)and quantitative research methods (survey, data collection, data
analysis, modelling, etc.).

= Expert in use of software for quantitative data analysis (SPSS, AMOS, SmartPLS)and
qualitative data analysis (Nvivo)

EXTRA CURRICULAR ACTIVITIES AND SKILLS
Reading, Travelling, research, and writing
PROFESSIONAL MEMBERSHIP

2010-Present The Travel and Tourism Research Association membership
2011-Present The Association of Researchers Thailand

REFERENCE

Professor Sameer Hosany

School of Management

Royal Holloway, University of London
Egham Surrey. TW20 0EX

E-mail: sameer.hosany@rhul.ac.uk



EDUCATION

2010 Rice University, USA

— Fulbright Scholar

Won Fulbright-Thailand
Research Fund Junior Research
Scholarship Program*

2014 KMUTT, Thailand

— Ph.D. in Bictechnology
Won Thai Royal Golden Jubilee
Ph.D.

scholarship from Thailand
Research Fund *

2006 Kasetsart University,
Thailand

— B.Sc. in Biotechnology
{with 1st class honor)

{*Publications upon request)

RESPONSIBLE PROGRAMS IN LINE

WITH INNOVATION SYSTEM TOOLSET

Tech Startups

Corporate Clients

PORRAMATE CHUMYIM Ph.D

(+6686) 308-2283
Porramate.ch@gmail.com

EXPERIENCE

PRESENT

0 SENIOR CONSULTANT AT THAILAND FOODINNOPOLIS

NATIONAL SCIENCE AND TECHNOLOGY DEVELOPMENT AGENCY (NSTDA)
U CORPORATE DESIGN AND STRATEGIST CONSULTANT

2018 — PRESENT

U SPECIAL LECTURER IN INNOVATION STRATEGY AND CREATIVITY
AT MAHIDOL UNIVERSITY INTERNATIONAL COLLEGE (MUIC)

U SPECIAL LECTURER IN INNOVATION STRATEGY

AT COLLAGE OF MANAGEMENT, MARIDOL UNIVERSITY (CMMU)

2016 — 2018

POLICY EXPERT AT THAILAND FOODINNOPOLIS

NATIONAL SCIENCE TECHNOLOGY AND INNOVATION POLICY OFFICE (STi)

* FoodTech Accelerator Program Director: Design and execute main
accelerator programs to provide FoodTech startups and entrepreneurs with
critical resources to help them make rapid progress on product and customer
development.

*  Food Innopolis Global Network Program Director: Provides coordination
service to foster partnership in knowledge transfer and consultation on
research, development and food innovations, as well as business and
technology development with the world’s leading food innovation
organizations

2014 -2016

PROGRAM MANAGER

NATIONAL SCIENCE TECHNOLOGY AND INNOVATION POLICY OFFICE (STI)

+ Formulate strategic policies and framewaorks for science technology and
innovation and carry out the policy deployment by working with stakeholders
(government agencies, academic and research institutes and industry) in order to
achieve the goals set forth in the policy framework.

¢ Facilitates academic, research and development collaboration among
government agencies, academic institutes, research organizations and industry
within and outside Thailand in order to enhance human resource development,
technology management and transfer, and innovation capability

2016 — 2019 COACHING AND MENTORING EXPERIENCES
DESIGN THINKING FOR STRATEGY, PRODUCT & SERVICE INNOVATION

+  PROGRAM FOR ACCELERATION AND DEVELOPMENT FOR THAI FOOD SME
(PADTHAI)

+  BOON RAWD BREWERY (SINGHA) CO., LTD.

¢ KCG CORPORATION CO., LTD.

+  TESCO LOTUS CO., LTD.

«  CHUBB CO., LTD.

+  FOODINNOPOLIS REGIONAL BOOTCAMPS (NATIONWIDE)

e UNIVERSITIES: CU/TU/KU/CMU/MFU/KKU/PSU/BUU/KMUTT/MIU
2016 — 2019 TOOLSET EXAMPLE (S)

«  TRENDS MATIRX ANALYSIS / TRENDS CANVAS

e STAKEHOLDER MAPPING/ VALUE MAPPING

+  CUSTOMER JOURNEY MAPPING

+  VALUE PROPOSITION CANYVAS

¢ BUSINESS MODEL CANVAS/LEAN CANVAS/AGILE

e SERVQUAL/SERVICE SCAPE/SERVICE BLUEPRINT
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® wé’ngm “The e-commerce comprehensive program”

= & Y] a v a a wa a v ¢ .
Fadundnansnisiieus e-commerce WUJURNSIAESEUIINAUE e-commerce a4 Alibaba

Campus Li8en19la7 Usseelagauansgain Taobao University, Alibaba Group

o lAsaNsWmUIMUINE135NQAaMNTIN AU Digital Economy Service Provider (DESP)

log @ InRMLINTIANTENAMNTIN NTNANESNINAMNTIN NTENTENAWMNTIY, Usenaliy
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@ The 7 habits of highly effectives people
U3 Inan (Uszalve) 91dn, Useinelny
o Franchise Opportunities Training course at ELLS Consulting Manila, Philippines
o Leadership engine
Eastman Kodak Company, Singapore
o Dr.Philip Kotler on Marketing
(an exclusive one-day seminar organized by APM International Co.,Ltd.), Uszinelne
e Segmentation Training
U3 Inan (Uszwdlve) 91, Useinelny
e Channel Strategy & Management
U3 Inan (Uszwdlve) 91, Useinelny
@ Market Quest
UsE Inan (Uszwdlve) 9, Useinelny
o Marketing Game
U3 Inan (Uszwdlve) 91, Useinelny
o Finance for non-finance
U3 Inan (Uszwelve) i, Useinelny
o Integrated Product Delivery Program - IPDP Eastman Kodak Company, Singapore
@ Photography Techniques

Eastman Kodak Company, Australia

N13A9Y

o (WA lo&ol) 111521197 Interior Lifestyle TOKYO 2019 o ngslanfen Uszinadiu neld
TasamsimungesmsmsnanndmiuiUszneunts SME 3 vl o Usemadu - idhsiwfanssy
Tugugdanfiunulasans
eldsuysvanames ddnnudaaSidamiuianaiarsuinges (@a7.)

o (W.A. o&ob) 1511414 MIP China 2019 Hangzhou International Content Summit & 1iios
ke ansnsaesgusensudu meldnanssuimun3atie Creative Entertainment waglAsavne
winnssuaana meldlasimsatuayuasedis SME U beol - WsamAanssulugiuggaiiuam
1593
eldsuyssanames ddnnudaaidamiuianaiarsuinges (a@a7.)

o (W.A. b&ob) 11511814 HKTDC Hong Kong Gifts & Premium Fair 2019 & LUAUSASHLAY
g09n¢ MElAATININRUIYDIMNNMTIMAFIUTUEUTENBUNTT SME T lbdolo 4 LUnUTmsiivey
goand- 1rswfnssuluguedaiiunulasnis

AelAIUUsEIUYed ATNUARESLIAYNAVUINNANLAZIUINL DN (Fd7.)
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o (W.A. o&ob) ﬁﬂ‘lﬂﬂ@ﬂW“The e-commerce comprehensive program” 7 Alibaba Campus Lag
991 #u cross-border trade a Wasmslan meldianssumsuanidsuEoudifeafunanioy
Anundeudngnaneeulauseivanalulsemadiming s Wewmnlad ansrsausgusenvuiu -
WaninAInssuluguesmheuaivaulasnms
melisulszinames dunnuduaSilaviavuanalsasruIngey (del.)

o (W.A. bdob) 1W1911971U Ambiente Frankfurt 2019 i nJaLWSIATSH auiussgieasiu meld
lassmsimngemunsaandsnsudusenaunis SME U beole o auniussgieasiu - 1w
Aanssulugruzdaniivenulasins
melisulszanames dunnuduaSiaviavuanalsasIuIngey (a6,

o (W.A. b&oe) 1W151191U HKTDC Hong Kong Gifts & Premium Fair 2018 & lUAUSATALAY
goans Melalasinsiaugemumeainamiugusenaunts SME U beos M lWAUTITTLAY
goans - Wsfanssaluguedaidunulasans
melisulszanames dinnuduasianiauuanalasIuIngeu (@6,

o (WA b&no) TuRanssuiauazaislonamnisnan dmiuiusznaunns SME #ild Su
s1e¥agaBan SMEs WiswA (ga1u wazduggsne) a ngslatfen Usemadiu — s Aanssuly

¥ o

Fruzginlunulasns
melisulszanames dvnnuduasiiamiavuinnaisasvungou (de.)

o (W.fl. bees) 9o Tu “Ranssumsdaaduuazatuayunalnaaniiuinw” (Study Mission on
Promoting Business Service Consultant) & ﬂqﬂimﬁm Uizmﬂijﬂu
MelAuUszanues NIUAIESNRAEIMINGIN NTENTIQAEMINTTY

o (W.A. b&&<) 993191U CISMEF - CHINA International Small and Medium Enterprises Fair
2011 a1s130u55UszrsUlweusevvudu (Wes Guangzhou)
melisulszanames ddnduasudavisvuinnaisiasrungou (de.)

o (WA b&dl - NA. bedo) $IMNFUTTYNUIIYIA uLansAUd tRafumATLTaBNs dreniw
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