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Abstract

Facing rising environmental concerns, tourists increasingly favor destinations committed to sustainability and
responsible practices. This study examines how intrinsic motivations {green self-motivation), societal norms
[green social normsl, and perceived environmental benefits (perceived green value] interact to shape eco-
conscious tourism behavior. Sequential data collection methods included qualitative interviews (n = 23] to
identify key constructs, followed by a quantitative survey [n = 471), the results of which were analyzed using
Structural Equation Modeling (SEM] to validate the relationships. Results show intrinsic motivations strongly
shape perceived benefits, while strong societal norms weaken this effect. The study bridges theoretical gaps by
integrating personal and societat drivers into a cohesive framework and offers actionable strategies for

policymakers and destination managers to foster greener practices.

Keywords

Sustainable tourism development, environmental awareness, green socfal norms, teurist behavior, perceived
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Introduction
Study background

Sustainable tourism development has become a
critical focus for both academia and indusuy, re-
sponding to mounting concerns about the environ-
mental and sociocultural impacts of tourism
activities (Burbano et al., 2022). Nature-based
destinations and urban centers alike are increas-
ingly incorporating sustainability practices to miti-
gate the adverse effects of tourism, including habitat
destruction, pollution, and cultural commodification
(Frantzeskaki ec al., 2022). Efforts such as the United
Nations® Sustainable Development Goals (SDGs)
huve reinfureed the imperative for sustainable prac-
tices, highlighring the tourism sector’s role in fos-
tering economic, environmental, and sociocultural
sustainebility (Bathla et al., 2024), A growing body of
literature has explored the role of environmentally
conscious behaviors in shaping tourist choices (Han,
2021; Khan, 2024; Mkono and Hughes, 2020;
Passafaro, 2020). Studies reveal that tourists are in-
creasingly drawn to destinations and accommodations

that align with their ecological values (Fuchs et al.,
2024).

At its core, sustainable tourism recognizes the in-
terconnectedness berween environmental, economic,
and socio-cultural dimensions (Pan ec al., 2018). The
concept acknowledges that the well-being and satis-
facdon of tourists, host communities, and future gen-
erations are intertwined and depend on responsible
tourism practices (Lindell et al., 2022). However, the
rapid growth of global tourism has brought significant
economic benefits, yet it has also intensified environ-
mental degradation and pressure on local resources
(Zhang et zl., 2022). In destinations Like Phuket,
Thailand, mass tourism presents a paradox: while it
generates essential ecunumic activity, it also threatens
the sustainability of natural and cultural assets that
attract visitors in the first place (Nghiem et al,, 2024).
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This study applies the Stimulus-Organism-Response (S-O-R)
model to investigate how perceived green value, green
satisfaction and green trust influence tourists' visit intentions
and willingness to pay a premium for green hotels.
Additionally, it explores the moderating roles of environmental
concern and green self-identity.

Design/methodology/approach

Structural equation modeling (SEM) and fuzzy-set qualitative
comparative analysis (fsQCA) were used to analyze survey
data from 422 tourists who had stayed at green hotels in
Thailand.

Findings

The findings indicate that perceived green value significantly

enhances both green satisfaction and green trust, which in

turn positively affect visit intentions and willingness to pay a

premium. Environmental concern was found to moderate the

effects of green satisfaction and green trust on visit intentions,

while green self-identity moderated the link hetween arsen
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Donggqi Shi and Kevin Fuchs
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Abstract

Purpose — This study applies the Stimulns-Organism-Response (S-O-R) model to investigate how perceived
green value, green satisfaction and green trust influence tourists’ visit intentions and willingriess to pay a
premium for green hotels, Additionally, it explores the moderating roles of environmental concern and Ereen
self-identity,

Design/methodology/approach — Structural equation modeling (SEM) and fuzzy-set qualitative

comparative analysis (fsQCA) were used to analyze survey data from 422 tourists who had siayed at
green hotels in Thailand.

Findings — The findings indicate that perceived green value si gnificantly enhances both green satisfaction and
green irust, which in turn positively affect visit intentions and willingness to pay a premium. Fovironmental
concern was found to moderate the effects of green satisfaction and green trust on visit intentions, while green
self-identity moderated the link between green satisfaction and visit intentions, The QCA results reveal
multiple causal pathways to tourist loyalty, emphasizing that no single factor alone is sufficient.

Practical implications — The study offers practical insights for green hotel managers to foster consumer
satisfaction and wrust, ultimately encouraging repeat visits and price tolerance for eco-friendly services.
Originality/value — This study is among the first (o inteprate the $-O-R model with both individual difference
moderators and a hybrid SEM—-fsQCA approach. By doing so, it provides novel insights into both linear and
configurational determinants of tourist loyalty — advancing theoretical understanding and offering actionable
strategies fur green hotel managers,

Keywords Green hotel, Green value, Green satisfaction, Green trust, Tourist loyaley, fsQCA

Paper type Research article

1, Introduction
The increasing recognition of environmental sustainability as a critical global challenge has
significantly influenced consumer behavieracross various industries, including the hospitality
sector (Jana etal., 2025). As a response to growing ecological concerns, green hotels—Ilodging
establishments that adopt environmentally friendly practices—have emerged as a key
component of sustainable tourism development (Fuchs et al., 2024). These hotels implement
resource-efficient practices such as energy conservation, waste reduction, and water-saving
initiatives, often seeking certifications such as Leadership in Energy and Environmental
Design (LEED) or the Green Leaf Certification to validate their commmitment to sustainability
(Hou and Wu, 2021). While the adoption of green practices is essential for environmental
sustainability, it also raises important questions about how these practices are perceived by
consumers. Tourists increasingly demand sustainability but often struggle to verify its
authenticity, leading to concerns about greenwashing and skepticism toward environmental
claims (Chen et al., 201Y; Jain et al., 2025), These perceptions directly influence satisfaction
and trust—key predictors of long-term loyalty (Jain et al., 2025; Paulose and Shakeel, 2022).
Thus, understanding how consumers psychologically evaluate green practices and translate
them into behavioral outcomes is essential.

To examine the psychological mechanisms underlying green hotel loyalty, this study
adopts the Stimulus-Organism-Response ($-0O-R) model (Mehrabian and Russell, 1974),
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Abstract

This study explores the barriers to implementing green practices in Thai boutique hotels. This is
a crucial issue given the growing environmental challenges the tourism sector faces. The
research aims to understand the key obstacles hotel managers encounter when adopting
sustainable initiatives. Using a qualitative research design, semi-structured interviews were
conducted with 18 hotel managers in Phuket, providing in-depth insights into their experiences,
Thematic analysis revealed five key barriers: financial constraints, lack of knowledge and
awareness, operational challenges, limited government support, and cultural and market
influences, These findings suggest the need for more substantial government incentives,
industry collaboration, and capacity-building programs to support sustainability efforts. This
study offers a perspective on the challenges faced by boutique hotels, which are often
overlooked in broader discussions of sustainability in hospitality. The results of the research
contribute to the growing body of knowledge on sustainable tourism by highlighting context-
specific barriers and proposing practical solutions.
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Kevin Fuchs / Rupam Konar

The Action-Attitude Gap to Pro-environmental
Sustainability in Nature-Based Destinations:
A Qualitative Study Using the Stakeholder Theory

Abstract

Tourise destinations relying on their natural environment are experiencing u growing demand for sustain-
ability, which underscores the need for a comprehensive underscanding of tourists' perceprions of environ-
toental pracrices. Although the environment isa key ateraction, research on sustainable tourism development
for nature-based tourism desdinacions is limited, highlighting cheoretical and pracrical gaps in the existing
licerature. Phuket Island in Thailand was chosen as a study site, and more than fificen hours of transcribed
interview data were used to empirically investigace the action-atticude gap amongst international tourists
as a barrier to sustainable tourism development. The findings reveal a substantial discrepancy berween the
tourists’ self-reported high awareness of sustainable practices and their lack of evident beluvivurs supporting
these principles. The paper discusses theoretical implications for tousism researchers and provides pracrical
insights for policyrnakers and businesses.

Keywords: sustainability, nature tourism, sustainable routism developmenc, tourise behaviour, Thailand

1. Introduction

Tourism has the potenrial ro make a significant contribution toward national, regional, and [ocal economic
development and well-being. However, when courism development is focused enc rely on exploiting economic
gains, it may not be sustainable over the long term (Rasoolimanesh et al., 2020; Mavrin, 2024). The study
fiest aimed to investigate tourists’ perceprions of environmental sustainability and second, to explore how
they can enhance destination environmental sustainability. In a tourism destination setting, understanding
perceptionsis important if destinations remain competitive in the furure {Cunha ecal., 2020). In recent years,
many tourists have become increasingly conscious of the need 1o supporr suscainable lifestyles, and many
actively seek destinacions that align with their values (Demeter et al, 2023),

There is a growing demand for sustainable practices in the tourism indu stry (Sereimikienc er al,, 2020), and
understanding rourists' perceptions of environmental sustainability is crucial for meering their expectations
{Ramkissoon, 2023). Although the concept of sustainable toueism has been investigated from many perspec-
tives, there remains a significanc gap in che literature on visitors' perceptions (Guo eral., 2019). Understanding
tourists’ perceprions is crucial, partieularly in po sitioning destinations such as Phuker, Thailand, as com-
mitted o sustainable development principles (Jarumaneerat, 2021). Taking responsibility for caring for the
earch’s ecosystem and its inhabitants was identificd by the World Travel & Tourism Council (WTTC, n.d.)
as a primary driver for the long-term restructuring of the global cconomy and the tourism sector specifically,

Bozi¢ et al. (2018) argue that while increasing rourism arrivals generates increased revenue, it can also create
numerous cavironmenzal and sucial problems thac may grow exponentially 1f not appropriately managed.
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Is it time to rewrite the syllabus? Exploratory research on the
role of sustainability in tourism education

Kevin'Fuchs®, Rupam Konar® and Donggi Shi®

*Faculty of Hospitality and Tourism, Prince of Songkla University, Kathu, Phuket, Thailand; ®$chool of
Hospitality, Taurism and Events, Taylor's University, Subang Jaya, Selangor, Malaysia

ABSTRACT ARTICLE HISTORY

The landscape of tourism education has matured, emphasizing Recelved 31 August 2024
sustainability's pivotal rale in shaping responsible industry prac-  Accepted 7 July 2025
tices. However, there is little research on how *sustainability” is REYWORDS
embedded within tertiary tourism programs. This research fills Educational interventions;
a gap by examining stakeholder perspectives within the curriculum educational transformation;
3t Thailand’s highest-ranked tourism and hospltality program. higher education;

Using an exploratory research design invalving two studies, data sustainability; sustainable
‘was gathered sequentially through interviews with beneficiary- and education; tourism studies
institutional stakeholders. The first study revealed three key

themes: (1) limited practical understanding, (2} lack of role models,

and (3) cultural variability. The second study discovered that

although academic staff acknowledges the significance of integrat-

ing sustainability, they frequently encounter challenges in incorpor-

ating it meaningfully. The implications of the research are to be

carefully considered for the development of a more transformative

approach to sustainability in tourism education.

1. Introduction

A notable paradigm shift has occurred based on the pivotal role of sustainability
(Cavalcante et al., 2021). This shift focuses on developing tourism businesses with an
approach that harmonizes economic viability, environmental stewardship, and socio-
cultural responsibility (Roxas et al., 2020). The inclusion of sustainability into tourism
education is becoming increasingly essential as a result of global climate change’s
substantial effects on the industry (Camargo & Gretzel, 2017; Farsari, 2022} as well as
increasing interest for sustainable practices among individuals traveling (Baloch et al.,
2023). Climate change has already affected tourism by raising sea levels, causing extreme
weather, and degrading biodiversity, especially in sensitive areas (Prideaux et al, 2021).
Tourists are becoming more interested in sustainable experiences, fueling the growth of
ecotourism and responsible travel (Kc et al, 2022). As a result, the tourist sector must
embrace sustainable practices not just to safeguard the environment, but also in order to
stay competitive in a market that prioritizes sustainability (Rahman et al., 2024). Tourism

CONTACT Kevin Fuchs @ kevin f@phuket.psu.ac:th () Faculty of Hospitality and Tourism, Prince of Songkla University,
80 Moo 1 Vichitsongkram Road, Kathu, Phuket 83120, Thailand
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Academica Turistica

Academica Turistica

Yoars cusrently covered by Scopus:  from 2018 to 2025
Publisher:  University of Primarska

TSSN: 1855-3303 E-J35N:  2335.4194

Subject ore: (oot tomcn anan ool e ) (et Mg ia -

CiteScore  CHeScorw mnk Lirend  Scopus content coverage

Citescore 2004 B ClteScoreTracker 2025 @

1 4 112 Citatians 2031 - 2024 4L Sirgtians 1o dule
S B0 Documents 2021 - 2024 2‘0 " 69 Bc.-:um;nﬂts.to daie

Coltyiount #n 1 My, 1T lutmmMM.NE‘AMHWf

CiteScore rank 2024 ¢

Coragory Fonk  Pureantila

ool Schincen
Ganaeol Soclal Scloncas #3428 Sher

Burinis, Moncgamant dod
Azeaynting LI s T

© Manogrmant of Tachnclogy
mnd Tnnoration

Academica Turistica

wears curcenily covered by 3copus:  from 2008 1o 2025
Publisher: Univarsiiy of Primorska

1SSz B5S-2309 EISSM:  2335-4154

Subjectarea: [[fecaltirm fowr toon fossem ) | farmrm e " e e T—
[ Bunimem, o Y eer—yy Tar = 0

Saurce type: Journal
SRR PR o

CiteScore  CiteScore rank & trend Scopus content coverage

Cltscors 2034
14

A 202

0.213

02024

0.375

CHAScord 20

1.4

ELE -

0.213

SHNIP 2O

0.37%

Cltescore 2014 [~} ClteScoreTracker 2025 ©

112 Citntlons 2031 - 3024 141 Citptions v dote
14 Y s Documents 203 - 2024 2‘0 . 6% Do::um.ms o date
Catubmirsl gm 03 Mg LS dont a3 R L

ChieSeore rank 2024 g

Colwgory Aonk  Parcustdy
Accauming Aoy L &
Llhnngmnlcﬁumdngy

and Tanavailen

Bl i1, Masogamast ond

o %::Wl Qy

Hengrlality o emart



Back

An Inductive Study with Travellers About the
Perceived Barriers and Drivers to Sustainable
Tourism Development in a Nature-Based
Destination

Academico Turistica » Artlcle + Open Access » 2024 . DOI: 10.26493/2335-4194.17.219-230 [[9)

Fuchs, Kevin &5

Prince of Songkla University, Phuket, Thailand

Show all information

0

Citations Q

Fulltext v  Export v [] Savetolist

Document  Impact Cited by (0) References (57) Similar documents

Abstract

The growing popularity of nature-based tourism triggers concerns about its environmental and cultural
impacts, thereby initiating discussions on diversifying and reinforcing economic strategies. This
situation is particularly relevant in destinations like Phuket, which strives to position itself as a premier
global tourist hotspot while relying significantly on international tourist receipts to sustain its island
economy. The study identifies the perceived barriers and drivers that prevent and enable tourists from
participating in practices that support sustainability in nature-based destinations such as Phuket,
shedding light on fundamental factors influencing tourist behaviours. The empirical data was gathered
through 38 semi-structured interviews with Generation Z travellers and analysed thematically. The
results highlight key barriers—costs, cultural differences, and convenience over sustainability—and
drivers-—sorcial responsibility, policy support, and hei ghtened awareness—impacting sustainable
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An Inductive Study with Travellers About

the Perceived Barriers and Drivers to Sustainable
Tourism Development in a Nature-Based
Destination

Kevin Fuchs
Prince of Songkia University, Phuket, Thailand
kevin f@phuket.psu.ac.th

The growing popularity of nature-based tourism triggers concerns about its envi-
ronmental and cultural impacts, thereby initiating discussions on diversifying and
reinforcing economic strategies. This situation is particularly relevant in destinations
like Phuket, which strives to position itself as a premier global tourist hotspot while
relying significantly on international tourist receipts to sustain its island ecanomy.
The study identifies the perceived barriers and drivers that prevent and enable tou-
rists from participating in practices that support sustainability in nature-based de-
stinations such as Phuket, shedding light on fundamental factors influencing tourist
behaviours. The empirical data was gathered through 38 semi-structured interviews
with Generation Z travellers and analysed thematically, The results highlight key
barriers—costs, cultural differences, and convenience over sustainability—and dri-
vers—social responsibility, policy support, and heightened awareness—impacting
sustainable tourism development in Phuket, The study advances the discussion
about the complicated interplay between individual motivations, external factors,
and environmental realities in shaping tourists’ sustainable behaviours. Theoretical
implications for tourism researchers and practical implications for policymakers
and businesses are discussed in the paper.

Keywords: green consumer behaviour, sustainability: environmental awareness,
tourism development, tourism, sustainable tourism
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Introduction

Study Background

Phuket aims to establish itself as a world-class tourist
destination (Suwangerd et al., 2021), while significan-
tly depending on international tourist receipts for
the well-being of its island economy (Zhu & Yasami,
2022). This reliance raises questions about the island’s
vulnerability to global economic fluctuations and its
capacity to balance sustainable development with the

demands of 4 thriving tourism industty (Fuchs, 2022).
Moreover, the rapid growth in tourism in nature-ba-
sed destinations might pose environmental and cultu-
ral challenges that require careful management (Grilli
et al,, 2021; Herndndez et al.,, 2021; Juvan et al,, 2021).
The present economic model has sparked discussions
about the need for diversification (Fuchs, 2021) and
resilience-building measures (McCartuey et al., 2021).
This is particularly true in the wake of global events
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An Inductive Study with Travellers About the
Perceived Barriers and Drivers to Sustainable Tourism
Development in a Nature-Based Destination

Kevin Fuchs

ABSTRACT

The growing popularity of nature-based tourism triggers concerns about its environmental and
cultural impacts, thereby initiating discussions on diversifying and reinforcing economic strategies.
This situation is particularly relevant in destinations like Phuket, which strives to position itself as a
premier global tourist hotspot while relying significantly on international tourist receipts to sustain
its island economy. The study identifies the perceived barriers and drivers that prevent and enable
tourists from participating in practices that support sustainability in nature-based destinations such
as Phuket, shedding light on fundamental factors influencing tourist

behaviours. The empirical data was gathered through 38 semi-structured interviews with Generation
Z travellers and analysed thematically. The results highlight key barriers—costs, cultural differences,
and convenience over sustainability—and drivers—social responsibility, policy support, and
heightened awareness—impacting sustainable tourism development in Phuket. The study advances
the discussion about the complicated interplay between individual motivations, external factors, and
environmental realities in shaping tourists’ sustainable behaviours. Theoretical implications for
tourisra researchers and practical implications for policymakers and businesses are discussed in the
paper,

Keywords: green consuruer behaviour, sustainability: environmental awareness, tourism
development, tourism, sustainable tourisr
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ABSTRACT

Given the serious air pollution in urban destinations, this research assesses the
impacts of air pollution-related stressors and destination envirocnmental-social
responsibility influences urban destination brand power. A text-mining analysis of
travel posts identified three main types of air pollution-related stressors, which were
then validated through surveys of 784 tourists from two Asian countries. The study
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ABSTRACT

Glven the serious alr pollution In urban destinations, this research assessas the Impacts of alr
pollution-related stressors and destination environmental-social responsibility influences urban
destination brand power. A text-mining analysis of travel posts Idantified three maln types of air
pollution-related stressors, which were then validated through surveys of 784 tourists from two
Aslan countries. The study found that Chinese tourlsts were more Impacted by physical risks, while
Korean tourlsts were more concerned with psychological tisks. The research undetscares the nesd
for culturally sensitive branding strategles to address the negative effects of air pollution on urban

destination branding.

Introduction

Destination branding has garnered am extensive amount
of scholarly attention in the tourism literature, because it
is @ powerful tool in regards to building the positicning
of tourist destinations (Konecnik, 2004). Destination
branding and destination image share many similarities,
but the schalars suggest that destination image is a pre-
existing concept that destination branding buiids upon.
Destination branding in other words enhances destina-
tion image, which in turn determines visitor choice (Can
et al, 2024; Davari et al, 2024; Ruiz-Real et al, 2020).
Hence, destination branding encompasses more than
Just a recognized name, distinctive logo, tagline, or sym-
bol (Fauzi et al,, 2023; Kavaratzis & Hatch, 2013). It repre-
sents the consideration of both hard attributes, which
include infrastructure, the economy, and accessibility,
and soft destinaticn attributes, such as cultures, friendli-
ness of local citizens, and weather (Han et al., 2023;
MMorgan et al,, 2011).

The scholars have predominantly relied on the
branding theory, which was propesed by D. A. Aaker
and Keller (1990}, in order to develop destination brand
power (Ruiz-Real et al,, 2020). However, this branding
theory was initially formulated for product branding. It

ARTICLE HISTORY
Raceived 19 November 2024
Revised 4 February 2025
Accepted 18 February 2025

KEYWORDS

Air pollution-related
stressors; destination
environmental-social
responsibility; destination air
quallty; urban destination
brand power; Asta pacific;
China; Korea; text-mining
analysis; fsQCA; mixed-
method

has been applied to service branding (De Chernatony &
Riley, 1999) and corporate branding contexts (Dowling,
2006) as well, but there are distinct characteristics that
differentiate a destination brand from the branding of
other products or services. This is because destinations
possess unique affective attributes that traditional pro-
ducts and services do not (Baloglu & Brinberg, 1997). It
is therefore important to examine destination brand
power from an affective perspective, In particular,
brand identification was suggested to contribute to
destination's overall brand power, because a strong
connection between a tourist’s jdentity and
a destination’s identity fostered tourist's loyalty and
alignment with the destination’s attributes and values
(Marzano & Scott, 2009). On the other hand, destination
brand power was also determined by brand belonging-
ness, which posits that the emotional attachment and
sense  of inclusion that tourists feel toward
a destinatlon would result in stronger destination
brand power (Avey et al., 2009}, Given the important
role of affective components in destination brand
power, the branding process for destinations is specifi-
cally more complex (Pike, 2005). Many affective attri-
butes in a destination are greatly influenced by various
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ABSTRACT

This study explores the spatial relationship between accommodations and tourist
attractions using 2.4-km? grids to denote [ocal communities in Thailand. The
correlation between accommodation localisation and attraction popularity is
determined by measuring user-generated content. We identify two key insights by
analysing the location decisions made by accommodation investors. First, the density

of a community's accommodation supply is driven more by the popularity of its

= Article contents 5§ Related research

https:/hwww.tandfonline.com/dolffull/10.1080/21568316.2025.2515037 1146



TQURISM PLANNING & DEVELOPMENT
2025, YOL. 22, NO. 4, 592-616 g Ro utledge
https://doi.org/10.1080/21568316,2025.2515037 Taylor & Francis Group

e
| M) Chook for updates |

Can Attractions Influence the Geographic Distribution of
Tourist Accommodations? Evidence from a Spatial Analysis in
Thailand

Nichapat Sangkaew”, Chayanon Phucharoen® and Aziz Nanthaamornphong®

“Faculty of Hospitality and Tourism, Prince of Songkla University (Phuket Campus), Phuket, Thailand;
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ABSTRACT ARTICLE HISTORY
This study explores the spatial relationship between Received 27 March 2024
accommodations and tourist attractions using 2.4-km?® grids to  Accepted 29 May 2025
denote local communities in Thailand, The correlation between

accommodation [ocalisation and attraction popularity s Accommodation; attractions;
determined by measuring user-generated content. We identify Google Maps; local area;
two key insights by analysing the location decisions made by tourlsm geography; uset-
accommodation Investors, First, the density of a community's generated content
accommodation supply is driven more by the popularity of its

attractions than by the total number of attractions located in the

local area. Second, local areas situated in |ess-visited provinces

experience greater benefits from growth in attractions than those

in major tourist destinations. By examining the spatial influence

of attractions on nearby accommodation, this study provides

valuable insights to inform tourism development strategies.

KEYWORDS

1. Introduction

Tourism researchers have recently realised that the spatial distribution of accommo-
dations tends to cluster around attractions (Lee et al, 2018). Although numerous
studies have examined how destination features influence the location of accommo-
dations, the relative effects of attraction popularity versus attraction quantity remain
underexplored. Using sections measuring 2.4 square kilometres in both major tourist des-
tinations and lesser-visited areas, this study examines how the spatial relationship
between attractions and accommodation density unfolds across Thailand. By highlighting
how tourism development can actively support the United Nations Sustainable Develop-
ment Goals (SDGs} - particularly sub-goal 8.9 of SDG 8 (By 2030, devise and implement
policies to promote sustainable tourism that creates jobs and promotes local culture
and products) and SDG 10 (Reduce inequality within and among countries), the paper
identifies tourism development as potential a tool for sustainable, inclusive economic
growth. The proximity and spatial relationship between the location of hotels and attrac-
tions has significant implications for policymakers in matters that include zoning regu-
lations and infrastructure provision (Howie, 2015; Pepper et al., 2016). Originally rooted
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Exploring traveller willingness to shift towards air pollution-free
destinations: developing the multiple configurations of push,
pull, and mooring factors

*Faculty of Hospitality and Tourism, Prince of Songkla University, Phuket, Thailand; *College of Hospitality and
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ABSTRACT ARTICLE HISTORY

This study examines factors influencing travellers’ intention to switch to Received 17 September 2024
air pollution-free destinations using the push - pull-mooring theory. Accepted 28 January 2025
The results of structural equation modelling reveal that push factors
have the most substantial effect on travellers’ switching intention, The
ﬁndings highlight the strong preventive role of -air pollution in travel destination switching;
behaviour, where the avoidance of polluted destinations compensated preventive travel decisions:
for the appeal of destinations. User-generated content (UGC) analysis tourist perception; traveller
revealed seasonal variations in air pollution, increasing traveller behaviour; travel decision-
concerns and impacting travel intention. The study employed a fuzzy- making

set qualitative comparative analysis to uncover the multiple

configurations of push, pull, and mooring factors that contribute to

travellers’ switching intention rather than any single factor. These

insights offer significant implications for advancing tourism literature

and informing practical strategies for tourism practitioners in leading

Aslan destinations.

KEYWORDS
Air quality impact;

Introduction

Air pollution has emerged as a critical global issue due to its profoundly adverse effects on human
health, the environment, and tourism destinations. Urban areas have been traditionally perceived as
more vulnerable to air pollution, while natural destinations are considered relatively safer (K. Zhang
et al., 2020). Nonetheless, recent studies suggest that air pollution is also a risk to nature-based des-
tinations, adversely affecting ecosystems and visitor experiences (Cao et al,, 2024; Eusébio et al,
2022). Additionally, air pollution has been associated with a reduction in life expectancy, and fine
particulate matter (PM2.5) is responsible for approximately 7 million premature deaths annually,
with Asia being the most affected region (AQLI, 2023; WHO, 2022).

Major tourism destinations have recorded notable seasonal variations in air quality, with levels
exceeding the PM 2.5 threshold in Seoul, Singapore, Kuala Lumpur, Tokyo, Osaka, Phuket,
Bangkok, Chiang Mai, Bali, Hong Kong, Ho Chi Minh City, Hanoi, Abu Dhabi, Dubai, Beijing, Shanghai,
Shenzhen, Taipei, and Guangzhou (Euromonitor, 2023; IQAir, 2023; Mastercard, 2019). Travellers’
concerns associated with air pollution potentially influence their intentions to switch to air pol-
lution-free destinations. This turning intention could have adverse implications for the tourism
industry in the region and beyond. Travellers who encounter air pollution in their local environments
also tend to avoid it through various means when travelling (Xue & Gao, 2022). The heightened sen-
sitivity to air pollution among Koreans can be attributed to the country’s ongoing challenge with fine
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Abstract

Purpose — This study aims to examine the factors driving tourists’ engagement in eco-friendly activities to
minimize air pollution in urban destinations, It also explores cross-national differences in pollution
reduction behaviour between Chinese and Korean tourists to inform tailored sustainable tourism
strategies.

Design/methodology/appreach — This study employs a mixed-method approach, integrating user-generated
content analysls from TripAdvisor’s Asia forums to highlight experiences and behaviours in polluted
destinations with structural equation modelling of survey data to examine the relationships among loyalty, moral
nomms, attitude and eco-friendly activities.

Findings—“Air pollution” and “ air quality” emerged as the most prominent teyns in TripAdvisor’s Asta fonims,
reflecting the need for pollution reduction. Chinese tourists are more responsive to ascribed responsibility,
whereas Korean tourists are more influenced by problem awareness and soclal norms.

Practical implications — The findings provide strategic insights for tourism managers to promote tourists’
engagement in eco-friendly activities. Awareness campaigns and community initiatives resonate with
Korean tourists, while Chinese tourists require strategies that emphasize personal contributions to pollution
reduction.

Originality/value - This study offers a novel integration of norm activation theory, four-stage loyalty theory
and the theory of reasoned action to examine eco-friendly behaviours, effectively bridging environmental
psychology and tourism studies. It provides fresh insights into culturally rooted drivers of sustainable
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Purpose

This study aims to examine the factors driving tourists' engagement in eco-friendly activities to minimize air
pollution in urban destinations. [t also explores cross-national differences in pollution reduction behaviour
between Chinese and Korean tourists to inform tailared sustainable tourism strategies,

Design/methodology/approach

This study employs a mixed-method approach, integrating user-generated content analysis from TripAdvisor's Asia
forums to highlight experiences and behaviours in polluted destinations with structural equation modelling of
survey data to examine the relationships among loyalty, moral norms, attitude and eco-friendly activities.

Findings

“Air pollution” and “air quality” emerged as the most prominent terms in TripAdvisor's Asia forums, reflecting the
need for pellution reduction. Chinese tourists are more responsive to ascribed responsibility, whereas Korean
tourists are more influenced by problem awareness and social norms,

Practical implications

The findings provide strategic insights for tourism managers to promote tourists’ engagement in eco-friendly
aclivilies, Awdreness campaigns and community initiatives resonate with Korean tourists, while Chinese tourists

hitps:/fwww.sciencedlrect.com/org/science/article/abs/piS2514979225000576 112
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Abstract

Utilizing Structural Equation Modeling (SEM), this study provides a detailed analysis of how various factors influence

a destinations fourism income. It addresses a research gap by integrating tourisis' expenditure, length of stay, and perceived destination
cormpetitiveness with destination loyally. Additionally, the study introduces destination layalty as a factor that can shape tourists ' spending
behavior. The results reveal that perceived destination competitiveness does not significantly impact the length of stay and, surprisingly,
shows a negative relationship with daily spending, chalienging the notion that compeltitive destinations attract higher spending, This research
advances theory by integrating supply- and demand-side perspectives, Mghlighting the compiex role of perceived competitiveness in shaping
tourist spending and loyalty. The findings suggest a sirategic shift in tourism policy toward cuitural experiences, diversified offerings, and

balanced sustainable tourism developmeni.

Keywords:  Destination Loyaity, Destination Competitiveness, Length of Stay, Tourism Income, Tourist Expenditure

INTRODUCTION

Tourists” perceptions and the inherent attributes of
destinations have garnered significant rescarch atiention,
particularly in relation to the need for targeted destination
marketing and effective visitor management (Pearce &
Schiinzel, 2013}, However, to develop a comprehensive
framework for destination marketing, a more detailed
analysis of visitors” spending behaviour remains necessary
{(Downward & Lumsdon, 2000; Fyall & Garrod, 2020;
Reinhold et al,, 2020). This paper examines both the
competitiveness of tourist destinations from a supply-side
perspective and the behavior of tourists, including their

spending patterns and length of stay, which are key economic
indicators, Additicnally, it explores destination loyalty from
the demand-side perspective, providing a comprehensive
analysis that bridges the gap between how destinations are
managed and how tourists perceive and engage with them.
By integrating these two perspectives, the paper offers
valuable insights into how destination attributes influence
both the present and future tourism income of a destination.

Perceived competitiveness, which gauges a destination’s
allure relative to alternatives, significantly influences tourists’
decision-making processes and their financial outlays during
visits (Hanafiah et al., 2014). Destination competitiveness,
measured by performance-based indicators, is crucial
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Email: nichapat.sangkaew@gmail.com; ORCiD: 0000-0003-4185-9375 (Corresponding author)
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Grounded in attachment and destination image theories, this paper explores how destination positioning
shapes the relationships ameng recommendation intentions, destination familiarity, and commonication.
This paper also analyzes the moderating effect of destination credibilicy. A sequentia! mixed methods
approach was adopred, Starting with 2 quantitative survey of 718 intermational tourists to Thailand, followed
by qualitative interviews with 21 participants. Results highlighted a strong corralatian bewween desination
positioning and recornmendation intention, with perceived credibility further strengehening it. Qualitative
findings identified three pillars of credibility perception: emetional attachment, cuttural resanance, and Trust
in governance. Feasible recommendations are sought from tourism policymakers 1o ensure tiat destination
positioning straregies align with credibie signals that sustain credibilicy.
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Abstract

Grounded in attachment and destination image theories, this paper explores how destination positioning shapas
the relationships among recommendation intentions, destination familiarity, and communication. This paper
also analyzes the moderating effect of destination credibitity. A sequential mixed methods approach was
adopted, starting with a quantitative survey of 718 international tourists to Thailand, followed by qualitative
interviews with 21 participants. Results highlighted a strong correlation between destination positioning and
recommendation intention, with perceived credibility further strengthening it. Qualitative findings identified
three pillars of credibility perception: emotional attachment, cultural resonance, and trust in governance,
Feasible recommendations are sought from tourism policymakers to ensure that destination positioning
strategies align with credible signals that sustain credibility.

Keywords

destination communication, willingness to destination recommendation, destination credibility, post-crisis
tourism, Thailand

Introduction surrounding messages swipped of regency bias
(Sahadev et al., 2024).

Desdnation branding is crucial to planning recovery
post—crisis (Pascual-Fraile et al., 2024). Though such
factors have long been considered vital, branding is
perceived as a cohesive whole post-crisis, often over-
locking the intricate association of emotions and stra-
tegic marketing (Chandrasekar and Rehman, 2023).
Another unexplored gap is how such factors are con-
verted into measurable tourism metrics (e.g., potential
tourist advocacy or expendinure on branded

Tourism is affected by more frequent, unexpected
global shocks (e.g., natural disasters, pandemics, and
politcal changes). The 2004 Indian Ocean tsunamji and
COVID-19 led the tourism industry to adjust to the lack
of international travel and to rethink how it balances
risks and tourists’ emotional safety (Lucrezi and Botha,
2025). At a deeper level, tourists’ perceptions of des-
tinations are influenced by emotions, perceived risks,
and the memories associated with those destinations
(Ferreira et al.,, 2025). Despite persistent risks in
Thailand’s Andaman coastal region, it has retained its
international charm (Tipphayawong et al,, 2025), Hotel M t Department. Faculty of Touri 4 Hotel
Tourists are increasingly studying how tourists behave Su::Ca:ar{aS:::::;iw'EE ::;';; " Eg::t” y of Tourism and Hotels,
in destinations thathave experienced disasters (Sehadev Faculty of Hospitality and Tou;ism, Prince of Songkla University,
et al.,, 2024). The existing literature on recovery con-  Phuket Campus, Thailand
siders coping strategies, decision-making processes,
and emotional responses to risk (Chen et al., 2025; Sufi  ¢orresponding authors:

s Kareem M Selem, Hotel Management Department, Faculty of
et al, 2024; Zhang et al., 2024). Trs..vcl‘ willingness to Tourism and Hotels, Suez Canal University, Ismailia 41522, Egypt.
recommend tourism destinations is influenced by Emai; karirn.ibrahim@taurism.suez.edu.eq
emotional and psychological solidariry with destina- Rimsha Khalid, Faculty of Hospitality and Tourism, Prince of Songkla
tions, visual information on recovery efforts (Razzaq University, Phuket Carmmpus, Phuket 83120, Thailand.
and Akhtar, 2024), and emotional sentiments Email; rimshakhalid82@gmail.com
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ABSTRACT

This paper outlines how natural disastars affact destination management strategies and revisits
tourlst Intentions. The existing paper focuses on Thalland's Andaman coast and analyzes how
destlnation communication, ‘famillarity, and positioning affect destination credibility and
tourlsts’ perceptions. Data collected from 576 Intemational tourists indicated that destination
credibility partially mediates the relationships between destination communications, familiarity,
positioning, and revisit intentions, Additionally, destination soclal responsibility strengthened
the promising Influence of destination credibility on tourists' revisit intentions to disaster-hit
destinations. This paper contributes to the growing literature on tourism disaster management
by emphasising the importance of branding strategies and stakeholder responsibility in building
destination resilience. Findings provide robust evidence of the interrelations between
destinatlon credibillty, communication strategies, and social respensibility in post-disaster

ARTICLE HISTORY
Recelved 14 February 2025
Accepted 26 June 2025

KEYWORDS

Destination social
responsibility; destination
credibility; revisit intention;
tourlsm recovery; Thailand

tourlsm recovery.

Introduction

Tourism is one of the most vulnerable to the devastating
consequences of natural disasters, where destination
credibility plays a vital role in tourists’ return declsions
immediately after post-disasters occur (Matiza & Slab-
bert, 2024). Branding strategies (e.g. destination famili-
arity, cormmunication, and paositioning) are critical for
restoring credibility and tourists’ willingness to return
{Sawangchai et al, 2025), Destination familiarity is a
term that denotes the extent to which tourists are fam-
iliar with destinations, facilities, and attractions before
their visit. If destinations are familiar, they feel secure
expressing perspective, given crossing risks that have
experienced natural disasters (Sedgley et al., 2020), Des-
tination communication refers to destination manage-
ment organisations’ (DMOs") efforts to share important
information with travellers before, during, and after
disasters.

Accordingly, destination positioning is a strategic
pracess of building an appealing and distinctive image
in tourists’ minds about destinations to make them
different from others (Khalid et al., 2023). Additionally,
the other construct is prioritising destination social
responsibility, which refers to local stakeholders’ com-
mitment, including local authorities and businesses (Su

et al, 2020). Therefare, this reformulates these two
lines of research to integrate post-disaster recovery
and destination credibility, including not being under-
taken {Mandagl & Centeno, 2024). Although numerous
studies have been conducted on the influence of
natural disasters on tourlst perceptions and decision-
making mechanisms {Luong, 2025; Vaughan, 2024);
Sawangchal et al. (2025) addressed the pivotal role of
branding strategies in restoring credibility and influen-
cing revisit intentions. Moreover, the moderator effect
of destination social responsibility on these relationships
has yet to be studied.

Vaughan (2024) treated social responsibility as a stan-
dalone construct, However, the interactions between
social responsibility and other destination branding
strategies have yet to be Investigated (Luong, 2025),
This gap is relevant for destinations recovering from
natural disasters that there is a need to understand
how destination branding strategies can help tourism
recovery (Zhang et al, 2024). Accordingly, this paper
addresses these gaps and explores the significance of
branding strategies to destination credibility and revisit
intentions, complemented by investigating the modera-
tor effect of destination social responsibility. Inter-
national tourists may find these destinations risky or

CONTACT Kareem M. Selem @ katimuibrahim@toursm.syez.edu.eg @ Hotel Management Deparument, Faculty of Tourism and Hotels, Suez Canal

Unlversity, lsmailiz 41522, Egygt
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ABSTRACT

A relaxed working environment, a balanced life, and enough sleep are what we have all
taken for granted. Now, mental and physical health has reached a ¢rlsls stage, which has
paved the way to physical and psychological wellness, Wellness vacations, health
retreats, holistic cures, and detox holidays are gaining momentum, with 50% of
tourlsts ravelling to address thelr mental or physical health. Therefore, this study
aims 1o examine the components that shape the memorable experiences of wellness
tourists in a restorative environment. The study employed purposive sampling and
surveys distributed at five-star hot spring resorts, including spas, beauty care facilities,
healthy cuisine options, fitness programmes, and recreational activities In the

ARTICLE HISTORY
Received 20 February 2025
Accepted 18 September
2025

KEYWORDS

Wellness tourism
recenslderation;
experlencescape;
memorable expetlence;
restorative environment;

Andaman Triangle of Thailand. The study's findings indicated that education,  Thailand

escapism, aesthetics, serendipity, and communitas are significantly related to a
memorable wellness experlence and reconsideration of wellness tourism. However,
the entertainment, localness, and personalisation are found to be insignificant in
creating a memorable wellness experience and raconsidering wellness tourism. The
study highlights the exceptional rebound of global wellness tourism and the factors
that can transform Thailand's wellness sector Into a billion-dollar industry.

Introduction

The rapid pace of modern life, dominated by technology, social media, negligence of personal health care,
and family and work pressures, has created numercus stresses that can ttlgger a range of physical and
mental health problems (Torous et al, 2025). The growing awareness of these negative aspects of
modern life has led to a search for alternatives, such as wellness, that can restore health and personal
balance (Berg, 2023). The growing demand demonstrates the significance of this approach to individual res-
toration for wellness-related services, estimated by the non-profit Global Wellness Institute (2023) to have
generated USD 5.6 trillion in 2022 and forecast to grow to USD$$8.5 trillion by 2027. The tourism ingustry
has responded to this demand by offering a range of wellness-related alternative experiences (Kim & Ya ng,
2021). In an attempt to provide a concise definition of weliness tourism Voigt et al. (2011), it is described as
involving travel primarily to improve or maintain one’s health and well-being, typically including an over-
night stay at a specialised facility that supparts physical, mental, spiritual, or social wellness {(Kongtaveesawas
et al,, 2022). Further, Hartwell et al, (2018) identified a strong connection between wellness and tourism to
include a destination element where wellness tourism benefits destination residents and wellness tourists.
The growing interest in wellness tourism is further demonstrated by the findings of a review by Suban {2022),
who identified 804 authors who had contributed 301 papers on wellness and tourism issues between 1998
and 2021, with 45 articles published in 2021.

Another example of tourism's role in providing meaningful wellness experiences is the experiencescape
(Chen et al, 2020). The experiencescape extends the understanding of a wellness experience from a single
dimension to a multidimensional perspective, providing a valuable tool for analysing complex and intercon-
nected experiences within the tourism wellness experience (Chen et al., 2020). Although the literature has
explored the experiencescape, few studies have endeavoured to explore the wellness preferences of

CONTACT Mohsin Raza @ mohsinr@phuketpsuacth @ Faculty of Hospitality and Tourism, Prince of Songkla University, Phuket Campus,
Fhuket 83120, Thalland
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ABSTRACT

This paper analyzes employee citizenship behaviors (ECBs) following the
implementation of workplace safety training within Thailand’s disaster-affected
tourism sector through the social exchange theory lens. In the Thai tourism disaster
sector, safety programs will be viewed as organizational support. At the same time,
ECBs reciprocated regarding organizational support. This paper analyzes data from

= Article contents % Related research

hitps:fwww.tandfonline.comfdoiffull/10.1080/1528008X.2025.2602784 1/35



Routledge

Tavlor & Francis Groun

JOURNAL OF QUALITY ASSURANCE IN HOSPITALITY & TOURISM
httos:/fdoi.oro/10.1080/152B008X 2025 2607784

sgaunoy

| Chack tor updales

Conceptualizing Employee Citizenship Behaviors Under Safety
Training: A Social exchange Perspective in Post-Disaster Tourism
Destinations

Mohsin Raza®, Rimsha Khalid®, Tatiyaporn Jarumaneerat?, Chai Ching Tan®,
and Kareem M, Selem (©

*Faculty of Hospitality and Tourism, Prince of Songkla University, Phuket, Thailand; ¥International College, National
institute of Development Administration, Bangkok, Thailand; “Hotel fMaiagerneni Depariment, Facuity of Tourism and
Hotels, Suez Canal University, Ismailia, Egypt

ABSTRACT KEYWORDS
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support. At the same time, ECBs reciprocated regarding organizational sup-
port. This paper analyzes data from Thai tourism service providers in well-
known Thai tourism destinations using SmartPLS v4.4. It elaborates on the
relationships between safety training and work engagement dimensions
(vigor, dedication, and absorption} and the effect of the latter on ECB.
Results showed that safety training has a significant positive impact on
ECB, with employee vigor and dedication partially mediating this effect. At
the same time, absorption proved to be a non-valuable mediator. In times of
crisis, the relationship goes to psychological engagement and socially
responsible actions. From an engagermnent and organizational recovery pet-
spective, this paper concluded that employee discretionary behaviors influ-
ence tourism organizations’ disaster recovery efforts following tourism safaty
programs.

Introduction

With the increasing frequency of natural disasters, safety training has become a crucial aspect of
disaster preparedness in tourism settings (Opabola & Galasso, 2024). In one of the most tourism-
reliant countries globally (i.e., Thailand), there have been several floods, transport failures, and
infrastructure breakdowns (Khalid et al., 2023). Hence, this underscores the urgent need for effective
emergency management strategies to mitigate the impact of natural disasters on tourism (Zhang et al,,
2024). Workplace safety training equips employees with skills to respond to emergencies and challen-
ging conditions (Selem et al., 2023). In Vietnam, Vu et al. (2022) showed that employees perceive
themselves as being in emergency states and engage in discretionary service behaviors. Therefore, this
aligns with the salience of employee citizenship behaviors (ECBs), which involve employees going
above and beyond their roles to enhance organizational robustness (Al-Husain, 2023).

Organizing forward-thinking safety programs can encourage tourism organizations to discuss
potential disasters (Zhang et al., 2024). Safety training is a regulatory and strategic requirement for
making tourism activities robust in uncertain times (Saad et al,, 2024). Work engagement is another
critical factor in enhancing disaster resilience, a positive psychological state characterized by vigor,
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Introduction

Coastal regions are among the most vulnerable areas because of rising sea levels, even though they are countries’ economic
hubs, High tides, extreme waves, storms, and rising sea levels have increased the frequency of coastal erosion and impacted
inhabitants, infrastructure, and communities (Antunes & Lemos, 2025), A study of Storer (2021) revealed devastating facts that
270 million people are living on land just above two meters from sea level, and the majority of this population is living just one
meter high. By the 2100th century, the number will have increased to 410 million people, even with a zero-population growth
rate. The rising sea level is one of climate change’s most significant and major outcomes. The year 2024 was the warmest ever
recorded, and the sea level was unexpectedly increased by 35%. On average, it rose by 0.17 inches per year; in 2024, the rising
rate was 0.23. About two-thirds of the sea’s rising level is because of glaciers and ice sheets melting, and coastal regions are
witnessing its impacts. The inhabitants of coastal regions are ready with plans to deal with floods and rising levels. However,
they must accelerate their plans as cvery coming year brings no hope or less than average increase in rising sea levels (Knapp
& Otmsman, 2023). Small islands and coastal regions contribute around 1% of global emissions, yet they face the hardest
consequences (Plummer, 2024), Rising sea levels are potentially threatening the extinction of communities, displacing the
population from the fand they have inhabited for centuries and causing economic disruptions. Small and low-lying islands are
near extinction; some have already sunk, including Maldives, Kiribati, and Fiji. A country in between the west-central Pacific
Ocean, halfway from Australia and Hawaii, is losing its status as a country and is on the edge of extinction (Bamett et al,,
2025). History might not repeat the tragedy of Dogger Land, home to Mesolithic people and a region of northwest Europe
submerged beneath the southern North Sea Although low-lying islands are disappearing, there is still no threat of humanity’s
extinction (Krol, 2023),

The increase in sea level is nature’s respense to our mishandling of the environment. We are already too late, and the
rising sea level is absolutely guaranieed, even if the world stops emitting greenhouse gases tomorrow (McVeigh, 2023), The
study of DeConto et al. (2021) stresses the need to slow down the rising sea level and make plans for coastal regions as they
are always an economic hotspot. The coastal regions are important for people living there and are always an integral part of a
country. However, their impertance is much higher for tourism-based countries, as the coastal regions are key to keeping their
tourism alive (Causevic et al., 2021). The measurement radars failed to measure the difference in sea level and the governments
in coastal regions have shorter deadlines to deal with potentially catastrophic climate impact. The coastal regions are highly
important for a country as they provide recreational activities and sea-sun-sand products and serve as the backbone of tourism-
based countries (Pilkey & Pilkey-Jarvis, 2007}, The study by Spencer et al. (2022) about Caribbean islands predicted a 53%
loss in sandy beaches, resulting in a 30% hotel room loss and a 38% tourism revenue loss before we reach the next century due
to rising sea levels. Asia Pacific region has received the highest number of tourists, and the most crowded areas are always the
coastal regions. Yong (2021) evaluated the data of 48 countries and highlighted the vulnerability of Southeast Asia Pacific.
Further, the study of Nitivattananon & Srinonil (2019) emphasizes that the coastal region of Thailand is hardest hit if proper
measures are not timely adopted, Khalid et al. (2023) noted that most Thai tourism is in coastal regions, and recent floods and
rainfall should be taken as 3 wake-up call before environmental hazards, climate effects, and rising sea levels turn Thailand
into tourophobic destination. During this 20th century, one of the Thai villages, “Ban Khun Samut Chin’, was slowly swallowed
by the sea, and this village is just 10 kilometers from the capital city of Thailand, Bangkok, which is also a tourist hotspot
(Picone, 2015).

Due to rising sea levels, Indonesia, a Southeast Asian country, has relocated its capital Perwira et al. {2024), and there
are speculations that Thailand will move its capital from Bangkok to another city (Hussein, 2024). The threat of rising sea
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Abstract

As destinations featured in films and tclevision programs attract growing numbers of
tourists, exploring the factors that sustain film tourists” loyalty and advocacy has be-
come increasingly important. This study explores the determinants of post-visit behaviors
through the lens of cognitive appraisal theory (CAT), investigating how perceived authen-
ticity, perceived value, and satisfaction shape revisit and word-of-mouth (WOM)} intentions
among 436 Chinese film tourists visiting Thailand. Data were analyzed using structural
equation modeling (SEM) and fuzzy-set qualitative comparative analysis (fsSQCA) to cap-
ture both symmetrical and configurational effects, The SEM results reveal that perceived
authenticity, perceived value, and satisfaction significantly enhance WOM intentions. The
complementary fsQCA findings reveal multiple causal pathways leading to high revisit
and WOM intentions. The study advances theoretical understanding by demonstrating the
applicability of CAT to film tourism and showing how tourists’ cognitive evaluations and
emotional appraisals jointly shape their post-visit behavioral intentions. The findings also
offer practical guidance for developing authenticity-based strategies to foster loyalty and
positive destination advocacy.

Keywords: authenticity; perceived value; satisfaction; revisit intentions; word-of-mouth;
film tourism; SEM; {sQCA

1. Introduction

Watching films and television (TV) series is one of the most common leisure activities
worldwide, offering audiences entertainment, escapism, and emotional engagement (Ixim-
ias et al., 2021). As viewers immerse themselves in fictional narratives, they develop strong
connections with the characters and the settings depicted on screen (Aguilar-Rivero et al,
20123). This emotional cormection often translates into a desire to visit the destinations fea-
tured in their favorite films or TV series, contributing to the rise of film tourism {I). Shi ct al,,
2024). Film tourism occurs when audiences extend their media consumption into travel
experiences, visiting real-world destinations that have been depicted in audio—visual media
as a form of leisure engagement (leng & Chen, 2020). With the expansion of streaming
platforms, audiences are repeatedly exposed to on-screen characters and locations, strength-
ening their emotional attachment and influencing their travel choices (Aguilar-Rivero
et al., 2023). This constant exposure enhances their familiarity with on-screen destinations,
inereasing the likelihood of translating their virtual engagement into actual visitation (Vila
et al, 2021). Consequently, film tourism has become an increasingly significant sector
within the tourism industry, offering destinations new opportunities for place marketing

Tour. Hosp, 2025, 6, 270
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ABSTRACT KEYWORDS
Marine and coastal tourism plays a central role in strengthening Marine and coastal tourism;
the Thai economy. This study explores the complex relationship tourist experiences;
between tourists’ experiences, satisfaction, and storytelling satisfactton; storytelling
intentions in Thailand’s Andaman marine and coastal destina-  Mentions

tions. A survey of 389 domestlc tourists was used to investigate

the key factors influencing satisfaction and their effects on

storytelling intentions. Confirmatory Factor Analysis (CFA),

Structural Equation Modeling (SEM), and Multiple Group

Analysis were used to analyze the relationships between the

variables: The results:show that escapism, entertainment, and

esthetics significantly influence satisfaction, while educational

elements have no discernible influence. Satisfaction proved to

be a crucial mediator between tourists' experiences and story-

telling intentions, regardless of visitors’ status. These findings

are significant for the tourism industry, as they help policy-

makers and destination managers Improve visitor experiences

and promote positive  word-of-mouth  marketing.

Understanding the factors that influence tourist satisfaction

and storytelling intentions will inform strategies for sustainable

growth in Thailand's marine and coastal tourism.

Introduction

In the vibrant domain of tourism, understanding the complex interplay
between tourists and destinations is a cornerstone for destination managers.
This understanding not only accommodates the changing preferences of
travelers, but also ensures the creation of lasting and delightful experiences
(Hosany et al,, 2022; Suntikul et al., 2020; Widjaja et al, 2020). Extensive
research has explored the concept of the experience economy, examining
facets such as entertainment, escapism, esthetics and education (Pine &
Gilmore, 1999), each of which delineate different boundaries and contribute
to tourists’ perceptions in unique ways (Tavitiyaman et al, 2022).
Furthermore, these dimensions have a significant impact on tourists’ satisfac-
tion (Kuppelwieser et al., 2022), their memories (Tom Dieck et al,, 2023), and

CONTACT Panuwat Phakdee-Auksorn @ panuwat.p@phuket_psu.ac.th {2} Department of Tourism Management,
Prince of Songkla University, Phuket 83120, Thailand
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Purpose

This study investigates {1) investigate the influence of eating local food on sharing experiences through social
media platforms and (2) examine the differences in travel experiences (first-time and repeat} that influence the

relationship between local food and sharing experiences through social media in Phuket, a UNESCO Gastronomy
Creative City.

Design/methodology/approach

Utilizing 602 completed surveys, the research employs structural equation modelling to analyse the relationship
between local food attributes and tourists' online sharing behaviours,

Findings

The results indicate that the food quality, novelty, and healthiness of local dishes positively influence the sharing of
positive experiences on social media. Conversely, concerns about the healthiness and novelty of the food negatively
affect the sharing of negative experiences. Notably, differences between first-time and repeat visitors reveal distinct
behaviours regarding local food.

Practical implications
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Abstract

Purpose — This study investigates (1} investigate the influence of eating local food on sharing experiences
through social media platforms and (2) examine the differences in travel experiences (first-time and repeat) that
influence the relationship between local food and sharing experiences through social media in Phuket, a
UNESCO Gastronomy Creative City.

Design/methodelogy/approach — Utilizing 602 completed surveys, the research employs structural equation
modelling to analyse the relationship between local food attributes and tourists’ online sharing behaviours.
Findings—The results indicate that the food quality, novelty, and healthiness of local dishes positively influence
the sharing of positive experiences on social media. Conversely, concerns about the healthiness and novelty of
the food negatively affect the sharing of negative experiences. Notably, differences between first-time and repeat
visitors reveal distinct behaviours regarding local food.

Practical implications — These findings enhance the understanding of how culinary experiences shape social
media engagement, offering strategic insights for optimizing gastronomic tourism efforts in Phuket. They
underscore the significance of food quality and novelty in fostering positive enline interactions.
Originality/value — This research contributes to the literature on culinary tourism and social media, highlighting
the critical role of local food attributes in destination marketing and management, particularly in the contextof a
UNESCQO Gastronomy Creative City.

Keywords Food consumption, Gastronomic tourism, Local culinary experiences, Social media sharing,
Tourist behaviour
Paper type Research paper

1. Introduction

The availability of local cuisine plays a crucial role in attracting visitors to destinations.
According to Okurnus and Cetin (2018), the distinctive character of local cuisines enhances
travel experiences. Phuket, Thailand, recognized by UNESCO as a “Creative City of
Gastronomy,” showcases its rich social, cultural, and culinary heritage (UNESCO, 2015). This
designation underscores the significance of local gastronomy to Phuket’s appeal, offering
visitors a blend of cultural diversity and culinary experiences (Park et al., 2023; Soonsan et al.,
2022). By highlighting cultural differences, local food creates a welcoming atmosphere and
attracts both first-time and repeat visitors who appreciate Phuket’s culinary traditions (Gomez-

Rico et al., 2022).
Eating local cuisine offers tourists insights into the cultural identity of destinations g
through unique flavours, rituals, and traditions (Seyitoglu, 2020). Research indicates that ﬁ

engagement with local food fosters memorable experiences, enjoyment, and appreciation
of aesthetics beyond everyday life (Lai, 2020). The storytelling potential of local food

enhances cultural understanding and emotional connections through taste exploration
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Abstract

Purpose— By integrating upper echelon theory and institutional theory, this study investigates the influence of
lop management commitment to sustainability on sustainable performance. Additionally, the mediating role of
green supply chain management practices and the moderating role of institutional pressure are examined,
Design/methodology/approach — Data were collected from 376 managers and employees in green hovels
within the Thal hospitality industry using a time-lagged survey.

Findings — The findings reveal that top management commitment to sustainability positively influences
sustainable performance and that green supply chain management practices mediate this relatonship.
Additionally, coercive and normative presswres moderated the relatonship between top management
commitment to sustainability and green supply chain management practices.

Practical implications — This study highlights the importanre of green supply chain management practices for
hospitality firms. It emphasizes that strong leadership commitment to sustainability, partnerships with suppliers
and compliance with regulations are crucial for the successful implernentation. of green supply chain initiatives,
Originality/value — This study contributes to the literature by providing empirical evidence ahout the
mecharnisms through which top management commitment o sustainability translates into improved sustainable
performance, Furthermore, the study enhances our understanding of how external pressures, specifically
coercive and normative pressures, influence the adoption of green supply chain practices, offering new insights
into how contextual factors shape management actions regarding sustainability. This adds nuance o our
understanding of the interplay between internal commitment and exiernal pressures in driving sustainability
outcornes in the hospitality industry.

Keywords Top management corumitment to sustainability, Green supply chain management,

Coercive pressure, Mimetic pressure, Normative pressure, Sustainable performance

Paper type Research paper

Intraduction
Thailand is the ninth most visited country in terms of tourism (WP Travel, 2024), and their
hospitality industry is expected to grow from an estimated US$1.42bn in 2024 to US$1.87bn
by 2029, with a compound annual growth rate of 5.67% (Mordor Intelligence, 2024).
However, there are substantial environmental challenges associated with this growth.
Thailand’s hospitality industry consumes large quantities of natural resources, including water
S and energy, and generates significant waste and emissions (Kim et al., 2019). Hotels are
) notorious for their high energy consumption, which accounts for a large portion of their
operational costs and environmental footprint, and the industry’s dependence on single-use
] : plastics, extensive water usage, and degree of food waste further exacerbate its environmental
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ARTICLE INFO ABSTRACT

Keywords:

Green human resource management
Green supply chaln management
Sustainable performance

Supply chaln maceabllity

Supply chain eco-centricity

Human resource management and supply chain management literature have largely svolved in parallel, with
insufficient attention pald to the interrelationships between them {n driving sustainable performance. Drawing
on natural-resource-based view, this study aims to determine the synergic effect of green human resource
management {GHRM) practices and green supply chain management (G5CM) practices on sustainable perfor-
mance. Additionally, the moderating roles of supply chain traceability and supply chain eco-centricity are
examined. Data was collected using a time-lagged survey from 363 managers and employees working in green
hotels in Thailand, The findings revealed that both GHRM practices and external GSCM practices positively
influenced sustainable performance. Marsover, intermal GSCM practices mediated the link berween GHRM
practices and external GSCM practices, and supply chain traceability and supply chain eco-centricity moderated
the positive relationship between external GSCM practices and sustainable performance. Theeretical contribu-

tions and practical implications are discussed.

1. Introduction

Today, it is widely acknowledged that firms have a responsibility to
balance environmental, social, and economic performance. The hospi-
tality industry, with its extensive global footprint, has increasingly
recognized the urgency of embedding sustainability into its core oper-
ations {Chan, 2021). A recent report from the Sustainable Hotel Alliance
highlighted the significant environmental impact of the hospitality in-
dustry, revealing that it contributes t¢ 1 % of global carbon emissions,
with hotels alone being responsible for approximately 21 % of this
figure, On average, a hotel stay for one night generates about 40 kg of
€0+, The report also states that water consumption in the hospitality
sector averages 1500 liters per hotel room daily, exceeding that of the
local population by more than eightfold. Furthermore, the Alliance’s
research indicates that 18 % of food purchased by the hospitality and
food service sectors ends up being wasted each year, To combat such
environmental challenges, the Sustainable Hospitality Alliance advises
that the hotel industry aim for a 66 % reduction in carbon emissions per

+ Corresponding author.

room by 2030 and a 90 % reduction by 2050 (Taylor, 2024). Thus, it is
crucial for hospitality firms to weave environmental management ini-
tiatives into their organizational management practices,

Past research (e.g., Golgeci et al,, 2019, Pagell and Shevchenko,
2014; Prajogo et al., 2014} has demonstrated that environmental issues
can be tackled through the cross-functional deployment of envircn-
mental management, an approach which entails spreading environ-
mental values and principles throughout an organization rather than
confining them to specific roles and departments (Longon] et al., 2018).
The literature has also called for further research into how environ-
mental management is implemented across various organizational
functions (Chen et al., 2022; Song et al., 2024). Previous studies in the
hospitality literature have well documented the role of “green hurnan
resource management (GHRM),” which equips employees with the
necessary knowledge and skills to support environmental initiatives, in
achieving sustainable performance (e.g., Haldorai et al,, 2022; Kim
et al., 2019; Kim et al., 2023). Others, fewer in number, have examined
the effect of “green supply chain management (GSCM),” which ensures

E-mail addresses: khaldorai@(su.edu (K. Haldorail), wkim@fsu.edu (W.G. Kim), kuilada.p@phuket.psu.ac.th (K Phetvaroon), gazzoli g@utpb.edu (G. Gazzoli).
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Purpose

Drawing on the theory of eco-efficiency and the resource-based
view, this study examines the association between environmental
and financial performance in Thailand's hospitality industry. It
also explores the non-linear dynamics of this relationship.

Design/methodology/approach

This study employs a panel fixed-effects regression model with
lagged independent variables to test the relationships between
environmental and financial performance over time. The dataset
includes Thai hospitality firms actively participating in the hotel
carbon footprint calculation program between 2021 and 2023.
The analysis further incorporates polynomial regression to
examine the non-linear relationship.

Findings

The analysis reveals that environmental performance is positively
associated with financial performance, and vice versa. These
results suggest that while sustainability efforts may incur short-
term costs, they offer tangible financial returns over time.
Furthermore, instead of the proposed S-shaped curve, the data
reveals an N-shaped relationship between environmental and
financial performance, suggesting that initial gains may be
followed by mid-stage declines before eventual recovery.

Practical implications

The study provides actionable insights for hospitality managers
by emphasizing the importance of strategic environmental
investments. While sustainability initiatives can yield financial

PDF
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Abstract

Purpase — Drawing on the theory of eco-efficiency and the resource-based view, this study examines the
association between environmental and financial performance in Thailand’s hospitality industry. It also explores
the non-linear dynamics of this relationship.

Design/methodology/approach — This study employs a panel fixed-effects regression model with lagged
independent variables to test the relationships between environmental and financial performance over time. The
dataset includes Thai hospitality firms actively participating in the hotel carbon footprint calculation program between
2021 and 2023, The analysis further incorporates polynomial regression to exarmine the non-linear relationship.
Findings — The analysis reveals that environmental performance is positively associated with financial
performance, and vice versa, These results suggest that while sustainability efforts may incur short-term costs,
they offer tangible financial returns over time. Furthermore, instead of the proposed S-shaped curve, the data
reveals an N-shapedrelationship between environmental and financial performance, suggesting that initial gains
may be followed by mid-stage declines before evenrual recovery.

Practical implications — The study provides actionable insights for hospitality managers by emphasizing the
importance of strategic environmental investments. While sustainability initiatives can yield financial benefits,
excessive investments without differentation may lead to diminishing returns.

Originality/value — This study contributes to theory by demonstrating that sustainability-performance
relationships may follow non-linear and dynamic patterns not captured by traditional models, It emphasizes that
even among green hotels, short-term trade-offs can occur particularly in resource-constrained, emerging market
settings.

Keywords Financial performance, Environmental performance, Causality, Reverse causality,

Non-linear relationship, Hospitality industry

Paper type Research article

1. Introduction

The increasing importance of sustainability across the globe, driven by tightening regulations
and heightened public awareness, has compelled hospitality firms to make substantial
investments in areas such as ISO14001 certification, green technologies, and eco-friendly
products/services (Chan et al., 2020), However, while the concept of a triple bottorn line—
profit, people, and planet—has gained traction in evaluating the success of hospitality firms
(Bui and Filimonau, 2021), economic considerations often overshadow environmental and
social concerns within corporate decision-making, despite encouragement from customers

and stakeholders to invest in socially responsible initiatives. Further, empirical evidence AR
linking environmental and financial performance remains inconclusive (Song and Wei, 2024), &
with studies on the relationship yielding mixed results. Some have found no significant

relationship between the two (e.g, Galeazzo et al., 2021; Song and Wei, 2024) while others
have reported positive (e.g. Becerra-Vicario et al., 2022) or negative (e.g. Lépez et al., 2007)

relationships. These inconsistencies can often be traced to variations in methodological ety s Touks
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Abstract

Tourism sentiment analysis faces substantial challenges due to class imbalance and
the complex linguistic features of user-generated content. This study systemati-
cally compares eight sentiment classification models, spanning traditional machine
jearning (naive Bayes, support vector machines, logistic regression), deep leamning
(convolutional neural networks, long short-term memory networks [LSTMs). gated
recurrent units [GRUs]), and transformer-based architectures (RoBERTa in two
configurations: pretrained and fine-tuned), using a dataset of 505.980 TripAdvisor
ceviews. We evaluate model performance under imbalanced class conditions and
examine the effectiveness of three oversampling techniques—SMOTE, ADASYN,
and RandomOverSampler—in mitigating class bias. The results reveal significant
performance disparities across architectures. Deep learning models, particularly
LSTM (91.06% accuracy, Cohen’s kappa=0.6846) and GRU (90.82% accuracy,
Cohen’s kappa=0.6781), consistently outperform traditional approaches. Fine-tuned
RoBERTa achieved the highest performance, with 92.31% accuracy, a 95.34% F1-
score, and Cohen’s kappa=0.7321. Traditional models showed notable limitations;
for example, naive Bayes exhibited strong majority-class bias, despite an accuracy
of 82.35% (Cohen’s kappa=0.0054). Among the oversampling methods, SMOTE
was the most effective in improving the fairmness of traditional models, while Ro-
BERTa’s fine-tuning process inherently mitigated class imbalance. A computational
analysis highlights key trade-offs: traditional models train quickly but require overs-
ampling, deep learning offers a balanced trade-off between performance and effi-
ciency, and transformer models provide state-of-the-art accuracy at the cost of high
computational resources. These findings offer evidence-based guidance for selecting
appropriate models for tourism sentiment analysis.

Keywords Sentiment analysis - Natural language processing (NLP) - Class
imbalance - Deep learning - RoBERTa - Online review
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Decoding tourist motivations from uploaded photos: why
tourists travel abroad
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Purpose

This study aims to analyze user-generated travel photos (UGTPs)
to decode tourists’ motivations for traveling abroad. To the best
of the authors’ knowledge, this research is the first attempt to
analyze and quantitatively compare UGTPs taken in foreign
versus domestic-equivalent destinations.

Design/methodology/approach

Data were collected from Weibo from 2022 to 2024. Using
DeepSentiBank, the authors’ analyzed 1,000 photos from major
foreign (Phuket) and domestic (Sanya} coastal destinations for
Chinese tourists. The extracted visual data was then mapped to
push—pull factors using natural language processing, and the
results were compared with inferential statistics.

Findings

The findings revealed similarities in coastal destination pull
factors. "Beach” and "View" were statistically exhibited in the
uploaded photos. Interestingly, different from domestic trips,
UGTPs taken on foreign trips highlighted tourists’ tendencies
toward exciting experiences and outdoor tones.

Originality/value

This research contributes to the tourism literature in three ways.
First, it is the first to link elements identified in UGTPs with travel
motivation theory. Second, it confirms the adventurous nature of
foreign trips through the lens of tourists’ cameras. Third, it
underscores the importance of beaches, views and food as the

PDF
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How do ecological literacy, green mindfulness, and social -
contingency thinking shape sustainable tourism behaviors of Thai

Gen Z hospitality students?
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ARTICLE INFO ABSTRACT

E)"M‘"d—*-' The Thai tourism sector urgently needs evidence-based pathways to sustainability but lacks a

Erological literacy

clear understanding of how tourism students twansform “environmental knowledge” into
Green mindfulness

h ! o “actionable behavlors.” This study examines the refationships among ecological literacy, green
iﬁi::;:;}g‘:gﬁ':ﬂ’;ﬂ;‘::::iﬁ mindfulness, social contingency thinking, and sustainable tourism behaviors among Thai Gen-
Gen Z srudents eration Z students in tourism and hespitaliry programs. Grounded in Social Learning Theory (SLT)

and aligned with Sustainable Development Goals (SDGs) and Environmental, Social, and
Governance {ESG) frameworks, quantitative cross-sectional data were collected from 401 re-
spondents (aged 18-24) and analyzed using descriptive statistics and Partial Least Squares
Structural Equation Modeling (PLS-SEM). Results show that ecological literacy significantly
predicts green mindfulness and social contingency thinking, with green mindfulness also rein-
forcing social contingency thinking. Both green mindfulness and social contingency thinking
drive sustainable tourism behaviors, while the direct path from ecological literacy is nonsignifi-
cant. These findings suggest that cognitive knowledge must be “translated” through mindfulness
and contextual mechanisms to preduce sustainable actions, with green mindfulness emerging as
the most influential mediator. Theoredcally, this study advances an integrated “SLT + frame-
work"” that combines cognitive, affective, and contextual pathways to better explain youth sus-
tainable behaviers in emerging economies. Practcally, it emphasizes embedding Education for
Sustainable Development (ESD) initiadves in curricula, fostering service-learning collaborations
with local communities, and designing green-by-default tourism experiences supported by per-
formance Indicators aligned with SDGs 4, 8, 12, 13, and 17, Collectively, these insights offer
evidence-based strategies to accelerate the pathway from “Knowledge — Awareness — Contextual
Thinking — Action,” fostering a more responsible and sustainable tourism future.
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Abstract

This study proposes a conceptual model by integrating and testing a comprehensive set of moltivational and constraint factors
effecting international tourists’ attitude and behavioural responses concerning consumption of street food at destinations. A total of
507 completed questtonuaires were collected in Phuket, Thailand. Results of the data analyses suggest that price value, convenience,
and authentic experience have significant positive effects or the attitude towards destination street food, As for constraints, distrust
is a factor with ne significant association te attitude, while environmental rigk, health risk, and hygienic risk negatively influence the
attitude. The overall attitude, perceived behavioural control, and subjective norms predict behavioural intentions. This study
contributes to tourism literature by situltaneously testing the explanatory power of both motivational and constraint factors of
potential street food conswiners in predicting their overall attitude. @ The Author(s) 20zs.
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Cannabis Risk Perception and Self-Protection Motivation of
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ABSTRACT ARTICLE HISTORY

This study examined how non-cannabis-using tourists and  Received 1 May 2025
residents in Thailand perceive cannabis-related risks and what  Accepted 18 November 2025
motivates their seif-protective behaviors. Using protection

motivation theory (PMT), researchers surveyed international 'c(:mg??oiﬂsm_ cautious
tourists and local residents and analyzed responses with ooy self-protection
covariance-based structural equation modaling. Results showed motivation; international
that perceived severity, vulnerability, rewards, and response costs tourists; local residents
increased risk perceptions, while self-efficacy and response

efficacy reduced them. The study also found clear differences

between tourists and residents in how they form risk perceptions

and protective behaviors. By integrating public health and

tourism risk perspectives, the research offers a new approach to

understanding constraints in cannabis tourism and provides

useful insights for stakeholders seeking to promote a healthy and

safe destination for both local hosts and tourists.

introduction

Thailand, the first Southeast Asian country to legalize medical cannabis and later rec-
reational use {Zinboonyahgoon et al., 2021), faces a dilemma in how it should deal
with cannabis tourism. Although the motive for legalization was based on the belief
that it would have positive health outcomes, recreational cannabis consumption has
grown rapidly, especially in major tourist destinations where clusters of cannabis
outlets have emerged around major hotel zones (Paule-Vianez et al., 2024). Phucharoen
et al. (2023} observed that a significant increase in cannabis supply targeting tourists
for leisure purposes has distorted the original purpose of cannabis decriminalization,
resulting in negative impacts on the destination community by generating concerns
among non-cannabis tourists and members of the local community opposed to cannabis
consumption, Reluctance to visit destinations that openly promote cannabis is also a
cause for concern for destination management organizations (Deng et al., 2023). While
legal access to cannabis may attract new cohorts of tourists, it may also result in non-

CONTACT Heesup Han &) heesup.han@gmail.com
@ Supplemental data for this article can be accessed online at https://doi.org/10.1080/215568316.2025.2596249,
© 2025 Informa UK Limited, trading as Tayior & Frandis Group
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How cannabis tourism regulation and seif-regulation shape resident support for

ethical cannabis tourism
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ABSTRACT

Cannabls tourlsm (5 expanding amlid legalizatlon and commercialization, yet It stirs controversles
over potential risks; This study explored how regulation and self-regulation sffect residents
support for ethical cannabis tourism through sacial cognitive theory. A survey of 560 Thai residents
revealed that well-designed regulatory frameworks elevated moral obliaation while mitigating
moral disengagement and lowering risk perception. Conversely, moral disehgagement helghtaned
risk perceptions. Moreover, moral obligation diminished concerns about cannabls tourism’s harms,
Risk perception was the most critical predictar of residents’ support. These findings highlight the
need for transparent, culturally sensitive regulations to sustain social well-being while harpessing

the industry’s economic benefits,

Introduction

The commercialization of cannabis has emerged as an
ongoing global economic phenomenon, which is com-
monly referred to as the green rush, since the legalization
of cannabis in the state of Washington in 2012, This
phenomencn centers around leveraging the medicinal
and health-related benefits of cannabis in order to drive
growth in the agricultural and wellness industries
(Charcenwisedsil et al,, 2023). This major policy change
has paved the way for the development of various tour-
ism-related business ventures, such as bed and breakfast
establishments, cannabis tours, consumption lounges,
and cannabis festivals (Dupej & Nepal, 2021). O'Regan
(2022) also suggested that the COVID-19 pandemic has
further stimulated the expansion of cannabis tourism,
because it has been recognized as an activity that can
alleviate stress,

The economic potential of the cannabis industry is
promising, and Data Bridge Market Research {2020) indi-
cates that legal cannabis business revenues could reach
approximately US$100 billion by 2027, The first state to
legalize recreational cannabis use is Colorado, and 15%
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KEYWORDS

Tourism regulation; moral
obligation; moral
disengagement; cannabis
risk perception; Thailand
cannabis tourism

of the total number of tourists were found to participate
in cannabis-related activities (Colorado Tourism Office,
2017). Not all cannabis tourists are enthusiasts (Wen
et al, 2019), but their curiosity has led them to repeat-
edly engage in cannabis tourism (5. K. Kang & Lee, 2021;
Wen et al,, 2023). S, Kang et al. (2019} describe cannabis
tourism as one of the fastest-growing segments of spe-
clal interest tourism by referring to “the act of traveling
or vacationing to a place because of the ability to pur-
chase marijuana legally” (Picken, 2017).

The existing tourlsm literature typically examines the
development of cannabis tourism from an uneritical
perspectlve, which primarily focuses on the hedonic or
isolated consumption behaviors of tourists (5, K. Kang &
Lee, 2018}, despite the marketing portrayal of cannabis
use as a cultural and lifestyle activity, However, cannahis
tourism, which has historically been considered a vital
component of drug tourism (Wen et al., 2019}, has been
suggested to potentially expose society to three distinct
types of risks that include social, performance, and finan-
cial {Liang et al, 2023). Some destinations, such as
Thailand have generally implemented a set of
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