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Chinese and Australian tourists in Phuket
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3) Residents’ risk perceptions, willingness to accept international tourists, and self-protective

behaviour during destination re-opening amidst the COVID-19 pandemic
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4) Pandemic travel fear, intention to travel overseas for holiday and intention to apply self-

protection behaviours: Applying Protection Motivation Theory to Chinese tourists
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dimensions and their effects on food preference and consumption. Journal of Destination
Marketing & Management, 11, 89-100.
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personal-related factors, and intention to visit a destination: a study of young educated
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comparative analysis of destination satisfaction and loyalty between Chinese and
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