v o
wuunasun1sEaLEuaN sy
AnzNsIUNSUSEIIAEATTUSATSLaENTYIanLTian
o va a | a o a v a 1Y) oo a v
15av mpmmnmuL\mﬂ\naTm\mﬁL\mﬂmawLﬁuﬁmwn’lmwuﬂum'ﬂmwu.az
o a v 1 o 1 o
M3FuNUlATINTITEMAMUIIUMENEN AMENNTUTMIRESNIYIBLTIE? 1 2565 - 2567

Aauan

mufl AnEN1TUENITUAzNSTian e dnaylAlasensiiusedafimudmiunsfifin
unANuITEuazn1sTuNUlAsINNTIsEINMENIUAEUan ANENNTUENTTUAZNSTIauLTiEn T 2565 -
2567 1laauusagalaliaransdainiseluamyy lunsudnmnuiselilssaunadiSauazaunso i
Tunsmsimnsifigunwluimnaiifsiuagnaisiuasiunissunulasemadaanunaomu
aauan Gusanndaeiuinguszaudia 2.4 mivayuseialionisefilszaunaduia sanlsznmanaamu

ALADIAILNAITUINITHALNATTN ALY ANNATLDEALIIBAINU

8 d ¥ o o ¥
tumaunlaiiunsluuan

WU ANENITUAITUIINININ NI ANENITUTAITLATAITYIauLNEY TuAT1INTsUsEENASY
1 2/2567 WaTufl 14 nUATWUE 2567

tayalssnaunisiiansan

UdlssguAnENITNNITUITNINEIN AT ANENITUSNTTLATATYIauLeD TuAs1INIsUssguASY
il 2/2567 \liadufl 14 nuAIWUE 2567
fszguiasanaydBunindds d1uiu 8 AW tlwiuriudy 900,000 UM (LAILENUINGIW) 27N

WUAANYUNAINUITEANENITUINITRATAITNANLTEN

UsziAuRanTan

dayaudunansiu



Yayaajuaudiiiiniredusneialasinisiusedianavd miunisinanunanuideuas

N1335UUlATINIITLINUULUATBUBN ANENITUINITUAZNNSYiBATED U 2565 - 2567

i Fo-aina AzuuLllEy Rus199a

1. | Kevin Fuchs 7 140,000 U
2. | Md Rabiul Karim 7 140,000 U
3. | Mohsin Raza, Ph.D. 7 140,000 U
4. | NA.AS. VWU LATeY 6 120,000 U
5. | Rimsha Khalid, Ph.D. 6 120,000 v
6. | WA.AT. AREINT AFUATII 4 80,000 UM
7. | 36.93. ayiaind AnfdnYs 4 80,000 UM
8. | weanIyINYs Adum g 80,000 UM

vy
%4

sauduRuneay 900,000 UM




519781ATIN5RUS I AR AR NS UNITANLENUNAINITBLAY

N155UNUIATINNTIBIINMUIBIIUATBUDN AMENITUINISUAZNITYIBATED T 2565 - 2567

1. Kevin Fuchs

i Founaulasean1sise DOI or Research Grant/Contract no. s #@07UL ASLLUU
Quartile
1 | The Development of Recreational Scuba Diving
Amid (COVID)-19: An Exploratory Interview Study Corresponding
https://doi.org/10.3727/154427323X16726591317632 3 quartile 2
About How Dive Tourism is Adapting to the New author
Normal
2 | The Development of Sustainable Tourism on https://doi.org/10.3727/109830423X16751797985898 | 3 quartile First and 2
Phuket Island: Reflections from Small Corresponding
Businesses in the Hospitality and Tourism author
Industry
3 | Navigating the Fine Line of Sustainable Tourism: | https://doi.org/10.14505/jemt.v14.4(68).02 4" quartile First and 2
A Critical Analysis with Implications for Tourism Corresponding
Planning author
4 | The Barriers to Accessible Tourism in Phuket: https://10.0.147.109/t.71.4.10 3" quartile First and 2
Toward an Exploratory Framework with Corresponding
Implications for Tourism Planning author
5 | A Systematic Guide for Conducting Thematic https://doi.org/10.14505/jemt.v14.6(70).17 4" quartile First and 2
Analysis in Qualitative Tourism Research Corresponding
author
ASLLUUIIU 10




2/13/24, 9:00 AM The Development of Recreational Scuba Diving Amid (COVID)-19: An ...: Ingenta Connect

The Development of Recreational Scuba Diving
Amid (COVID)-19: An Exploratory Interview Study
About How Dive Tourism is Adapting to the New
Normal

Buy Article:
$30.00 +tax
(Refund Policy)
ADD TO CART
BUY NOW
Authors: Tuntipisitkul, Pisit; Fuchs, Kevin o -
Source: Tourism in Marine Environments, Volume 18, Numbers 1-2, 2023, pp. 19-33(15) 1 b
Publisher: Cognizant Communication Corporation

DOI: https://doi.org/10.3727/154427323X16726591317632

A 99 =

| The recreational scuba diving industry plays an important role in coastal countries of Southeast Asia with a
significant economic contribution toward tourism receipts. Recreational scuba diving is one of the fastest growing
tourism industries around the world, although that accelerated growth was largely impaired by the coronavirus
outbreak. The study aims to investigate how scuba diving businesses in Thailand are adapting to the new normal.
An exploratory framework serves as the basis to collect empirical data through 25 semistructured in-depth
interviews with business owners and industry experts. The following themes were identified through the thematic
analysis: business model scaling, global competitiveness, environmental sustainability, domestic market and
customer behavior, and government measures and support. The article concludes by discussing the results and
providing implications for policymakers, tourism researchers, and scuba diving business owners.

Keywords: BUSINESS ADAPTATION; COVID-19; EXPLORATORY RESEFARCH; RECREATIONAL DIVING; SCUBA DIVING;
THAILAND; TOURISM INDUSTRY

Document Type: Research Article

Affiliations: Faculty of Hospitality and Tourism, Prince of Songkla University, Thailand
Publication date: August 9, 2023

https://iwww.ingentaconnect.com/content/cog/tme/2023/00000018/f0020001/art00002;jsessionid=57ttagekminar.x-ic-live-02 1/2



Tourism in Marine Environments, Vol. 18, No. 1, pp. 78-94 ISSN: 1544-273X

Printed in the USA. All rights reserved. E-ISSN: 2169-0197
Copyright © 2023 Cognizant, LLC. DOI: https://doi.org/10.3727/154427323X16726591317632
Cognizant Communication Corporation Publication https://www.cognizantcommunication.com/

The Development of Recreational Scuba Diving amid COVID-19: An Exploratory
Interview Study about how Dive Tourism is adapting to the New Normal

Tuntipisitkul, Pisit & Fuchs, Kevin

Faculty of Hospitality and Tourism, Prince of Songkla University, Phuket, Thailand

The recreational scuba diving industry plays an important role in coastal countries of
South East Asia with a significant economic contribution toward tourism receipts.
Recreational scuba diving is one of the fastest-growing tourism industries around the
world, although that accelerated growth was largely impaired by the coronavirus
outbreak. The study aims to investigate how scuba diving businesses in Thailand are
adapting to the new normal. An exploratory framework serves as the basis to collect
empirical data through 25 semi-structured in-depth interviews with business owners and
industry experts. The following themes were identified through the thematic analysis:
business model scaling, global competitiveness, environmental sustainability, domestic
market and customer behavior, and government measures and support. The article
concludes by discussing the results and providing implications for policymakers, tourism
researchers, and scuba diving business owners.

Keywords: Scuba diving; recreational diving; tourism industry, business
adaptation; COVID-19; exploratory research; Thailand

Introduction
Background of the Study

As the development and advancement of knowledge and technologies in exploring the
underwater world continue to improve significantly, scuba diving activities have become more
accessible and recreational since the beginning of the new millennium (Dimmock, & Cummins,
2013). Moreover, recreational scuba diving is a type of diving for leisure and enjoyment that is
different from commercial, or scientific diving (Hermoso et al., 2019). Although recreational scuba
diving was once considered a niche market, it is now a popular tourist activity offered in many coastal
tourism destinations (Giglio, Luiz & Ferreira, 2020). This becomes further evident by the Professional
Association of Diving Instructors (PADI), the leading diver certification agency, which has issued
over 28 million diver certifications since 1967 (PADI, 2021). Nowadays, scuba diving is a
recreational outdoor activity that has become increasingly popular and experiencing growth
worldwide (Bentz et al., 2016; Emang et al., 2017). In the context of the Southeast Asian region, the
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| Amajor goal of sustainability is to strike a balance between socioeconomic interests and the planet's finite
ecological systems. This trend is also affecting the area of tourism with its environmental, social, and economic

! impacts. To change the relationship between tourism stakeholders and elements that impact sustainable tourism |

development, it is critical to understand their perspectives. The explorative interview study aims to contribute by

5 critically exploring how small tourism businesses perceive sustainable tourism development in Phuket, Thailand.

| A series of 18 in-depth semistructured interviews were conducted to explore the phenomena empirically. The

| findings revealed that insufficient governance and lack of education are the largest obstacles. Furthermore, small
tourism businesses perceive environmental sustainability as a synonym for sustainable tourism development.
The study concludes by providing theoretical and practical implications. |
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Abstract

Sustainable tourism has become a hol lopic due to the negalive impacis of traditional tourism, The concepl is designed lo balance ecenomic, social, and environmental objeclives, but is compiex and
multifaceted. Il has advantages, including Ihe preservation of the environment and cullural heritage, and economic benefils for local communities. However, | conlend thal sustainable tourism also presents vasl
challenges such as being difficult to define and measure, being more expensive than traditional forms of lourism (in parl), and potentially having negalive impacls on local communities, Another major challenge is
the lack of incenlives for indusiry players, which makes il hard for stakeholders to embrace sustainable tourism methods and practices. The article concludes that governments must priorilize sustainable tourism
initiatives and provide adequate resources and suppori Lo ensure their successful implemenlalion
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Abstract

Themalic analysis is a widely used melhod for analyzing qualitative dala in social sciences research, This research article provides a slep-by-siep guide on conducling lhematic lysi y, emp g
the importance of underslanding ihe process for researchers seeking a deeper grasp of ihe nuances involved. The article highlights the key sleps, including familiarizing oneself with he data, generating initial
codes, searching for themes, reviewing and refining them, defining and naming the themes, and producing a final repori. Through iteralive reading, nole-laking, and coding techniques, researchars can delve
deep info the dala, caplure meaningful details, and uncover rich insighls. Thematic analysis offers a valuable avenue for developing theoretical understanding, generating nuanced inlerprelalions, and contribuling
to knowledge advancement in lourism research. The article also discusses lhe relevance and plability of themalic lysis in various quali research designs and methodologies. By prioritizing
transparency, rigor, and a manual coding approach, researchers can ensure the validity and reliabilily of iheir thematic analysis, leading to robust and insighlful findings
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ABSTRACT

Employing conservation of resources (CoR) theory, we tested the mediating effect of employees’ emotional
energy in the connection between transformational leadership style (TFL) and subordinates’ job performance.
Additionally, drawing on self-concept theory, the moderating effect of meaningful work in the association
between emotional energy and job performance was tested. Data collection (N = 546) was conducted in 72
hotels in Bangladesh using convenience sampling. SmartPLS was used for data analysis. TFL was positively
associated with emotional energy, and emotional energy was the underlying mechanism between TFL and job
performance. Meaningful work was the significant moderator strengthening the association between
emotional energy and job performance. By explaining the mediating and moderating role of emotional
energy and meaningful work, the findings contribute to the literature on CoR theory, TFL, job performance,
self-concept theory, and hospitality. Recruiting employees who are more emotionally energized and alive,

along with leadership practices and generating meaningful work, is imperative.
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Abstract

This study examines workplace ostracism as a negative predictor of meaningful worlk and task performance and
investigates whether meaningful work mediates the relationship between workplace ostracism and task
performance. It also tests emotional exhaustion as a moderator between the association of meaningful work and
task performance. Convenient sampling was used to collect cross-sectional data from 383 hotel employees in
Bangladesh. The results revealed that workplace ostracism and meaningful work are negatively related. Meaningful
work mediates the relationship between workplace ostracism and task performance, whereas emotional exhaustion
moderates the positive association between meaningful work and task performance. This study expands self-
concept and conservation of resources theories, and confirms that ostracism is a negative predictor of meaningful
work. It also introduces meaningful work as a mediator and exhaustion as a moderator in this relationship.
Meaningful work should be increased for better task performance, whereas ostracism and exhaustion should be
minimised.
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ABSTRACT

Managers' communication, relationships with subordinates, and employees’ feelings of meaningful work are
vital in engaging subordinates. However, their relationships lack a theoretical foundation. Drawing on self-
concept theory (SCT), this study assesses the mediating role of psychological meaningfulness and employee -
manager relationships (EMR) in the connection between three types of motivating language used by
managers and job engagement. This study also tests the moderating role of EMR between psychological
meaningfulness and job engagement. A convenience sampling method was used to collect 380 responses
from employees working at four- and five-star hotels in Malaysia. Data were analyzed using the partial least
squares method. Although three forms of motivating language positively relate to psychological
meaningfulness, only empathetic language positively relates to EMR. Psychological meaningfulness mediates
relationship between the three forms of motivating language and job engagement, while EMR only mediates
the relationship between empathetic language and job engagement. EMR also significantly and negatively
moderates the link between psychological meaningfulness and job engagement. These findings add value to

the SCT and motivating language by assessing the relationships between motivating language, EMR,
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ABSTRACT KEYWORDS

In today’s digital era, the paradoxical leadership (PXL) style is in vogue  Paradoxical leadership;
due to its ability to drive employee behavior within an organization. employee engagement;
Drawing on the leader-member exchange and social exchange the- voice behavior; work
ories, this study investigates the link between PXL with work engage- ~ environment; hotel industry

ment (ENG) and employee voice behavior (EVB) by means of perceived
organizational support (POS). The current study also explores work
environment (ENV) in the hotel setting as a moderator. Simple random
sampling has been used to gather data from 493 employees working
in five-star hotels in Sharm El-Sheikh. The partial least square (PLS)-
structural equation modeling (SEM) analysis revealed that POS partially
mediated the association of POS with ENG and EVB. Moreover, ENV
helped strengthen the positive effects of POS on both ENG and EVB.
The study concludes with beneficial contributions for researchers and
practitioners in the context of hotel management.
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Introduction

In a fiercely competitive market, the hospitality industry is based on customer service
provision is what sets it apart from other businesses within the hotel industry (Selem,
Bogan, et al., 2022; Zhao et al., 2023). Hotels can increase profitability through employee
behavior that enriches customer experiences (Feng et al., 2023; Rescalvo-Martin et al.,
2021). Despite the fact that hospitality-based organizations depend on top-notch services
to boost their profitability and competitiveness (Mkheimer et al., 2022; Selem et al., 2023),

CONTACT Mohsin Raza @ mohsinraza006@gmail.com @ Faculty of Hospitality and Tourism, Prince of Songkla University,
Phuket Campus, Thailand
@ Supplemental data for this article can be accessed online at https://doi.org/10.1080/19368623.2023.2190318.
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Abstract: Using the Caliejon de Huaylas region as a case study, this article analyzes the role of interactive planning in the
design of tounism areas from a terrilorial perspective. To begin tackling the complexity of the Callgjon de Huaylas region, we
chose degrees of municipal intervention in pianning and the units of analysis for the questionnaire, and practices of
participatory planning. This study is of a cross-sectional, non-experimental, descriptive design. As its instrument, a web-
based queslionnaire was provided by the out-of-the-ordinary circumstance, verified by a panel of & experts, and sent to a
sample of 38 agents involved in direct and indirect roles in interactive pfanning for tourism places. In the end, it was found
that the Callejon de Huaylas neighborhood benefits from a direct connection between the parficipatory pfanning procedures
and the territorial planning strategy in the creation of tourism places

Keywords: territorial strategy; interaclive planning; tourism zone; Callejon de Huaylas.
JEL Classification: R58; 232; Q56; 021; R11.

Introduction

The evolution and development of tourism in our nation, and especially in the region of the Caliejon de Huaylas
(CDH) as a place of study, is an important economic and natural phenomenon with an important physical
geographic diversity that the visitor enjoys during his stay in the area. According to the statistical report, it
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In general, the notians of planning and planning are used synonymausly. In this case, we always refer to
planning. According to Bustos and Molina (2012) planning is a process, a technique, a set of practices of
contemplation and prospective studies or prefiguration of the future that are used to determine the methods and
courses of action to be produced in pursuit of certain objectives with the intention of intervening in a given reality.
The plan is the ultimate deliverable of this procedure, it is an intellectual product prior to action (Vinuesa and
Torralba 2018) that takes the form of a written record. According to Spindola (2016), the planning process
consists of two main stages: the creation of the plan and its implementation. It is crucial to finalize both stages of
planning so that the documents are more than just pieces of paper. The planning of tourism activities, as well as
the creation of the plan and its implementation, which is reflected in a document, are considered crucial in the
definitions of both theorists.

While for the definition of the term tourism planning or tourism planning; According to Yumisaca et al.
(2022) it coincides with the UNWTO definition of tourism planning as an instrument that aims to establish the
general circumstances of a region over a broad period of time and as an important instrument of tourism
development that has changed its focus over time. The physical design of tourist attractions and services, as well
as advertising, used to be the main focus, but today it has broadened to include the demands of businesses,
visitors, the neighborhood and even the environment and sustainability.

For Schenke! (2018), to ensure the continued viability of a destination's natural and cultural resources and
the ability of the local community to benefit from and enjoy tourist attractions both now and in the future, tourism
planning must address three fundamental conditions. First, the plan must be forward-locking, following a thorough
examination of the current situation of the destination. Secondly, the plan must constitute a forum for consensus
among the different territorial stakeholders involved in tourism-related activities (Melgarejo ef al. 2018; Ramirez et
al. 2022). Thirdly, the plan must establish a program that defines a series of important strategic lines and, based
on these, launch a series of programs and initiatives.

The above definition proposes that tourism planning should be guided by the principles of sustainability
and by the basic conditions that concern the plan: its projection into the future, the creation of a space for
consensus and participation of all the territorial agents involved in tourism activity and the management of a
programming of major strategic lines, based on long-term sequential programs and flexible projects aimed at
solving the problems that spontaneously arise during the planning process of any tourist destination, as cited in
Rojas (2017).

Mora et al. (2020) planning in the tourist industry may be defined as the method used to determine the
sector's goals and strategy. First, and most importantly, a diagnosis is established, which is the initial stage of any
tourist planning process. This phase involves establishing and assessing the current state of a destination, as
well as cutting off time to compare the tourism conditions of the place before and after planning. It is also the
main resource for determining the feasibility of plans, programs and initiatives, and for locating the instruments
needed to evaluate the results of these efforts (Masot ef al. 2020; Soto ef al. 2023). Additionally, Baidal and
Rebollo (2019}, tourism planning is a destination management technique that focuses on how visitors imagine the
present and future of the destination. In this way, we can methodically build a procedure that moves the
destination away from the present and towards the future, making the most of the resources at our disposal.

A close examination of the above concepts and the information obtained above leads to the conclusion
that tourism planning is best done in the context of spatial planning that actively involves the local community. As
such, it is a management tool for tourism sites that considers visitors' impressions of the site today and their
expectations for the future, determined by a methodical and well-thought-out analysis of the relevant data, From
this analysis, objectives, and strategies for achieving them can be deduced, allowing for the early incorporation of
considerations of environmental sustainability, economic vitality and community well-being into current planning
(Montes de Oca and Cabrera 2020).

2. Interactive Planning and Its Close Link with the Territorial Approach

Tourism planning, according to UNWTO, has the same ultimate objective as tourism policy, which is to develop
high quality destinations and increase productivity (Bustos and Molina 2012), but UNWTO also points out that
there is a significant difference between the traditional and interactive approaches to planning. The aim of the
new approach is to develop appropriate mechanisms to meet the objectives decided by the different aciors
involved in tourism activity. This requires the use of a technique, such as meetings and encounters between the
different stakeholders, in order to identify the key lines of growth for the future, which can be enunciated by
technical specialists and adapted to the objectives of the tourism policy (Schenkel 2019, Huaranga-Toledo ef al
2023).
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processes is good. It can also be seen that 8.8% of the total number of actors involved in the spatial tourism
activity in the CDH area perceive that there is regular interactive planning and therefore the development of
territorial planning processes is also regular.

Table 3. Relationship between interactive planning and developmeant of methods and techniques with a territorial approach

Interactive planning
Planning with a teritorial approach Regular Adequale
n % n % n %
Regular 6 15.8 4 05 10 263
Good 1 25 27 11 28 737
Total 7 174 31 15 38 100.0
X2=21.134 gl=t P-value = 0.001

Source: Prepared by authors {2023)

The table shows that 76.5% of the total number of actors involved in spatial tourism activity in the area of
the CDH say that there is adequate interactive planning and consequently the development of methods and
techniques of territorial planning is good. In addition, 14.7% of the total number of actors invoived in spatial
tourism activity in the area of the CDH perceive that there is regular interactive planning and thersfore the
development of methods and techniques of territorial planning is also regular.

Table 4. Relationship between interactive planning and the development of methods of territorial intervention

Interacfive planning

Planning with a temitonal appreach Regutar Adequate Total
n % n % n %
Regular 4 10.5 2 3 8 15.8
Good 3 79 29 83 32 842
Total 7 18.4 3 16 38 100.0
X2=14.268 gl=1  P-value = 0.002

Source: Prepared by authors {2023}

The table shows that 82.4% of the total number of agents involved in the spatial tourist activity in the CDH
area say that there is adequate interactive planning and consequently the development of methods of territorial
intervention is good. It can also be seen that 8.8% of the total number of agents involved in the spatial tourist

activity in the CDH area perceive that there is regular interactive planning and consequently the development of
methods of territorial intervention is also regular.

4. Discussion

The study's methodological examination indicates unintended consequences of expanding tourism. These
discrepancies exist both in the technologies themselves and in the rhetorical language surrounding their use. To
curb the production of unsustainable growth, physical-spatial planners employed sub-regional planning methods
in the instance of the Callejon de Huaylas. One of its weaknesses is that it has been developed slowly in
comparison to other parts of Peru. This is especially true when cansidering the growth planning policies that have
been in place in other pants of Peru for over a decade.

In addition, it details the range of ideologically linked planning interpretations that might be applied to a
territorial focus. Unsustainability is sometimes pinned on the most economically and socially disadvantaged
segments of society, however this is merely one interpretation of tourist planning, relating only to the quantitative
demographic variety. Trus proponents of degrowth say it should help the most disadvantaged people in society
(Cirio, 2016). In oversaturated tourist areas, when a decrease in the number of customers is needed, creating a
pro-growth consensus can help accomplish the former by discouraging visits from individuals with weaker
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Abstract

Purpose — Underpinned by sensation-seeking theory (SST) and regulatory focus theory (RFT), this paper
highlights the crucial role of adventurousness in self-protective behavior and future travel avoidance.
Furthermore, this paper investigates safety-seeking tendency as a moderator and travel anxiety post-
COVID-19 as a mediator.

Design/methodology/approach — Data were gathered from 574 potential visitors to St. Catherine
post-COVID-19 and analyzed using Smart-PLS approach.

Findings — Adventurousness negatively and significantly affected travel anxiety, while the latter negatively
influenced self-protective behavior and positively influenced future travel avoidance. Besides, the findings
proved that travel anxiety partially mediated the adventurousness linkage with self-protective behavior and
future travel avoidance. Moreover, safery-seeking tendencies dampened travel anxiety’s connection with self-
protective behavior and future travel avoidance.

Practical implications— This paper provides valuable insights into travel research in theory and practice to
revive tourist attractions post-COVID-19 in developing countries via an adventure tourism pattern. The study
helps figure out how to deal with the pandemic and restore the monument of heavenly religions, St. Catherine—
sdcred mourtain peaks, mosques, churches and many monasteries—in addition to its charming and
picturesque nature.
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at the destination. Brida ef a/. (2022) found that risk perception can profoundly affect an
individual’s travel behavior. However, people usually take precautionary measures,
including backup or any flexible plans, depending on the risks’ severity (Nazir
et al, 2021).

Despite having all their fears in mind, pandemic fatigue, alienation sensation and low
morale associated with the change in tourist behavior motivated them to experience the
adventure of travel post-pandemic (Miao et al,, 2022). Recent researchers noted that people
plan to increase their risk-taking behavior by assessing the potential benefits and costs
(Huang et al, 2023; Okafor et al, 2022). Moreover, the consumption of adventure activities
ultimately depends on an individual’'s attitude (Torres ef al, 2022; Zorlu ¢f al, 2022).
Nevertheless, adventure pursuits have always had a certain element of risk. The adventurous
character of travel involves visiting destinations where many people will congregate and take
extended vacations.

The current paper investigates the adventurousness-self-protective linkage and the
adventurousness-future travel avoidance linkage. Specifically, this paper seeks to examine
travel anxiety as a mediation effect and safety-seeking tendencies as a moderation effect.
Sensation-seeking is defined as a person’s desire for various types of intricate sensations
that persuade them to take anti-anxiety precautions in response to COVID-19 (Kim ef al,
2022). Prior studies have confirmed that specific behavioral changes occurred among
individuals concerning the high level of anxiety post-COVID-19 and that safety-seeking
behavior has a significant role in managing or mitigating anxiety (Brida ¢f ¢l, 2022; Torres
et al, 2022). However, earlier studies have inferred that sensation-seeking has much to do
with anxiety or perceived risk associated with adventure activities (Buckley, 2023; I{han
et al, 2019).

The paper makes many contributions. First, this research is the first to explore adventure
tourism in Egypt post-COVID-19 and lacks any prior empirical or conceptual models. Second,
exploring a developing country (Egypt) contributes to post-COVID-19 travel research on
self-protective and safety-seeking behavior. Third, this paper has mainly focused on
developing nations and future travel avoidance post-COVID-19 (Zheng ¢t al., 2022). Finally,
by providing precise originality on the travel tenure, the study demonstrates how to combat
the pandemic and restore St. Catherine, the monument of heavenly religions, including its
numerous monasteries, mosques and sacred mounlain peaks—in addilion o ils charming
and picturesque nature,

An exhaustive literature review indicates that Sengel ef al (2022) looked at behavioral
intentions, such as travel anxiety, risk-taking behavior and management perception.
A more thorough understanding of traveler psychology post-COVID-19 is, however,
stressed in recent academic publications as necessary to revive the tourist industry (Miao
el al, 2022). Visitors’ adventurousness and their psychological repercussions post-
COVID-19 have not been the subject of any actual research. Hence, research on travel
anxiety, safety practices used post-COVID-19, and the potential significance of
contamination fear has been carried out (Luo and Lam, 2020; Quintal et al, 2022; Sengel
et al, 2022; Zenker ¢t al., 2021). Therefore, this paper examines a holistic understanding of
adventure tourists’ psychological behavior, travel anxiety and future travel avoidance,

along with the moderation effect of sensation seeking among adventure travelers post-
COVID-19 to St. Catherine.

Literature review

Theoretical background

This paper explores the behavioral and social components of the service environment in the
tourism industry through the theoretical frameworks of regulatory focus theory RFT)
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Adventurousness and travel anxiety post-COVID-19
According to Czakon and Czernek-Marszatek (2021), an individual’s changing mindset tends
to have fewer negative repercussions and is less obstructive to risk. Previous studies have
demonstrated that risk-takers are more likely to be receptive to trying new items as
consumers (Li et al, 2022; Sengel et al.,, 2022). A high sense of adventure and a strong desire to
discover something new characterize the individual who is both interested and willing to take
risks (Kim ef al, 2022). It makes sense to assume that visitors with optimistic outlooks will
choose activities with higher levels of risk and will have more bravery (Hu ¢t @/, 2023).
Due to COVID-19, individuals’ values and experiences in life were challenged and
reshaped (Gyiméthy et «l, 2022), which made it possible to find a relevant parallel to forecast
travel behavior and decisions (Bremser ef al, 2022; Torres ef al., 2022). When compared to
other feelings, fear and anxiety are effective responses triggered by the pandemic danger
appraisal (Ozdin and Bayrak Ozdin, 2020). Conversely, less daring and adventurous conduct
is linked to unfavorable emotions like dread and worry (Sengel e @/, 2022). Hence, the current
paper investigates adventurous travelers’ experiences with travel anxiety who have attended
COVID-19. Thereby, this paper assumes that

H1. Adventurousness negatively affects travel anxiety post-COVID-19.

Future travel avoidance

Travel restrictions have become far stricter as a direct result of the unprecedented
destruction and threats posed by COVID-19 (Aldao et al, 2022). However, careful travel has
become the standard, and assessing potential dangers is the most important factor in
determining whether or not to travel (Kim ¢/ al, 2022). Travel avoidance behavior is pervasive
because of government policies designed to prevent needless travel during COVID-19 (Zheng
et al, 2022) as well as the participation of unpredictable risks in the settings of visiting
countries (Jalilvand et al.,, 2012).

In the tourism context, comparable foundations have been asked to investigate the
objectives of environmentally responsible and welcoming forms of transportation (Wang
el al, 2022). Beliefs and values that are held by an individual are both involved in and linked to
behaviors and emotions (Quintal et al, 2022). For instance, feelings of fear and anxiety were
generated and impacted by decisions to avoid future travel as a result of COVID-19
(Gyiméthy et al, 2022). Consequently, this paper assumes that

HZ2a. Travel anxiety positively affects future travel avoidance.

Self-protective behavior

Tourism researchers have associated personal values with behavioral intentions, such as the
desire to travel, participate in events and promote sustainability (Sengel et al., 2022; Zorlu
el al, 2022). The primary purpose of tourist activities is to complement educational goals
and foster individual development (Kim ef al, 2023). Moreover, attractive opportunities create
a mindset that is receptive to additional education and development (Czakon and
Czernek-Marszalek, 2021).

Emotions have become an increasingly significant aspect of the tourism industry,
especially when attempting to predict people’s travel behavior during a pandemic (Williams
el al, 2022). Anxiety and travel phobia, for instance, have both been linked to self-protective
behavior and a declining need to travel (Lep et al, 2020). To protect themselves from potential
hazards to their health and safety while traveling (Hu et al, 2023), the widespread panic
produced by the severe outbreak pushes individuals to engage in defensive actions (Wu and
Lau, 2022). Alternatively, this paper assumes that

HZ2b. Travel anxiety negatively affects self-protective behavior.
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Methods

Research design and data collection

A structured questionnaire-based quantitative approach was employed (Selem ef al,, 2022) to
verify the linkage of adventurousness with self-protectiveness and future avoidance in the
Egyptian tourism context. Egypt is among the most reasonably priced and secure tourism
destinations to visit for travel (Mkheimer ef al, 2022; Selem et al, 2022). Egypt features
year-round warm beaches in addition to the magnificent ancient temples, monuments and
artifacts that still stand there (Ragab ¢t al, 2020). South Sinai is a significant region of Egypt,
where it is renowned for snorkeling and diving tourism, it's significant past as the birthplace
of Moses and its mountains with their distinctive features (SIS, 2022).

Egypt is among the most reasonably priced and secure tourism destinations to visit for
travel (Mkheimer ef al., 2022; Selem et al., 2022). Egypt features year-round warm beaches in
addition to the magnificent ancient temples, monuments and artefacts that still stand there
(Ragab et al, 2020). South Sinai is a significant region of Egypt, where it is renowned for
snorkelling and diving tourism, its significant past as the birthplace of Moses and its
mountains with their distinctive features (SIS, 2022).

Furthermore, long-stay visas are available to foreign nationals going to Egypt to remain
for an extended period (90 days) as tourists to support the Egyptian tourism sector, which
attracts visitors who stay longer in St. Catherine (VisaGuide.World, 2022). St. Catherine also
encompasses the Catherine, Moses and Safsafa mountains. With a height of 2,641 meters
above sea level, Catherine Mount is the highest mountain peak in Egypt (ETA, 2022). These
high deserts are ideal for mountain climbers looking to continue their climbing adventures
post-COVID-19.

The lead researcher employed five tourist guides to help him gather the primary data.
Because they have a large database of potential travelers, they sent the prepared link of the
questionnaire using Google Form to the Facebook and WhatsApp groups they manage, along
with a brief explanation of the questionnaire’s importance. Hence, they offered an incentive
for prospective travelers: if he/she answered the questionnaire, he/she would receive a free
trip of two days to St. Catherine to visit most of the holy religious areas with half-board in a
luxury resort when they come to Egypt before the end of 2022. Furthermore, they told all
respondents that this incentive could only be obtained by those who provided their honest
opinions about the measurement items during three separate waves of data collection.

Using a purposive sampling approach, data were gathered from travelers who visited St.
Catherine before COVID-19 with a screening question: “Have you visited St. Catherine before
COVID-19?" Hence, participants who answered “yes” were asked to complete the
questionnaire. A total of 900 copies were distributed for data collection. In Time 1,
respondents were asked about their outside travel adventures and travel anxieties post-
COVID-19 in the last two weeks of January 2022. Thus, 692 respondents were obtained.
In Time 2, respondents were questioned about their prospective travel avoidance and
self-protective activities in the first ten days of February 2022. Hence, 612 respondents were
obtained. Finally, from February 20 to February 26, 2022, respondents were asked about their
safety-seeking tendencies at Time 3. A total of 628 respondents were obtained.

After examining the questionnaires in the three waves, 574 responses were found to be
free of outliers and complete in these waves. To control the survey questionnaire, partial
closure was applied to each section so that, per respondent, only the section assigned to each
wave would appear at the appropriate time. The sample size should be ten times the indicator
for each variable, but this has constraints in terms of power loss (Hair ef al, 2012). As a result,
a G*power test must be run to assess the sample’s adequacy. Hence, multiple linear
regressions (F-test) with the parameters 0.1 effect size, 0.95 power and 0.01 error probability
were conducted. Thereby, our sample size (574) was appropriate. The steps for finalizing the
sample size are highlighted in Table 1.
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Three items were developed from Jalilvand ef al. (2012) to gauge future travel avoidance.
Future travel avoidance is a perception of risky behavior due to the uncertainty and negative
consequences of choosing to travel to a destination. In the current paper, respondents were
asked if they planned on visiting any tourist attractions, if everything went according to plan
post-COVID-19, or if they anticipated avoiding visiting any tourist destinations post-
COVID-19.

Further, self-protective behavior was gauged using ten items developed from Lep ef al
(2020). Self-protective behavior is the act of helping or paying attention to protect oneself.
Respondents were asked their thoughts on how frequently they wash their hands, avoid eye
contact, spend time in busy areas and watch the news, postpone vacation plans and go out for
daily essentials.

Lastly, seven items were derived from Meertens and Lion (2008) to assess the safety-
seeking tendency. Safety-seeking behavior is a coping behavior that eliminates fear and
anxiety when an individual feels endangered. Respondents were asked to explain how they
felt about taking or avoiding risks. All construct items were graded on a seven-point Likert
scale, with scores between 7 = “strongly agree” and 1 = “strongly disagree.”

Strategy analysis

Descriptive statistics (i.e, mean and standard deviation) were extracted to explain the
response distributions using IBM SPSS v. 26 (see Table 2). Next, data were analyzed using
PLS-SEM technique (Sarstedt ef a/., 2020) through SmartPLS v. 3.2.9 to estimate the proposed
hypotheses. PLS-SEM does require small samples and does not assume that datasets are
normally distributed (Hair ef al, 2017). Alternatively, Sarstedt ef f (2022) discovered that
several studies with large sample sizes (N > 8,000) stood out using PLS-SEM. According to
our sample size, several analyzes can be performed using this approach.

The reason for choosing PLS-SEM is the complexity present in the model and the
theoretical complexity due to the presence of mediation and moderation (Hair ef al,, 2019).
Further, Hair ef al. (2017) suggested using PLS-SEM for the analysis when the moderating
variable is continuous and on ordinal Likert scales. Hence, PL.S-SEM is hetter at evaluating
data quality based on measurement model characteristics that are less constrained (Hair et al.,
2019). Moreover, PLS-SEM was used over covariance-based SEM.

Earlier hospitality scholars have used PLS analysis extensively because of its statistical
power (Ali ef al, 2018) and capacity to assess hypothesized associations while estimating the
proposed model (Sarstedt ef al., 2020). Moreover, a full-collinearity technique was also utilized,
where all variance inflation factor (VIF) readings did not exceed the 3.3 thresholds (Kock,
2015), as indicated in Table 2. Thus, the findings revealed that the common method bias
problem did not affect the dataset.

Results

Measurement model

The factor loadings for all constructs were greater than 0.708 (Hair et a/, 2017), as shown in
Table 2. Furthermore, all constructs’ average variance extracted (AVE) values exceeded 0.50,
indicating sufficient convergent validity (Hair ef a/, 2019). Further, composite reliability,
Cronbach’s alpha and rho_A (see Table 2) exceed 0.70 (Ali ef al, 2018). As a result, this model
has robust internal consistency and indicator reliability.

The heterotrait-monotrait (HTMT) ratio and Fornell and Larcker’s (1981) criteria were
employed to check discriminant validity (Hair ef al, 2017). Hence, none of the HTMT values
(see Table 3) exceeded 0.85 (Henseler ef al, 2015), implying that the first requirement has
been met. Moreover, each construct’s square root AVE was greater than the matching
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Descriptive Convergent Internal consistency
statistics VIF validity reliability
Constructs Code Item Mean SD FL AVE C(CR CA Rho_A
Self-protective behavior SPB1  Iam washing my hands more often now 370 1714 2170 0764 0592 0936 0924 0.926
SPB2  Iregularly rub my faceless 367 1574 2317 0.780
SPB3  Iam avoiding making eye contact with others (e.g., 379 1491 2203 0774
handshakes)
SPB4 Iamavoiding all touch with other individuals, even those 360 1539 2336 0761
who are only a few feet away
SPB5 Ity to avoid congested areas and activities 377 1460 2370 0.783
SPB6 I devote more time to my family 365 1513 2100 0.770
SPB7  Iam paying more attention to the news 382 1461 2194 0.749
SPB8  Ihad to cancel a vacation to another city 375 1620 1980 0.786
SPB9 I went shopping for necessities (e.g., food) 393 1505 2259 0.749
SPB10 I went shopping for medical or health goods (e.g., face 366 1606 2203 0.781
masks, disinfectants)
Safety-seeking SST1  First and foremost is safety 357 1785 2377 0824 0663 0932 0915 0917
tendency SST2  Ido not put my health at risk 379 1715 2079 0.79%
SST3  1like to avoid taking chances 362 1798 2268 0813
SST4  Iroutinely take chances 361 1869 2304 0821
SST5 I despise not knowing what will happen next 375 1835 2320 0809
SST6  Risks are typically viewed as a challenge by me 361 1804 2381 0810
SST7 1 consider myself to be a (risk avoider/risk taker) 351 1825 2518 0.827

Note(s): SD = standard deviation; FL = factor loading; AVE = average variance extracted; VIF = variance inflation factor; CR = composite reliability; CA = cronbach’s

alpha; (R) = reverse code
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anxiety post-COVID-19, future travel avoidance and self-protective conduct were 0.229, 0.194
and 0.287, respectively. Hence, these estimates indicate that the model has excellent goodness
of fit (see Table 4).

Next, all direct hypotheses results (see Table 4 and Figure 2) revealed that adventure
significantly and negatively affected travel anxiety (§ = —0218, 1 = 5370, p < 0.001),
supporting H1, Furthermore, travel anxiety significantly and positively affected future travel
avoidance (f = 0.376, { = 10.409, p < 0.001), whereas it significantly and negatively affected
self-protective behavior (f = —0.390, ¢ = 10.531, p < 0.001). Hence, H2a and H2b were
supported.

Mediation effects analysis

To establish the significance of the indirect effects, confidence intervals (Cls) were employed,
as Williams and MacKinnon (2008) recommended. The findings demonstrated that
adventurousness significantly affected future travel avoidance through travel anxiety
post-COVID-19 (3 = —0.082, t = 4478, CI = [-0.127, —0.053], as shown in Table 4 and
Fignre 2). Similarly, adventurousness significantly affected self-protective behavior through
travel anxiety post-COVID-19 (8 = 0.085, ¢ = 4.672, CI = [0.057; 0.0130]), supporting H3a and
H3h. To explore the type of mediation achieved in the above hypotheses, the significance of
all the paths was examined. The findings show that travel anxiety post-COVID-19 was
partially mediated because all paths were significant (Hair et al.,, 2017).

PLS predict: predictive power

To confirm the theoretical framework’s power to make predictions, a distinct assessment
method with the PLS-SEM’s prediction-oriented nature was developed. When all items’
PLS-LMs exceed, it is impossible to establish predictive relevance; when all items’ PLS-LMs

H3s(-): p=—0.08Z
t = 4.478; CL = [-0.127, —0.053]

Furure travel
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Discussion and conclusions

Nowadays, the tourism sector faces a huge challenge both during and after the COVID-19
pandemic, thus altering tourists’ behavior (Zorlu el el, 2022). Hence, travelers’ thoughts could
accurately show how anxious they were when thinking about and planning a trip. The results
of the current paper regarding H1 indicate that adventurousness has a negative association
with travel anxiety post-COVID-19. This is not surprising, given that adventure travelers are
concerned about their health. Regardless, everyone could see that the coronavirus was lethal
and dangerous to human life Morar et al, 2021). However, the paper found that the nexus of
adventure and travel anxiety was weak, implying that adventurous tourists are less likely to
be unwilling to travel.

H2a findings reveal that travel anxiety positively affected future avoidance. It suggests
that emotions of fear and anxiety were triggered and influenced by future travel avoidance
decisions due to the pandemic (Suess et al,, 2020). To protect themselves against risk that is
real or believed to be real, they are less inclined to travel and partake in adventurous
activities. As a result, they take precautions to avoid the health and safety risks associated
with adventure activities (Buckley, 2023).

According to H2b findings, travel anxiety negatively affected self-protective behavior.
Travel anxiety and fear have been linked to self-protective behavior and a declining need to
travel. Previous research has shown that emotions like fear and anxiety are associated with
defensive travel behaviors that reduce the value of travel (Luo and Lam, 2020). Previous
research backs up the findings, arguing that, given the escalating health risk posed by this
pandemic, tourists should be encouraged to be more cautious and avoid unnecessary travel
risks, reducing their likelihood of traveling further (Kim ef af, 2022).

H3a findings indicate that travel anxiety partially mediated the adventurousness-future
avoidance linkage. This idea is supported by the fact that travel anxiety acts as a negative
mediator of adventurousness. This means that post-COVID-19, tourists will avoid visiting
tourist attractions and participating in adventurous activities because anxiety causes them
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Finally, safety-seeking tendency’s moderator role supgests that potential tourists who look
for safe and healthy options will probably feel less anxious about traveling and provide new
insights into the travel literature. In contrast to previous tourism research, which was based on
empirical data and post-pandemic visitor purchasing patterns (Hu et al, 2023), this paper
creates a new theory by fusing empirical data with insightful knowledge that inspires tourists
to embark on adventurous journeys and visit their preferred destinations post-COVID-19.

Practical implications

The paper provides practical insights for tourism destination marketing. First, our research
indicates that being adventurous does not significantly reduce travel anxiety. As a result,
destination managers should concentrate on reducing tourists' stress levels and fostering a
positive risk-taking attitude through marketing and sharing reviews from previous visitors.
Second, it is clear that tourists’ anxiety over the risk of COVID-19 has resulted in self-
protective behaviors. A quarantine period where tourists can enjoy a safe and secure tour
may be established by professionals and concerned authorities. For instance, the Egyptian
tourism board offers a travel package that includes a self-monitoring quarantine and is well
received by foreign visitors.

Third, tourism managers need to employ more strategies to satisfy tourist markets for
those with low-risk tolerance (e.g. impression-based targeting and segment-based targeting).
Nonetheless, the crisis forced towrism officials to rethink and modify some of their previous
and current plans for dealing with and avoiding problems during and after a crisis. This could
lead to new tourist behaviors, such as a preference for less crowded areas, more sanitary and
clean facilities and even services that require little human interaction.

To make travelers feel comfortable, accommodation, travel and airline companies should
offer specialized services and rigorous safety procedures, On the other hand, visitors can
perceive risks as realistic and manageable if tourism managers or practitioners explicitly outline
their contingency plans. In particular, service providers must adhere to cleanliness and service
standards to make visitors feel safe (ie., metaverse, automation and artificial intelligence).

Limitations and further research

The current paper has several limitations, despite its valuable contributions for researchers
and academics in the travel industry, First, due to the sample size’s predominance of Egypt
paradigms (Khalid e/ al, 2022), findings may not be generalizable to a larger population.
Future research could conduct a comparative study between developed and developing
countries in the hospitality and tourism sectors.

Second, the survey did not provide enough information to distinguish between short- and
long-term changes in travel anxiety post-COVID-19 and future travel avoidance. The
distinction between travel anxiety and future avoidance of travel was thought to be caused
by the safety-seeling tendency’s moderation effect. However, future research could be
conducted on other significant constructs, such as moderation and mediation outcomes.

Lastly, age, to keep up with current tourism trends, future studies are encouraged to look
into a workable solution to prevent the global health crisis, as a security threat hits travel and
tourism around the world particularly hard. Tourist arrivals typically decrease in the wider
area of influence when security threats occur at or close to popular tourist destinations.
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Abstract

This paper examines the local perceptions of travel and tourism resumption amidst the
COVID-19 pandemic through the 'Phuket Sandbox' initiative. Opportunities and solutions for
global travel and tourism resumption are discussed. Leveraging on the businesses, residents,
authorities, visitors and environmentalists (BRAVE) stakeholders framework, interviews were
conducted to obtain local stakeholders' perception of the resumption of tourism via the
Phuket Sandbox initiative. Four broad categories of travel resumption are identified:
resumption of domestic travel, bilateral travel, regional travel and unilateral opening up to
inbound travel. The Phuket Sandbox belongs to the last category. Although different
countries and jurisdictions have different considerations, priorities and approaches, this
paper focuses on the pros and cons of the Phuket Sandbox model from the perspectives of
the island's local stakeholders. Destinations can make reference to this particular mode of
tourism resumption and decide if they have control over the conditions to replicate or adopt
this form of tourism resumption.

Keywords

Phuket Sandbox, travel resumption, COVID-19 pandemic, tourism resumption, unilateral
inbound travel
< Previous Article Next Article >
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An Analysis of International Tourist Motivations
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ABSTRACT

Food tourism is rapidly growing, and so is the number of destinations promoting its culinary product as a
major attraction. In order to remain competitive in the global markets, appropriate and effective marketing
strategies must be employed. This research attempted to identify the main attractiveness of Phuket foods for
international tourists, adopting both qualitative and quantitative approach. There was a consistency found in
the results of descriptive statistics and content analysis, wherein it was discovered that “fresh seafood,”
“delicious food,” and “good selection/variety of food” are the main attractions of Phuket food for international
tourists. Factor analysis also identified five food factor dimensions, which include: “service quality & hygiene,”
“food taste and uniqueness,” “food variety and event availability,” “dining atmosphere and convenience,” and
“food types and quality. Moreover, independent t-test and one-way ANOVA found some significant differences
between specific socio-demographic/travel pattern variables and the factor groups. Furthermore, content
analysis revealed that generally, tourists have had no major problems encountered in Phuket food tourism,
but “too expensive” and being “spicy” emerged as the second and third most frequently mentioned concerns,
which may inhibit tourists desire to visit/revisit the destination. Implications and recommendations based on

the findings were likewise provided.

O ' ™WORDS: Gastronomy city food tourism food attractiveness international tourists

, .rticle

https://www.tandfonline.com/doi/full/10.1080/1528008X.2023.2216953 1158



2/13/24, 11:43 AM Journal of Quality Assurance in Hospitality and Tourism

Scimago Journal & Country Rank Enter Journal Title, ISSN or Publisher Name

Home Journal Rankings Country Rankings Viz Tools Help About Us

Journal of Quality Assurance in Hospitality and Tourism

COUNTRY SUBJECT AREA AND CATEGORY PUBLISHER H-INDEX
United States Business, Management and Routledge
Accounting
Universilles and research Tourism, Leisure and

inslitutions in United States Hospitality Managemem

Media Ranking in United States

PUBLICATION TYPE ISSN COVERAGE INFORMATION

Journals 1528008X 2000-2022 Homepage

How to publish in this journal

SCOPE

The Journal of Quality Assurance in Hospitality & Tourism serves as a medium to share and disseminate new research findings, theoretical development and
superior practices in hospitality and tourism. The journal aims to publish cutting-edge, empirically and theoretically sound research articles on quality planning,
development, management, marketing, evaluation, and adjustments within the field. Readers of the journal stay up-to-date on the latest theory development and
research findings, ways to improve business practices, successful hospitality strategies, maintenance of profit requirements, and increasing market share in this
complex and growing field. Comprised of conceptual and methodological research papers, research notes, case studies, and review books and conferences the
Journal of Quality Assurance in Hospitality & Tourism offers readers examples of real world practices and experiences that involve: -Organizational development
and improvement -Operational and efficiency issues -Quality policy and strategy development and implementation -Quality function deployment -Quality
experiences in hospitality industry -Service quality improvement and customer satisfaction -Managerial issues, such as employee empowerment & benefits,
quality costs, & returns on investment -The role and participation of private and public sectors, including residents -International, national, and regional tourism;

tourism destination sites; arid systems of tourism

QQ Join the conversation about this journal

Y Quartiles

£
3:

https:/fiwww.scimagojr.com/journalsearch.php?q=47001527358tip=sid&clean=0

1/4



2/13/24, 11:43 AM

FIND SIMILAR JOURNALS @

1
Journal of Hospitality and

2

Tourism and Hospitality

Journal of Quality Assurance in Hospitality

3
Journal of Hospitality and

Tourism Management Management Tourism Research
GBR HRV USA
0, 880 0,
91% % 87%
similarity similarity similarity
SJR 3 Total Documents A
0.9 225
0.6 150
- ./'.
03 - B 75
0 0
2001 2004 2007 2010 2013 2016 2019 2022 2000 2003 2006 2009 2012 2015 2018 2021
Total Cites Self-Cites External Cites per Doc Cites per Doc Y
500
) /
/
250 25 =
/ Q = )
a e — .
2000 2003 2006 2009 2012 2015 2018 2021 2000 2003 2006 2009 2012 2015 2018 2021

w

% International Collaboration

60

20

2000 2003 2006 2009 2012 2015 2018 2021

+— Show this widget in
your own website

Journal of Quality Assurance
in Hospitallty and Tourism

Tourlsm, Leisure
and Hospitality Just copy the code below
LRSI and paste within your himl
Bat guarBhe
" code:
$|R 2022 ==
0.67 <a href="https://www scima
zarwerad by

and Tourism
4 5
International Journal of Internatiol
Culture, Tourism and Hospitalit
GBR usa
o)
87%
similarity
Citations per document A

P =
2000 2003 2006 2009 2012 2015 2018 2021
Cltes / Doc. (4 years)

@ Cites/ Doc. (3 years)
@ Cites/ Doc. (2 years)

Citable documents Cited documents Uncited documents \Q
120 120
60 60 F
:' b o st By
| ¥ e’ | 1 1
] _ a Y

2000 2003 2006 2009 2012 2015 2018 2021

G SCimago Graphica

Explore, visually
communicate and make
sense of data with our
new data visualization
tool.

Metrics based on Scopus® data as of April 2023

MARIANA ESCOBAR 3 years ago

envio articulo a someter

reply

https://www.scimagojr.com/journalsearch.php?q=4700152735&tip=sid&clean=0

2000 2003 2006 2009 2012 2015 2018 2021

2/4



8. UNNENNMTINYT FaTun

i %au%m"nu/‘[ﬂiﬂmﬁﬁ'ﬂ DOI or Research Grant/Contract no. 2R GARNH AZLUU
Quartile
1 | Mitigating tourism seasonality: an explanatory | https://doi.or¢/10.1504/1JTP.2023.130808 4" quartile | Corresponding 2
sequential analysis of TripAdvisor on temple author
experiences. A case study of Phuket,
International Journal of Tourism Policy
2 | Social media sites and nightlife tourism: an https://doi.org/10.1108/1JTC-11-2021-0224 2™ quartile | Corresponding 2
empirical study of tourist decision-making on author
nightlife entertainment consumption,
international Journal of Tourism Cities
AZLLUUIIA




2/19/24, 10:31 AM Mitigating tourism seasonality: an explanatory sequential analysis of TripAdvisor on temple experiences. A case study of Phu...

@ 'NDERSCIENCE Q ' 2 &

@ NO ACCESS

Mitigating tourism seasonality: an explanatory
sequential analysis of TripAdvisor on temple
experiences. A case study of Phuket
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Abstract

Seasonality is a recurring problem affecting a weather-related destination, and cultural
tourism has the potential to mitigate such a problem. Buddhist temples are famous tourist
sites in Thailand that can be visited throughout the year. This paper aimed to determine the
influential factors of tourists' positive experiences on their temple visits. Using the Naive
Bayes algorithm, 11,696 English reviews of 14 Buddhist temples in Phuket from the
TripAdvisor website were retrieved and analysed. With a model accuracy of 70.4%, the results
reported the 28 terms reflecting tourists' positive and negative experiences visiting famous
temples. The content analysis of tourists' reviews based on each term found five factors
influencing positive experiences: temple atmosphere, religious actions, temple integration,
scenery and worthiness. Three negative factors were also found: safety, tourist expectation
and external surrounding. The results are discussed, and practical implications as a
suggestion for policy-making are derived.

Keywords

seasonality, cultural attractions, cultural tourism, online reviews, Phuket, temples, tourist
experience, TripAdvisor, tourism development, tourist attractions
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sequential analysis of TripAdvisor on temple
experiences. A case study of Phuket
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Abstract: Seasonality is a recurring problem affecting a weather-related
destination, and cultural tourism has the potential to mitigate such a problem.
Buddhist temples are famous tourist sites in Thailand that can be visited
throughout the year. This paper aimed to determine the influential factors of
tourists’ positive experiences on their temple visits. Using the Naive Bayes
algorithm, 11,696 English reviews of 14 Buddhist temples in Phuket from the
TripAdvisor website were retrieved and analysed. With a model accuracy of
70.4%, the results reported the 28 terms reflecting tourists’ positive and
negative experiences visiting famous temples. The content analysis of tourists®
reviews based on each term found five factors influencing positive experiences:
temple atmosphere, religious actions, temple integration, scenery and
worthiness. Three negative factors were also found: safety, tourist expectation
and external surrounding. The results are discussed, and practical implications
as a suggestion for policy-making are derived.

Keywords: seasonality; cultural attractions; cultural tourism; online reviews;
Phuket; temples; tourist experience; TripAdvisor; tourism development; tourist
attractions.

Reference to this paper should be made as follows: Sincharoenkul, K.
and Sangkaew, N. (2023) ‘Mitigating tourism seasonality: an explanatory
sequential analysis of TripAdvisor on temple experiences. A case study of
Phuket’, Int. J. Tourism Policy, Vol. 13, No. 3, pp.230-247.
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Social media sites and nightlife tourism:

an empirical study of tourist
decision-making on nightlife
entertainment consumption

2 — e - S e —

Chayanon Phucharoen, Surarak Wichupankul, Nichapat Sangkaew and Kristina Stosic

Abstract
Purpose— This paperaims lo invesligale the effect of tourists’ social media usage when planning trips on
the probability of tourists consuming nightlife activities and their spending on nightlife. consumption.

Design/methodology/approach — Tweo lhousand questionnaifes cormpsing quesions about social
media usage, consurnption of nightlife' entertainment and decisions 1o cansume nightlife activities are
distributad to interpational visitors at the departure hall of Phuket international Arpart. A garias of regressions
are estimaled. A Heckman two-step correction model is conducted to avoid the potential of selection bias.
Findings — Aasulls show that the inforrmation avaiabie on Facabook positively links with the probability of
tourists consurning nightlife aclivities. Furthermore, lindings indicate that the usage of YouTube in taurist
trip planning could statistically influence tourists lo spendmore on lhe eir nightlife consumplion, Therefore,
the resulls stigges! that entreprenewrs could use Faceboak to stimulate ounsts’ nightlife consumpgtion,
while YouTube could be tsed to elevale tourisis' spending on nightlife cansumption. The influence of
these iwo social media sites on tourists’ decisions aids the authorities in the mitigation of the negative
impacts of nightlife tourisin.

Originality/value — Given the increasing role of secial media in tourists’ consumplion choites, to the best
of the alithars knowledge, this is the firs paper to quantifatively explore the relationship between tourists'
social media usage and nightlife consumption in Thailand. The revealed relationship between the use of
specific social media sites (Facebook and YouTube) and tourists' decisions to consume and the.amaount
spant on nightlite cansumplion could be used by nightlife tourism enlrepreneurs and destination
miarketers in their marketing campalgns, yielding compelitive advantages. Meanwhils, related authorities
and non-profit organisations could apply this study’s findings to demarket tourists’ consumption of
nightlife activities in areas affected by the negative impacts of tourists’ nightlife consumption.

Keywords Nightlife, Entertainment, Social media, Phuket, Thailand

Paper type Research paper

1. Introduction

Tourism is one of Thailand's core economic drivers, contributing over 18% of the gross
domestic product in 2019 (Ministry of Tourism & Sports, 2021). The vital role of international
tourists, who are direct income disseminatars, is explicitly represented by the highest global
tourism expenditures (US$16,852m) among Southeast Asian countries in the same year
(World Bank, 2021). According to the Ministry of Tourism and Sport, tourists’ trip spendings
include accommodation, shopping, food and beverages, sightseeing, local transportation
and entertainment (Ministry of Tourism & Sports, 2019). Meanwhile, nightlife entertainment
has a notably significant rcle in Thailand's tourism income. As shown in Appendix 1, 48% of
the nation's international tourists spent over US$110 on nightlife entertainment per trip,
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transportation, accommodation, food and dining activities, shopping and leisure activities.
The authors conceptually illustrated that social media acts as a need generator, a
supporter, a guider, and eventually, an approver of a tourisl's selections during the
decision-making process. Their proposed concept indicated that tourists with selected
destinations would use social media as a guide and approver in the selection of their
consumed activities within that destination. Moreover, tourists often intentionally use social
media during the information-seeking process before and while travelling within a given
destination (Dwityas & Briandana, 2017). Social media is also used as a means of gaining
approval through user-generated rating features. Tourists imitate the attitudes and
behaviours of others, thereby behaving in a similar way towards and involving themselves in
the same experiences as others (Dedeoglu, Bilgihan, Ye, Wang, & Okumus, 2021).
Consequently, social media content is likely to influence tourists' purchasing and
consumption behaviours (Mariani, Ek Styven, & Ayeh, 2019). Gupta (2019) perceived firm-
generated content as the least reliable source for tourists considering the understated
negative expressions about the offered products and services. In addition, the social media
content available on different platforms influences tourists' purchasing decisions (Zhang,
Abound, & Cobanoglu, 2017), including purchasing actions (Mariani et al., 2019), future
purchase intentions and impulse purchasing (Cheung, Leung, Cheah, & Ting, 2021).
Therefore, tourists are likely to consume various types of content during their trip planning,
although they often rely on certain types as their source of decision-making.

The availability and accessibility of social media have rapidly accelerated the rising number
of both tourism experience consumers and tourism firms (Dedeoglu et al., 2021), leading to
widespread use across the tourism industry. The two-way communication afforded by
social media promotes an environment of expression, information exchange, engagement
and sharing among consumers, thus allowing for the contribution of reliable sources of
information and, in turn, influencing tourists' behaviour (Cheung et al., 2021). Indeed, social
media platforms are perceived as reliable information sources when tourists make travel
destination choices (Cheung et al.,, 2021; Liu et al., 2020; Ma, Au, & Ren, 2020; Osei,
Mensah, & Amenumey, 2018). Furthermore, Andrlic and Alwis (2016) found that tourists’
behaviours could be shaped by the extent of their social media usage, especially when
targeting tourists with high social media use. Almeida, Ramos, Alonso-Almeida, Fernandes,
and Gamarra (2018) also suggested that tourists use social media when seeking travel
inspiration, as well as a source of information, particularly when selecting a destination and
destinations’ nightlife entertainment.

2.2 Nightlife tourism

Nightlife activities include hedonistic activities, such as drinking, eating and other forms of
entertainment, at night-time leisure venues (Eldridge & Smith, 2019). The role of nightlife
tourism has expanded to become one of the more significant factors among younger
tourists when selecting their desired destination (Calafat et al., 2010). Although each
country has its own specific attributes, forms of nightlife entertainment worldwide share
some common characteristics. Nightlife tourism can be broadly defined as nightlife
activities consumed by tourists at a particular time and space. Zmyslony and Pawlusinski
(2020) highlighted time as a core element of nightlife entertainment activities, as they
typically occur from late evening to early morning. Additionally, studies exploring nightlife
entertainment have focused their aitention on the space or venues of nighi-time activities,
including pubs, bars, nightclubs, dance clubs and lounges, all of which involve informal
social activities among both strangers and friends (Chew, 2009; Currid-Halkett, 2007;
Eldridge, 2019; Florida, 2004; Mendes & Mendes, 2011; Ngesan & Karim, 2012).
Nonetheless, in addition to bars and clubs, nightlife entertainment can involve night-time
social and cultural tours, for instance, visiting urban arts and local night markets (Pieroni &
Naef, 2019). This study, however, applies the definition of nightlife tourism as engagement

INTERNATIONAL JOURNAL OF TOURISM CITIES



Previous studies related to nightlife tourism have primarily applied qualitative analyses
(Liempt & Aalst, 2016; Taecharungroj, 2019) and focused on social impacts (Eldridge,
2019; Garcia, 2018; Mecca. 2019; Nofre, 2021; Peperkamp, 2018) and gentrification
(Bauder, 2020; Litvin, 2017; Calvo et al., 2017; Pieroni & Naef, 2019). Conversely, the
present study applied a quantitative method to meet its objectives of evaluating the
relationship between social media usage and nightlife consumption. Questionnaires were
used to acquire information from tourists who had travelled to Phuket. Due to the possibility
of misperceptions of those participating in nightlife entertainment concerning the purpose of
this study, and for the safety of the field researchers, it was decided that 2,000
guestionnaires would be distributed at the departure hall of Phuket International Airport
rather than within the entertainment spaces themselves, as a part of the Phuket Tourism
Expectation Index survey (PTEI, 2017). The PTEl questionnaire for the provincial index
survey was designed to capture the expectations, satisfaction and expenditure of tourists at
the end of their visit. Key elements addressed in this survey included attractions,
infrastructure and tourism activities. This survey, along with its subsequent iterations, has
undergone the required protocols; for example, the item-objective congruence (IOC) test.
As a component of this provincial index survey, tourists were asked about their expenditure
on various activities, including nightlife experiences. The survey also included questions
about the perceived value of nightlife and the satisfaction derived from nightlife
experiences. Questionnaires were translated into English, Chinese and Russian and
distributed in the second half of 2017. It is essential to highlight that not all respendents had
spent money on nightlife activities.

It is crucial to avoid the potential for sample selection bias caused by missing information
regarding respondents’ spending amount on nightlife consumption, which is the
endogenous variable of this study’s interest. This study excludes a sample of respondents
who, despite indicaling their engagement in nightlife activities in the screening question, do
not report their spending amount on nightlife consumption. The Heckman two-step
correction econometric model is adopied to treat this missing data as an omitted variable
and verify whether the estimation is subjected to selection bias (Giles, 2001).

The amount spent on nightlife consumption is the main endogenous variable, while the
Heckman two-step correction model represents whether the respondents have engaged
in nightlife experiences during their trip as the first regression. The key independent
variable is whether respondents have used social media in their travel planning, and
other control variables, including age, income, type of trip arrangement, number of days
in Phuket and the perceived value of nightlife activities, are included in the vector of
exogenous variables. The following equations illustrate the sequences of selection and
response in the Heckman two-step model (Sales, Plomondon, Magid, Spertus, &
Rumsfeld, 2004):

S = XiB+ € (1M

D,' = {1 if YiZi + v > 0}, {O if YizZi - v < O} (2)

where S? is the amount spent on nightlife entertainment, which is only observable in
respondents who consumed nightlife entertainment. 57 equals S; if D; is 1, refers to the
respondent who identified that they had consumed nightlife entertainment during the trip;
otherwise, it would be 0. X; is the vector of variables that could influence tourists’
expenditure on nightlife entertainment, while z; is the vector of variables that could affect
tourists' decisions to consume nightlife entertainment. Y;is the vector of coefficients of these
independent variables. y;and v; are assumed to be normally distributed. Equations (3) and (4)
enlist variables in equations (2) and (1), respeclively. The definitions of the variables used in
each equation can be found in Table 1:
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+ asAGE45TO64; + agINCOME; + a7 FIRSTTIME

- agARRANGETRIP, + as NATIONALITY; + a1oSAT_NIGHTLIFE;

+ a1 SAT_SAFETY; + a1,SAT_FARE; + a1, ACCOMODATION;

+ a12FOODandBEVERAGE; + ax SOCIAL + 6; (4)

In this study, social media usage was operationalised by assessing whether respondents
have sourced information about nightlife activities in Phuket through popular platforms such
as Facebook, Twitter, YouTube and Instagram. This operationalisation enables this study to
quantify the degree and nature of social media engagement in the context of nightlife
planning. Conceptually, the nightlife experience is influenced by digital information sources,
which shape tourists’ perceptions and two decisions about nightlife activities in Phuket; the
decision o participate in nightllife activities while travelling in Phuket and the budget
allocation for these nightlife activities.

The subscript / represents respondent /, and subscript k represents the type of social media
in the disaggregate analysis, thus distinguishing respondents' social media use between
Facebook, Instagram, Twitter or YouTube. With regard to tourists' general consumption
hehaviour, the first control variable would be the number of days the tourists spent on a trip.
This is due to the assumption that the higher number of days in a trip, the higher likelihood
that tourists would explore more aftractions and activities at a destination. The variable
concerning whether participants travelled with family was included following Agrusa,
Agrusa, Henkel, Henkel, and Tanner's (2006) research, which found that married
respondents viewed nightlife entertainment as insignificant when planning a trip to Thailand.

Hence, the expected sign for this variable in this analysis was negative. The age variable
was included as a dummy variable, as suggested by Calafat et al. (2010). Tutenges (2012)
also found that young people viewed nightlife activities favourably. Therefore, the dummy
variable representing age ranges above 35 was expected to be negatively linked with
consumption probabilities of nightlife activities. Monthly income, whether respondents were
international visitors and whether they were first-time visitors to Phuket were also included
as control variables in the model. Travellers who had travelled as part of arranged group
tours were also less likely to consume nightlife activities due to their more rigid daytime
schedules and remote accommodation. Respondents’ perceived value of nightlife
entertainment and the importance of trip safety were included as control variables in
the selection equation [equation (3)]. These satisfaction scores regarding nightlife
entertainment, respondents’ trip safety and transportation fares were instead used in the
response equation to control the effects of tourist satisfaction on nightlife activity spending
[equation (4)].

The questionnaire for the provincial index survey was designed to capture the
expectations, satisfaction and expenditure of tourists at the end of their visit. Key
elements addressed in this survey included attractions, infrastructure and tourism
activities. This survey, along with its subsequent iterations, had undergone the required
protocols; for example, the I0C test. As a component of this provincial index survey,
tourists were asked about their expenditure on various activities, including nightlife
experiences. The survey alsc included questions about the perceived value of nightlife
and the satisfaction derived from nightlife experiences. The Heckman model’s first step
used a probit model to estimate the likelihood of a respondent participating in Phuket's
nightlife activities based on variables - demographics and social media usage. The
second step, a regression model, estimated the nightlife expenditure of those who
chose to parlicipate, incorporating the same variables and the Inverse Mills Ratio (IMR)
from the first step to correct selection bias. In this study, Eview Version 9 was used,
where the reported Lambda (y) represented the IMR.

INTERNATIONAL JOURNAL OF TOURISM CITIES



| S3LLIO WSIHNOL 40 TYNYNOT TYNOILYNHILNI i

Table 2 |Descriptive 1able and t-test on spending

Group statistics Independent samples test

. T Sig:
Nightlife consumption N Mean s Std. error mean Ti DI (two-tailed)  Mesdn difference  Sld. error difference Lowar Upper
Social 188 95921 191198 16217 -053 420 0.56 ~174.96 296,99 —758.73  408.80
Mon-social 283 113447 3.23359 192.22 - )
Facebook 106 898,40  1.881.3§ 182.73 —0.74 420 0.48 —237.90 321.76 —870:37 304.57
Non-Facebook 316  1,1868/301 3.126.85 175.90 ] _
Instagram a8 B68.75  1.029.60 148.61 —1.05 420 0.30 —460.18 439.23 —1,323.40 40324
Non-Instagram ‘374 1,12888  3,017.88 156.06

Source: Created by the authors
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Table 4 [Keyresults from applied =z [}

2| and! %), particularly for Facebook, Instagram, Twitter and YouTube (the resulis of other control variables are

sreported in /:{ef): )
Facebook Instagram Twitter YouTube
Marginal elfact Marginal effect Marginal effect Marginal effect
Variable (Selection eq.) (Response eq.) (Selection eq.) (Response eq.) (Selection eq.) (Response eq.) (Selection eq.) (Response eq.)
Social media sites 0.1460"" (0.0430) 0.3728 (0.1370) 0.0880 (0.3160) 0.2600 (0.2180) -0.1156 (0.3870) 0.2820 (0.4620) 0.0325 (0.7250) 0.5720*"" (0.0090)
Number of observations 407 407 407 407
Selected 197 197 197 197
Non-selected 210 210 210 210
R-squared 0.476 0.472 0.469 0.487
Pseudo R 0.198 0.193 0.192 0.191

Notes: The number in parenthesis is the p-value of coefficients; figures reported with ** are significant with a 0.05 significance level and figures reported with *** are significant at a

0.01 significance level
Source: Created by the authors



instance, be emphasised that the present study did not account for the use of widely
popular Chinese social media sites, such as Taobao, Weibo and TikTok. Further studies
could also verify the impact of such social media sites on Chinese tourists' behaviours,
particularly since many destinations primarily attract Chinese tourists as a significant group
of visitors. In fact, the more prominent social media sites (Facebock, Instagram, Twitter and
YouTube) enlisted in lhis study are not popular among the Chinese people due to state
policy accessibility. Further studies on how social media sites, particularly Facebook and
YouTube, could be effectively used to minimise negative externalities of nightlife tourism
should be conducted in parallel with the economic studies of nightlife tourism.

5.1 Theorelical implications

This research offers theoretical contributions to the understanding of how social media
usage influences nightlife entertainment consumption. It delves into the role of specific
social media platforms, thereby enriching the body of knowledge on tourist decision-
making, with a focus on nightlife consumption. While prior studies have identified Facebook
as a catalyst for travel intentions and consumption (Liu, Wu, & Li, 2019; Marder, Archer-
Brown, Colliander, & Lambert, 2019), this study broadens these findings by exploring the
impact of social media platforms on nightlife engagement and consumption. In particular, it
reveals that Facebook content stimulates engagement in nightlife activities, whereas
YouTube content fosters spending.

5.2 Practical implications

This study also has practical implications in its suggestion that Facebook and YouTube
have positive impacts on tourists' consumption of nightlife entertainment. Based on the
findings of this study, entrepreneurs are advised to implement marketing plans using
the two sites simultaneously: Facebook can be used to promote nightlife venues, and
YouTube can be used to increase tourists' spending on the nightlife activities on offer.
Plausible marketing strategies for these entrepreneurs could include posting photos by the
use of Facebook to penetrate a new group of customers while using YouTube's video
content to facilitate the spending of the existing customers. With the application of results
from other control variables, this paper also recommends that advertising content displayed
on Facebook and YouTube should be designed to target FIT tourists rather than tourists
who travel under package tours, as the former are more likely to patronise and spend more
on nightlife activities than the latter. The linkage between the probability of visiting a specific
destination and the usage of Facebook implies that tourism authorities could use this
platform to promote the nightlife experience as a key attraction. Meanwhile, publishing
video content concerning nightlife venues through YouTube, either by bloggers or the
venues themselves, could increase the amount of money spent in the venues. Finally, this
study's results could have implications for authorities who aim to mitigate the negative
impacts of nightlife tourism. For example, they could monitor relevant posts on social media
platforms, such as Facebook and YouTube, to prevent tourists’ overconsumption of alcohol.
At the same time, authorities could use these findings as part of their "demarketing” to avoid
negative externalities in the nightlife tourism areas, for instance, road fatalities and violence
caused by intoxicated tourists.
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Appendix 1

Figure A1 ';: International tourist spending in Thailand in 2018, categorised by the type of
I spending
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Source: Created by the authors using data courtesy of Thailand’s Ministry of Tourism and
Sports (2019)

Appendix 2

Table A1 | Ramsey RESET test

HO: Model has no omitted variables Overall social media Facebook : Instagram Twitter YouTube
F 2.41 2.05 2.12 2.05 1.89
Prob. 0.0684 0.1092 0.0996 0.1092 0.1323

Source: Created by the authors
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Table A2 |

Importance of Importance of  Importanceof  Salisfaction of Satisfactionof ~ Salisfactionof ~Accommodation F&B
Variable nightlife safely fare nightlife salely fare (ratio) (ratio) Social
Spending
Day stay
Number of tourists
Family
Age (35-44)
Age (45-64)
Income (dummy)
First time in Phuket
(dummy)
Arrange trip (dummy)
Nationality (foreigner)
Importance of nightlife 1.00
Importance of safety 0.26 1.00
Importance of fare 0.11 0.07 1.00
Satistaction of nightlife 0.06 0.04 0.03 1.00
Satisfaction of safety 0.12 0.09 0.07 0.07 1.00
Satisfaction of fare 0.13 0.00 0.03 —0.04 0.05 1.00
Accommodation (ratio) —-0.14 0.07 -0.03 0.07 —0.08 -0.05 1.00
Food and beverage 0.01 —0.08 0.00 —0.12 -0.03 —0.02 -0.14 1.00
(ratio)
Social -0.03 0.10 0.03 0.05 0.01 -0.12 0.13 -0.02 1.00
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