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anavnssunsnaaiiaafivgnamnssnawalngiiududu 3 2aulan sa9a1n
anarNINLATANALAT WA dunalitinsalasIunda 1.7 duarunaaaniansy Andu
Sanaz 5 7auyaAINAnANINIaIM (GDP) 2avlan %ﬂswlﬁﬁ'\ma'nﬁuwmmhﬁmmjmﬁam'a
n13tuLAd auLAsegAazaanatadszimanalandunaliiinnisdranuluaenitania 1 lu 12
Fruninaululanifgaiudugnamnssunisandian waglull 2018 adfinrianifisanaland
191 1.4 Wuduau wazdumlinfasfinduadadafiae flu 1.5 Wuduau Wil 2023 wagatiu
vy 1.8 WuduAw UNWTO (2019)

\AsugAanisnaafiaandunicluniaiasugiafiddyaacing ludnnimarsssd
HAUNY gRatnnssunisranifisrzaninadszauadudnseadioauia veluwdzasnisifis
Fuau 83U uardamnuaunsalunisuieilu naldiiansaiuyariifin wazn1sdneeuly
anannsaNfifaaiauioniensuasniedan lutl w.A.2562 MaAsegRanisandaaddndau
Uszanadanaz 18.2 saundndurnlasauaelulssing wasdasas 11.9 209MI810uTInNA
(ﬁm,ﬁuil'mglan'amﬁ AINOA2AINITUNTIEUIALAYAOIUNTILATA-19) usat1alsA RN
anannIsuAaviagiiaazasinadeanindafunsildaunlas uazanuvmefinainnane Ta
TnziiunsieRunaasadssmaludnsngs woAnssunvanfisafiidaundacld Suiiuwa
MNNTUNTszu1alaia-19 AuduiiugaunineInsassnmf Fuuandan uazanulaands
melutlszing saudenisildaunlacin o fianafisiuluauian Holunasuandssine dau
HANTENUGagRATNNTINATadLfiEaTanensauaEIaday

LUkt unUssidunisvaniiaalianudAyiunissnunisiiuganuis
Uananezavnisvaaifiaaszaulan Suiilududdaiiasdasimuinisvaafiaaneszuy o
yaufuinranfsanguamuaIn #319aunainratasiunsraniiadlisanndaaiuadny
Faunisaaninriaaiiien Jeiduniswauinmamandiarluaaniddnaniw wazdunusnuqaLeiu
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MsTRduAUANNEINITANIINSLTsTUAuATTauTien Tas Travel & Tourism
Competitiveness Index : TTCI Uszinalng agludusau 1 lu 30 Taalull 2562 UssinAlnalasy
nstasusuianMuaN1salunsudeiugiun1sYiagfian (Travel & Tourism Competitiveness
Index: TTCI) TaaaniAsugAalan (World Economic Forum: WEF) agfludusudl 31 210 140
Usgina Adwifin 3 dudueind 2560 wazaufiludududl 3 zavanfau sasarndualuiuas
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aeiasaing lugaa 2 TARIUNT (W.A.2563-2564) MNHANTENUAAINITUNTSTUNAAagHalATA-
19 annsruLAsegAalng TaganizatAnisviandien wazudnisdnsulsenalng aan
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Useinalnag “Faaudnaniy Lasughaasayariatieduivz Taagaiiulssiiuluniswmu 5
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\iuagseninanguuszmnssiindt 5 11 (4) Wasusdunmsadnuaznisuilnalugaanudetiu
Tagandsuunisuaasfingidaunszan livaunin 20% fafisuduusunadniiainiieg
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wazduiasunisvauii adludszsine wunisifanlaaiiinainaaulalsauntanimans

1 10
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FNHAAUFANIANANFEINTIN WRINILANTULASHUIEIIULaNsg iNaWRIWuIvdangnIfAEdauiuy

w9

'
al

ANARINITADINIANITHGLTIET
3) MIWUNEEHYN: NANFRTAINITOFUUAYUNITAIEUNITANNUTHUNE LATUUD
UfiRsunisriagialatuduiiulagldinuwsuazauisniuungdsanisfnulunisiilu

¥ o

dunazasassAuinnssnlugnamnssunisviaaifialattedaiiu wazn1suszfiunansznuniy

u

o

Famuuardauandon
TauagunangnInisdanisgsianisanfisauaznistiuaunsoirlugaaudisa
284 SDGs 17 lagn1saindamnuainisazasyanawasaaItudataiuanusiuidanazaing
fuflauarafuayunisaiunisauuuljifnazulaunanismaniiaadiedeiiu faanisld
nsAnwLaznsnausA TN W eT naUAUAIAINHIN1TTAIYAFINNTTUNTT BULT 87
Fatiundngnatuanunsndislunaswmun Anaamusaeulififnszuazanuififidausanlunig

ussgiihmananiswrmunndutiulea

11.4 pavauassiaidavmivaziusfazavanniiy
nNMTIeTgRuIunan wLadaniladansuaniAsafusniunisainswmu
NMuLATHgAL wazanIunisainsanawanInedeankastmusssy fduiledadidenanszny
naRTILATNNEaNsagRarnIINgIAanied uazgnamnsndy q ARdadlulszinalng
Usznauduilagiugnamaniand 20 U Advuaitihmanalisamalnanganuainlszinainds
wawngumalduiuna iawmugussmaifinaldge lnanidolugnamansaaedsana

d1Aty Aa NsWmUINSNaInIuYEd Taglanizat198un1sanIzAUTNHELATNIRIFIUYAAINT
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frunavaaifiadlifivnusiinsaunqu wazddnanwgelunislduinieflduinsgiulusedu
fna Adanuausafianguuiudimuuiunaniamsaisiie q fldsunlasatunials
%a%ﬁa\jﬁmmmj’uﬁaxﬁﬂuﬁuaxﬁ’ﬁuml;TaLa\ngl'maamnm (Learning mindset) faanaudl
anuianuiinlanisliuinnssuimaluladadgeaiioassd snnedaausariinisdaasiaeld
awsnalssinafiddsgdniaw fanuianuiinlafunyimusssuauisaviteusauiiady
gau vianuelumadnduan uazaunsadseynildvinuenisiiasgidiaya (Data analytics)
lunsringsiaastuiilseniam mudfunmsvaumuuysdffiausssnaiasssy alidansy
funsaugnsManiwmuImd 20 1 uazfiAnienisvandfisrinaarelfunuimuiiassgiauas
Foanurennd Bnfadudiendndulignamnssunisanfiaalnaamnsadsuainnisliusnng
LUUAALAN (Traditional Services) AufinisafruyamAaudusnlugnisusnisiarayanig
(High Value Services) 1agtifun1swmuIn19v aveii arae19fipausufi ndausadunuuas
Fuuandauadiuduiiy Aduasuhrunanswmunfidediy (SDGs) aavaniszamf
INAGRAAINAIINANGATY LadtAuiivaud1AglunIsWauIAnaaInaay
Taudnliiafianuaz/msafiianuaunsad lduinsgiuluszduaina Suflanudnidusas
Usuugendngmsld Silamiviuads wasfianusanndassuaniunisalluilagiu saudenany
FaunisaauningpannssnLazlszinaluauian Tasdanssuaunisisaunisaaufl iuiuiy
AN LazlfuR fﬁ’ﬂa\iﬁﬂixnamla\mé’ngmuamﬁwammswa\ﬁm%m’tﬁaamﬂa”a\iﬁ’umi
W1 New S-Curve Thailand Hiugmsmanimiy iiaaignamnssulndurauianiivly
ffnavasApuinanlueuaIin uazlifizaun1sdants N1ILRULAZNISWRILY fin13U5uy
sUutuLardwantalnen sl ndfiAnuaaninAnw i fusedndainundeiu Tadinuas
wangninsdanisgsianisanfisanaznsiudaliiniuiufnfiinaulandmnudaonisaag
amgaamnIsun1vaaiiiaalfiduatied Aazaunsnsiundnduduindaugnainnssunis
ragifigngansenalugnsvmunLAsugAaataiuaIIA LAz 19y A gan1egsAald suf
UiAnuatnaianndn anudlaanuuandranwninusss ausss 93usseu duduld
AINUTEUNE WAL AT AU AN AU LAZNIRIZIUA U6
il ndngmanisdanisgsfanmaranfisauaznistiv fqaiauiiddniiiudau

wilglunsasnaedainud Snflnausuiiawmuniudndignisidunswannsuywdifinaniw
LasWanAnaaTwaaun AN sYanfisauaznisiivaaedaningiin fuselfainaianisraaiiien
WlusnalananuazidugnarmansdrAgluniswvmuiidasaasduningiisn Searuisonaviivlania
uwazgaudusing 9 fidudautsznauzaeniswmumdngnailvidasaniswmuininanaaenis
ronifialutssing Fadszidustialud

lamd

- gLﬁmL‘ﬂufgmwmﬂﬂmﬂm\ma\imﬂiamﬁmszﬁu‘lan (World Class Destination)

- ANENITUSANTMALNNTN ALY untinanduaeaaiuaiund Inauangiin (HSunis

FusaunangnIuInsgInatufinain UNWTO TedQual certification Tutl 2565-2568
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- Ay 1ASUN1SIAEUAL QS World Rankings in Hospitality and Leisure Management
Subject 2022 and certified by United Nations World Tourism Organization (UNWTO)
2022-2025

- fluginlunmsdansnisAnwunnaisiunisuimagsiauinisuaznisriaaiiien

- dugilunisdanisisaunissaudein Taafivanl§iAnsfiuads Tunaedunain
Fuud waraonufitnufiRoutuissdulan

- @ansaaiueiaieanusndafiduuiedugpavnsanfideaguuunaeianfieasedy
TanuazAnusniaanaandunisinmnlumalssina

- anufiduanvangy uwndeiaadfisaszdulan Basan1sdanisisaunissaudiunis
u3N1suaLN1TTiAYLTiEY

- @usaadunslddndnwmlaAnwgaiunazinu fifvuluaaiunisalada

- @usoudduszaunisniiaandnaingnainnssuunduingans

- FugatinAnwuazdanuiufisnnselssmauazidasianisvinidaluiud

- nwdnualfilaasuluaianizasgnavngsn Wnisau gunasauuazyAnaniauany
Hlunaunannsdanisnisiaunssaundngnsununmisunisuinisuaznisvauiiien
dednu1nI1 30 1

[
A L2

- AMEN1TUSNNTMAZNITYaufiE) uninandaauaatuaiuns anaangiin iiuieaadie
Tugmannnssy AwdiniwazaanusiuiialusitalssinAmanndiviudnAneuiuigifiann
waneidama

- AaunSauuazdavufuinsflianuiuade wu quddfifnislseusuiiadygaand
AavlfuRn1sdruniiuazaunuting, vavdfiiAnismsa, The Campus, Sweet Factory,
Co-Working Space, PSU Terminal, viaglfifin1smauiiaimas, Innovation Center

- anansdFSunsuansuluseAuA uil uazurunmd vedifnainaaunainnanaaay
Uszaun1saluaznsfinen

- AMEY AAMNTINTaN19IEIN1T (MOU) AURAI8an1tUNITANEY NAIINENaaLay
AeUlusaUsEINA

atalsAmunangnsldsuniswmund ulaadandndasiaduazwuafanay
unAngndadiyuniuadntadniianududeneisnisuasdaussaugniiandn 1iawmun
fiFsuldnvunazaunsausudasianisildsunlasaasaniwdeau audanisidlalaniali
fi3audnduanuitiluuasuaniandaulfagrmainnans iaduirdaunawaurlufifisng o

TWiAaAudtiu @aulaggdununazainuiaIadnassauaing aull

1 19



anamansf 1 a3dadnlidarudugiimieianisuazdiudmnssuly

UsegnalFlunmsrinusunisianismaanifisanaznistiu Tasfinnsiduidugiuiiiantswmun
anamnssunavianfisnnaliuaslsuine danlaogdunuuazaiainiainaszduaina

gnsAansf 2 afutudnidaussougnieinnisuagiandn dadnd 3340
Tilyan SEnanmansuazaansnlszgndanuiuuiugiulssaunisaiannnisugis

gNsAERsT 3 WaundngastugauiuligiSauaunsarinauuaziinnuaug
winueauls luduprunnimuassuuasiianandstgrzaviAsegianaiied Taelvgidaulatilanng
iiBuaanuildatdtenainnatssuuuulaadnaninisaunissauiiiulugafifinisysannissain
Laza1913t dauiiunazdaiaiuinueniedeauuazandwisuiuluamnissudl 21 sauduiia
daidunisvanganudeiiuuazsanaiudoauualanmauaziandnanuiiussem

anvta nangmsladanisfnwiduysauanisfunisrinnueie Taedideienmasey
BassunITInlunmasufivnugsfanisianfisruuiugiuuuaAanswauiagadefiuuag
LuAaMIayinEMInenssssumAnazdndnuaintaimusssuing iiaiduaduldidndndy
niwansyAradunsenaatlugaatelnd i fineanuidugdiugluinuweuazdaanudaiin

Sutipdauluninnuaunwatlaalnawazwatialan
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nuaaf 2 USagn InqussaA waz naawdn1siseus

1. Usug ImqQuszauA waz waandnisidaus
1.1 Usrqn

USrnraaandngnsuinisgsiatadin aaniznisdanisgsianisviaaiiaauas
Mty Yaiiunisysannismanisuuiniigsin msdanisnsviaiisns nsdansgsianisiu
M3dAn1sgsRanNITUINsduLdiugan I Msdansmsauduiiianisvianifien saufemanidu q
fiAnatan iRandntudniidanuianudtlatelumaniwasial SvnuedaUinnuasinee
\BeRaININAIUNITUTAI9TANS Trinuelunisitaszidaiunisaluazud lailgriaiugsianis
vauifiea fanuaunsalunisviteusaudugdulsadiomuizan fanuaunsnlunsld
awsnadszine nMsdamsinuimusssunaznsliinaluladlfadeduseanian dududind
AAnEIIN 2385930 Fmddnanansie 3ausnns dvinwensiauinaantin wasiiassanussn
nuimdw iiawmuaulaaiiiugisznaunmiaguinisgsianisiaafiaaldluauian sud
Wunswannsuyudfininanuauisalunisudedurantssinaduiiivdsslamisanswmun
anamnIINAIYiaLfienatadaiiu

Usrnsfnwzasuniinenaadazanuasuns duidun1sdnnisdnunmna
LU ANBUINTHEN (Progressivism) Aaniswaung3aulunnsiu iialdniaudiazagly
FopulFatnifiaugy uazuSudlddmuaniunisaifldsuly TaaldnszuiunmsdanmaiFous
iuie3auflaluniswaungBeulasldfiSouiuaudnataraanisifoui wasimuiainay
FaunisaaugiFau Wunssuaunsuiilyninazdunitdianuias nszuun1sisias aedaufila
wiluuazuanvianisau Feazinlugniaidouidduiu uazarnuurAafidiniswmun Aanis
Wasuwlag nsBeuiielilingaagifsunsluuninandouszdniullnansndin nsianis
ANMIZINNIINEI AT LI UDINISITEUIAADATIA A

AMNASINAITAMINANNT N AUKALUSTUNNTAN I 2DANRII NN A B FI2AIUASUNS
nangmsdaaiiugnisianisfnuAyaitiunadns (Outcome Based Education) $28n1sWmun
NANGMT NITUIUNITIANITLIENSIAENSLERANIIUNIaNITUJUR (Active learning) finannvans
Taztanwiznistdilanidugiulunisisaus (Problem-based Learning) n1sldlasasiutiugiu
(Project-based Learning) kazfiansesngudla1uaavauinanszususnaaun “aalvoatselagu
aagiiaunywiiiuAafinide uuwanelunsWauiuazdniunmingns

FafANudIA/MEANNITULALINAHAIAINANGAT NA1IAE daNuNsalgRaInnTsy
marauifiergaslanluilegin Snsdsufaduattesaasaislulssmatazsnalssnd an
fasaniswmurduinalulad tAsugia Fuuandan wazuualduauialnaniaiunsinsuad
Unngdanuuaniufifuiiiliuga maudsuulasunslssnisanafiaduattedundy du nad
msuwsszunnaulain 19 dunanszmuranisviaifissnavdssinelnanazaaulan Anududau
2ausruugsAaviaaifisafinsldaunlasnatslsenmsvinliaunanaasnimaniiian wuiAnLay

\iN 21



Ly IMLRUUlEE LU R SRS AanUS UL Asu U nTiH i (asausudnsinig
2818 faNIun1sraaifi gratres el ae wasfiaudiAnluniswauidssina ol avannidu
anannssuivnnelfidgussmmdudiuiuunimaluwsasd asdrauseanuftinein
anannsannavianifiadluauAnfidnsngeiu annisaanafizasgaannIsusananavin 1w
AMuFasnsusseuiudiwaunnn SnnenisnungunieiAsugiasenatslszinalugfinie
adau ulssaauiAswgiaadau fnsdavindannavaansusiniuluquandfaasynaing
FMIwdunamaniien wazmsuinmsuieandau Snsiadauhausaauseninanininandau
rliAansudedulunarauseeulugnannssunisraaiisrsedulseinauazseduaina
WalfiAnnspauauatsannuilauulasaaussuniAsegAakazaaiunisailunisudedurivly

UszinAnazszauIumg TnayuduldfisauainisatszgnaldnisuinisattaadivassAtiva

'
a aa o 1

Usznaugsnaluaizanisvianiieuasandnndfnaninatnananead 1@y gsnanisdiien §sna

v

ASLAUNIY §3ATUNUINIT B 9 LR UgIUZadauA AN AU B BALULYTANIS
HurdulagiSaudianuiuazineed iaszddIunszuaunIsTanIsIsaunIsday 1Asueu 394
nsfAnUFdAeuideiandn iaysuinisanuiuauesie 9 g§n1suinisnisviaaiiiaaatne
#570893A

fatuanaimnisdanisgsnaniaanfisauaznisiu Sufimsusuugondngnsls
fN3YIUINTANFIERSEN 9 ARz TAELaNIZNITUIRUIAIINAAYAT (VUCA) unldlunsg
Aesginmvaaiion agrinliiiuaidauanvaudundngnsisdndvuaie Wagen
g3fauazsruunIvanisaavdssinalnafamnuliviuauanufuiaunazainunguiaialu
fumnuiurIunsaaiiisddaidugsfafdszauiusuguasdiiuunAsanisindulatAunig
aaviinriaunfias muiu msﬁ’mm‘wé’ng{mlﬁdumsﬁaumaﬁauﬁg\amﬂﬂqmj'u,axmﬂﬂﬁﬂ’ﬁ
flauauisalunisdaasniwrnadszina fanuauisalunisldimaluladarsaumne
fiAuAAA319859A UardAaRINATALAUNITINILHUNAUINITTANIT N1TUTNIT {158
sunanaangadAnnfin ludsznauandwluns§idnusaznisuinislunuasnuiuniaiy

BazNIALANTU A AN RNIZEN

1.2 nquszacA
121 winduislddanuianuauisaifeadunisuinisdnnisniseiiugsfediil
finwen1sAndATzd nMsudilam msdadula wWaraununssiueuniy
gsnanazaiusadrlddsenavariwluniiguiuzasniaiguasiantdua1udl
AMEITNAIETIY WazdanSuRungrunafiAsadagls
1.2.2  wasdudaldainnsnainuiinishin daussausnieumaluladasaumne
123  wandndnl#idnuazdanliiedaufialun1sinnis waznisiieseidaya wiau

eaansadauanadnglugluuy Interactive (6
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124 wandudnliaiunsaaieassAuuiAauinnssdawmuinszuiunislunig
\inaaAlifugsAals

125 waminfinfiaunsndaansiaseisasavszniteimusssuldattogniauas
TnLau

126 wantadnlaunsonmuilaseeuiiferdasfuuinnssuniagsianials
aounsaiilagiuls

val v a

1.2.7  wandgnlAdinsensi3auinaantin

1.3 wadwdn1siSuuiraunangms

iadnSamafnmannndngest dafinaunsn

PLO 1 Uszgniagdanuidugsinlunisdnnisraaifisauaznisiiuiianisufifou
TuagAnsfiAeaian

Apply knowledge of tourism and aviation business management to work in
relevant organizations.

PLO 2 Walunagnsuazuaugfadniugsianisrianfianaznisiu

Develop strategies and business plan in tourism and aviation business.

PLO 3 Fasnsmwdunquuazaimstglszine luuiunaavgnainnssunisvaaiiian
wazn1siu

Communicate English and foreign languages in the context of tourism and aviation

industry.

'
=

PLO 4 dszgnimalulafissaumnanazanuiduainaiiaiiuiaiauiialun1sdnnis
g3nasunIrianfisauaznisiiu

Apply information technology and digital literacy as tools for tourism and aviation
business.

PLO 5 UfiAmunanasasssunisviaaifizalanagAnsmsnianfiaalan wasndnufos
frunisfiulasavAnsnistiuaina Auduiiu nanfasssy wastmusssuzavaudng “aalwda
Ustlaminaniiaunyudiiufafinde”

Demonstrate Global Code of Ethics by United Nations World Tourism
Organization: UNWTO and international aviation associations, sustainability, morality and

the University’s corporate culture of “For the benefits of mankind”.
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2. STUUNISTANITANE

2.1 SEUl
V] ssuuninia e 1 TnsAnwutvaanidy 2 nmansenwidng laa 1 AAnSANW

Unffiszaziaamsinuldtasndt 15 §landd
wazdanruasie q WiduldamudadefunminanaadaaaiuaAsuns 3aensAnundu

USUIFATUATNITANEAAAAZTIR W.A. 2563

2.2 Ju-talunisaniiunisiaunisaay
M $u - narsEnisund
AANSANET 1 Wiaudanian - Liautuanay
AANSANENT 2 LWBauNNIIAN — LRaungENAY
NANATAYN LHAUNOEAIAN - LAAUNINYIAN
vaemeg uesgiganafinmdanisifaunissaunaniniianniianfiinuanuanumanzay

2.3 m3dansAnAAgIau
M finsdanisi3aunsaauniangiau suaubivasndn 8 e Wwilfl 2 uaz 3 v3a

AINNTNTHNZAIAMENTTUNTUSEAANG IS

2.4 nMsguiAsandaimnlussuuninim

[

2.5 STUUARNITANE
M wuutuideuy
M 84 ?] (5¥y) Active Learning, Project Based, anfia@nu1, WIL, 1A59n15 Double

Degree

2.6 nmafisulauniiaiin Madzuasnsaunziiauizauitudaoiugaufnw (91%)
WuldmudatuAuuminadaaeaaiunsuns 1aansansduls uaimnswaznsanen

MAaATIN W.A. 2563
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nuIafl 3 TAsuaTanangms s18En waz nuaain

1. TAsudasnnangns

1.1

UIURUEAR

1.2 TAsedsanangms

n. AaIRdTRnETa Y
se3gntaAy
GE 1 Muazn1sdaans
GE 2 ManmuIANNAR
NNIAALZIRTINZLALHALAY
N1sARLTYIEUU
GE 3 MsAakuuglsznauns
GE 4 nmsldinaluladindvia
GE 5 §2013shuuaAsIy
GE 6 3mana13nishaznMsnmundisativ
GE 7 msususldiznnunainzadlan
se3gnLaan
4. AUIAITANL
1) naiu%mﬁugm%m%w
1.1) AUIHI9INA
1.2) 3AN1EANNG M
2) NauAZLRNITTIAY
2.1) A aNIZLINAY
2.2) AgLQnIzLaan
2.2.1) naddmanuaulalanie

2.2.2) naddzndanmunuadula
2.2.3) NaNITNIENUITINALNAIIUA TN

A. AUIAITILADNLET
4. AuaRnUfiRuuuazaniafnm

FIunaanvangnslivaund 126 nuiain

Tsdagnan

Tsdagnan

Tsdagnan

24 AUEAR
18 YAUEIAR
4 AUEAR
4 AUEAR
(2 HuafR)
(2 HuafR)
2 AU2UAR
2 BUUAR
2 BU2UAR
2 BU2UAR
2 AU2UAR
6 Huanfm
83 AU
38 AR
26 HUUABK
12 AUAUAR
45 AR
18 HEfAR
27 BUEAR
15 BEAR
6 HUIEIAR
6 HUIEIAR
6 iuEfm
13 nuqafin
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1.3 578371 / nguanse / 4a3r1 (Module)

n. nuaadmAnwiialy 24 nuqafin
GE1 A1 uazn1sdass 4 Bufm
GE2 NMsWRINIAANUAR 4 Aufm
NN3AALAIRIINTUAZAILAY 2 AUEAR
NN3AALEIIZUL 2 AUEAR
GE3 n1sAauwuuglsznaunis 2 vdEfin
GE4 nsldinalulatifndna 2 HaAR
GE5 §2n17280A37M 2 nianfin
GE6 3manansnsuasnIsweunfitiatiy 2 AUIEAR
GE7 nsdsumilAznAunaimaadlan 2 AafR
Tn83gLEan 6 HUIEIAR
4. AUIAIANANTE 83 viufim
1) neju")mﬁwuﬁ'm‘iﬁ'ﬁ’a’w 38 Nuqfim
1.1) Auinsgsna 26 AUAR
801-108 \ATugAARILAagIAa 3((3)-0-6)
Economics for Business
801-110 gadrn1sdszanaldimaluladiansaumauaziaya 5((3)-3-9)
Wanisviaaifien
Module: Applications of IT and Data for Tourism
801-222 FA3N13UNITUENvgIAa 5((4)-2-9)
Module: Business Finance and Accounting
801-223 7AITINITRAIARAzANNLINtagnAdaanlunainlan 5((4)-2-9)
Module: Marketing and Consumer Insights in a Dynamic World
801-301 AT UILAZNITIANITUTINTYAAINT 3((3)-0-6)
Leadership and People Management
801-321 Suuaruinnssuiianislsausunaznisriaaiian 3((3)-0-6)
Research and Innovation for Hotel and Tourism
802-110 nslseusuuaznsviaaifiaaiiaasu 2((2)-0-4)
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1.2) Fmawadunee 12 Nuafin

812-111 m‘L«na"\mqm'ﬁamsau‘nmﬁw%’umsﬂ%mmaxmi‘ﬁaaL“?'im 3((3)-0-6)
Conversational English for Hospitality and Tourism

812-312 AENAINOELITIITINTEIRIUA UL ALLA Y 3((3)-0-6)
Academic English for Reading and Writing

812-316 LASANAMNNSaNFINSUNIsHaLInEA 3((3)-0-6)
TOEIC Preparation

812-412 nﬁwﬁé’anqwqiﬁaﬁgug{ﬂ 3((3)-0-6)

Advanced Business English

2) nandzenIzluAY 45 Au2Am
2.1) AzaniziuAu 18 Au2Am
803-104 AT IWRINNgINANITviagiienatvtaiukasiuingay 5((4)-2-9)

Module: Sustainable and Responsible Tourism Business Development

803-105 mstuiiagsu 3((3)-0-6)
Introduction to Aviation

803-201 ﬂsmﬁuéwaﬂﬂuqmm‘wnisumsﬁa\nﬁmuaxmiﬁu 3((3)-0-6)
Contemporary Issues in the Tourism and Aviation Industry

803-304 qsﬁamsﬁamﬁmﬁm%wé’wLLazmiLﬂuQ’ﬂixnaums 3((3)-0-6)
Tourism Business Entrepreneurship and Start-ups

803-307 NN3aNLULKNARS TN aafiaafiasaassa 2((1)-2-3)
Creative Travel Product Design

803-401 Ia'f?]aﬁnéLLazmsé'ﬂmaﬁ’miﬁ'qﬂmuﬁw%’ums"n'amﬁmuaxmiﬁu 2((2)-0-4)

Logistics and Supply Chain Management for Tourism and Aviation
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2.2) Azanizidan 27 U8B
2.2.1) ngudmANuadlaanie 15 Au2fm
ToelinAnwidannguizanusilaianislungulangunils $1uau 1 ngu
(15 niafn) susaluil

1. A1saamsn1sviaviignazmsiuguUsenaun1sssiaviaaiian (Tourism Management and

Tourism Business Entrepreneurship)

819-203 gairnsiaAnAfLazn1dan1sUsEaun1sainansiauiien 5((3)-3-9)
Module: Tourist Guiding and Tourism Experience Management

819-303 ﬁm%ﬁﬁﬂﬁé’mﬂﬁsqsﬁﬂﬁamﬁmL%ﬂéﬂLﬁ%Nﬁ[ﬂmW 5((3)-3-9)
Module: Wellness Tourism Business Management

819-304 qm%mmié’mmsqiﬁaﬁamﬁm 5((3)-3-9)

Module: Travel Agency and Tour Operation Business Management

2. A15IANITATUAISTYN (Aviation Management)

819-213 1A7INNTAHENIIULINNTRE8N19TU 5((3)-3-9)
Module: Airline Service Management

819-306 gaIgANlaaafalunsuiaeunieaiunisi 5((3)-3-9)
Module: Safety and Security in Aviation Operations

819-307 ﬁm%mmié’mmiaumﬁuLLaxnaqﬂéﬂaﬂﬁﬁﬂnﬁiﬁu 5((3)-3-9)

Module: Airport and Airlines Strategy Management

2.2.2) naudrdanmuANEdla 6 Au2Am

TnslsiinAnwiiannguiznianmuauaula S 6 viain dadalud

802-303 nsnmuIn1siuglsznaunisiiaandn 3((3)-0-6)
Professional Development and Entrepreneurship

802-405 §3nansUINIsuazNITadLiEIsEnInalsEine 3((3)-0-6)
International Business in Hospitality and Tourism

802-406 ANSNUSEAINIUSE N A 3((3)-0-6)
International Finance

802-407 g3nNaseNnINal sEinA 3((3)-0-6)
International Business

802-408 LS A ARSIERINIUSZINA 3((3)-0-6)
International Economics

812-501 mmé’anqwém%’umau‘%mmazmﬂia\iL‘ﬁmﬁ'unm\i 3((3)-0-6)

Intermediate English for Hospitality and Tourism
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812-502

818-321

818-328

818-329

819-308

819-312

819-313

819-314

819-316

819-317

819-318

819-326

819-327

819-328

819-329

819-332

819-333

MIFUNUIN TSN QAU

Advanced Conversational English
nsANsTinnuazadersunindniaidan
Alternative Lodging and Property Management
mmmul,ﬁml,uua%ﬂ\jaiiﬁ

Creative Phuket Gastronomy

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

nsillugisznaunslugsianisuinisuaznisviagiieidmiugguds 3((3)-0-6)

Hospitality and Tourism Entrepreneurship for Aging Business

N3N LAZLN WA TN RIWINNSY gL fiEn

Tourism Policy Planning and Development
AIWRAIUIYABNATWLASAITWEANE

Personality Development and Grooming
nsaansranfinadeassumfnasdniln

Nature and Wildlife Tourism Management
nsrianfinadennuaulafiee

Special Interest Tourism
usanmMavauiieraandanianiinuazaialdusemnalng
Tourism Treasures of Phuket and Southern Thailand
mdan1sgsRaranienidediig

Eco-Tourism Business Management
unasranfiadelssiRmansuasTmuassnlu
wLdanziuaantdadla

Historical and Cultural Attractions in Southeast Asia
mdan1sgsRaranifiaamunsianazansile

Marine and Coastal Tourism Business Management
n3sAnIINMITiaafiandeimuassy

Cultural Tourism Management
MIFFUUTUA KaZN1TF Ut nSugIRaviauLfien
Branding and Positioning for Tourism Businesses
nsaanwuLLENMIkazUsEaunIseitiniagifien

Service Design and the Tourist Experience
mMadan1Inaviauieaguay

Community Based Tourism Management
mié'ﬂmiﬂ’a’mlﬁﬂml,aﬁnqmﬁﬂumiﬁmmaxmiﬁﬂ\jL‘ﬁm

Risk and Crisis Management in Hospitality and Tourism

3((3)-0-6)

3((2)-2-5)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)
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819-334 AN5ARNIIINE lAkazANE 3((3)-0-6)
Revenue and Tax Management

819-335 nsdsaaunaznsaantaslaaansiasauiiy 3((2)-2-5)
Airline Reservation and Ticketing

819-336 nMsLAsENAUNSaNIfiaangnnstuszndnlseing 3((2)-2-5)
Preparation for an International Career in Aviation

819-337 msé’mmﬂiamﬁmﬁaﬁﬁw 3((3)-0-6)
Cruise Tourism Management

819-338 nsviaaLfiaaLdan s 3((3)-0-6)
Agro Tourism

819-339 fladsuywdlugsfianisiv 3((3)-0-6)
Human Factor in Aviation Business

819-341 nsdAnIsNsanfie L Beinn 3((2)-2-5)
Sport Tourism Management

819-342 nMssANTaNrIshaziAsasaaluanantsiu 3((3)-0-6)
Airline Catering and Beverage Management

819-343 nsENEkazNsIANIINaNSNIaINITAaIalunsliv 3((3)-0-6)
Sales and Marketing Strategy Management in Aviation

819-344 ngrunaLazdatiiAun N1t 3((3)-0-6)
Law and Regulations in Aviation

819-345 dunulunpanarinssunisiu 3((3)-0-6)

Seminar for Aviation Industry

2.2.3) nguImIMIMEUSEINALNaTIUAEN 6 Au2Am
TaalddnAnE1t8anL3 8 U ANUTLEN AN AIUANTW LiNed 1 A Ads el
Taganzaan1 [aINIsaLaanA 20 ALad e

Aadngwe (English Language)

812-101 mmé’\mqmﬁaqmmﬁnsmmnﬁum\aLLaxmivia\u'ﬁm 3((3)-0-6)
English for the Travel and Tourism Industry

812-112 mmé’\mqmﬁamsﬁuﬁua 3((3)-0-6)
English for Presentation

812-313 mmé’\mqmﬁams'éiammazmsmsmm'maaqsﬁfa 3((3)-0-6)
English for Business Communication and Negotiation

812-314 mmé’\mqmﬁamsﬁuﬁm 3((3)-0-6)

English for Tourist Guiding
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812-411 AMwdenguilagsfianisdiy 3((3)-0-6)

English for the Airline Business

A1113U4 (Chinese Language)

812-201 AIFEUNUINIENE U aNITU3NITRATNIS AT 3((3)-0-6)
Chinese Conversation for Hospitality and Tourism
812-202 AMwIudmdunisdaasgina 3((3)-0-6)

Chinese for Business Communication

AMNLNTHE (Korean Language)

812-203 NSFEUNIAIELNIR AR ANITUSNMTHATN S AL fiEn 3((3)-0-6)
Korean Conversation for Hospitality and Tourism
812-204 AwNmAdmIuNsdaasgIna 3((3)-0-6)

Korean for Business Communication

mmrﬁﬂu (Japanese Language)

812-205 mMasununandiuiianisuinisuaznisaniien 3((3)-0-6)
Japanese Conversation for Hospitality and Tourism
812-206 amwdiudmiunisiamsgsia 3((3)-0-6)

Japanese for Business Communication

A lng (Thai Language)*

812-207 nsEunuINI Inaiian1sudnisuaznsriagiien 3((3)-0-6)
Thai Conversation for Hospitality and Tourism
812-208 awInadmsunisdassgina 3((3)-0-6)
Thai for Business Communication
vaenn “dnsuinAnwndidugismfuailfldnuninglunisdaas aunsnodanisou
nauIga i inala
Remarks: *Any international students who do not use Thai as a medium of communication

may choose to study Thai as their foreign language.
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A1 8UA (Hindi Language)

812-209 ANIFUNUIN I TURALNANITUINITUATNIIN DI
Hindi Conversation for Hospitality and Tourism
812-210 M AURAINIUNTHAEN55IN

Hindi for Business Communication

aA1dae (Malay Language)

812-212 ATFUNUIAIHINALLNANITUINITHATNITNALTAEN
Malay Conversation for Hospitality and Tourism
812-213 MuuagdrIunsFaasgsne

Malay for Business Communication

A1918ulAiLAe (Indonesian Language)

812-214 AsFunuINIaulatildaINan1suINITLAaTNIITNaULTIEN
Indonesian Conversation for Hospitality and Tourism
812-215 A duleailidadiniun1siasnsginag

Indonesian for Business Communication

A15d188 (Russian Language)

812-216 ANIFUNUIN I TALALLNANITUINITUALNITT AL
Russian Conversation for Hospitality and Tourism
812-217 AMTEEEEIMIUNTHRA19551

Russian for Business Communication

MwHSaLAE (French Language)

812-218 NsFEUNIAERSSLAFRaNIsUSNMTLATN S AL fiEY
French Conversation for Hospitality and Tourism
812-219 awlFaAadmiunsiaasgina

French for Business Communication

ANLEasNY (German Language)

812-220 ANIFUNUINLEATUULNANITUINITUAZAIINULTEN
German Conversation for Hospitality and Tourism
812-222 AMELEATNUFINIUNTHRF55IAR

German for Business Communication
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3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)



A. ANAAIEILAANLES 6 Huanfm

UnAnwauisaidanneiniaulaainnguizdniu vianeiaifiusslamisanis
WRIWIAMAINTIANI A a1 TN (ﬁh"?fﬂﬂ?ﬂymmamﬁymymﬁmz]y)ﬁL'ﬂﬂﬁauafﬂuﬂmzﬁh\j g
TunrInduaaraIuasuNg NeaunInaduaunalulssmAuazalszing Tagaanuiiugay

YAIANLNITUNITUINITNANG RS

v, Auaatlndfifiuvazaniamnmn 13 AUEfAR
AurualAdnAnwaunsidausieiznluda (n) wag (2) Al

[ %

(n) WnAnwsasaunziiausaininliuRiu wazsaimanfafnw lamuil

819-250 WnURUFRuIU 6(0-36-0)
Practical Training
819-346 NNILBITUNARNANTN 1(0-3-0)

Co-operative Education Preparation

(2) WnAnErIuTIaITIN1ITHNUURNIY Lazsna3gInNITtATaNEnAaANY) d1N19aLaan
s1aigdnnafnE® nIawnANwIdIN1TaLa150IATINSkantUA auAudga1tUN1ISA Nl

ANUSZNANIA2INSINTANINITINIG 919U 1 518327 Ausredzasa lU

819-451 AN N®I 6(0-36-0)

Co-operative Studies
#3n

819-452 Tasunsuantlasufuaartunisinunlusialszmn e 6(0-36-0)

Study Abroad Program

i1 33



2. ANunInggagiazsialszaeinildlunangns

lagsialssieInnltlunangns Usenaumiaiaz 6 nan laadianunung sl

LausAE 3 Fausn Aued SAHAINIU / d1271387 / nangns

801

802

803

810

812

818

819

lusasedimlunguizmi ugiuiadn (Professional Foundation Courses)/
W usHEI1838IMI9A1UUINI3§30 (Business) wazsiasaigiaagaizniannig
IANTSUIANTIUNIAGIND (Business Innovation Management)
Wusdasedgnlung uignaniziuAuzaeaz1ig1n139An13n15u3n1g
( Compulsory Professional Courses/Hospitality Management Courses) /
§12174101339AN15585A2159WINUIUNLNHA (International Hotel Business
Management)
Wuswasainlunguizneniziuduaasa1a13 110153 An1sn11 LT 69
(Compulsory Professional Courses/Tourism Management Courses) / §121341
msai’mmaqaﬁamsw’a\uﬁ'mLLazmiﬁu (Tourism and Aviation Business
Management)

Wusdasadalunuindgn@nunvialuzavaazy (Faculty' General Education
Courses)

Wusasadglunguiziaiwidunge (English Language Courses) / Ngu3en
AEselssimAiasIuangn (Foreign Language for Professional Courses)
L usHas1 1839120981213 2101159AN13N19U3 NS (Hospitality Management
Courses) / #121721N133AN1555A2LIILINUIUIENH (International Hotel
Business Management)
Wlushasa3g12aua121391n159AN15AST avLii 19 (Tourism Management
Courses) / awﬁmmif&’mmiqsﬁamsﬁa\nﬁ'muaxmiﬁu (Tourism and

Aviation Business Management)

LAUTAA BIa7l 4 AU Wl Taun seaulSaaes ssymuduilnisdnu

VDINANGAIHAUA 1 - 4 (Mangns 4 U) v5a 1 - 6
(mangms 6 1)

\aasAd faf 5 nueda naNdgn

\a2SWE faf 6 ANEID ANAUATN
XXX-XXXGX 7i5a XXX-XXXGXX Aa arsHalsEI e g lunu T Anwsia i

AUNELAE * anadutusnadgnaulunsanudull tavannsieddndy o FausINAuaI213

N133ANT3§INALTAUINUINIL B
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AMNNINEAaInUIEARTlElunangns

e NTANTTauuuuysaInsildfanssunsdnmssauiuuuidugn (active learning)

Wezgynisidiaunulein 1y n((x)-y-2) laafianuvansaeil

n GFYRTILN

(x) AU
wuuL#agn

y AUED

z YR

UIUNUEARTIN
FuIUnUIEARN HI1uIuTIIueN199 AN 8 US

(active learning)
FuunEARU[URNT

ANUIUTI THIRN A A ULAN

edmfdan1siauddudfud dssynisidaunidaefin 1w N(a-b-c) laafinaununs

Sofl
N AUED
a AUED
b AUED
c AUED

FIUIURUIBARTIN
FIUIURUIEAAN )
FuunEARUfURNT

ANUIUT TNIRN A A ULAN

#1135



3. WHUNITANE

LHUNSANY NANgRTUTNITgINaTUTN

#1273210159AN1555NaN s avgILasN1siu

Auilf 1
AMANTISANENA 1

. . U | naud - U§UR -
THREIU 318341 Do .
wuaafin | AnwAlamAuLag

sreimAnuniall (General Education Subject)

XXX=XXX ; 2 (2)-0-4
GE1 amwuazn1s§adns
sredm ANl (General Education Subject)

XXX=-XXX u 2 (2)-0-4
GE1 aunuazn13dadns
sreRm ANl (General Education Subject)

XXX=XXX o - . . o 2 (2)-0-4
GE2 NMIWRIUIANMUARA (NTAALTIRIINSLAZHAILAY)
sredm ANl (General Education Subject)

XXX=XXX . —— o 2 (2)-0-4
GE4 nsldinalulatifdna
\ATugAansiiagsia

801-108 3 (3)-0-6
Economics for Business
gairnsuseynliinaluladasauineuaziayaiilanis

801-110 | vinuifien 5 (3)-3-9
Module: Applications of IT and Data for Tourism
nslsausuuaznisviaaiiiaaiiagsiu

802-110 2 (2)-0-4
Introduction to Hotel and Tourism
AENAINGABNITFUNUIEINTUNITUINITHALNS

812-111 | riaufien 3 (3)-0-6
Conversational English for Hospitality and Tourism

574 21 (19)-3-41
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Auilf 1
AMAATISANENA 2

. . U | naud - U§UR -

THREIU 318341 Do .

wefin | AnwAamULeY
sredmAnuniall (General Education Subject)

XXX-XXX o A 2 (2)-0-4
GE s183d113an
sredm ANl (General Education Subject)

XXX=XXX e 2 (2)-0-4
GE s1#37115an
sreRm ANl (General Education Subject)

XXX-XXX - R 2 (2)-0-4
GE6 3mana1IaslasnIsWRIUNNENE Y
sredm ANl (General Education Subject)

XXX=XXX o e e o o 2 (2)-0-4
GE7 nsdsudalitndunainaadlan
FAITIN1IRaIAkazANLENlagnAdaanlunadnlan

801-223 | Module: Marketing and Consumer Insights in a 5 4)-2-9
Dynamic World
FaArn1IWRILgIAINTTYinuLfienatadefiunag
JuNAzal

803-104 5 (4)-2-9
Module: Sustainable and Responsible Tourism
Business Development
nsfiudavsiv

803-105 3 (3)-0-6
Introduction to Aviation

374 21 (19)-4-40
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Auilf 2
AMANTISANENA 1

Academic English for Reading and Writing

. . U | naud - U§UR -
THREIU 318341 Do .
HNUAENR ﬁﬂ‘hﬂﬂ?ﬂlﬂ‘HLﬂ\ﬁ
sredmAnuniall (General Education Subject)
XXX-XXX o A 2 (2)-0-4
GE s1g391Laan
sredm ANl (General Education Subject)
XXX=XXX o - . . 2 (2)-0-4
GE2 n1SWRIUIAMUAA (N1TAALANTLUL)
sreRm ANl (General Education Subject)
XXX=XXX . 2 (2)-0-4
GE5 @:“ﬂlﬂ']')zﬂ\ﬂﬂﬁ'lﬂ
FAITIN1IIUAITUY NG
801-222 5 (4)-2-9
Module: Business Finance and Accounting
AMENAINELITIITINITENRIUA U LATL A2
812-312 3 (3)-0-6

TinAnwidannguiznanuaulaianiglungulanguniiy 91w 1 578320

(Tourism Management and Tourism Business Entrepreneurship)

1. ngudmanuaulaeniz: Msdtanismavaadfizanasnisiiugusenaunisgsfariaviian

FAIMAAANANLAZN19IANTIUSTAUNTIAININNTS B TIEN

819-203 [Module: Tourist Guiding and Tourism Experience 5 (3)-3-9
Management
2. nguiTANnuaulalewie: n133AnN1IAIUNSTu (Aviation Management)
1AIEIN1IANERIULINT2a9A18n15TU
819-213 5 (3)-3-9
Module: Airline Service Management
374 19 (16)-5-36
TR 2
aAnsAnEf 2
. _ MU | naqud - UHUR -
TAEIU 318390 D .
naafin | AnwAlamuLas
nsEnUHU R
819-250 6 0-36-0
Practical Training
374 6 0-36-0
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Aulf 3
AMANTISANENA 1

. . U | naud - U§UR -
THREIU 318341 Do .
wefin | AnwAamULeY

sredmAnuniall (General Education Subject)
XXX=XXX - . 2 (2)-0-4
GE3 nsAaLuuyUIzNaunis

ABUASUIRNITHLNANITISULINBAZAITNAdLAE
801-321 3 (3)-0-6
Research and Innovation for Hotel and Tourism

LASENAMUNIaNE RS UNsFaulnda
812-316 3 (3)-0-6
TOEIC Preparation

naudzaanmNANawla 1 518390
XXX=XXX 3 (x)-y-z
Elective Specialization Courses 1 subject

TdnAnwaannauizanuaulaiawizlungulangunile 419w 1 518370

1. ngudmanuaulaeniz: Msdanismavaafizanasnisiiugusenaunisgsfariaiian

(Tourism Management and Tourism Business Entrepreneurship)

FairInsdan1sgsaranifieadedaabuganiw
819-303 5 (3)-3-9
Module: Wellness Tourism Business Management

2. nguimTAaNnuaulalewie: n133AN1IAIUNSTN (Aviation Management)

gaIgANlaaaftlunsuiaeunieaiunisi
819-306 5 (3)-3-9
Module: Safety and Security in Aviation Operations

3934 16 (x)-y-z
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Aulf 3
AMAATISANENA 2

. . U | naud - U§UR -
THREIU 318341 Do .
wefin | AnwAamULeY
ANuugkazn1sInN1TUIMITYAaINg
801-301 3 (3)-0-6
Leadership and People Management
ﬁqsﬁamsﬁamﬁmam%ﬂé’wLLaxmiLﬁuﬂﬂizﬂaums
803-304 3 (3)-0-6
Tourism Business Entrepreneurship and Start-ups
NN30aNLUUNARA AN AT fias1a59A
803-307 2 (1)-2-3
Creative Travel Product Design
AN HTINATUEN
812-412 3 (3)-0-6
Advanced Business English
naxdzaanmNANNaWla 1 51830
XXX=XXX 3 (x)-y-z
Elective Specialization Courses 1 subject
NEITNADNLET 1
XXX=XXX 3 (x)-y-z
Free Elective |
NN3LAENERNAANEN
819-346 1 0-3-0
Co-operative Education Preparation
374 18 (x)-y-z
#udld 3
aAgasau
. _ MU | naud - UHUR -
TAEUN 318390 D .
naafin | AnwAlamuLas
UssLhunuaialugnavnssunsmaniisauaznisi
803-201 | Contemporary Issues in the Tourism and Aviation 3 (3)-0-6
Industry
nquirn e saLsEmALAauLaNEW 1
812-xxx 3 (3)-0-6
Foreign Language |
nauimA wALsEImALAanuaNEN 2
812-xxx 3 (3)-0-6
Foreign Language I
37U 9 (9)-0-18
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Aullf 4
AMANTISANENA 1

. . U | ] - UHE -
THREIU 318341 .. .
nefin | AnwAumAuLag
Tadafinduaznisdnnmsvauldguniudiniunisriaiiies
wazn1siu
803-401 2 (2)-0-4
Logistics and Supply Chain Management for Tourism
and Aviation
ITAANLES 1
XXX-XXX 3 (x)-y-z

Free Elective |

TdnAnwaannauizanuaulaanizlungulangunile d1u9u 1 518370

1. ngudmanuadlaaniz: nsdanisnisraadiganasnisiiiugusenaunisgsfarianiian

(Tourism Management and Tourism Business Entrepreneurship)

N139ANII§INAYIALNEN

819-304 |Module: Travel Agency and Tour Operation Business 5 (3)-3-9
Management
2. nguimAaNuaulalawis: n153AN1IAIUNISTN (Aviation Management)
ga3gIn1sdansauniiuLaznagnaaasaanisiv
819-307 5 (3)-3-9
Module: Airport and Airlines Strategy Management
374 10 (x)-y-z
FuT7 4
aAnsRnEd 2
. . U | ] - UHE -
THREIU 318341 .
nuefin | AnwAumAuLag
819-451 | annafnu
Co-operative Studies
%38 6 0-36-0
819-452 | Tasunisuanslasusuaantunisanulusiadssna
Study Abroad Program
374 6 0-36-0
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NUELNPR WHUNIANEBUNUaNInEaINURUNITANIEAY

[
=2 (K%

Auatnuaaaiilazad

AZNTINNITUSEANANE [AKN

1.

i 42

WHUNI9AN®T a0 School of Hotel and Tourism Management (SHTM) The Hong Kong
Polytechnic University Taat5aud udlfi 1-2 o Azn15U5N15LaLNI157 8 LT 87
uwazAnwma o School of Hotel and Tourism Management (SHTM) The Hong Kong
Polytechnic University 1anu3n1siiAMaasniwriaaansnsgUssnnduiv

LWUNISAN®T a1 IMI University Centre TagiSauduilfl 1-3 & Amuzn13usn154aznis
viauufien wasEnwisia o IMI University Centre UssinAadniaasuaus

LWUNT5AN®Y a1 The University of Northampton ans1#a1andns lagSauduidfi 1-3
o AMZAITUSNISWAZAST auLfie wazdnwisia ai The University of Northampton
ANINTINNANT

uNuNsANE lATINITS U nANEsgUszinAnalAlATINITAINIINT aA UNBIINEN A
AaUsEinAlUgURUY 242 way 143

4.1 sy 2+2 dnAnmaunsiiauausgdmludantunisAnmnsielssing atnadas

65 nuaie lausneiriazfaviinudannaaaiunaandnIsiauiaaanangns

'
al

saudenUfiRmusiuan 1 ade wazaunzidoudonlududd 3 wasdulfl 4 o Aoe
MIUENIsUAZNISTIBuLTED

4.2 3uuuy 1+3 WnAnwaansidawmifausiadnludardunisfneinadseinea
atudan 41 nudwin Tausieignazfasdpnudanndauiunaaninisizausaay

nangms wazaunsiiauFauludulli 2-4 & AneN1TUINISUATNNTYALEN



ANIAN 4 NIFIANTEUIUMTLTEUS

1. Wlauan1s9anIsisaUNIsHaNI A AN AR AT AT UASUNS

Taanangnsdisluuunsinnisisaunisaau full

1) d918771M19AN19ANEILEIYIUINITNITLT BN AUNIIN 91U (Work Integrated

Learning: WIL) tWal#iAnn1sisauiniarusadjiduulaase 1w n1si3ausiidunisaaiiarin

930 AIRFUNFEIUNITITEUFINUsTAUNITlaSIUanAadFauRUINAUNISS U luRan e ivlu

slBuUZaIMIANE39E MEneIN anfadnen nasviauiaduan usy Taadalifisadand

gapunsn WIL laidauniniasay 85.54 #auneigilunangns

2) Awmualddsnedganiadnu / nsiadduamunidanndgndwanua Taaide (4

UfdRuvuannafnw Taidauniniasas 10 2avdnuudnAnnlunangms

3) AruAlANNIIEITITAITTANITIIUUNITFAULULLEAFN (active learning)

4) mMuualinneIgldnaunguianlun1sann1snIsisaunIsaau

2. AIWmwIAaAnruzaasdnAnlunangmns

A ANKAEARINARNE

9

HadnEn133aus (PLOS)

1. AuanwazyAAanaly

N13FaE1INMINE LA A

(Competent Communication in English)

PLO 3: aa13n1#1aunquuasa1snsnalssin e
TuuFunaaugpaMnTINTauifieawazn sty
Communicate English and foreign languages
in the context of tourism and aviation

industry.

n’li%'uﬁfuaxmzﬁﬁ’n'ﬁ\jm’mﬁmﬂﬁmﬂuaz
ANAAU [HINITRUEITN
(Multi-cultural and cultural sensitivity

awareness and perception)

PLO 3: 'é"amimmé’\mqwuaxmmﬁi'hmsxmﬁ
’Luu’%uma\jqmm‘ﬂnﬁumivia\jL“?imLLazmi‘ﬁu
Communicate English and foreign languages
in the context of tourism and aviation
industry.

PLO 5: UftiRmundnadusssunisvaudiaalas
agAnsMsrianifisalan wasnanufifsunis
fiulasavdnsnistiuaina Aanudaiiu nan
Aagssu wazdmuassuaavadans “aaliia
Uselamiaaaiiaunyudidufafinie”
Demonstrate Global Code of Ethics by

United Nations World Tourism Organization:
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o

AMANHUEZaTINAN

Hadnin133aus (PLOS)

UNWTO and international aviation
associations, sustainability, morality and the
University’s corporate culture of “For the

benefits of mankind”.

AMNAaFRE 2358NUTTUAIEN wazA15TaIU
SAUNFIAN
(Integrity, professional ethics and social

engagement)

]
1 al

PLO 5: UfjtiRmunanazaassunisauiiiadlag

a v v

agAnsMsrianifizalan wasnanufifsunis
fiulaaagAnsmsiivaina AuEy nai
Fagssu wavdmusIsuragavAns “aalvia
Uselamiaaaiiaunyudidufafinie”
Demonstrate Global Code of Ethics by
United Nations World Tourism Organization:
UNWTO and international aviation
associations, sustainability, morality and the

University’s corporate culture of “For the

benefits of mankind”.

2. AadNHUYAAAMNITIENHIamanS

AYNINIANNAINTATUARETINIINNITH AL
wazn1sliu
(Competent knowledge of tourism and

aviation industry and related businesses)

PLO 1: UszansavAnuiauganalunis
Sansranifisrnaznistiuianisufisenuly
agAnsfiAaatiag

Apply knowledge of tourism and aviation
business management to work in relevant
organizations.

PLO 4: dszansinalulafiansaunauazanug
fuATnalundansgIRiasumMmaniisauas
158U

Apply information technology and digital

literacy for tourism and aviation business.

AN ANLAEIAUNITIANISFIND
(Fundamental knowledge of business

management)

PLO 2: WRIWINagNaLazunugsnadniugsia
mManaviigInazn1stiy
Develop strategies and business plan

in tourism and aviation business.

Nnwedminuazn1sinUG AN A IUNITIANTS

ANsNadLngIkazn1siu

a

PLO 1: UssgnsavAmauiaugsialunis

Kl

IanvavinaaLazniIsiutvansufuseulu

agANsALALTaY
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o

AMANHUEZaTINAN

Hadnin133aus (PLOS)

(Professional and practical skills in aviation

and tourism operations)

Apply knowledge of tourism and aviation
business management to work in relevant
organizations.

PLO 3: aa1301#18unquuaca1snsnalssin e
TuuFunaauapaMnIINTaufieawazn sty
Communicate English and foreign languages
in the context of tourism and aviation
industry.

PLO 5: UftiAnunanasuassunisriaudiadlas

a va v

avAnsnIsviaaifiealan wasndnUfiasuns
fiulasasAnsnistivaina Anudadiu na
Fagssu wardmusIsuzagasAns “aalvida
Uselaminauiilaunyudidufafinie”
Demonstrate Global Code of Ethics by
United Nations World Tourism Organization:
UNWTO and international aviation
associations, sustainability, morality and the

University’s corporate culture of “For the

benefits of mankind”.

nsldmalulatl wIRnssu N1SARILATIEH

(Technology, innovation, critical thinking)

PLO 4: dszansnalulafiansaunauazainug
fuATnalundansgIRiasumMmaniiaauas
n3liu

Apply information technology and digital

literacy for tourism and aviation business.

wuaAREIEUsTNauNITLaZITNNAYNE

(Entrepreneurial and strategic mindset)

PLO 1: UszansavAnuiauganalunis
Sansranifisrnaznistiuianisufisanuly
avAnsfiAaatiag

Apply knowledge of tourism and aviation
business management to work in relevant
organizations.

PLO 2: WRIWINagNALazunugsfadnsugsia
nsriaundisanaznsiv

Develop strategies and business plan

in tourism and aviation business.
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13
9

o

anit

ZADNUNANEN

Hadnin133aus (PLOS)

PLO 5: Ufiifimuvianasuassunisiaaiinedlag

a va v

avAnsnIsviaaifiealan wasndnufiasuns
fiulasasAnsnistivaina Anudaiiu na
AagsIn warimusssnaavasmns “aalwia
Uselaminauiilaunyud i dufafinie”
Demonstrate Global Code of Ethics by
United Nations World Tourism Organization:
UNWTO and international aviation
associations, sustainability, morality and the
University’s corporate culture of “For the

benefits of mankind”.
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3. ANTNUARIANAUNUEITHINHAANENTITEUsTAUNANGAS (PLOS) AUNTRIFIUAN

RAITAU

q

L%

AANFANHT W.A. 2565

HAAWEMII3EuS

JEAUNANGMS (PLOS)

NASNSNIT

Baunalil

NASNSNIT

BHUlaNIE

ANS
uU

N

2386554

PLO 1: UszgnravAmnuiaugsialunisdnnis
nanfiguazn1siuiianisufiReuluasansfiiiaadag
Apply knowledge of tourism and aviation business

management to work in relevant organizations.

v

PLO 2: WalunagnsLazunugsnadniugananis
navtieLazn1siu
Develop strategies and business plan

in tourism and aviation business.

PLO 3: dad1sn1enaunguazniwn sl ssing luudun
2avaMAFIMNTINNITN AL REIkazN15TuY
Communicate English and foreign languages in the

context of tourism and aviation industry.

PLO 4: Uszansnalulafiansaumnauazanuiaiunina
Tunsdanisgsiasunisvaaiadnaznistiv
Apply information technology and digital literacy for

tourism and aviation business.

PLO 5: UfUuRmunanadaassunisviaaiiiedlaaaanns
nsniaaifignlan wazranufuRniunisiulaeasAansnig
fudna ANULNEHY NANAAGITN LATIRAIUGIINAAY

s v s A ¢ & o a =
AdmNg “?Iﬂl'ﬁﬂﬂﬂiﬂ:ﬂ’du‘ﬂﬂ\ﬂLWﬂuNHHﬂLﬂUﬂﬁ]'ﬂﬁU\i”
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HAAWEMII3EuS HAANAN1T | WAAWANIs . . _ anwee
o . L. AN3 finwe 958555
sTAUNANGMS (PLOS) Baudiall | Bauflanie YARA

Demonstrate Global Code of Ethics by United
Nations World Tourism Organization: UNWTO and
international aviation associations, sustainability,
morality and the University’s corporate culture of

“For the benefits of mankind”.
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4. wadgwimsisauiszAunangms (PLOs) nagn

4

/ Fansdau waz nagnd / Ian1siauaznisusailiuna

NAANAN1II3HUSITAUNANGAS (PLOS)

nagna / 3en1saau

nagna / 3En1siauazmsissifiung

PLO 1: UszanfavAnuiauganalunis
Sansranfisrnaznistiuianisufimenuly
avAnsfiAaatiag

Apply knowledge of tourism and aviation
business management to work in relevant

organizations.

1) AANTTUIUNITIAUNITFAUIANNAN T
Anusluazimnidanisnimanifiaauay
nsdiu funanguduazniaUfus Taanns
dauusstnalusagiSaunsautasnsiagig
nslAN®IANNEDIUA1TAIRS

2) AANTTUIUNITIAUNITHAUIANNAN T
mwﬁuauﬁﬂwé’ﬂmmawqwﬁﬁugmﬁm
n3saNInIavaifieauaznistiu saude
funsain lUlszanalilunisanuunuwag
wnileyrlufanssusing  Taat3auiann
Yun/nsdisaatne/aa1un1salade wazin
InAnmasiufidnwlugouiiady

3) AANTTUIUNITIEUNISFAUlANNAN T

anug Anulalumsldindacila gunsal
A q fAgadasdunisufiFeuluaen
angw laen13aAn1st3auiluiasl fusnig
warlillsunsuduSaguiiiaadiag

4) 9ANITUIUNTSISEUNSFaUlANNAnwILAla

ANSAUGIVAANAERS LAz lUysannis
AUFERSIEIgIAAUANIFIG 9 LNadR
Aanssun3alAsan1asing ¢ laaluunN19I3au

Usgiiiuann

1) AILNANOANTINLAZNITUEAIDANTAY
UnAnuEEYINAaNITNTATINIIEN

2) Uszifiuanuuunmagavtaauasdaudany
1A

3) UsziiiwannnsufusnanIsusing ¢ 2ay
AT B auiiluLazuantuEou

4) pNNAALANAINEOUUSENAUNIAANANTS
UiRuaaslnAnszrnIngn1silnarnia
AN
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HaaWsMs3auiszAunangms (PLOs)

nagna / 3amsaau

nagna / Aamsinuazmsisziiiuna

~

-~

nsaaufiviy Active Learning lusnadansing
?] 38 Cooperative and Work Integrated
Learning: WIL
nsisauiannaaiunisnlaselagingnania
Autiifidanudeama viafilssaunisel
B9\

JalvnTsaignlATnau/ nsinanfadnunly

dgoudsenaunig

PLO 2: WRIUINAYNS LA LNUGIN 81 H5TUFINa
AviavLigLazn1atiu
Develop strategies and business plan

in tourism and aviation business.

~

~

wWiunsidaunsaauiiviy Active Learning
Tus183416179 <) 38 Cooperative and
Work Integrated Learning: WIL Tus1a3%1
FeruazuinnIsian1sIsauInwasnIg
riaufien Taatrlandgdse/damain
NAYAFINNITNNITINADN KUY
nszUAUNTITa U183 T
Jalidnisi3auiannnsdidnw aaunisal
UMt lATsua I nIuEnAnu [Aag
fiaufiAesaifal#g Fuuaniiameiilym
wazlauauuwInIansuA lalaat1adseassm
Toaflafienauinanguifiifanias
UszauniseiluniaUfils waswansznud
musnannsiadulafielussduyananas

nax

Usgtfivain

1) ILNANOANTINUAZNITUEAIAANTAY
WnAnwnaazrinAanssulududounaznig
ANLHUNTIATINNY

2) UsetiuaINNITUILERATIENIUNANTT
ALY d9LATIEH ANNsAIFat1In3a
TAasanu Taanslduuuiseifiveuy Rubric
score

3) UszLliNANNUUUNAFAL NISHALLALLAZNTT
daulananim

4) ANNAALFUAINFONUUSENAUAISHANANS
UUHuaaNln AN sEnINN1sHnanng
AN
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HaaWsMs3auiszAunangms (PLOs)

nagna / 3amsaau

nagna / Aamsinuazmsisziiiuna

3) 4aussanafitAslagAnansnnauandisiany
Femey wiaRwiinfidussauniselasy
PLO 3: ﬁamammé’\mqwuaz 1) 4an1538uNsFaulAadIIFEUSEIN ALY 15zL8iuan
AMAUsEna Tuuiunzavamarngsunig @aaummé’\mqmazmmﬁh\mizmﬂﬁu q | 1) danAngiinIsnLaznIsLaAdIaanaay
vaaifiganaznisiu 2) NNSAANANTIHN U NWE WnFnwangrinfanssulufuEeuy
Communicate English and foreign AN HRATI B FNUTENARY 2) Madauananuung
languages in the context of tourism and 3) W dan1s3aunisaaufinainvnans 1du 3) Uszdinannnsile wa 1w ey luianssy
aviation industry. danaulay 6191 Lanasdsznaunisday N19L3UNTFAUIANANE
VESH YA Lﬁ@lﬁﬁnﬁnmL%ﬂuiuanﬁam%ﬂu 4) sz iuannuuunadau A1sEaunaInIa
wazWRmuITnHn1saaasldadtesaiiag Uanunia
4) SnRanssudluiuBay waruanduEaud 5) Uszifiunsldntwnlunisdaanssening
AaLdINMIldA BN HLay UnAnuURIRUanARNEN
AEEUITINARY 9
5) AalAddansanulrauldAUSnwnng Y
AN
PLO 4: dszansinalulafiansaumnauazanud | 1) nszfugisauldidanlimaluladasaume | Uszfivain
fuATnalundansgIRasunaniien Lazn1sHaasfinaInnatt LN L 1) finwen1sduAudayavaziaualaeld
wazn13iu 2) Wgisawiiauananulagldinalulat walulafiasaunafinainrans
Apply information technology and digital msaumﬂﬁﬂmnﬁmﬁgmmuLLazIﬂmﬂsu 2) finwzn1stnldlusunsudnsagudnsueu
literacy for tourism and aviation business. 3) apausulatnAnuldszuuinalulad NINLINTYAAA nsnavtind/n1stiu n1s

AN5AUNANLALILDIAUNITIIUUNITADY LTU

AaNKUULI AT AN A NITELESUNARA I
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HaaWsMs3auiszAunangms (PLOs)

nagna / 3amsaau

nagna / Aamsinuazmsisziiiuna

dansaauanszuy LMS msaunsiiiau
online SzUUANNIHTUINWN SzUUR NI
MslElUsunsuNIzd N LU lsunsn nng
FuAWLanasUIzNALNITFAULAZIIUIE

sy

wazusnIsEIunsiaafiss (udu was
Tsunsululaszanviaanfaiugiu

3) MSFALAINTNANE Fantluaau
Usznauni1ssznImsinUuRuiunIadn
AN

nstiulagavAnsn1siuaIna AANNEEY Bnan

PLO 5: UfiiRmuvanaseassun1sviagiien

a va v

TnaavAnsnisviauiiiaalan waznanufiRau

[

Aaassn wazimuassNgavauAns “aalvia
Uselaminauiilaunyueidufafinde”
Demonstrate Global Code of Ethics by
United Nations World Tourism Organization:
UNWTO and international aviation
associations, sustainability, morality and the
University’s corporate culture of “For the

benefits of mankind”.

5)

Amual#iTmusssuavAns tiadgnilaly
UnAniiseidavidawazanuningilasa
GRYIN
AnualAaINsdfdaudanunsnANEIIN
238FIIN LATATILIUIIUNINGINATENIN
n1sdaurizadananssnwazitulitnAnmn
pazninfansuiRnusaniwanwalaaa

aondu wazgidauladaudannngy
uaunyelidnAnwvinmuiungy Bnnns
lugun dungnngu Bnadnusulingau
AuayUNIITANanIsUnIaLEngInlasunsly
FuBausslamizaniiaunyudidufafinda
AAIAML/NNNINEAE ¥IANUILIIUNNEUAN

nmsusengfinuiduuuuadtefinuaeamunanse

Usgtfivan

1) ILNANOANTINUAZNITUEAIAANTAY
WnAnwnaazrinAanssulududounaznig
ANLHUNTIATINNY

2) ﬂimﬁumnmmﬁwwa%mnﬁﬁlﬁ%’u
Usglariannnisannanssuatawazdiiin
d181904

3) ANNARALANAINFULSENAUNISAANANNS
UURuaaNlnAnsznINn1sindniag
AN

4) NM3ARMNKNANNG LETTRTUAA Y

Usznaung
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5. uwwufikaaun1snszaILANsuRagaunadananisiauisaunangms (PLOs) gs1e3n (Curriculum Mapping)

| iunefa Introductory R viunaf Reinforce

M viunefiy Mastery

HadWdnIsEeuisTAUnangms (PLOS)

318391 / YAU1 UL NuEhm Fuilfi
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5
n. naaAdTAnwvialy
XXX=XXX GE1 2111 LLazmsﬁams 1 I I
GE2 N1sWRINIAANUAR
XXX-XXX | NMIAALTIAIINTUAZHILAY 1, 2 | |
NNIAALTITEUL
xxx-xxx | GE3 msAaukuuglsznaunis 3 R R
xxx-xxx | GE4 n19ldinalulatifndna 1 R
XXx-xxx | GE5 §an13adA3au 2 | |
xxx-xxx | GE6 3nansnsnisuasn1aweunfidiafiy 1 |
Xxx-xxx | GE7 nisususalAinAunaimaadlan 1 | |
xxx-xxx | g ndannuaafnuiialy 1-2 | |
2. ANIAILILANIE
1) neﬁu%mﬁuﬁw‘im"a’w
1.1) AEUIN3§3Na
\ATHgAansiiagsia 3((3)-0-6)
801-108 1 I I
Economics for Business
gairnsuseyniliinaluladasauineuaziayaiiianis
801-110 | viawfien 5((3)-3-9) 1 R
Module: Applications of IT and Data for Tourism

#1153




HadWdnIsEeuisTAUnangms (PLOS)

318391 / YAU1 was NuEfm Fuilfi
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5
FAITN13UNTUENNgIA 5((4)-2-9)
801-222 2 I I
Module: Business Finance and Accounting
FAzIN1IRalIawazANLinlagnAdedanlunadnlan 5((4)-2-9)
801-223 | Module: Marketing and Consumer Insights in a Dynamic 1 I R
World
mmLﬁuéﬁwLtaxmsa’fﬂmsu%msuﬂmﬂs 3((3)-0-6)
801-301 3 M R
Leadership and People Management
SuuaruinnssuIianislsausuLaznnsriaatiian 3((3)-0-6)
801-321 3 M R R
Research and Innovation for Hotel and Tourism
nslsausuuaznsriaaiiiaaiagdu 2((2)-0-4)
802-110 1 |
Introduction to Hotel and Tourism
1.2) Fdn1EAuNg M
m‘mé'\mqmﬁamsauwmﬁm%’umsu%mmazﬂ'mia\w?'im
812-111 3((3)-0-6) 1 I I
Conversational English for Hospitality and Tourism
NMENAINOELITIITINITEIRIUA U LALLIdaY 3((3)-0-6)
812-312 2 I R
Academic English for Reading and Writing
LASANAMNNSaNFMmSUNIsFauIndm 3((3)-0-6)
812-316 3 R R
TOEIC Preparation
AwdannugIiatuge 3((3)-0-6)
812-412 3 M M
Advanced Business English

2) nauAganzluAy

2.1) FganiztuAy
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HadWdnIsEeuisTAUnangms (PLOS)

318391 / YAU1 was NuEfm Fuild
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5
FairnaRmungsianIsaufienatedeiiunaziuiingay
5((4)-2-9)
803-104 1 I R R
Module: Sustainable and Responsible Tourism Business
Development
n1sdudiaumy 3((3)-0-6)
803-105 1 I I
Introduction to Aviation
ﬂsxtﬁuéwaﬁﬂ‘tuqmm'ﬁnssumwiamﬁmuazmsﬁu 3((3)-0-6)
803-201 3 R R I
Contemporary Issues in the Tourism and Aviation Industry
gInan1sragitaniimawuaznsiiiugusenaunis 3((3)-0-6)
803-304 3 M R I
Tourism Business Entrepreneurship and Start-ups
nMIARNUUUNERS TN anfinafiasaassd 2((1)-2-3)
803-307 3 M R R I
Creative Travel Product Design
Tadafinduaznisdanaiaaldgunusviunimauniieauaznis
iy 2((2)-0-4)
803-401 4 R R I
Logistics and Supply Chain Management for Tourism and
Aviation
2.2) FranizLaan
2.2.1) ngudzmanuaulaanie
1. msa‘i’mmsmsﬁmLﬁﬂquazmitﬂuQ’ﬂiznaun'}sqsﬁaﬁamﬁm (Tourism Management and Tourism Business Entrepreneurship)
gairnsiaAnAfLazn1dan1sUsEaun1sainansauiien
819-203 2 M R M R M

5((3)-3-9)
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HadWdnIsEeuisTAUnangms (PLOS)

318391 / YAU1 was NuEfm Fuilfi
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5

Module: Tourist Guiding and Tourism Experience
Management
qm%mmﬁmmsqsﬁaﬁamﬁm@aéma‘%uqﬂmw 5((3)-3-9)

819-303 3 R R R M
Module: Wellness Tourism Business Management
ﬁﬂ%ﬁﬂmﬁﬂnﬁqsﬁaﬁamﬁm 5((3)-3-9)

819-304 | Module: Travel Agency and Tour Operation Business 3 M M M M
Management

2. Aviation Management (1133AN1I3ATUNITTU)

7A31N13ANLHNIINLINS2aYaan15TU 5((3)-3-9)

819-213 2 M I R M R
Module: Airline Service Management
gadzANlaaafslun1sufdRuunIea1unsiy 5((3)-3-9)

819-306 3 M R I M
Module: Safety and Security in Aviation Operations
ﬁm%mmié’mmsaumﬁuLLaznaqﬂéﬂa\jmﬂmiﬁu 5((3)-3-9)

819-307 3 R R R M R
Module: Airport and Airlines Strategy Management

2.2.2) ngudzdanmuannadla

nswmuIn1siuglsznaunisiiaandn 3((3)-0-6)

802-303 3,4 M R R R
Professional Development and Entrepreneurship
qsﬁamsu‘%mmazmaﬁaaLﬁmszﬂdmﬂizmﬁ 3((3)-0-6)

802-405 3,4 M R R
International Business in Hospitality and Tourism
ANSUSERINUSEWNA 3((3)-0-6)

802-406 3,4 R R
International Finance
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HadWdnIsEeuisTAUnangms (PLOS)

318391 / YAU1 was NuEfm Fuilfi
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5
g3nasenInalseinaA 3((3)-0-6)
802-407 3,4 R R
International Business
Lﬁwgmamésijﬂ\msxmﬂ 3((3)-0-6)
802-408 3,4 R R
International Economics
mmé’\mqwﬁw%’umsu’%nﬂmaxmsﬁa\iL'ﬁ'mﬂguﬂm\i 3((3)-0-6)
812-501 3,4 R R
Intermediate English for Hospitality and Tourism
mmuwmmmé’anqwifuga 3((3)-0-6)
812-502 3,4 R M
Advanced Conversational English
nssANIiRnLazadarIsuNsnEnLEan 3((3)-0-6)
818-321 3 R R R R
Alternative Lodging and Property Management
2MMIINLARLUUASI9FTIA 3((3)-0-6)
818-328 3,4 M R R
Creative Phuket Gastronomy
maiflugusznaunislugsRanisuinisuazmaanfieadmiug
818-329 | gudn 3((3)-0-6) 3, 4 R R
Hospitality and Tourism Entrepreneurship for Aging Business
nM9UTlEU g LAT LN LN SRAILINSaaTias 3((3)-0-6)
819-308 3,4 R R R
Tourism Policy Planning and Development
AIWAIUIYABNATWLAZAITWEANE 3((2)-2-5)
819-312 3,4 R I R
Personality Development and Grooming
nssansnaniiadasssurfuasdniva 3((3)-0-6)
819-313 3,4 R I R
Nature and Wildlife Tourism Management
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HadWdnIsEeuisTAUnangms (PLOS)

318391 / YAU1 was NuEfm Fuilfi
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5

maraafisrdmdugfianuaulafiag 3((3)-0-6)
819-314 3,4 R I I
Special Interest Tourism

usAnnsviauifitnaaudaningifinuazanaliuszinalng
819-316 | 3((3)-0-6) 3,4 R I R

Tourism Treasures of Phuket and Southern Thailand

msé’ﬂmsqsﬁaﬁamﬁmL%\jﬁnﬂ 3((3)-0-6)
819-317 3,4 R I R
Eco-Tourism Business Management

wnasranigndelseyBmansuazimusssuluiaifanziuaan
819-318 | tRavle 3((3)-0-6) 3,4 R R | |

Historical and Cultural Attractions in Southeast Asia

msé’ﬂmsqiﬁaﬁa\jL“?imm\muauaxmﬂﬂ\i 3((3)-0-6)
819-326 3,4 M R R
Marine and Coastal Tourism Business Management

nMsANNINNIT AL TmuasN 3((3)-0-6)
819-327 3,4 M R R R
Cultural Tourism Management

MIFFIUUTUA KAZN1T Ut nSugIAaviauLiien
819-328 | 3((3)-0-6) 3,4 R R R

Branding and Positioning for Tourism Businesses

nsaanwuLL3NIkazUsEaunsaitnviagifian 3(3)-0-6)
819-329 3,4 M R R
Service Design and the Tourist Experience

M3sAnIsMaraaiisaguey 3((3)-0-6)
819-332 3,4 M R [ R
Community Based Tourism Management

N33ANIAMNLEIILALINgAAIUAITUSMIRATAITTIaaLTiEn
819-333 3,4 M R R
3((3)-0-6)
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HadWdnIsEeuisTAUnangms (PLOS)

318391 / YAU1 was NuEfm Fuilfi
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5
Risk and Crisis Management in Hospitality and Tourism
N193AN1398 lAKkaznTE 3((3)-0-6)
819-334 3,4 R R R
Revenue and Tax Management
nsdsaanaznnsaantaslaaansAsaviiy 3((2)-2-5)
819-335 3,4 R R R
Airline Reservation and Ticketing
nMsLEsENAUNSaNIRaanTnnsTiusErdlszing 3((2)-2-5)
819-336 3,4 R M R
Preparation for an International Career in Aviation
Cruise Tourism Management 3((3)-0-6)
819-337 o Vo od oa . 3,4 R I I
N13AANTIINAILNEILIAFITIE
AT AL EaINHas 3((3)-0-6)
819-338 3,4 R | I I
Agro Tourism
fladuuywdlugsianisdiu 3((3)-0-6)
819-339 3,4 R R I
Human Factor in Aviation Business
nsdansnisriatiiaaideinn 3((2)-2-5)
819-341 3,4 R I I
Sport Tourism Management
nsaanIsaImIsuaziAsaanluaanistiy 3((3)-0-6)
819-342 3,4 R R I
Airline Catering and Beverage Management
msm*ﬂLLazmsé’mmsnaqwémammmm‘tumsﬁu 3((3)-0-6)
819-343 3,4 R R R I
Sales and Marketing Strategy Management in Aviation
ngrunaLazdatiiAun N1ty 3((3)-0-6)
819-344 | Law and Regulations in Aviation 3,4 I R R
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HadWdnIsEeuisTAUnangms (PLOS)

Korean Conversation for Hospitality and Tourism

318391 / YAU1 was NuEfm Fuilfi
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5
dunuluaAgnarinssunsiu 3((3)-0-6)
819-345 3,4 M R R I I
Seminar for Aviation Industry
2.2.3) nguimanmsnnlssinAiiaguanin
Mwangw (English Language
81210 m‘mé\mqmﬁaqma’mniiun’mﬁuﬂ’mLLazmi'ﬂ'a\jL“?iﬂ'a
12-101
3((3)-0-6) 3 R |
English for the Travel and Tourism Industry
mma“'\mqmﬁamiﬁ’naua 3((3)-0-6)
812-112 3 R R R
English for Presentation
ﬂﬁﬂﬂﬁ\mE]‘HLﬁamiaiﬂmittaxmﬂﬁ]iml;’iaiﬂ\jﬁqiﬁﬁ] 3((3)-0-6)
812-313 3 R R R
English for Business Communication and Negotiation
mmﬁ'\mqmﬁan’lsﬁ’nﬁﬂ’a 3((3)-0-6)
812-314 3 M R
English for Tourist Guiding
Awdunguilanisgsianistiu 3((3)-0-6)
812-411 3 M R R
English for the Airline Business
113U (Chinese Language)
MIEUNUIAENIURaNITUSNSLAazN1STiauLfien 3((3)-0-6)
812-201 3 I I
Chinese Conversation for Hospitality and Tourism
AwIudmdunmsiaansgsia 3((3)-0-6)
812-202 3 I I R
Chinese for Business Communication
N1ELNYA (Korean Language)
NIFUNINIEINIR AR aN1TU3NMTRaTN1SYafies 3((3)-0-6)
812-203 3 I I
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HadWdnIsEeuisTAUnangms (PLOS)

318391 / YAU1 was NuEfm Fuilfi
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5
AwINMAdmIuUNIFaa1sg3ia 3((3)-0-6)
812-204 3 I I R
Korean for Business Communication
mmdjﬂu (Japanese Language)
miauﬂu’lmmfﬂﬂuLﬁaﬂ’lsu'%n’lmazﬂ’ﬁvia\ﬂL?iﬂ’a 3((3)-0-6)
812-205 3 I I
Japanese Conversation Hospitality and Tourism
mmcﬂﬂuﬁm%’umiﬁamsqiﬁa 3((3)-0-6)
812-206 3 I I R
Japanese for Business Communication
AW ng (Thai Language)
nsaunuInI Ingiianisusnisuaznisriaviiien 3((3)-0-6)
812-207 3 I I
Thai Conversation for Hospitality and Tourism
mmlﬂﬂﬁw%’umiﬁamsqsﬁa 3((3)-0-6)
812-208 3 I I R
Thai for Business Communication
A #UA (Hindi Language)
nMsEUNUIAENEUR LR anN1sU3N1swazNIsiaadian 3((3)-0-6)
812-209 3 I I
Hindi Conversation for Hospitality and Tourism
AwBuRdmiunmsdaansgsia 3((3)-0-6)
812-210 3 I I R
Hindi for Business Communication
N1Nane (Malay Language)
msauﬂmmmumgLﬁamiu%mmazmsﬁa\aL‘ﬁm 3((3)-0-6)
812-212 3 I I
Malay Conversation for Hospitality and Tourism
m‘mumgﬁw%’ums%msqsﬁa 3((3)-0-6)
812-213 3 I I R

Malay for Business Communication
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HadWdnIsEeuisTAUnangms (PLOS)

318391 / YAU1 was NuEfm Fuilfi
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5
maulaflide (Indonesian Language)
nsaunuInEnduladidiiiansusnisuasnisriaudian
812-214 3((3)-0-6) 3 I |
Indonesian Conversation for Hospitality and Tourism
mm'ﬁuimﬁL%ﬂﬁm%’umiﬁamsﬁjﬁa 3((3)-0-6)
812-215 3 I I R
Indonesian for Business Communication
AMN5ALZe (Russian Language)
AMsEUNUINIS A E IR an1suSnswaznIsTiavLfien 3((3)-0-6)
812-216 3 I |
Russian Conversation for Hospitality and Tourism
mm%’m%ﬂﬁﬂﬁ%’ums?iamsqsﬁa 3((3)-0-6)
812-217 3 I I R
Russian for Business Communication
A SaLAE (French Language)
AMIEUNUIA IS LAFIRaN5US NS LAY SHaaLTien 3((3)-0-6)
812-218 3 I |
French Conversation for Hospitality and Tourism
awlFaAadmiunsiaansgsia 3((3)-0-6)
812-219 3 I I R
French for Business Communication
MLea58U (German Language)
nMsEuNUIAELEasTuLiansuUSN1sLaznsaafian 3((3)-0-6)
812-220 3 I |
German Conversation for Hospitality and Tourism
awngassiudmiunisiassgsia 3((3)-0-6)
812-222 3 I I R
German for Business Communication
A, AanARnUfURuLazaniafnmn
819-250 | n1sElnUfiFIU 6(0-36-0) 2 R R R | R
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HadWdnIsEeuisTAUnangms (PLOS)

318391 / YAU1 was NuEfm Fuilfi
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5

Practical Training

ANSLBISENERARANET 1(0-3-0)
819-346 3 R R I R
Co-operative Education Preparation

drnafne 6(0-36-0)
819-451 4 M R M R M
Co-operative Studies

TAsunsuantlasusuaatiunisinunlusialszne 6(0-36-0)
819-452 4 M R M R M

Study Abroad Program
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6. avAdsznauLfgINuUsEauUNIsalAIAENIN (M1SRINUIY NIaanhaRnm) (815)
6.1 ZaLan

WulusuununisAnuuaziivatiugasiiazasanenssunislssdianzn1suiniswas
n1sYiauLiien

6.2 NITLASENNTT

nangnsfinainsaunsliuninfnudausnaufnUszaunisal 1du dasaiania
RanssuimsauAunian Fan1sa1a1sdfiinm dnsdmuanisliFuusiiviaguansa
wAtlnnludaesne 9 udiu wadead sl

6.2.1 #AnULNIUSURAZAUNIIAURNURTRuIULazanAafdnE

6.2.2 dnlAfisEITInFaNanAAANEN

6.2.3 AalAINEITINTHNUHTRY wazsainaniamnuluaniulsznaunis

6.2.4 3TUINANNAANEN

6.25 navASIFUANAIANE

6.2.6 dalriAm1saiUSnw/AmalnAnmiiaantlinufiRuu

6.3 N1TUTELNUNA
Usztfiuvan
6.3.1 AANITULAIANANUNIANULAAINIIULAZTUNANAAANEN
6.3.2 anstfiUnunaniadnm
6.3.3 ANUAAAUAINEDNUSENaUNTFanan1sUHUR I urasnAnw15ERININNS
Hnanfamnun

6.3.4 MsBamuNangldduanludaulsznaunis

7. daf1vuALNgINUNISYITASIINY B3 v1udde (61 3)
7.1 #aanan

v
(%

Wulumulaseaitgaansaigwasivagnunasfiiazasanenssunislssdinnens
UINsUATNIINIaYLTE?

7.2 MSLASENNIT
nangmafinamdaunsliunindnmduusnauinlszaunisal du amaiania
RanssuimsauAuniay Fan1sana1sdiuinm nmsdmuanisliFuusimiaguansa
wAtlynnludaesne 9 ludiv wadaad sl
7.21  dudsusasaduayulddndnwldvaslnujiBnseavanesy lunistlininue
29 1UsznaunIsHIuII8IT TATINU
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7.3

7.2.2  aduayulidnAnwmdnnisideuluinanisdnnisasialaanisdssynasauiu
manslusedznau o

7.2.3  dalddsngdmlasenu/msinanfafinmnluaniudsznaunis

724 aalddniasaugainnsdAnen donunisaladaniuaneigilaseniudinsu
vnAnmnlfaedaufifasedalifZausaiiamsiilyniuaziauauuinianis
wAlalfataaiieassd TaaArdefunnnuinunquifiiadias Ussaunisaily
MAURTA waznansEnuiimuinainnisiadulanvlussduyananasngs

ATUTELAUNE

nangmsiuuudssiliunanisvinlasanuzasinAnw wadaadauil

7.1.1

7.1.2

fanangRnssuuaznsuansaanzaninAnmansrifanssuluduiauuasns
ANLHUNTIATINNY
Uszt8UANNNITEAUTIEIIUAI AULAUAAMNAINUT A1TULEUAIIBIUKE
N153LATIEY §aLAT1EY a1nnsaiflattunrsalasneiu Iaenslduuulseifi
wUU Rubric score

Usziiuannuuunagay nsaaudaswaznIsaautlaiania

11 65



8. AMuAIAnTszavHaanimsFauiiiiafulinsfnm

2
hee
[md

=p.

AMNAIANTIRadHaANENIE U FuTinsfnm

(Expected Learning Outcomes: ELOs)

PLO1

PLO2

PLO3

PLO4

PLO5

afuraANIIUavAULAEIdauAUgAFIINTINN1TT AL NEIRAZA15TY

daarsnrmsnlseinalugindsedrTutunugIunasaunguianig
dad1In1m Uiy wa aukasiiau

Tdmalulatiansauimnakaziayatianismaaiadnaznisiu

usNiuyanadulpattaninzalwasdlszansain

Aazhanzwindanlunislsznaugsialugmainnssuviauiiien
wazn13iu laglanizani1dsuInaaugaun1suIn1sdAnIsgsnaly

anavnIsufNgIdauAunIANITYIaLE?

afuNLWIAALTAIAUNINAIUNITAANIIgINALAEN ANy T

AATALLIAALEINAYNENINgINaRIUNIITauLias n1sTiunaznis

U3nN1g

FadrsnarwnUszinAludIpdszatdukazusunn1e3Ignnisi

ATAUAQUAINITHAAITNINAUNG WA aTUkAzIdaY

WA ANARLUNITISHURARAZIRN HIUNITFUANTAYALAZLEIINT

AN3 AR AULAY

usniuyAnadulpattaninzalwasdlszansain

AAIITANIUIAITIANITUAZNNSIALS NI IUAREINNIINNISTIaaL e

kazn19lu

WWuakuIAAL i nagnanIagsfnanIunisraaiias nistiuuaznis

UIN19
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AMNAIANTIzadNa AN NS Euidadulnsfnm

Tl _ PLO1 PLO2 PLO3 PLO4 PLO5
(Expected Learning Outcomes: ELOs)
uusnAuyanadulaatvminzadwaziussansnan v v
Fadg1snrwnidsenaludIndszanduwazusunniaignnisi v
ATAUAQUAINITHAAITNINAUNG WA aTULkAzIdaY
Uszandldmanudnieaiunisaanisnisraafiaanaznistuiiatinlug
: " . j v v v v v v

ANSWRINNUSEENEA W lUNTLIHLSN152RaYANS

v a a L4 a v 1 a a
WRIUILUIAALZINALNENINGINAAIUNITN AT 22 N15TULaZNS

_ : : v v v v v

4 U3n15

UFTRUlAEEANANANEIIN 2385350 FaAAADIAUATTENUIIUNIG v
A2NITRAZITITN

usNiuyanadulpataninzalwasdlszansain v v
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Au2AN 5 nantnarlun1sdseiiunainfne

1. MsuImIInineInsg
1.1 mMsuInsudsennu
Ao/MANgRIdaasnulszanauuALazsuUsEInanduaf iR adndasie dams
Faunisaau lanaylnsel wagianmdurinanfiainasattafisawaiiamiuayunisisaunis

daulutuisaunazasaanwwInaanliminzauAuNIIauI AL AULaYRaNNnAN Y

1.2 n¥mensnsdaunsaauiiagifs
AM/MENgRITaasTeulsTInauHuALAzI LS u e § iR adndase dans
Fuunisaau laniaylnsel wasianpsinvinanfiainasadifisowa iaaiuayunisidaunis
sauluduBauuazaiuaninuindanliiminzandunsdauidanuiasaanindnm uanaind
ApzfiAunsana1unilada snsuazn1sfuAUKIugINTayaNNHasANATNALAR Y LA
Tagduuniiv

1) wiluRa/ee wazguiayanauladl

N

)

) ?iamil,'%ﬂui

3)

4) #aaUfiifn1s Smart Classroom fiavlfiifinisaaufiainas gudnisiFauiuazl

AR

AZNHINIAIUNTMIEANG (Language Support Centre: LSC) AudUFiiin1slsuusuiitasg
aana wavufiRnsnisliusasluriavannis wasdfiRnisnisuSnsielavia Aavdfifinag
ATy AavlfuFnisiutnad Aavidfiifn1s Sweet Factory #iauilfiiin1g Innovation room

5) quﬁ Research and Development Innovation Center (ASTRA) ﬁﬂ\jﬂix"quﬁi’]\i 9

1.3 p1sdanInineInsns3aunsaauiuLis

1) AAMZATINAITINLHY FAHT WAZRARINAITIENSNAINTNANSISEUNTTAU

2) a1asfgaauunacgiduuiauaseiamiuda Fa uazsiie ludeanenssunis

3) AAFITIUUITNE

4) ARTTUUNITIENSNAINTNITZIUUNITHAU

5) Uszauaudusiasayainanangifinlunisinfandefauassisfifieadas iia
u3nslianastduasinAnuladuaituazldlssnaunisidaunisaaulunisussaunisdnda
nisdatiuananadfaau/anansdfirsusazaeirasidiudinlunisiauanuzanedaniuia
nasnaudedu q Asuiiu uenandanzlasalddvavufifnisuazdanisaous ui old
Usznaunsdauzavanansd

6) saliivavufiAnisse q Wiasassulniinweiadauadelusiairuasfianssy
NSNS EUSRATNANEN
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1.4 GuUUsEHNUANNLNY

1.4.1  udsEHISI8SY (HU2ELIN)
B 5 tauilszauno
Tuazidansesuy
2568 2569 2570 2571 2572
ANFINTSANEN - - - - -
AL 7,200,000 | 14,400,000 | 21,600,000 | 28,800,000 | 28,800,000
WNgANYUAINTTUIA - - - - -
sAU9185U 7,200,000 | 14,400,000 | 21,600,000 | 28,800,000 | 28,800,000
1.4.2  gudszanqsiaae (BuUaun)
. . Tauilszuno
JHazLAAIIELA
2568 2569 2570 2571 2572

A. auALENIIY

1. mldanaynains 1,479,000 | 1,538,100 | 1,599,600 | 1,663,500 | 1,730,000
2. Anlganeadueu(lisansd) | 270,000 288,900 309,100 330,700 347,200
3. nuﬂﬁiﬁﬂ‘lﬂ 15,000 30,000 45,000 60,000 60,000
4. 1HANUTEAUNRIINUIALY 1,098,750 | 2,040,000 | 3,060,000 | 4,080,000 | 4,080,000
394 (N) 2,862,750 3,897,000 | 5,013,700 | 6,134,200 6,217,200
2. AUAINY

1. ANAAN 300,000 350,000 400,000 450,000 450,000
39 (2) 300,000 350,000 400,000 450,000 450,000
A. yuTadnedy

1. Ed8du 9 1,000,000 | 1,000,000 | 1,000,000 | 1,000,000 | 1,000,000
379 (A) 1,000,000 1,000,000 | 1,000,000 1,000,000 1,000,000
39U (N)+(2)+(A) 4,162,750 5,247,000 | 6,413,700 | 7,584,200 7,667,200
FIUNNAN 75 150 225 300 300
Aldanusianusall 55,503.33 | 34,980.00 | 28,505.33 | 25,280.67 | 25,557.33
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2. #a dna taadszdiinsdssanau sunisuazamydaagaiansd

2.1  anansduszdmangms

EnmsAnmfidnsansinmnluusiazszau

y . FIWAUININ . LA =
7 iagdszanmidssandu ~ #a- dna tndwsa |, - ; .
N3 ASANW ranangms #1131 raganiu
AsANE
1. | X=XXXX-XXXXX-XX-X 213154 wielgd dunsgassalar | Yaanln 2556 M.A. Management University of
(International) Northampton, U.K.
Usue3 2553 IGRT N199ANIINITUINIT NANINENAL @A UASUNS
2. | X-XXXX-XXXXX-XX-X 21198l WENENS AuRNFgna* U3uauntan 2564 Ph.D. Natural Resources Asian Institute of
Management Technology (AIT)
ﬂ%ﬁgt‘g’ﬂﬂ 2555 M.Sc. Natural Resources Asian Institute of
Management Technology (AIT)
UIueunm3 2553 GIAT) Manavigadeatiy | anaInenduAIuAIuI
Usam3 2553 FIFL.AL Fad150287U UNIINLIALINTNATULAY
3. | X=-XXXX-XXXXX-XX-X 21198l u’l\iﬂ’nqﬁﬁﬂ’l §9949N3* ﬂ%fyty’liﬂ 2547 M.T.M. Tourism Management | Victoria University of
Wellington, New Zealand
U m3 2538 FF.U. AEIAING 1 NAINEN AU FI2ATUATUNS
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EnmsAnmfidnsansinmnluusiazszau

y . FIWAUININ . LA =
7 iagdszanmdssandu ~ #a- dna Undwsa |, - ; .
N3 ASANW ranangms #1131 raganiu
AsANE
4. | X-XXXX-XXXXX-XX-X a1a15¢ wigadsud wsnuassan® | Useeian 2552 Ph.D. Discipline: Universit€ de Perpignan
Economique du Via Domitia, France
Tourisme
U in 2544 M. N159ANITHILIAAAN UAINYN N AN AU ASUNS
U M3 2535 Ua.u. ANIAANIT LIIUINULAE UAINLNV TN T
N137aaLNEN
5. Passport No. 21198l Mrs. Veronica A. ﬂ%cyt‘g’ﬂ‘n 2555 M.B.A. Business Royal Melbourne,
XXXXXXXXX Jamieson*® Administration Institute of Technology
University (RMIT),
Australia
U m3 2550 B.Sc. Computer Systems De La Salle University,

Engineering

Manila (DLSU),
Philippines

[ %

a3t gulingaunangss
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2.2  anasduszdfiiiuanasdgaaulunangmsil ()

sa)

An1sAnwfidiFanisAnunlunnazszau

4 Lagilszdnsa FIUAUINT . AU a7
n il 5 fa-ana & #a #12n
JLUUU e alink] N1SANE digq i 3 g0ty
NaNgms el
MIANEN
1 X=XXXX-XXXXX-XX-X 384 UNIFANINAAN Useuauntan 2549 Ph.D Hospitality and Tourism Oklahoma State University,
AFRT1AN9E | LTI Administration U.S.A.
Usuan 2539 M.B.A. | Finance The University of Tennessee,
U.S.A.
ELIRTE 2536 MU | LASHGAIERS NAANANSULNWATAERS
2 X=XXXX=XXXXX=XX~X 212158l YNEINUATTO! ﬂ%mmﬁi“n 2545 M.Sc. | Tourism Planning and University of Surrey, U.K.
WINNRTNY Development
USuam3 2541 US.U. | N139ANITLIIUIY UANINEN AU FITATIUASUNS
8 | X-XXXX-XXXXX-XX-X anasel wEngane a3ayEu Usuain 2558 US.Y. | NMTIANITNITUINITUAS NAANANFUFITAUATUNS
nsviaaLne
Usuam3 2552 Us.U. | NNIIANITNITUINIG UMINENdedIaIuASUNS
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sa)

An1sAnwfidnFanisAnunlunnazszau

4 Lagilszdnsa FIULAUINT . AU a7
n il 5 fa-ana & " #a #12n
2UYU 241119 AIFINEN 45 ) X doaatiu
nangms el
MIANEN
4 X=XXXX=-XXXXX-XX-X Q"zhf_l mﬂnqmﬁ ?mm%zyqa ﬂ%zycgﬂw 2553 M.Prof. | Accounting The Australian National
ANEM51A05E Acc. University, Canberra,
Australia
Usuan 2551 M.Bus. | Business The Australian National
University, Canberra,
Australia
USuam3 2549 MU, | AMInssuInIAuuIAN UNIINEN AT UT Y
5 | X-XXXX-XXXXX-XX-X 213154 UL AW A Usan 2560 US.N. | N1F9ANIINITUINITUAY UANINEN AU FIZATUASUNS
N1aLU1INA n1siaaLNen
Usuam3 2533 . | Amnssuinin NN AedIaIuASUNS
B | X-XXXX-XXXXX-XX-X kield wigreuun et | Usaanan 2558 A.0. \ASHg ANARS RIAINIAINAANLAE
AERN12158
Usuanin 2547 ALY, | LASHgAMARSLAZNITLEY RIAINIAINAANLAE
AU TEINA
Usuam3 2545 Us.U. | §30eTENIaUTEINA URIINEAad a Uy
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sa)

An1sAnwfidnFanisAnunlunnazszau

4 Lagilszdnsa FIULAUINT . AU a7
n il 5 fa-ana & #a #12n
2UYU 241119 AIFINEN 45 X doaatiu
nangms el
MIANEN
7 | X=XXXX-XXXXX-XX-X a1 UNANTEIA UIuauian 2560 MN.A AIIANITATY RIAINIAINAANEAE
WATUAY Tadafing
Usuan 2552 M.B.A. | Operations Management | University of Missouri (Saint
Louis), U.S.A.
USuam3 2545 . | Aanssumans (Inin) UANINE AN BATAERNS
8 X=XXXX=XXXXX-XX-X Qﬁ"aﬂ m\jm%mﬁmﬂ Y3uanian 2550 Ph.D. Hospitality Oklahoma State University,
Aanasd | szha Administration U.S.A.
Usan 2541 M.Sc. | International Hotel University of Surrey, U.K.
Management
Usum3 2537 us.u. | nstnd NN dedIaIUASUNS
9 | X-XXXX-XXXXX-XX-X a1 UNANINEINGS Usuain 2561 Us.l. | N139ANIIN3 NN AU FITATUATUNS
fatuAa UINITUAZNITN AL
Usuam3 2559 WAL | IFAINTINRAINANG unIIneaaAalIng
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sa)

An1sAnwfidnFanisAnunlunnazszau

4 Lagilszdnsa FIULAUINT . AU a7
n il 5 fa-ana & #a #12n
8UYUU ekiglink] NTIFANKI A5 _ daaaiiu
nangms 291
ATANM
10 X=XXXX=XXXXX=XX=X Q'ﬁ’af_l UNFNARLINT Useuauntan 2552 Ph.D Hospitality University of Surrey, U.K.
A&RT19138 | Ui Management
Usan 2545 M. Convention and Event Southern Cross University,
Management Australia
ﬂ%mmﬂm§ 2542 B. Tourism Monash University, Australia
11 X=XXXX=XXXXX-XX-X 387 UNFNIUIITOUN 3uanian 2542 Ph.D. Mass Communications University of Wisconsin-
AERIN3E NAaLUIING Madison, U.S.A.
Usan 2531 2.4, | Mudungu PUIAINTUUNINEN e
Usuam3 2526 AR, | AWAaNge UINENdedIaIuASUNS
12 | X-XXXX-XXXXX-XX-X a1 UNFANMINETHUA ﬂ%:ytgﬂ'w 2539 M.Com. | Hospitality Management | The University of New South
aAaITNU TR Studies Wales, Australia
Usum3 2536 Us.u. | NSAAIA UMINENABdIIaIUASUNS

U1 75




sa)

An1sAnwfidnFanisAnunlunnazszau

4 Lagilszdnsa FIULAUINT . AU a7
n il 5 fa-ana & #a #12n
8UYUU ekiglink] ATIFAN T A5 _ daaaiiu
ﬁaﬂﬁjlﬂi 291
ATANM
13 | X=XXXX-XXXXX-XX-X 384 ‘IJ”lf_IWiﬁmlg Useuauntan 2552 Ph.D Hospitality Management University of Surrey, U.K
AERTIAN5E | NINNAEHAAnN
Usan 2545 M.Bus. | International Hotel University of Queensland,
Management Australia
ﬂ%mmﬂm§ 2542 B.Bus. | Marketing Monash University, Australia
and Economics
14 | X-XXXX-XXXXX-XX-X 789 mﬂmnﬁwﬁ Y3uanian 2552 Ph.D. Tourism and Hospitality Nottingham Trent University,
AdERI1158 | SnAANMS Management U.K.
Usan 2543 M.Sc. | Tourism and Hospitality Bournemouth University,
Education U.K.
Usuam3 2540 UsU. | N199ANITISILTY NN AedIaIUASUNS
15 | X-XXXX-XXXXX-XX-X a1 WE1ITANTT Usuanin 2556 AR, | AMsdauA BNy NN AU TITUANERS
HERRTR Ml IEnA
Usuam3 2544 AAL. | AWAINg e URIINENau L ln
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sa)

An1sAnwfidnFanisAnunlunnazszau

4 Lagilszdnsa FIULAUINT . AU a7
n il 5 fa-ana & #a #12n
8UYUU 191119 NTIFANKI A5 _ daaaiiu
nangms 291
ATANM
16 Passport No. 2115 Mr. Ahmad Salman U3euautan 2565 Ph.D Project Management Universiti Sains Malaysia,
XXXXXXXXX Malaysia
Usuan 2561 MS.PM. | Project Management Comesats Institute of
Information Technology,
Pakistan
ﬂ%mmﬂm§ 2554 B.B.A. | Management National University of
Computer and Emerging
Sciences, Pakistan
17 Passport No. 21315 Mr. Colin Martin ﬂ%mmﬂm§ 2542 B.A. Tourism and Planning The University of
XXXXXXXXX Gallagher Westminster, U.K.
18 | X-XXXX-XXXXX-XX-X anansel Mr. Daniel Eason ﬂ%m_’m_’ﬂ‘ﬂ 2565 US. 4. | N19AANITNITUINITUAY NN AedIaIUASUNS
nsviagLfien
Useueum3 2563 US.U. | NSAANITNNTLINNS URNANFLFIAAUATUNS
19 Passport No. a1 Mr. Kevin Fuchs ﬂ%zycgﬂw 2563 M.Sc. Information Systems Linnaeus University, Sweden

XXXXXXXXX
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An1sAnwfidnFanisAnunlunnazszau

|
4 Lagilszdnsa FIULAUINT . AU a7
n il 5 fa-ana & #a #12n
8UYUU ekiglink] ATIFAN T A5 _ daaaiiu
nangms 291
ATANM
ﬂ%mmﬂm% 2562 B.B.A. | Marketing and Sales Haaga-Helia University of
Applied Sciences, Finland
20 Passport No. lﬁ"d"af_l Mr. llian Bontchev Y3uanian 2547 Ph.D. Economics Osaka University, Japan
XXXXXXXXX ANEM51219E | Assenov
Usan 2545 M.Phil. | Economics Oxford University, U.K.
ﬂ%mmﬂm§ 2539 M.Sc. | International Business University for National and
World Economy, Bulgaria
21 Passport No. 212158l Ms. Mehri Yasami 3uanian 2561 Ph.D. Tourism Management University of Putra, Malaysia
XXXXXXXXX
Usuan 2556 M.A. | Tourism Management URIINEN AT ULy
Usum3 2546 B.A. | Midwifery Medical Science of
Department of Nursing Mazandaran University, Iran
and Midwifery
22 Passport No. 2115 Mr. Md Rabiul Useuauian 2564 Ph.D. Management Universiti Utara Malaysia,
XXXXXXXXX Karim Malaysia
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An1sAnwfidnFanisAnunlunnazszau

|
4 Lagilszdnsa FIULAUINT . AU a7
n il 5 fa-ana & #a #12n
Jeddu 191119 NTIFANKI A5 _ daaaiiu
nangms 291
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24 Passport No. a1 Mr. Ramil Ravanes U3euauian 2553 D.B.A. | Business Administration Colegio de San Juan de
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Usum3 2555 B.Com | Commerce University of Punjab,
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4) \BuadrinEenaaun s AlsanaRau i asduiianistaansluginusesn vy

'
a

WILLRY Ldu n1euany anenEuR usu

5) danuianutinlafaitunisvagfiaadefiunazqunsmans

6) LinlaavAlsznautiaafunisdanisgshansriaaifiaazadisng

7) AmastiuianidtanghdayaauialnailavmuiuuanisufiRaasasAnsuazangunugsne

l
a o L%

8) AITHMSIEINENINL AN LRI UANNINIUATEINNIAGREITINTTN

)
)
)
)

9) tnszazIaTluNITRNURTFIU

10) WalandlAadnAnelnUHiFud N aIanan

AN

Stakeholder Need 3: a1a13tl§{aau

1) Walamalianarsdfaauiunuanuiivuadauaziusanisidfaunlaiiainninuian
anananliundndne

2) WUz alun1sWINIDgAA NS LATANTIA TN {aau

3) nangmsdinsusulgasasWmunmnuu linzaunAaRavinIINaLIgsaLay
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glduladiuFuananangns PLO1 | PLO2 | PLO3 | PLO4 | PLO5
4) WalandlvinipamaaivnssuidnunddiusinlunisaanwuulasWRuInAangens v v v
Stakeholder Need 4: vil2eMIUATALANTIULASFHILNUFAIUUIZNALNTT
1) fvinuelunisdaasdranimsinausznalunisyinmu v
2) §23381UTIIT TN LATUUIAANIIWRIUN At atTaEi v
3) fiauimnuiialaluuiun uualiy uasfienieaaamamnssunisraaiiaanagnisiiu v v
4) finwlunslimaluladiasaumeiiaduduy AAzALaznIsfndulaniugsnanis v v
vanifitauaznisiv
5) A2 mw§au‘l,um§ﬂ%’uﬁaﬁ’uﬁmumscﬁﬁLﬂ?iﬂuLLﬂaaLtaxﬁﬂﬁﬂulﬁ‘Lua\jﬁns v v v v v
6) fiiFuARfiasaTNYaafia) wrasaaifian auAns aUTINY uaY LG‘l,aﬁﬁu v
7) fimnuasy aanu dadnd HAEITN v
8) fimnusuiingaulunting fsufauivanaznsasalia v
9) mmnsmmmummsﬂgummu v v
10) fAuduAsneansuel v v
11) @usaun lailanianizninlunisuinslaagnamunzay v v
12) fianuaunsalunisitansidaiunisaluazindayaunisulindauauauuamioudla v v v
flymilugsianisragifaanaznisiiu
Stakeholder Need 5: 4181414
1) ANNHEATUANBNIU TN A v
2) ﬁmmfﬁmmLﬁﬂa‘l,uu%umm\mmmﬁnssuﬂﬂsvia\jl.'?iml,l,avnﬁﬁu v v
3) & mmwsau‘tumsﬂsumnuamumimﬂLﬂaﬂuLmamta”fmﬁﬂulﬁlua\mns v v
4) fiAuaffiasanraniia) unasaadiar agAns WausaNeu LLasz‘Lm’dau v
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glduladiuFuananangns PLO1 | PLO2 | PLO3 | PLO4 | PLOS5
5) fAnusuiagauluntid fssdauivauaznsusiataan v
6) dunsaun laflanitanizrinlunisuinislaaduinunzay v v
7) ﬁmmfﬁuazmmmmsa‘tuﬂ'ﬁlﬁmﬂiuiaﬁmsaumﬁ“?iL'r”imﬁa\jﬁumsvia\jLﬁﬂaLLazmsﬁu v
8) dmnujuazanuaNsalunisrinisaaaluusunadalng v v
Stakeholder Need 6: gli3zuluaunnn (nauidnsaudsauAnsnavlanauasinenas)
1) fnsEnuulaUfimasy v v
2) wlundngmsurunad ldanmaung¥lunisdnnisisaunisaau v
3) @ursaunANNSdangu] UUuE e lunisvineu v v v
4) dpnutantdulunisvingu v
P P a va = a s a o v o 1 o a
5W finsfnlfiRuunsaaniafnmnluavansfiifadasiugnavinssunisraaiaiuaznisdiv v v % v %
mineluwazmalszing
6) fanuianuiintlaluuiun wualiy wasfienivaavgnavnssunisradgifiaauasnisiu v v
7) LﬁumuﬂszaumszﬁmmLﬂummmﬁﬁg\j‘l,uﬁa\jL‘%ﬂuuazmmanLﬂ'ﬁﬂuﬁmﬂszmﬂ v v v
Stakeholder Need 7: AgWUELUI
1) ineelun1susnisdanisgsna v
2) aunsalfinalulafiiiaaanuuudanisnain v
3) wlundngmsurunad ldanmaungwlunisdnnisisaunisaau v
4) Lﬁumuﬂszaumszﬁmwmﬁummmﬁﬁg\ﬂuﬁa\jL’%ﬂuuaxmmamﬂ?iawimﬂsxmﬂ v v v
5) gunsaLaaniausainnl@aenedasrunniu v v v
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MARUIN 8 FITNUAAINAANTNTISHUFIEAUNANGAS (PLOS) AU Knowledge / Attitude / Skill

HaAWENISBEuIsTAUNANGAS
(PLOS)

Knowledge

(Cognitive)

Attitude
(Affective)

Skill

(Psychomotor)

PLO 1: UszansavAnnuiAugsnalu
ﬂﬂiﬁﬂﬂ?iﬁa\]Lﬁﬂ?LLazﬂﬂiﬁuLﬁaﬂﬁi
UfiRmuluagAnsiiiieatag

Apply knowledge of tourism and
aviation business management to

work in relevant organizations.

K1 wudldugmavingsuwazaany
imelugsiafiAeadasiunis
viauifitauazn1stiu Industry
trends and challenges in
tourism and aviation related
businesses

K2 ﬁé’ﬂmsLLazmmﬁLﬁams
Fansnisviauifian

Principles and knowledge for
tourism management

K3 ﬁé’ﬂmsLLazmmﬁLﬁams
IAN13§3N0aN138% Principles and
knowledge for aviation business
management

K4 ﬁé’ﬂmsLLazmmﬁLﬁams
Fansviaifiaaldeduiaiuganin
Principles and knowledge for

wellness tourism management

A1 ANNyutugAuiuiiaandn
Commitment to professionalism

A2 nszuaumIAninianiZauiat
Leda Learning mindset

A3 musnlunisl#usnisgau
Passion to serve others (Service
mind)

A4 ANMNSURATAUFDAULDI LAY
AN Self and social
responsibility

A5 AMLENlafiasvieusNiy
fAU Willingness to work with
others

A6 AMUNSaufiazilndu Open-
mindedness

A7 AANNARALZIUIN Positive

thinking

S1 ANEINTa U
NN ANNARINAANE
FEAINIRUETIN

Ability to work in multi-
culture

S2 nsunileriatnedl
FTUUINULATIUR AT AL
Critical Problem solving and
responsibility

S3 msﬁﬁmmﬂuﬁmmz
LA38218 Teamwork and

Networking
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HAANNISEEUIsTAUNANGAS

(PLOS)

Knowledge

(Cognitive)

Attitude
(Affective)

Skill

(Psychomotor)

K5 ﬂqiﬁq\jLLNuLLagﬁwuﬁlﬂ"li
MiauLiia? Tourism planning and

development

PLO 2: WaILINALNAUAZWHUINAEHSY

gsnanisviaviekazn1siu

Develop strategies and business plan

in tourism and aviation business.

K6 #ann13amN15§3na Principles
of business management

K7 ﬂ’]i'i.l%ﬁﬂiﬂ’ﬂut%ﬂ\j Risk
management

K8 HaNLATHgFAERS
Principles of economics

K9 auAns Anatilugi uaznis
U3115AU Organization,
leadership and people
management

K10 idnn13manm Principles of
marketing

K11 a1swiukasn1siadgsna
Business finance and
accounting

K12 n1sdmanisidanagnadniu

g3naviagifen Strategic

q

A8 AMNAANIAGINA Business
Mindset

A9 ANMNNALEAIAANLAZAINN
siwla Assertiveness and
Confidence

A10 ANNLElaLaznaUAUAIAIN
AaINIIUAIZNAN

Customer centric perspective
A11 AUTIIMIELATNANLEEN
Challenge and risk-taking
A12 ANNAALEIAS1EIIA
Creative mindset

A13 AMNAALTIUANTY

Competitive mindset

S4 AnuEianeY Flexibility,
Resilience

S5 NTARALNEIN TN
Critical Thinking

S6 ﬁ'ﬂmﬂ’mﬁuﬁﬂiznaumi
Entrepreneurship skills

S7 @usadfumurun

'
a d

nanaaunuInlugsnan
\iadag

Multi-tasking skills in related
business

S8 inueni1stndailand

Problem coping skills
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HAANNISEEUIsTAUNANGAS
(PLOS)

Knowledge

(Cognitive)

Attitude
(Affective)

Skill

(Psychomotor)

management for tourism
business

K13 n1swmungluuugsna
Business model development
K14 n1sanunanuduldla
Feasibility study

K15 n1sAaLdvaaniuu Design

thinking

PLO 3: ﬁamimmé’\mqwuaz
Aslssine Tuusunaavgnaivngsy
ﬂﬁiﬁﬂ\iLﬁﬂ’JLtﬁ%ﬂ’]iﬁu

Communicate English and foreign
languages in the context of tourism

and aviation industry.

K16 ﬁwﬁqsﬁamsﬁamﬁmuazms
1iW Tourism and aviation
business terminology

K17 nisldniwluudunuas
#01UN158IF 9 The application
of language in various contexts
and situations

K18 auassAnanimuasinaiia
nsunileynn Language barriers
and solving techniques

K19 mmiﬁugﬂuﬂa\imm
Fundamental knowledge of

languages

A14 anusivlalunuiandiadaans
Self-confidence when
communicating

A15 mmqmw AIMULATIN LA
41381 Courtesy, respect and
manner

A16 ﬂ?ﬂﬂﬂﬂﬂﬂﬁiﬂﬁﬂﬁﬂﬂﬁifﬁﬁl
tjaenn Tolerance with difficult
situation

A17 AnuAiuanifiula Empathy

S9 m'mmmm‘lumiﬁ'ami
HANNRALIUUTITH
Multicultural communication
competency

$10 MsanuLaznITasaluy
/11 Reading and
conceptualization

S11 Winwensaaansuwuulald
A1A Non-verbal
communication skills

S12 inwensyalufianssog
wazn13uLaua Public
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HAANNISEEUIsTAUNANGAS
(PLOS)

Knowledge

(Cognitive)

Attitude
(Affective)

Skill

(Psychomotor)

speaking and presentation
skills

S13 INWNITLTHUNIMDING 1
9302 Business English writing
skills

S14 inwgn13HlaLaznIg
mauaua\jﬁmaumu
Comprehensive listening and

responding skills

PLO 4: Uszandnalulatiansauinauas
ANNIAUAINAIUNITTANITFIAAY
manaaifuaznisiiy

Apply information technology and
digital literacy for tourism and aviation

business.

K20 Auiifsafutanfuasuas
madszgnaldlunisvagiilen
Knowledge of software and
application in tourism

K21 Anuiifsafutanduaiuas
nstszynaldlugsnanistiv
Knowledge of software and
application in aviation business
K22 n13dan1stiaygatasnis
LAY Data management and

analysis

A18 nanUfusn1uaseass
Ethical code of practice

A19 nslddayaatnaininy
SuimA”au Responsible use of
data

S15 Au3Auladi IT Literacy
S16 d@unsalizanmuisvsa
TsunsufiiAzadautugsia
viauifieald Ability to use the
software or program related
to the tourism business

$17 d@unsalizanmuisvsa
TsunsufliAzafautugsianis
fula Ability to use the
software or program related
to the aviation business

s18 nslduslanmidaduny
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HAANNISEEUIsTAUNANGAS
(PLOS)

Knowledge

(Cognitive)

Attitude
(Affective)

Skill

(Psychomotor)

K23 msunilavdayawazaanuily
druslaaanadafungnung Data
protection and privacy with

reference to law

aaulaififinisdndedugsfia
nsviavifisaunazn1siiu Social
media utility with reference to
tourism and aviation business
$19 ANMNEINNIOlUNITAUAD
waziszifiutiaya Data
searching and evaluation
ability

$20 MsadiarAana

Digital content creation

PLO 5: UfURRAINNANAILTITNNNT
vanfitalasavAnsnisviafizalan way
nanuiuBaun1siulaaaeansnisiu
fna AN NaNAasIIN was
TuassNaavauAns “aalwnalsylanl
aaviiaunyudiiufafinie”
Demonstrate Global Code of Ethics by
United Nations World Tourism
Organization: UNWTO and
international aviation associations,

sustainability, morality and the

K24 ndna3usssunisravifiealag
agAnIn1sYiauLfiaalan Concepts
of Global Code of Ethics by
United Nations World Tourism
Organization: UNWTO

K25 nanuftisiaunisiulag
agAnsn1suaIna Concept of
uniting aviation by international

aviation associations

A20 fAMANA3EE5INAAIAIANTANS

raudizalan

Adhere to code of ethics by
United Nations World Tourism
Organization: UNWTO

A21 giananufimanunistiiulae
ayAnsn1siuaIna Concept of
uniting aviation by international

aviation associations

S21 ATWEINEKATYARNNIN
atiilaa1dw Professional
grooming and appearance
$22 y1sEIMNIIAIAN Social
etiquette and manners

$23 AwaNITalunsAndula
uuﬁyugﬁum\m%ﬁﬁﬁu

Ethical decision-making

S24 nsldngrunauazdatiiAu
iAedauAugsRanisraaien

wazn19Uu Utilization of
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HAANNISEEUIsTAUNANGAS
(PLOS)

Knowledge

(Cognitive)

Attitude
(Affective)

Skill

(Psychomotor)

University’s corporate culture of “For

the benefits of mankind”.

K26 23981U3TNIANTN LA
nHwHue / 4aiiuAu Professional
Ethics and law / regulations
K27 Ayutiaiiu Sustainability
K28 Sausssnsazlssindviagdu

Local Cultures and Traditions

A22 AuSuRiAgausasuiilE5y
UauriuNe Responsibility towards
assigned tasks

A23 anuaunsalunisudiuld/
AMNEINTalUNIUS U
Adoptability/Adaptability

tourism business and aviation

law and regulations
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AAKUIN A ATTNUFANIIEIZIAL Knowledge / Attitude / Skill

187391 / nguasE / AT (Module)
(SRS Fas1a3gn AN1UIURUIBAR)

Knowledge / Attitude / Skill
(A3 YiFuAR waznwefined)

ANIAIANQANL

1) N@NATINUIUITIEN

1.1) AuInIgsna

LASHgAERSINAgINa

801-108 3((3)-0-6) | K6 K8 A8 A22 S4 S6
Economics for Business
gairnsuseynaliinaluladasauineuaziayaiiianis
801-110 Viﬂ\ﬂl,ﬁlf_l’l 5((3)-3-9) | K20 K21 K22 A18 A19 S15 S16 S17 S18 S19
Module: Applications of IT and Data for Tourism
FAITIN1IIUAITUY NG
801-222 5((4)-2-9) | K7 K11 K14 A8 A11 A13 A22 S5 S6 S23
Module: Business Finance and Accounting
IAITINTITAAIARAzANNLINtagnAdaanTunatnlan
801-223 | Module: Marketing and Consumer Insights in a Dynamic 5((4)-2-9) | K10 K14 K22 K23 A8 A10 A12 A13 A19 S6 S18 S19 S20
World
ANuTugkazn1sInN1TUIMITYAAINg
801-301 3((3)-0-6) | K9 K13 K23 A14 A15 A16 A18 A19 S4 S5 S6 S8
Leadership and People Management
anazuirnssaiianislseusnwasnisviaaiiien
K1 K20 K22 K23 A5 A10 A19 A20 A21 A22 S2 S3 S18
801-321 | Research and Innovation for Hotel and Tourism 3((3)-0-6)

S19
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187391 / nguasE / AT (Module)
(SHAIUIAN Fas1a3dn A1UIURUILAR)

Knowledge / Attitude / Skill
(A3 YiFuAR waznwefined)

A5 ISILSHLATNANSTI AN LAY AU

802-110 2((2)-0-4) | K2 K24 K26 K27 A20 A22 S21 S22
Introduction to Hotel and Tourism
1.2) AdA1EAuNg M
mma“\mqmﬁamsauﬂmﬁ’m%'un’lsu'%n’ISLLazﬂ’ﬁVia\jL?im
812-111 3((3)-0-6) | K17 K19 A2 A5 A14 S1 S11 S12
Conversational English for Hospitality and Tourism
AMENAINLTIITINITENRIUA U LALI A2
812-312 3((3)-0-6) | K16 K17 A1 A19 S10 S13
Academic English for Reading and Writing
LB3BuANUNIaNEInTUNITAauInga
812-316 3((3)-0-6) | K16 K17 A1 A9 A14 A15 S10 S12 S13 S14
TOEIC Preparation
mma“\mqwﬁjﬁaﬁgu@i
812-412 3((3)-0-6) | K16 K17 K18 A9 A14 A15 S6 S9 S10 S12 S13 S14
Advanced Business English
2) naNIranIztivAY
2.1) JranigtuAl
gairnaRmuIgsianIsaufieatedeiiunagiuiingay
K1 K2 K3 K5 K12 K24 K26 K27 A2 A4 A8 A12 A20 A22
803-104 | Module: Sustainable and Responsible Tourism Business 5((4)-2-9) 2 S5
Development
nsfiudavsiv
Introduction to Aviation
803-105 3((3)-0-6) | K1 K3 K16 K25 A1 A2 A5 A14 S3 S4
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187391 / nguasE / AT (Module)
(SHAIUIAN Fas1a3dn A1UIURUILAR)

Knowledge / Attitude / Skill
(A3 YiFuAR waznwefined)

Usziausrnaduluanaimnssunisvianiiaawaznisiv

Logistics and Supply Chain Management for Tourism and

Aviation

803-201 | Contemporary Issues in the Tourism and Aviation 3((3)-0-6) | K1 K12 K15 A2 A14 S2 S5 S10 S17 S18 S23
Industry
ganan1sragitaniimawuaznsiiiugusenaunis

803-304 3((3)-0-6) | K6 K7 K10 K11 K12 A8 A10 A11 A13 S6 S18
Tourism Business Entrepreneurship and Start-ups
NN30aNLUUNARA AN AT fiasa59A

803-307 2((1)-2-3) | K1 K13 K15 A10 A12 A13 A18 A20 S3 S4 S12
Creative Travel Product Design
ladafinduaznisdaniaiaaldgunudviunimaniieuas
n13lu

803-401 2((2)-0-4) | K1 K2 K3 K5 A1 A18 A20 A21 S2 S15 S16

2.2) ArLanisiian

2.2.1) ngaimANaulaanie

1. madansnsvaniiigauaznsidugilssnaunisgsfiaviausfien (Tourism Management and Tourism Business Entrepreneurship)

FAIMAAANANKAZNI9IANIIUSTAUNTTAININNT S B TIEN

K2 K15 K17 K18 K26 K28 A1 A3 A5 A10 A15 A22 S1 S2

Module: Wellness Tourism Business Management

819-203 | Module: Tourist Guiding and Tourism Experience 5((3)-3-9)
S9 S12 S23
Management
gairInsdan1sgsaranifiendedaaSuganiw
819-303 5((3)-3-9) | K4 K6 K12 K26 A3 A4 A8 A10 A12 A19 S1 S6 S23
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187391 / nguasE / AT (Module) Knowledge / Attitude / Skill
(SRAII8IZ Fa318377 ITUIURUILAE) (A3 ViruAR wasinueiifud)

FairIn3dan1sgsRarianiiien
K2 K14 K16 K23 A1 A8 A15 A16 A18 A19 A20 S2 S3 S8

S9 S16 S18 S20 S24

819-304 | Module: Travel Agency and Tour Operation Business 5((3)-3-9)

Management

2. A13IANTIIAIUNI3TU (Aviation Management)

1A3EIN1IANLERIULINT2a9A 8N15TU K3 K7 K16 K18 K21 K25 A1 A3 A5 A10 A14 A15 A16
819-219 Module: Airline Service Management 5(3)-3-9 A21 S1 S2 S3 S4 S8 S9
gadznANlaaafslun1sUfdRunitaunsiiv K3 K7 K21 K23 K25 K26 A1 A3 A4 A5 A16 A18 A19 A21
819-300 Module: Safety and Security in Aviation Operations 5(3)-3-9 A22 S2 S3 S8
ga3rn1sdnnisauniiuLaznagndaavaanisiiv K1 K3 K7 K16 K18 K20 A1 A3 A4 A5 A9 A14 A15 A16
B19-807 1 \odule: Airport and Airlines Strategy Management S31-3-9) | 118 A22 $1 2 53 S4 S8 S0 S14 517
2.2.2) ngairdanmunnadla
£02-303 nsnmuIn1siuglsznaunisiiaandn 3(3)-0-6) K6 K7 K12 K13 K22 A8 A10 A11 A12 A13 S6 S8 S16
Professional Development and Entrepreneurship S19

§3nansUINIsuazNITTadLiEIsEnINaLsEine
802-405 3((3)-0-6) | K1 K6 K12 K13 K14 A8 A10 A18 S4 S9 S14
International Business in Hospitality and Tourism

ANSLEUTERINUSZLN A
802-406 3((3)-0-6) | K6 K11 A8 A18 S6 S8
International Finance

§3NaseNnINaU sEinA
802-407 3((3)-0-6) | K7 K13 K14 K23 A8 A11 A13 S6 S8
International Business
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187391 / nguasE / AT (Module) Knowledge / Attitude / Skill
(sa383%1 Fas18377 SrurunUaefin) (A3 YiFuAR waznwefined)
LASHg A ERS5ERINIUZINA
802-408 3((3)-0-6) | K8 K13 A8 A22 S2 S6
International Economics
mmé’\mqwﬁw%’un'ﬁu’%nﬂmazmsﬁa\iL'ﬁlmﬂguﬂm\i
812-501 3((3)-0-6) | K17 K18 K19 A2 A14 S9 S12 S14
Intermediate English for Hospitality and Tourism
mmuwmmmé’anqwifuga
812-502 3((3)-0-6) | K17 K18 K19 A9 A14 A15 S1 S9 S12 S14
Advanced Conversational English
nssansfinnuazadam3unindniaidan
818-321 3((3)-0-6) | K2 K8 K9 K10 K13 K26 A1 A8 A22 S6 S19
Alternative Lodging and Property Management
ANANIYLARLUUASIATIA
818-328 3((3)-0-6) | K1 K2 K4 K28 A2 A6 A12 S18 S20
Creative Phuket Gastronomy
maifugusznaunislugsianisuinisuazmavaniisadniu
Heade
818-329 3((3)-0-6) | K1 K2 K4 K13 A1 A3 A8 A10 S4 S6 S7 S23
Hospitality and Tourism Entrepreneurship for Aging
Business
N3N L AZLNUAN TN RIWINNSY gL TiEn
819-308 3((3)-0-6) | K1 K5 K24 K26 K27 A2 A4 A18 S2 S5 S12 S19
Tourism Policy Planning and Development
AIWRAIUIYABNATWLASAITUAANE
819-312 3((2)-2-5) | K9 A14 A15 A22 S11 S12 S14 S21
Personality Development and Grooming
nssaniaifiaadusssua fuasdnita K1 K2 K5 K15 K24 K26 K27 A2 A3 A4 A5 A6 A18 A19
819-313 3((3)-0-6)
Nature and Wildlife Tourism Management A20 A22 S2 S3 S5 S24
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187391 / nguasE / AT (Module)
(SHAIUIAN Fas1a3dn A1UIURUILAR)

Knowledge / Attitude / Skill
(A3 YiFuAR waznwefined)

AN T AN AW LA LA

819-314 3((3)-0-6) | K1 K2 K28 A2 A6 A15 A18 S1 S7 S18
Special Interest Tourism
usAnnsiauifitnaaudaningifinuazanalsuszinalng
819-316 3((3)-0-6) | K1 K6 K15 K28 A2 A10 A12 S3 S4 S6 S19
Tourism Treasures of Phuket and Southern Thailand
mM3dansgIRaraaieadeiliae K1 K2 K5 K6 K15 K24 K26 K27 A2 A3 A4 A5 A10 A18
819-317 3((3)-0-6)
Eco-Tourism Business Management A20 A22 S2 S3 S4 S23
whasviaifisdulssiRmansuasTmuassnluadansiu
819-318 | aaniRele 3((3)-0-6) | K1 K2 K5 K28 A2 A4 A6 A15 A18 S1 S9 S18
Historical and Cultural Attractions in Southeast Asia
msé’ﬂmsqsﬁaﬁa\jL“?imm\mxtaLtax"mﬂﬁiﬂ
819-326 3((3)-0-6) | K1 K2 K5 K7 K27 A1 A2 A3 S2 S3 S4 S8 S16
Marine and Coastal Tourism Business Management
n3danIsNIsHaie BT muassy
819-327 3((3)-0-6) | K1 K2 K5 K15 K27 K28 A2 A4 A18 A20 S1 S4 S19
Cultural Tourism Management
MIFFUUTUA KaZN1T Ul nsugIAaviauLiien
819-328 3((3)-0-6) | K2 K4 K6 K10 A8 A12 A18 S2 S4 S6
Branding and Positioning for Tourism Businesses
nsaanuuuLSnsuaslszaunsaiinriaviiien
819-329 3((3)-0-6) | K1 K2 K5 K19 K20 A3 A12 A16 A18 S2 S3 S11 S19
Service Design and the Tourist Experience
mMadan1snaviauieaguay
K1 K2 K5 K6 K27 K28 A2 A3 A4 A5 A6 A10 A12 S1 S2
819-332 | Community Based Tourism Management 3((3)-0-6)

S3 S5 S23
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187391 / nguasE / AT (Module)
(SHAIUIAN Fas1a3dn A1UIURUILAR)

Knowledge / Attitude / Skill
(A3 YiFuAR waznwefined)

NITANITAMULTEILAZINGAAIUNITUINNITUAZAIINDNLTIEN

Sales and Marketing Strategy Management in Aviation

819-333 3((3)-0-6) | K2 K7 K17 A1 A5 A6 A18 S2 S3 S4 S8
Risk and Crisis Management in Hospitality and Tourism
n3aANITNalaLaznIE
819-334 3((3)-0-6) | K6 K7 K9 K11 K22 A8 A11 A18 A19 S2 S6 S19
Revenue and Tax Management
msﬁ'ﬁa\ju,azmsaanﬁmﬂmamsm’%aaﬁu
819-335 3((2-2-5) | K1 K3 K16 A3 A5 A14 A19 S3 S14 S16
Airline Reservation and Ticketing
610.336 MsiE3aNANLUNTaNLfiaainnnsiiuseninalseina A(2-2-5) K1 K3 K7 K16 K17 A1 A2 A3 A5 A9 A14 A15 A16 S1 S2
19- -2-5
Preparation for an International Career in Aviation S3 S4 S8 S11 S12
nsdan1siagiinadadiaey
819-337 3((3)-0-6) | K1 K2 K20 A1 A15 A22 S1 S2 S3 S9 S21 S24
Cruise Tourism Management
ﬂﬂiﬁﬂ\]Lﬁﬂ’JL%\ﬂLﬂHﬁli
819-338 3((3)-0-6) | K1 Kb K7 K15 K27 A2 A8 A23 S2 S3 S6
Agro Tourism
ﬂﬁ]ﬁ'ﬂuuwiﬂuqiﬁamsﬁu K9 K16 K25 K28 A2 A5 A6 A9 A14 A15 A21 A22 S1 S3
819-339 3((3)-0-6)
Human Factor in Aviation Business S21 S24
n3eANIIMITiagiieidefiun
819-341 3((2)-2-5) | K1 K2 K4 K27 A1 A2 A3 A5 S3 S12 S19 S23
Sport Tourism Management
nMsinn1samisuaziadauaslumeanistiy K6 K10 K16 K19 K25 K28 A2 A5 A9 A12 A14 A15 A21
819-342 3((3)-0-6)
Airline Catering and Beverage Management A22 S1 S3 S5 S19 S21
nsENERazNsIANIINaLNENIaNITAaIAlun1stu K1 K3 K7 K10 K16 K19 K21 K25 A1 A2 A5 A8 A10 A12
819-343 3((3)-0-6)

A14 A19 A21 S1 S2 S3 S5 S8 S12 S19 S21
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187391 / nguasE / AT (Module)
(SHAIUIAN Fas1a3dn A1UIURUILAR)

Knowledge / Attitude / Skill
(A3 YiFuAR waznwefined)

ngruNaLazdatiiAunIan1stiv

K16 K19 K23 K25 K26 A2 A5 A14 A15 A19 A21 A22 S1

819-344 3((3)-0-6)
Law and Regulations in Aviation S3 S5 519 S21 S24
é’uuuﬂumﬂqmmﬁﬂﬁumiﬁu K1 K3 K14 K16 K17 K21 K25 A1 A2 A5 A6 A9 A14 A15
819-345 3((3)-0-6)
Seminar for Aviation Industry A21 A22 S1 S2 S3 S4 S5 S12 S18 S21
2.2.3) nguitanwsnlsumeAiasuanin
Muavnge (English Language
m‘mé’\mqmﬁaqma’mnﬁun’mﬁum\jLLazmiVia\jLﬁm
812-101 3((3)-0-6) | K16 K17 K19 A1 A2 A9 A14 A15 S10 S12 S14
English for the Travel and Tourism Industry
mmé\mqmﬁamiﬁ’nﬂua
812-112 3((3)-0-6) | K16 K17 K18 A9 A14 A19 S12 S14 S15
English for Presentation
mmé\mqmﬁan’liﬁammaxn’mﬁlsmﬁiaia\jﬁqsﬁﬁl K1 K16 K17 K18 K26 A1 A8 A11 A13 A14 S5 S6 S9 S12
812-313 3((3)-0-6)
English for Business Communication and Negotiation S13 S14
MEduangmiianisufien K2 K16 K17 K18 K24 A2 A3 A9 A14 A18 S9 S10 S12
812-314 3((3)-0-6)
English for Tourist Guiding S14
Awdanguiiianisgsianisiu
812-411 3((3)-0-6) | K1 K16 K17 K18 A1 A2 A9 A15 S1 S9 S10 S12 S14
English for the Airline Business
A1#13U (Chinese Language)
MsEUNUIAESURan1sUS AT aTN1T e
812-201 | Chinese Conversation for Hospitality and Tourism 3((3)-0-6) | K17 K18 K19 A2 A9 A14 S12 S14
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187391 / nguasE / AT (Module)
(SHAIUIAN Fas1a3dn A1UIURUILAR)

Knowledge / Attitude / Skill
(A3 YiFuAR waznwefined)

AMUEIUNTHRF13530A

Hindi Conversation for Hospitality and Tourism

812-202 3((3)-0-6) | K16 K17 A8 A14 S2 S12 S14
Chinese for Business Communication

A¥LNIYEA (Korean Language)
NNIEUNUINEILAINELRENITUSNITLATNISYiaaTiaa

812-203 3((3)-0-6) | K17 K18 K19 A2 A9 A14 S12 S14
Korean Conversation for Hospitality and Tourism
AnnadnTunsdaanigsia

812-204 3((3)-0-6) | K16 K17 A8 A14 S2 S12 S14
Korean for Business Communication

mmc‘ﬂﬂu (Japanese Language)
msauﬂu’lmmf}jﬂuLﬁaﬂ’ﬁu’%n’liLLazﬂ’ﬁﬁaﬂL‘?'im

812-205 3((3)-0-6) | K17 K18 K19 A2 A9 A14 S12 S14
Japanese Conversation Hospitality and Tourism
A dudmiunisiaansgina

812-206 3((3)-0-6) | K16 K17 A8 A14 S2 S12 S14
Japanese for Business Communication

a1 lng (Thai Language)
nsFunIA B ngiian1susnisuaznsriaudian

812-207 3((3)-0-6) | K17 K18 K19 A2 A9 A14 S12 S14
Thai Conversation for Hospitality and Tourism
A Inadmiunsdaansgsia

812-208 3((3)-0-6) | K16 K17 A8 A14 S2 S12 S14
Thai for Business Communication

M#8uUA (Hindi Language)
NsFEUNIAE U LRaNITUSNIsLaZN ST awLTiED

812-209 3((3)-0-6) | K17 K18 K19 A2 A9 A14 S12 S14
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187391 / nguasE / AT (Module)
(SHAIUIAN Fas1a3dn A1UIURUILAR)

Knowledge / Attitude / Skill
(A3 YiFuAR waznwefined)

AMFURFINTUNTHRF135IMA

812-210 3((3)-0-6) | K16 K17 A8 A14 S2 S12 S14
Hindi for Business Communication

a1uae (Malay Language)
msauﬂu’m’m’mmgtﬁian’liu'%ﬂ’littaxn’livia\uﬁm

812-212 3((3)-0-6) | K17 K18 K19 A2 A9 A14 S12 S14
Malay Conversation for Hospitality and Tourism
AMmNagdniunTRaaIgIia

812-213 3((3)-0-6) | K16 K17 A8 A14 S2 S12 S14
Malay for Business Communication

audulati@s (Indonesian Language)
nsaunuInauladidaiianisusnisuaznisraiiian

812-214 3((3)-0-6) | K17 K18 K19 A2 A9 A14 S12 S14
Indonesian Conversation for Hospitality and Tourism)
awdulaiiFadmiunisiaansginia

812-215 3((3)-0-6) | K16 K17 A8 A14 S2 S12 S14
Indonesian for Business Communication

Mu3F A8 (Russian Language)
AMIEUNUINIS AL E LR an1TUSANsLazNIsTiavLfieg

812-216 3((3)-0-6) | K17 K18 K19 A2 A9 A14 S12 S14
Russian Conversation for Hospitality and Tourism
auniadudmdunisdamsgana

812-217 3((3)-0-6) | K16 K17 A8 A14 S2 S12 S14
Russian for Business Communication

mwuSaLeE (French Language)
AMIEUNUIA IS LAFIRaN5US NS LAY S aaLTien

812-218 3((3)-0-6) | K17 K18 K19 A2 A9 A14 S12 S14

French Conversation for Hospitality and Tourism
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187391 / nguasE / AT (Module)
(SHAIUIAN Fas1a3dn A1UIURUILAR)

Knowledge / Attitude / Skill
(A3 YiFuAR waznwefined)

AMdaLAFFIMIuNIsTaa13§InNa

Study Abroad Program

812-219 3((3)-0-6) | K16 K17 A8 A14 S2 S12 S14
French for Business Communication
ANLEAsHY (German Language)
ﬂ’]iﬁ'tJ’Yluqﬂ’]H’]Lf_lﬂiﬁuLﬁﬂﬂ’]iu%ﬂ’]SLLaxﬂ’]SYiﬂ\ﬂL“?iEI’J
812-220 3((3)-0-6) | K17 K18 K19 A2 A9 A14 S12 S14
German Conversation for Hospitality and Tourism
aaasiudmdunisiaasgina
812-222 3((3)-0-6) | K16 K17 A8 A14 S2 S12 S14
German for Business Communication
nuaRnUfi R Lazanfiafnmn
e o K1 K16 K17 K18 K24 K25 K26 A1 A2 A3 A4 A5 A6 A7
WNNUHUBNY
819-250 6(0-36-0) | A10 A14 A15 A18 A22 A23 S1 S2 S3 S5 S7 S8 S9 S14
Practical Training
S15 S21 S23
NN3LAIBNEVNAANEN K9 K16 K17 K26 A1 A3 A4 A5 A7 A15 A16 A17 A18 St
819-346 1(0-3-0)
Co-operative Education Preparation S2 S9 S12 S14 S19 S21 S22
o . K1 K2 K3 K5 K15 K16 K17 K22 K24 K25 K26 A1 A2 A3
d¥NAANT
819-451 6(0-36-0) | A4 A5 A6 A7 A10 A14 A15 A18 A22 A23 S1 S2 S3 S4
Co-operative Studies
S5 S7 S8 S9 S12 S14 S15 §19 S21 S22 S23
S . . . , K1 K2 K3 K4 K9 K15 K17 K18 K26 A1 A2 A3 A4 A5 A6
TasunasanidaaunuanitunisAnu lumaadseing
819-452 6(0-36-0) | A7 A10 A11 A12 A13 A14 A15 A16 A17 A18 A22 A23 S1

S2 S3 S4 S5 S7 S8 S9 S12 S14 S19 S20 S21 S23
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MARWIN ¥ wuunaduwaasiatazaaunssIIuNMsTAMsBauizacusaznudnlundngasiasfiaunsdanisBauiuuuiegn

(Active Learning)

o ]
o al

Puedz Mannafiiladawlunangns) (Wusiusedgn GE 12 51831) 93 5183
UIUINEIENTANITFEUIWUULEIN (active learning) 93 913w Aallusauar 100  zavsredTlunangms
PuuseImnldladanisisauiuuuidugn (active learning) 0 9w Aavlludesar 0 wausiednlunangms

aslduiuneinnilladaulagane N9ANNSI3EUIUULLTNSN (active learning) 69 518370

328aTAAINTTUINNTITANTISISHUIUUULENN (active learning)
KAZAITTANITTHUTUULNG B

JaEazaadIaN13IANITLIBUS ULULEISN sTusanay N
— : — : Liladm
o a ; a L a ULLHUNABENTEUIUNITAR A8\ -
AT / TasnadEn / nuaufn . . s |MIBEUzUUULENgN
project |problem 14U case based, team based, A13AANT |
social .. | sauaz (ISYLMBNA)
based | based scenario based bIEIUJ
engagement 100
learning |learning o 5y o . Y Ly
(3xYITNTAANTTLILIUG) Jatay .
NaEH)
ANIATTILANIE
1) ARNITINUGIUITEN
1.1) AmuInegna
801-108 Lﬂsﬁgﬁ’]ﬂm%Lﬁaqiﬁa 3((3)-0-6) Activity Based, Case Based,
- 20 . 30 - 50 100 -
Economics for Business Scenario Based
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308ALAAINTEUINNTIANTSIHUSULULLBIIN (active learning)

KAZNFIANITITEUSUUUN 1Y

302AzUANIINITIANITLILUTUUULTIGN ERATEDLIE _—
— : : : Liladn
o a ; a A LUULUUNNHENTEUIUNITAR AR\ a v
sHaT183% / Fas183dn / nulefm . . 5974 m‘sl.sﬂu;suumﬁ\aqn
project |problem L4Y case based, team based, N13AANT |
social L . | 3emay (FTYLHRNE)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . (ANTLT
(38128N13AANTTLILUY) rRHBH -
NeH)
801-110 ga3zn1sUszanaliimalulagiansaumeauas
o - . o Activity Based, Case Based,
20y atwan1Inadtne 5((3)-3-9)
20 - Team Based, Scenario 30 - 50 100 -
Module: Applications of IT and Data for
Based
Tourism
801-222 #A371N15:UN1sUENENI9gIN 5((4)-2-9)
- - Activity Based, Case Based 50 - 50 100 -
Module: Business Finance and Accounting
801-223 4A37IN1IMaIAuazANNLENlagnA1Eaanty
wadmlan 5((4)-2-9)
35 - Case Based 15 - 50 100 -
Module: Marketing and Consumer Insights
in a Dynamic World
801-301 AMLTIUHUILANITIANITUTINTYAAINT
Activity Based and
3((3)-0-6) - 10 40 - 50 100 -
Case Based
Leadership and People Management
801-321 F4UUALUINNITNLNANITITILINLALNT
50 - - - - 50 100 -

vinuaifian 3((3)-0-6)
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%'ﬂﬂaz‘zlaanizmun'}sﬁmn'}sﬁﬂuiuuuL'z"mqn (active learning)
KAZNFIANITITEUSUUUN 1Y
JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : Liladm
o a i a P A BUULUUNNHZATSUIUNITAR A8y a w
sHaT183% / Fas183dn / nulefm . . 5974 n'lil.szlu;suuu@\a;n
project |problem L4Y case based, team based, . N13AANT |
social - . | 30818F (YN HA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . . (ANTLT
(38128N13AANTTLILUY) FRLGH -
e )
Research and Innovation for Hotel and
Tourism
802-110 NN55ULsHLazNISTIAgLNaaLlagfy 2((2)-0-4)
20 - Case Based 30 - 50 100 -
Introduction to Hotel and Tourism
1.2) Fmnrwdunge
812-111 MENAINHHNANITAUNUIAINTUNITUINTUAY
. o Activity Based
N15Nadane 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Conversational English for Hospitality and o
and Communication)
Tourism
812-312 AN EHAIIAINITAIMTUA UL ALL LY Activity Based
3((3)-0-6) - - (Listening, Reading, Writing 50 - 50 100 -
Academic English for Reading and Writing and Communication)
o vy e o a Activity Based
812-316 LA3ENANUNIANFNIUNTTFaUINERA 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
TOEIC Preparation o
and Communication)
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308ALAAINTEUINNTIANTSIHUSULULLBIIN (active learning)

KAZNFIANITITEUSUUUN 1Y

JaHAzAANIINITIANITAUSUULLEISN TUsntaY R
_— - — : liledn
o a i a P A BUULHUNNWENISUIUNITAR A o w
sHaT183% / Fas183dn / nulefm . . 5974 m‘sl.sﬂu;suumﬁ\aqn
project |problem L4Y case based, team based, . N13AANT |
social - . | 30818F (YN HA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . . (ANTLT
(38128N13AANTTLILUY) rRHBH -
N1
o o & Activity Based
812-412 anwaanguisnadugy 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Advanced Business English o
and Communication)
2) naNIranIztivAY
2.1) FganizivAu
803-104 FA37IN1IWMUNGsRANITYIDuAEnatadfi
wazsuRazay 5((4)-2-9) Activity Based
25 - 25 - 50 100 -
Module: Sustainable and Responsible (Workshop and Case study)
Tourism Business Development
803-105 n1stiutiiaasfu 3((3)-0-6) Activity Based
20 - 30 - 50 100 -
Introduction to Aviation (Workshop)
803-201 Uszthusanaduluamainnssunisvianiiaiuas
N30 3((3)-0-6) Cased Based, Scenario
- 10 40 - 50 100 -
Contemporary Issues in the Tourism and Based
Aviation Industry
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Fa8azAINTEUINNMITANMTITENIULLLENSN (active learning)
KAZNFIANITITEUSUUUN 1Y

JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE N
_— - — : L
o a ; a P a LUULUUNNBEAISUIUNITAR A8y o
sHaT183% / Fas183dn / nulefm . . 5974 n'lil.szlu;suuu@\a;n
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (FTYLHRNE)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . . (ANTLT
(38128N13AANTTLILUY) FhlGH .
N1
803-304 gananisriavtfigaamInanuaznisiiiv
Qﬂizﬂﬂumi 3((3)-0-6) Activity Based
30 - . 20 - 50 100 -
Tourism Business Entrepreneurship and (Workshop), Scenario Based
Start-ups
803-307 N13RANLULKNARAMTANITHa AN a319d55A
Activity Based
2((1)-2-3) 25 - 25 - 50 100 -
(Workshop)
Creative Travel Product Design
803-401 Tadafinduaznisdanisviauldguniudiniunis
navtnaLazn1stu 2((2)-0-4) Activity Based
10 10 . 30 - 50 100 -
Logistics and Supply Chain Management for (Workshop), Scenario Based
Tourism and Aviation

2.2 J%anIzLaan

2.2.1) Naud

9

#rpNaulalanae

1. nMsdansnIaniigakaznsidugiussnaunisgsiaviaufieq (Tourism Management and Tourism Business Entrepreneurship)
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%'aﬂaz‘zlaanizmun'}sﬁmn'}sﬁﬂuiuuuL'z"mqn (active learning)
KATAITIANITITEUFUULNG ]
JaHAzAANIINITIANITAUSUULLEISN TUsntaY R
— - : : Taladn
o a i a P A LUULHUNNHENTEUIUNITAR 289 a v
sHaT183% / Fas183dn / nulefm . . 5974 m‘sl.sﬂu;suumﬁ\aqn
project |problem L4Y case based, team based, N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . . (ANTLT
(38128N13AANTTLILUY) rRHBH -
e )
819-203 ga3rTARNARLAZNNTANIsUszaUNS)
, J Activity Based
NNMNITNaYLNL 5((3)-3-9)
- - (Workshop), Scenario Based 50 - 50 100 -
Module: Tourist Guiding and Tourism
(Role play)
Experience Management
819-303 ¥A371IN15AANTINAN AL AT LFTH
Activity Based
AN 5((3)-3-9)
10 - (Workshop), Cased Based 40 - 50 100 -
Module: Wellness Tourism Business
and Scenario Based
Management
819-304 #A371N15AANN5§INAAvLTE 5((3)-3-9)
Activity Based, Scenario
Module: Travel Agency and Tour Operation 30 - Based 20 - 50 100 -
ase
Business Management
2. A13IANTIIAIUNI3TU (Aviation Management)
819-213 %A 71N1sAHENIINLINTAE18N19TU
Activity Based
5((3)-3-9) 20 - 30 - 50 100 -
(Workshop)
Module: Airline Service Management
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%'aﬂaz‘zlaanizmun'}sﬁmn'}sﬁﬂuiuuuL'z"mqn (active learning)
KAZNFIANITITEUSUUUN 1Y
302AzUANIINITIANITLILUTUUULTIGN ERATEDLIE -
— - — : liladn
o a ; a oA LUULHUNNHENITUIUNITAR 284 a oy
sHaT183% / Fas183dn / nulefm . . 5974 m‘sl.sﬂu;suumﬁ\aqn
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . . (ANTLT
(38130N1TAANTTLIELIUJ) Jaeay -
Nag)
819-306 7AIz1ANNUaansftlunsUfdRaunuau
N304 5((3)-3-9) Activity Based
20 - 30 - 50 100 -
Module: Safety and Security in Aviation (Workshop)
Operations
819-307 ga3rIN1sTaNMsauIndiuLaznagnzagaanis
U 5((3)-3-9) Activity Based
20 - 30 - 50 100 -
Module: Airport and Airlines Strategy (Workshop)
Management
2.2.2) nquiriianmuninuaule 1afensedl
802-303 NMswauINstilugussnaunisiinadn
Activity Based (Workshop),
3((3)-0-6)
15 - Case Based and Team 35 - 50 100 -
Professional Development and
Based
Entrepreneurship
802-405 §31aN13UINITHazNITNIaNiEITEnINUsEINA Activity Based (Workshop)
- - 50 - 50 100 -
3((3)-0-6) and Case Based
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308ALAAINTEUINNTIANTSIHUSULULLBIIN (active learning)

KAZNFIANITITEUSUUUN 1Y

JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : Liladm
o a i a P A BUULUUNNHZATSUIUNITAR A8\ a v
sHaT183% / Fas183dn / nulefm . . 5974 m‘sl.sﬂu;suumﬁ\aqn
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . (ANTLT
(38128N13AANTTLILUY) FRLGH -
N1
International Business in Hospitality and
Tourism
802-406 N15LIUSEHAINUSEWNA 3((3)-0-6) Activity Based (Workshop) 50 50 100
International Finance and Case Based
802-407 ﬁqiﬁﬁ]iz‘ﬁ’i’]\mizmﬁ 3((3)-0-6) Activity Based (Workshop) 50 50 100
International Business and Case Based
802-408 LATHEAARIITRINUITINA 3((3)-0-6) Activity Based (Workshop)
- - 50 - 50 100 -
International Economics and Case Based
812-501 m'mé’\inqwﬁﬂﬁ%’umsu’%mmazmsﬁa\jL"?im
& Activity Based (Listening,
A4Nna19 3((3)-0-6)
- - Reading, Writing and 50 - 50 100 -
Intermediate English for Hospitality and o
Communication)
Tourism
812-502 MIAUNUIAIENAINHEUFY 3((3)-0-6) Activity Based (Listening,
Advanced Conversational English - - Reading, Writing and 50 - 50 100 -

Communication)
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%'aﬂaz‘zlaanizmun'}sﬁmn'}sﬁﬂuiuuuL'z"mqn (active learning)
KATAITIANITITEUFUULNG ]
JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE .
— - : : Tuladm
o a ; a P A LUULHUNNHENTEUIUNITAR A8y a w
sHaT183% / Fas183dn / nulefm . . 5974 m‘sl.sﬂu;suumﬁ\aqn
project |problem L4Y case based, team based, N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . . (ANTLT
(38130N1TAANTTLIELIUJ) FRlGH .
e )
818-321 A13aAn1sANNuazadunI3unsweniaidan
Activity Based (Fieldtrip,
3((3)-0-6)
- - Workshop) 50 - 50 100 -
Alternative Lodging and Property
Case Based
Management
818-328 2MM1ILNRALULASIGE3A 3((3)-0-6)
- - Practical Based 70 - 30 100 -
Creative Phuket Gastronomy
818-329 nsvflugisznaunislugsfianisudnisuasnis
. o v v W Activity Based (Fieldtrip,
nagneadnsuegaae 3((3)-0-6)
- - Workshop) 50 - 50 100 -
Hospitality and Tourism Entrepreneurship
Case Based
for Aging Business
819-308 N13MU AL LAZLHUNITWRININIINaLAER
Cased Based and Scenario
3((3)-0-6) 25 - 25 - 50 100 -
Based
Tourism Policy Planning and Development
819-312 ﬂqiﬁIWUWuﬂﬁﬂﬂWWLLazﬂ’ﬁLLlﬂ\jﬂ’m 3((2)-2-5) Activity Based 0 0 00
- - 5 - 5 1 -
Personality Development and Grooming (Workshop)
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308ALAAINTEUINNTIANTSIHUSULULLBIIN (active learning)

KAZNFIANITITEUSUUUN 1Y

JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : L
o a J a P a LUULUUNNBEAISUIUNITAR A8\ a v
sHaT183% / Fas183dn / nulefm . . 5974 n'lil.szlu;suuu@\a;n
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . (ANTLT
(38128N13AANTTLILUY) FhlGH .
M)
819-313 n1sdAnTsriavfinaldeassugifinazdnii
Activity Based
3((3)-0-6) 25 - 25 - 50 100 -
(Workshop)
Nature and Wildlife Tourism Management
R T - Activity Based
819-314 n1svavtigdaAuaulafLee 3((3)-0-6)
25 - (Workshop) and Case 25 - 50 100 -
Special Interest Tourism
Based
819-316 usANNTradiitInavdaningiinuazaals
Activity Based
Uszinalng 3((3)-0-6)
25 - (Workshop) and Case 25 - 50 100 -
Tourism Treasures of Phuket and Southern
Based
Thailand
819-317 n133AN1sgINaNaviiedLdaiivae 3((3)-0-6) Activity Based
25 - 25 - 50 100 -
Eco-Tourism Business Management (Workshop)
1 1 a o va 4 % ACthlty Based
819-318 LL‘Ha\Wlﬂ\ﬂL‘Y]f_I’JL"d\j‘ﬂiz’llﬁ]ﬁ’]ﬁl}ﬁuaz’)lﬂluﬁiiﬂlu
25 - (Workshop) and Case 25 - 50 100 -

aviamngivaant@aala 3((3)-0-6)

Based
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Fa8azAINTEUINNMITANMTITENIULLLENSN (active learning)
KAZNFIANITITEUSUUUN 1Y

JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : L
o a J a P a LUULUUNNBEAISUIUNITAR A8\ a v
sHaT183% / Fas183dn / nulefm . . 5974 n'lil.szlu;suuu@\a;n
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . . (ANTLT
(38128N13AANTTLILUY) FhlGH .
N
Historical and Cultural Attractions in
Southeast Asia
819-326 N153ANNSFINANATLAEINIINELALazEe Y
Activity Based (Workshop),
3((3)-0-6)
25 - Cased Based and Scenario 25 - 50 100 -
Marine and Coastal Tourism Business
Based
Management
o f d e e Activity Based (Workshop),
819-327 N15aANITNITNANLNALTIINUEITN 3((3)-0-6)
20 - Cased Based, and Scenario 30 - 50 100 -
Cultural Tourism Management
Based
819-328 N13A3ITUUIUAKAZNIFINFILAUIAINITUGIND
. a Activity Based (Workshop),
navne 3((3)-0-6)
15 - Cased Based, and Scenario 35 - 50 100 -
Branding and Positioning for Tourism
Based
Businesses
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308ALAAINTEUINNTIANTSIHUSULULLBIIN (active learning)

KAZNFIANITITEUSUUUN 1Y

JaHAzAANIINITIANITAUSUULLEISN TUsntaY R
_— - — : Liladm
o a i a P A BUULUUNNHZATSUIUNITAR 289 a v
sHaT183% / Fas183dn / nulefm . . 5974 m‘sl.sﬂu;suumﬁ\aqn
project |problem L4Y case based, team based, . N13AANT |
social - . | 30818F (YN HA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . (ANTLT
(38128N13AANTTLILUY) FRLGH -
e )
819-329 N1saanuuUUL3NIsLazlszaunIsalinriaiian Activity Based (Workshop),
3((3)-0-6) 20 - Cased Based, and Scenario | 30 - 50 100 -
Service Design and the Tourist Experience Based
819-332 ﬂ’]iﬁﬂﬂ’]iﬂ’]i“fia\uﬁﬂ’a"quﬁu 3((3)-0-6) Activity Based (Workshop)
25 - 25 - 50 100 -
Community Based Tourism Management and Cased Based
819-333 NM3TANIIAMULELILAZINGAAIUNITUINITUAS
. o Activity Based (Workshop),
N13Nagng 3((3)-0-6)
- - Case Based and Scenario 50 - 50 100 -
Risk and Crisis Management in Hospitality
Based
and Tourism
819-334 N15aAN1sI8lALazn1E 3((3)-0-6)
- 10 Activity Based (Workshop) 40 - 50 100 -
Revenue and Tax Management
819-335 ﬂ’ﬁﬁf’ﬁﬂ\‘]LLaxﬂ’liﬂﬂﬂﬁﬁlﬂﬂﬂﬁﬁim%‘lﬂ\‘]‘ﬁu
3((2)-2-5) - - Activity Based (Workshop) 50 - 50 100 -

Airline Reservation and Ticketing
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%'aﬂaz‘zlaanizmun'}sﬁmn'}sﬁﬂuiuuuL'z"mqn (active learning)
KAZNFIANITITEUSUUUN 1Y
JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : Liladm
o a " a oA LUULUUNNHEAISUIUNITAR A8y a w
sHaT183% / Fas183dn / nulefm . . 5974 m‘sl.sﬂu;suumﬁ\aqn
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . . (ANTLT
(38130N1TAANTTLIELIUJ) FRlGH -
e )
819-336 N1SLERENAMNNT DN R AN ENAITUITAINY
Useina 3((2)-2-5)
20 - Activity Based (Workshop) 30 - 50 100 -
Preparation for an International Career in
Aviation
o R Activity Based
819-337 n1saAn1sNavLiesadsney 3((3)-0-6)
25 - (Workshop) and Case 25 - 50 100 -
Cruise Tourism Management
Based
819-338 n1snavtiaaLdainums 3((3)-0-6) Activity Based
25 - 25 - 50 100 -
Agro Tourism (Workshop)
819-339 {laduuywdlugsianisiiu 3((3)-0-6) Activity Based, Case Based
20 - . 30 - 50 100 -
Human Factor in Aviation Business and Scenario Based
819-341 N139ANIINITHANLNLUTIART 3((2)-2-5) Activity Based
25 - 25 - 50 100 -
Sport Tourism Management (Workshop)
819-342 N15AANISAIMISHaTLATANAN WA aN15TY Activity Based, Case Based
30 - 20 - 50 100 -
3((3)-0-6) and Scenario Based
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308ALAAINTEUINNTIANTSIHUSULULLBIIN (active learning)

KAZNFIANITITEUSUUUN 1Y

302AzUANIINITIANITLILUTUUULTIGN ERATEDLIE -
— - — : liladn
o a ; a LA LUULUUNNHENITEUIUNITAA 284 a oy
sHaT183% / Fas183dn / nulefm . . 5974 n'lil.szlu;suuu@\a;n
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . (ANTLT
(38128N13AANTTLILUY) i GH -
Nag)
Airline Catering and Beverage Management
819-343 N13AULAZNITIANIINALNENIINIIAATA
Tun1sdu 3((3)-0-6) Activity Based, Case Based
20 - . 30 - 50 100 -
Sales and Marketing Strategy Management and Scenario Based
in Aviation
819-344 nnunauazdativAunan1siu 3((3)-0-6) Activity Based, Case Based
20 - . 30 - 50 100 -
Law and Regulations in Aviation and Scenario Based
819-345 FuuunluniAgnaInnssunsliu 3((3)-0-6) Activity Based, Case Based
30 - . 40 - 30 100 -
Seminar for Aviation Industry and Scenario Based
2.2.3) NYUITINFNUIEINALNaNIUANTN
Mange (English Language)
812-101 AMHAUNOHNAYAFINNTTUAITLAUNIILALNNT Activity Based
yaatiad 3((3)-0-6) - - (Listening, Reading, Writing 50 - 50 100 -

English for the Travel and Tourism Industry

and Communication)
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308ALAAINTEUINNTIANTSIHUSULULLBIIN (active learning)

KAZNFIANITITEUSUUUN 1Y

JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : Liladm
o a i a ' a BUULUUNNBENTSUIUNITAR A a v
sHaT183% / Fas183dn / nulefm . . 5974 m‘sl.sﬂu;suumﬁ\aqn
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . (ANTLT
(3TUYIDNTTAANITLIEIUG) Ja8a -
N
o o . Activity Based
812-112 Anwavngunan1sultdua 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
English for Presentation o
and Communication)
812-313 nwdungEiiansaaansuazn1sLasasasan
- Activity Based
§9n3 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
English for Business Communication and o
and Communication)
Negotiation
o o o o Activity Based
812-314 AN aunNgwtwani13uILned 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
English for Tourist Guiding o
and Communication)
Activity Based
o o4 A o (Listening, Reading, Writing
812-411 arwaunguinagInan1stiu 3((3)-0-6)
- - and Communication) 50 - 50 100 -

English for the Airline Business
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308ALAAINTEUINNTIANTSIHUSULULLBIIN (active learning)

KAZNFIANITITEUSUUUN 1Y

JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : L
o a J a P a LUULUUNNBEAISUIUNITAR A8\ a v
sHaT183% / Fas183dn / nulefm . . 5974 n'lil.szlu;suuu@\a;n
project |problem L4Y case based, team based, . N13AANT |
social - . | 30818F (YN HA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . (ANTLT
(3TUYIDNTTAANITLIEIUG) 3088 o
M)
A1¥13U (Chinese Language)
812-201 miau‘nmmwﬁuLﬁamiu%mmazms
. d Activity Based
navne 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Chinese Conversation for Hospitality and o
and Communication)
Tourism
o o : - Activity Based
812-202 AM1AUFIMTUNITTaa155572 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Chinese for Business Communication o
and Communication)
A¥LNIYEA (Korean Language)
812-203 miau‘nmmmLmﬂ'é'l,ﬁamsu%mmazma
. J Activity Based
naane 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Korean Conversation for Hospitality and o
and Communication)
Tourism
812-204 MELNIAAFINIUNTHRA1553NA 3((3)-0-6)
- - Activity Based 50 - 50 100 -

Korean for Business Communication
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%'ﬂﬂaz‘zlaanizmun'}sﬁmn'}sﬁﬂuiuuuL'z"mqn (active learning)
KAZNFIANITITEUSUUUN 1Y
JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : L
o a J a P a LUULUUNNBEAISUIUNITAR A8y a v
sHaT183% / Fas183dn / nulefm . . 5974 n'lil.szlu;suuu@\a;n
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
) . engagement 100
learning |learning o o . . (ANTLT
(38128N13AANTTLILUY) FhlGH .
M)
(Listening, Reading, Writing
and Communication)
Ay (Japanese Language)
812-205 N1SEUNUIAIMILLYULNANITUINITUALNNS
. d Activity Based
navne 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Japanese Conversation for Hospitality and o
and Communication)
Tourism
o o ; a Activity Based
812-206 mmzyﬂuéﬂmumiﬁamsﬁjna 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Japanese for Business Communication o
and Communication)
a1 lng (Thai Language)
812-207 NSAUNUIAIW (NLLNANITUINITUAZANT
. J Activity Based
naane 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Thai Conversation for Hospitality and o
and Communication)
Tourism
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308ALAAINTEUINNTIANTSIHUSULULLBIIN (active learning)

KAZNFIANITITEUSUUUN 1Y

JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : L
o a J a P a LUULUUNNBEAISUIUNITAR A8\ a v
sHaT183% / Fas183dn / nulefm . . 5974 m‘sl.sﬂu;suumﬁ\aqn
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . (ANTLT
(3TUYIDNTTAANITLIEIUG) FhlGH .
M)
o : - Activity Based
812-208 A Inadniun1sdaansgsna 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Thai for Business Communication o
and Communication)
A FUA (Hindi Language)
812-209 N1TFUNUINIENEURA LANITUINITUAZANS
. d Activity Based
navne 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Hindi Conversation for Hospitality and o
and Communication)
Tourism
" o | a Activity Based
812-210 MM AURAAINIUNITTFaa155357 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Hindi for Business Communication o
and Communication)
a1Nae (Malay Language)
o - Activity Based
812-212 msﬁuﬂmmmumgmamsmmmazms
- - (Listening, Reading, Writing 50 - 50 100 -

Maaifian 3((3)-0-6)

and Communication)
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%'ﬂﬂaz‘zlaanizmun'}sﬁmn'}sﬁﬂuiuuuL'z"mqn (active learning)
KAZNFIANITITEUSUUUN 1Y
JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : L
o a J a P a LUULUUNNBEAISUIUNITAR A8\ a v
sHaT183% / Fas183dn / nulefm . . 5974 n'lil.szlu;suuu@\a;n
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
) . engagement 100
learning |learning o o . . (ANTLT
(38128N13AANTTLILUY) FhlGH .
M)
Malay Conversation for Hospitality and
Tourism
. e : - Activity Based
812-213 Muuagdniun1sdaansgsna 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Malay for Business Communication o
and Communication)
audulati@s (Indonesian Language)
812-214 n1saunuIn I aulafiidaiinanisusnisuay
. o Activity Based
N19Nadane 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Indonesian Conversation for Hospitality and o
and Communication)
Tourism
Activity Based
- aa e o ; - (Listening, Reading, Writing
812-215 awaulaiiidadniun1sdassgsna 3((3)-0-6)
- - and Communication) 50 - 50 100 -
Indonesian for Business Communication
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308ALAAINTEUINNTIANTSIHUSULULLBIIN (active learning)

KAZNFIANITITEUSUUUN 1Y

JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : L
o a J a P a LUULUUNNBEAISUIUNITAR A8\ a v
sHaT183% / Fas183dn / nulefm . . 5974 n'lil.szlu;suuu@\a;n
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . . (ANTLT
(38128N13AANTTLILUY) 3088 o
M)
AMWSaLEe (Russian Language)
812-216 NsaUNUINIENSALFLaN1sU3NI5LazNN3
. d Activity Based
navne 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Russian Conversation for Hospitality and o
and Communication)
Tourism
o o o ; a Activity Based
812-217 M 3dLdadmIun15§aa195572 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
Russian for Business Communication o
and Communication)
A1 H3ULAE (French Language)
812-218 miau‘nmmmN%"\nﬁal,ﬁamsu%mmazms
. J Activity Based
navne 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
French Conversation for Hospitality and o
and Communication)
Tourism
812-219 mMuHSaiAad1mIuN15Haa13557a 3((3)-0-6)
- - Activity Based 50 - 50 100 -

French for Business Communication
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308ALAAINTEUINNTIANTSIHUSULULLBIIN (active learning)

KAZNFIANITITEUSUUUN 1Y

JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : Liladm
o a J a P a BUULUUNNHZATSUIUNITAR A8\ a v
sHaT183% / Fas183dn / nulefm . . 5974 n'lil.szlu;suuu@\a;n
project |problem L4Y case based, team based, . N13AANT |
social L . | 3emay (3LULNRKA)
based | based scenario based LIEIUG
engagement 100
learning |learning o o . (ANTLT
(38128N13AANTTLILUY) JI08A -
M)
(Listening, Reading, Writing
and Communication)
ANLEAsHY (German Language)
812-220 ﬂ’]iﬁu‘ﬂu’m’]‘ﬂ’]LﬂﬂiﬂULﬁﬂﬂ’ﬁU%ﬂ’ﬁLLaxﬂﬁi
. d Activity Based
naane 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
German Conversation for Hospitality and o
and Communication)
Tourism
o o ; - Activity Based
812-222 MuLeaTNUAINIUNTHAF15557 3((3)-0-6)
- - (Listening, Reading, Writing 50 - 50 100 -
German for Business Communication o
and Communication)
nuaRnUfiT R Lazaniafnmn
819-250 HnUP1iFEI1U 6(0-36-0)
- - Activity Based 100 - - 100 -
Practical Training
819-346 N3LpatNaviNAAN®EY 1(0-3-0) Activity Based (Role Play,
- - 100 - - 100 -

Co-operative Education Preparation

Workshop) and Case Based
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%'ﬂf_laz‘zlaanizmumsﬁ'ﬂmsﬁﬂuiuuuLﬁ\iqn (active learning)
KAZNFIANITITEUSUUUN 1Y
JagazravIanN1sdANITITAUS ULLULEITN PRATEDEGE R
_— - — : Liladm
o a : a LA BULLUUNNHENTEUIUNITAR A8\ o v
sHaT183% / Fas183dn / nulefm . . 5974 n'lil.szlu;suuu@\a;n
project |problem L4Y case based, team based, . N13AANT |
social - . | 30818F (YN HA)
based | based scenario based LIEIUG
) . engagement 100
learning |learning o o . . (ANTLT
(38YIDNTAANITLILUT) rhLGH -
e )
819-451 d@nnafnu 6(0-36-0)
_ _ 50 - Activity Based 50 - - 100 -
Co-operative Studies
819-452 Tasun1suanidasunuanitiunisAnunlu
BUIZINA 6(0-36-0) 50 - Activity Based 50 - - 100 -
Study Abroad Program

NAELNF N INENFEAMUATRTEI TR T ANSIIEUTWLLLTNIN (active leaming) lidaandn3asas 50 2avduiud luumuniainng sl
WATNANFATAAITANITIIUUSHUULTNIN (active learning) [sidanninFatay 70 2893832 1NINUALUNANGAS
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AMAKNWIN 2 AayaeIINARA

w

1831 TUNNIATTNANILAAININAN AT

TedranziInNITANHILEIYTMINITAUNITHINUN (WIL)

Antusasas 85.54 A UIUNUILARMIURNIATELANL

83
71

AMSANWILEIYIUINIAUATSYINNIUY (Work Integrated Leaming : WIL)

AU B

AU B

nszmun'ﬁ'«i’ﬂn'ﬁﬁnmLﬁau‘.im’m'ﬁﬁ'un'liﬁ'mu (Work Integrated Learning : WIL)

NSENIUT
N15AAURA . . Y NaNgRITIN WUNIU n15uIIA M3AnU{Uus
¢ — ﬁl — ¢ n’]iLsﬂuﬂau a v a @ o 1 ° -~ a va a
INETUIN/ B8 Uszaunisel o - A3RaUINGe | anninende | Bndelnd | viounda UHumau I UATINE
, AUN1g anfiafinen _ u . . . o
nau . N13FARNY nLag HIAWUNY | A1SHARNIE AMAdUIN | Bavdilsanis
I _ . , . .
ANSANEN WOANIIH | gREINNIIN Hnanu B BHUNO Y
A13YNY
ANIATLIQANTE
1.1) IuInsgsna
801-321 FRULATUINNTTNLNA
ANSISILSHLAZNNSTIAdLTIEN
3((3)-0-6)
Research and Innovation for v

Hotel and Tourism
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nszmun'ﬁ'«i’ﬂn'ﬁﬁnmLﬁau‘.im’m'ﬁﬁ'un'liﬁ'mu (Work Integrated Learning : WIL)
Asfnuud
N13ANUA L. Wy nangmITan | wilnnu | n1sussgla MIRnUGIR
sWanedn/ Faneden dszaunisal MatsHLEaY A13138UsHIa | aAnenan | Andelnd | vinunia Ugidieu | wuasene
, Auns anfiafinn o P . .
nay . M3fAMIN way niawdnou [nsiinlawis | meduin | navdisans
M3fn Y NOANTIN | AAAINNITH Anou ZR N LSEUN)
15719

2.1) ganizivAu
803-104 %AITINIWRAINIGINA
nsanfinaattateiukay
Suipgay 5((4)-2-9)
Module: Sustainable and 4 ) ) Y ) ) ) ) )
Responsible Tourism
Business Development
803-105 n3duiiavsuy
3((3)-0-6) v - - - - - - - -
Introduction to Aviation
803-201 Usziausauasaly
qmmﬁnssumsvia\w?iﬂmaz
n130u 3((3)-0-6)

Contemporary Issues in the
Tourism and Aviation

Industry
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nszmun'ﬁ'«i’ﬂn'ﬁﬁnmLﬁau‘.im’m'ﬁﬁ'un'liﬁ'mu (Work Integrated Learning : WIL)
A1SANIUN
N13ANUA L. Wy nangmITan | wilnnu | n1sussgla MIRnUGIR
e B Fasnes . | MIFaudau W e o e . g e _
ELGERLRLVA DERL kL dssaunsel . - A3lEUivIa | amIngndy | Andelnd | viun3a UHusianu VR ENF ]
, Auns anfiafinn _ P . .
nau . M3RARIY uay nIawilnu [n1sEinenie | mMAduIN | Havdilsans
iy - L . N
MIANEN NOANTIN | AAAINNITH Anau AN L3EUNG 1Y
15719
803-304 §3nan1sviavLiien
4 L% [
ARNINanLazn1sLilu
Wusznaunas 3((3)-0-6)
¥ v - - - - - - - v
Tourism Business
Entrepreneurship and Start-
ups
803-307 NN52ANUUUNARAT
nsnagfigaNaieassa
2((1)-2-3) 4 . . . : . . v v
Creative Travel Product
Design
2.2) ArLanisidan
2.2.1) ngaigpNaulaeanie
819-203 gA3TTAAMANKAL
nMsdnn1sUsEaun1saintenig v - - - - - - v v

Maaifian 5((3)-3-9)
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nszmun'ﬁ'«i’ﬂn'ﬁﬁnmLﬁau‘.im’m'ﬁﬁ'un'liﬁ'mu (Work Integrated Learning : WIL)

nstinaud
N13ANUA L. Wy nangmITan | wilnnu | n1sussgla MIRnUGIR
sWanedn/ Faneden dszaunisal MatsHLEaY A13138UsHIa | aAnenan | Andelnd | vinunia Ugidieu | wuasene
, Auns anfiafinn o P . .
nau . M3RARIY uay nIawilnu [n1sEinenie | mMAduIN | Havdilsans
M3fn Y NOANTIN | AAAINNITH Anou ZR N LSEUN)
MYy
Module: Tourist Guiding and
Tourism Experience
Management
819-303 7AITIN15IANTTIND
viagifgaideduaFuganin
5((3)-3-9) 4 - - 4 - - - 4 -
Module: Wellness Tourism
Business Management
819-304 7AITINNSIANTTING
Maaifias 5((3)-3-9)
Module: Travel Agency and v - - - v v - - v
Tour Operation Business
Management
819-213 A37IN1TALHUIY v ] ] ] v ] ] v v

UIn1szavanani1stiu 5((3)-3-9)
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nszmun'ﬁ'«i’ﬂn'ﬁﬁnmLﬁau‘.im’m'ﬁﬁ'un'liﬁ'mu (Work Integrated Learning : WIL)

nstinaud
N13ANUA L. Wy nangmITan | wilnnu | n1sussgla MIRnUGIR
sWanedn/ Faneden dszaunisal MatsHLEaY A13138UsHIa | aAnenan | Andelnd | vinunia Ugidieu | wuasene
, Auns anfiafinn o P . .
nau . M3RARIY uay nIawilnu [n1sEinenie | mMAduIN | Havdilsans
M3fn Y NOANTIN | AAAINNITH Anou ZR N LSEUN)
MYy
Module: Airline Service
Management
819-307 7AITIN1TIANTT
sunfiunaznagniaasaanis
fiu 5((3)-3-9) 4 - - - - - - - 4
Module: Airport and Airlines
Strategy Management
2.2.2) ngardanmumuadla
819-308 N1 MULEUNH LAY
WRUANTNRIWINTTY agLfiEn
3((3)-0-6) v - - - - - - - -
Tourism Policy Planning and
Development
819-326 N1339ANN53NA
vianfigannsianazaai v - - - - - - v -

3((3)-0-6)
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nszmun'ﬁ'«i’ﬂn'ﬁﬁnmLﬁau‘.im’m'ﬁﬁ'un'liﬁ'mu (Work Integrated Learning : WIL)

nstinaud
N13ANUA L. Wy nangmITan | wilnnu | n1sussgla mMIAnU R
sWanedn/ Faneden dszaunisal MatsHLEaY A13138UsHIa | aAnenan | Andelnd | vinunia Ugidieu | wuasene
, Auns anfiafinn o P . .
nau . M3RARIY uay nIawilnu [n1sEinenie | mMAduIN | Havdilsans
M3fn Y NOANTIN | AAAINNITH Anou ZR N LSEUN)
MYy
Marine and Coastal Tourism
Business Management
819-327 N139ANIINNT
viaudieaideimuessy
3((3)-0-6) v - - - - - - v -
Cultural Tourism
Management
819-328 NNSASTULTUA LAY
PP RN IV E VR IR
Yiavifien 3((3)-0-6) v - - . . . . i v
Branding and Positioning for
Tourism Businesses
819-329 N13aaNLUULING
wazUszauniseiinriauifian v - - - - - - v v

3((3)-0-6)
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sWased/ Fasnadun

nszmun'ﬁ'«i’ﬂn'ﬁﬁnmLﬁau‘.im’m'ﬁﬁ'un'liﬁ'mu (Work Integrated Learning : WIL)

N13ANUA
dszaunisal
nau
M3fn

ANSISEUdEaY
AUNIS
YINIu

gnnafne

Asfnuud
Wy
A13l3EUINIa
N1IAARAIN
weFAnIIU
15719

NangmnITId
UNIINean
uay
gRAINNTTN

WUNIU
Analny
wIanwwnau
Anou

A13USIYLA
IunIa
MSANLANIE
ZR N

Uimu
AAFUIY

MIRnUGIR
YU
[ &
AavdlL3ang
LSEUN)

Service Design and the

Tourist Experience

819-332 N139ANITNNT
Viam“?imﬁmu 3((3)-0-6)
Community Based Tourism

Management

819-335 N19ad15adKkazN1saan
imslasasiaiaaiiu 3((2)-2-5)
Airline Reservation and

Ticketing

819-336 N1TLALNAIUNIAY
Waandnnistinserinadssina
3((2)-2-5)

Preparation for an
International Career in

Aviation
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nszmun'ﬁ'«i’ﬂn'ﬁﬁnmLﬁau‘.im’m'ﬁﬁ'un'liﬁ'mu (Work Integrated Learning : WIL)
MsANUN
N13ANUA L. Wy nangmITan | wilnnu | n1sussgla mMIAnU R
$isneie § a . | MIFaUEaY o N e . ” mon R
ELGERLRLVA DERL kL dssaunsel . - A3lEUivIa | amIngndy | Andelnd | viun3a UHusianu VR ENF ]
, Auns anfiafinn _ P . .
nau . N1SARRIN waz nIawilnu [n1sEinenie | mMAduIN | Havdilsans
Yy - . , . "
MIANEN NOANTIN | GRFAINNTIN Anau ALY FHUNO Y
MYy
819-342 N139ANITATNITULAY
tsavANluaan1siiv
3((3)-0-6) - - - - - - - 4 -
Airline Catering and
Beverage Management
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MANWIN 9 HayangNgAIzT (Module) lunangms

HAAWENITIS WS fianssu A|MIIALAE
SHH - 4321 (Module) | HUBAR ANadu1aYA3x (Module) * . L _
: ) 289%A3711 (Module) N15AANITIILIUS dsziiuna

Tuma 1 5((3)-3-9) | AMUINNquwasInsUf TR LY {L3EUFINIT0 1. AANISLSEUNTTAU . Uszifiuannaud
801-110 4A371N15lY nsldmalulatiasaunaniegsna | 1. aduisunuinzaanalulag aanquwuuld NAUNNE LAY
walulatiansauine unumaaninalulagansauinaly asaunalugana Usslaai naniAnuLiiugiu AanssalutuiEa
Lazdayalianis 9fia natlszynaldinalulad 28y Big Data, Cloud (case based-learning|  (Assignment and
Yiaufien A5dUNALUAITIIUTIN FALAL LAY Technology Waz Business TaaivuardalAll class attendance)
Module: Applications Apszhtayalugsia nsitAsea Analytics Tulanilagtiu AYNEAAAADIAUNTT | 2. AanssunAdautay
of IT and Data for Fayaauralnailawmuiuuanig 2. Mip3avilaniszuiana lHnalulat ANUNLILY
Tourism UfUR209a9ANTHATNNTINILNY AeadulUsunsulszulanamn A13HUNANINGINA (Quiz)

9fia natlszynaldinaluladissuu wazalsndmlun1sdtassh . AANTLILUNITA AU . Ussiliunanisydiiaus

fsaunAnfimans (GIS) \fia Ltazﬁmmﬁmﬂmﬁaﬁ’wm madfusnuuldann ns ANl daaihe

57U RUANAT LavilATIzd wuaInaUfiFaavavAnsuay fendiduiugiu \adaLaSuNARS o

Fayaldofiuiiiaaiuayugsia N153UHUTING (Scenario-based WATUINITAIUAIT

nanfien wurAnlunsas1aian 3. dnnaluladssuuansauine learning) laaANvURA Viaifian

Aafialaglfinaluladfdfiaiiiants
#amnugIne

The theoretical knowledge and
practical skills of using
information technology in

business; roles of information

AfiFERS (GIS) wnaduayY
geRariagLien

4. aduauulldunisaanuuy
nAndmsuladaadicie
safogUuuud Nunds was
sUuuUAIANYS

AanssulAfiAiny
anlaanuLAsagila
dsaunAnan iyl

gInanaaien

. AYINNITL3EUNITHAU

1AEN13YININISAY

(Presentation)

. nadgaudaianim

(Final examination)
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. - Do A - HAAWENIITEUS fianssu A8nsinuas
IWd - 4A371 (Module) | nulefinm A1a8UNHYATY (Module) _ . L. R
2897A3%1 (Module) N1FARNITLILUJ Usziliumna
technology in business; the 5. aanuulLdanIAInanugIu a9t gaauly
application of information (M3vdaua Tuaimas 1lala AaRsALAEdauny

technology for data collection,
storage, and analyses in
businesses; analyses of large
data to develop organizational
practices and business planning;
the application of a Geographic
Information System (GIS)
technology to aggregate, enrich,
and analyze spatial data to
support tourism business; the
concept of creating a digital
content using digital technology

for business communication

waziulad) 1aeldnsAn
Tnduafifieifiadadsy
NARAMTLATUSNIIAIUNNT
riauifien

Students are able to

1. Describe the Information
technology role in
business, the benefits of
Big Data, Cloud
Technology, and Business
Analytics in today's world.

2. Apply processing tools,
regarding word processors
and spreadsheets in
analyzing and interpreting
information for developing
organizational practices

and business planning

UIN1393Na 598
f\3anmaainauAns
vizaniaaeudl
\Aeadiaeiugsia
(Teaching by
integrating with

teachers).
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS
289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

3. Implement a Geographic

Information System (GIS)
technology to support the
tourism business

Explain graphic design
trends for social media
including color schemes,
backgrounds, and
typography.

Design basic digital content
(presentation, posters,
logos, and website) based
on social media graphics in
promoting tourism products

and services.

Tuma 2

801-222 7MIAINTLIU
A3ty an1ugsna
Module: Business
Finance and

Accounting

5((4)-2-9)

WAATLENNY N13TAYINNULITNMNY
AU UAAILIUNY TATIAFIaNEUYY

WATALATZAF A FAUAUNUADILTUN Y

qusaulyan1agsna A1sakUn

Usziandaya ssuunisauindnunas

dUNAAAY NISAIUIATNLEANSIAN

{L3EUEINIT0

1.

adunalAsyas Iz agLrad
WNUNUUIZANEIN 9 28y

g3fa

IAYIINILILUNTT
daulUU Case-
Based Learning
Wil Faulaiinla

FIENTUNIINITEIU

wuunAdau
N133LATIEATILY
NN UAIEIND
NTUNAUBLUIARA

ANSAANITWHRAY
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. R .. Lo _ HAAWENIITEUS flanssy Aen1sinuaz
IWd - 4A371 (Module) | nulefinm A1a8UNHYATY (Module) . e -
: ) 289%A371 (Module) N15AANITIILIUS dsziiuna
aauduniwd NI 2. nvinsasteyFuuuptazay 289§572UsELANAG VLN
MBgaAin RN o e waz naaavanIslddszian 9 wazidnladszian ‘
miuneld nMadariaaumg A 9 UAIWNAINULAZNIT nsUNLEUALUIAA
Unfuazouga madinnzinne g AWMy aLdasaLaY AANITNINNTLIY NTAINUNIANLEAY
mMutind n139AnIEuY N3 WA AuiyFuaznisiiu dmfanssunsisaus HAdWATIANANT
é’mm%ﬂu\mﬂ‘szmm maAasiie |, AuIAUNULATIUUITN HAUNSTIIUNGY Taeysannisiu
mmﬁlmlmﬁau maﬂsmﬁrumiﬁu N9g§3na \aduLaiuns anansdgaauly
AmANAUMTAU NIEAN g s et wanulAauiayauas an3fiALTaay

fa’mmﬂqma’mnsmmiu%mil,l,az
Yiaudien

Sources of funding; capital
budgeting; cost of capital; capital
structure and financial leverage;
business accounting cycle;
financial business transactions;
double-entry system and trial
balance; preparation of financial
statements; value-added and
income tax; interpretation of
financial ratio analysis; cost

classification; budgeting and

6. FAUNALIZNAUNITNIN

NINULATNNTAINY

Students are able to

1. Explain the financial
leverage of funding
sources in business.

2. Perform the double entry
system and trial balance of
business transactions.

3. Calculate the accounting
and financial-related

numerical figures.

afuselunguaag

"AANEN

UINN95309 wae
{Lde37ey Ma3a
Jusznaunislugsna

Avnenday
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. - Do A - HAAWENIITEUS fianssu A8nsinuas
JAH - 4A3U1 (Module) | viuEAR A1aduntYgAdnn (Module) . o R
: ) 289%A371 (Module) N15AANITIILIUS dsziiuna
variance analysis; appraisal of 4. Prepare business costs
financial investments; applications and budgets.
of cases in hospitality and 5. Prepare business financial
tourism industry reports.
6. Interpret the financial
performance and
investment.
Tuma 3 5((4)-2-9) | wwIRANIIIANITRAIATITINAS LA HiFauaunn 1. U3TENE 1. MINAdaUtas
801-223 %A3LINT foflu wualtiy woRinssuuasdana |1 druunuualtiy fdmag 2. NINANY (Quiz/Test)
RAIALATAIINLENLA \F9aN2a9gNAT AINARINIT AN amannIINUSMsluLEuY 3. mslddlanitdugn | 2. nMsdaudaideu
anAnZaanlunainlan 1#a usugela uaziszaunnsald lanfifimnuiiansasiunns | (Problem Based (Written Examination)
Module: Marketing AIAr TS WiauLAsaaiialunisAnen SamsAanauasiauaisesn | Leamning) 3. MUz fiunanui
and Consumer Lazn15ItATIEH 38nslde3auila A S ’ 3. MIAnUHUR NAURNNE
Insights in a Dynamic \FannawwazizeUsunalun1ssus 5 ;'Emf_ll,l,u’;ﬁﬂ nagnans (Practice learning) (Assignment/Homework

World

ANNADINITHALTAYALTIANT Y
gNAT NISWENIOIAATA N9
AAzRAATLAZNITUTUAIAUNIS
Wanuulaszaedawindaunig
NIRAIALULIUN2a9laN AN W2

]
a )

AUBNduErdnsunsUSEIIS
A

[l

v o v

n13gnNA" UANUS N1TRAA

AANITNTAANANTUEN LAY

'
v A (%

fluEiu wazn15AANITEaY LT

R

v

ananAINAAIMNAINITLAY

3

Re

(%

NUFIUN TR USTIND

s

1 [

wanENNWlUUIUNlan

Y

{2914

9

4. AITUAUNNIENU/
N5

5. M3L3EUFANEURIH
930/§\ 380y

6. NILILUFAILAULAY

Assessment)
4. NMIUszLEUIE9U

(Report Assessment)
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

anluild wazian1sunilarinienis
natnnanazavgInalulaniagiiu
Concepts of modern and
sustainable marketing
management; global market
trends and consumer behavior
and insights, needs, beliefs,
motivations and expected
experiences; data-rich business
environment analysis and tools;
disclosure of customer insights in
digital age through the use of
qualitative and quantitative
methods, tools and analytic
techniques grounded in advanced
theoretical perspectives; market
conditions forecast, competition
analysis; adaptation to an ever-
changing global digitalized market
environment; current business

best practices for customer

padauwIU T Afiaunse
dnaunlaflyminazdFui g
N15 MIUINITAITAAIA LAY
anffiAnduiiaaanuuy
wuIAngInalndkasIudany
AUNINENINGINA
szyiA3agila nailauag
wurAnmAluladidiunis
IANTsiaYatduangnAn uay
nmanandnlusld 1iants
ULaNaLNIAANINGINA LN
Uszanaliassanussnganalu
g0un1selsing ¢ Aviadas
funsdinnismainatiadadiy

wazdndzavgnAn

Students are able to

1.

Classify the different
hospitality industry trends
and challenges in the

global digitalized context
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS
289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

relationship management,
marketing automation and digital
marketing solutions for business

operations at present

that are deemed relevant
for successful marketing
management and customer
insights for the business
operations.

Demonstrate core
knowledge of modern,
sustainable marketing
concepts and strategies
and customer insights
management based on
consumers’ demands from
various cultural background
in the current global
context.

Examine business practices
and strategies regarding
customer insights and
marketing management for

formulating new business
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

ideas and cope with
potential business
challenges.

Identify different essential
tools, techniques,
information technology and
marketing automation for
obtaining new customer
insight to present
innovative business ideas.
Display moral and ethics to
specific situations
regarding sustainable
marketing management and

customer rights.

Tuma 4

803-104 7MIANT
WRIWNGINANIT
viagiignatedaiuuas

SuRAZay

5((4)-2-9)

UseTRuasiTmuInszaemswmund
fafiunaznisviaudias nanniseag

nsvavifisnateduiiusaziiinang
AIWRIUNTEaEiY (SDGs) NSRS

NANSETNUAIUNANTTIAGLHAEN

v

a

WLIEUEINIIN

a

1.

afunaUseiimnuiiuun
ANTUN UG DI FFIANTIN
AL LazNIIWEIEIA

'
£

€98

N19U99818 (Lecture)
n1safdsne
(Discussion)
Aanssulutuidauy

(In-class activities)

. NNIUszLUNEaaNN

wUunmdgau (Quiz)

. Uszifiumanisiany

Tauluzu3ay (Class

participation)
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. - Do A - HAAWENIITEUS fianssu A8nsinuas
I9d - A% (Module) | nulefin A1afunegA3za (Module) _ . L. R
2897A3%1 (Module) N1FARNITLILUJ Usziliumna
Module: Sustainable AMANAINI0TUNTTIANSU 2. afunanquANutun ASIFEUNITEAULUY | 3. UseliunagIun
and Responsible ANsnagieId@aad n1sliuvwazAand wansnaAuluuIunzavgsia Case study, NaunueluTuI Y

Tourism Business

Development

flofiu nagmaniugsfafidaiiu
nsviafinaateianuiuiingay
nsaaNIsNiNEInINIsafian
WaNN13EANTRILIAA DY
nMsAnmuuazfdialunissnnis
nsvianfigaatediiiu Aurinme
wazuuluulunswmuIng
vianfigauasnistuatiediiv
WaNITEUIIUNITIATizalan
The history and evolution of
sustainable development and
sustainable tourism; principle of
sustainable tourism and the
sustainable development goals
(SDGs); tourism impacts; tourism
planning and policy; carrying
capacity and overtourism; green
tourism; aviation and

sustainability; responsible tourism;

nsravLiien

3. afunauuIAATaINALNANIY
genafidufiu

4. g15Anunmmauulliyuag
Tamaduanuddiulugsia
msranfizanaznsiiv

5. ALATITRNANITNUNANRANT
vianifigauaznstudifisa
FawIndanLATHgAaLasdaAL

6. thnagmaniugsiafidaiiuan
I aliiulumumnsgu
NN IeLiisunazAIIN
AIAN ISR N FIUlAEIULEE

Students are able to

1. Explain the background
history and relationship of
tourism industry and

sustainable development.

Workshop Lag
Project-base
AMIANMIANAINBHTY

(Independent Study)

A28 RUBRIC
(Class assignments
using the RUBRIC
method)

. MsUsztiuRans

aflsneA83a
RUBRIC
(Presentation and
discussion using

RUBRIC method)

. MsUsstiuRanis

dtaualasainuaa
38 RUBRIC (Project
presentations using

RUBRIC method)
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

community based tourism;
tourism resources management;
environmental management
principles; monitoring and
indicators in sustainable tourism
management; the challenges in
sustainable development in
tourism and aviation; global code

of ethics for tourism

. Explain the different

applications of
sustainability theories in the

context of tourism business.

. Explain the concept of

sustainable business

strategies.

. Explore the main

sustainability challenges,
trends and opportunities in
tourism and aviation

business.

. Analyze the main impacts

of tourism and aviation on
the environment, economy

and society.

. Adopt sustainable business

strategy in order to meet
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Naansn1Saus flanssy Aen1sinuaz
SHH - 4321 (Module) | HUBAR A1agu1aYA3x (Module) * . L _
: ) 289%A371 (Module) N15AANITIILIUS dsziiuna
regulatory standard and
stakeholder expectations.
Tupa 5 5((3)-3-9) mmimmLﬁﬂmﬁmﬁ’quﬁnﬁu {L3EUaIN190 nNTUs3Ene (Lecture) | 1. Uszifiuannanud
819-203 %A% aaviinriaundias n1sdasssendng 1. e lalunuAananuazngug AMIANMIANAINBETY NAURNNE LAY
TARNAALAZNNS Smuassy dnvaafigasziansig g fRgrtaaiunisrinAusinla (Case study) Aanssuluduidauy
Inn1sUsTaUNTSOl LLi\ig\a‘Lﬂumsﬁamﬁm nsRadula waAnssuiinriagdias N3 n1sanlsng Individual/group
Nan1sviaaLfian wazgluuunwaAnssy wazdinns HaaN332nI TGN LAY (Discussion) assignment and in-
Module: Tourist ﬁamaﬁ’u@ﬂumni’muﬁimﬁumjmﬁ HANNITADINIT WU AanssulutuEey class activities)

Guiding and Tourism
Experience

Management

UsgANENIN tNANANITUITENH LA
Asnsiiludaaman nissuiiadu
gaunsaiiennaun n1sady
Uszauniseifia

Knowledge and understanding of
tourist behavior; intercultural
communication; different types of
tourists; motivations for travel;
decision-making and behavior
patterns; effectively communicate
with people from other cultures;

commentary techniques and how

Tnviaaifien
Usegnaldmnuidaameaysu
NSIANIINUNANTIY
Tnriaaifieauasnisdanis
sz musssiasuiady
foyruazaanuyinna
Uszifiudayaannunaasng 9
fifianuddadanasd
AnBAINgednsun1sILAzh
wennsalwualiiy (Scenario

analysis)

(In-class activities)
ASIFEUNITFAULLL
Case study,
Workshop Lag

Project-base

. flanssunmgaugay

ANUNLIEYU (Quiz)

L wuunadgaudanunia

(Final examination)

. Useiuwani1suiLaua

naAnlazaailihy
WL KA BT
LAZUINITATUNNS
Yiauifien
(Demonstration and

Oral examination)
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas
dsziiuna

to perform as a tour guide, deal

with difficult situations; create a

positive experience

4. unflaywinedungfnssuaa

nviauifien n13ananIsENnIN
SaussTy waznisufiaaly
guzlARLNAR
Haansfialunisaununvsa
fanianiy Laznneenis

ULt uiung

Students are able to

1.

Understand of key
concepts and theories
relevant to understanding
tourist behavior,
intercultural communication
and principles of tourist
guiding.

Apply managerial expertise
to tourist behavior and
intercultural management
to cope with concerns and

challenges.
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS
289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

3. Evaluate information from a
variety of sources with high
credibility and viability for
scenario analysis.

4. Solving pertaining to tourist
behaviors, intercultural
communication and tourist
guiding.

5. Communicate in

conversation with a specific

issue/ problem and good

teamwork skills.

Tuna 6

819-303 7MIAINT
§3nadmn1Irianiien
oL NFUN N
Module: Wellness
Tourism Business

Management

5((3)-3-9)

natAviauL g FudaLaSuganw
AN ELasIfla a1rIuka
Tnaunisiugnu nasnfiugsia
LaENIIANITFIUFINN Ngraned
\Aediagiunismaaiiaidedaiady
FUNIW ANNIATUFENINLATNTH
ang e

Wellness tourism market; physical

and mental wellbeing;

{L3EUEINIT0

1. a8U18NANNITNITANNIIEINA
msvia\w?iﬂu%\jq"amw

2. aFUNHULUIAANITAI LAY
FUNWLUUAIATIN
ﬂsxnauﬁaﬂﬁaaqwmw
TnneLazamla Tnguinng

WU wazn1siangytu

N19U99818 (Lecture)
n1saddsns
(Discussions)
VIAWAN® (Field-
trip)

IneNITULTEY
(Guest Speakers

Sessions)

1. Usziliuanaud
UAUNNIE LAY
AanssulutuEey
(Individual/ group
assignment)

2. nsgiAN®I (Case

Studies)
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS
289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

fundamental food and nutrition;
wellness business operations and
management, related laws to
wellness tourism, health literacy

and longevity

3. @5ANULANFNIAAN

HARAUALAZUINIIAIUFANIN
d1573lan1an19gInad
WNedauAugRaInNIINNIT

A daganIn

5. ALANEALWIAANINGIAAUAY

ngRNNaNALIgaIALNTT

A daganIn

Students are able to

1.

Explain the principles of
wellness tourism business
operations and
management.

Explain the holistic concept
of health promotion
including physical and
mental wellbeing, nutrition,
and longevity.

Differentiate wellness

products and services.

3. NIMAUNUTINTLU
ARFIANIINFUNIN
(Business Planning
in Wellness
Industry)

4. mMsdaulanania

(Final Examination)
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NAANINNTISEUS fianssu Aen1sinuaz
SHH - 4321 (Module) | HUBAR A1agu1aYA3x (Module) * . L _
: ) 289%A371 (Module) N15AANITIILIUS dsziiuna
4. Explore opportunities for
business in relation to the
wellness tourism industry.
5. Analyze business concepts
and relevant laws related to
wellness tourism.
Tupa 7 5((3)-3-9) | n13dAn1susEnLitanaznis {L3EUEINI90 NNSUITLNELAZNNT N3UsELdUNAIN
819-304 Aliun1sdaTsranfies wdadne | 1. aduranannis waliuh was aflsne (Lecture n1InAdal (Quiz)
FAITINTAANITTIND nsraufien nanNMILaTNIZLINNG ﬁﬁ'r*?i?m\mﬂﬂmﬂﬂums and Discussion) n13dau (Exam)
viaudien 209N199AN T B L UL RN DN é’mmsﬁqsﬁaﬁuﬁmuaxmﬁm AanssalufuEey NsUszliuNang
Module: Travel LAZANNAINUADINITAAY Fsvandian nanduinienis (In-class activities) ALHUN SN AUANE
Agency and Tour Wnriaaifien n1ssesianlusunsuiiag vanfies nsvaufinn was ANIALHUNTN AU Wasanan1saain
Operation Business N139ANIINTTAAN N1TIANTTU QT UssihufidadlianudAnlu Anwfiadianenis Wit (Assessment
Management LaznN13TANLTEn nseiun1sdanLfien S luwadad of a conducted
Travel agency and tour operation | 2. adunani1sAtiiveuzaugsia Faulaudulssifu field-trips that

administrations; tourism products;
principles and processes of
package tour management for
both foreign independent travelers
and group travelers; price setting

for tour packages; reservation

Faunuifisauasn1sani
Wien saudedianinun s
LANE1S ANTUIAITIU N195U
a9 N3RANUINEIAIUNNT
LAUNI WazARALLNUARN

WHMIY

fg o Aaauludu
13814 (Field trip to
demonstrate a tour
operation which is
normally

conducted.

students
conducted based
on the issues being
taught in the

class).
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

handling; handling problems
possibly occurred in travel and
tour service operations; and field

trip

3. AaNLUUAUMNAUNITIANIS

LWALNATITEINS U
LAUN A ASERATHNTIAgLTE

WUUNQN

4. AATARUNUNARANINNT

NaaieILazusNISAIUNIS

LAUNN

. lauauuAgInn1snuilauniluy

ASATIUINTUATUNNTLARN

kazU3NISULAEN

Students are able to

1. Explain principles, practices

and duties of personnel in
managing travel agency
business and tour operation,
tourism products, operation
of tour arrangements and
issues that need to be
emphasized in tour

operation.

Discussion topics
are centered on the
issues being taught
in the class as well
as aimed at
monitoring progress
through the learning

process).
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas
dsziiuna

2. Describe the operation of

travel agency business and
organizing tours, including
documentation
requirements,
administration, reservations,
travel consulting and
compensations of

employees.

. Design the process of

organizing tour packages for
both independent and group

travelers.

. Analyze cost of travel

products and travel

services.

. Propose how to deal with

problems in the operation of

travel and tour services.

Tuna 8

5((3)-3-9)

TURAUNITIALINTH IAEAITNaUTY

LASAAUDY BavaINLASANIUAYEA

{L3EUEINIT0

1.

NIIUITEE

(Lecture)

1.

n15dau (Exam)
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HAANSN1TISEuS fianssu Ainsihuas
SHH - 4321 (Module) | HUBAR A1agu1aYA3x (Module) * . L _

: ) 289%A371 (Module) N15AANITIILIUS dsziiuna
819-213 7A3711N13 UInsuazTuaNA1sE n13iulla . AFUNIENANNITLAZUUIAANIY n1sandse . MSANUANGY
ANLHUIIULSNN52AN wnnsal lidnAnsadaiuniaal ﬁqsﬁaﬂumsé’ﬂnﬁu‘%msﬁg\a (Discussion) (Group assignment)
danisiu Qnidu FuzaefAangraunsuaznig AARURULAzUULATaNTY ﬁanimnajﬂuﬁgu . ANSNAURNNE
Module: Airline puaglasasfithansriuiy ddwi UINITFUNTTE NIITANITLNG Bau NsEnUFUR EUAAA
Service Management fidAnAeafunisusnisuu TiAailu Feavfinngnuns anrunisaldnaadlu (Individual

\A3aadiu qﬂnssﬁmmsuum’%mﬁu wazA1sLAuLIeNERURLL Ay WaaiA3audi assignment)
ﬁgumaumsﬂﬁﬂ'ﬁmusluLﬂ'%'aﬂ‘ﬁulu AGHELE (Group activities) . ANSHFIUTINLAZANT
uwiagiuuing sruugUnaniuaznns | 2. adunedumaunisliuiniglu afusaluduiFeuy

SnwAnulasadeludiendiy waz
finwensdaansluiieativ
Passenger service procedures
before taking off, checking-in and
boarding procedures; passenger
service procedures after landing,
baggage service and baggage
claim; handling unforeseen
circumstances, delayed
passengers, illegal items brought
by passengers, sudden illness of
passengers; terminologies and

significance of in-flight service;

FLAUTUUINITAN 9] d1ATU

d18n19UuU

L4 [ |
. szyaUnIlANNUAANYE 9

YU T UBAZAUNAUNIT
UfiRuuluravd{umnng

1884

. LUAAIALNFUAIDURATIE

Gof 1
LURNIATY

. Fadslunisaunuinaailani

'
al

AN waznisyinauiuiiy

al

0

6. 1dHunFuNugIuaavszUY

AU F]‘llfﬂiﬂﬂﬂLau‘(ﬂ\i

(Class participation

and discussion)

. huunmdaad (310

LALNILA)

(Quizzes (verbal and

paper))

. MIUszluunun

duuR (Role play

assessment)
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

passenger equipment on an
aircraft; understand the service
flow in different service class;
identify the different safety
equipment on a flight and its
operation procedures;

communication skills on a flight

7. ysnsinalulagnisdumu
#ayanunaunisiFauii
“annviang

Students are able to

1. Explain principles and
business concepts of
managing both on ground
and in-flight services,
baggage service and
baggage claim; handling
unforeseen circumstances,
delayed passengers, illegal
items brought by
passengers, sudden illness
of passengers.

2. Explain the service flow in
different service class for
airlines.

3. ldentify the different safety

equipment on a flight and
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

its operation procedures in
a mock-up room.

Classify examples of
Dangerous Goods in
categories.

Communicate in
conversation with a specific
issue/ problem and good
teamwork skills.

Apply basic functions of a
Departure Control System.
Integrate data searching
technology from a variety

of learning sources.

Tuma 9

819-306 7MIAIAINY
Uaaanulunis
UHTHIIUNINAIUNTS

4y

5((3)-3-9)

é’ﬂwmuawml,azm@waﬂ N3

ANIUINUAIUANNL A AN LAY
ANNNUAGIUNISTUN AMNUaanny

LAZANUTUAMINIIUNLAZTNIAINTA

2a9dUINTU NITATIAFAUANY

Uaaafunaunsiiv nN1IRT98aU
AMNUADANEUULATAIT WA LY

{L3EUEINIT0

1. 28UNATIUASLAUALANIZLAY

LWBNAZDINITALHUITUAY
ANMNUADANLLAZAINNIUAY
Tunsiiv

2. afuneAEINUFIAIUILAINN

ATAINAIANUAULAZLAANTT

1. NNTUTIENe
(Lecture)

2. nsafdse
(Discussion)

3. Aanssungaluiu
138U NTRNUTH
aa1un1salanaadlu

1. n15dau (Exam)

2. NMSAMUANGH
(Group assignment)

3. NMTUAUNHE
NUYAAR
(Individual

assignment)
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

Module: Safety and
Security in Aviation

Operations

FnwAulaaanan1siuLaz LY
FnwAnNlaandunisiugniau
msmﬂuﬁua\iLLazmiﬁﬁuﬁuumm
gnidu nsdaudugliRnIsaiuas
auRne ngseiliauuazAu
fufingaunauguaniiisadaaiunns
Iy

Specifics and rationale of aviation
safety and security operations:
airport landside and airside
facility, safety and security; pre-
flight safety checks and security
searches; inflight safety and
security SOPs and SEPs;
emergency response and support;
incident and accident
investigations; regulatory and

manufacturers' responsibilities

Iy ANNlaaaNELazN13INEN
ANNUaanfY N1IMIIAFAU
ANulaaafunawnIsiuuay
NNIRTIAFALANNUABAABLU
\3aufiumuLEY SOPs was
SEPs

. ITUNTAIIAFAUAIN

UaaadunauwnsduLaznis
pIRdauANNlaanfuUUY
\3aufiumuLNY SOPs was
SEPs

. ysnainalulagnisdunu

183aNWNAINITLTEUSTN

“nannviane

° @ o aa
. UL UNUNG

. Fadsnwdunguatal

UszaNnann

Students are able to

1. Explain specifics and

rationale of aviation safety

and security operations.

vnulA3audiy (Group

activities)

4. MIAFUTINLATNT
afUselusu ey
(Class participation
and discussion)

5. wuunmadau (3131
LALNILAN)
(Quizzes (verbal and
paper))

6. N1sUsziivunun
duUR (Role play

assessment)
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

2. Explain airport landside and
airside facility, safety and
security; pre-fight safety
checks and security
searches; inflight safety and
security SOPs and SEPs.

3. ldentify pre-flight safety
checks and security
searches; inflight safety and
security SOPs and SEPs.

4. Integrate data searching
technology from a variety of
learning sources.

5. Work as a good teamwork.

6. Communicate effectively in

English.

Tuma 10
819-307 7MIAINT
IaNITAUINTULALNS

Andaavaanisiiv

5((3)-3-9)

“anNNIIUIRITAUINTU AR
AMNABnTITILAZEIEUInANY
dzadrnaadauIuiiu danNruAnIu
ngseiliaulaasan n13dANIS
surntulugiuegsnia usnisdanisg

{L3EUEINIT0

1. MAUANEYNIIIANITTINT LY
AMEMNITUNITTAYLTEN
ANNIAUGIAANITTULAY

UIAANITAANITAUINTY

ANSUTTENE
(Lectures)
Asaunuiaaulay

warluduiseu

1. NMsdaudalania
(Final exams)

2. hUUNAEaU (NALAY
NITAM)
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas

dsziiuna

Module: Airport and
Airlines Strategy

Management

msﬂﬁﬂ’ﬁmiﬁg\muunLLaxm\jmmﬂ
Fumaunsliuinmaglasaanay
\A3avaan ilgumaumu%ﬂﬁul,l,azﬁyu
wag dumaunsliuinaglagas
navavIan UINITAUNITE LAZNIIU
dun1se n1sanswg liAaElu
Hlatansanin Fenaviinngnunad
Jlagasuiun msiuilaansiuiu
2avg LAtFNS

Principles of airport management;
definitions of airport functions and
facilities; the overall regulatory
requirements; managing the
airport as a business; managing
the operations both landside and
airside; passenger service
procedures before taking off,
checking-in and boarding
procedures; passenger service
procedures after landing, baggage

service and baggage claim;

2. afunauwdIldugsnansivlu
fagiunazaunanlaadneging
INAIAYAFINNTTH

3. WENAINWANEIIZANTHAYA
dadglaintayaniun1sduAu
dayantanalulad

4. afunsnsdfnwluiucEay

a va

5. nFIAdal LL‘N’J‘Y]"I\ﬂﬂ{]U pILasna

gnsuavauniufiliag

6. ATUNELUIAANITUINNG
aum‘ﬁuslu'ﬁmﬂgmmu

7. Aanzhganagavanansiulu
UIUNFN ¢ ANHAINHRANE
aennsiiu

Students are able to

1. Determine business
management theories in the
tourism industry, knowledge
of aviation business and

airport management

concepts.

4.

(Online and in-class
Discussions)
ATHAUNNIENUNGN
(Group
Assignments)
InanITuLdey
(Guest speaker
sessions)
N3EAUA2LINDN
(Verbal exams)
nselAN®I (Case
studies)
nsfidausanluiu
IBEuLaznITanlne
(Class Participation

and discussions)

(Quizzes (verbal and

paper))

. NMTUAUNUIEUNJN

(Group

Assignments)

. ANsHEIUTIN UL

138ULaznNITanlIne
(Class participation

and discussions)

. MadLEUANaNLAY

nuyAAa (Group
and Individual

Presentations)
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I9d - 4A3%1 (Module)

AU R

A1aUaYAIET (Module)

HAAWENIITEUS

289%A371 (Module)

flanssy

NNSAANITTEUS

AENTIAnas
dsziiuna

handling unforeseen
circumstances, delayed
passengers, illegal items brought
by passengers; sudden illness of

passengers

. Explain current and future

trends in aviation business
by professional guest

speakers from industry.

. Distinguish information,

conclusions based on data,

via technology data search.

. lllustrate case studies

explained in classes.

. Investigate existing airport

practices and strategies.

. Explain various airport

management concepts.

. Analyze airline’s business in

different contexts from

various airlines.
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AANWIN 2 ATLEIEIYY / YAITIMINLWINI OBE

ANIRITIAN N [

GE1

GE2

GE2A

GE2B

GE3

GE4

mwm,azn'ﬁ?aiami

Language and Communication

LAANITERT MslszgnAndnatmdunge nianwnauiiansdaasiidanadas
AUUIUN

Communication concepts; applying English or other languages principles to

communicate in accordance with relevant contexts

AMSWRIUIANAA

Development of Thought

MM3AALBINTINZUAZAILAY

Logical and Numerical Reasoning

madensitayaifamivayulandilyn massyilamuazineuauiiadnnisilgm
UuRBHaLFIszIng

Formulating problems through data analysis; problem identification and

evidence-based problem solving

ATAALdaTEUY
Systematic Thinking
nsAauduliunay wuuANAa n1siansan Msidumsilunazasiusaziu

Step-wise thinking; mind map; cause and effect analysis

AsARRLUKTENAUNS

Entrepreneurial Mindset

ALATIEH AN INLIAZaNLR aunaIInnTan d WA alun1sananaui aliiusanis
Wasuwlag nM1319uEunsiuduyanalsd

Environmental analysis to identify opportunities; ideas for change management

to keep up with current situations; personal financial planning

nsldinaluladfdna

Digital Technology in Use
n1ssauimamaluladifivauasarsauineiianisdaans NMIRRILINILLALYINNLY
FINAU NYNAILLALATLFITUNINAIULATANTIUNA ANNFAIANIITING
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GE5

GE6

GE7

Literacy in digital and information technologies; work improvement and
teamwork skills; laws and ethics in the age of information technology; academic

honesty

JUN12TBIATIN

Holistic Well-being

NIQUAFINIILANATIN ATALARN N1 3R duAN MTUFufEfunsIAsukiy
aagdunuiiianisagsrufurinunaianuuansanaInrans

Maintaining holistic well-being, covering physical, mental, and social wellness;

adapting to social changes to live together in pluricultural societies

InFIEITNERAT N TN

Public Mind and Sustainable Development

wIARANIWRINTAT Y nsuAtlanldmuaaiunisal wwiadanisvinuselamdliiy
GOLEY

Sustainable development concepts; solving problems by maximizing benefits to

society

msUsumlA LI nuUNaTnaaalan

Adapting to the World's dynamics

n5ulE aundavaninuandanlan 19319 kANNSUS U ILR aaaNanITNUsE
ANNUIAADY

Global environmental change; addressing problems of environmental change

and adapting to it

wuEnR 383 lunNIARN NNl AnInendaaiaaIuAIuNs nangmIusulgumNLnun

NRIgIUNangnsll 2565 tvailladauwninAnw 9d 67 uauld au1sagauazidanay

el lunnaamunanlaniuladaagddnnisinenazuinnasuniaEaus

(https://gened.psu.ac.th/ge-structure-2567/4#)
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ANIAIALQANIE

1) neiu‘imf‘w'vuﬁ']u"m'v‘h‘w 38 nuEfin
1.1)  39UN15§3na 26 nulann

801-108  LAsugFanfifiagsia 3((3)-0-6)
Economics for Business
nanuanauAsugmManinalusziuganALazanaia Tnsdiaseiguaed guniu
ANE AN NTHER N1TUTlaALaznITRann neladssanaf n1snszanasiala
wazn13310u MnsdiAnwainniagsna
Principles and theory of both micro and macro level economics; analyzing the
demand, supply, and elasticity; production; consumption and markets; national
income; income distribution and unemployment; applications of cases in
business sector

NadNWENI5LauSuavs8341 (Course Learning Outcomes: CLO)

HL3HUENT0
1. aBunauuIAANILASHgAERSlUAIAGINT
2. i'am'mﬁ'mgjam\jLﬁswgﬁaﬁ\nﬁ\m%mmLLaxLﬁ\mmmwaﬂ'mLﬁuswu il
Usznaunisindulalugsna
3. AinsshaniunsaliAsegialdnussduganianazunaia laalinguiniesiu
LA ANH RS
4. M¥malulafiflaudaamanuififedasfuaniunisainiaiasugia
5. iusaufuauanlufiulaattufilssansainw

Students are able to
1. Explain economic concepts within the business sector.
2. Systematically collect both quantitative and qualitative economic data to
inform business decisions.
3. Analyze economic situations from both micro and macro perspectives using
economic theories.
4. Utilize technology to access and acquire knowledge related to economic

situations.

5. Collaborate effectively with team members.
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801-110

gadmnsiszgnilfinalulafiasaunauaiayaifianisvauifien 5((3)-3-9)
Module: Applications of IT and Data for Tourism

ANINaNgruasinuel fuRlunisldinaluladiansauinaAniugsna unuinaag
waluladiasaunalugaia nsdszgnalfinaluladiasaumealunissiusin daiiu
Lagiisgidayalugifia nsiiesgidayarunalngifawmuiwuanieljisaas
2IANILAZNNITINURUEGINY N1sdszanaldimalulatissuuasaumnagimans (GIS)
Wasiusin finAuAn wagiinmeiiayaifeiufiifasiuayugsiaraniian wuidn
lunsauilamaanalaslfinalulaifanaianisdaasmegsia

The theoretical knowledge and practical skills of using information technology
in business; roles of information technology in business; the application of
information technology for data collection, storage, and analyses in businesses;
analyses of large data to develop organizational practices and business
planning; the application of a Geographic Information System (GIS) technology
to aggregate, enrich, and analyze spatial data to support tourism business; the
concept of creating a digital content using digital technology for business

communication

NadNWsN15L3auSuass8341 (Course Learning Outcomes: CLO)

HL3HUEINT0

1. afusunuingaainaluladarsauimnealugsia Uszlagiaas Big Data, Cloud
Technology 4as Business Analytics Tulanilagiiu

2. 14iasauilansuszanawnatisaduldsunsulssnanaruasailsndnlunis
AianghLarianudayaiawmuiuuanilfifizacauAnsuazn1snnauunugine

3. ihmalulafiszuuasaumagiimans (GIS) iadusayugsiaviauifian

4. afunauualiunmsaanuuunafindmiulndeafifs sudesuuuud Funds was
SULUUFIANYS

5. aammmﬁamﬁ%ﬁaﬁyugm (Nsuvaua Wamas 1aln wazdulys) Tasldns@n

TadaafiAaNaduLdSUNA NN MALATUSNNTAIUNNTY AL

Students are able to

11 170

1. Describe the Information technology role in business, the benefits of Big
Data, Cloud Technology, and Business Analytics in today's world.

2. Apply processing tools, regarding word processors and spreadsheets in
analyzing and interpreting information for developing organizational practices
and business planning.

3. Implement a Geographic Information System (GIS) technology to support the

tourism business.



4. Explain graphic design trends for social media including color schemes,
backgrounds, and typography.
5. Design basic digital content (presentation, posters, logos, and website) based

on social media graphics in promoting tourism products and services.

801-222  gAdrINTiuNTUEyENn1ugsia 5((4)-2-9)
Module: Business Finance and Accounting
WAAWLEUNY N1ITATIINULSTINMNY FunUaaniuny Tasuaduiunuwazitnszi
dadiuAunuzatiunu wsaulydniegsna n1sduundssiandaya szuunis
autityFauazaunaaag nsAwInANFaNT AEaeUNINd nsFIaEyaARy
AN a1 A9ne wazmdEdumald madarienumnmaiafuazeuna Maiesgh
FeunNtd N13TANIAUNY N13TALASENGULIZNIA N133LATIZAAIAIINATA
wndau mMadssfiununltiuanufualunisaomu ndiAnwainaiAgnannIsung
USnsuacriaaifien
Sources of funding; capital budgeting; cost of capital; capital structure and
financial leverage; business accounting cycle; financial business transactions;
double-entry system and trial balance; preparation of financial statements;
value-added and income tax; interpretation of financial ratio analysis; cost
classification; budgeting and variance analysis; appraisal of financial
investments; applications of cases in hospitality and tourism industry

NadNWsNI5L38uSuags834n (Course Learning Outcomes: CLO)

HL3HUENT0

—h

. afunelAseai Nz asuraiuNUUIEIANEG 9 2augIna
. Ay nsasteyFuuupuaraunaaagnan1stadyssiansg o
. Awndayalzuaalazifsfulyduaznisiiy

. ANUIMANNULATIUUIENIMN19gINa

o A W N

. AAYIITIENIUNNINITEAY
6. AANKALIENAUNITNIINITEULATNITANNUY

Students are able to

—h

. Explain the financial leverage of funding sources in business.

. Perform the double entry system and trial balance of business transactions.
. Calculate the accounting and financial-related numerical figures.

. Prepare business costs and budgets.

. Prepare business financial reports.

o o~ WD

. Interpret the financial performance and investment.
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801-223

gaTN1InatakazAnNiEnlagnAndudnlunainlan 5((4)-2-9)
Module: Marketing and Consumer Insights in a Dynamic World
LaAnnITanInatafiuaiauazdufiu wualin wofnssuuasiayaifuinaas
anA1 ANMUARIN1T AMuLEa usegale wazlszaunisalianands wiauie3asiialu
mM3fnLaEn1sitATed 38nslfialasdaiiunmninuasdutunlunisiuiaay
FaunisuaziayaldudnaaugnAn Mswannsaifaln NMsatATIERALAgLATNIIUTUE?
funsilaauntlavaasdewindaunienisnaialuudunaaulanfana wuadfaaad
LR AAIRSUNISUTAISTANIIQNATTUN NS n1ananaanlud® wazifnisudilen
NINsAANARINazaugsnalulanilagiu

Concepts of modern and sustainable marketing management; global market
trends and consumer behavior and insights, needs, beliefs, motivations and
expected experiences; data-rich business environment analysis and tools;
disclosure of customer insights in digital age through the use of qualitative and
quantitative methods, tools and analytic techniques grounded in advanced
theoretical perspectives; market conditions forecast, competition analysis;
adaptation to an ever-changing global digitalized market environment; current
business best practices for customer relationship management, marketing

automation and digital marketing solutions for business operations at present

NadNWsNI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. Suunuualiy fifmnggaraivnssuuinisluuiunlaniifanufaadasiunis
IANIRaIALaciayaliuangnAlaavgIna

2. aBunELUIAA NagNsn1sdanIInIIRaafiiualauasduiiu wazn1sdnnisiaya
\BudngnAfifianudaunsuasiugiuneimussafiuanseduluuiunlanilagiiu
3. maaaauLLmﬂﬁﬂ’ﬁﬁmmmﬁwmLLﬁIﬂﬂmmuaxﬂ%’uﬂ;\jmi A13UINITNITRANA
uazgnifliAnduifiananuuuuwlAngsfalninazdufiafuanufinianiegsia

4. syyipiavila inaflauazuwiAninaluladdmiunisdnnisdayaldudngnAn uay
mMina1ndnluidd ian1siauauwIAanegsialnl

5. Uszgnaliassnussugsfaluaniunisalsing 9 AlRardaudunisianimainatin

futiuuazdniuaugnan

Students are able to

Wi 172

1. Classify the different hospitality industry trends and challenges in the global
digitalized context that are deemed relevant for successful marketing

management and customer insights for the business operations.



801-301

2. Demonstrate core knowledge of modern, sustainable marketing concepts and
strategies and customer insights management based on consumers’ demands
from various cultural background in the current global context.

3. Examine business practices and strategies regarding customer insights and
marketing management for formulating new business ideas and cope with
potential business challenges.

4. Identify different essential tools, techniques, information technology and
marketing automation for obtaining new customer insight to present innovative
business ideas.

5. Display moral and ethics to specific situations regarding sustainable

marketing management and customer rights.

ﬂ':n:uLfluQ’ﬂ']LLazn'ﬁa‘i’mn']su‘%msqﬂmns 3((3)-0-6)
Leadership and People Management

‘Y]E]‘i:lf]'L‘ﬁya\ilﬁuLLaxLLu’JﬂﬁﬂJﬁsluﬂ’ﬁLﬂuBEﬁ’] HinwrN1sUFAUNUSITRINYAAE AN
nannnanglufivineuf dnasatmusssuaAnsuasinansemusanisuinisyaaing
N13AALEaN N1TRNAUTHLATWRININTNGIY KaZNITINIWNULR an15LUE auwlag
nquiinsausegela wuiAalumsaiieiin azgurfuiunanalFiBenu waznis
fsesnmnidenanisufiReuiig

Basic theories and practices in leadership; interpersonal skills; workplace
diversity and its effect on organizational culture and managing people in
selection, employee training and development, planning for changes; motivation
theories; team-building concepts; performance leadership; maintaining high

performance

NadNWsN1I5LSauSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. a%mﬂ'ﬂqwﬁmmLﬂuﬁﬁmammﬂﬁﬂ’muqmm‘vmsmmsu‘%mil,l,axmivia\jL‘ﬁm
2. UszgnAunIAANIsIANIININgInsyAnalun1sitATIzAUsz AUTlnn

3. dtauanumenisuAlalugsianisuinisuagnisriaviiien

4. aRUNELUINIINTE AT TRNassHT IR LA auTaT waswU LR R B fssndny

AUNTAnaunaInviane

Students are able to

1. Explain the leadership theories and its practices in the hospitality and tourism
industry.

2. Apply the concepts of HRM to analyze scenario/case problems.
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801-321

3. Propose possible solutions in hospitality and tourism business.
4. Describe the application of intercultural communication both in face-to-face

and online with people from diverse backgrounds.

AFBUATUINNTTUINANITITIRIHRAZATYIAN L8N 3((3)-0-6)
Research and Innovation for Hotel and Tourism

[N

LAR ANNEAY 38n1939elugsia nsuinisuaznisrialfien AduiEeananiwuas
W@alFNN nsinuailyni 2aULamn15398 N1Taantuusetiauisivg n1snInua
nauilszEng nagusaatie nsiiudaya n1s3tATzRLaznslsztanalagldnan
a0A nsafUsiana nistEuauuINIInIsinidaluauiAnuazn1sUszynA3Ian193 3
anmuuinnssulugsianisuinisuagnisriaoiiien

Concepts, importance and techniques of business, hospitality and tourism
research; quantitative and qualitative research; problem identification and
definition; research design; population and sampling; data collection; statistical
analysis; future research implications and application of research for innovation

in hospitality and tourism

NadNWsNI5L3auSuags834n (Course Learning Outcomes: CLO)

HL3HUEINT0

. ABUNENANNIINISALINANITUAT LA AL TEN AL AYIUAR Y

]
aacd a

Anehtayalgugialaadafiiiaaiag

—h

- AnliunIsuITeAAdaedugIna N1slelsNwazn1sagLied

AoWODN

. WLduadalaualATIUITE LAZINENIWITH A LA AN G

5. Uftifsmunanasseussun1sidaluuyud

Students are able to
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1. Explain key principles of conducting research and elements of research
design.

2. Analyze primary data by using relevant statistical and data analysis
techniques and program.

3. Produce research projects that are related to business, hospitality and
tourism industries.

4. Present research ideas, research proposal and report in English.

5. Follow ethics in social science research when conducting research project.



802-110

nslsausuuazmsviaafiaaiaedu 2((2)-0-4)
Introduction to Hotel and Tourism

wualifuuasfiAmiagmannnssy avAdsznauluniswmuinisvaud aaldlseau
ANdNSe nARSnIsranfins nMsusnisuasdnuelianisfilanLan wsINaay
aRaINIINITILIN N1TANTUULKUNA auTUAIundIkazhNunLltIY N3
Fifiunusuatvisuaziadauiy aliuargsiaiduduiaiuganin Tud 20as3inuan
Nufivandian matinmgundurianfion nssufiveugsiainfisiuasfuny
Fminalusunsunisviagiien

Industry trends and directions; components of successful tourism development;
tourism products; hospitality and its distinctive characteristics; overview of hotel
industry; front office and housekeeping operations; food and beverage
operations; spa and wellness; MICE, Tourism Area Life Cycle; destination

analysis; tour operators and travel agents

NadNWsN15L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. afdsaaniunianiilagiivaavgsianisusnisuasranifisauaswansenusialy
JLAUZALAaTUIUER

2. aBunamudALazauAlsznauaaugInanIsuInITUALNITTadLTEN

3. srynAduid Ay wianunuammihilugsfanisuinisuazniavaaiiien

4. afunsiledufidunansznuragsfianisuinisuaznisnaunfiaalasliiadaiiaf

LHNNCHN

Students are able to

1. Discuss the current situation of the local and international tourism &
hospitality industry with its impacts nationwide and worldwide.

2. Explain the importance and components of the hospitality and tourism
industry.

3. Identify key sectors and their roles in the hospitality and tourism industry.
4. Explain the factors which impact the industry performance by using

appropriate tools.
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1.2)
812-111

FIMNINDINAH 12 HUIEAR
mmé’anqmﬁﬂn'ﬁauﬂmé'm%'un']su‘%n'ﬁuazn'mimLﬁm 3((3)-0-6)
Conversational English for Hospitality and Tourism
‘Ll‘nau"nmLLaxmimm‘ﬁLﬁmﬁa\jﬁ'umiu%mil,l,axmivia\jL‘ﬁm mi'ﬂnmm‘ml,azma
Hefsjaiiumnuiitlaruusssuiiaunedonunasnguinviaofias nsadunanagly
Fayainriaaifitranyuuasaasfunuuivnranfisauagniineulsousy

Dialogue and conversation related to hospitality and tourism; speaking and
listening practice focused on understanding the social customs of information
tourists; explaining and giving tourist information from the perspective of a tour

agent staff and hotel staff

NadNWsN15L3auSuags834n (Course Learning Outcomes: CLO)

HL3EUaNN90

1. ldinwen1sFa a1 aunqEnan1su3NITLazN1IaaLen
2. Fad1slAnauN MU FNAUYNY A AEAATA da1Un1TainTedIAN SAUTINNT
FA1INITUUETTN

3. Faansinwen1snanaznisilaadneiula

Students are able to

812-312

1. Apply communicative functions in tourism contexts.
2. Interact with international tourists appropriately in various social
circumstances, including cultural communication.

3. Communicate with confidence in speaking and listening.

AMdunqasIgInsaInIuaIuLazidau 3((3)-0-6)
Academic English for Reading and Writing
mMafinnuinuen1saulaznndsunimasngy nMsvianuinlaunanuialiuag
UNAMNIAINITALINE N1TEIUITIUNTTN NI1TTNLALNITLTEUAIWIAIN Y LA
Fmnansiiathunlfluideinnns asidaudnduasussanynsy

Reinforcement of reading and writing skills; development of understanding
general articles and simple academic articles; reading literature; crafting and
writing academic English, in order to use in academic contexts; citation and

bibliography

NadNWENI5L8uSuass8341 (Course Learning Outcomes: CLO)

HL3HUENT0
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1. AirnzAazagllannudAgaasunanuiliuazunanuiznisagnedng

2. @auunanuniliuasunanuidzinisadiaiialdattegniiaaniunan lansal



3. 1daud1dunazussnnynIulagneay

4. MdwalulaglunisduAudayaainunaasg 9

Students are able to

812-316

1. Analyze and summarize the significance of general articles and simple
academic articles.

2. Write general and academic articles grammatically.

3. Write accurate citations and bibliography.

4. Utilize technology to retrieve information from various sources.

LN ANUNTaNFInSUNIsdaulnda 3((3)-0-6)
TOEIC Preparation

NNTLA3ANAANUNTANE NI UNIINAFAUATMIAINE M (TOEIC) Wi an1s8agssza
i dundnAnun 3501358 aanaii ansiiaus nnwdunquattugneausa
LUUNAFAULANIELAZNISANUGUR Usznaudianisilunaznisaruainusunid and
289 TOEIC manumunazindunanhannsaizasnwadungey AMANTLazinwens
daansrialy

Preparation for the Test of English for International Communication (TOEIC) for
students; active communicative approach to learning English with practice tests
including the listening and the reading components; review and practice of

English grammar, vocabulary, and general communication skills

NadNWsN15LSauSuags834n (Course Learning Outcomes: CLO)

HL3EUaNN9D

1. adunalAsaasng N15kEaan wasAzkUUaun1Sdau TOEIC

2. UszynsnaiianisvirdagaufiSauluduisauinldlunisaau TOEIC a3y

Students are able to

1. Explain the structure, timing, and scoring of the TOEIC exam.

2. Apply test-taking techniques learnt in class to the actual TOEIC exam.
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812-412

mmé’anqquﬁm‘fueja 3((3)-0-6)
Advanced Business English

ANFWT dwau wazgtuuunisidauaanunagsfasuuiunieniswazldidunianis
NSLTHUAATINNEGING AANUNLFAUAINTAYALAZAANUILNAUNAY AANUILTDALTEIY
LAZAAVNIEFAAUTUL AT AT UU AARNIBLAUAAIARUATILAZUINNT AARNH LT QY
ANAULUFAIANNEUR AANNIBUAAYAMULTETY AARUILLTATANLAUAN WA
AARULUFAIANUTA TN

Vocabulary, expressions, and styles of both formal and informal business
correspondence; writing business letters; inquiry and reply letters; claim and
adjustment letters; sales letter and invitations; congratulations letter;

condolences letter; appreciation letter; apology letter

NadNWENI5LSauSuass834n (Course Learning Outcomes: CLO)

HL3EUaNN90

1. A Amuazduintugelunmsdamauaziasaniegsia

2. agunelasvaivlunisidavaanuieniegsnalugduuusig 9

3. Wawaavunalanauniegsfalusluuusie q lagndaamiulaseaitauasvan
Taennsalnnwndungw

4. agthilaamuravannanangsialugduuusing q

5. agunedandsszialunisidauannunaniugsng

Students are able to
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1. Memorize advanced vocabulary and idioms in business communication and
negotiation.

2. Explain the structure of writing business letters in various formats.

3. Write business correspondence in various formats correctly, following the
structure and grammar rules of the English language.

4. Summarize the content of business letters in various formats.

5. Explain the precautions in writing a business letter.



2) ngNITIawIluAY 45 nuEfin
2.1) A uan1zivAY 18 nuafim

803-104 zgm’)mmsﬁ'mmqiﬁamsviaaL'ﬁ'matimrfi’aﬁuuaz%’uﬁﬂﬁﬂu 5((4)-2-9)
Module: Sustainable and Responsible Tourism Business Development
UsgifnasdiTmunniszasnanmundisaiuuaznsraniiss ndnn1szasnisraifien
ael i WLAZLTNI AN EAISWRIUNT S uiiW (SDGS) N33 ANITNANIZNUAIUNTS
viaufiad AuaIn1saluni1ssausy nsvanfiaadilies nstiusazarnudaiiv
nagnanugsiafitufiu nsvanfignatefianuiufingay nsdanisninainsnis
raufitandnnssanisiauandan n1sinmuwasiiialunisdanisnisrafien
agnafuEiu Auimasazuualialun1swauansvaafisanasnistivattadadiv
nanasIEIuIIINMITiaaifiealan
The history and evolution of sustainable development and sustainable tourism;
principle of sustainable tourism and the sustainable development goals (SDGs);
tourism impacts; tourism planning and policy; carrying capacity and
overtourism; green tourism; aviation and sustainability; responsible tourism;
community based tourism; tourism resources management; environmental
management principles; monitoring and indicators in sustainable tourism
management; the challenges in sustainable development in tourism and
aviation; global code of ethics for tourism

NadNWsNI5L3auSuavs834n (Course Learning Outcomes: CLO)

1. adunausziianuduun AnuduRusaagRaInnIsuNITias it LazN IR AU

i
2. a%mmqwﬁmm%ﬁuﬁmeﬁiﬁaﬁuluu%Uﬂﬂaaqsﬁanﬁivia\jL“?'im
3. afunauuIAnIAdNaYNANugsAaTidatiy
4. dr9raenuriimeuulinuatlanmaduanuduiiulugsianisiaafisauaznns
fu
5. AiasgfinansenundnaaunisvaaifisduaznisiiuiifisafouindaniAsugianas
GRH
6. thnagnanugsaafideiuinlfidaldiiulumuuinsgrumungsefounazaay
AIATIvag HaulAaIULEY
Students are able to
1. Explain the background history and relationship of tourism industry and
sustainable development.
2. Explain the different applications of sustainability theories in the context of

tourism business.
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803-105

3. Explain the concept of sustainable business strategies.

4 . Explore the main sustainability challenges, trends and opportunities in
tourism and aviation business.

5. Analyze the main impacts of tourism and aviation on the environment,
economy and society.

6. Adopt a sustainable business strategy in order to meet regulatory standards

and stakeholder expectations.

nstiuiiiausu 3((3)-0-6)
Introduction to Aviation

AMuiALIfugRaMnTsNNI Ty mmiﬁyugﬁuﬁa\jm%'a\aﬁu sunfiunagiiieadu
nsaiuauzavaanisiunasauinin Ussifianuiuunzangnainnssuasnis
Tu duniuuazn1IAILANNITATIAININANNA

Knowledge of aviation industry; basic knowledge of airplanes, airports and
flight, usage of airline and airport operations; the history of airline industry,

airport and air traffic control

NadNWsN15L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUEINT0

1. aBunanguinisdanisgsialugmavnssunisvandien mug wuaAngsfanis
fiuiiinusiu

2. adussuuildugsfianisiiuluilagiunazauianainnisduaiuwaluazisauiann
Inannsiiaaninainniagnannssunisliv

3. afUnan TN ANNAAYEIgRETNIINAsTuAagsAariaulfin

4. Wmalulaflunmsifiununudaygaanunasdauiinainnats diunisiiiaua

5. AS9AALIa1 AMNSURATAUTWINULALAISTNUN LASUNALANNE

Students are able to

11 180

1. Explain business management theories in the tourism industry, knowledge of
basic aviation business concepts.

2. Discuss current and future trends in aviation business by interviewing and
learning from professional guest speakers from aviation industry.

3. Explain the overview and importance of the aviation industry towards tourism
industry.

4. Use technology for collecting the data from various learning sources through
presentation.

5. Demonstrate punctuality, responsibility, assignment, and homework.



803-201 ﬂizLﬁus"maﬂ'ﬂ’luqma'mnswmivimLﬁmuazmsﬁu 3((3)-0-6)
Contemporary Issues in the Tourism and Aviation Industry
Uszifuse 9 fdnansenusagnainnIsunivauii gauazgnainnssunisiu
maienghilamlagldnagniinainnaiauazuuaniannaanian nsaflsauas
msfimnuanuiyufiuanfeiulaafandnnisiiameiadiefifansanin nagns
nmfnfula wasnsuitlyniadneasiedssa
Contemporary issues affecting the tourism and aviation industry; exploration of
issues utilizing various strategies and multi-disciplinary approach; discussion
and interpretation of multiple perspectives with an emphasis on critical thinking;
strategic decision-making and the formulation of innovative solutions

NadNWENI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0
1. afuanannis Usaan uwuifa wuaUfus LLaxLLmIﬁuﬂaqﬂ’uﬁLﬁmﬁa\jﬁ’u
Usstausuaialugnamnssunisraifisauazgnaivnssunisiiu
2. Mip3nuflafugiuuaz/mialusunsudandwrsuasinaluladasauinalunis

dnauasuIAakazIsunlymdniusmanuuaznisiiauansdifnusng

]
a o

3. AnLdudtaszratuiiuszuulaanisiauanuiAnnazdsuiilyrniniugsiad

FULABANNALAZASNFIIALTINAYNGS

4. ysannsmnuiuaziayatfsafuaniunisaifidsunacuasssfusauaiialy

qMﬁ’]‘ﬁﬂiiuﬂ’]i“fiﬂ\jLﬁil’JLLaxqmﬁ’mﬂiiuﬂ’ﬁﬁu

5. LAAINAANTINAMNATIAALIAT AMNSURATELIILLANSTUA A uNaunIY
Students are able to

1. Articulate principles, philosophy, concepts, practices and current trends

regarding contemporary issues in tourism and aviation industry.

2. Use basic tools and/ or software program and information technology for

presenting ideas and solutions for group case study reports and presentations.

3. Think systematically and analytically by proposing reasonable and creative

and strategic business ideas and solutions.

4. Integrate knowledge and information regarding the changing circumstances

and contemporary issues in the tourism and aviation industry.

5. Demonstrate punctuality, responsibility, assignment, and homework.
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803-304

qiﬁamsﬁﬂmﬁmaméﬂﬁwuazmuflué’ﬂiznaumi 3((3)-0-6)
Tourism Business Entrepreneurship and Start-ups
n1safeianAanazgsianisvanfisiauianatonazauiatay nsudeiuLae
guassAravUsznaunsisniauazgsianisvanfisnauiatay finwen1sdnnisi
1y faduanudnsa madaulunagsia nsussifiunansanfiueuuaznisin
AULEE

Establishing of a small and medium enterprise (SME) in the tourism business;
challenges faced by small and medium business entrepreneurs; essential
managerial skills; critical success factors; writing business model; business

performance appraisal and risk assessment

NadNWsN1I5L3auSuass8341 (Course Learning Outcomes: CLO)

HL3HUENT0

1. szyLwunWani (Pain point) NugshakazAmAITIUILEUS
2. adunauuIAAnANZauN1sYingsAaaaIInan

3. vilasvaugsnasuusiiunauidagsivauiasadulasey

Students are able to

803-307

1. Identify business pain point and value proposition.
2. Explain key concept of conducting business start-up.
3. Establish start-up business project from the preliminary stage until

completion.

nsanwuUUNARA TN sYaafienfiaseasse 2((1)-2-3)
Creative Travel Product Design
ANMIWmUINIHEININ1THanfisauasiudiiiantsnanfian iAsugRaasieassa
LAz AFIMNTINNITN AR 87 NTEUIUNITAALBIAANLUY N195EYLAYIIATIEAIEY
nagnafuasAlsznauluniswauIuIRNIsuNERA

Principle of tourism resources, tourism products development; creative
economy, tourism industry; design thinking process; identification and analysis

of the strategic elements of new and existing product innovation

NadNWEN1I5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUEINT0

11 182

1. adunamnudnlalungued nszuiunis waznsufimnunisAaidaaanuuy law
WIUHARAN7NTTIaLTiE?
2. JATzAlszAUNINITANgNAEIRSUNsAaNUUUNARAMANISTI LT

3. UszgnAnszuIunIsAaLGuaanuuULNaWWINARA uAN1sYiaaLfian



4. szypanuiimMawazlamaganuduiivlunisaanuuunanduanisviagdian
5. WIWILWIAANSAaNLUUNARA N1 aufigaatutiiulaayaidufinisanszau

Uszaunisalaaugnan

Students are able to

803-401

1. Explain a detailed understanding of design thinking theory, process, and
practices, with a focus on tourism product.

2. Analyze the customer experience for designing tourism product.

3. Apply design thinking process into the development of tourism product.

4. |dentify challenges and opportunities for sustainable tourism product design.
5. Develop a sustainable tourism product design idea with a focus on enhancing

customer experience.

Iaﬁaﬁnéuazmsﬁ'mmsvimiﬁqﬂmueiw%’unﬁﬁmLﬁﬂ'JLLazmiﬂu 2((2)-0-4)
Logistics and Supply Chain Management for Tourism and Aviation
AMuFURUFIEnInTaudetugRaIvnsIuNIianfien uazgnannIsun1siuy
n1sdansraaldguniunaznissiiunulugnaimnssunisnaniiisauaznisiu
unumaasnisaudelun1sudnisdanisnisiiunitszaninviaadies nislnaiauaas
Fuduinisuaziayanislunianisvanfiaauaznisiiu 38n1saduniuaaunis
audatsziansing 9 duldun nsaudeniaunnIeuILaENIeaInIa AMNENIgEIY
N15AUAIFUAT UTLLAUNIIATIUNITTANTITUAZANTAAIAFIRIUNITUSNITNITAUEN
FduMIIANIIHYaldg NI

The relationship between logistics, tourism and aviation industry; supply chain
management and operations of tourism and aviation; role of logistics in the
movement management of tourists; flow of goods, services, and information
within tourism and aviation sectors; the operation of the various transportation
modes, issues related to management and marketing of logistics and tourism

supply chain

NadNWsN1I5L3auSuavs834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. aBunsuwrAnaaanisdnnisladafinduasrianldguniuluniansvanfisauaznis
fiu Tadafindnasunaunanfias nsaudouazniasdaniadeiuil uazdssifud
\Aardasiunisdnnisuaznisnainzauladafinduasranldguniunianfiaauas
nsiu

2. ihAnuisuladafindnisraifisanaznisianisiagldgunululflunisafusie

TuduisaUkazNI5AAYINTASIINY
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3. ldmnuiamlaiafindnisviaaiias nrsauduiianisviauniiias uazviaaldguniu
nsvaafigaiiaaianisaiuualiuuazauiAnagg AFINNITUNNTaNLTE?
4. UHUBmUNANRINATTAIUTINEINALAY UNWTO

5. LEAIWHANTINANATIFIALIAT ANFURALA LN ULAZNNTTNUN [ASUNAURNE

Students are able to

1. Explain the concept of logistics and supply chain management in tourism
and aviation study, logistics of tourist destinations, transport and spatial
management and issues related to management and marketing of logistics and
tourism and aviation supply chain.

2. Implement knowledge of tourism logistics and supply chain management to
class discussion and term project.

3. Apply the knowledge of tourism logistics, tourism transportation and tourism
supply chain to forecast the tourism industry trend and future.

4. Follow UNWTO Global Code of Ethics conditions.

5. Demonstrate punctuality, responsibility, assignment, and homework.

naxdzIeNIEiaan 27 nuaefn

2.2.1) naudmANNaulalanie 15 niaefin

IaglAdnAnwiaannguimeanyaulaaniglungulangunia 1 nau (15 nulefin) sasiallil

1. n1saamsnisviavfiganaznmsiugusenaunissshariauiien

(Tourism Management and Tourism Business Entrepreneurship)

819-203

111 184

‘zgﬂ")mﬁ'ﬂQmﬁﬁLLazmsé'mn'lsﬂszaun'lsnjwmmiviaaLﬁm 5((3)-3-9)
Module: Tourist Guiding and Tourism Experience Management
AuFAnuinlalRsafungfinssuaninvaaifian nsdaanssenineTmusssy
Unraaifardsziansng 9 wsegelalunisaaiiien madedulaazzuuuungfingsy
wariinnsdamstugauanimusssnduatiefitsedniain mallansussenauas
FEnsdludaamead mafufiafuanumsaifisandiuin msasalszaunisoifia
Knowledge and understanding of tourist behavior; intercultural communication;
different types of tourists; motivations for travel; decision-making and behavior
patterns; effectively communicate with people from other cultures; commentary
techniques and how to perform as a tour guide, deal with difficult situations;

create a positive experience



NadNWsNI5L38uSuass8341 (Course Learning Outcomes: CLO)

HL3HUENT0

1. W lalusuaRandnuasnquifiAaadaudunisvinannadinlangfinssuinviaaidias
N5ADA13IENINTRNGIIN LasndnnIsaaunsuuzinTnTiaudien

2. ﬂszqnﬁlﬁmwm%mmmﬁ'}umsé’ﬂmsﬁquﬁnimﬂ’nﬁa\nﬁmu,azmif{'fﬂmi
sz musssuiasuiaduilyriuasanuvionie

3. Uszifiutayaainunausng q Adaruindadauasddnaningudiniunis
JAs1erinennsaluwaliiy (Scenario analysis)

4. witlnAeafungfinssuzaginviaaiisn n1sdaassenineTmuessy wasn1sin
Walugugdapnard

al

5. Fadshalunsaunuiniatlanianis wasrinwenisvinauiluiiung

Students are able to

819-303

1. Understand of key concepts and theories relevant to understanding tourist
behavior, intercultural communication and principles of tourist guiding.

2. Apply managerial expertise to tourist behavior and intercultural management
to cope with concerns and challenges.

3. Evaluate information from a variety of sources with high credibility and
viability for scenario analysis.

4. Solving pertaining to tourist behaviors, intercultural communication and
tourist guiding.

5. Communicate in conversation with a specific issue/ problem and good

teamwork skills.

‘zgﬂ")mmsé'ﬂn'ﬁqsﬁaﬁﬂmﬁmL‘z"i\aéma'%uqﬂmw 5((3)-3-9)
Module: Wellness Tourism Business Management
nanaviagifisadedaidiuganin guaameumenazinle amuaglnguinisiugiu
N13ALIUgIAALAZNITTANITAIUFEAW ngnaefitAaadasiunisviauifiaaide
AILFAINFUNIN AMNFAUFENINRAZNITHAYEHY

Wellness tourism market; physical and mental wellbeing; fundamental food and
nutrition; wellness business operations and management, related laws to

wellness tourism, health literacy and longevity

NadNWENI5L3auSuass8341 (Course Learning Outcomes: CLO)

HL3HUENT0

1. 2FU18MANNIINITAANITTINANTITN AL T AN N
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2. aFUNEUWIAANTRILASNFININUUUAGATIN Usenaume3auganInsaniauay
3nla Tnauanisfiugiu waznsfiangfiu

3. #319ANULANFINDIHA RN UALATUINISATUFININ

4. ralamanugsiafiifandastugnamnssunisvianfieadaganin

5. JAnNzhRkUIAANINgINAkAzNgRINefiAEdavAunTsTianfigdFeganin

Students are able to

819-304

1. Explain the principles of wellness tourism business operations and
management.

2. Explain the holistic concept of health promotion, including physical and
mental well-being, nutrition, and longevity.

3. Differentiate wellness products and services.

4. Explore opportunities for business in relation to the wellness tourism industry.

5. Analyze business concepts and relevant laws related to wellness tourism.

gadrnsdanisgsiaviaaiiien 5((3)-3-9)
Module: Travel Agency and Tour Operation Business Management
n3dansusENLfizauazn1sanfiun1sdaiasianfisn ndadurinisvaadian
HENNITHATNTEUIUAITADINITTANITUNTA EI WU LRI LA AN AN F BN ST BN
dnriaudizs n1siasalusunsuiiag mMsdanisnisaas Madanisilanrn waznsdn
Yndien

Travel agency and tour operation administrations; tourism products; principles
and processes of package tour management for both foreign independent
travelers and group travelers; price setting for tour packages; reservation
handling; handling problems possibly occurred in travel and tour service

operations; and field trip

NadNWsNI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

111 186

1. aBunendnns LUFUE wasminfizasyanainslunisdanisgsfiadnifisauas
n3daasraunfien nEadurinienisraniias nssadiien wazussAudi ool
AnudAalunsaiunmssauiien

2. aBunamsdiunuaaegsfafunuinfisanaznisdaiuien saubedadinun
AIULANEIT N1TUTAITIIU N19TURAY N1TIAAIUTAMIAIUNITLAUNIY LAY
ANRALLNUZDINT NI

[
v @
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5. t@uanuAgaamnuilanilunisanfiveuaiunsiauntanazusnisdnie

ANTNANENEALATLSNITAIUAITLAUNN

Students are able to

1. Explain principles, practices and duties of personnel in managing travel
agency business and tour operation, tourism products, operation of tour
arrangements and issues that need to be emphasized in tour operation.

2. Describe the operation of travel agency business and organizing tours,
including documentation requirements, administration, reservations, travel
consulting and compensations of employees.

3. Design the process of organizing tour packages for both independent and
group travelers.

4. Analyze cost of travel products and travel services.

5. Propose how to deal with problems in the operation of travel and tour

services.

2. A15IANITATUAISTYN (Aviation Management)

819-213

FAI71NTAHRIINLINTEa AN 5((3)-3-9)
Module: Airline Service Management
Fumaunisliusnmaglaaansnauduiniasauiu ndsniadasiivasaan uinnsuas
fudunise msfufiamnnisalldnfiniasaiunisaionidu Fenaviifiangraunauay
miguaglasasfithansiuiy mAwifiddiAeatunisuinisuuiadasiiu gunsel
TraansuuipIauiiu tunaunisuftifouluedasiuluudagiuusnng ssuugnsal
waznsinuanulasadelufieadiu wasiinuwensioansluiieadv

Passenger service procedures before taking off, checking-in and boarding
procedures; passenger service procedures after landing, baggage service and
baggage claim; handling unforeseen circumstances, delayed passengers, illegal
items brought by passengers, sudden illness of passengers; terminologies and
significance of in-flight service; passenger equipment on an aircraft; understand
the service flow in different service class; identify the different safety equipment

on a flight and its operation procedures; communication skills on a flight

NadNWsNI5L3auSuags834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. a8 UNENANNITHATULNIAANIIEIARIUNITAANITUTAITNINIAN UANLATUY
r3audiu uFN1sdNATE Msdanisine liaaily Feaauiangraung waznisiduilas
neiuurauylneans
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2. afunadumaunsliudnisluszausuuinmasng o dnsuaanisiiv

3. szygunsalAdnutaaadasig o v erdusasdunaunisuf il
Aavlftisin19a1aa

4. FunfratduAdunseduniiany

5. Fasslunsaunuivdailanienis wasnsriuduiinia

6. M fuRuguIaNITIUATUANNITAANLAUNY

7. ysannismalulatinisduAudayaannunannisiiguinnainnany

Students are able to

819-306

1. Explain principles and business concepts of managing both on ground and
in-flight services, baggage service and baggage claim; handling unforeseen
circumstances, delayed passengers, illegal items brought by passengers,
sudden illness of passengers.

2. Explain the service flow in different service class for airlines.

3. Identify the different safety equipment on a flight and its operation procedures
in a mock-up room.

4. Classify examples of Dangerous Goods in categories.

5. Communicate in conversation with a specific issue/ problem and good
teamwork skills.

6. Apply basic functions of a Departure Control System.

7. Integrate data searching technology from a variety of learning sources.

gadtANNlaaaftlunsufifiounteaiunistiv 5((3)-3-9)
Module: Safety and Security in Aviation Operations
é’ﬂwmzmwwuaxml}gwa"da\imiﬁ%ﬁumuﬁmmmﬂaamﬁﬂLLaxmmﬁuﬂ\ﬂumiﬁu
AMNUAB AR ELAZAINTUANNITUNKAZNINETINIAAYANINTY N1TATIAFAUAINY
Uaaadunaunisiin nsasagauaulaandauuiasaufiumuLrusne Ay
Uaaadanisdunasurudnwmaiudaannan1sdugnidy N1snavauaIkaznig
aduayuIMAgnLAY nMsdaudugiiinsaluazaifiing ngsudiaunazanusuiingay
289 uanAnTaatun1Ty

Specifics and rationale of aviation safety and security operations; airport
landside and airside facility, safety and security; pre-flight safety checks and
security searches; inflight safety and security SOPs and SEPs; emergency
response and support; incident and accident investigations; regulatory and

manufacturers' responsibilities

NadNWsNI5L3auSuass8341 (Course Learning Outcomes: CLO)
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HL3HUENT0

1. 28U 8AZLAHALANIZLATIVARAYAINITANTUIIUANANNLAAAAELAZ A
suavlunistiu

2. adunaifafuiediursanudzaINAARUALLAzIIRNIsTY ANTAanSBLAS
N133NENANULaaANE N13RTIRdaLANLaaAAENaNNITIULAZNNTATIAFAUAINY
UaaasauuiasaafiupIuLEy SOPs was SEPs

3. szun1smsIadaumNlaaafanauniIsiuwaznIsnsadauaulaand Uy
\A3audiupNLNY SOPs waz SEPs

4. ysaunmamaluladnsfuduiayaannunaunisiauiinainnans

5. vheuduiiudia

6. dadanEnaungeatuiUIzANTNIN

Students are able to

819-307

1. Explain specifics and rationale of aviation safety and security operations.

2. Explain airport landside and airside facility, safety and security; pre-flight
safety checks and security searches; inflight safety and security SOPs and
SEPs.

3. ldentify pre-flight safety checks and security searches; inflight safety and
security SOPs and SEPs.

4. Integrate data searching technology from a variety of learning sources.

5. Work as a good teamwork.

6. Communicate effectively in English.

zgm’)mmsé’mmsamuﬂuuaznaqﬂﬁ'ﬂaamﬂmiﬂu 5((3)-3-9)
Module: Airport and Airlines Strategy Management

nanmaudnsaundy AMardnanuaentfisacinduisanuazaInzagau Ny
danmuan1ungssiiaulagsid n1sdanisauindulugiuegsia uinisdanianis
URTRnsTaununuaENNaInIA dunaunisliusnsglaaansnauiedasaan funau
maifaduuaziuiaian dunaunmsldusnaglasasndsasann uin1sdunse uag
mM3udunise nsdaniamnliaaiiu §lasasandn Fenaviiangnanefiglaaans
Wun Msiuthangiuruaaglaaans

Principles of airport management; definitions of airport functions and facilities;
the overall regulatory requirements; managing the airport as a business;
managing the operations both landside and airside; passenger service
procedures before taking off, checking-in and boarding procedures; passenger

service procedures after landing, baggage service and baggage claim; handling
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unforeseen circumstances, delayed passengers, illegal items brought by

passengers; sudden illness of passengers

NadNWsNI5LauSuavs8341 (Course Learning Outcomes: CLO)

HL3HUENT0

1. Anuanquinisdanisgsialugnainnssunisviaaiiias AausFugsianisiiu
waTWUIAANTTAANTEUINTY

. adunsuwulldugsiantsivluilagiuiazaunanlaeinginsanAIAgREINNI Y

. kENANLANERAviaYa dadgUanntayariunisduAudayaniainalulat

. IvadauwInUiiRuaznagnaravauniuiilday
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4. afunansddnwlutuEy
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6

. afunguwIAAnsUIm AN lunanesULuy

7. Bipnnzvgsnazavananistuluuiunsg o mnrarnraraaanisiiv

Students are able to

802-303

i1 190

1. Determine business management theories in the tourism industry, knowledge
of aviation business and airport management concepts.

2. Explain current and future trends in aviation business by professional guest
speakers from industry.

3. Distinguish information, conclusions based on data, via technology data
search.

4. lllustrate case studies explained in classes.

5. Investigate existing airport practices and strategies.

6. Explain various airport management concepts.

7. Analyze airline’s business in different contexts from various airlines.

2.2.2) naudraanmNmNEgYla 6 nilafin
nrswauImailugisznaunisiiaantn 3((3)-0-6)
Professional Development and Entrepreneurship
manasegsfanuatandasslugnainnasuuinisuaznisnaniiies Auianed
Jusznaunisauataniade Wnwen1sdanisfisdusagsfisauiaday dads
ANASadnsuglsznaunisgsfaauiatan nslanslunisdsznaunis mediau
LuugsfadmSugsinauiatan nsUsaifiunalsznaunisuaznisussifiumnuiiag
Establishing of a small and independent business in the hospitality and tourism
industry; challenges faced by small business entrepreneurs; managerial skills

required for managing small business enterprises; critical success factors of



small business entrepreneurs; business franchising; writing business plans for

a small business; business performance appraisal; risk assessment

NadNWsN15L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. WaunAnusuiaraulasnisvinnusindugaulugiusdrunilonafinluniswan
HAKARZAIANERT

2. srymnuFutaunaznisfioniFuiunaziuravasdsznauntegsialunisiivun
sUkuuNITAINUNINEINaZavlsEnaunIs

3. finwenIsFaaIsalnnilanwazaradnualanuslun1saaseau

Students are able to

802-405

1. Develop the sense of responsibility by working with others as part of the
team in the production of the course output.

2. ldentify the complexity and interdependence of the business elements in the
formulation of entrepreneurial business ventures.

3. Articulate both oral and written communication skills in the delivery of

reports.

qiﬁamsu‘%n'ﬁl,l,azn'mimLﬁmszwimﬂizmﬁ 3((3)-0-6)
International Business in Hospitality and Tourism
aMaIMNITNUTATTLALNNI auLd aaluuFunaaalan Wantegnaranslunis
AuiuuaemussINAfingrang 1w wazAdaNwans1aiy dasaniuduay
\AsugAa n1aiffavuazfuuarndauf dnaran1sdndula ao1unisalilaguiulu
anEMNIINUINTLATNTauifianlan

Hospitality and tourism industry in a global context; strategic implications of
business operations in different environment, cultures, laws, languages and
values; social, economic, political and environmental factors affecting decision-

making; current situations in international hospitality and tourism business

NadNWsNI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. afunalasuaignavnssunsuinmstasnsianfiaaluuiunsedulan

2. Uszgnaldnagniaavgsnanisusmsludninuinaan JRUsIIN NYANIY A1
wazAfaufuansnaiu

3. uenuaziledaneduny tAsugia Mmaliae wazduuindandifinasanisfingula

4. Sipzraaunisalilagiivlugsfanisuinisuaznisriaiieasznanelseinala
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Students are able to

802-406

1. Explain structure of the hospitality and tourism industry in a global context.
2. Apply the strategic implications of the hospitality business in different
environments, cultures, laws, languages, and values.

3. Differentiate the social, economic, political, and environmental factors
affecting decision-making.

4. Analyze the current situations in the international hospitality and tourism

business.

ANSNUIEAINUIEINA 3((3)-0-6)
International Finance

13U NN UlAN U Td e A 1NN T UTERINUIEINA S2UUNITIEUTEAIN
UsEnA MamruaLaznIsTAnIsaRswanlasy AnuEsiudnTuaniUisuuas
n139An1TANIE BY fan13d1seiiu A antulAsugAaseninulsing
IngRN1TAINIINISIERLAZNNSTANTING M

Implementation of monetary theories applicable in international finance; the
international monetary system; exchange rates determination and management;
exchange rate risk and risk management; balance of payments; international

economic co-operation; financial crises and crisis management

NadNWsNI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. afunafinauaziTauin1saaunisiivnasszuunisidy saudeiladafidenasianis
WasuLlamensiiu

2. a8UNEAINIINTANNATIUAITLIULAZNITAAIIEHINUILINA LAZUNUINAINY
SuRarauaavaalUnNITEUTERINUSEINA

3. Uszgndinafiafidrdnlunisindulaauusgninulssine

4. dnauanuamaidenagnslunisuinismnuidaedmdugsiaseninutssing mu

TnguszaaAzavusEnuazanniAsugialuilagiii

Students are able to
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1. Explain the historical evolution of money and monetary systems and the
driving forces behind it.

2. Investigate the current developments in international financial integration and
the corresponding role of multinational financial institutions.

3. Apply the main techniques used to make international investment decisions.



802-407

4. Recommend risk management strategies for multinational companies based

on their particular business and current economic conditions.

gsnasenIlsEinA 3((3)-0-6)
International Business

wanmsaiunugsfauumdlugalaniAdnd dssidudAgfuiaulalunieii
gsnaurwrgflulanilagdu AruwansIezavanIzLIndaun1egInaluseiy
WIWEE UsTLAUNITRINETIN NOHPNITAILAZNITANNY N1TIANITNINNITITULAY
N13MAIAIUNIYINGINATTAUNIUNIE nNsWrIUNTdaUNn1ugIRaA1Uan
Fundamentals of international business in a dynamic global environment; key
issues facing international business today; different dimensions of business
environment in a global arena including culture dimensions, trade and

investment theories; global financial management; global marketing and supply

chain management

NadNWENI5L38uSuass8341 (Course Learning Outcomes: CLO)

HL3EUaNN9D

1. afunadafuazdaldaaaun1sALEILazd AN ANINAITAT

2. WS aufiauunuIngas TRuassNA LRNANAULaZNT9E AF193EHINATMUEITY
dnSuusEnfisnduauluszduaina

3. dLauanagnddmiunisaenagsfaszninnlszinalagiansanananuusLaniy
waw‘%ﬁﬂLLaxqmmﬂnisuﬁLﬁmﬁa\i

4. RnwmansznuzavnisilasuulagaavdasuantlaaunazAnuidaesiansusnas
2ARIAIANT

Students are able to

1. Explain the benefits and shortcomings of free trade and trade restrictions.
2. Compare the role of different cultures and intercultural communication for
internationally operating companies.

3. Propose strategies for international expansion based on the particular
characteristics of a company and its industry.

4. Investigate the impact of exchange rate movements and the risk on corporate

management.
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802-408

LASHgAERTIENIaUTEINA 3((3)-0-6)
International Economics

ﬂé'm,ﬁa\iﬁmﬁmﬁ'uLﬂwgmam%szwdmﬂixmﬁ NOEHNITATUATAUTIUIYTEHAIN
Ussind dn9In13A19enIlssinA Wlaunan19A9EnIaUsEnA Aan13ALas
pansiisziiuszminalseme waznaananildsuiunmsalsene

Basic concepts and theories in international economics, international trade and
specialization; international terms of trade and international trade policy;

balance of trade and balance of payments; foreign exchange market

NadNWsNI5L3auSuags834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. afunesUuuun1sA1IEnINlsEn ALz TEUIEN1TAITENINUSEINARNIUN Q1]
N19ANSTAINU TN A

2. a'ﬁmﬂﬂqwﬁﬁyugmﬂa\jé’mﬁ LANLUA HULATNANIENUINAMNAUNIUA DTS T
wanilaau

3. Airnzrulauanisadsuazulaunanisiiunnalfganunisalisig o

Students are able to

812-501

1. Explain the international trade pattern and international trade’s policies
through an insight of international trade theories.

2. Explain a basic theory of exchange rate and effects of exchange rate
volatilities.

3. Analyze the fiscal and monetary policies under various settings.

AMEAINHHEINTUNITUINITRAZATTYIRN LB UNAT 3((3)-0-6)
Intermediate English for Hospitality and Tourism
NNBENITHAAITANITRUGITN NNREAIHIANITARNFINNTINNITUTNITRALANS

(3

viaaiiien Anusulalunaasaninaisisug maiansduniual (fonduniwal)
NNELNITUILEUANANIUY NITWRIUINITaaNLFaNLAZdN LT

Multi-cultural communication skills; industry specific language skills; public
speaking confidence; interview techniques (interviewee); presentation skills;

pronunciation improvement and accent development

NadNWsNI5L38uSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0
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3. Aipseiadaufifeadaudunsudnisuaznsriauiien
4. \BandayafifmadasanniaFafiniiiatiiaua
5. a3un1sFaasfiiduansdnualdnuslugduuurasiinatazaanuisgsiadiniy
angwluauiAm
6. WILFUANUAIINMIAINHALNIAGANLAGILAT A AN TN

Students are able to
1. Identify important vocabulary and expressions used within the hospitality and
tourism industry.
2. Apply important vocabulary and expressions used within the hospitality and
tourism industry for appropriate conversations.
3. Analyze written articles associated with the hospitality and tourism.
4. Select relevant information from newspapers for the presentation.
5. Construct written communication in the form of emails and business letters
for future careers.

6. Present works in English with confidence and professionalism.

812-502 miauﬂmmmé'\mqwﬁguqa 3((3)-0-6)
Advanced Conversational English
N33 8ui8guazn1sdaasauAnatelusedniain nswmwInsaanifauas
ddiae n1sfinniseanideguuudizasnim nsuiudi Surensdaasattaiiu
5550718 n1sutauanaviuadauraulanazindada waznasliuiiaag e
Effective organization and communication of ideas; pronunciation improvement
and accent development; practice of stress, rhythm, and intonation;
spontaneous  communication; delivering  articulate and  stimulating
presentations; persuasive speaking

NadNWsNI5LSauSuavs834n (Course Learning Outcomes: CLO)

HL3EUaNN90

1. LEAINEEAITANAIILATNNIITANTSAANT TANTIN1TIATEAEei NNl SELAY

flag1u

2. WAIinwen1sAnatuitansuanulaanslfnfuseiauianiy

3. WaIuIAMNAaasLAaslunIsEadsiIuatafinainrnany

4. WawAuSwazAAnilud atraday 300 ARIUNITEIUKATAITANHI AL AULAY
Students are able to

1. Demonstrate research and organizational skills, critical analysis of current

issues.
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818-321

2. Develop critical thinking skills by debating topical issues.
3. Develop communicative fluency through a wide range of topics.
4. Immerse vocabulary by developing a working knowledge of at least 300 new

words through reading and self-study.

nMssANIsAinnLazadanisunsndnadan 3((3)-0-6)
Alternative Lodging and Property Management

AMNTNIE 2BULAAKALAANNITUS ISR Bt Ui wnn B anuazadanisuning
ANMUFAIUNITTANIINITIET AruduRussEndnaidnnaufiAuuasidn nannisnnd
ansiA safuadanisuning aaulannisiiduguasiunistyiuasszuunisfa
ATUSNTT USTLAUNIILATHEAAUAIAATAATIAIZNNSNE NTZUIUNITN BUN
nstszgndlduagnisaniunuaasndnnisuasinafianiaddaninddy

Definition, principles, and management of alternative lodging and property
management; knowledge of lease management, landlord and tenant
relationships; principles of taxation on property; accounting regulatory
framework and the service charge regime; economic issues in property markets;
property development process; the application and operation of leases

principles and techniques of property asset management

NadNWsNI5L38uSuags834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. a8U1AMANAITRAZAITIANITANNNIELEANLALN1TIANTITNSWE FU
2. afunansdamsdanidi AnuFunudszrinadizastinunazgian Mstiua®
nSweFu

3. afunanannisvuurasduaiiuasinaiAn1suSmInSwe fu

Students are able to
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1. Describe principles and management of alternative lodging and property
management.

2. Explain lease management, landlord and tenant relationships, taxation of
property.

3. Explain operations of leases principles and techniques of property asset

management.



818-328

AN LARRUUATINETIA 3((3)-0-6)
Creative Phuket Gastronomy

UsgdRAnudunILasWRIUINIT2a9aIMI5Y LA R TRINGITNNITTUUTENIUAINIS
A gunsaluazir3adlilunisdsznatuaims fagiu FEmalgeaimisuasinaiae
nstsznavaimisiuidaugifin 35nsdautasainisfiuifiang A nlifaany
#510895A uasiuay S2UNIANTNaAISULUUA ML AN LATI AT LAZANSUN LA LA
AR IUUUUBN €

History and development of Phuket cuisine and dining culture; terminology,
cooking equipment, and utensils, raw food materials, cooking methods, and
techniques in preparing traditional Phuket dishes; methods of adapting Phuket
local food into a creative and modern style; practice traditional and

contemporary dishes in various food presentations

NadNWsN15L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. 85U slsedBuasWmNINITEaYaINITYLAR LATTMUETINNITTUYTENIUEINIG

2. \3animngAuuazgunanifinanzanlunisuaimaiuiiannAn (s

3. \3andimadautasamsiudfiangiinlffianudnaieassduagiuaialfadi
REFVRFR Y

4. WAANIBNITLATINLASUNLAN DM IYLARRUUAVLANRAZTINAN

Students are able to

1. Explain history and development of Phuket cuisine and dining culture.

2. Select the appropriate raw materials and equipment for preparing traditional
Phuket dishes.

3. Select the appropriate methods to adapt Phuket local food into a creative
and modern style.

4. Demonstrate the preparation and presentation of traditional and

contemporary Phuket dishes.
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818-329

n’m‘i‘]up}[ﬂiznm.lms‘l,uqiﬁamsu‘%msu,azmi'n'mLﬁmei'm%'ué'ej\ﬁ'ﬂ 3((3)-0-6)
Hospitality and Tourism Entrepreneurship for Aging Business
mwﬁﬁyugmslumiaanLm‘uqiﬁamiu‘%mmazmsamu,wul,%\maq‘nﬁ"’aa\quﬁaﬁﬁu
NIQUAYFIa1Y §3A98IMITFANW §IAINITNauinBuguniwuatgsAafivniia
3005 UFIANEFUTE NANN1TLATANAUIZNAULAINITAANLULRINY NI1FILAIIZH
anmuandannunialusazniauanaasnaiainrandiaaggeds nsiauauuaAn
gafalndifamauauasnisiiulnaaedeanguds MIaanuuunsuINITFAIUAINIS
wanlazuin1suazaImsiiaganin

Fundamentals of business design and strategic planning for aging business,
healthy food business, wellness tourism, and hospitality operations; elements
of business planning and Business Model Design; internal and external
environmental scanning of aging business; designing and delivering food

services for seniors, including nutrition and healthy food

NadNWsNI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. szyuuiliuzaugsnageds ganaaImsiiaganIn Lasn1sviagineddagunn
2. a3UNEnaNNIIUIAILEINAYNS N13aaNLUL Business Model wazinafinluns
LHUFINAL Fa T

a

3. in3euknugsnadmiumsisnsuluauanlugsiadguaigluauian

Students are able to

819-308
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1. Identify trends in aging business, healthy food business and wellness
tourism.

2. Explain strategic management principles, Business Model Design and
techniques in planning future hospitality business.

3. Prepare a business plan for potential future start-up in aging business.

199U UL AT LHUNNSNRILINSY auLdien 3((3)-0-6)
Tourism Policy Planning and Development

AANNITHALNORT N1597198THUNHRASLHUNITWRIUINITY 80l 89 UnuINzay
MUEINANASY ANALaNTY wazauAnsfi laldaudnsuaesy SAntedeaninen
nineLazg T AIERT189NNITINLNURMUINIT a0 87 Aduduwudaaunis
INBHULAZNITW U TUszaninnlussauriavdu seAuzIfiLasssAunIuIgI B
LHULAUNNISYAaLTiED NTEUIUNITINBAEANIT AT DYAUsTNaUYATLNUWEILN
nsvaufien nssurunmsiidausanlunisanasaunisvaadias nsvagfiaafidndals

NANaNatI ALY BNENaLTIRANANIEAUTANFAAAMNADINITAIUNITT AN 8



pan1snnuAulauIs

Principles and theories of tourism policy planning and development; role of
public, private sectors, and nongovernmental organization; the sociological,
psychological, and geographical dimension of tourism planning and
development, interrelationships for effective planning and development at local,
national, and international levels; tourism master plan; tourism planning
process; components of tourism development plan; participatory process in
tourism planning; accessible tourism; global forces influencing tourism demand
on policy making

NadNWsNI5L8uSuavs834n (Course Learning Outcomes: CLO)

HL3HUENT0
1. A3UIENANNITRALN BT N15IIUTEUN LAZLNUNISWRININT ST ag T B UNUINZa g
MUEIUNIAST MALanTy wazauAnsfilWldaudnsuaesy
2. srynannslundfifiniedunuineg Ininauagimanififianinanan1snnauny
WauAN3viaaifien
3. 38YAMNFUNUSABUNITINIUNULAEH M UNTE AU auA U SeAUaA wazseay
UL B
4. aFUNEagAUIENaUTAMHUREUNNTTT agLTiE7 ﬁgumaul,l,azﬂizuaumsm\jLLNun’ﬁ
Yiaudien
5. USIENENTTUIUNITNITIN LN LT agTinaagaTdiusanuaznisranfiefidingels
NNNaNatNaLine
6. 31ATIEHANENALTINANAUsTALTANE AR A BINITAIUNITY AL aa 6 a3
AruAulauIs

Students are able to
1. Explain the principles and theories underlying policy formulation and tourism
development plans, as well as the roles of government agencies, the private
sector, and non-governmental organizations.
2. Demonstrate knowledge of the social, psychological, and geographical
factors that influence tourism development planning principles.
3. Identify the relationships of local, national, and international planning and
development.
4. Explain the features of the tourism master plan as well as the planning steps
and process.
5. Define the process of planning tourism via participation and tourism that is

accessible to all people.
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819-312

6. Assess the impacts of global influences on tourism demand on policy

formulation.

ATWRILIYAANATWLAZNITUENNTE 3((2)-2-5)
Personality Development and Grooming

wiuaaudaan@nlugnavnssunisuinislaanisisauin1suandaanniun1s
mafifiuaina nsaieanusivlalunuies Ivruafiidauinuazusegula n1susy
nefiidunitenisuazganiasinag saulufunisusunianisiitasuyafnnimw
The importance of professionalism in the service industry; the appropriate use
of body language; the development of self-confidence, positive attitude, and

self-motivation; formal dressing and grooming

NadNWENI5L3auSuavs8341 (Course Learning Outcomes: CLO)

HL3HUENT0

1. Fuunyadnnwaialunazniauanfiinangay WiawmuiyainaIwAILARUNIS
ALARULAY

2. lHimAfianausintinuazusvia i auansyAdnanLaznsusie i Aduluus sz
e}y

3. iA3auila IT Aaneaudaliouildfusnaununaiasaauysal

4. afuauulAALaTANNEIATa nEEAIUA1SNAl N1TAALEILIN A1TUSHISIAN
LazANARFFNATIAT I fan TR AUy AR

5. Wmaflansuniaua sauden1sile N3y N3a1u waznaidau tiatnauaeud
IAsunaunung wazn1sdsegudal fuknseg 9

6. Sufingauniaiindanlufansanaasiuiteu uaznisussgaideufisnag Taalde
AMnakazadaua I lunisyinfanssy

7. dszgnalduulAnnisdanisiaan nmsiugun waznisidugmiu lunisidnsau

'
al

Aanssnluduiiay wassungunlasunaunue

Students are able to
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1. Classify an appropriate internal and external personality to develop self-
personality together with self-grooming.

2. Demonstrate daily look by applying make-up and grooming techniques to
show an improvement of self-personality and grooming.

3. Implement appropriate IT tools to complete assigned assignments.

4. Explain the concept and importance of soft skills: positive thinking, time

management, and creative thinking towards self-personality development.



819-313

5. Implement tips for making presentations, including listening, speaking,
reading, and writing to present an assigned assignment and workshop.

6. Demonstrate responsibility to participate in class activities and workshops
with both verbal and non-verbal languages.

7. Apply the concept of time management and team-leading and following to

work through class activities, workshops, and group assignments.

nssAnIsYiaafignBusssumfnazdnith 3((3)-0-6)
Nature and Wildlife Tourism Management
AMuiLAEIfunann1sdansuaruInIsgIfantsnaniieadusssumAuasdndn
NENEINT Nun1svianfiedesssumfuazdnitn nsTARaTIITLNLAINTINANS
Haafizauazn1ssafaaiuaaainuasaanluunaaragifioaduassud fnasdmn i
ngnunadiiAnidaeiugsfianisaaifisaiesssumdnazdndtn unuimaaugnenu
wHaRdunIsriafinadasssumfinazdndtn nanunsnIsneaIuANlaanie
B °)

Principles of nature and wildlife tourism management; natural resources and
wildlife for tourism; activities and facility planning and management in nature
and wildlife tourism attractions; laws related to the nature and wildlife tourism;

national parks’ role in nature and wildlife tourism; safety code of conduct

NadNWsN1I5L3auSuass8341 (Course Learning Outcomes: CLO)

HL3HUENT0

1. a8unan1sdAn1snIsvianfieaiBusssumfuazdnidn wianisandunulussas
an2auinanaianiswmunagadeiiy (SDGs)

2. szyuuamed A fisfuayusruunisdanisgsianazeutlssanm

3. snvdeiayaiiialfluniainedu q dmdumaidanianisimundaly

4. ¥afanssunaiavfiaaidesssnmbnazdnitlagldguuuunisidudel jiinas

Students are able to

1. Explain nature and wildlife tourism management and dimensions for the long-
term implementation of SDGs.

2. ldentify the material guideline that supports the current business management
and budgeting.

3. Provide references for nature and wildlife tour packages for further research
or unit development.

4. Conduct nature and wildlife tourism activities based on action research

model.
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nsviaaifiaaiBenanuaulefiLew 3((3)-0-6)
Special Interest Tourism

fe10 ANANIE wazdnuazaaun1sYaufiaadupdnuaulafiiAY nanN1TTANTS
\agdudniunisdanisianfisnduanuaulafivae AnunanratanIefungs
Aanssusing o lunsrandfisntuanuaulafivae Faatiaduy nsvagdiaadeinn
nsvianfiademaun nsranfiaadussditinen Wudu nrswmuinisiiulauas
fifmzaunisviaaifigaiduanuaulafiiae lanianiagsAauazaaiurianialunig
vanfigaduanuanlafivre Ussiiusasnaddnwmeing 9 fieadaudunisvaudian
AN aulaN LA

Special interest tourism definition and characteristics; principles and
management of SIT; diverse groups of special interest tourism activities, for
example, sport tourism, religion tourism, geotourism, etc.; development, growth,
and trends of SIT; business opportunities and challenges in SIT; issues and

case studies concerning SIT

NadNWsN1I5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. szyArdnfnAuzanAwinailanazuuIAniAnadaadunisvaaifiaaiiumany
dulafiey

2. aBunandnnnTnazLuInIinIsdansnsliuinisaauniagsfaditiaaiandunis
vianifisndunnuaulafiiey

3. aunsnnsutulszianaaunisraaiiieaduanuaulefitrsaautinriagiiien

4. AaneiguuundndarinmuLiasanuanufagnisaauinvauiaafiingau

AanavtigduAnNaulaN LA sTIANGNg 9

Students are able to
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1. Identify definitions of technical terms as well as relevant concepts regarding
special interest tourism.

2. Explain the principles and management approaches in special interest
tourism sector.

3. Explain classifications of special interest tourism.

4. Analyze the products styles being developed to accommodate the demand

of tourists who participate in a various types of special interest tourism.



819-316 mmnms‘ﬂ'a\iLﬁﬂwmﬁ'\m'ﬁ'ﬂqlﬁmuazmﬂ’lﬁﬂizmﬁlﬂﬂ 3((3)-0-6)
Tourism Treasures of Phuket and Southern Thailand
Auf A gadugiflyaning 388%n aonilnenssy Usawd inania AEnssud
eadavduunauriafisaduelssiRmansuazimusssy amsersulnaniald way
SMUSIIUINDIIUNAY (Peranakan culture) TagiuAanssunisvaafias n1ssaun
W MsularnuuazaiananmunintaasgunindnafiniaandoningLin
waznAldUsznalng saufumsaanaiaaunluduningiinuazdaninlnatfa
Knowledge of local southern Thai wisdoms, including ways of life, architectures,
traditions, festivals, rituals related to historical and cultural attractions,
authentic southern Thai cuisine; Peranakan culture; tourism activities within
Southern Thailand; tour conducting within Southern Thailand; interpretation of
tourism treasures and other related products; field trip studies

NadWsnN13t38uiaavs18391 (Course Learning Outcomes: CLO)

HL3HUENT0
1. mazninfuAnudfgzaagditlyavaciuniald 3683m donilnanssy dssindl
WANA hasianssuifgdanuLragiagnaInalseifmansuas T musssy

2. szyanuinne fam uatlananaundndnrinisvianfiaaluriasdiuiflag
3. #1luAa Double Diamonds lUlHlunsWmunanfu7insviaaiiaaluriaedule
\ugamnenienisvauiien
4. UstifiuwataiguauusiidAnysanissiiiunisaniie lnagusu

Students are able to
1. Recognize the importance of local southern Thai wisdom, ways of life,
architectures, traditions, festivals, and rituals related to historical and cultural
attractions.
2. ldentify the challenge, problems and opportunities for existing local tourism
products.
3. Apply the Double Diamonds model to develop local tourism products into

tourism treasure.

4. Evaluate critical feedback for the community base tourism operation.
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msa‘i’mmsqiﬁaﬁauLﬁﬂ';l,‘z"i\aﬁnﬁ 3((3)-0-6)
Eco-Tourism Business Management
ANuSiAEIfuagAlsznatLasndnnIsNITdan1sgsRarianfiedeiiig mnudunus
2aunsrianfisdfussuudiaAuasnineinssssuani dasafinuasnuwasssuuivg
LagninenssssnaAfifinasanisdafanssuniavaaiien suwuuFediulnadny
dzaaniinunsandafufinszuiunsinmagalussuuiinAainmadafansaunis
el maddusinaaguaulugsianaaiiandediie

Knowledge of components and principles of eco-tourism business management;
relationship between eco-tourism and eco-system and natural resources;
determining factors influencing the eco-system and natural resources that affect
eco-tourism activities; styles of eco-tourism activities suitable for maintaining

the balance of the eco-system; community participation in eco-tourism

NadWsnN13t58uiuaNs183%7 (Course Learning Outcomes: CLO)

HL3HUENT0

1. ?JE‘LI’W_ILLu’Jﬁﬂ?lﬂ\iﬂ’]i“n'ﬂ\jLﬁf_l’JL%\iﬁL’Jﬁmuﬁwug’mﬂ’liﬁﬂL”ﬁﬂ%W’]ﬂﬁLﬁﬂﬁjﬁﬁ]ﬂ’]i
vinuifien
2. stz uiuguiisafuniswauinazdunindan aAnudaulnsuzasiia
wazand
3. snvdiayaiiialfluniainedu q dmdumaidanianisimuidaly
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4. YIUINITUUINIIUUUDIATINLAZNITY Ui UL UUanInan1sluA U FuW U

STAINUY I A UBITNAR

Students are able to
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1. Explain the concept of ecotourism whether formal, non-formal or informal,
should be grounded in critical innovative thinking in any place or time,
promoting in the tourism business.

2. Define ecotourism issues in relation to development and the environment,
such as degradation of flora and fauna should be perceive in this manner.

3. Provide references for nature and wildlife tour packages for further research
or unit development.

4. Integrated a holistic approach and inter-disciplinary, focus in the relation

between human beings and nature.
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wnaarianfieBalsesRmansuazmusssuluaifanzSuaanidauld 3((3)-0-6)
Historical and Cultural Attractions in Southeast Asia
Usgifanuduanluningin audnwaznalusaad slsuudailnanssy Ussiwd
WAnNIa AEnssy ALAgtasdusnasaafiandalssiimansuazimuassuluiaidy
peiuaantels

Historical overview, archeological features, architectural styles, traditions,

festivals, rituals related to historical and cultural attractions in Southeast Asia

NadNWsNI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. afunalszdAaradunnluniwsanangunaariand aatgalss B Aans uas
Tuassnlutadanziuaaniaals

2. afunaAudnuarnulusuAfzagurawiagfandulseiRmansuasimusssy
luiadamziuaanideals

3. anmatgluuudailnenssudulaaiauaasunaeanifiaandulseifmansuay
Tuassnlutadamnziuaaniaals

4. aAusaAnafulszng nAna wazRsnssulufiavdu Felasunisaansuiniy

duhupalanianisraaiiedganiadaagiaidansivaanidaals

Students are able to
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1. Explain historical overview of historical and cultural attractions in Southeast
Asia.

2. Describe the archaeological features of historical and cultural attractions in
Southeast Asia.

3. Give examples of distinctive architectural styles of historical and cultural
attractions in Southeast Asia.

4. Discuss local traditions, festivals, and rituals which are regarded as popular

tourism attractions of Southeast Asia.

msdnnsgsharianfisamenzianazansile 3((3)-0-6)
Marine and Coastal Tourism Business Management

\AsHgAaduEy ninennsnisranifisagadouasniansia dnsasanuiivanfion
nangta gRdulddmdendnlugsfianisvaafisamionsia ndnsusinsviaoiien
nanzia dayagnfioningndniunTILNUIARINTINNNEL LaNNELATURY 1
FlunsUATRUNIINsa N3iALALUNITLATAITINILKENS AL TiEanIaneLa
nM3LRUATIUAMNYaa s tLazs U ada un1salgnidulunisadueuniasnig

nzia wualduuazanuinmelugsnanismaaiisiniansia
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Blue economy; coastal and marine tourism resources; marine tourism attraction
characteristics; key stakeholders in marine tourism business; marine tourism
products, meteorological data for marine tourism planning; applications used in
marine operation; marine tourism routing and planning; safety and emergency
planning in marine tour operations; trends and challenges in the marine tourism

business

NadNWENI5LauSuass8341 (Course Learning Outcomes: CLO)

HL3HUENT0

1. ?J%‘LI’]EILL‘N’JﬁE-’ILLﬂzﬂ?ﬂNﬁNﬁuéizﬂdﬁﬂLﬁiwgﬁﬁ]ﬁugﬁlﬁu (blue economy) Lazn13
viauifitaniangia

2. svydnuag Uszian uagluuuzasianssugsianisnanfisaningia wans s
Lazu3nsfiumnsinaiy

3. afunaununuazanudunusaaugfidaulddudediRerdaeiugnainnssunig
viauifiganiangia

4. WuauwdiaduiliAsadasduRanssuniongia Wy nswansalainia smaetnau
hay iiannsuwuRanssunsanifisameilouagnianzia

5. 1#luina OODA lunnsuszifiuaniunisallufanssunisraaiiiaananeia

6. FavinuaulfiRnsanidudmiusaiunisainiavianifisaniensia

7. davinuaudmiufanssuiiifnadasiugsfianisvianifisaniensia
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Students are able to
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1. Explain the concept and relationship between blue economy coastal and
marine tourism.

2. ldentify different characteristics and types of marine tourism activities,
products, services.

3. Explain the role and relationship of stakeholders involved in the marine
tourism industry.

4. Use applications related to marine activities such as weather forecast, tide
table for coastal and marine tourism activities planning.

5. Apply OODA model in assessing the situation in marine tourism activity.

6. Develop an emergency action plan for marine tourism situation.

7. Develop a plan for activities related to the marine tourism business.

8. Recognize risk, challenge, and opportunity in marine tourism business.



819-327 n1ssAnIsNIYaufiEn e T muasTy 3((3)-0-6)
Cultural Tourism Management
ANT AN AL BaNsANN1aA aUdmusTIN N13TANITANTALTUIIULNAY
vaaif 1an19R sl TmusIIN NANNITLATNITUAUNIITANITgIAAT auLf B2l
FTaussTy n13dansfuniaunasfudiurnaauazaindniunisvauii aaide
FAUEITHRATNIANNITH AU AN RINETTH NgranafiAnadasdunisdnnis
geiavian e BeimusTsuLazNIAn
Knowledge of cultural heritage tourism; operational management of cultural and
heritage attractions; principles and process of cultural tourism business
management; visitor and facility management for cultural and heritage tours;
cultural interpretation; laws related to cultural and heritage tourism business
management

NadNWENI5L38uSuags8341 (Course Learning Outcomes: CLO)

HL3HUENT0
1. szyavARNusRd A funmaafiaaduuseaneAadimuassy
2. a5UNENANMITANIINITANINIIN LR AN Ra IR aU TRuETIX
3. sgydunauLAnITUIUNNITANIsgIAaran s BeT sy
4. Aianeiguassalunsdanisguiiaunaznisdnnisdeduianinuazaindiny
nsriaafiendunsanniadalsmuassy
5. afUnEndnn1sia AU BN RUETIN
6. sryngranafiiftdasiunsdanisraaiiendansennieAalimuassy
Students are able to
1. Identify essential cultural heritage tourism knowledge.
2. Explain the management concepts that govern the operation of cultural and
cultural attractions.
3. Identify the procedures and processes of cultural tourism business
management.
4. Analyze difficulties relating to the management of visitors and tourism
facilities.
5. Explain the principles of cultural interpretation.

6. Recognize legislation that governs cultural heritage tourism management.

i1 207



819-328

mia%"muusuéuazn'ﬁmuﬁhLLmi\aém%'uqiﬁmiﬂmﬁﬂ'J 3((3)-0-6)
Branding and Positioning for Tourism Businesses
WlHUNEUAZNAYNENITIANITAIIRUAT NI15ILAITARUTINA N13ILAIITA LA vt
NIZUIUNTTAINATIFUAT N198ANULLATIEUAT AITTLNLAIIFUAT N1TTANIT
Ussamdudafeafunsdusi nsadunmiudissaulan nsmsensduAiliag
atnannll AmnudumaILaznIuAlaaNduIamaInT AU nsFadnInInFusn
N13AIUANKAZUITLHUKANINFUAN

Policy and strategy of brand management; consumer preference analysis;
competitors analysis; brand creation; brand design; brand expansion; brand

reception; global brand creation; brand sustainability; brand failure and revival;

brand communications; brand supervision and evaluation

NadNWsN1I5L3auSuavs834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. a8unauleUNELAZNAgNENITUIHITATIFUAN

2. afunauulIAngauAsIFuALaskUIN U U ATUg AEINNTINAITUTNITUALNS
viauifien

3. WRININITUIUNITAINIATIFUAN

4. szymnuImaiazlaniadmiuanudutivaaunsiduan

Students are able to

819-329
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1. Explain policy and strategy of brand management.

2. Explain the brand concepts and its practices in the hospitality and tourism
industry.

3. Develop the process of brand creation.

4. |dentify the challenge and opportunities for brand sustainability.

nMsaanuuuLSnIsuazlseaunsaiinyiaufian 3((3)-0-6)
Service Design and the Tourist Experience

LUIAALAZTNANNITAAINITUINIT HANNITLATWRAIUINITNITAANLUUNITUI NS
nsAALEINITaaNLUUAUNISUINIS NMsaanuuuiduuyedidugudnaly nszuIunis
wazia3aviialunisaannisuinig AsaanwuUsUuuUgsia LaswiuEaNIsuINIg
MIAATEALEUNINTIULENTT MFilATEAnSnaInsaaugUsenaunsitAeadaaiu
nsvANIsUszauNIIalaadgsuusnN1s nMsaanuuuniviAdusnig nsvinldiinAn
udslunmAragnisiuuinng nadifnm

Service concepts and principles; principles and development of service design;

design thinking; service human-centered design; service issuing processes;



tools business model design and service plans; analysis of service supplier
resources related to managing service consumption experiences; creating
appreciation in service value; case studies

NadNWsN15L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. a8UNUUIAA NITUIUNTT wazAURURlUNITAaNLUUUINS

2. Alanininennsgliuinsfiifaafauiunisianisuszaunisainislduinig

3. UszgnAuudAanisaanuuuuinslulflunswmundssaunisainisaniien
Students are able to

1. Explain service design concept, process, and practice.

2. Analyze of service supplier resources related to managing service

consumption experiences.

3. Apply service design concept into the development of tourist experience.

819-332 mia‘i'ﬂnﬂsn'miam,ﬁﬂ'nguﬁu 3((3)-0-6)
Community Based Tourism Management
ﬂé’nmsﬁa\nﬁmqmu (CBT) nmsdutasunisfidausanluviavdulunissanisuas
WmW1 CBT muuwaAnaaditivunan swmunfisuiiy (SDGs) wrauusann Ao
voedu 38830 ineAnia Uszindl 9a9 n13dan1siuny CBT n1smaia CBT
A13IANISHANTENY CBT ununzaunindguasaintanaulun1saduayunIswmun
CBT n3difnwminsziau CBT luilagiiu
Principles of community-based tourism (CBT); encouraging local participation
in CBT management and development in accordance with the concept of
sustainable development goals (SDGs); heritage sites, local wisdoms, ways of
life, festivals, traditions; management of CBT funding; CBT marketing; CBT
impact management; government and private sectors' roles to support CBT
development; case study based on a current CBT issues

NadNWsNI5L8uSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0
1. aBunandnmInisdanisnisvauifieagumy
2. wAtlgmlaslindnnquiuasnsdfnwfunisvaaifiaigum
3. in3avilamuimalulafiuazgiudayanisanfeagumulufanssungy
4. a8UN8NTLUIUNTATIAEAU CBT wuuildiusinaaugunu
5. WRILALHUATSY auLf g urusuuuunaliusunaaen A ggiuazussind
Fausssuviagiu
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Students are able to

819-333

—h

. Explain the principles of community-based tourism (CBT).

2. Solve the problems by utilizing theories and case studies of CBT.

3. Use IT and database of CBT to share in group working.

4. Explain the process of CBT audit with local participation.

5. Develop CBT plan based on the best practice under the local wisdom and

tradition.

miﬁ'mmsmml,?#'mu.az‘inqmﬁ"mmsu‘%msuazn'}sﬁaaLﬁm 3((3)-0-6)
Risk and Crisis Management in Hospitality and Tourism

LUINATUNYRUNALAZNALNENIFIANTS nannswasnanufuAilunisanaauiden
fiflannulannduaasypnawazningduiigusznaugsfalugnannssunisuinig
waznIsTafies n1s3tAsIsRndnnisUssfinanuidaanazn1ssanisingnnisel
AnuFuRATaUNIengrInEsg ) AglHuinssaguusng

Legal guidelines and managerial strategies; principles and operational
procedures to minimize safety and security risks faced by hospitality and
tourism business operators; examination of risk analysis and crisis management;

legal liabilities held against service providers towards service consumers

NadNWEN1I5L3auSuass8341 (Course Learning Outcomes: CLO)

HL3HUENT0

1. a8UNEMaNNITUSHITAULE Y NM15USHISANLEHGaNANS ANlaaniY Las
AMNTUAY

2. naadauAMULEng Inam waziayan1siansieAlE
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4. 1nszuaunsUIMIsANLERRazLWIAAT LAEau3 U 1dluETnasy

Students are able to
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1. Explain the principles of risk management, corporate risk management,
safety, and security.

2. Examine materials related to risk, crisis, and disaster management.

3. Demonstrate disaster management preparation and management techniques.
4. Apply the risk management process and other concepts learned in real-life

settings.



819-334

n1saAN1ITa lakasnn e 3((3)-0-6)
Revenue and Tax Management

nann13n139An1saled nsruruntInegIfiaianruAuI AINELaTa T
fuge maflansuimsuazdaniamaneimunzanialfiAnss ligegarauionis

AIANI3A) N133UIuLANGIUIN MsdnFulasungugnAtUsstAUNINAIUNITANS

'
a a

Lazn1snatndmiugsialugnanIsunsriagiiien naanaulAIaviianazllsunsy
d1593Ulunsdan1snIsEnakazn1siAN1Ia lAdmiutaun1ufina AuanEuzLas
Usznnaaanii

Concepts of revenue management for Tourism industry; business practice
process proposed for controlling sales to maximizing revenue; techniques of
forecasting, discount allocation, overbooking, group management, and dynamic
pricing; marketing issues including sales and revenue management tools and

software for digital platforms; tax characteristics and types

NadNWEN1I5L38uSuass8341 (Course Learning Outcomes: CLO)

HL3HUENT0

1. afunandnnszaunisdnnsnala

2. favimanennsalisalalaafisnmanafimunzan

3. daviunuaiun1slunisaangnAl saudenisdanisgnAniunauwaznissuang
VAN
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6. ARYNLHUNITUIHITINE LA wazkallsznaun1sUszuiInIg

Students are able to

1. Describe the concepts of revenue management.

2. Forecast the sale revenue in accordance pricing strategies and profit
maximisation.

3. Prepare a customer booking plan including group management and
overbooking.

4. Apply the usable tools and software application into revenue management in
a digital platform.

5. Describe the different types of taxes and their characteristics.

6. Prepare a revenue plan and yield estimation.
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miﬁ'ﬁauuazmsﬂanﬁmﬂﬂﬂmiLﬂ‘%’ﬂ\ﬁﬂu 3((2)-2-5)
Airline Reservation and Ticketing

AN LA B uTzuuAIsd1Tauuazaantmslanarsniamaniainad 1du szuu
AMADEUS

Knowledge of airline ticket reservation; issuing tickets; airline computer

reservation systems such as AMADEUS system

NadNWENI5LSauSuass8341 (Course Learning Outcomes: CLO)

HL3HUENT0

1. a%mammiﬁugﬁmﬁmﬁuqmm‘ﬁnssumsﬁu

2. WAlEuE1g ) funisdrsasinslaaasiadaeiu dugfimanignaimnssy
13U AruAasTHIllanLazanIAlARETS

3. §avinisdrsavuazaantmsliaaansiasaviiy (PNR) Wnuglaaans

4. aanuuuszuuLdunansiufiinunsaunasaanndaaiuninusianisaaaglaaans
5. l#szuunnsasavuaznisaanimnslaaansiadauiiyu (ARS) n3aszuu Amadeus lu
miaanuuumMItIMsLasAlagmsfinsandmiuglasmsusazilssian

6. Uszgni Aanu A1un1sdrsasuaznisaantimslasaisiai aadu Tuidrsaunis
nagauLiianalsznadatnsdiunisdrsasuazaantinslaaansiasaeiiv

7. LAANA128UINITULLUNLAE (SSR) ‘ﬁmmzauéﬁﬂ%’u@Iﬂﬂmnwiazﬂizmﬂn

8. msuraral danusulagaulununaznistiuflgSunaunung

9. ianguaztiaulanisdrsaviaznisaaniinslaadnsiAsaulu

Students are able to
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1. Explain the basic knowledge of the airline industry.

2. Define the terms of airline reservation, the geography of the airline industry,
term tariff, and fare basis.

3. Construct an airline ticketing and elements of passenger name record (PNR).
4. Design an appropriate airline route system aligned with passenger's
requirements.

5. Utilize airline reservation system (ARS) or Amadeus system to design
appropriate services and fares for passengers.

6. Apply knowledge of airline reservation and ticketing for participating in the
airline reservation certificate test.

7. Select an appropriate special service request (SSR) for the proper passenger
categories.

8. Demonstrate punctuality, responsibility, assignment, and homework.

9. Follow airline reservation and ticketing rules and conditions.



819-336 ML ENANMUNSauLRaaEnnsiiusznIalsena 3((2)-2-5)
Preparation for an International Career in Aviation
AnuiMliifaduimusssunineunisuinisgnélugnavnssunisiiu Wnue
nsdaasnaznwfinunzaunaziiiufaandnildlunsdaans msguayadnaiw
waswgAnssuatulaa1dn wimsgrunisufuaeiudinsug U iseuuinag
mdansiugnAfifilamlaalivinuziaznagnalunisufilym
General knowledge of work culture relating with customer service in aviation
industry; communication skills and appropriate and professional language used
in customer service; professional grooming and behavior; standards of practice
for service workers; dealing with difficult customers using problem-solving skills
and strategies

NadNWsN1I5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0
1. AiATAgALiTLAZgAda U A AULAY
2. \w3auslinfauiiaussqiilmung
3. waavlANTuNIzUIUNITUATLNUNITUSUUTIAULY
4. nsandseiAdrudnazaanuiauuzitiidinfuandnluaunani 1A sadaudu
ARNAINTINAITLY
5. ysamanaluladimsfududayanunaaizauiinainnans
6. mausialaan fimnusuingaulununaznisiuiléfunaununs

Students are able to

—h

. Analyze own strengths and weaknesses.
. Prepare own career goals.

. Demonstrate self-improvement plan and process.

2
3
4. Complete own CV and cover letter for future career in the aviation industry.
5. Integrate data searching technology from a variety of learning sources.

6

. Demonstrate punctuality, responsibility, assignment, and homework.
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819-337

nssanaundisafading 3((3)-0-6)
Cruise Tourism Management

N33 ANIIAISY ALl aaid adsaf iiuluaiwsanaasnisvanfisafaas adr9ay
psnasadaluilagiu glimansuazmisnanisanaisa Anulaaadauuizadise
nmsfnwAudaaads ufeganin nsviuluntiiiuuisauazuuilegsfiasa
#1910 ufunuimaasdaunugunfeaaile faunugdadeiusi nsduiasuy
N1IMAIALALNNINRIUIGIA NI auL a5 ad 19 lulseinalng n1sdans
Fuowandanluvinfanazuniun uinsdmiugnAn wazngnunaditisadaeiunis
ANTUINUAANTINZALAZNITUN

Overview of the cruise tourism, current cruise liners, cruise geography and its
itinerary, safety and security and health; working onboard and onshore,
stakeholders onshore including shore excursion agent, shipping agent, as well
as cruise tourism promotion and development for Thailand; environmental
management in port and marina locations; services for customers; related laws

for port and marina operations

NadNWsN15L3auSuavs834n (Course Learning Outcomes: CLO)

HL3HUEINT0

1. afunauwIAANITAANITEINANITHaN e laeTad1 50y
2. Wunavisauiinainnatalunisdiaszinaziineenisuiilym
3. daansmwnaungulaataduszsananan

4. UfURmungrunaLazdathiAuaunIsiaufiallaei3ad9ney

Students are able to

819-338
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1. Explain business management concepts in the cruise tourism.
2. Utilize various learning sources for analysis and problem-solving skills.
3. Communicate effectively in English.

4. Adhere to cruise tourism laws and regulations.

n15Yiag Lﬁﬂ'JL‘Za LARAS 3((3)-0-6)
Agro Tourism

LnAe JULUULAzANYUENTEANTaaAEanuns dmlddmiFananlunis
Wawnsnandfigaduinens nswauLEudAnsgsianianiindeinuns
mMadaLdunuranfieadanyns

Concepts, forms and characteristics of agricultural tourism management; key

stakeholders in the development of agricultural tourism; development and



management plan for agricultural tourism business; planning of agricultural

tourism routes

NadNWsNI5L3auSuags834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. ABUNHLUIAAUNUINLAZAMNFUNUSILTHINAISINHATLALNITH AL

2. AsznRNDIAANIsUNIIATSINERATAaInrataiulan1alun1sWBuINITNag i e

VLN IS

3. 3xYRaNITUNNNITNBATTRIISTNAUANINWIAAANYI AU

4. agunadunaudraglunisdnfunazdanisgsnanisnaatiadoinunsidseay
(3

AN

5. tanzigddiuladrudananlugsianisvaniiaadoinuasiian190uku ey

WRIU

Students are able to

819-339

1. Explain the concept, role and relationship between Agriculture and Tourism.
2 . Recognize wide variety of agricultural activities as opportunities for
developing agrotourism.

3. Identify agricultural activities that fits local environment.

4 . Describe the essential steps in setting up and managing successful
agrotourism businesses.

5. Analyze the key stakeholders in agrotourism businesses for planning and

development.

fladuuywdlugsianisiu 3((3)-0-6)
Human Factor in Aviation Business
MwTINARNHANTENULAzN1TTAN1sTadauywdluntsiiu nannmsaasiladunyuiuay
Augun1sdanismutaands nslinagns gunsal wagdumauii adlandu
Fafiawarnlunsazdunaunasnisfiu dadmuaiisadulssanuasuanifany
niwensuy g A 1un1siu unaef unaaunisudanswansuywd drunisdu
N3EUIUNTUTNTTANITYARINTAUNST WY AunsTud fuszdniawlu
avAnsN13diu

Overview of the effect and management of human factors in aviation; principles
of human factors and safety management fundamentals; usage of strategies,
equipment and procedures to prevent error at each phase of flight; requirements

regarding the types and qualifications of aviation human resources; sources of
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aviation human resource production; efficient aviation human resources

personnel management processes in aviation organization

NadNWENI5L3auSuavs834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. afunanwsaunansznuuaznissan1siladauywdlunisiiv uaznislinagns
aunsol uaziumaun iR

2. syyndnmstlifanyuduasiugiunisianisanulaande

3. afunsdardmunifsatulssianuazanauiRzauminansyanasunisiy
4. STYWARINAANTNENNINY I A1UN13TU

5. 23UN8NTEUIUNITUINITTANTYAAINTFIUNIHENNTYAAARIUN TS

UszdnsawluavAnsnistiv

Students are able to

819-341
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1. Explain overview of the effect and management of human factors in aviation
and usage of strategies, equipment and procedures.

2. Determine principles of human factors and Safety Management
Fundamentals.

3. Describe requirements regarding the types and qualifications of aviation
human resources.

4. |dentify sources of aviation human resource production.

5. Explain efficient aviation human resources personnel management processes

in aviation organization.

nsANIsNNTYiaaLfien L Bufiun 3((2)-2-5)
Sport Tourism Management
aadanlauazanudrAeasnsraadiaadefiuisadinunanswmunfi e
(SDGs) aﬂﬁﬂsznauéﬁﬁmiumsﬁamﬁﬂu%\iﬁm anuazlsziAnaaandnsnnig
raaifiedueinnazguilan nagninisnatafiun AnuduRudseninfn ganw
Tununis wagn1sviaiiin aninannsiadnaningaganianisinanagnisialuld
lugsauasdin nmadanudufwildiiuganuiataianianisvafios wuanie
wuuavAsnluf AT gaawuaznisvaaiien dssiduilgmluilagiiuuasfienig
wulinlugmamnssumsvauifieadefing

The interconnectedness and importance of sport tourism and the sustainable
development goals (SDGs); the essential elements in sport tourism;

characteristic and types of sports tourism products and consumers; sport

marketing strategies; the relationship between sports, health, recreation, and



tourism; peak performance sports psychology application in business and life;
sporting events as a destination; holistic approach in sport, health, and tourism;

current issues and trends in the sport tourism industry

NadNWsN15L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. afunaanudaulaguazainudrAyraunisvaudi aadeAninasiivananis
Waunfidaiiu (SDGs)

2. szylamanmugsnaludunisdanisnisvauifieadefinn

3. afunauuIAnRugUTaIN T an i deinn

4. Uszrndldnagnnisnaiaduing waznsdnauinluuiunnisviaoiien

5. Uszanalddminainisinilugsfanazdinilszdniu

6. DRUNHLUINIIUUUAIATINTZAINAR §aan wazAuLuafia

Students are able to

819-342

1. Explain the interconnectedness and importance of sport tourism and the
sustainable development goals (SDGs).

2. Identify the business opportunities in the field of sports tourism management.
3. Explain the fundamental concepts of sport tourism.

4. Apply sport marketing strategies and sport event in tourism context.

5. Apply sport psychology in business and everyday life.

6. Explain the holistic approach between sport, health, and wellness.

nMssANIsa MITLazLASaAuluaansiy 3((3)-0-6)
Airline Catering and Beverage Management
mwsama\aﬂ”amna\amiifﬂLﬁyﬂ\mum%a\aﬁummgm (SICA) vianAINUaaanaay
a1sdInIUNITALE Y AudAEaun1san n1slddn wazniss laiAazaundely
waulagasannslfianisfiuaiuiduaimisuasiaiasiulufiunisdanisuu
i3 audiu auAlsEnauaun1sdansdaLa BunaziA asdy n1sAAULARY
amnsUszianfinannnats AMAwTluA15Y1a1M13 A3 auANuaanagad waslyd
waanagaafidsnuuAsaiiy

Overview of a Standard Inflight Catering Agreement (SICA); principle of food
safety for catering; importance of reducing, reusing and recycling cabin waste
from flight operations; knowledge of food and beverages in the area of in-flight
management; composition of catering and beverage management;
familiarization with various cuisines, cooking terms, alcoholic and non-alcoholic

beverages served on board
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NadNWsN1I5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. Lﬁﬂaﬁamna\ammgmmsé’mLﬁyﬂ\mum'%'a\jﬁu (SICA) ridnn1sAuANNUaanAe
a9 TEInIuATIN1stiu

2. szyANUAIAYaaINITan N3l 41 wazn53ldiAazaidalusaelanasainnig
ﬂgummiuumia\mu

3. a3unzaIMIsuaziASavANluEIUNISTANITULLASANTIY

4. pdunanvAUsznauzagn1siAnIsAInIstiuLaziASaA

5. a3UEaIMsE1g ) AANAUNSTINaINIS LASauANkaanadaawas
waanagaanidsnuwiiaafiu

Students are able to

819-343

1. Understand the Standard Inflight Catering Agreement (SICA), principle of food
safety for catering.

2. State the importance of reducing, reusing and recycling cabin waste from
flight operations.

3. Describe food and beverages in the area of in-flight management.

4. Explain the composition of catering and beverage management.

5. Explain various cuisines, cooking terms, alcoholic and non-alcoholic

beverages served on board.

mi‘znﬂLLazmia‘i'ﬂmsnaqﬂﬁ'm\ﬂmima'm’lumsﬁu 3((3)-0-6)
Sales and Marketing Strategy Management in Aviation
nagnanisnatafitiaatinadugaainnssunisiiu deduiidunasatszdnininlu

a

| AEnNINNTIN Uszidunisidauudlaediiieand aanuasm}mi‘uu WU UR

=0

a

A
du

aavd1an1sdun ﬂixﬁﬂﬂaﬂudﬂLiﬂﬂﬂmﬂmi‘uuiﬁmﬂix‘ﬁﬂmLasz_m’ﬁ
Wusnmssuguuuy wrlduuaznagnsluniswmuiwazwainsaltdunig dadad
dunasiadszAninwlugnamnssunisiu anufifeadulusunsuasanlud
Marketing strategy related to aviation industry; factors impacting performance
in the aviation industry; changing issues relevant to aviation business; best
practice from both the low-cost and full-service airline; trends and strategies in
route development and forecasting; factors impacting performance in the

aviation industry, knowledge of Frequent Flyer Programs (FFPs)

NadNWsNI5L3auSuavs834n (Course Learning Outcomes: CLO)

HL3HUENT0
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1. ihlandnnsnaaiifadasiugpannssunistiu ufuanudifsadullsunsy
azanlua

2. afunuAmfuiladefidenansenusatssaniniwnisvinaulugnainnssy

3. sryszifunslAsuulaefiiAaadauiugsfanistiu

4. Suunngruensiufiiiafaatunsusnisnsiiuainia @anstiv nuaeu
nstiuwaisan wasaurniu

5. waaulifiuaansfiufilszauanudisaioanaanistiunausniauazas
n1stiunan

6. aBunsuulinuaznagnslunisvmuinaznensaiidunig tadefidenansenusia

Usgandamnisyinuluanavings

Students are able to

819-344

1. Understand the marketing strategy related to aviation industry including
knowledge of Frequent Flyer Programs (FFPs).

2. Discuss factors impact performance in the industry.

3. Identify changing issues related to aviation business.

4. Classify aviation law related to air navigation services, airlines, civil aviation
authorities and airports.

5. lllustrate successful airlines from both the low-cost and full-service airline.
6. Explain trends and strategies in route development and forecasting; factors

impact performance in the industry.

ngrNIELazdatiuAuNIINIstiy 3((3)-0-6)
Law and Regulations in Aviation
mwawLﬁ'mﬁ’ungwmﬂmsﬁuﬁwsmLﬁ'%mwm\immﬁﬁg\aLﬁwﬂszmmazﬂ”amna\i%m
In UszifudiiAgadaudungnunauazdatiudunisduf sudulugnaimnssunisiu
ngranamstiufiieaiasdunisusnisnisiiuvainia aanistiv ndaaeunisiiuna
Fau wazawndu anuiiRsatudssiAuntengnunadidrAnluilagiuaasnisaude
NN

Overview on aviation law exploring the nine freedoms of the air and Chicago
Convention; relevant aspects of aviation law and regulation required in airline
industry; aviation law relevant to air navigation services, airlines, civil aviation
authorities and airports; knowledge of the current crucial legal aspects of

carriage by air

NadNWsN1I5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0
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—h

. Wlanwsngavngruianisiu

. ASUNELEI NN NI AN A LASTARNaYZAI LA

N

. afunaussiiufiiigatiaveaangrnunaaziativAunstiuidniuluanainnssunis

w

i
4. Suunngruensiufiiiafaatunsusn1snsiuaInia @1anstiy nuleu
mMstiuwaliauy Lazauiuiu
5. ﬁﬁwuﬂﬂimﬁum\mgﬂmﬂﬁﬁwﬁmiuﬂaqﬂ’uﬂa\jmwud\mmmmﬂ
Students are able to
1. Understand the overview of aviation law.
2. lllustrate the Nine Air Freedoms and the Chicago Agreement.
3. Explain relevant aspects of aviation law and regulation required in airline
industry.
4. Classify aviation law relevant to air navigation services, airlines, civil aviation
authorities and airports.

5. Define current crucial legal aspects of carriage by air.

819-345 Fuuuluaipgmamnssunisiu 3((3)-0-6)
Seminar for Aviation Industry
FunuruazafuneUssiiuiiferdasdugsfianisiu aruiniegsianisiu Amau
dnlaluugiuravgsfaananisiiu dadafidenansenuuasduind augsfianisiu
mSLLanLﬂﬁﬂuL%ﬂuiffa’m@l,ﬁ.mﬁ’mﬂumﬂqmﬁ’mnisumiﬁu
Seminars and discussions on issues related to aviation business; aviation
business knowledge; understanding of the basics of the airline business; factors
which affect and drive the aviation business; exchange of knowledge from
experts in the aviation industry

NadNWsN15L3auSuags834n (Course Learning Outcomes: CLO)

HL3HUENT0

—h

. afuseUssAuiiiAaadasiugsianisdu

2. ilamnuiiugsianistiuuasiugiuaasgsfasaniaiiu

3. sryiledufifinansenunaziuiadaugsianisiu

4. wanildsumnuingidmanalugnaivnssunisiiu

5. ysamanaluladnnsdumdayaanunauiauiinannais
Students are able to

1. Discuss on issues related to the aviation business.

2. Understand aviation business knowledge and basics of airline business.
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3. Identify factors affecting and driving the aviation business.
4. Exchange knowledge from experts in the aviation industry.

5. Integrate data searching technology from a variety of learning sources.

2.2.3) NRAUITIATHIFANUTNANDNUANEN 6 NUEfAR

Anaungi (English Language)

812-101

mmé’anqmﬁﬂqmmﬁnisumﬂﬁumauazmsﬁamﬁm 3((3)-0-6)
English for the Travel and Tourism Industry

AANY d1uau vuaunuig ui ug1ui ldlugrainnssunisnaad aavann
Unriaaifiganazgliusnisnisnandian nsindusitunisufiiesediaireassAlu
gonunisalang o fMAataedunisvaaiien Wy n1sdaanauRianaiiasi n1seauss
wp3audiu nMsidadufiauindu mslddayaundnriaafion usu msemimaneay
lumsdaasiugnn anudrlafuuiunnieimusssunazassuiauntedeauaay
tnnaaifaasamdiialiiiansdaaisatnedussanianuazgnanames
Fundamental English terms and expressions used in the field for both travelers
and service providers; creative and interactive exercises in travel-related
situations including selling tour packages, booking a flight, checking in at the
airport, giving tourists clear information, etc.; proper manners used during the
conversation; understanding cultural and social customs of multinational

tourists

NadNWsNI5L3auSuags834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. a5 unaununssrinausimvaaiistuasdnvaaiisdlugoruniselsng o

2. a5 eaanuniseilunsldusnisundnviaaiisdlugarunisalsing o

3. A5 UNANLANEIINITRIUEITNwAFIAN Y nY a vl 8361925 v ol H &
UseAndanuazgnnawmee

° o 4 a o [ a ] a
4. pIAANT d11U wazdszlaandndulunsiAuniuiaznisnagiien

Students are able to

1. Create a dialogue between a tour company and tourists in various situations.
2. Create scenarios for providing services to tourists in various situations.

3. Explain the cultural and social differences of foreign tourists to ensure
efficiency and suitability for the situation.

4. Memorize vocabulary, idioms and sentences used in travel and tourism.
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812-112

mmé’anqmﬁﬂn'ﬁﬂ'ﬂ,am 3((3)-0-6)
English for Presentation
nafndiRuaznisuszynaldineenisiiaualaaldiniwdunge tnnnsaiilagiiv
Aflnaragnamnssunaaifian mavmuin1siaasifiuseaninwuazaussauy
nstananumaiaua fanssnlufuidauuaznsyelufiaansue

Practice and application of presentation skills in English; current events
affecting the tourism industry; development of the effective communication and
delivery competencies through presentations; class-activities and public

speeches

NadNWENI5L38uSuass8341 (Course Learning Outcomes: CLO)

HL3HUENT0

1. aftnsdunaulunamdauiayawaznasdaudaiiatnauany

2. §arirdalasldnundunquiignaumundnlaannsafiianisiniauanu

3. daaslaeldarmdunge saanaunisldanminiauasrianiedl inansanlunis
PRIGIRN LY

4. \danldmalulaglunsdiauanulaattanunsauiugis

Students are able to

812-313
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1. Explain the steps involved in data preparation and preparing oneself for
presentation.

2. Create media using correct English grammar for presentation purposes.

3. Communicate using the English language as well as appropriate body
language and gestures during presentations.

4. Select the appropriate technology for delivering presentations to the targeted

audience.

mmé’anqmﬁﬂn'ls?aiﬂa'ml,azn'ﬁwsmﬁiasﬂaqsﬁa 3((3)-0-6)
English for Business Communication and Negotiation
nsdaaanegsiatianisineu 1y nmsidsuaanuiedidnnsading Suua Tufin
18A1N LAZAANUIEFINARUUKAIG aah\jgnﬁaamugﬂu‘uuLLazmmﬁmmzau
mimimﬁiaiaﬂﬁﬂgﬂuuuLw%mﬁﬁmaﬂmw%mﬁﬁw A1ANTLazaludgaunisainig
1999119 g3A 2670 9] NFUNAUANARA A LATUINIG NISUFANAUAALAUGAE
Aalaua MIlENUIL N1stselidszuay

Business communication, writing emails, memos and business letters with

appropriate format and language; negotiation for both face-to-face and



interposed communications; vocabulary and phrases in business negotiation

situations; pitching; proposal; convincing; compromisation

NadNWsNI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. Wauaanunadilannsafing Siwa tduiindanany wazaaruIanIgsnawuus
athugniagauglLULLAEA I TInINEaY

2. ans1A AWt LazduIuntagsAafisLiy

3. WdwazduaunudunquiimanzaudmiunisiiauandnduAuazusnig ns
uaaIAMNARALRUFaTaLEUa N151UNEle wazn1sUseliuszuan

4. Fadnsnnagsnarianisyiauniugaussimusssulaatiamunzatwaziula

Students are able to

812-314

1. Write emails, memos and forms of business letters with appropriate format
and language.

2. Memorize essential business vocabularies and phrases.

3. Use appropriate English phrases and idioms for pitching, proposal,
convincing, and compromisation.

4. Conduct business communication with people from different cultures

appropriately and confidently.

mmé’anqmﬁﬂn'ﬁﬁuﬁm 3((3)-0-6)
English for Tourist Guiding
awdenquidniudmiunmsieuiuiagmeadlunsinien mslddayaifaadu
goufivianfian Tausssn Ussindl annns aoilnanssu aanwdadawdedvieadu
AEWT wAaaYiagfiean1eassuend ssuudng waznisuandiAnig

English necessaries for working as a tour guide to lead the tour; conducting
tour commentary about attractions, culture, traditions, food, architecture, mural
painting related to religion, nature-based attractions, ecological system and how

to provide directions

NadNWENI5LSauSuavs8341 (Course Learning Outcomes: CLO)

HL3HUEINT0

1. Mo luszauf muizaunazasuivunasivaldudladnwanaiuisardnlanaiu
a G 4

AnLAULA

2. Ynauatayalugdwuuiiduwnaiunawazaanndnanu

3. aaniFeaAmANTLazIam1e q Afeadaudunisudian

4. pnanandsclaafnnacdanmandnuluansaiziaanin
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Students are able to

812-411

1. Use targeted, appropriate level language to ensure that guests can
understand the commentary.

2. Present information in a logical and consistent form.

3. Pronounce different vocabulary and phrases related to tour guiding.

4. Deliver well-spoken and coherent sentences in a professional manner.

nwdanguiiagsianisiiy 3((3)-0-6)
English for the Airline Business

MINAUINITH Wa 8y @au wasinuweauiilaluasdsafnfugnainngy
nsfiu nMsindfdfiAeafuimaiianduniwuaznisdaasiisniiusanisdaaisadne
HuszandawAugnAuazgufifinnsaugsnanisiu

Development of listening, speaking, reading, writing and overall comprehension
skills in the context of the aviation industry; practice of language and
communication techniques required for effective communication with both

customers and airline business practitioners

NadWsn13t38uiaavs18391 (Course Learning Outcomes: CLO)

HL3HUEINT0

1. Fagnanwndunguenuinenisalanysilugsianisiiv
2. MmalulaglunisduAudayaainuravsiig 9 lun1sAnsiufiunIan1svineu
nau

3. waavlAudurinuen1syieuduiinlunisviteniungu

Students are able to
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1. Communicate in English through fictional situations in the aviation business.
2. Use technology to search for information from various sources in further
study or group work.

3. Demonstrate teamwork skill in group work.



A1113U4 (Chinese Language)

812-201

AMTEUNUINENIULRaNIsUSNsLazn T auLfien 3((3)-0-6)
Chinese Conversation for Hospitality and Tourism

ArAY 258 wazunaunuii sududmiugnainnssunisvaniii sauazlsousy
n3¥aN1sNIsUfie A1seAnIsanan1stin nsd1saaiaewn viudausudiunti
suudiy suuInIsanisuasiaiaudnluiaein Anm1Ats gIRaFUILazA0Y
UINNTFUNIN

Essential vocabulary, phrases and conversations for hospitality and tourism
industry, tour operation management, airline management, reservation,

reception, housekeeping, room service, restaurants, spas and wellness business

NadNWsN15L3auSuass834n (Course Learning Outcomes: CLO)

HL3EUaNN90

1. angrA1AwA wazdwIun i uiigsndulunisdaarsdudnranfies wasdd
WeadavlugnaIrnNIsuNIINITUINITHATN1aaLien
2. Faaslagldnwduiugrulunisaunuiduidnraniarlugorunisaifinnuala

3. afu1aduAILAzUSNISFA 9 wndnvagiguiuatwnduia

Students are able to

812-202

1. Memorize the essential Chinese vocabulary and phrases for communicating
with tourists and individuals involved in the hospitality and tourism.

2. Communicate with tourists using basic Chinese language in predetermined
situations.

3. Explain various products and services to tourists in Chinese.

awdudmiunisdaansgsia 3((3)-0-6)
Chinese for Business Communication

A1AMY druau wargUlstlaadiiAnadasdugsAianialdaniunisalsing q n1sidau
uazanulanasiugIuniegsia Taun Tufinufadou Tnans aanunedidnnaading
LaETEudY 9 awuuugnn Yauesandudasfunardefinasddolunisiasn
1953742

Vocabulary idioms and sentences related to business situations; writing and
reading basic business documents namely memos, facsimiles, emails, and short
reports; polite expressions; basic Chinese cultural and considerations for

business negotiations

NadNWENI5LauSuass8341 (Course Learning Outcomes: CLO)

HL3HUENT0
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1. apdmfnnnazdaunmIuidndulunisdasislugaia
2. limauntugsfalaaldniwduluaaiunisalsng o diuduiinudaidau Tnsans
apnunadiannsaing uwarsanudu 9

3. wapuANNATERNNAaTRINETINAURAL AN ATATEIUNNSIRTIMNNEINA

Students are able to

1. Memorize the essential Chinese vocabulary and idioms for business
communication.

2. Respond to business inquiries using the Chinese language in various
situation through memos, facsimiles, emails, and short reports.

3. Demonstrate appropriate Chinese cultural awareness and protocol in

business conversations.

AMNLNTHE (Korean Language)

812-203

AMTEUNUINELNMELRaNISUSNITLazATST aLfien 3((3)-0-6)
Korean Conversation for Hospitality and Tourism

AANY 258 wazunaunuiiisududmiugnainnssunisvanii sduazlsousy
n3¥an1sNIsUfies A1seAnIsananIstin nsd1saeiaswn viudausudiunti
suudty vuuInsamisuasiaiavd nluiaewn Are1ans gIRaEUILAAY
UINNTFUNIN

Essential vocabulary, phrases and conversations for hospitality and tourism
industry, tour operation management, airline management, reservation,

reception, housekeeping, room service, restaurants, spas and wellness business

NadNWsN15L38uSuags8341 (Course Learning Outcomes: CLO)

HL3EUaNN9D

1. apd A AN Lazduaunwnmansniulunsdaarsdudnvanfies wazgd
\AeadarlugpannIsunInisuinisiasnisaniien

2. #aaslatlfnwuninaiugvlunisaunuduinvaniieslugaiuniseifidinun
[}

3. afunaduALazuSNITFAN ¢ wndnvagfgduaiwininala

Students are able to
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1. Memorize the essential Korean vocabulary and phrases for communicating
with tourists and individuals involved in the hospitality and tourism.

2. Communicate with tourists using basic Korean language in predetermined
situations.

3. Explain various products and services to tourists in Korean.



812-204

awinmadmiunisdaaisgiia 3((3)-0-6)
Korean for Business Communication

A1AMY druau wargulstlaafiiAnadasdugsAianialdaniunisalsing q n1sidau
uazanulanaTRugIunegsna Taun Tufinudaiou Tnaans aanunedidnnaading
LarTIEdIudY | Mmnuugw Tmuassuinniidassuuazdeiaasendulunis
1239IN19930

Vocabulary idioms and sentences related to business situations; writing and
reading basic business documents namely memos, facsimiles, emails, and short
reports; polite expressions; basic Korean cultural and considerations for

business negotiations

NadNWsN15L3auSuags834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. apdmAnnkazdwaumenmansudulunisdaaislugsia
2. Tamaunugsnalagldniwininaludaiunisalsing 9 duduiinududow Tnsans
apnunadidnnsaiing uwarnanudu 9

3. wapuANNATERNNAaTRINETININIA LAz e ATA T lUNN5IR5 Mg TN

Students are able to

1. Memorize the essential Korean vocabulary and idioms for business
communication.

2. Respond to business inquiries using the Korean language in various
situation through memos, facsimiles, emails, and short reports.

3. Demonstrate appropriate Korean cultural awareness and protocol in

business conversations.

mmrﬁﬂu (Japanese Language)

812-205

miauﬂmmmdjﬂuLﬁanﬂsu‘%msl,l,azn'mimLﬁm 3((3)-0-6)
Japanese Conversation for Hospitality and Tourism

AANY 258 warunaunuii sududmiugnainnssunisvanii sauazlsousy
n3¥anN1sNIsU e A1seAnIsanan1stin nsd1saaiaswn viudausudiunti
suudtiy suuInsamisuasiaiavd wluiaein FreAns gIRaaUILAA0Y
UINNTFUNIN

Essential vocabulary, phrases and conversations for hospitality and tourism
industry, tour operation management, airline management, reservation,

reception, housekeeping, room service, restaurants, spas and wellness business

i 227



NadNWsN1I5L3auSuass834n (Course Learning Outcomes: CLO)

HL3EUaNN9D

1. apgrArAwT wazd U dyuisndulunisdaaisduinnaoiien uasgd
\AeadarlugpannIsunInisuinisiasnisaniien

2. faaslasldnmguuiugrulunmsaununsuinranfisaluaorunseifidnue
[}

3. afunadFuAIkazuINITEe ) widnragfiadduandula

Students are able to

812-206

1. Memorize the essential Japanese vocabulary and phrases for communicating
with tourists and individuals involved in the hospitality and tourism.

2. Communicate with tourists using basic Japanese language in predetermined
situations.

3. Explain various products and services to tourists in Japanese.

awndiudmiunisiaasgia 3((3)-0-6)
Japanese for Business Communication

A1AWY d1uau wazguusslaafiiAuadasdugsianieldaniunisalsing q n1sidau
wazanulanasiugIuniegsia Taun Tufinudedou Tnsans aanunedidnnsading
LaTTIENINAN 9 AMmuuugan Yaussandduidaedunaziefiaasanfinlunng
1339IN19930

Vocabulary idioms and sentences related to business situations; writing and
reading basic business documents namely memos, facsimiles, emails, and short
reports; polite expressions; basic Japanese cultural and considerations for

business negotiations

NadWsnN13t38uiuaNs18391 (Course Learning Outcomes: CLO)

HL3HUENT0

1. aadmfnrnazdaunmmdluiisniulunisiaaslugsia
2. Tmauntugsnalaaldarwdduludaiunisalsing o duduiinudaiow Insans
apnunadiannsaing warsanudu 9

3. wapuANNATErNAaTRINEIINAYULarFuiA3ANElNN15LR59INug5AA

Students are able to
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1. Memorize the essential Japanese vocabulary and idioms for business
communication.
2. Respond to business inquiries using the Japanese language in various

situation through memos, facsimiles, emails, and short reports.



3. Demonstrate appropriate Japanese cultural awareness and protocol in

business conversations.

A1 Ing (Thai Language)

812-207

ANEILTB

AsEunA T Inaianmsudnnsuaznisriaudian 3((3)-0-6)
Thai Conversation for Hospitality and Tourism
*dnsutin@nwfiidurnsemduazilslfamnnglunisdaans aunsadaniSau
naNdznmn inale

Remarks: *Any international students who do not use Thai as a medium of communication

may choose to study Thai as their foreign language.

AANY 258 wazunaunuii sududmiugnainnssunisvanii sduazlsousy
n3dansnIsfiss nsdanisaranisiinv n1sdrsasdaenn viusausudiunii
suudy suuInsamisuasiaiava wluiaewn AreAns gIRaEUILAAOY
UINNTFUNIN

Essential vocabulary, phrases and conversations for hospitality and tourism
industry, tour operation management, airline management, reservation,

reception, housekeeping, room service, restaurants, spas and wellness business

NadNWENI5L3auSuass8341 (Course Learning Outcomes: CLO)

HL3EUaNN9D

1. angrAAnwazdrwrunts naiigsndulunisfaasdudnvaoiiias wasda
WneatavlugnaIrnNIsuNIINITUINITHATN1T gL En
2. Faaslagldnwn Inaiugrulunissunuinudnranfiaalugaunisalfinnuala

3. afunaduALazusSNsFA 9 wndnvagigniuamninala

Students are able to

1. Memorize the essential Thai vocabulary and phrases for communicating with
tourists and individuals involved in the hospitality and tourism.

2. Communicate with tourists using basic Thai language in predetermined
situations.

3. Explain various products and services to tourists in Thai.
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812-208

EREISIT

awInadmiunsiassgifia 3((3)-0-6)
Thai for Business Communication
*dnsutin@nwfiidurisemduasilslfamninglunisdaans aunsadaniSau
nandznm inala

Remarks: *Any international students who do not use Thai as a medium of communication

may choose to study Thai as their foreign language.

A1AMY druau wargUlstlaadiAnadasdugsAianialdaniunisalsing q n1sidau
uazanuianasiugIuniegsia Taun Tufinufaidou Tnsans aanunedidnnsading
uaEsEuAY 9 nMwuuugaw Jausssulnaidaduuaziuiinasddoluniaiase
1993742

Vocabulary idioms and sentences related to business situations; writing and
reading basic business documents namely memos, facsimiles, emails, and short
reports; polite expressions; basic Thai cultural and considerations for business

negotiations

NadNWsN1I5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. andrmfniuazdrwaummninafisniulunisiaaslugsia
2. Timauniugsnalaaldniw ingludoiunisalsing o Wiwiuiinuduidaw Tnsans
apnunadiannsaing uwarsanudu 9

3. wapuAnNAsErnAaTRuETIN It uariuiiadsAlluN151259IM19g5Aa

Students are able to
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1 . Memorize the essential Thai vocabulary and idioms for business
communication.

2. Respond to business inquiries using the Thai language in various situation
through memos, facsimiles, emails, and short reports.

3. Demonstrate appropriate Thai cultural awareness and protocol in business

conversations.



AMNFUA (Hindi Languages)

812-209

AIFEUNUINIEEURRAaNTTUSNITRasN ST aufiEn 3((3)-0-6)
Hindi Conversation for Hospitality and Tourism

ArAY 258 wazunaunuiiisududmiugnainnssunisvaniii sauazlsousy
ns¥an1snIsufies A1seanIsanan1stin nsd1saaiaswn viudausudiunti
suudty suuInIsamisuasiaiavd wluiaewn FreAns gIRaEUILAA0Y
UINNTFUNIN

Essential vocabulary, phrases and conversations for hospitality and tourism
industry, tour operation management, airline management, reservation,

reception, housekeeping, room service, restaurants, spas and wellness business

NadNWsN15L3auSuags834n (Course Learning Outcomes: CLO)

HL3EUaNN90

1. angrAAwAwazduun I duaisndulunisdaarsdudnrianiias wazga
WeadavlugnaIrnNIsuNIINITUINITHATN1aaLien
2. Faaslagldnwndusiugrulunisaunuinudnraniiaalugaunisalfinnuala

3. afu1aFUAILAzLUSNISA ¢ wndnvagnanduawdus (a

Students are able to

812-210

1. Memorize the essential Hindi vocabulary and phrases for communicating with
tourists and individuals involved in the hospitality and tourism.

2. Communicate with tourists using basic Hindi language in predetermined
situations.

3. Explain various products and services to tourists in Hindi.

awBuRdmiunisdasngsia 3((3)-0-6)
Hindi for Business Communication

A1AMY druau wargUlstlaafiiAnadasdugsAianialdaniunisalsing q n1sidau
uazanulanasiugIuntegsia Taun Tufinudadou Tnsans aanunedidnnsading
LAETIENUAY ) Arwuuugn YausssududidasduuazFefiaasdiclung
1239IN19930

Vocabulary idioms and sentences related to business situations; writing and
reading basic business documents namely memos, facsimiles, emails, and short
reports; polite expressions; basic Hindi cultural and considerations for business

negotiations

NadNWsNI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0
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1. apdrmfnnsazduaummnauandndulunisiaaslugsia
2. Timauniugsnalagldnnwdunludaiunisalsing o Wutufinuduiauy Insans
apnunadiannsaing uwarsanudu 9

3. wapuANATEREnAaTRIUEIINENARaFINATATYIUNNSIRTIMNEINA

Students are able to

1. Memorize the essential Chinese Hindi vocabulary and idioms for business
communication.

2. Respond to business inquiries using the Hindi language in various situation
through memos, facsimiles, emails, and short reports.

3. Demonstrate appropriate Hindi cultural awareness and protocol in business

conversations.

a1dang (Malay Language)

812-212

miauﬂmmmumqLﬂiﬂn'ﬁu‘%n'ﬁuaznﬁﬁamﬁm 3((3)-0-6)
Malay Conversation for Hospitality and Tourism

AAw 28 wazunaunurfisududimiugnaimnssunisvani sauazlsousy
n3¥an1sNIsU e A1saAnIsananIstin nsd1saaaewn viudausudiunti
suudtiy vuuInIsamisuasiaiava wluiaewn Are1Ans gIRaaUILAA0Y
UINNTFUNIN

Essential vocabulary, phrases and conversations for hospitality and tourism
industry, tour operation management, airline management, reservation,

reception, housekeeping, room service, restaurants, spas and wellness business

NadWsnN13t38uiaaNs18391 (Course Learning Outcomes: CLO)

HL3EUaNN9D

1. apgrArAwT kazduaunwnatg Asiulunisdaasdudnvaaiien wazgd
\AeadarlugpannIsunInisuinisiasnisaniien

2. Haaslasldnmumgiugiulunmsaununduinvasfisluaoiunisalfidinue

[}

3. afunaFuAILAzUEINTEN 9 wadnragfedduaimuanela

Students are able to
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1. Memorize the essential Malay vocabulary and phrases for communicating
with tourists and individuals involved in the hospitality and tourism.

2. Communicate with tourists using basic Malay language in predetermined
situations.

3. Explain various products and services to tourists in Malay.



812-213

amwuagdmsunsiaagsia 3((3)-0-6)
Malay for Business Communication

A1AWY druau wargUlstlaadiiAnadasdugsAianialdaniunisalsing q n1sidau
uazauianaTiugIuniegsia [aun Tufinudadeu Tnsans aanunedidnnsading
LarTEdudY 9 nmuuugnw Tmusssuuangiaofuuazdeipasdafivlunng
1239IN19930

Vocabulary idioms and sentences related to business situations; writing and
reading basic business documents namely memos, facsimiles, emails, and short
reports; polite expressions; basic Malay cultural and considerations for business

negotiations

NadNWsNI5L38uSuags834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. apdmAnnsazdwaumwuaigfiisudulunisdaarslugsia
2. Tmauntugsnalaaldniewuangludoiunisalsing 9 diutufinuduiau Insans
apnunadidnnsaiing uwarnanudu 9

3. wapuANNATEREnAaTRINETINNANgLarFuTiA3ANTINN5LA52INeg5RA

Students are able to

1. Memorize the essential Malay vocabulary and idioms for business
communication.

2. Respond to business inquiries using the Malay language in various situation
through memos, facsimiles, emails, and short reports.

3. Demonstrate appropriate Malay cultural awareness and protocol in business

conversations.

andulafii@e (Indonesian Language)

812-214

nsaunuIn s duladifaiianisusmsuaznnsviandian 3((3)-0-6)
Indonesian Conversation for Hospitality and Tourism

AANY 258 warunaunuii sududmiugnainnssunisvanii sauazlsousy
n3¥an1sNIsU e A1saAnIsanan1stiu nsd1saaiaswn viudausudiunti
suudtiy suuInsamisuasiaiavd wluiaein AreAns gIRaFUILAA0Y
UINNTFUNIN

Essential vocabulary, phrases and conversations for hospitality and tourism
industry, tour operation management, airline management, reservation,

reception, housekeeping, room service, restaurants, spas and wellness business

i1 233



NadNWsN1I5L3auSuass834n (Course Learning Outcomes: CLO)

HL3EUaNN9D

1. apdrAAwiLazduunmnaulafidaisidulunsfaastuinranien uaggd
\AeadiarlugpannIsunInisuinisiasnisaniien

2. daaslaldnrmiuladifeiugulunisaunundudnraaisrluagaiunisald
Anuala

3. afunaduALazusN1sFAe ¢ wnunvagiguiuarndulatidalsa

Students are able to

812-215

1. Memorize the essential Indonesian vocabulary and phrases for
communicating with tourists and individuals involved in the hospitality and
tourism.

2. Communicate with tourists using basic Indonesian language in predetermined
situations.

3. Explain various products and services to tourists in Indonesian.

amwdulaiidudmiunisdaaisgsia 3((3)-0-6)
Indonesian for Business Communication

A1AWY d1uau wazgulsslaafiiAuadaedugsianieldaniunisalsing q n1sidau
wazauianasiugIuniegsia Taun Tufinudaidou Tnsans aanunedidnnsading
LAETEUAN q Awuuugaw aussanduladifuidaesuuazdefinasanfiolu
N13L259I1N185501

Vocabulary idioms and sentences related to business situations; writing and
reading basic business documents namely memos, facsimiles, emails, and short
reports; polite expressions; basic Indonesian cultural and considerations for

business negotiations

NadWsnN13t58uiuaNs18391 (Course Learning Outcomes: CLO)

HL3HUENT0

1. apdmfnuazdaunmwauladidananiulunsdaaslugsia

2. limauniugsnalasldarmauladidalugaiunisaisig 9 drudufinudaiau

nsans anvunadiannsafing wazsnaaudu 9

3. wapuANAsErnAaTaussINANlaTlZauarFatinvsAlalunisiasaIniegsna

Students are able to
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1. Memorize the essential Indonesian vocabulary and idioms for business

communication.



2. Respond to business inquiries using the Indonesian language in various
situation through memos, facsimiles, emails, and short reports.
3. Demonstrate appropriate Indonesian cultural awareness and protocol in

business conversations.

A154d188 (Russian Languages)

812-216

mMsaunuInEiafaiianisusnisuaznisyiaaifian 3((3)-0-6)
Russian Conversation for Hospitality and Tourism

A1AMY 23 warunaunufsndudmugnamnssunisianfisauazlsousy ns
Fan13nsdfies Mssanisananistiy nsdsaariaunn vudausudiunta o
witi vuusnsamsuazialavdnlusiaein AnmiAns giaal LaTanIuLINNg
H20 N

Essential vocabulary, phrases and conversations for hospitality and tourism
industry, tour operation management, airline management, reservation,

reception, housekeeping, room service, restaurants, spas and wellness business

NadNWsN1I5L38uSuass834n (Course Learning Outcomes: CLO)

HL3EUaNN9D

1. apd A AnLazduaunmiadeisndulunsdaasduinvaniies wasgd
\AeadiarlugpannIsunInisuinisiasnisaniien

2. #aaslatlfnmniadaiugiulunsaunududnraafia)lugauniselfidnus
[}

3. afuadUAILAzUSNISA ¢ wndnvagnandunwnsadala

Students are able to

1. Memorize the essential Russian vocabulary and phrases for communicating
with tourists and individuals involved in the hospitality and tourism.

2. Communicate with tourists using basic Russian language in predetermined
situations.

3. Explain various products and services to tourists in Russian.
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812-217

mwnadudmsunisiamsgsfia 3((3)-0-6)
Russian for Business Communication

A1AMY druau wargUlstlaafiAnadasdugsAianialdaniunisalsing q n1sidau
wazauianasiugIuniegsia Taun Tufinudaideu Tnsans aanunedidnnsading
LarTEdudY  Mmuuugaw Tmuassudadadaesuuazdeiarsrndulunis
1339IN19930

Vocabulary idioms and sentences related to business situations; writing and
reading basic business documents namely memos, facsimiles, emails, and short
reports; polite expressions; basic Russian cultural and considerations for

business negotiations

NadNWENI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

o o« [4 [ a a o [ i a
1. apdmAnkazawINM s Iadandlulunisdaansluginag
2. Tiimauniugsnalasldniwiadaludarunisalsing o drutdufinudadaw Tnsans
apnunadiannsaing warsanudu 9

3. wapuANNATERUnAaTmUEIINT A LarFatiAvsAHaluN131A39INugIna

Students are able to

1. Memorize the essential Russian vocabulary and idioms for business
communication.

2. Respond to business inquiries using the Russian language in various
situation through memos, facsimiles, emails, and short reports.

3. Demonstrate appropriate Russian cultural awareness and protocol in

business conversations.

MSaLAE (French Language)

812-218

11 236

AMTEUNUINERSaL AR an1sUSNMTLazN1sY aaLfian 3((3)-0-6)
French Conversation for Hospitality and Tourism

AANY 258 wazunaunuiiisududmiugnainnssunisvaniii sauazlsousy
ns¥anN1sNIsUfies A1seAnIsanan1stin nsd1saaiaswn viudausudiunti
suudiy suuInIsamisuasiaiavd wluiaewn FreAns gIRaFUILAA0Y
UINNTFUNIN

Essential vocabulary, phrases and conversations for hospitality and tourism
industry, tour operation management, airline management, reservation,

reception, housekeeping, room service, restaurants, spas and wellness business



NadNWsNI5L38uSuass8341 (Course Learning Outcomes: CLO)

HL3EUaNN9D

1. apdrArAw uazd Ul Aafsivlunsdaamstudnvanfien wazgd
\AeadarlugpannIsunInisuinisiasnisaniien

2. daaslanldnrwdaaaf ugrwlunisaunuaduinvaad ealudarunisald
Anuala

3. afu1aduAILazUSNISFA ¢ wndnvaanaudunwdseeala

Students are able to

812-219

1. Memorize the essential French vocabulary and phrases for communicating
with tourists and individuals involved in the hospitality and tourism.

2. Communicate with tourists using basic French language in predetermined
situations.

3. Explain various products and services to tourists in French.

awdFaAgdmiunsdaaagsia 3((3)-0-6)
French for Business Communication

A1AMY druau wargulstlaadiiAnadasdugsAianialdaniunisalsing q n1sidau
uazanuianasiugIuniegsna Taun Tufinudaidou Tnsans aanunedidnnaading
LarTEudY o Mmwuuugaw Smusssudiuaaidasduuazdufinasaadolunis
1239IN19930

Vocabulary idioms and sentences related to business situations; writing and
reading basic business documents namely memos, facsimiles, emails, and short
reports; polite expressions; basic French cultural and considerations for

business negotiations

NadNWsNI5LauSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. andrmAnnsazdaummiuaaisndulunisiaaslugsia
2. Tdmauntugsnalaaldnrwdduiaaluaaiunisalsing o druiuiinuduiiau
nsans anvunadiannsafing wazsnaaudu 9

3. wanuANATERnAaTRUETINNSuLAFLATEuAYsANHElUN15LA59INug5 A

Students are able to

1. Memorize the essential French vocabulary and idioms for business
communication.
2. Respond to business inquiries using the French language in various

situation through memos, facsimiles, emails, and short reports.
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3. Demonstrate appropriate French cultural awareness and protocol in

business conversations.

AL 858U (German Language)

812-220

AMTEUNUINELE AU anIsSUSsLazAST e 3((3)-0-6)
German Conversation for Hospitality and Tourism

ArANY 258 warunaunuiii sududmiugnainnssunisvanii sduazlsousy
n3¥aN1sNIsUfies A1seAnIsanan1stiu nsd1saaiaewn viudausudiunti
suudy suuInisamisuasiaiavd wluiaein FreAns gIRaFUILAzAY
UINNTFUNIN

Essential vocabulary, phrases and conversations for hospitality and tourism
industry, tour operation management, airline management, reservation,

reception, housekeeping, room service, restaurants, spas and wellness business

NadNWENI5LauSuass8341 (Course Learning Outcomes: CLO)

HL3EUaNN90

1. apdrArAwiuazduwaunwusasuiisuiulunisdaastuinvaaien uazgi
\AeadarlugpannIsunInisuinisiasnisaniien

2. daaslanldnrwieasiui ugulunisaunuiduinvaaui ealugaiunisal
Anuala

3. afu1aduAILazUSN1SFA1e ¢ wndnvaanaudunweasiula

Students are able to

812-222

11 238

1. Memorize the essential German vocabulary and phrases for communicating
with tourists and individuals involved in the hospitality and tourism.

2. Communicate with tourists using basic German language in predetermined
situations.

3. Explain various products and services to tourists in German.

awigasfudmiunsiamsgsfia 3((3)-0-6)
German for Business Communication

A1AMY druau wargulstlaadiAnndasdugsAianialdaniunisalsing q n1sidau
uazanuilanasiugIuniegsia Taun Tufinufaidou Tnsans aanunedidnnsading
LarTEudY o MmuuugaIw Taussaasiuasduuazdufinasdadvlunig
1239IN19930

Vocabulary idioms and sentences related to business situations; writing and

reading basic business documents namely memos, facsimiles, emails, and short



reports; polite expressions; basic German cultural and considerations for

business negotiations

NadNWsNI5L3auSuags834n (Course Learning Outcomes: CLO)

HL3HUENT0

o °o o [4 o o o [ Y a
1. A AmAnNkaza N e astuidndulunisdaanslugsna
2. Wmauntagsnalasldniweasduluaniunisalsing ) druduiinuduiisu
nsans anvunadiannsafing wazsnaaudu 9

3. wapuANATERnAaTRIUETINLEaTTNLArFaiAdIATHalUN1TIAT9 N0 GIR

Students are able to

1. Memorize the essential German vocabulary and idioms for business
communication.

2. Respond to business inquiries using the German language in various
situation through memos, facsimiles, emails, and short reports.

3. Demonstrate appropriate German cultural awareness and protocol in

business conversations.

ruaRnUftRNLazaniadnen (Practical Training and Co-operation Education)

819-250

mMsRnUfURY 6(0-36-0)
Practical Training

UfiRvulugonufi ufiieruadaudunidineiudansiaduaaizavaaui
UFTRNY Tusundeenuiinseiuazidsnanfidnfnmnidefine wasinunsauiu
AMuiANNamIsazainAnw WaidanlaganuinanquisunisuiiRoiuniu
serzafinangnafiinue

Practice in a workplace as a temporary full-time employee in a relevant position
that suits a student’s major of study and abilities for the success of applying,
expanding, and extending the curriculum expectations in practical situations,

for the certain period which is determined by the curriculum

NadNWsNI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

a va

1. szyunumntnfzasaunfiaelnU §us

2. UURUNlASUNaURIN AR EILANATIAIANNEINNT
3. Uszgnsimnuinasnunguuazufia sraufuinwesine 9 anluduizaugnis
UPTHIUIF

1 a

4. uEPIAANTNTNANAR ANUAR AMEITNLALIESITNNAMAILTN
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Students are able to

819-346

1. Identify the roles and responsibility of the area undergoing the practical
training.

2. Perform assigned tasks with full ability.

3. Implement both practical and theoretical knowledge and skills gained from
the classes into real business setting.

4. Demonstrate professional attitudes, mindset, ethics and morality.

nIsLASENEnARnE 1(0-3-0)
Co-operative Education Preparation

naNNTLATLUIAAREAfuanAIANE NsTUINNITEaNENARRNEY AN AyaauaY
Aafnw nguasssfinudatieAufiiertauduaniafinwn nsidanaaiulssnaunis
RaNNITIdauAAnNNE N ATINY AANNITANATWAI0IUaEW TRIUETIHAGANS
ASWRINIYABNAIN 23TLIUITUILITN AMEIINIILEIIN NMITLEUNEsalsEinA
Wian1sdaa1s NsULANaRANIY NNHeN1TUAT UAILANIZHEY N1TaaNLULNIT
13N nsadula wasinalulafiassunalugsAanisuinisuaznisviauiiien
Concepts of cooperative education; processes of cooperative education;
importance of cooperative education; rules and regulations of cooperative
education; workplace selections; resume writing; job interview; organizational
culture; personality development; professional morality; virtue ethics; foreign
language communication in the workplace; immediate problem-solving skills;

service design; decision making; IT in hospitality and tourism sector

NadNWENI5LSauSuass834n (Course Learning Outcomes: CLO)

HL3HUENT0

1. sTyuwIARZasariafdn Nanszudunis ng seilay

2. ALfiuNsIaauaAnUNaFTATINY FUA1E0l wazdunaunITaTATINY

a

3. udgnuaantiayARINNINAR JANEsN A3as5INluInaw

Students are able to

i1 240

1. Identify the concepts of Cooperative Education including processes, rules,
and regulations.
2. Perform resume writing, interview, and job application processes.

3. Demonstrate good personality, professional morality, and virtue ethics.



819-451

annafnu 6(0-36-0)
Co-operative Studies

T3 AUNaN: 819-346 NSLATHNANNAANTN

Waulasedm: asdavlffunsuun S

Prerequisite: 819-346 Co-operative Education Preparation

Condition: For students who have received an S score

UfiRvulugonuf ufiieruadaundunidineiudansiaduaaizavaaui
UF iAo usunduniuf nsaduisndwnaginunsauiuaaiuianuauisoaag
UnAne LﬁaL%auiﬂ\immimamwa’j’ﬁumsﬂﬁﬂ'ﬁmu ﬁ’;\igﬂLLUUﬂﬂ\m’mﬂizﬁ"M%a
Taswnu Luszaziansinlddaanin 16 dland UfdRsumnszidaunisuiniseu
uﬂﬂaﬂa\aamuﬁﬂﬁﬂ’ﬁmumaamzﬂznmmiﬂﬁﬂ’ﬁmu findfisufindauuduau
WnAnud ausuf araueud [Asunaunuiganado ulsenaunisat 19 fy
AMNEINIA Tan9nsdlimAnazgdnAauriiniia i AU nwnsend e iR e
gnmsfamuuaznisdszifiunanisufifuadniussuy paanszaziia1dfusau
ilddnAnmnlasulszaunisalateannnistfidiviu inaniswmuinuialiidudd
Aunanlun1srineu wazarunsaviaulaviufinadvdiianisfnu

Practice in a workplace as a temporary full-time employee in a relevant position
that suits a student’s field of study and abilities for the success of applying,
expanding, and extending the curriculum expectations in practical situations,
whether they be of a workplace setting, a project, or both, for 16-week minimum
of placement in compliance with the workplace’s mandatory terms, conditions,
and obligations, responsibility and commitment fulfillment for a particular role
assigned by the workplace, supervision and evaluation under a systematic
follow-up process throughout the course by both a certified cooperative
education teacher and a cooperative education coordinator from the workplace,
an opportunity to enhance a student’s in-school learning while developing
greater awareness and understanding of the real world of work to develop skills,
knowledge, and attitudes needed to become a productive and satisfied member

in a work environment immediately after graduation

NadNWENI5L3auSuass834n (Course Learning Outcomes: CLO)

HL3HUEINT0

a va

1. szyunumvtnfzasaunfidelnU §Us
2. UURUNlASUNaURIN AR LT ANATIAIANNEINNT
3. Uszgnsimnuinasnunguuazufia sraufuinwesioe 9 anluduizaugnis

U THIIUIT
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4. \d@uanuIAn3sNkaIEnITuA lllgndeudnnssuiiadansnuilyrmuazglassa

NanannnIsuiaaLNTey

1 a

5. WEANAANTIYIAUAR AUARN ANGITNLALAILEIITNNARAIL TN

Students are able to

819-452

1. Identify the roles and responsibility of the area undergoing the practical
training.

2. Perform assigned tasks with full ability.

3. Implement both practical and theoretical knowledge and skills gained from
the classes into real business setting.

4. Propose an initiative and innovative idea or solution to tackle with identified
issues or challenges that the industry is encountering.

5. Demonstrate positive professional attitudes, mindset, ethics, and morality.

Tasemsuanuldausuaaniunsnunlusiglsemna 6(0-36-0)
Study Abroad Program

Anwlusndssimaduian 1 anansAnwluaniinandugaiusiniianialasu
AUAUZAUIINAMEAITUSNTRATAITT aaLTiEn

Semester study abroad at one of the partner universities or by Faculty’s

approval

NadNWsN15L3auSuagsn834n (Course Learning Outcomes: CLO)

HL3HUENT0

Y G =2

1. uamaliiudaaunsendnluA 1deuasaAf NI RUGIINIAIAULAY kAL
wansEmumaiaunasafumusolunsinusaiugiuasigls

2. wansliifiudumnuiifaafuanunainnanalasiuiilssmnsniadafiaulalu
lasansAnulustadseine

3. FasnsataminzauuasiilszdninmiuyArauasnguiinainvans

4. wanuliiAuGeanumansafifiaiulunsiengitlgmdnanuiuraluyuuas

AWANFENNY

Students are able to
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1. Demonstrate awareness of own cultural values and biases and how these
impacts their ability to work with others.

2. Demonstrate knowledge of diversity with a focus on the population or topic
of interest in the specific Study Abroad program.

3. Communicate appropriately and effectively with diverse individuals and

groups.



4. Demonstrate an increased capacity to analyze issues with appreciation for

disparate viewpoints.

TuAaduaseizataliAisg 9 ﬂi’]ﬂ{]ﬂgﬂﬁ%ﬂﬂﬂﬂi’]ﬂ%’m Fufianunangianizinisnsu
Soil
1. 91837108 AULIEUN AU (Prerequisite) ANNaIf sm’im‘z’f\ap;ia\aml,ﬁﬂuli%ﬂusw%m
wilu q azdaaasauneiiaunasiiunistssfivnansidaunnuds nauntdifiazan
amziflauBaunedzniy wadlumsdssfiunaiy sxldseauivla o Als
2. sdrnfeRuiisuniunay nunade eiandeg aumzdausauneinnia q
asFagpraaunsidausas1unisUssifiunanisis aunnda nauniafi asun
anzifouBnwdniy wazlumsdszifiunatiy azdavldsussauiullsingn D waa

Induanwal G wea P vi3a S
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AMAKNWIN 7 FALEUALUSEAINTTUNTSENTIAMIARATAISANNUNTIAINANG AT

nangRIUIMITgINatadin a12nign1sdnnsgsnantsvaniigiuazn1siu (MangnIsuIunag)
nangnauUsulge w.A. 2568

1. AERTI9198 As.fingne daeiige

ANARALANLATTaLaUaLUTIaNgNTIAEl

AuavanagSulindaunangmns

AI3HNITYININITAANITYAITLNAS LAY
IAFIITNI A LARNITAN AN UNUNITAN TN

LAZANLINGIEAAN TN

FUNIIU wATNANGAINNIIIRFIINITIANTHN
MINBHUNITANE kazuIndnANEINd1a2ag

51832 TR NISANE

a3 luga AITIN1TIANISLSEUNITaaYlY
sUuuU knowledge set, skill set, mindset,

and tourism tool set

Funsu wasnangmsinisysannIIatesadm
Go| a
\ugmagn

N3N professional AITAIAUA
WHRNISANEN AUl UAUTN 4 wazs1eizgn
Aysiinisidanleiulunndull

Funsu waznangmslamidunisususneignd
\e3nU professional THagluduli 3-4 uasdnln
Wamsedminisdaslavlunniull

ATlsuTanangmslrdauttaulannzu
LASYINYALAUADINAN AT

funsu wasndngmaladnisusuldautandngms
\unangmsudnisgsnatindis
saArnnsianisgsianisvaunifeduaznisiiy
(MANFRIWIUWNANF) viangmIUTulge w.A. 2568
1n8gm focus AINANGNIAD NANFRIUINIIFING

LATNANEATUIUIEA

AN USURUA ARSI 83N

Funsu waznangmslasnsusudnuaundafnly
83TEN 9 laun

2.2) AELanizLaan

2.2.1) naudgANnuaulalanie
IaglAdnAnwaannguirianuaulaanizlungy
1ﬂﬂéjll‘ﬁﬁ\i U 1 NQU (15 Nufie) sasaludl
1. mié’ﬂmimiﬁaaLﬁﬂ'JLLazmsLﬂuQﬂsznﬂumi
qiﬁﬂ"fiﬂ\nﬁﬂ’a (Tourism Management and
Tourism Business Entrepreneurship)

819-203 %A3ETAALNANLAZNIIIANTS
Uszaunisainienisriauidian 5((3)-3-9)

Module: Tourist Guiding and Tourism

Experience Management
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1. AERs19198 As.fingne daeiige

ANARALANLATTaLaUaLUTIANNTIAEl

AuavanagSulingaunangmns

819-303 ¥A3TIN13dANNsgIR IR GedaLaFu
AN 5((3)-3-9)

Module: Wellness Tourism Business
Management

819-304 qm%mmsé’mnﬁﬁqsﬁaﬁamﬁm 5((3)-3-9)
Module: Travel Agency and Tour Operation
Business Management

2. 159ANISAI1UAI5TU (Aviation Management)
819-213 %AI71N1sAENIIULINTE18N19TU
5((3)-3-9)

Module: Airline Service Management

819-306 FAz1ANUaaaftlun1sUHTRIY
NA1UN13tU 5((3)-3-9)

Module: Safety and Security in Aviation
Operations

819-307 gm3rn1saanIsauINduLaznagnaaag
dg1an13du 5((3)-3-9)

Module: Airport and Airlines Strategy

Management

AIRNTEITNTANd A nazan L duly

nsdnldldlugmannnssunisnagiieanas

n13tiu 194 Risk and Crisis Management

funsu wagndngmaldifinseimfanandlunuan
FnanizAraniziaan/nguiziaannuaINy
dula Aa

819-333 M3dANIANUIEEILALINgAMUNNT
uin1suaznsrauiiian 3((3)-0-6)

Risk and Crisis Management in Hospitality and

Tourism

A932HEA3TINAANIINITAAIR

FUNIIU waznangmslAdALAN module LarINEIYn
nedunInaalunNIniTaNI/ngNI TR gy
FMTN/ATIUINNIFIND [ARA

801-223 #A37IN1sAAIALATAINLENlagNATLEEN
Tunadmlan 5((4)-2-9)

Module: Marketing and Consumer Insights in a

Dynamic World
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1. AERs19198 As.fingne daeiige

ANARALANLATTaLaUaLUTIANNTIAEl

AuavanagSulingaunangmns

WATVNIATTUANILAZRNIZIRAN/NaNITLEaN
pnANaula Taun

819-328 N1SA51MULUITUAKAZAIITMNIFIUALIAI AT
g3Raviauifian 3((3)-0-6)

Branding and Positioning for Tourism

Businesses

8.

wuzUlAd Tools: Design Thinking Wag
AINa1I0NAAYA Quality service WAy

tourism product

funs1u wazndngmsladnlifiilant Design
Thinking lunu3In3g1anIz/nauIganistiuAy/
FraniziuAuy

803-307 MIaaNUUUNARAAAN1STRYLTLIT
A5198530 2((1)-2-3)

Creative Travel Product Design
WAZHNIAITRNIT/ATNANIZAAN/NFNITLEAN
prxANadla Tawn

819-329 NMsaanuwuuUINIsHazlszaunIsal
Wnviaufien 3((3)-0-6)

Service Design and the Tourist Experience

9.

AIIMAYALAUYDINANGATIANANT ALY

UINTU

nangmsyfaiunaniuinuInisgsna iwawing
Ra1ALIWluaREITNITHNITYIALAEILALEINA

131U

10.

NNTUL AIININUALALIEY project
pNa1AuTUT wazadsviuduganszidn
pIdaIAUTUEaNTUT 1Y 4a3Enluna

"nrnw1A95:211a Tourism Sector

FUNTIU WATNANGATUNITVALKUNITTEUTUAILA
azduillAL38uIgN project wazlai3aaanAumIy
ANEING18289EA Module

11.

ﬁé’ngmmsﬁw Mind mapping #3AN
wauleaw dsusedgnlalanunuads
Fat19LdY 4a371luna Dynamic Tourism

Management WaziiANUENNNNERINAIAL

o

e

Wl wazirualAnAn®Ivin project NN

Ree
b

U

§in15¥1 mind mapping a3AuiEanlaaay
nangmiuasiinsiiumaimiialifinnuiuads
HNAIDE LY

801-223 #A37IN1SAAIALATAINNLENLagNATLEEN
Tunadmlan 5((4)-2-9)

Module: Marketing and Consumer Insights in a
Dynamic World

803-104 gA3rN1IWmUIgIAINTIauLTiznate

g
o

futiuLazSURATay 5((4)-2-9)
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1. AERs19198 As.fingne daeiige

ANARALANLATTaLaUaLUTIANNTIAEl

AuavanagSulingaunangmns

Module: Sustainable and Responsible Tourism
Business Development

803-304 g3nansvaufienaniinawuaznisidu
§usznauns 3((3)-0-6)

Tourism Business Entrepreneurship and Start-
ups

819-303 ¥A3TIN13dANTsgIR R GedaLaFu
AN 5((3)-3-9)

Module: Wellness Tourism Business
Management

819-307 ga3rIN1sTANIsauINdiuLaznagnazay
dan13du 5((3)-3-9)

Module: Airport and Airlines Strategy

Management

12.

nangminasviniugaianluga tdu 17 1
381 Module 1-6 wazseizau 9
fusadaviniugaizluga wananiinag
wWanundaaAsaluuenedman 2 vy
Am 1y 3 ruefin

NanAnluN1sIRYINGAIT IV ANgRIaANANNIITA
nausednifidam funusiu ialdgBauiAn
anuinladanatnaduszuy usadfafiseian
veimdeiianudndusasFaunansamn
1 nauAm ANl Medmfiugiuinndnung
18377
WAZAIINNUATIUINAUILARYDINANFATHAITN
nninquszaud anuazAansanlumedmiy q

AITUNANGAIIANANTUIRAITAIULNNIZEN

13.

w1 3 angwdlsznaulandudrisanisAnu
ATTALdunII ANy aaINgNaNTN

USudgumnudiatauanusian

14.

Wi 7-12 fa 11 @aunsalnnauanysa
mMavanfTndudaniunfansanlunis
INRHUTANGAT ATLEEUIRNANNTETY
Wy uazAsszyfadasnisuiusa

Resilience JULUUNSWRIUIGINA

USudgamuziatauanusian

15.

i1 14 USrgnzaunangns Asidaulni

ASTTUNINAY

USudgamnudiatauanusian
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1. AERs19198 As.fingne daeiige

ANARALANLATTaLEUaL TRV NTIA MM

AuavanagSulingaunangmns

16. #1115 dnQiszasAzaunangmns AIUsUlHA
sanAdaumudRUsEITaaiaim ga
J7luga (Tourism, Aviation) lugduuy
Skill Set, Business Set

USudgumudalauaiuzuad

17. B 21 28 2.9 N1SL38UNTEAU AISLAN
stwuunIsdauLuuaaula

nangmslannuanIsdanIsaunNIsdaulutueu
Uni wsinsflgnidu mandseniAza9sgua vae

UYINENAE 2LANILILUNITHAUAIUA

18. i 26 nguATugIUITEnlunuIAIm
LANAANIATIFINANGAT NNUAYATLN
91U9U 3 YA3TN 2aRRanN1IIEyLlugn
az 5 nilenn

uundaEin USuniuanumiizauzaaiilani
Tuusiazlugavazinguszaua (aruazAanssulu
F18371Y ) AITUNANGAS [ANANTNILAINAIN

LHNNTHY

19. 1AS9A3INANGAT IE1ATHIDuNEH 12

AUIEAN TAMURUIZANLED

SUNsIU

20. MHIFNUTENALNAIIUAITN LNEN 2
518391 6 BUEAR a9 ldNaaNanUnIS
Baunausadadansta

o I’ | al a @
IR UTEAIAADINI WA UIZIN ALY IUATNWLL Y
nsdauladnAnwdinlaNugIun sl sEing
WiavAuwazidseaunisalnisldnien

21. Tuusazsa3n/4a3n1 AITHNISITEULEY
\Eemgangnamnssuuiuiinaau

De eXe

]

SUNsIU
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2. HawAana13l As.AnAYe LAsEgaudY

ANARALANLATTaLEUaL TRV NTIA MM

AuavanagSulingaunangmns

1.

A29Ll& IT application, Tourism Design
Product

Sunmunasndngnslaldidamant Tnafvuali
Tunanaimiawny/nguimiugiuimanAn
Usr3gsna taun

801-110 ga3zn1suszanaliinalulatiansaume
LLazﬁagaLﬁaﬂwiﬁaaLﬁﬂa 5((3)-3-9)

Module: Applications of IT and Data for
Tourism

801-223 4A37IN1IMAIAKAZANNLENIAgNAILEIEN
Tunwadimnlan 5((4)-2-9)

Module: Marketing and Consumer Insights in a
Dynamic World
KATVNIATTUANIL/NANITLANILTIAL/ATANE
WAy Tawn

803-307 N15AANULUNARANTINNTHaaLTeIf
d519855A 2((1)-2-3)

Creative Travel Product Design

2. seArnaantas lUAsssylilulasedsny

Nangms LWagannangmnsninualiinAnu
dusataania

e lunuandzndantds dniusavssylily
wangns mudaularagnszuiumaimangns du
sey3an
“Infnmaunsaidanieinifiaulaannnguianin
au vi3asedniifiusslamisaniswmuinunw
Bangaardn \vinnissaunsaauiiiy
NHIAINEG ) ﬁtﬂmaauaﬂluﬂmzﬁha q Tu
umAneNdaannauaIuni niauninanduduii

TudssinAwazpnglseine”

3. AMnwaung e 6-9 wiaafn tHavaniiu

nangrsuIuIEIANdInn1siZaunIsaauiy
Muaunge ATEInEAR U luruIndgn
AHENIUTZINALNAIIUATN

iasaninEnwusnidnfifuguiuanseiu
nangnatudanusndudaodsuiiugiu

M ElulATINISEZENANUNTaNTN AN
Trinautllan1ANITANHILIN LATAMTY ATAUA
LNETINN5ENL5aN5ANWN U8 4) Anadauniu
WUUNAFAUNIRTZIUIATEAUAINEINITONI
AMEdunge TOEIC atataafissdu 630 AzLuw

NILUUNAFAUNIATgINANIUIEAULALANY vi3a
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2. HawAana13l As.AnAYe LAsEgaudY

ANARALANLATTaLEUaL TRV NTIA MM

AuavanagSulingaunangmns

uuuNAdaLAN ¢ MiAuraulagAnenssuA1sUsEa

AS

4. MNIAITILANIL/NGNITRNITTIAU/AT
NIZUAY AITLANIIEIEIAIUATIANNS

AUTIOULADINUNIU

NangmslausIgRata N1IAIRNIIANNTAINNANE
2AIYAAINT NITINLHUAIAIAY NITAALAAN N3
Anausuuaswauwn 1lusedzn full wazinisdn
Aanssamsauaundaslusadiasie q ifinny
Fufiuiiaiuyuinue/aussouswineuun
UnAnunduilfl 2 wazdudld 4 nawssnflnufiFvu
wazanfafne lawn

801-301 AULTIUFUILAZNITIANITUSHITYAAINT
3((3)-0-6)

Leadership and People Management

819-346 NISLAANERAARNEN 1(0-3-0)

Co-operative Education Preparation

NUINITNANIZ/NFUITILRNIZTIAL/AN
wwzlAy Wsedrn “nrsviaadiaanis
aanwUUNERANTIiafinaiants
#519853A” Adswlasudadanlna fida
AMURLNENINNIE nelduulAnLRY (N3
annuUUNISTaaLTian) wazlviguitdunisg
Usegns IT unlflunisaanuuunisriagiien
(aaunsnly description)

Funsu wazlauFuunsedzn wazlainisussy
vadandnsuszyndld IT lunszuiunisfnide
aanuUY AasNEIE

803-307 MIaaNUUUNARAAAN1STRLTLIT
A519855A 2((1)-2-3)

Creative Travel Product Design

NUIRITNANIZ/NFUITILRNIZTIAL /AN
RWISTIAY AISEANSIEIZINITIANIS

nsanatelrsilugsiavianien

wangmslafiimuasedzifaatunisdnng
manaaadelnailugsiananiiien lunuiedn
lannz/nguimiuguininAnuinisgana
801-223 #A37IN1SAAIALATAINLENIagNATLEEN
Tunadmlan 5((4)-2-9)

Module: Marketing and Consumer Insights in a

Dynamic World

Asfineirfiuangaaniunismauiiangifin
Wiansraafialulssinalng) fida uleag
sUnuunsvianfimatelnd IWaansudunis
Wasuulasnaaaiaa

nangmsladsedgfiineddaaAunImaniien wag
Iafivadaifenunisviaaifiaagiimaaulaeiunig

Nauienalalnilun NN LA aTII8T) LAY

[
v o

ANN1508NAAEIT183% LA AT

11 250




2. HawAana13l As.AnAYe LAsEgaudY

ANARALANLATTaLEUaL TRV NTIA MM

AuavanagSulingaunangmns

803-104 FA37IN1IWmUNGIAANIsTuRenat
futlunariufingau 5((4)-2-9)

Module: Sustainable and Responsible Tourism
Business Development

803-201 UssLhiusanaduluamnannnssunis
viaufieauaznistiu 3((3)-0-6)

Contemporary Issues in the Tourism and
Aviation Industry

819-203 %A3ETAALNAALAZNIIIANTS
Uszaunisainienisriauidian 5((3)-3-9)

Module: Tourist Guiding and Tourism
Experience Management

819-303 ¥A3rIN13dAN"sgIR R GedaLau
gann 5((3)-3-9)

Module: Wellness Tourism Business
Management

818-329 nstflugisznaunislugsianisudnisuay
msviamﬁmﬁm%’uﬂgai’ﬂ 3((3)-0-6)
Hospitality and Tourism Entrepreneurship for
Aging Business

819-326 mié’mnﬂiqiﬁaﬁa\jL'ﬁmm\mzLaLLaz
#aila 3((3)-0-6)

Marine and Coastal Tourism Business
Management

819-327 n13dAn1sn1sranfiedaimusssu
3((3)-0-6)

Cultural Tourism Management

819-332 mié’ﬂmimiﬁamﬁmﬁmu 3((3)-0-6)
Community Based Tourism Management
818-328 AN¥ILARALULAIIIAIIA

3((3)-0-6)

Creative Phuket Gastronomy
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2. HawAana13l As.AnAYe LAsEgaudY

ANARALANLATTaLEUaL TRV NTIA MM

AuavanagSulingaunangmns

819-316 usANMIMaaiitzasdeninniAnuas
naladseinalng 3((3)-0-6)

Tourism Treasures of Phuket and Southern
Thailand

8. msfiuiilanniediu Data Analytics 1u | ndngmsléifiuiiian Data Analytics lugaim
g3na 801-110 gm3rn1siszynaldimalulatiansauina
LLaxﬁau“aLﬁaﬂ'mia\jLﬁm 5((3)-3-9)
Module: Applications of IT and Data for
Tourism
9. nauiTMmEgUsInALNauaEn \lavannndngmsiiinAnwanasemandlsFaans
Tdmasiiunwdanew Lﬁaamﬂﬁé’nqm AMWBINHTUNWINAN 11U WnANWIE1ITU
Jansizaunisaautiunimaungulunn diu Sudaviinsussaneinandangwlunuan
318377 FNANIL/NJUITILANILLEAN/NFUITN
AUz ALaILENEN
10. 718397 MIdansgIRaragiaameneia funsu nangmslafinsussgidanimaniiien

LLaz?j’lf_IEjG 2((2)-0-4) Marine and Coastal
Tourism Business Management A2315U
Husedrmaanfisagiinuasgluuunis
riaufienasialn

Qufin Faldsunsaniunsdlfnwn wazlinng
\iauLAag benchmark lnamdngnsiilaldda
T dmmsraafisaguing lnanse Fundngmns
THussqiilanifanfunisaafisagiinuazsuuy

Asnaaienadalni Tuwsazsadgn

11.

A3LATUNISLESUASNANEAINAIUNNT
vagifgidegannuazniaanifiaa
anamnIsun1stiu (lwauiAnnIsLAuNIY
nan1sfiuazunnnangluuuau)

Funsu nangmslaLaauas1AnanInAILNITAIN
AnuTINdanuasAnslunIAgREINNTTUNIAIU
nsdaLEINFENINLATaRaviNgINN1sTU Taadinns
L%métﬁﬂaﬁwmaﬂﬂaaﬁnsﬁﬂaﬁumlﬂu'fiﬂmns
ussenglimnuiundnAnmn waziinnsannisAnn
pudluanulsznauniIIasy
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3. FEmAaRI1sH AsAYEE TmunadnyRail

ANARALANLATTaLEUaL TRV NTIA MM

AuavanagSulingaunangmns

1.

TP T LT AT (o Pt AT
2auAAIANNINTNINNITEN SDG Goals 31
WunalndrAalunisaanuwuuian

(GE6 GE7)

SUNsu

luga: MInarawazANLEnlagnALdedn
Tuwainlan
Module: Marketing and Consumer

Insights in the Dynamic World

e Lilapann course description Mt 37
ANadUNEN W INaLazn N dung el
danAdndnN dayadiuduzasnIwing
nanay Big data wag data analytics
Tuanusfinwdangqunainfunis design
service experience/
marketing/quality/delivery etc.

o iuidayatiasasdiuianudrdasia
N13IAN1IkANIIYINANLENlagnANLEY

anwazadsaualulunail

Funsu waznangmslaususnaazidaamadunela
danndnsTun i nguaznendange lusadzn
801-223 #A37IN1SAAIALATAINLENTagNATLEEN
Tunadmlan 5((4)-2-9)

Module: Marketing and Consumer Insights in a

Dynamic World

13 ELFATANAINUNITANFIMIUNISFauINdA
TOEIC Preparation

' [
al =2

o aaiNLANIan InsdauluszAuNgay

u
v

AIUA lUAYELdY TOEFL tiWaasaNugIu
AnsuunAnufifagnisAnesialy
UNIINYTAY partner Haaur1Inaaalu

AaUsEin A

SUNsu

FAITINIWRUNGINANITNaGL eI atnaeatiu
6((4)-4-10)
Module: Sustainable Tourism Business

Development

e M331389 Global Code of Ethics in
Tourism (23581UI3UEIATUNIS
nanfieraina) untiu anasenieludn
i

Funsu nangmsladiusaasidaasiedan g
\an1d1u ESG war Global code of ethics in
tourism Tus1a3an

803-104 gA3rIN1IWmUIgIAINIYIauLTiznat
futiunazsufingau 5((4)-2-9)

Module: Sustainable and Responsible Tourism

Business Development
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3. FEmAaRI1sH AsAYEE TmunadnyRail

ANARALANLATTaLEUaL TRV NTIA MM

AuavanagSulingaunangmns

o Luzihnsuuilanidas social impact,
social impact assessment ag ESG
avanfiamusndudniunisussdiv
aMAMNTINLALgIAANITAGL Al
flagiiu

wuzi il amsnaanduanadzuieay
virtual guide TUsN83TAANNIITANTT
faAmAA wofinssutinvaundies wagnis
Hoan39eningdmusIIN 5((3)-3-9)

Module: Principles of Tourist Guiding
Management and Tourist Behaviors and

Intercultural Communication

ﬁé’ngmlﬁtﬁmﬁamﬁm digital technology,
tourist experience Wa¥ virtual guide LLaz‘U%"LI%'a
3 lEfianudaulaniniu

819-203 gA3ATARLNANLAZNIIIANIS
Uszaunisainienisvaifies 5((3)-3-9)

Module: Tourist Guiding and Tourism

Experience Management

wuzi i anfaatunsin digital
technology L7u metaverse lTusna3an
819-327 ﬂqﬁﬁﬂﬂqﬁﬂqﬁﬁﬂﬂLﬁﬂ?L%ﬂ
TRUEIIN 3((3)-0-6)

Culture and Heritage Tourism

Management

ﬁé’ngmlﬁtﬁmﬁamﬁm digital technology 1u
518397 819-327 N15EANISNISTIauLAiE LT
TRIUEIIN 3((3)-0-6)

Cultural Tourism Management

NangnINTALAUAIUAI

al

° adnwaziiianinazinsn1saauiien

=t S

gAa9lu

9 9

a

AW ANHAINHANE

[ J
b}

[

ihiszasAaavusazdullndaiau

[ J
pd )}

D

e fmnulanzanuazasnaAnudairalu

(% a

ICAUNHNNA

a

FuNsu uasnangmslaLnnduIuIEITIEanAY

ANnNaulalAlnnuraInrata NNy

NangnINTALANAIUAI
o nmsutANEanNiAaInuNsld
iwnAlulagluse3gn tour guide/

cultural tourism

® NSLNNLBNLEATIATY ESG kay Social

Impact Assessment

Funsu uasnangmsivindaniunisldinalulatily

391 tour guide Wa¥A”1 cultural tourism ANNINNT

WWuLBNLEan1A1W ESG waz Social Impact
Assessment SINTLANNITLHUENLSAG Thai

hospitality kagn15aankUl service experience

Tusngdgnnfaaamuanau [Awn

819-203 %A3ETAALNAALAZNIIIANTS
Uszaunisainiunisviaifies 5((3)-3-9)
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3. FEmAaRI1sH AsAYEE TmunadnyRail

ANARALANLATTaLEUaL TRV NTIA MM

AuavanagSulingaunangmns

® msliuNI9LHUENLSad Thai hospitality
bagN1IaantlU service experience Tu
qmmﬁnﬁu

Module: Tourist Guiding and Tourism
Experience Management

819-327 n13dAnsnsranfisdaimusssu
3((3)-0-6)

Cultural Tourism Management

803-104 FA37EIN1IWmUNGIAINITTuREn At
futlunariufingau 5((4)-2-9)

Module: Sustainable and Responsible Tourism
Business Development

802-110 n1slsuusauaznisriaviiieadausy
2((2)-0-4)

Introduction to Hotel and Tourism
810-052G5 N13ANTUTIRTUTIANLAIAIN
“annviang

Living in a Diverse Society

819-329 ﬂ’]ia’rﬂﬂLLUUU%HW?LLﬂzﬂixﬂUﬂ’ﬁEﬁ
Wnviaufien 3((3)-0-6)

Service Design and the Tourist Experience

HnAnwIAstAsSUNISLESNaS A naA Wl
Aulatg 2alANNLBNI e IwanBiaann
ANNIATUIZINTT LAKN

® N13d514 entrepreneurial mindset Tu
AUNTISITUALNETISHAY NA1AA NAYIN
lundrmnuaNLra? wazdl growth

mindset

e audnlaluiiag Thai hospitality Way
Thai service mindset %\uﬂuqmrﬁ\jﬁﬁ’]
THUssinAlnafidatdeaaa1un1susng

STAUWIUIZIR

Funsu waznangmsladnianinaitussgliluy
WWarsngazidanwazAtadugsieiznlusiedgni

RERVRN
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4. MA5.33M9 ol 52UAY

ANARALANLATTaLaUaLUTIANNTIAEl

AuavanagSulingaunangmns

1.

nsnaafigalutean1un1sallanin-19
NaNgNIATAMIENUNDINITIANISLALAAY
Quality Tourism LazN139AN1S Mass

Tourism

Sunsuuazladrdatauanuzliidunananlunis
aanuuUnANgns aulsngdayaifaafunisdanis
Quality Tourism Waz Mass Tourism Tus1873%1
803-104 FA37IN1IWmUNGIAINITTuAEnatg
fafiunazsuiingay 5((4)-2-9)

Module: Sustainable and Responsible Tourism

Business Development

2. MangmIfAaviin13dans Service Quality for | Suninuuazrangmnsiaindaauauuzllaanuwuy
Tourism 1839
819-329 NMsaanuwuuUINIsHazlszaunIsal
Wnviaufien 3((3)-0-6)
Service Design and the Tourist Experience
3. AsfimsdanginiAmfuuinnssu Sunsuuagndngasliunianudugelu

N13AAIA N15NauLEILZag2n1N MICE
wanwatAFuiineddaaAunIIALENGINa

NIAIUATSTIAULAEN

NUAzLBUALATAIATUNYIIATAN ANFaLNILTY
801-110 gm3zn1suszynaldimalulatiansauina
LLaxﬁau“aLﬁamiviamﬁm 5((3)-3-9)

Module: Applications of IT and Data for
Tourism

801-223 #A37IN1SAAIALATAINLENTagNATLEEN
Tunadmlan 5((4)-2-9)

Module: Marketing and Consumer Insights in a
Dynamic World

819-303 §A3rIN13dANIgIRarian e GudaLadu
42NN 5((3)-3-9)

Module: Wellness Tourism Business
Management

819-328 NNSESIUUIUARAZNITINFIUALIAIATU
qsﬁwiamf?im 3((3)-0-6)

Branding and Positioning for Tourism
Businesses

819-329 N1saanUUUUINTLAzUsEaUNISal
Wnviaufien 3((3)-0-6)

Service Design and the Tourist Experience
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4. MA5.33M9 ol 52UAY

ANARALANLATTaLEUaL TRV NTIA MM

AuavanagSulingaunangmns

4. pasfin1sAREannAnEnAaus wsnIEN AN e
WaRasnAMuAIAnTY HAuARfiaaan
tnAnwdmiunadinfnwlundngnst
oll TwinedantiunsAnwanalssind adl
mafaLdanininiFaufifiguautifimunzay
TunSEEUNIAIUNISTIININ N1sYiaaTian

nIan1AULIrIIgINanIndaaiavla

Sunsuuaznangmaindatauauusliiduinaaly
nmsAntdandnAnwusniduaziduinaunlunisaau

JunwalinadatdaninAnwusnidnsaly

5. AsyaiulidnAnmiuuiAnuannsaui

LENANANNTUNANEIADI TN LU AY

SunauuaznangmaaduayulitnAnwiinaa
AU N13ARTLAIEHA waz [UUf TR TR geY
N13711ATINIIHIANANTINAANILITIBN ¢ AN
Usnglusaia

801-223 #A37IN1SAAIALATAINNLENLagNATLEEN
Tunadmlan 5((4)-2-9)

Module: Marketing and Consumer Insights in a
Dynamic World

803-307 NM3ABNLUUNARSMTANITYaLfiEaf
A519855A 2((1)-2-3)

Creative Travel Product Design

6. AITLUUNIAIUNIITANINAENS J Multi-
skills, Service Mind, Branding, HR uag

AN ENEI Y

funsuuagndngasldussgiilaniluseian
NATUNITUINITFINALALYNAINATINAIG
vandieauaznistiu Taun

801-110 gm3rn1suszynaldimalulatiansauina
LLaxﬁau“aLﬁamiviamﬁm 5((3)-3-9)

Module: Applications of IT and Data for
Tourism

801-223 #A37IN1SAAIALATAINNLENIagNATLEEN
Tunadmlan 5((4)-2-9)

Module: Marketing and Consumer Insights in a
Dynamic World

801-301 AMLTIUFUILAZNITIANITUSHITYAAINT
3((3)-0-6)

Leadership and People Management
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4. MA5.33M9 ol 52UAY

ANARALANLATTaLaUaLUTIANNTIAEl

AuavanagSulingaunangmns

802-110 n1slsuusauaznisriaviiiaadausy
2((2)-0-4)

Introduction to Hotel and Tourism

803-104 FA3EIN1IWmUNGIAINITTuIREn At
futlunariufingau 5((4)-2-9)

Module: Sustainable and Responsible Tourism
Business Development

819-328 NI IUUTUALAZATINFILAUIEIRTU
g3Raviauifian 3((3)-0-6)

Branding and Positioning for Tourism

Businesses

5. AMWUMAS A3

ANAALANLAYTaLEUaLTIANE NN A

AEuavAavEIURATaunaNgns

AT LAz AnssuauAnsluLiun
Tan Module: Leadership and
Organizational Behavior in Global
Context 81U 5 ¥R HUAIIRANTN
andnuIunafndy 3 vuein was
edradamnaluladiiladszynilinig
§3na Digital Technology for Business
Application §1W3U 3 BUEAR 1AWAS
farsainsiuaundaaimdy 5 niaain

nangmslalsudgednuaunuiann nudaiauauwue
fafd

801-301 AMMLTIUFUILAZNITIANITUSHITYAAINT
3((3)-0-6)

Leadership and People Management

801-110 ga3rn1suszynaldimalulaiansauina
LLaxﬁau“aLﬁamiviamﬁm 5((3)-3-9)

Module: Applications of IT and Data for

Tourism

3183711N15900ULazN1TAANU AT IALENS
\A3audiy Airline Reservation and
Ticketing 2ataualnliAsinuaLdu 1
T390 AsUsulAdu 1 Aanssulusredan
aunaglundngns

NangmItaAIuIIYINEIdIAINad taadraldasily
NUIRITNANIZ/NFUITILANIZTIAU/ AT AN
\dan/nauiridanmuanuadla uasiiuda
a3z

819-335 n13d1sauiazn1saaninslaeans
LA3aaiiu 3((2)-2-5)

Airline Reservation and Ticketing

18391 802-304 UseLAUIINATHAAIANY
L‘ﬂué’ﬁ’] Contemporary Leadership LAY
ALsLluAanssuLaSusias

nangrnslafne83n1802-304 UsziAusanatazay
m’mlﬂu@ﬁ’] Contemporary Leadership aan
Taslaunitannuidugun ussqlilusieian
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5. ANUUMAT J0uAS

ANARALANLATTaLaUaLUTIANNTIAEl

AuavanagSulingaunangmns

801-301 AMLTIUHUILANITIANITUTINTYAAINT
3((3)-0-6)

Leadership and People Management

waziitaUssLAuganady ussylilusnadan
803-201 UssLhiusanaduluamannnssunig
viawifiganaznnsiiu 3((3)-0-6)
Contemporary Issues in the Tourism and

Aviation Industry

4. 8371 819-316 UsANNITTANLTiEI2AY
duningLinuazaialadszimealng 3((3)-0-6)
Tourism Treasures of Phuket and
Southern Thailand iuA3siiuigntas wia
Aanssulusadmdu

Funsuuaznangmstamasednil T lunuinign
\RanLas

6. AUANARA SnusI

U

ANAALANLAYTaLEUaLTIANE NN A

AEuavAavEIURATaunaNgns

1. Asdnsindamlunangmslidannda
AugNaFERT R

funsuuagndngasliiiufudamaifaadadu
gnsFaniaflunuaai 1 dayanaluaaundngns/
18 11.A139ANIINANGRINAUFTUBIADAINNADINTT
ADIANAFIUFN 9 / 28 1.n3Rauduadsauluung
LaryMaFansIAiNnangnidanufaadiag

18 2.mauduadsaulauIEN1IRIUIAAYANLAY
Useina/ da 3.nauduavsaitnunan1swaung

g
o

fufiugavasAn1sanyssa1gnf SDGs/

ia 4.mauauassadfuvimiLaziusnaaagaaniiy
Anflandngmslddanunsnanuifsadiaediu
gnarmaniand luilanizaesneian 819-308 N3
2M0UTHUNELAZLHUAIWAILAN 5T L TER
3((3)-0-6) Tourism Policy Planning and

Development

2. ﬂ’)ﬁmiﬂ’l\iﬁ’]u Airline reservation La3guil

NS RAStAEENS dNnsaLTauLuAanssy

FunsuuasnangmsladnesnaIzaniueany Airline

reservation kagszuunN1saavtinslagas (aglu
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6. AMNARNG Snusy

u

ANARALANLATTaLaUaLUTIANNTIAEl

AuavanagSulingaunangmns

ausu Nl n1saduuInilunisiiy
HusznaunisaziianudiAguinlu

ARENNNITNNITNALTIEN

NUIATERNIL/NFNTTNANITTIAL/AZ AN
\dan/nguiridanmuanuaula uazliuda
ez iy

819-335 N1sd13avnaznITaantinslaeans
\3auiiu 3((2)-2-5)

Airline Reservation and Ticketing

wazndngmslainAnmeirifeafunisiii
§Usznaunns (Entrepreneurship) [aun

803-304 g3Ransvauifienaniinawuaznisiiu
Husznaunis 3((3)-0-6)

Tourism Business Entrepreneurship and Start-

ups

3. AstLHanIrsasedgNeIny
Community-based Tourism Lag

Responsible Tourism

nangmslafinisufulseianeimuazFadune
medmlfiasaunquiiiamnisrianiiaiatadiu
Tawn

803-104 gA3rIN1IWmUIgIAINIIauLTiznatie
futiunazsufingau 5((4)-2-9)

Module: Sustainable and Responsible Tourism
Business Development

819-332 M3dan1snsviaviieaguau 3((3)-0-6)

Community Based Tourism Management

unangnsnnualadndnwaanlidiln
Ufimewlusnadseina wu 3au 4 U way
aanfnUfusuu  danudsznaunislu
AadszinA lunnilnisAnwn ) az 1 a1A
mMsAnun 1ag

nangmslattalanalidnAnsdnsanlasanis
wantlasunisAnunaavaney wazilalaniala
unAnwaaninufimawlusadssinea

\fiarmadiunisvanfiaaidegaain Snns
AnuAs1EIT [IlunangnInaauals we L
fusndanisidunguizianuaulaaniy
Ieiagandasdl certify anAans

ANSWNNE

SUNsIU
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6. AMNARNG Snusy

ANARALANLATTaLEUaL TRV NTIA MM

AuavanagSulingaunangmns

AN71 Carbon Footprint mil,ﬁmquﬂuﬁﬂ
391 Sustainable

lupa 4

803-104 FA3EINIWAUGIRANITYIDNLTED
agnasutiunazsufingau 5((4)-2-9)
Module: Sustainable and Responsible

Tourism Business Development

FunsuuaznangmslauiA1In Carbon Footprint
1333 [TluANague918390 2aus183m

803-104 FA37IN1IWmUNGIAANITTuIREnat

fufiuuariufingay 5((4)-2-9)

Module: Sustainable and Responsible Tourism

Business Development

7. AsaAtus Auuia

a

AMNARANLATTaLEA LU AN gNTIA Il

AEuavAavEIURATauUnaNgns

1.

nangmsdauuraulann

SUNsIU

2. UNsEIEHHanI NI AR e A

AuLiiugn n1sdanisnagnsd

gsnanagiednazuings dnurnauinisuasee
UFFns nangmsfuimualidndnulAsuava
Aanuslunwsauiat lldszanaldlunistin

UfiReu wazrimuadailiadusamsinenudn

BauinueImaulunangns by vn
UnAnwaulaidani3awiznnieniu MICE

fantaandunangmnsia

3. 7mi1lNRa 6 funsu uagndngmsldudlafameinidy
819-303 ¥A3EIN13dANTTiuIAEaLF 819-303 ¥A3TIN13dANNsgIR NI GedaLaFu
AN 5((3)-3-9) AN 5((3)-3-9)
Module: Wellness Tourism Management Module: Wellness Tourism Business
Fasne3mnu InaAIsinA1dn dolasy Management
GREREY ol ndngmafunmumudaiauauue udifiasan
fiafl mnanasninueliiFeu wellness wangmsddadiAnlunisassmiaaufilaiuns
$119u 100 Hlue wazldy certificate 91 | aysfBarnnsznsrsamssagaiiasiiunisaauly
Spa Manager aziflun1sansefuaAninui | nangms Spa Manager latlinnwdungmiluda
waznsinUfiAinsudanisianfisnge | lunisaau Savadnfnwznasnemi ldaunse
dudduganmunindnwlundngnst 3uundngms Spa Manager Idiilasansiavaau

Tuayaiuntninaiingy
4. TEATNARNLET AININUALAEINITaLAaN | nangraiinualAtnAnmaINnsaldanisausadan

\Baniadnunangnsuasinuanels lnassy
1amnNlTlunangmnsan
“infnmamnioidaneiniaulaainnguianin
au viamuimffiusslamidansvmunnuaw

FImrsaa1dn (Nvinn1sisaunisdaustu
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7. AmsaRiiug Aawio

ANARALANLATTaLaUaLUTIANNTIAEl

AuavanagSulingaunangmns

Mdunge) Nilladauatluanzsg 9 lu
UNINEN AU AIAANUATUNS HIAUNINEN AL AU

Tudseinewazpnalssing”

nangmsnnualAunAnuEauIEI g
WetaununNi1539s Aasiusdldurafiaunis

AndtAIzAtayalan

nangmnafmualidseiniifedasiunside
Taun

801-321 Aduuazuinnssniianislsousuuaznis
Maaifian 3((3)-0-6)

Research and Innovation for Hotel and Tourism
iaduladunsrinidelunnfifiaasnisraaiiaaun
Tnunaandusauiunisidefiiiaataniu Wellness

Tourism

6.

WanAgInuANNSUR AL U aTILIAAAN
Responsible Tourism 8192z1131U337}u
Wanizagsn g g lhdn e n gy

nangmaldussqiiianmdnneduanuiufinray
fafuuindan AnudeiiulFlusedmsg o
nudunviagifien andaatiady

803-104 gA3rIN1IWmUIgIAINTIauLTiziat
futiunazsufingau 5((4)-2-9)

Module: Sustainable and Responsible Tourism
Business Development

819-308 N9 MUTHUIHLAZUHUAIIWEIUINTT
Maaifias 3((3)-0-6)

Tourism Policy Planning and Development

8. AMFWW Naded

ANARALANLATTaLEUaL TRV NTIAMH

AuavaaagSulindaunangmns

1aguTNrangnsinUsulsanangmnsnauas
fasauszazialsulgaiiavainnis
raafiadluduningiinlAsunansznuain

A01UN13I1ATA-19 AWIUUN

SUnsu

s1e3gaantds Adsanlridaandni

pinlAseasanangns UnAnmaiunsataaniiau
e NEaNE3 LA 31U 6 nilEin Janangnsle
InainnatasngdmnsasiuliinAnwnidaniiau

N2y uazlassy
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8. AMFWW (Naded

ANARALANLATTaLaUaLUTIANNTIAEl

AuavanagSulingaunangmns

“infnmamnioidaneiniaulaainnguianin
au viamuinffiusslamidansvmunnuaw
Fandaardn \vinisBaunsaauiiiy

NHAING M) ﬁLﬂmaauaﬂluﬂmzﬁm q Tu
UATINEN S I ATASUNS FEaNrIINENAE AU
TudssinAnazadssina”

3. luyunavrasndngmnaifiuinnisvauien
fusaszyiadialAsafundnsssuniuna/
SDGs/SMEs tilatinszdunisviauifie1%a
WA 1 A1sriaaiiaalasguy
Ianaldatnals

nangmslaussgiatanunaidlilusnainisnui
GE5 §2n17200A33% (SDG 3 16) 2 nuaufin

'
£

GE6 3Ima18150ZhasNISNRUNNENE Y

(SDG 1245 10) 2 AUUAR
GE7 nsususilvinnunaimnaadlan
(SDG 6 7 13 14 15) 2 AUUAR

803-104 gA3rIN1IWmUIgIAINTIauLTiznat
futiunazsufingau 5((4)-2-9)

Module: Sustainable and Responsible Tourism
Business Development

803-304 ﬁqiﬁﬁm’liﬁa\uﬁmﬁm%ﬂé’w waznsiilu
Hiusznaunis 3((3)-0-6)

Tourism Business Entrepreneurship and Start-
ups

819-308 N9 MUTHUIHLAZUHUAIIWEIUINTT
Maaifias 3((3)-0-6)

Tourism Policy Planning and Development
819-332 ﬂ’lié‘fﬂn’liﬂ’]iﬁa\uﬁmﬁuﬁu 3((3)-0-6)

Community Based Tourism Management

4. nmsilasuwilavluaaiunisalzaunis
YA nangnsadsiisedzfaanuy

Change Management

wangmnIusipiiaiieadunisdaniamusiunig
wWasuwlasaausniunisallunianismaaiiien
Tusnedadail

803-201 UszLhuzanadaluamnanrnssunis
Maafiaanaznistu 3((3)-0-6)

Contemporary Issues in the Tourism and

Aviation Industry
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8. AMFWW (Naded

ANARALANLATTaLaUaLUTIANNTIAEl

AuavanagSulingaunangmns

819-333 miifmmimmLﬁﬂ\maﬁnqmﬁmmi
U3N1suaznIsiauifia 3((3)-0-6)
Risk and Crisis Management in Hospitality and

Tourism

5. ZasrgdmlunInsingaanangmns nailda
finwe Skill Based, Innovation,

Entrepreneurship Tdxnin

wangmsldfmuniaseigmuFanIn1f1unis
Fansnisranifinawasnistiu Fefinnsaanunsn
Skill Based lunnssizuasfiilanfaafunisii
walulafiasaunmunilszanaliluanairnssy
nanMauniien usniigaia nsiiugusznauns
wasrinueRdiuluniagsianaznianisviagiiien
Tngausasndaagsedzn s s

801-110 gm3rn1siszynaldimalulaiansauina
LLaxﬁau“aLﬁamiviamﬁm 5((3)-3-9)

Module: Applications of IT and Data for
Tourism

801-222 %A371N15aUN1sUENENI9gIND 5((4)-2-9)
Module: Business Finance and Accounting
801-223 #A37IN1sAAIALATAINLENLagNATLENEN
Tunadmlan 5((4)-2-9)

Module: Marketing and Consumer Insights in a
Dynamic World

803-304 gsfamavaufieaamIndnnaznisiiy
Husznauns  3((3)-0-6)

Tourism Business Entrepreneurship and Start-
ups

803-307 NM3ABNLUUNARSMTANITYaLTiEaf
A519855A 2((1)-2-3)

Creative Travel Product Design

819-203 #A3ATARLNANLAZNIIIANIS
Uszaunisainienisviaaifies 5((3)-3-9)

Module: Tourist Guiding and Tourism

Experience Management
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8. AMFWW (Naded

ANARALANLATTaLaUaLUTIANNTIAEl

AuavanagSulingaunangmns

819-303 ¥A3TIN13dANNsgIR IR GedaLaFu
qanw 5((3)-3-9)

Module: Wellness Tourism Business
Management

819-304 qm%mmsé’mmaqsﬁaﬁamﬁm 5((3)-3-9)
Module: Travel Agency and Tour Operation
Business Management

Management)

819-213 %A 71N1sAIENIIULINTAE18N19TU
5((3)-3-9)

Module: Airline Service Management

819-306 gAiz1ANUaaantlun1sUHTRIY
NA1UNI3TU 5((3)-3-9)

Module: Safety and Security in Aviation
Operations

819-307 gA3rn1saanIsauINduLaznagnaang
dg1an13du 5((3)-3-9)

Module: Airport and Airlines Strategy

Management

9. Aty Usidsslinyad

AMNARAINkATTaLEA LU AN gNIIA Il

a

AEuavAavEFURATaunangns

1.

nangmslaiavasuanuenitelunis
AnuaAkNUNIsAnE aLduatieg e
LuauElAMIRUIN I LEUNITAN N TAT
ANFAAAADINULSUNZAINITUIaNAANNSG
TUdszynalduagsiananmaudiuild 1-4 \fia
arSonfluinusiuiugu Sunatouasiv

]
a v

aRunEnE s dudauEnunmnaanseasiaan

alle

e

[
v a

W
ANgns Al

=

® uil#i 1 YiWugu (Coaching in the
industry understanding) \al#
UnAnwsauifanunaulalungy

Funsuuasnangmslaaiiunisuiulguuaunis

AN PNNADLAUA LU
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AN FRLaNE TAwn N1g

AANIINISTN AL aNI5TY

o FuTN 2 ARNITLIAUNTHAULUL

Self-Learning Skills, Standard

o 7uilf 3 AMNITLTEUNTHAULUL
Disruption, Service Design N1511
d v L3 ot
avAANNILasInweaUssenA ld 1y
18321 TASIINR/AEHI a1 83T N

ANSARILATIEH

o 7uUilf 4 AANISITEUNTHAULUU
Professional, Connection and

cooperation

ANSMMAUATaT1ERg LA AN dUlakaY

TARLANNINTY

Funsu wasnangmsladsulgudasedaliiinny

WaRlakasdAMNNUEN NN

eAglulaseasanangnsnunaula laun
1IN IIAIUNITAANLULAITUIANS

Service design, Innovation design

Funsu laanangmlsnadzanieaiunisaaniuy
N19U3N19 wazn1sdnalulatansauinAun
Usegnilflugmamnssunisanfiedlidaany
Yuadaungu Taun s1a3en

803-307 NM3ABNRUUNARSMTANITYaLfiEaf
d519d55A 2((1)-2-3)

Creative Travel Product Design

819-328 A1TASILUTUALATNITINIALRUIEIHSU
g3Raviauifian 3((3)-0-6)

Branding and Positioning for Tourism
Businesses

819-329 A15AANKLULSNNSLazUSEaUA1Tal
Wnriaudiza 3((3)-0-6)

Service Design and the Tourist Experience
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1. WangmIAa3fin133LAsIeH Data uay
AtlufanisisauinazAuLEnlazay
WnAnuluurazdul nanAe
o masdanunsnuian LAz
waRnssuguIlnAnIag Ly
qmﬂ’mnsiumivia\w?imluﬂ'lwma
maMaufisafisasiunguiinriagiien
Hgeany

® asinstfiguLAEY Benchmark Ay
gotfunsfnudn wdu nisviaaifian

Wil world destination

nangmsldusaqiiianiiAnadiunisiinse Data
wazwwIldungiinssuguilaa lusiadm

801-110 ga3zn1suszanaliinalulatiansaume
LLaz"ZagaLﬁamiﬁa\nﬁm 5((3)-3-9)

Module: Applications of IT and Data for
Tourism

801-223 4A37IN1IMAIAKAZANNLENIAgNAILEIEN
Tunadimlan 5((4)-2-9)

Module: Marketing and Consumer Insights in a
Dynamic World

818-329 nstflugisznaunislugsfianisudnisuas
mariaaifiadmdugged 3(3)-0-6)

Hospitality and Tourism Entrepreneurship for

Aging Business

v @
v o [

Mull nangmslasin1s Benchmark Nnllaaiaiey

a

AUnangms Tourism and Hospitality
Management Division (THM) 2ay
UAINENFNFAAS (MUIC) uanmﬂﬁﬁé’ﬂgmlﬁﬁﬂ
ANNTINTaduaNIANEN 9 TAun

o FuANdAAMANEIENYLAB

o FurAulaausulnanals

e munAugIiaNIIianiaFeningiin

® anaRaMNIINTIauLTiEn

e mnAumluiaguaIngLin

o MnusduANFUILAUALIALUEINE

o U3 wdadu T sadaluiAdazacudEn
uiindudnisniaiiy $1ia

® 134" Discova 9110A

2. NANGAIAITAAALNINANITAANISITLUNITHAU
Ld#3aua3y (Virtual classroom learning)

Tusnedmuaunangns

NangmIlain1saanwNINNITIANITIIEUNITHAY

l@lauaaglusedgsng o anfaadgLau
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819-203 %A3ETAALNAALAZNIITANTS
Uszaunsaintanisviaaifian 5((3)-3-9)

Module: Tourist Guiding and Tourism
Experience Management

819-304 qm%mmsé’mmaqsﬁaﬁamﬁm 5((3)-3-9)
Module: Travel Agency and Tour Operation
Business Management

819-213 %AI71N1sAIENIIULINTAE18N19TU
5((3)-3-9)

Module: Airline Service Management

N133auiwuY Active Learning Lilugiuut
TatinanazAIshaAsliANINEINITOAANS
Faulnasy LU ARIRNTINASTUINATS NS

aao

AnaNeUIaAA A Interactive

NaNgRILIUNIITANIINITTHUNITHAULLY Active
Learning Tunn31e3zn Taadnisuanwaugliuy
ATUIUNITIANITLIL U UULTAN [T L

® MANWIN ¥ WuUNBSNUFRAVTaEATIRg
NITUIUNITIANITLILUFUATLAATINTT b
NaNgmAINALNAUNITIANITIIUUTUUULTIN

(Active Learning)

e Anfundngmslafinisdanianisdaunis
sauLduysannisfissylflunianuan
fayamuinfdanisAnwidaysainisiu
N1311U4 (Work Integrated Learning :
WIL)

e wuananil nangesrimualianansduszs
RANLUUAINIIUAITITUUTAINAIY
WNNTAN2aYT 83T IAENIUNTEUINNNT
NA30AYTHAINAMLNITNNITUINNS
NangmsluN1IsaaNLUUNITIIIUNNSFaY
WHUN1SEAU 1ATINIT/AAINTTULFIURANGRS

Tunnsedan

4. WamlunangnsiieaananakuInignig
Usznauandwinangnsninunalindaly
Tuyuuasn1sannisnisviaaiiadluseauag

WATWINIZH AREINNITUNITNALAEILAY

NANgRINNIIAMNUALNUAITAN B NARIUIANNS
AHNLENlARMINNITIT A AUAINEINGIE LAY
AMNFNNUGADIE3TE ) Aifnrualunangms

AUt NANGATALAINNITONRIUINITTHUSUAY
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@

n1slu Aavn1symaInsndvinuenay

dussauzuulaiing

UnAnwlAtiannuianuausariiaanalunis
Usznaum@nnadtugnamnIsunsaniitanay
msfiunesefud§iRnig sefuguinmstusiu
uananil ndngnadaliinisssyungudas
Focus group tiazapnuLfiuiAeafufiananay
nangmsluuIuneg 9 angiduladiudann
nau Auiiludrunilsrasnszuiunsasniuuuay

USudganangms

Ne3rnsinnsladafing snedgnn1siu
Aaudnefianududau Waniuas ndngms
axragnlslddnAnmaunsainladam
Aafiaatuaai 2 s1ednluninsan
anue

NANFAININUALAINEIZIAINA1ITANITLIILUNS
saunuuidegndiiiunisaaununAnguiuasuiis
Tnefinsigainansiifianuidesma nmsasiiud
mstinuiFuu ialdinAnwiAnanuiaing
ilanazaansanagifiunInsanaInnisdauiig
Tudavisaunazuanfiauisey Ausnadgly
NUIRITNANIZ/NFUITILANIZTIAU/ AT AN
Ay

803-401 ladafinduaznisaanisrauldginiu
dmsunmsviaadfisrnaznisiiu 2((2)-0-4)

Logistics and Supply Chain Management for
Tourism and Aviation

wazseAg lUnIIAITLANIZ/NUITIL ANz TN AL/
Jrnaniziaan/naniznanuaulalaniz/n1sannig
A1UN130U (Aviation Management)

819-213 ZAd7NN15ALHNIINLINNSEavdENENT5TU
5((3)-3-9)

Module: Airline Service Management

819-306 #A3r1ANNUAaAdtluNTURTRIU
NA1UN15TU 5((3)-3-9)

Module: Safety and Security in Aviation
Operations

819-307 ga3zn1siansauIndiunasnagnazay

dg1an13du 5((3)-3-9)
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Module: Airport and Airlines Strategy

Management

183NN NIAIUNITINUTEUNE NN gL e
ASLANAdaHarItAgInULASagialunIg
Jansviadiiiad LazasuNaananN1aIFuILHA

PARNHIAINITOINBHENITIRNITN AT LN ED
I

NangmslANInUALRANIZUIUAITIANITIINUNT
dauLul Case-study wae Problem-based
Learning tfiaLn3asl#nAnwnanansnanauwe
nenaviaaifiedldsufanssulusaia
819-308 N9 MUTHUIHLAZUHUAIIWEIUINTT
Maaifian 3((3)-0-6)

Tourism Policy Planning and Development

AMUINILITINAIUNNTTU LT AD UL

nangmslainseizsunistiunudaiauauus
Taaussqlilu
NUIRAITNANIZ/NFUITILANIZTIAU/ AT AN
Ay

803-105 n1stiuLiiausiu 3((3)-0-6)

Introduction to Aviation

803-401 ladafinduaznisaanisrauldginiu
dmsunmsviaadfisanaznisiiu 2((2)-0-4)
Logistics and Supply Chain Management for
Tourism and Aviation

wazseg lunIIAITLANIZ/NUITIL AN TN AL/
Frnaniziaan/naniznanuaulalaniz/n13annig
A1UN130U (Aviation Management)

819-213 A37N15ALHNIINLINNSEavdENEN15TU
5((3)-3-9)

Module: Airline Service Management

819-306 #A3r1ANNUaaAdtlun1sURTRIU
NA1UN15TU 5((3)-3-9)

Module: Safety and Security in Aviation
Operations

819-307 ga3zn1sianIsauIndiunasnagnazay
dg1an13du 5((3)-3-9)

Module: Airport and Airlines Strategy

Management
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Anris Medrlunineizianig/ngainiane
HuAu/nguigaanminanuadla laun

818-329 n1stflugisznaunislugsfianisudnisuas
mariaaifisadmduggeda 3(3)-0-6)

Hospitality and Tourism Entrepreneurship for
Aging Business

819-335 N13d19adLAZN1IAANTRTIALATT
\p3audiy 3((2)-2-5)

Airline Reservation and Ticketing

819-336 N1sLE3ENANNNSaNLAnaEwn1sTY
sErIUsEIne 3((2)-2-5)

Preparation for an International Career in
Aviation

819-339 {ladnuywudlugsianisliu 3((3)-0-6)
Human Factor in Aviation Business

819-342 ﬂ’ﬁﬁq]’ﬂﬂ’]iﬂ’]ﬁ’]iLLaxLﬂ%’ﬂ\ﬂﬁ'lﬂuﬁ’]ﬂﬂ’]i
T 3((3)-0-6)

Airline Catering and Beverage Management
819-343 ﬂ’]i“&l’mLtazﬂﬁiﬁﬂﬂ’]iﬂﬂﬂq'ﬂé'ﬂﬂ\‘]ﬂ’ﬁmaﬁﬂ
Tun1stiu 3((3)-0-6)

Sales and Marketing Strategy Management in
Aviation

819-344 ngruneazdatiuAunIan1atiu 3((3)-0-6)
Law and Regulations in Aviation

819-345 dunulunipamavingsun1siu
3((3)-0-6)

Seminar for Aviation Industry

wuanulAndngnIdanunsniiitansa

Lﬁmﬁmw%mﬁugwma AUANUAaANE
nn1stiu laananuinsgiuainazaanistiv
AAINNITIANITAIUANNL AR ANENIING

u Andaaanelunisdfisey waznng

nangmaldusulgaamneinuasifiaiiy
F83FAUANNYAaAABNIINITTURAIN
UIMIFIUEINAAINATY [AKN F183TIURNIATIE
LANIL/NANITRNITTIAU/ATILaNILLEaN/NJUITN
ANNFRlaLanIz/N15aaN19AUNT5TU (Aviation

Management)
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ANLHUINUUINNTEaNE18N1TUU (Safety,

Security, Service and Facility)

819-213 FAITNN1TALHNIINLINNTEaNENENT9TU
5((3)-3-9)

Module: Airline Service Management

819-306 FAiz1ANUaaantlunsUHTRIY
NA1UN13TU 5((3)-3-9)

Module: Safety and Security in Aviation
Operations

819-307 ga3rIN1siaNIsauIndiuLaznagnazay
dan13du 5((3)-3-9)

Module: Airport and Airlines Strategy

Management

9. saiznsaavuazaaniinslanasiasauiiv
Wusedmaldiulumusaiuniseiilagiiu
untin Lilagaingliuunisaadiaznisaan
URTlaadsfiANAaINHattLay
WwwzianzansnnAnll sudadusnaiand
fiusiagarunisiilagiuldunninlunis

138UIN1FIANITNINATUNTY

nangmatamaaimaunanly wazliulqeda
18371 Tandednellaglunuinigianis/nguian
wnzlvAu/nandznidanmunindaula laun
819-335 n1sd1saukazn1saaninslaeans
LA3aaiiu 3((2)-2-5)

Airline Reservation and Ticketing

10. NMILA3ANANUNIaNNaUaanE NUHUFIY

nangmslannuaInfanssuinIsuAunIanly

Aadasing ) NTANNdnTuiaiuyuinee/

'
al

gussouswilnuuLATnAN TR 2 wasduili
nauaanfnufifviunazaniamne laadn
nsfnEsINAuNsUiURluan1un1saladesEning
NANINEALLAZANIULIZNAUNTT (Cooperative
and Work Integrated Learning: WIL) a1y
nsdaladaniafnulundngns

Taun

819-250 AnUHTiEa1u 6(0-36-0)

Practical Training

819-346 NISLAANERAAANEN 1(0-3-0)
Co-operative Education Preparation

819-451 anfadnu 6(0-36-0)

Co-operative Studies
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138

819-452 Tasanisuanildaufuadantunisinuly
BNUIZINA 6(0-36-0)

Study Abroad Program

11. seAmnmdungwlugsfanistiv adsaslu
naudriANaulaanIznIaIunsiy

nangmslaussgseITnImaunguluusunsg 9
FIUFITATN AN UL HIUTEN AT
\AatasAunisudmsuaznsvandien Fediidan
naumsiulilunuindznanig/nguizanie
Tafu/nguimnwsngdssimeiiasiuandn laun
378370

812-101 AMAINOMAAIRFINNTINATTLAUNY
waznsriaafias 3((3)-0-6)

English for the Travel and Tourism Industry
812-411 mmé’\mqmﬁaqsﬁamiﬁu 3((3)-0-6)
English for the Airline Business

812-201 MIFUNUINIENTURANITUINNTRALNNS
Vaaifian 3((3)-0-6)

Chinese Conversation for Hospitality and
Tourism

812-203 MIAUNUINIELNMERANITUINITUAS
nnsniauLiien 3((3)-0-6)

Korean Conversation for Hospitality and
Tourism

812-205 n1saunAdiuiilanisuinisuas
nnsriauLiien 3((3)-0-6)

Japanese Conversation for Hospitality and
Tourism

812-209 MIFUNUINIENBURLABNITUINITWALNNS
Maaifian 3((3)-0-6)

Hindi Conversation for Hospitality and Tourism
812-212 n1sAUNNANNATELNaNTUIN1TUAL
nnsniauLiien 3((3)-0-6)

Malay Conversation for Hospitality and Tourism
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812-214 nsaunuinmaulafidafian1susnis
wazn1aviavifias 3((3)-0-6)

Indonesian Conversation for Hospitality and
Tourism

812-216 n1saUNUINESAFaan1TU3NTwAL
msviauifian 3((3)-0-6)

Russian Conversation for Hospitality and
Tourism

812-218 miﬁu‘nmmmN%"\nﬂmﬁamw'%mmaz
nsviauifian 3((3)-0-6)

French Conversation for Hospitality and
Tourism

812-220 ﬂ’]iﬁ‘LJ‘ﬂu’m’]H’]LﬂﬂiﬁULﬁﬂﬂﬁiu‘%ﬂﬁiLLaz
nnsniauLiien 3((3)-0-6)

German Conversation for Hospitality and

Tourism

12. nangmsadsiialugatiaafu Digital

Tourism Marketing for Tourism Product

nangmaiseinfifaatasfuiiafanatn duag
lunuanimieniz/nguimiugiuininAe
UIn13g3na laun

801-223 #A37IN1SAAIALATAINNLENLagNATLEEN
Tunadmlan 5((4)-2-9)

Module: Marketing and Consumer Insights in a
Dynamic World

wazs eI lUNNIAITANIZ/NUITILANIZTI A/
Franigteau

803-307 MIaaNUUUNARAAAN1STRLTLIT
A5198530 2((1)-2-3)

Creative Travel Product Design

13. NaNgAIAIMUAIIUIN 2 MdEfin vi3a 3
niheAmluueaign Taaaraazl

dappaaunusianizavAtaduigsieizng

AMUIUNINANTAAIUAAIRUIBAR

3l

NANFATIANUNIUAINNNNITTNLAITIUIUNUY
fin Wazd uIULUaNI2aYINAIEIBN ¢ AN
HLIGULIVE
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ANAALAUNLAYTaLEUaLUTIANE NN A

AEuavAavEIURATaunaNgns

1. nangmsmavnantugniyaiulilsenay
a1gwn1a1ule unwTnauiuLhauy

HiUsznaunis v3a1in3de (Researcher)

(% al

nangmaligayurnunafiaznanindaliiunineu

2adgsnNanadNaIkazusnig Fuiugnaiunse

9

UfiAwulusundenul usnisuaseuinig

o
o v

fuaule lnevangnslanmualilunuini 1 daya
Mldzauvdngns/da 8. ardnwiaiuisaussnaula
Hnava5aN AN

AANAIANAIUGINANITNDLN Y

1. sundnanusing  Tussduduinistus
(Supervisor) ’Luqsﬁamsviamﬁm LY 1 N
Famhansiiune uSdmindes g3fauinsnng
Auda saln sawd Sadrse Lusu

2. FNULALGINUAIN 9] ATUNITAATA N1TALUAY
msu3nisluavAnniagsiafiiendasiunisauds
udaninas@unisriaaiiian (Tourism Influencer)
Wazanyu (Interpreter)

3. wiinuudhaznan1edumasidnuasidming
N1SAANA LI NI1SE15ANAAUND (Reservation
Online), g3faEnuTias YfgauuuNIEng fauny
e Fudnensaaiistaaula Husiu

4. funaeudu q Adaulsefuniagnannngsy
nsniavifien T#un Vacation Club, Real Estate,
sauayn Lusuy

5. dmAunAfiftluunaagifisasing 9 hanng
§3TNANFUALN VU EITN

6. vnuuluusEmuazasAnsuuAluszaungy
UszrANLATHIN0 N AHURATISAUNIUNNEE LaU
Bads vsimidnfieiiumd aranistiusiems
Wufu

naNANTINAIUGINANITTUN 1aTaRNS naznITauaE

1. Usznauar@nwenuuinisglagans o inainiA
#UKazgINauINIINIsiy wilnuudauiuuy
wp3avdiu wiinaueheznalugsfaninaldauiunis

a

Uu
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a

2. g5naladafing waznisaua

9

1 a ]

AANAIAWANUGINANITN AN TIFANIN

(%

1. gsfaah Taun gannsaun miihfinisaann
waTN13AE

2. gaRagunuaziu Taun imiidunuinig
Tulsunsuuasdinn

AANANTNNIAST

1. Wi fluaedniniasy wazdgiamia
nsvavifiruralszmalng nsznsranisriaviiien
LaZAWA NTUNISIUEINIIUN AU NTuLEATIn
nsut (8l dlnouWmunnisviaadian ARss
LATKANLIHUS ANENULAEIER FN1ANAIT
viauifiea auaudAAMAR auAnTUTNITAIY
Yinuay LazauAnsdasy (Non-Government
Organization) WHNINUMNILNUUTAUANTT
Yiaufien

2. 219158 WNAT8 YAAINININITANBIAIUNIS
Fansnsviandiaaluaantiunsfnensig
naNlanradasnaLazilsznaun1siuapaI NIy

AENENIIER
1. gUsznaunisgsiadiusa laun usEnvaaiiien
USHnauas usEnIaLdn 1WgavgInaaln

2. Influencer Blogger Youtuber

danangms wazdasnedzn ldAasurawla
A5USUTAUNNS 8T BastANNISYIN

Design Thinking, user experience design

funsu wagndngmnaldsifiunsdiulgeda
nangmsuardasedon fofl

Fandngms: nangasuinisgsnatain a1a13m
mM3dansgIRanisagiiaanaznisiiu
anfatesednifinisusulgedalidany
awlamndu Taun

803-307 MIaaNUUUNARAAAN1STRLTLIT
A519855A 2((1)-2-3)

Creative Travel Product Design
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819-203 BA3ETAALNAALAZNIITANTS
Uszaunisaintenisriauidian 5((3)-3-9)

Module: Tourist Guiding and Tourism
Experience Management

819-213 %A 71N1sAIENIIULINTRE18N19TU
5((3)-3-9)

Module: Airline Service Management

819-329 N1saanuuULSNTLazlsEauNITal
Unviauifian 3((3)-0-6)

Service Design and the Tourist Experience

nsinualAdnAnwiilugussnaunis
agfaurin Project NnTl Fundngmsnastinle
UnAnwildnaawiiduudoniasiunis
viagiflan nanafa AsHinTuaunanEls
tinfnrinundusniulunndutl uazido
g anuAugRamMNIINNILANLLRHY
Uszaun1ssiannnisringnu

nangmsladanIssauNIsFauLuUL N luANEE
Project Based zavusiazdull Taafinisiday
Hl3EmaaIngnarnssuNTadiieduanisiu
wfludnansussenslfinaug uanildau
dszaunisalainnsyiuundnAne n1en
WnAnwaaniiAuAnm saududanIsANELTIYIN
N13N15438U3AUA9Y19U (Work Integrated
Learning: WIL) Lﬁﬂlﬁﬁﬂﬁﬂﬂ%ﬁmmﬂ%ﬂuiﬁ
susaUfiReulfate iy n1seusiuiunisa
fiavina3e ManauNaIUNITFEuINUIzaunIsal
Y3auaNAagItuNUINAUNITITEUluARgSHY
AILARUNITIANITANWITINAUNITUR TR LY
A01UNNIAIAINTEAINURINEN AU LA A
Usznaunns (Cooperative and Work Integrated
Learning: WIL)

AN3FEUNWFNUTENA I1UIU 6 RUEAR
Tdaursadaasls iauawuldiusuidunis
San1s3aunisdauiitn@nwmanansadaans
AN HIUNITYIIUNGH NMTULEUE
nsaaninuftidaunaznisusuldlunis
Usznauaninwluauinnla

TngiszasAaasnangmnslunisinuaseinn
Amslssnaianuandn unsdanisiEau
maaawlfinAnsiitlatugiuamsnadssnea
\iavsunasfivszaunnsallunisldnm el
wangmsldfmuaseimaindanguitindnm

ALAAILIUUANBANWNITANE AT

® %uIAANENNIIU GE1 ANwIwaznIsaass

AUIU 4 HUEAR
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® ¥uIAANEINA U 5183 FANNIAU

AN T U 4 ALK

®  HWUIAITILAWIE NHIAINGH TIUU 12
N6

®  MUIMIANANIE NJUITIATWIFANIUTENA
Wauandn $1uau 6 niefin lag
UnANEIEINITALAANITUULNEY 1 AN
fasialud Taedrnaunimnidaansaidan
AHADIALAY [AUA AN ATHIFU
AELNNE A du awng A Fud
AMNany M dulailide awniage

AWESILAE ANELeaTHY LTWAY

l@uaLulAfisnaign Luxury Branding 12y
adalslvinisvannailaaguaui

yamLiugazu

nangmsldussqiilanluneimfiioadon uas
nangmayuiiuldadndnwifinnisAnitAanziuas
RaganAuTNIyIINNTLazl sy nalTlun LAy
yaAEaunsvianfieaguau laun s1ednn
803-307 N1308NLUUNARSMTANITIBGTELf
d519d55A 2((1)-2-3)

Creative Travel Product Design

819-328 NNSA51IULUITUAKAZAITIMNIFIUALIAI AT
g3Raviauifian 3((3)-0-6)

Branding and Positioning for Tourism
Businesses

819-329 N1saanuuULSNTLazlsEauNITal
Wnriaafies 3((3)-0-6)

Service Design and the Tourist Experience
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MARUIN A HanRANERNIAEuNUIaIANgss wavnsniFaufisuanuuansssnInangasiuiunangmsiiuilya

1. BI9NNANTIILATIEANISAEUIUIANRAN GRS

NANGATLAN (W.A. 2563)

nangmsUTuuye w.A. 2568

\lagarngmavrnssunsraaiiiaainisildauutasnasniiat ansaasng
iy woRnssudnyiagdian AUAAINITUAT WO FNIINEIFaU darun1salla
9-19 sUuuUNITINNY naluladiansauna sUbuunisUfuReY
ludu néngmsy Sedasinsuiulsniianmsedn laseadanianin
anufuiatunagramnssuiaansuiuaufasnisiidanunag
gnsManani neanangnsy [Fdnsussguiuiluanunifiuaasgidau
wasfldvadin Fuasviaulfifiuindnnudsundasnaaniaan vinl¥ndngns
LAaLANIIA9TnIUSIUgINAaWANS IS EUSsEAUNANGRS (Program
Learning Outcomes: PLOs) l#tflulumnaauaundvaagfaiulaaiu
Vel

Taanangmsy An1AnMINANNEILS2DNHAANTNTSITaUSITAURANGHS
(Program Learning Outcomes: PLOs lunniln1s@nwmiuinasinis
Ussifiunun e aanangnsfladiiiunms nsaadau uazafusaiitafum
AMuLABULUaINHAHETIA AN TIzaanAng s

Muazidunnazinguizaifzaeeiminuainisnsiadaunnugneag
waznANEANlALHINTI A2 LATANENITNNITUTHITNANGAT LA LA

nangmslasun1suiudyulag
1. Mangmsy sy uiiun1Isizaun1sdausuulugalatn1sanIL3nn
1A39INY (Project Based) #azN139mA3183 7L 39YIINIIAUNT
NUIEAINURIINENFBLazdn 1UulIZnauUN1s (Work Integrated
Learning: WIL) maugmsinUfudviuzaainfnu TRNINwedung
UszaaAaanAaagnuUSTUININISANI28UNANINENAE
“Progressivism”

2. SuilupnuAaAuLazialauauuzannguydauladuEas 9
FodsznaumetinAnunilagiiu Audian yaainsmuenisfinmn
yaanslugnamnssunsrianiiaaviuniaiguazianau wedn
Jladdudin guawluauinn (nauidndaudsandnwnaudaisuas
Inanas) Ltaxﬂguuzuuwaaifguﬁﬁﬂuﬁnmmauﬂmﬂluism%ﬂwim
1 Fengugildmlddnudalianudaiulunisimuaicnig
ANADINITUDINANFATALINNIZHUAINAIINADINITATAYA]
fiFsuuazglddudn laaidunisusudsandngnsiaodiuligiFous
UszAnEnwgegariamusiuandnanug Hnssuasanunanlssnd
ANsHUSUlElwauandwluauian
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NANFATLAN (W.A. 2563)

nangnsusulge w.A. 2568

fanAdauiU PLOs 20unangnsy wasuaadliAudiun1sussqeay
HadugNaTavIeddn waswnAnw lAsuANinussgmunadninIsisauih

ATANIIADINANFATY

wanani nnaedmldinanisdsziunisliiinsamunuaunsgiu
nangrsuaziulumuNaananISaUIITAURANGHT LAZHAANGNISISEUS
FLAUIIUIT Lﬁaﬁmmumimaqmmaé’wﬁ(nﬁlﬁ%ﬂuiﬁg\amﬂﬂqmﬁ-ﬂﬁﬂ’ﬁ
finAnuIFulunsiasdull mudondngney fnsussfuuasnunau
nszuaunszasn i alssifiunaatusaiian wWaldidulusuina

wmsgIunangasuazinainIstsziiununwanaluszaunangms

A159N 1 ARINI5 LMINUTIN

Academic Year TRM
2556(2013) 69.23
2557(2014) 60.47
2558(2015) 82.69
2559(2016) 62.50
2560(2017) 33.72
2561(2018) 31.87
2562(2019) 32
2563(2020) 79.66

3. vangmsy lawmu/diudgegluuunmsisaunisaauliiianang

HANNAALNINTU

3.1

3.2

3.3

3.4

IAN1siFeuNTAaNlugLuUZaNgAITI g laLn1IANITIILY
nisdaulugluuulugamislviauisausudlgeanssdrAnluy
nangaslaatenafimunisilfauulaslusnimuindaunia
ANNGasnTEauE3aL TaufaNnsnsufiafuaniunisaiaay
TanffinsulAsuunlavatesnisilugnannssunismaaiiien
wazn1siiu
Winsaimfinseiuanusasnisaasunsd/glidudinuas
AARREIMNITUNISTIBNLAEILAENN T TN
nualAtnAnwiaannauigiianizioAu/Aranisiaan/
naudmanuaulatandungulangunis fefl

2.3.1 nguimeanuaulaleniz: n13dnn1snsianfisanagnis
\ugusznaunisgsfarianiien

(Tourism Management and Tourism Business
Entrepreneurship)

w30

2.3.2 naudriAndaulatanis: n13dan1saIun1siv (Aviation
Management)

ArUAlANINEITINILAINaNRARANE (Co-operative

Education Preparation)
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NANFATLAN (W.A. 2563)

nangnsusulge w.A. 2568

A15a7 2 @ ANNIwalagadunaang

Academic
TRM
Year

2561 (2018) 418

2562 (2019) 4.03

2563 (2020) 413

2564 (2021) 419

2565 (2022) 4.20

Average 4.15

4. nangmsy AN13TINNAuAIAgnavingIy tnalaaundjiknisuas

aawuaIndaumsdaunisaauiinuiuadauaznianlfonu i
TAudAAunsUsulge saangnisldaulusunsudnsagy
wn3auilanazmaluladasauinaililunisiZaunisaan ialing
AINANNADINITAAINIAARAFIMNTIN 811 rdngnslAnudAny
fumnuiuaziinueiiAsdasiuinalulaiiasauimeuaznisdnnis
#aya Big Data Fuilluarusiaunisaaenainuseny Taaladalad
nsisaumsdaulugaiginisussynaldinaluladiansaumneuas
fayatiian1sviauiiien

(Module: Applications of IT and Data for Tourism)

N1353AYINNaNgAT Double Degree TaNnuUdn1TUNTANETUUNTU
pseina vldgisaulasulszaunisainisiaunisdauiil

AALaziiAMunaInratglusedmiaula
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2. wpHalunsuiudyanangns (nsdlidunangmnsdiuiye)

iR alun1sU U g

Usziaunsidasuuilag

v a 14 (% [ % (% g
NAAWENTSTITEUSAANNANG RS / USdeyn / TmgUseaun
ADINANGAS W.A. 2568

FINTiunIANeNdsaunatuasunsiulaunsls
nangmsadunisUTulganaswauInangmslv
fanuriudds 1ulumiu Outcome-Based
Education (OBE) LLazLﬁalﬁmsﬂ%’uﬂ;\i

nangmIaLlunIausEasIa M UAMAINLAE

(%

HIFAIFIUATHNIAUNN mgwuamq@smu

[ o

UIUEUNMT W.A. 2565 latAAuAlARang ATl

a

niUn w.f. 2563 Aiunisdsulge

—_

fin3dnvin PLOs seAundngms Al
INAINADINITADINNATIAFIU
WnNaanNuUUERE NagNaNIsHaU
wazinUsztiuna LAt ugn lamn1u
PLOs

NAANENT5L58USSEAUANg RS (Program Learning

Outcomes: PLOs)

PLO 1: UszandavAnnu3siugsnalunisdnnis
vanfiauaznistiuianisufiseuluaednsd
\iadas

PLO 1: Apply knowledge of tourism and aviation
business management to work in relevant
organizations.

PLO 2: WaIINagnauazuHugsnadnsugsianig
vianfieauaznstiu

PLO 2: Develop strategies and business plan in
tourism and aviation business.

PLO 3: §aansniwdunguuasnnsnsngalssma lu
u’%uma\iqmm'ﬁﬂﬁumsvia\w?imuaxmsﬁu

PLO 3: Communicate English and foreign
languages in the context of tourism and aviation
industry.

PLO 4: Uszansinalulafisnsaumnauazanuianiu

ANALUAITIANITEINAAIUAITN DG ALILAZNTTY
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wisHalunisusulga

Usziaunsilasuuilag

LY 4 a v [ % [ (% (3
HaandnNIsTaUiraunangms / Usdeg / Inguseaun
VDINANGAT W.A. 2568

PLO 4: Apply information technology and digital
literacy for tourism and aviation business.

PLO 5: UftiAimundnasaassunisvianifiaalaaadng
nsvavifienlan wasnanufiasiunistiulaaaudins
nstiuana ANuaiiu nanAasssn warTmusITNTaY
auAns “aal¥dausslaminanifaunyudidufainie’
PLO 5: Demonstrate Global Code of Ethics by
United Nations World Tourism Organization:
UNWTO and international aviation associations,
sustainability, morality and the University’s

corporate culture of “For the benefits of mankind”.

2. Ysunldsuusranlnailisanndaudu
PLOs

USman

USrgzaanangnsuinisasnataiin a121341n1s
Fannsgsfanivanifieanaznistiu yuiiunisysan
MIFERIAIUUINIIIRD MIdanisnsviaiien ms
9AN1353NaN130U A13TANIIEINANITUTATA LA
F20 W M3dansnsaudaiilansvaniien saude
Mansau 9 MAeddiag ilandntnuinfianuiaau
dilanvluraniuazdal ffnusdelunauaginue
IBIAMAINAIUNITUTAITIANTS TrinwelunisitaTizi

gorunisaluazud laflgnisiugsfanisviaaiiian
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wisHalunisusulga

Usziaunsilasuuilag

LY 4 a v [ % [ (% (3
HaandnNIsTaUiraunangms / Usdeg / Inguseaun
VDINANGAT W.A. 2568

fianuaunsalumainusiusugauldasamungau
finnuaunsalumslinrwsalszine nsiaansdnu
Tusssnkaznsidmalulatlanatnalussdngain
Hutufinfifinusssy 3us9su Indridnanmsne 3n
U315 dnwen1s3auinaanain waziassenusse
neimdn iawmuiauiaaiugusznaunisviag
uimsgsianisaunfiealiluauian saudeiii
nnsnsuyudindaanumuisalunsudeiunas
UszinaduidulszlagisansWmugnaInnssunis
viauifisaatnagafiu
USgnsAnmzasumiInenaadazanuasuns suiiu
NTTANITANWIAIN WUINRNRUINTHEN
(Progressivism) Aan1sWmungisaulunnay \alw
wianfazaglu fuanliadniiaugy wassuslsa
mugaunsainldsull Tagldnssuaunisdnns
FowdiiuedaviialumaimungiFaulaslfgidaui

AUANAINZAINIFIZHUS LATWRINIAINAMNAAINITUR

U

a

H138U HIUNTTUIUMIUATYNILATANATIAIL ANLAY
nTEUIUNTAaY avlaufudnalunazuanvagizay
oz ldgnisidaudndutiu wazanuuiIAnanNIg

Walw Aan1silasusdas nsisauilaldlangaas
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Usziaunsilasuuilag
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HaandnNIsTaUiraunangms / Usdeg / Inguseaun
VDINANGAT W.A. 2568

Wennneluunineaaunazafinlunaandin as
IANIANMLANNTNINEN AL T ndudaNITITEUS
MARAZINAIE
PMNARANNITAINAN TN AULAZUTTYINTAN W28
URINUNATIAAIUATUNS HANGRITaLTugnI3TR
M3fnufisjaitiunadng (Outcome Based Education)
AIENIINRININANGAT NILUIUNITAANITIUIIALINAS
1#Ranssursansufi (Active learning) firnainvans
Tasaniznsldlariduginlunisidausi (Problem-
based Learning) n13l#lasauutilugiu (Project-
based Learning) wasiansenTUdla1uadaNLAINT
ususmmun “aalidadsglagiaanfaunywdiiuiad
wile” uuwanlumswauinasiiiunimangns
TadANud A/MENNNTUALINANAZAINAN RS
nanfa aaunisaigpamnIsun1sragiiianaaslanly
flagtiu Snsidsufnduatinsadelulssneuag
AUsEne anfladaniswruiaumalulat
\AsHgAa Fawandan uazuualiuauialnavialunsin

] '
av v o

suanUsngdataunazidunsuinaluudr ms

U

v
= 1

Wasurkladungdsen15a1ai A uadIRUNAY LY
ASAINITWNTITUIAADNLATA 19 AIHNANIENURAANIS
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vagifignnalssinalnauazaalan Anudufauaag
sruugsfariagfitfinisldauudasmanadsznisriali
AUIARIAINTTNANAHEY LUIAALALLUINIINITINI LKL
ultnauagLaugsAdusasUSuldsuluandisiu
11 Iilasasiudnsnisaanafamenisianfianating
aifian wasfanudAlunsvmuidssma asain
flugnannssufihnalfigusaneiuduau
umenaluuiazll n1sdnusaauiilinangnamnssu
msrianiiarluauaAnfidnmgetu annisamefanag
anaIMNIIUAINa1YI AR AMNAINITRIIIULTY
F1uauLIN BNTINIITINNANNIGLATHEAYTENIN
Uszinalugfinipanday ulssmauasugia
andau dn1sinrindannavtaniusiuiulunuauls
2891 AAINTITENAIUNTIaTEY waZNITUTANTURY
andau fn1siadaudiiausaeiussningiinnaaideu
lviAiansuduiulunaiausaanulugnainnssunig
rianiflsaseAulssinAuazszAuana iialdiAianig
RausuadsanNuIlAsULlasIagsEIULATEgAILAL
anunsailunsudeiuniolulssimanazseduuiungni
TaajariiulAg Sauaunsalszanalinisusnisating
s¥19assALiadsznaugsialuaannisriagiianas
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ANANNTANLN WAL ANIEEN LU §5NaN1TULHEY
§3NANITLAUNIG §5ANUNUINIT F0 9] LUNUFIY
ADIDIAAIIUFAIUNISTNTAIEAMUUYINUINTT aLdulH

a al

BaudinuuasinuwedLAsNzARIUNTZUIUNITIANS

e3le

a

13EUNTEaY TATIIUY 398 N1THNURTRIIULBNI A TN
iaysannisauiuauesig q gn1suinianis
viauifieaatnaaioassa
Fatuananimnnsdanisgsfanisraniiaauaznistiu
Fufinsusulgunangmslviinisysunnisaaseans
a9 MAdan Taswizn1siiuuamNAAgm
(VUCA) mnlflunisiiaszdinisnaaifian azvinlsifiu
amiFalauiwawTundngnsiadwiivuai
\lavangsRauazszuunisriavifissgasseinalngd
AN L kUNaNAMNTUdaURATANARNIATA L UAY
AMudURIUNMaufisdfalugsiafiussauiusu
guassALiulnAdansinaulaidunieaainyiauiiien
et nawmundngnsldiunisidaunisaauia
MAnquduazn1AUfUE faruauisalunisiaas
AMuAdsene danuaunsalunslidmalulad
AIEUINA TANUARFI TR uatlimansn

AIAUA{NNITIN LHUWRIUINITIANIT N1TUINIT
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wisHalunisusulga

Usziaunsilasuuilag

LY 4 a v [ % [ (% (3
NAANANITIHUAAINANGMT / Usdey1 / Imquszan

VDINANGAT W.A. 2568

u

JriuaunsnagngavAauiin llusznauandwlunis

UHiBeunaznIsuIrslundtuiuniniyg was

AALANTU A AL ANIZEN

3. UsunlasuinguszauAlidanmaay
Aulsaeuaz PLOs 1na

Tnquszaud

1.

WARTunl#iAusanumunaReafung
UiMsian1snsafiugsfandvinueniifn
FiATIEH MsuAtlant nmsdadula e
wHUNITANLHUIIUNINgIAakazaINNT0YN [
Usznauandwlunulsiuaasainiguasianau
atiuflnIaIINATLETTN UatAanTuAUNgnUNET
\Aendaals

NANUMTRIAGINITAIAUTEN1IAR HaNTTOUL
nepuinAlulatansauinA
WAnTudinl#sdnuazidanlfiadaniialun1sinnis
LarmadATgidaya wiantamanandiaua
naawalugUuuy Interactive 16
NARTARLASINT0 A5 1AITALUIAAUIBINTIN
iawmunsruaunslunsiuaue i fugshals
WARTuAinfauns0daa1319591MaTaTENnIN

TuasINlaatugnAavuazinLay
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. B y nadandn1sSauiuaunangns / Usaqn / Yngiuseaun
wisHalunisusulga Ussinunsidaauuilag o0 )
ADINANGAT W.A. 2568
6. wAndudnlfaunsowmurlasudiifaidaediu
winnssunegananglaaaiunisaiilagiula
7. Wandu7nladinwen1siauinaandin
fimsdsuilyeandngns Tnauanefugaiauaag |4, Usulgeiandngmns Taauanade Taafin1susuilganadandnisisaus Usaan uas
AANFRININTUAINNNANFAS ALAUIAINANGATUINTEY TngiszasAaadnangms audananuinasiy
NANGRIUIN3TINATUAR d121371N159ANS wWaswdundngesuinisgsnatadin
mMnaaiian (MEngnsuuNnF) nangms auirnsianisgsianisauiien
USudgu w.A. 2563) wazn15iu (MANgRIWIWILNR)
nangmnsUsuUsa w.A. 2568
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3. msalIsuifiguanuuRnsteTEnIanangasiANAunangnsuiulge

LNEANINTGIY
nangnausulge w.A. 2563 g- nangnsUsulge w.A. 2568 g- NANGNITEAUY
(n3n1mA) §D (n3n1mA) §D Usan3 w.A.
2565 (ldaani)
dandngms dandngms
NaNgmIUINsgInataTim NANFATUINSFINAU TR
fE1Arnsianisnisraaiiien §1271371N159ANN5§5NANTT
(MANFATUINNAF) NANGAT Naafiganaznisiu (Mangms
USuilge W.A. 2563) WIWEH) nangmnsuIulge w.e.
2568
n. nuIndTAnwia 30 | n. nuasdmAnwvialy 24 24
1) nauIzteAY 24 | s1g3gntvAy 18
2) NgNILILAAN 6 | sne3raan 6
4. NUIRITILRANY 87 | 2. NNIAIULANTE 83 72
1) ﬂejﬁm‘ﬁug'}u"’am%w 27 1) mﬁu"’amﬁyug'm'imﬁw 38
2) NANAZTANIEY 60 | 1.1) 3EUINN353Na 26
2.1) NauAZaNITTIAY 30 | 1.2) FEnnEaung e 12
2.2) NaNAZRNITLAAN 2) NaNAZIRNITTIAY 45
2.2.1) naugANuaulaanie 15 | 2.1) 37 an1zinAu 18
2.2.2) NFNITNEANUTENA 15 | 2.2) 3ganiziaan 27
LaguaEn
2.2.1) naudgANnuaulalanie 15
2.2.2) NANITFANAINAIY 6
aula
2.2.3) NaNITIA AN A 6
WaguaEn
A. ANIAIEILRaNLES 6 | A. ANAATTILAANLES 6 6
. AanARnUfURULazania 1. nuaadndfusieiueazania MSHNITUAIANTS
Anwn Anw AnarAauudile
(saustlAseNIsuanLUA A 12 | (saurtelasenisuaniUasuiy 13 | nanfinlddaanin

go1tunsAnEN lUmANUsEINANH
ANNIINTANINILING)

go11unsANEN WA USEINANH
ANNTINTANIIZINTT)

45 #7ldapania
ANsANEUNR
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LNEANINTGIY

nangnausulge w.A. 2563 g- nangnsUsulge w.A. 2568 g- NANGNITEAUY
(n3n1mA) §D (n3n1mA) §D Usuan3 w.A.
2565 (ldWaanidn)
TAfiAynAL 1
AUAR
AULTAB -
Usumulasgasusaignm
1AD.1 AAINIMIFIUAMFAITEAU
U3 ar2dznisraaiiien
wazlsawsy (Fe.u.)
FIUAUAUIUARTIN
wdIUndIEinnaaAnangms | 135 126 | Litiaanan 120

AR
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4. msuSaudfiaudirgiuazingussaaraasnangns / elndadssiian Anwiuniae

Anfidanmdauiulsesiaunisilaauuiag

41 mnlauifisuddrgiuazingussaeAraanangms
NANFATLAN W.A. 2563 nangnsusulge w.A. 2568
Usdgzaarangms Uidgnaaanangms

NANGRTUIMIITINAUUAR d121371N135
Fan1snnsviaviiian yuiiunsysannis
AERSAIUUINIIEINT N13IANIING
viaulfian n1sdan1sn1saudaiianisviauiiian
suBuransau q fAdeatag andntiaude
fifinnuianudnlanslumaniuazdal &
NNHLTIUTUIU LA NHETIAMAINATUNIT
UsMadans finuelunisitaeen
aonunisaluazud laflgriaiugsianis
viagifign fanuausalunsitmusiuiu
gauldathainungay Sauauisolunisld
AMuEalsEnA M3FaasiuTmusTTILAY
nsliinalulatilaatedussandnaaw 1l
Tifinffnaassy a3ussen Indriin
#1815 IRUINIT ANnweN1Si3EUINaAan
#3m uarflassunussuneizdn Liawmu
putaaiugilsznaunisviaguinisgsnanis
ragifigalsluauan sauduidundneans
uyuiNfindaAuaunsalunisudeiuaas
Uszinaauiiuisylagusaniawsmun

ARAINNIINNITN AL At It

USreynaaevangmsuinnsgsnatadin 8121321013
FanisgsAanisvianfiaauaznisiu fuiiunisys
MINITAIERT AIUUSHI9G319 N1TTANITNIS
vauifina n13danisgsianisiiu nsdanisgsia
N1sUNNTdaLainganIn n13danisnisaudaiiia
nsiautfien saufumansiu q Aufieadan e
nART AR Aus A lanelumansuas
Aatl vnwsiBuliunauasinueidananinsu
n13UsH1sdanIs SvinwelunisitAsizianiunisal
wazurlatguiadussAanisnauid aq &
AuaN1salunIsieusaudug A uldastg
wisngad danuauisalunisidnimesuiseine
mfaasiuimussuuaznisliinalulaiildatiig
fseninaw uluiind dausssu a5us39u
Andrlinaasaie Inuinig Avinwenisisauinaan
#3m warflassenussamieinndn iiawmuinuLay
dWugusznauniniaguinsgsianiaaafienls
Tuauran sauduidunswainsuyuwd A uia
AaNdINtTalunisududuaavlssinaauiiy
Uselagidsan1sWwmul g na1MNTINNITY auLTi 87
atinadaiy

Usagn1sfnmaasuniinanaaaizaiuaiuns du
WuN199ANISANWIAIN WUINRWRIWINI5T Y
(Progressivism) Aan13WrIUE LTaulunnau
alinauflavaslu fuaulfadrefiannuge way
Usudld A miuaniunisal A udd aulyd Taeld
nszuaundanisiiausiiuieiavilalunswmun

JisaulaaldgFauiuguadnaigaaunisidaus uas
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NANFATLAN W.A. 2563

nangnsUsulge w.A. 2568

WRINIAINAMUAAINITEANE LT HN HIUNTTUIUNIT
wAt yrnasAuA3IAEmULaY NTEUINNIIT Bag
auflaufiAvvluuazuaniagifou Geazinlignns
Fauifduiiu wazanuuaAafidiniswmun Aanns
Wasuuwlas n9ausFelilingaagfoanialy
aningdaunazadulunaandin n1sdanis
Anaavuniingiaudayaiuionisisausnaan
il Toel]

ANRANNITAINANIT N AU LAZUSTHUINITAN B AY
UNINLNAAIIAIUATUNS HANGAITaYLTiugnIs
Fan13Anufi gl unadws (Outcome Based
Education) A28N1SWRININANF AT NTTUIUAIT
TANT9LTaug taanisldfanssunianisufua
(Active learning) i nannnatalagianizni3be
Taniidugrulunisifaug (Problem-based
Learning) n19141A%vunuLiugnu (Project-based
Learning) wazfianszs1aldanunauantfanssusy
s1rEun “aalidadsslamizaniiaunyudiiufaf
wil v idunuanieluniswmuiuazaidunig
NANGMS

Aol AUE A /MENNITLALLA NAYAINA NG AT
na1afa anun1salgRaInnIINNIITauLigdaay
Tanluilagiu fmsdsuiaduadtesni§asiely
Uszinauazaadseind aaniladaniswmuiniu
wmalulad tAsugha Fowindan wazuualinauin

v

‘Lmj*n%amnxmsuﬁﬁﬂﬂﬂgifmLauLLaxLﬂuﬁ%’ug
Waluuda n1siUd auudasunelsznisanatingu
AHNPUNAY LFU NTANITUNITEUNAARYLATA 19
fanansznusanIsraniisazaulssinalnauazuny
lan AuFudauzavssuugsfavanifiaadnig
WA sunlavnanslsznisvinldauianaaanis
Yaufies wuIAALaTLUINIINITIRAUUTEUE
LazdLNUgIAafuedansunldauldendiiiuun

VN ASANSUARSINISALILAINIINAST gL 881
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paviiae wasfaudrdaluniswaundssine
lavanifugeamnssufiisslfiigussmaii
Fuaunmmalunsazd n13dnausanuditinein
anamnssNnsranifisaluauAnddnagedu a1n
N152818AYAIAREINNITUAINAIV AT AN
Favnrsuseeruiiiudiuaunin Envunisnungy
nutAsegiasznInlszinalugiiataandau 1iu
UszarAuLAsHgNaaIdaw dn1sdan1danna
gaususiunulunuandfzasymaInsIgnTnau
n13MaaLii 9 wagn1suinisuruanifeu fnns
iAautaussnuseningfininanday vildiAa
nskudulumatausaeInwlua naInnIsunig
nanfisassAulssmALasssduang WialiiAanig
mauﬁuaﬂﬁfamﬁmﬂﬁﬂuuﬂa\ma\ﬁzuuLﬁmgﬁa
wazanunsailunisudeiuivlulssinauassedu

v v o

Wi Taayjaidulagisauaunsalszanmldnig
u3n1sataaieassd i alsznaugsialuaiainis
vaufigauazandnidAnaninatiamunzan wdu
g3famsufes gsRansiRung gsRatiunuInis
H1 9 uuiugIuzaasd AN dun1sandian
WUUYININTT YaedulARSauiAusuasinee
FLATIEHNIUNTZUINNITT ANITLS HUNITAAY
Tasouu 388 nsfinuFiRnudeinmin iWaysan
N13AMNFUAUGHT 9 §n15UTn1TNTYiauLiEn
OlTeNB P NBEEL!

futiumanimnisdanisgsnaniavianifinauaznis
1w 2udnisusudgunangmslidnisysuiniszag
AIERSHAG 9 LA Badad LAtLanIzn191n
WuIAMUAAAY (VUCA) ulFlun1siiassinig
nauifian azvinld i unwi datauniwmuaidu
nangnsimaniviuade (davaingsiauazszuunis
vaaifi grzavdszimalnadanulyuiuauniiy
FUFaUkAZANNAJULATATUAIUAINHUNIUNIT
vaufigafaidugsfaf useaududuguaud iy
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Unfisanisiagulaidunieeaninvanfios feiu
nawmuInangnald i un1sisaunisaauy
aManquuazarAdfus daduaru1snlunig
Faasn1wsnaUseina fauauisalunisld
walulad@nsauina TanuAnds1udassn wazdl
AARSTATALAQNATINLHURAIUINTTANTS 13
U3N13 JL3auaunsnasnaavAnuiii lidsznay
angnlunsufiRnmusaznisudnislunuazauii

N1ATY wazaAtanaulAatNnNNzaY

TmUITAIA

nangnItinguszauA i anAnTufinad

A3 finwe uasAndnuzdaralUd

1. fmu3 Anuamnsanasinueisiy
Tunsdanisgsianisaniian mai
\uaziARInAR MIdan1sgRans
auduianisviaafies anfi nsudnng
AT NMTINUHY MIARILATIEA NS
unilyrn wazn1ImsIREauns e
niwennsiiiaAnutiiiv

2. @ansaundrmuaznsAndlAzA
AN TN LAz T UL

3. ausadasslagldnusanguuay/
¥ia mwslssineay o Sinuesu
WAlUlat AN ALATENTTUNALAZINGE
N93LANARIUTHNILAZI T YA MW

4. fanzanudugin daunfivay
YABNMWTMNNEANF AT TN wazAIY
JuRATaUMAaaIAN FAINDNLNNEENI
IANNHIMUTITHUATAINITOYINU
safugauldadnadussandnmeu
UBIFIUAINA

nguszaA

1. wandudnliiinnnuiamnuausaifaaiunis
Uinsian1snisanfiugsiandvinuensan
FiATIEH MsuAtlan n1siadula Wwadne
WHUNITANLHUIUNINgIAakazaINNTaUN [
Usznauanzwluniasuiuzanninsguasianau
2t AMEITNIILUTIIN wazdanFuAUNgrNY
Aediaals

2. WaAnUNARlAaIN1I0a1AUITNTITAR Haussouy
naaunalulad@ansauna

3. waniudinl¥idnuasidanldindaniialunis
Fans uazn1siiAseritaya wianfaanunan

Wtauanaanaluguuuy Interactive Ta

4. NAMTUNARIAFINITOESNETIARUIRAUTANTTH

WawmunTEuaunslunsiRuAue Ry
gsnala

5. wAminAinfiausndna13195916 830955190
TmuassulaatugnAavwazdnLau

6. wamindinlfausanmurlaseuiifieiag

(% [

Auwinnssunegsnanelaaniunisaiilagiiv
[}

7. waRTgRladinwEN1s3auInaangIn
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5. HAnEIIN 2385530 Amarlinanansoe
TaaAfladly “Usslaaiaaniauuy s
(ufafindy” wazrdnuinsuuinugIu

aaAN LU Ing
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Zasneim

Zasneim

piGieh ! naanin piGie ! MR AUTELNB

n. naadmAnsYiall 30 ndaefn n. raapdimAnwyialu 24 misufn

1) nqaATleAY 24 miaafin 1) nguiztuAy 18 muaafm

aseit 1 maninsrnmuassslamiiiaiauuywd 4 miseAs GE1 mwuazmsdieans 4
Mansnsz T funswmunfideiiu . R

001-102 2((2)-0-4) GE2 MINAIUIAMUAA 4
(The King’s Philosophy and Sustainable)
nsgae@imdassiu (137 CPR waz AED) . .

980-022 1((1)-0-2) NSARALEIATINZLAZF LAY 2
(Basic Lifesaving (CPR, and AED))
1.8, 218" .

980-023 1((1)-0-2) NNTAALTITSULU 2
(PSU Volunteer)

a9t 2 anaifiuwaifiasuar#infidui 5 misuAn GE3 msfauuugisenaunis 2
3Tl . e

950-101 1((1)-0-2) GE4 maldimalulatifdvia 2
(New Consciousness)
il .

950-102 2((2)-0-4) GE5 gannieavAdid 2
(Happy and Peaceful Life)
ANutdunafiaglan - e dia

988-031 2((2)-0-4) GE6 Imansnsaizuasnanmuifitatiy 2
(Global Citizenship)

asedt 3 madudusznaums 1 miasfn GE7 msdsusalviiindunainuaalan 2
Tathaganudugusznaunis . .

001-103 1((1)-0-2) TerdannuIafnN [l 2

(Idea to Entrepreneurship)

d13efl 4 mMIatataivinuLaNTIAIa 4 nidefin
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piGieh ! Fagein naanin piGieh ! Fagein MR AUTELNB
szunlanuazduuanday
988-041 2((2)-0-4)
(Earth System and Environment)
aanfananald
969-041 2((2)-0-4)
(Choose Wisely Live Well)
LATHgNARINa
969-042 2((2)-0-4)

(Digital Economy)

#1529 5 NMIAALTIIZUL NISAALTIAIINSLAZAILAY 4 BUIBAR

Anviy #Imlaay

969-051 2((2)-0-4)
(Change your thoughts, Change your life)
ARASANNTAL

969-052 | (CrOM Thinking Creative and Open 2((2)-0-4)
Minded Thinking)

Msuniariidassuu

969-061 2((2)-0-4)
(Systematic Solving)

VAUTR AL AMNAR

969-062 2((2)-0-4)
(Growth Mindset)

Anilu

805-061 2((2)-0-4)
(Logical Thinking)

Ataludinuszaniu

988-061 2((2)-0-4)
(Thinking in Number)

AsAI NI IR USEaN T
805-062 2((2)-0-4)

(Mathematics in Daily Life)
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AT

Zasneim

HUAR

SAFIT

Zasneim

AU R

AL

#1929 6 AMMUATNISTRAFEIT 4 HUIEAR

805-071

N15HILaENITNANI SINHIUNUGIY
(English for Fundamental English
Listening and Speaking)

2((2)-0-4)

805-072

N1TANULAZNI TR HUNIHI AN HAUNUFIU
(English for Fundamental English
Reading and Reading)

2((2)-0-4)

a9zl 7 quviSueaniuazivg 2 nulefin

Aadzlng

810-091 1((1)-0-2)
(Thai Arts)
T35 Ing

810-092 1((1)-0-2)
(Thai Culture)
Wil UANNATTHN

969-091 1((1)-0-2)
(Keyboard for Fun)
a-duasm

969-092 1((1)-0-2)
(E-Sport)
FUNSAFASUHRIAURS

805-091 1((1)-0-2)
(Music Appreciation)
ANSARAANTTNATENNLIN

988-091 1((1)-0-2)
(Camping)
UMWY

980-081 1((1)-0-2)

(Badminton)

i1 299




NANGRILAN W.A. 2563

nangmsUiulge w.A. 2568

piGieh ! Fagein naanin piGieh ! Fagein MR AUTELNB
unZatanuiaeng

980-082 1((1)-0-2)
(Brazilian Jujitsu)
e Inalaen

980-083 1((1)-0-2)
(Muay Thai Boxing)
JaaLatuaa

980-084 1((1)-0-2)
(Volleyball)
UdnAUaa

980-085 1((1)-0-2)
(Basketball)
Wudd

980-086 1((1)-0-2)
(Tennis)
PRTYs

980-091 1((1)-0-2)
(Swimming)
walsdim

980-092 1((1)-0-2)
(Aerobic)
Tape

980-093 1((1)-0-2)
(Yoga)
Aalzn1stUagnum

980-094 1((1)-0-2)
(Mixed Martial Arts)
Tnwan

980-095 1((1)-0-2)
(Tai Chi)
3R

980-096 1((1)-0-2)

(Scuba Diving)
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piGieh ! Fagein naanin piGieh ! Fagein MR AUTELNB
ATTLANI

980-097 1((1)-0-2)
(Social Dance)

2) ngaTLian 6 nuannnm 2) nguiriian 6 viaufin
ANSLRTANAMUNT AN RS US AR R

980-001 2((2)-0-4)
(Disaster Preparedness)
g8MUINI

810-001 2((2)-0-4)
(Guiding Statistics)
AnInenduan

810-002 2((2)-0-4)
(Social Psychology)
Useihmansuazdunning

810-003 2((2)-0-4)
(Thai History and Society)
WnaunuguLend

810-004 2((2)-0-4)
(Young Investor)
Ay lunisaniiugin

988-001 2((2)-0-4)
(Wisdom of Living)
AITUUIRNITUNIANENFERS

988-002 2((2)-0-4)
(Contemporary Scientific Innovation)
NLLALASANHNFAERS

988-003 2((2)-0-4)
(Science and the Sea)
Tagunn1sazneInen

988-004 2((2)-0-4)

(Nutritional and Toxicology)
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Zasneim
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m‘mé’\inqmﬁam‘sa'muazm‘sﬂﬂu‘éfuﬂm\i

805-074 | (English for Intermediate Reading and 2((2)-0-4)
Writing)
ﬂ’ﬁ:ﬂ5\]ﬂ€]HLﬁﬂﬂ’1‘§‘W\]LLa$ﬂ’1‘JW“ﬂ"zlgug\j

805-075 | (English for Advanced Listening and 2((2)-0-4)
Speaking)
m‘mé’\mqmﬁ'am‘sdmLLazm‘sLﬁf;lu‘é?uq\i

805-076 | (English for Advanced Reading and 2((2)-0-4)
Writing)
mmé\mqmﬁam‘saamﬁm

805-001 2((2)-0-4)
(English for Pronunciation)
AMsdauamdangwmdeas1aassa

805-002 2((2)-0-4)
(English for Creative Writing)
MEdenguiianisfnEununma

805-003 2((2)-0-4)
(English for International Studies)
mmé’\mqmﬁaﬁqsﬁm}i’mﬂizmﬂ

805-004 2((2)-0-4)
(English for International Business)
ﬂ’]‘l:r’]é’\flﬂqmﬁaﬂ'lsﬁ'n,aua

805-005 1((1)-0-2)
(English for Presentation)
MENINOHEINTUNTTNATINU

805-006 2((2)-0-4)

(English for Job Application)
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Zasneim

Zasneim

piGieh ! naanin piGieh ! MR AUTELNB
mmé’\mqmﬁamsﬁﬂLaual,l,azmiaﬁﬂiw
805-007 2((2)-0-4)
(English for Presentation and Discussion)
NNIAUAILAZNITAI B
805-008 2((2)-0-4)
(Searching and Referencing)
m‘mé’\mqmﬁamsﬂﬂua:mmmﬁgunam
805-073 | (English for Intermediate Listening and 2((2)-0-4)
Speaking)
Nsi3EuINaanEIn
969-001 2((2)-0-4)
(Lifelong Learning)
BInfdun
988-005 2((2)-0-4)
(Peaceful Life)
PUBUNWALWEN
988-006 2((2)-0-4)
(Sufficient Communities)
2. ANIAITILANIE 87 AUIAR 7. ANIATTLANIE 83 AUIAR
1) ngadmRugAnTEn 27 misfin 1) ngaAniuguinnin 38 misefin
1.1) 31UINsg3na 26 milawfin
LASHgAERSENIUNITUINISULAZNNS s .
L LATHgANAMAILNAGINA
801-102 | nNavLne 3(3-0-6) 801-108 3((3)-0-6)
Economics for Business
(Economics for Hospitality and Tourism)
qmm‘nnsiumiu'%mil,l,azmsviamﬁm ﬁmﬁmmsﬂi:qnﬁiﬁmﬂiu‘lﬁaﬁmsaumml,az
801-103 1(1-0-2) 801-110 | d. , a 5((3)-3-9)
28 aLNANTIVANLNE

Wiaupu
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piGieh ! Fagein naanin piGieh ! Fagein MR AUTELNB
(Introduction to the Hospitality and Module: Applications of IT and Data for
Tourism Industry) Tourism
mMdaassenineimusssy 7AITIN1IUNTRYENINgIAL
801-206 3(3-0-6) 801-222 5((4)-2-9)
(Intercultural Communication) Module: Business Finance and Accounting
7AIEIN1IRaIAkazANNLETlagnAEeENTY
AMNLTUEUILAZNITIANITUINITYAAINT wadmlan
801-301 3(3-0-6) 801-223 5((4)-2-9)
(Leadership and People Management) Module: Marketing and Consumer Insights in
a Dynamic World
nsdeyEuInng AMNLTUEUILAZNITIANITUINITYAAINT
801-303 3(3-0-6) 801-301 3((3)-0-6)
(Managerial Accounting) Module: Leadership and People Management
R o anazuinnssuianslsousuwaznsradian
WOBINTTNUNNAILNE
801-304 2(2-0-4) 801-321 | Research and Innovation for Hotel and 3((3)-0-6)
(Tourist Behavior)
Tourism
n1siiugsnanasinalulagnisiiu 4w .
3lavusNLaznIsviaiaiing A
801-305 | (Business Finance and Financial 3(3-0-6) 802-110 2((2)-0-4)
Introduction to Hotel and Tourism
Technology)
NYRUILULAZATILIUTINITI TN NI
aqmmwnsmu’%wmuazmsviaaLﬁﬂ’a . Lo
801-306 3(3-0-6) BAIIEITIUAAN
(Laws Professional and Ethics for the
Hospitality and Tourism)
walulatifdnadiniun1suinisuaznis fhapasedzLan Taadsu
801-307 3(2-2-5)

7agLen

lugadan
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Zasneim

Zasneim

piGieh ! naanin piGieh ! MR AUTELNB
(Digital Technology in Hospitality and
Tourism)
N33 UATUIRNITNEIANTUNITUINITUAY
nsraudian . o
801-401 . o 3(3-0-6) faANTIIALAN
(Research and Innovation for Hospitality
and Tourism)
R . L. iNAuseinn
1.2) WA 12 KUEAR .
AN
MEdenguiianisaunundniunisusnisuas
nsraudian
812-111 . . o 3((3)-0-6)
Conversational English for Hospitality and
Tourism
AN TIIENNTAIRIUAT UL ALY
812-312 3((3)-0-6)
Academic English for Reading and Writing
LH3ENAMNNIANEIRTUNsdauIndA
812-316 3((3)-0-6)
TOEIC Preparation
MAINa§INATUEY
812-412 3((3)-0-6)
Advanced Business English
2) NuITILANIE 60 HuEAR 2) ngudraniziuAu
2.1) nguazawistiuAy 30 nlaein 2.1) AaniztiuAu
anavnssun1siuiavsiu FaAmINIWmLNgIRanIsianfisnatedufiunas
803-102 2(2-0-4) 803-104 | | _ 5((4)-2-9)
(Introduction to Aviation Industry) JUNATAU
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Zasneim

Zasneim

piGieh ! naanin piGieh ! MR AUTELNB
Module: Sustainable and Responsible
Tourism Business Development
N3dANMsETuIRdaNLfian1srauifiedating
fafiu nstiutiingsiu
803-103 _ _ 2(2-0-4) 803-105 . o 3((3)-0-6)
(Sustainable Environmental Management Introduction to Aviation
in Tourism)
MIMNIUNULAZAINRILIN T aaL R atg ﬂizLﬁu‘iwaﬁﬂ‘LuqmmﬂniiumiﬁamﬁmLLaz
fafiu nstiu
803-208 _ . . 3(3-0-6) 803-201 _ _ 3((3)-0-6)
(Sustainable Tourism Planning and Contemporary Issues in the Tourism and
Development) Aviation Industry
qiﬁanﬂiﬁaaL“?'imam%mj"wuazmuﬂu
uinnssunsaaaLiansaaLiien Jusznaunns
803-209 2(2-0-4) 803-304 3((3)-0-6)
(Innovative Marketing for Tourism) Tourism Business Entrepreneurship and Start-
ups
mMadansiunuianmaniiiaauazgsiai
L‘?II?_I’J ﬂ’]i’r]’r]ﬂLL‘LI‘I_INaMﬁmﬁﬂﬂ'ﬁﬁﬂmﬁﬂ’)ﬁﬁ%’mﬁiiﬁ
803-210 3(2-2-5) 803-307 2((1)-2-3)
(Travel Agency and Tour Operation Creative Travel Product Design
Business Management)
Tadafinduaznisdnnsvauldgumudmiunig
nsriaafieaanidau viaufigauasnistiu
803-211 2(2-0-4) 803-401 2((2)-0-4)

(ASEAN Tourism)

Logistics and Supply Chain Management for

Tourism and Aviation
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piGieh ! Fagein naanin piGieh ! Fagein MR AUTELNB
n139aduasn1saantaslatasAsaaiiv

803-301 3(2-2-5)
(Airline Reservation and Ticketing)
n3danislasenisnsranfieaaialng

803-302 2(2-0-4)
(Modern Tourism Projects Management)
nsdan1snsranifisndadisna vnde was
130

803-303 3(3-0-6)
(Cruise Tourism, Port and Marina
Management)
mM3dan1sgsfiansvianfienidesssnmauay
TUUEITN

803-305 2(2-0-4)
(Natural and Cultural Heritage Tourism
Management)
HaNN3IANISAAALNAR

803-306 | (Principles of Tourist Guiding 2(1-2-3)
Management)
Tadafinduaznisdanisvauldguniudiniu
nsviavLiien

803-401 2(2-0-4)
(Logistics and Supply Chain Management
for Tourism)
mi%’mmsmsviam,ﬁmqmu

803-402 | (Community Based Tourism 2(2-0-4)

Management)
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2.2) nguiznanziaan 30 nuLne 2.2) Araniziaan
2.2.1) navimanugulaianie 15 nianin 2.2.1) nqaimanuaulaamne
1. gsfiadan13lu (Airline Business Management) N153AN13ATUN15TU (Aviation Management)
. v a4 4 _ , USudgenedmuastnaly
ANSLATENANMANITANLNA A TNNITUUIEHIN , R ,
atlunuipdzanie/ngu
819-320 | Ussind _ . o
. . . 3(2-2-5) ANANITUIAY
(Preparation for International Career in . D -
o Arnamziaan/nguim
Aviation) -
l@anmuANNaYla
N13ALHENULINNITAIANURARLATN WA 7arIANNLaaaftlunsUFuRNUNIAIUNS
naNTAAaaaEN15Iu iy e . .
819-321 | . 3(2-2-5) 819-306 S 5((3)-3-9) | davimedznilugadan
(Airport Passenger and Cargo Service Module: Safety and Security in Aviation
Operations) Operations
n33ANIINITLSNSULLASauiin TATINTAHEUIIUNLINTTaN A aN1TTY ..
819-420 . . 819-213 o . 5((3)-3-9) | davimedznilugadan
(Inflight Service Management) 3(2-2-5) Module: Airline Service Management
. . R R ﬁmﬁ"mmﬁmmiauwﬁuLLazﬂanlﬁ?Ja\imﬂm‘s
NAYNGLATNITAANIIZINANTTLU N
uu (% 13 =3 [ a
819-421 | (Aviation Business Strategy and 3(3-0-6) 819-307 5((3)-3-9) ammsqm’mmuqm’m
Module: Airport and Airlines Strategy
Management)
Management
nA1sIANIIEUINTUY .
819-422 3(3-0-6) Uy Az 819-213

(Airport Management)

2. Jusznauni3gsnanisyiaaiie Tourism Entrepreneurship

nsdansmaviaaiienuazmsiiugisznaunisgfiavianiies (Tourism

Management and Tourism Business Entrepreneurship)
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Fa3gTARMAALATNIITANSUsTAUNSO)
qiﬁ%nﬂiﬁaaLﬁﬂaaMW%ﬂﬁw n19N1sTiavLTEn
819-330 . . 3(3-0-6) 819-203 . o . 5((3)-3-9)
(Tourism Business Start-up) Module: Tourist Guiding and Tourism
Experience Management
. o v FA3TINN13eANsgIRaTian e Gaduiaiuganw
ﬂ"li%ﬁﬂ’]‘éﬂ’]‘éﬂ’lﬂ‘ﬁ\ﬂu‘j‘éﬂﬂﬂ”li ] )
819-331 _ 3(2-2-5) 819-303 | Module: Wellness Tourism Business 5((3)-3-9)
(Integrated Tour Operation Management)
Management
ﬂ’]iﬂﬂﬂLLUUﬂ’]iﬁa\jLﬁﬂ’JLL‘LIUﬂEiNLQ‘W’]ﬂ‘u _ . .4
o ﬁmﬁwmsammaqsnwaamm
wadmlan _
819-430 3(2-2-5) 819-304 | Module: Travel Agency and Tour Operation 5((3)-3-9)
(Niche Tourism Design in Global
Business Management
Dynamics)
i llysanmsiugain
luga 4
803-104
ui’mnisuLLazmiﬁmmﬁqsﬁamiﬁaaL°?im FAITINTWAUIGINANT
819-431 | (Tourism Service Business Innovation 3(2-2-5) Naaifienaduduiiunay
and Development) JuRmgay 5((4)-2-9)
Module: Sustainable and
Responsible Tourism
Business Development
mﬁmmuméaﬁa@m’Lam\amﬂiamﬁm . .o
819-432 3(3-0-6) BATIEIAU

(Visitor Attraction Business Management)
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piGieh ! Taein naanin piGieh ! Taein MR AUTELNB
3. NM13ANIN1TiaiaLBeganIn Wellness Tourism L w
Aanguiznil
Management
Usudgunedznduygain
oL s wazeheldaglunuinian
nsnanieEeaI e aTIALNaguA N L . .
819-340 . . 3(3-0-6) WW/nguianizivAy
(Creative Tourism for Wellness) . Do
Arawziaan/nauinm
ANNaUlaanIg
N133ANIINIVIaLALILTIAR theluatlunuiniziaan
819-341 . 3(2-2-5) L
(Sport Tourism Management) Le9
TUNUINIINANILAILaZN13IE a1 L
819-440 . . 3(2-2-5) Aaeinil
(Outdoor Recreation and Leisure)
nspuagaa iUl ingwazlanmziuaan . .o
819-441 _ _ 3(3-0-6) Aaeinil
(Thai and Oriental Wellness)
Ingun1sLNaganIn L
819-442 3(3-0-6) B AT
(Nutrition for Wellness)
WA lungull
Do LAzEHIN 8 ANIRN AN
2.2.2) ngairaansuanuaila .
nuaAITILAanLa@ N (31
nauil
nswamuInisiiugisznaunisfiaandn
802-303 | Professional Development and 3((3)-0-6)

Entrepreneurship
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ﬁqiﬁﬁm’liu%n’m,mzﬂ’l‘wiam“?im%zﬂ’imﬂ%zmﬁ

802-405 | International Business in Hospitality and 3((3)-0-6)
Tourism
N13EUTERINUSZIN A

802-406 3((3)-0-6)
International Finance
§3n23eNnINUsEINA

802-407 3((3)-0-6)
International Business
LS AERSIERINIUSZINA

802-408 3((3)-0-6)
International Economics
m‘mé’\inqwﬁw%’um‘sﬁm‘sLLaznﬁ‘JYia\iLﬁﬂ'aﬁgu
NAa

812-501 3((3)-0-6)
Intermediate English for Hospitality and
Tourism
miauwmmmé’\mqwﬁguga

812-502 3((3)-0-6)
Advanced Conversational English
n3dansfinnuazadanidunsndniadan

818-321 | Alternative Lodging and Property 3((3)-0-6)
Management
AMIYARLUUFS9FA

818-328 3((3)-0-6)
Creative Phuket Gastronomy
miLﬂurﬂﬂiznm_lﬂ'lﬂuﬁqsﬁﬁm’liu%ﬂ'ril,tazn’li

818-329 3((3)-0-6)

viawnaadmiuggeds
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AL

Hospitality and Tourism Entrepreneurship for

Aging Business

819-308

ﬂ’]i’l’]\iuIﬂU’]ﬂ LLﬁZLLNNﬂ’]iﬁ[ﬁMH’]ﬂ’]‘Jﬁ ﬂ\iLﬁﬂ’J
Tourism

Policy Planning and Development

3((3)-0-6)

819-312

NINAIUIYARNATNLAZNITUEINTE

Personality Development and Grooming

3((2)-2-5)

819-313

A5AANITTaNL LTI sTSNAN R kazdn It

Nature and Wildlife Tourism Management

3((3)-0-6)

819-314

NS TIANNFULAN LA

Special Interest Tourism

3((3)-0-6)

819-316

usanMsvavifidzaudaninguinuazniale
Uszinelng
Tourism Treasures of Phuket and Southern

Thailand

3((3)-0-6)

819-317

N133ANNSgINANANLNETAULIA

Eco-Tourism Business Management

3((3)-0-6)

819-318

wraaagnsdvlsE RAmanIwar T uassulu
LR IuaanLAedla
Historical and Cultural Attractions in

Southeast Asia

3((3)-0-6)
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mi{fﬂmsﬁqiﬁaﬁa\jL"?'immxmzl,aLLaz"dij\j

819-326 | Marine and Coastal Tourism Business 3((3)-0-6)
Management
nsdAnIsMariaafiaadeimusssx

819-327 3((3)-0-6)
Cultural Tourism Management
N3E3TLUIUALAZNISNEUAY AR UgIAe
Yiauifien

819-328 3((3)-0-6)
Branding and Positioning for Tourism
Businesses
nsaanuuuUsNIsuazssaunIselinriagiiien

819-329 3((3)-0-6)
Service Design and the Tourist Experience
ﬂ’]i{fﬂm‘smsﬁa\uﬁm"quﬁu

819-332 3((3)-0-6)
Community Based Tourism Management
ﬂ’]ifauﬂﬂﬂ‘éﬂ’lﬂllL?TIEI\]LLHS?JHE]Mﬁ’]‘l«!ﬂ’]‘m‘%ﬂ’]iuaz
nsriaaiien

819-333 3((3)-0-6)
Risk and Crisis Management in Hospitality
and Tourism
M39AN1938 [ALAaTA &

819-334 3((3)-0-6)
Revenue and Tax Management
nsdrsasuaznisaantinslagasasaediv

819-335 3((2-2-5)

Airline Reservation and Ticketing
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nsm3anANNSaLiaandnnnstiusendng
Useind

819-336 3((2-2-5)
Preparation for an International Career in
Aviation
nsdansrandizadadisa

819-337 3((3)-0-6)
Cruise Tourism Management
nsviafie L Banuns

819-338 3((3)-0-6)
Agro Tourism
Tadauywdlugsfianisiv

819-339 3((3)-0-6)
Human Factor in Aviation Business
nsaANIsNIsYaLfieadafium

819-341 3((2)-2-5)
Sport Tourism Management
nsdansarsuaziAavanluaansiv

819-342 3((3)-0-6)
Airline Catering and Beverage Management
mi‘am;iLl,azmi{fmm‘maqﬂ5mﬂmsmam1umi
Ty

819-343 3((3)-0-6)
Sales and Marketing Strategy Management in
Aviation
ngruaLazdatuAunIinsiiu

819-344 3((3)-0-6)
Law and Regulations in Aviation
ﬁuuuﬂumﬂqmmﬁﬂsiumiﬁu

819-345 3((3)-0-6)

Seminar for Aviation Industry
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2.2.2) nguimannslszmAiianuaiin 15 nisudn 2.2.3) nguimanmsnalsemeiiianueiin 6 nuaefn andnuauiily 6 nilein
nauiznarmnduneu (English Language) Maang (English Language)
mmé’anqmﬁaqmmﬁﬂiiumﬂﬁum\maz mmé’\mqmﬁaqmmﬁniiumilﬁum\jl,l,azms . o .
L4 L FANTIERTILAN WAz
812-101 | NIINadLNE 3(2-2-5) 812-101 | Navtnen 3((3)-0-6) Ve w
. _ _ . ruEnmLLe 3((3)-0-6)
(English for Travel and Tourism Industry) English for the Travel and Tourism Industry
MEdenguiianisiiaua MEdenguiianisiiaua
812-112 . . 3(2-2-5) 812-112 . . 3((3)-0-6)
(English for Presentation) English for Presentation
Medenguiian1sdassuacnisasen Medenguiian1sdassuacnisiasaisasan
Aasay §3na
812-313 . o 3(2-2-5) 812-313 . . o 3((3)-0-6)
(English for Communication and English for Business Communication and
Negotiation) Negotiation
Medenguiianisifies Medenguiianisifien
812-314 . . o 3(2-2-5) 812-314 . . o 3((3)-0-6)
(English for Tourist Guiding) English for Tourist Guiding
M danquiiagsianisiu M danquiiagsfianisiu
812-411 . o . 3(2-2-5) 812-411 _ o . 3((3)-0-6)
(English for Airline Business) English for the Airline Business
TnAnwaunsaidanidausmeiznw salssnamianuandn S 1
M Tagwsaznwasll 2 edmiieadasdunislianwianisdasns
LaznnIdan1sgIRanIsuInNIsuaznIsTianiien Taun
na:u‘immmﬁu (Chinese Language) ME13U (Chinese Language)
nsAaasnIuiugIU 1 .
812-121 3(2-2-5) Ans1eRTlaan

(Basic Chinese Communication )
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mm%mﬁaqmmﬁn‘s‘sum‘slﬁum\mazﬂ’]i
812-122 | viauifian 3(2-2-5) ARs1E3TNHaan
(Chinese for Travel and Tourism Industry)
MwFuLiianisunLaue . .
812-123 . _ 3(2-2-5) FAIILIEIUaAN
(Chinese for Presentation)
nsdamInmiuiiugy 2 L L
812-221 _ _ o 3(2-2-5) FAIILIEIUaAN
(Basic Chinese Communication 1l)
nsdaasnmIuiunaig . .
812-321 _ . o 3(2-2-5) lokuliekaiThhi)
(Intermediate Chinese Communication)
Lo y , Lo _ L ArUATAaEI A IR
AMEAULNANITFAAITLASNITLATARATAN AMTAUNUINIIAULNANITUINITLASNITNANLNIE . 4 R
. . o _ _ o Uausvaasaliniuas
812-324 | (Chinese for Business Communication 3(2-2-5) 812-201 | Chinese Conversation for Hospitality and 3((3)-0-6) o . o .
o _ NAAWANITLIEUIUAN
and Negotiation) Tourism R
Falip)d
Mwduiianisidian mm%uﬁw%umaﬁamaqsﬁa . . ,
812-325 3(2-2-5) 812-202 3((3)-0-6) ANRUATH AT IR
(Chinese for Tourist Guiding) Chinese for Business Communication
mm%mﬁaﬁqsﬁamsﬁu L
812-422 3(2-2-5) Blokalipkaivhhig
(Chinese for Airline Business)
na:u‘immmm'mﬁ (Korean Language) AHLNIMA (Korean Language)
NsARETNHNINER UGN 1 . o
812-131 3(2-2-5) lokalipkaivhhig
(Basic Korean Communication I)
NMsAaEsNHNINERUgIN 2 sasedailaan
812-231 3(2-2-5)

(Basic Korean Communication II)
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NN3ADEISAHILNIRATUN AN ARsEdTiaan
812-331 . o 3(2-2-5)
(Intermediate Korean Communication)
NNTFUNHINTHILNIRERANITUSNITRAZANS AruAsHaseI g lnu
ATEUNUIN BN LR DTSN Nauifien ﬂ%’uﬂga%mm%muaz
812-332 . . 3(2-2-5) 812-203 . - 3((3)-0-6) o
(Korean Conversation for Hotel Service) Korean Conversation for Hospitality and WNAANWANIILIEUIUAN
Tourism 37187370
m‘mLﬂﬂﬁﬁﬁﬂﬁ%ﬂﬂﬁiﬁaaﬁiqsﬁa m‘mmw'é'zi’w%’umﬁaaquﬁa . . ,
812-431 . o 3(2-2-5) 812-204 . o 3((3)-0-6) | AviupsHaIIEIA N
(Korean for Business Communication) Korean for Business Communication
naudmnnndiily (Japanese Language) My (Japanese Language)
mMfaasamgiuiiugiu 1 AaTedrilaan
812-141 . o 3(2-2-5)
(Basic Japanese Communication [)
mMdaasamdiuiiugiu 2 AaTEdriiaan
812-241 . o 3(2-2-5)
(Basic Japanese Communication Il)
miﬁamimmﬁjﬂuﬁunma sasneigniiaan
812-341 . o 3(2-2-5)
(Intermediate Japanese Communication)
I miau‘wmm‘mtfjﬂmﬁamsu%mmazms ArUATAaNEI A IR
miau‘wmmmmﬂmwamui‘mLl,‘su L . 4 R
. naaLnen Uausvaasaliniuasy
812-342 | (Japanese Conversation for Hotel 3(2-2-5) 812-205 3((3)-0-6) Y . o .
Japanese Conversation Hospitality and HAANWANTTLIEUIUAN
Service) .,
Tourism 3181391
mmcﬁﬂuﬁﬂﬁun'ﬁﬁamsqiﬁa mmcﬁﬂuﬁm%un'ﬁ?iamiqiﬁa . . ,
812-441 3(2-2-5) 812-206 3((3)-0-6) | AnumsHaTEI TNy
(Japanese for Business Communication) Japanese for Business Communication

nguITI W Ing (Thai Language)

awng (Thai Language)
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miﬁamimmlmﬁyugm 1 Fanedmniiaan
812-151 . . = 3(2-2-5)

(Basic Thai Communication I)

nsdaasnm inafiugiu 2 simsnedniilaan
812-251 . . = 3(2-2-5)

(Basic Thai Communication II)

nsdaasnm nadunany sasneigniiaan
812-351 . . o 3(2-2-5)

(Intermediate Thai Communication)

; _ ArUATAaEIA IR
4 ANTEUNUINEN (NELNDNITUINITUAZANS . . _

ANTEUNUIATE (NeN Ul sILIN L Usudqedaneinuay
812-352 ) . . 3(2-2-5) 812-207 | Navtnan 3((3)-0-6) o 4 o .

(Thai Conversation for Hotel Service) WNAAWENIILIEUFUAY

Thai Conversation for Hospitality and Tourism _
318770

mmlmﬁm%’umsﬁammﬁa mmlwaﬁm%’umsﬁammﬁa . .. ,
812-451 . . o 3(2-2-5) 812-208 . . o 3((3)-0-6) | AnuasHaEsEInTlng

(Thai for Business Communication) Thai for Business Communication
na:a.l"immmsl%\nﬁa (French Language) Mwi3aLAE (French Language)

MsAaMINIHTILAEAUgIW 1 simsnedniilaan
812-171 . = 3(2-2-5)

(Basic French Communication 1)

miﬁamimwmé’mﬁaﬁugw 2 sasneigniiaan
812-271 . = 3(2-2-5)

(Basic French Communication Il)

nsdaasnmdSaLAaTunaI sasneigniiaan
812-371 3(2-2-5)

(Intermediate French Communication)

AMTEUNUINIHS LA B U TSI L) AMTAUNUINIHSILAFL R aNITUS NS LAZNNS ANRUATH AT INRY
812-372 3(2-2-5) 812-218 3((3)-0-6)

(French Conversation for Hotel Service)

7agLen

USudgedaseiniuas
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French Conversation for Hospitality and Naﬁwﬁ(msﬁﬂui'ﬂa\j
Tourism 3718737
ﬂ’]H’]N%\jLﬁﬂﬁ’]ﬁ%ﬂﬂ’]iﬁaﬁ’]iﬁﬁﬁﬂ ﬂ’ﬁ:ﬂN%ﬂLﬂﬂﬁﬂﬁ%ﬂﬂ’]iﬁaﬁ’]iﬁﬁﬁﬂ . . ,
812-471 . o 3(2-2-5) 812-219 . o 3((3)-0-6) | AwupsHaT A% N
(French for Business Communication) French for Business Communication
ngNITALEasHY (German Language) MLeasdU (German Language)
MsAaEINMHTILAER LI 1 simsnedniilaan
812-181 . - 3(2-2-5)
(Basic French Communication 1)
nsAaasnMETaLAERgIY 2 saseigniiaan
812-281 . - 3(2-2-5)
(Basic French Communication Il)
nsdaasnmdSaLAaTuna sasneignilaan
812-381 . o 3(2-2-5)
(Intermediate French Communication)
AsEunUIAELEastuLianIsU3 NS LAz AAUATAETaE AN
AsaunuIM I astuLinulsILIy Navifien ﬂ§uﬂw%mw3muaz
812-382 . . 3(2-2-5) 812-220 . o 3((3)-0-6) o
(German Conversation for Hotel Service) German Conversation for Hospitality and HAANWANIILIEUIUAN
Tourism 31837
m‘mLﬂmﬁuﬁw%’umiﬁamms% m‘mLﬂmﬁuﬁw%’umiﬁamms% . .. ,
812-481 3(2-2-5) 812-222 3((3)-0-6) | NNUATH a3zl

(German for Business Communication)

German for Business Communication

WHLANTIEITINGUAFANUIEN AN AIIUANTN §I1UIU 4 NFUNN

MM¥FUA (Hindi Language)

812-209

AMIFUNUINIENEURLNANITUINITWAZNNS

7iagLNen

3((3)-0-6)
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Hindi Conversation for Hospitality and

Tourism

812-210

M duRdmiun1siassgsia

Hindi for Business Communication

3((3)-0-6)

M uang (Malay Language)

812-212

miau‘nmmmumgLﬁam‘su%mmazms
NENNER
Malay Conversation for Hospitality and

Tourism

3((3)-0-6)

812-213

Muagdmiunsiaadsgsna

Malay for Business Communication

3((3)-0-6)

amwdulatilds (Indonesian Language)

812-214

ANSFUNUIN N AUTATLZ L NANITUSNISWAZANS
7iagLen
Indonesian Conversation for Hospitality and

Tourism

3((3)-0-6)

812-215

M auladidadmiunsdaasgsna

Indonesian for Business Communication

3((3)-0-6)

A3d13e (Russian Language)

812-216

AIFUNUINMS AL NANITUINITUALNNS

7agLen

3((3)-0-6)
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Russian Conversation for Hospitality and
Tourism
M dadadmiunisdaansgsna
812-217 _ . o 3((3)-0-6)
Russian for Business Communication
A. NNIATTAANLAT 6 HUIAR o Do thanedzn laglunguin
A. AUIAITILADNLEAT 6 NUIEAR .
laanmINANNEYla
Unfnmanisadaninedmnaulaannguigndnau niasneImng
UsslagisansWauunWIInwsaandw (7177719458un 15881414
mwigungw) Mllagausgluanssing 9 lunminaduaaaiuasuns
NIauNINaNaaduNdlulsEInALazaIUsZINA
NSWRINIYARNAIWLATAITUEIINE NSWRINIYARNAIWLAZAITUEIINE fapasednni Tnadsy
819-312 . . 2(1-2-1) 819-312 . . 3((2)-2-5) | . oo
(Personality Development and Grooming) Personality Development and Grooming ATUIUNRUILNG
nsdnn1sriaafentuassuafnardmnin . L4 . L.
o _ N3ANIIaNL LTS TsNAN A Lasa Rt . .
819-313 | (Nature and Wildlife Tourism 3(3-0-6) 819-313 - . 3((3)-0-6) | ehIAIINEITLAN
Nature and Wildlife Tourism Management
Management)
nsvianinaIdmiugianuaulaniemu 3(3-0-6) nMsviaana i AN uaWlaN LAY . A
819-314 819-314 3((3)-0-6) | flumasnedaLAN
(Special Interest Tourism) Special Interest Tourism
USudasedmuazdnaly
N3dANTSHavLnedT lakasnzia N139ANIgINANaNNEINIINELawaza il aglw/muindzanie/ngy
819-315 | (Coastal and Marina Tourism 3(3-0-6) 819-326 | Marine and Coastal Tourism Business 3((3)-0-6) | ArmaWITLIAL/AAIANE

Management)

Management

\&an/ NguIraanmu
ANNEUla
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usANMIadLfitIrasdaningiinuay usAnMITadLfissasdeningiinuaznials
maladszinalng Uszinalng . .
819-316 . 3(3-0-6) 819-316 ) 3((3)-0-6) | enIAUINEAILAN
(Tourism Treasures of Phuket and Tourism Treasures of Phuket and Southern
Southern Thailand) Thailand
mﬁmmsqﬁaﬁaaL“?'iml,%\iﬁnﬁ mﬁmmsqﬁaﬁaaL“?'iml,%\iﬁnﬁ . o
819-317 . . 3(3-0-6) 819-317 . . 3((3)-0-6) | famusIEIALAN
(Eco-Tourism Business Management) Eco-Tourism Business Management
wrasrauninadulssifmansuas L L R ..
. unauviaviedlseifmansuazdmuaIsnlu
AMUEIIN L. R
L. o . LadapzIuaantRedls . o
819-318 | lulatdamziuaaniels 3(3-0-6) 819-318 3((3)-0-6) | eamIsIEAT AN
Historical and Cultural Attractions in
(Historical and Cultural Attractions in
Southeast Asia
Southeast Asia)
nsdanIsnsa e damaun .
819-319 3(3-0-6) BAIIEITUAAN
(Religious Tourism Management)
miifmmsqiﬁaﬁa\aLﬁﬂaL%aaﬂmi - . , " Lo
1NN LNALUUAINHIIA dsuzauazAaguns
819-322 | (Gastronomic Tourism Business 3(3-0-6) 818-328 3((3)-0-6) R
Creative Phuket Gastronomy 31839
Management)
n3sanvanfieaduifiasod (Museum . .o
819-323 3(3-0-6) BAIIEITIUAAN
Tourism Management)
mi%’mmsmsviam,ﬁmL’ﬁ\amﬁﬂ’uﬁ: L s
819-324 3(3-0-6) AR3I18dTUaan
(Ethnic Tourism Management)
819-325 | n1sdanisufinaluimusssuinasua i 3(3-0-6) AasEITNiaan

N 322




NANGRILAN W.A. 2563

nangmsUiulge w.A. 2568

Zasneim

Zasneim AU R

piGieh ! naanin piGieh ! AUTELNB
(Tour Operation Management in the
Peranagan Culture)
1. AN TN 12 nudaefin
AITNEAZAN TaalSUsAH
MIENUHUBIIU 1 AnU[UEeU 8377 waztFuge
819-250 . - 6(0-36-0) | | 819-250 . N 6(0-36-0) | . _ A .
(Practical Training 1) Practical Training AAEUNETIEIT FINDN
HAANAN3SEU]
Ansedriiaan Tag
AruAlANISENUR TR
AIRNURTHRIU 2 ASaft 2 luanAafnm
819-450 . - 6(0-36-0) . y
(Practical Training Il) WIalasuniswanilaswlu
g0NUUNTANEN
FINaLsEIn e
nangnainnuanairnsieiananiafinm Wawisuanuwiauuiindnunnauaananiafnm
ANSLESENARNARN W
819-346 1(0-3-0)
Co-operative Education Preparation
AIEATILAN TaadSusAd
anfafnm annafnm 8377 wazFuige
819-451 6(0-36-0) 819-451 6(0-36-0) | . _ R _
(Co-operative Studies) Co-operative Studies ANARUNETIEITT FINON
NSN3 83
TAsuniskanilaaulugantiunisanen TAsunisuanilaaufuaantiunisinunly AIEAZILAN TaadSusrAd
819-452 6(0-36-0) 819-452 6(0-36-0)

AgLUSELN A

AU SN A

A wazlFulge
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(Study Aboard Program)

Study Abroad Program

ANAELNE9183 SIND

HAANANISEU]
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4.3 ananwairaunangns saudugauiy

nangmnsy Idmsgmindunisiadaudiauseeuuaznisildaundandoulaunad
wanlaunsvaaifealugefdnafunlugnsindamnuaiusalunmsudedy mavmuAnanmw
AUAaNEE nangnsy Fulddanisiiaunisaaunuulugadnnisisaud uiusfiSouidundn
(Student-centered learning) N13t38U31393n (Active learning) 1A IWRIUIINHEAINNS kAL
FngwlugluuunmsiFaunisaaufinainnats 1y Madesedzieysainisiunisrineusening
URIINEIaaLazan1UlIzNaUN13 (Cooperative and Work Integrated Learning: WIL) tnadia
N3TUIUNIINGN N19138u3InTenn N15138RIANATTITYE NISITEUIANNIARNH ATadauLUY
AnUATE nsflnmuaniadnu udu 33nsfunaiundanndaaiun1ssanisidaunsaaudiiiy

14

HAdWAN13138U3 (Outcome Based Learning) WnAMuaInsalunIsudeiulunataLsuaEIna
FuaNsasaA3aziesendneaaiun1sAne nuaneuniasy wasmiasuaiaentulunis
Fan19i3aun1sday saNfan13u3n1signn1suaznsive duiandeniswmuniAsugia deau
FausssuuazFunandaslunianianiin wiaudud angldfuniseanuuuiialidudiniiannuiy
flaandw Tanassu 938950 suulauna Idaviad wazinaiauautRaasuringnas waziily
Auglunssanananuidszduindinfnwadusaias Sidnunsd awmuTudeif
anuaunsalusziuanaliiiunaidaulanfiauysaiuazindngnifisanndasiugnannssuns

U3NI5azNIsNaai el uss AU A LALIEAUNIUIL B

4.4 waawszawtinde (Wuiihnanegaiefitufinaunsad fiRls)
HAANWGN13L38143 (Learning Outcomes) aaviiudimisznauaqa 3 8& laun 1)

AIN3 (Knowledge) Taatinufinfimnanugiieaiudainaase nannis ngud wasuudaufudisiog

P v [y

Mngataaiuazn3zinisdnanisnisviaaiial gsnanistiu anudugissnaunisuazgnavnngsy
igtavdunisvianiiasnasnstiulasiuanuiidonguuaz/miadaiiaadaiunan 2) inwe
(Skills) TiuAinanrsalfiRuiuilasunaunuig laaguisatdanldianisdanisuazunilauninig

YUY AETNREAINNTEUIUNITAR (Cognitive Skills) NtAedaufun1slEnssne Hinwen1svidei

]
a vad

LazANNARES19453A (Logical, Intuitive, and Creative Thinking) ¥i3aninuen1sufuf/ATUiURA
fiaumaatuAaInazANdIug ausaldarmsungulunisdaais dau 125219509 A
vinusanAuluduaunyTausssy daursaldmaluladansaunauasinuefidnalun1ssiusiy
wazfanudayaiianisdndulanagsiauaznisaanuuudinaiiadudiundndusinazdnnisnig
vianifien 3) AuaEunsalunislszanilduazaanusuiingau (Application and Responsibility)
Auarutsalunisd agis A1E U1 ANTUATaY (Responsibility) kazAdauidudase
(Autonomy) Tun1satiunissing 9 laslamuiag 12y AuaInsalunissiaiulanazaiu

Fuliagausianuiaviasgay Ususiuasianeulunisvinnusiuiugau

i1 325



4.5 ANFEAAGRINUENEAARTINEA wazm3a gnarmansInenan Taassyldiiua
danpaadludszinule athals
nangnsy JANudanAdasnugNaansznf 3 anamans Aa 1) AUNITESIN
ANEINNTALUNITUTNTY 2) AMUNITWRIUILAZLESUATNANEAINNSNENNIN Yl \RauAnTadie
‘ﬁﬁF'fnﬂmwslumsﬁ'wmLﬁwgﬁml,azé'\jﬂmaaﬂszmﬁ waz 3) AUAITEINNITLAUTAUUANAIN

Sa i &

AN uinsnadawinaay

4.6  AMUANAT 7 AUNURaIANgRT TaaudnaldiAufiuanudanndaaiuaudaonis
2aupan / ngugireuiinang
AINAMUARINITIUNTRRIUIEINYAAALATANT NI LTEY WUIIN1TAANITIT L
nsaaugasmedridullauiimanauazanudasnismanindnwn wananifunauauaany
AavN132aay bddudn

11 326



AMANUIN ) LaNaEITTAaANAYAIINIINLAN1NIZINT (MOU)

ANTINTAaNTI3IN15AU School of Hotel and Tourism Management (SHTM), The Hong Kong

Polytechnic University Usginagaany

g

THE HONG KONG i
é‘b POLYTECHNIC UNIVERSITY e a@i
&7 milEE oA ¥ Songhts
DUAL DEGREE PROGRAMME AGREEMENT

This Dual Degree Programme Agreement is made on 17% January 2022

BETWEEN

The Hong Kong Polytechnic University having its principal office at Hung Hom, Kowloon,
Hong Kong (“PolyU™),

and

Prince of Songkla University, Phuket Campus, located at [80 Moo 1, Vichitsongkram Rd.,
Kathu, Phuket 83120 Thailand] (“PSU Phuket™).

PolyU and PSU Phuket shall collectively be referred to as the “institutions” and individually
as an “institution”. The institution that receives incoming dual degree students shall be referred
to as the “host institution”. The institution that sends the outgoing dual degree students shall
be referred to as the “home institution”.

The institutions wish to establish a framework for dual degree programme to support the
promotion of all-round development of students, particularly in the areas of global outlook and
cultural appreciation, and hereby agree to the terms and conditions set out in this Agreement.

The institutions hereby agree as follows:

1. The Dual Degree Programme is in the fields of Tourism, Events, Hotel and Hospitality
Management: The programme is implemented between School of Hotel and Tourism
Management (SHTM) of PolyU and Faculty of Hospitality and Tourism (FHT) of PSU
Phuket, at the undergraduate level, With respect to Polyll, SHTM is the responsible unit.

2. Award Parchments: Students who complete the dual degree programme will receive two
awards, issued separately by the host institution and the home institution.

3. Arrangements for Admission: Applications for admission to dual undergraduate degree
programmes will follow PolylU” s admission schedule for non-local applications. SHTM
will ensure comparable admission standards of students from the home institution. The
admitted students shall meet the admission requirements and the required language
proficiency standards of the chosen academic programme of the host institution.

4. Selection of Students: It is expected that the home institution shall select and nominate
(up to 20) students of good academic performance. The nominated students of the home
institution have successfully completed the first two years at their home institution before
the proposed commencement at the host institution. The host institution reserves the right
of final approval on the admission of a dual degree student.
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Credit Transfer and Subject Exemptions: Students admitted to the dual degree
programme have to fulfill the graduation requirements of the 4- year undergraduate
programme offered by SHTM. Apart from fulfilling the year 3 and year 4 undergraduate
curriculum in SHTM as a normal degree entry student, dual degree students may also need
to take some required subjects from the year | and year 2 curriculum. The credit transfer
and exemption arrangements will follow the prevailing PolyU regulations.

Financial Arrangements: Dual degree students from the home institution shall remain
registered as full-time non-local students throughout the dual degree period and pay non-
local tuition fees for undergraduate programmes to the host institution. The home
institution’s students will be responsible for the costs of living, travelling, accommodation,
insurance and other incidental expenses such as the costs for applying for student visas as
required by the local laws,

Accommodation: The host institution will provide incoming dual degree students with all
possible assistance in looking for suitable accommodation.

Immigration Formalities: Each institution will issue appropriate documents for visa
application purposes in accordance with the applicable laws in the respective jurisdictions,
although it is ultimately the responsibility of the individual student to obtain a proper visa
in a timely manner.

Insurance: The home institution shall remind the dual degree students that they are
required to arrange their own insurance against illnesses and accidents covering the period
of their stay in the country of the host institution.

10. Students’ Obligations and Entitlements: Dual degree students will be registered as full-

time full-fee-paying non-local students at PolyU, enrolled in full- time University Grants
Committee of Hong Kong (UGC) funded undergraduate degree. They will be subject to the
rules and regulations and code of conduct of the host institution, as well as the laws of the
host country. The dual degree students will be entitled to academic resources and support
services generally available to full-time undergraduate students at the host institution.

. Arrival Arrangements: On arrival in the host country, the host institution will provide the

incoming dual degree students with appropriate orientation on the host country and
institution.

. Effective Period: This Agreement will be effective from 17" January 2022 until

17" January 2027 and may be terminated by either institution by giving to the other a prior
written notice of not less than three (3) months. Such termination shall not affect the parties’
obligations that are outstanding before termination. Both institutions agree that the dual
degree students participating in the dual degree programme at the time of termination may
complete the remainder of the study period under the terms and conditions of this
Agreement at the time of the termination.

LB~
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13.

14.

15.

16.

17.

Programme Administration:

The Hong Kong Polytechnic University:
- The Academic Registry will be responsible for student administrative matters
including:
{a) admission
(b) registration 4
(c) issuance of student identity cards
(d} class and examination timetabling
(e) student records maintenance
(1) issuance of award parchment

- School of Hotel and Tourism Management will be responsible for the academic matters.

Prince of Songkla University Phuket Campus:

- Prince of Songkla University Phuket Campus will be responsible for the dual degree
programme administration.

- Faculty of Hospitality and Tourism of PSU Phuket will be responsible for the academic
matters.

Advertising and Publicity: Each institution may use the name and logo of the other for
purposes related to the dual degree collaboration. Written consent is required for other
purposes. In any event, each institution shall, upon request of the other, cease to use the
name and logo of the latter within a reasonable time.

Exclusion of Third Party Rights: Nothing in this Agreement, express or implied, is
intended to or shall confer upon any person or institution, other than the contracting parties
hereto, any right, benefit or remedy of any nature whatsoever under or by reason of this
Agreement.

Force Majeure:

16.1 Each institution reserves the right to suspend the implementation of this
Agreement, either in whole or in part, temporarily for reasons of national
security, national interests, public order or public health. Such suspension shall
take effect immediately after notification is given to the other institution.

16.2 Notwithstanding clause 16. | should any event occur which hinders or restricts
the implementation of this Agreement, both institutions shall use their best
endeavours to agree upon such action, as may be necessary and equitable, to
resolve or mitigate the impact of the event.

Dispute Resolution: In the event of any dispute arising out of this Agreement, the
institutions shall use their best endeavours to discuss and resolve the issues amicably.

. Miscellaneous: The headings and captions of this Apreement are inserted for convenience

of reference and do not define, limit or describe the scope or intent of this Agreement or
any particular clause or paragraph.
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IN WITNESS whereof the parties have signed this Agreement on the date first above written.

For and on behall of The Hong Kong
Polytechnic University

/

Prof=Kaye Chon

Dean and Chair Professor

Walter & Wendy Kwok Family
Foundation Endowed Professor in
International Hospitality Management
School of Hotel and Tourism Management

For and on behalf of Prince of
Songkla University, Phuket Campus

il

Dr. Pornpisanu Promsivapallop
Dean and Assistant Professor

Faculty of Hospitality and Tourism
Prince of Songkla University, Phuket
Campus
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December 2019

IMI INTERNATIONAL MANAGEMENT INSTITUTE SWITZERLAND LTD.

and

FACULTY OF HOSPITALITY AND TOURISM
PRINCE OF SONGKLA UNIVERSITY, PHUKET, THAILAND

TRANSFER AGREEMENT
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CONFIDENTIAL
TRANSFER AGREEMENT
THIS AGREEMENT is made the 6" day of December 2019

BETWEEN

PRINCE OF SONGKLA UNIVERSITY, PHUKET, THAILAND, (Faculty of Hospitality
and Tourism) an educational institution in Thailand having its principal place of business

at 80 Moo 1 Vichitsongkram Road, Kathu, Phuket, Thailand 83120 (herein after referred
to as "FHT"); and

IMI INTERNATIONAL MANAGEMENT INSTITUTE SWITZERLAND LTD, a company
incorporated in Switzerland and having its principal place of business at Seeacherweg 1
6047 Kastanienbaum Switzerland (hereinafter referred to as "IMI").

RECITALS

A) IMI, a leading provider of management education in Switzerland, offers a series of
hospitality, tourism, culinary and global business management related programmes
ranging from certificates to post-graduate degrees.

B) Faculty of Hospitality and Tourism, Prince of Songkla University, a leading public
education service provider in Thailand that offers higher education programmes in
Hospitality and Tourism Management is interested in transferring Students to IMI.

C) This agreement relates to the transfer of students from Faculty of Hospitality and Tourism,
Prince of Songkla University to IMI on the terms and conditions set out below.

1. DEFINITIONS
In this Agreement, the following terms shall have the ascribed meanings:

"Agreement"” means this Agreement.

"Candidates™ means prospective Students who meet the entry requirements for the
Programme as defined by IMI.

"Confidential Information" means the terms of this Agreement are absolutely

Process owner: DoPS Authors: GRRC/CAB Issued/revised: 06.12.2019 Page 2/9
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2.1

3.1

3.2

confidential between the parties and shall not be disclosed to anyone élsé,h with the
exception to what is necessary to effectuate its terms.

"Force Majeure Event" means any event beyond the reasonable control of either Party,
including (but not limited to), natural disasters or calamity, acts of God, civil disturbance,
strikes or other industrial action, terrorist activities or war.

"Intellectual Property Rights" means all and any form of intellectual property rights
including but not limited to copyright, trademarks, service marks, logos, trade names,
business names, patents, design rights, registered designs, know-how, trade secrets,
confidential information, (whether registrable or otherwise), applications for any of the
foregoing, goodwill associated with the foregoing, any course development, course
materials, course descriptions, curricula, programme structure, data, results, software,
reports, documentation and any information contained therein, and other similar rights or
obligations whether registrable or not in any country.

"Parties” means IM| and FHT each of whom may be referred to as a "Party".

"Programmes™ means the hospitality, events and tourism-based programmes as listed
in the Appendices, offered and delivered by IMI.

"Students" or “Student” means the students or student to be transferred to and enrolled
on an IMI Programme.

DURATION

This Agreement shall be deemed to have full force and effect on the date of execution
hereof and shall continue from the date of the Agreement to December 2025, unless
earlier terminated in accordance with the provisions of clause 10. Notwithstanding
termination (for whatsoever reason) of this Agreement, the provisions of clauses 8, 11
and 12 shall continue in full force and effect.

WARRANTIES, REPRESENTATIONS AND UNDERTAKINGS

Each Party guarantees to undertake their respective duties and perform their respective
obligations under this Agreement with the necessary skills, competence and care of a
proficient professional education service provider.

Each Party warrants and represents full power and authority to carry out the actions under

this Agreement. The terms of this Agreement will not infringe the rights of any third Party
or cause it to be in breach of any obligations to a third Party.
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3.3

4.1

4.2

4.3

4.4

4.5

51

6.1

6.2

i1 334
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Each Party warrants that all information, data and materials provided Wt;y‘ the other
hereunder will be accurate and complete in all material respects, and they are entitled to

provide the same to the other without recourse to any third Party.

PRINCIPLES UNDERLYING THIS TRANSFER AGREEMENT

FHT has the opportunity to transfer students who successfully complete the third year of
the FHT Programme onto the IMI Programme at IMI. The entry level and pathway for
each student will be decided on a case by case basis according to their academic

background and work experience.

IMI will accept candidates from FHT subject to the conditions laid out in section 6 of this
document.

IMI has carried out ‘curriculum and level match’ checks between the programmes
mentioned above and is satisfied that there is an adequate match between the content
and levels of the programmes to facilitate Student transfer.

IMI representatives can visit FHT and present to FHT Students IMI presentations and
promotions.

This Transfer Agreement is intended to form a basis upon which FHT and IMI may
respectively transfer and accept Students.

OBJECTIVE OF TRANSFER AGREEMENT

The objective of this Transfer Agreement is to increase student opportunity through
progression on to more advanced studies and internship training experience by providing
students, who have studied at FHT with an accelerated path to a bachelor's degree,
depending on the previous experience and number of semesters already studied at FHT.
STUDENT RELATED FACETS OF THIS TRANSFER AGREEMENT

All Students transferring from FHT to IMI must meet admissions requirements as
communicated directly via IMI's official channels (registration form, brochure and
website). Proof that the candidate meets all admission requirements must be provided.
For the BA (Hons) Degree final year, students:

o should enter the BA final semester at IMI with 6 months experience already,
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6.3

6.4

6.5

6.6

6.7

6.8

proven with a letter/certificate; OR do one internship in Switzerland for 6
months and then another one overseas to complete the BA (Hons) Degree
and only then graduate. If students take a full-time job, IMI can take the first
6 or 12 months to count as the work experience requirement and students
would have to complete the internship assessment to validate it;
+ must have English proficiency 5.5 IELTS or equivalent
» must have successfully completed year 3 of the FHT programmes to enter
IMI's final BA year. FHT Hospitality students can enter any of the three
following pathways:
o BA (Hons) International Hotel and Tourism Management
o BA (Hons) International Hotel and Events Management
o BA (Hons) International Hospitality Entrepreneurship
Third year FHT Tourism students can only enter IMI's Hotel and Tourism
Management pathway.

Faculty of Hospitality and Tourism, Prince of Songkla University, BBA in Service
Innovation Management students are eligible for two pathways:

a. BA (Hons) Global Business Marketing

b. BA (Hons) Global Marketing Management

Students must pay the fee arrangements identified in the IMI brochure current at the time
of the proposed student entry to IMI; fees related to registration, tuition, board and lodging.

Any Student transferring from FHT to IMI will receive a scholarship of CHF 6,000 per
semester. This will be deducted from the tuition fee referred to 6.4 above.

For each student transferring from FHT to IMI onto the BA (Hons) programmes, shown in
section 6.1 and 6.2, FHT will receive a donation to the amount of 1,000 CHF per student.
The aim of the donation is the advancement of FHT academic development and/or to
support students wishing to study at IMI. Payment of this donation is effective on the
students arrival in Switzerland (subject to the granting of a visa by the Swiss authorities).
FHT will not receive a donation should the transfer student withdraw.

Any Student transferring from FHT to IMI will be eligible to apply for any other IMI
scholarships which will be financially credited towards the next semester of study at IMI.

Within one calendar year, if FHT students transfer to IMI, IMI will offer FHT the opportunity
to send up to two student ambassadors to IMI for one week in each year this agreement
is in force. The week selected will be based on the IMI academic calendar and availability.
The student ambassador must have a good understanding of the English language and
must also be able to speak English as they will be expected to attend a variety of classes.
IMI will offer the student ambassador complimentary accommodation in a shared twin
room, student meals during his/her visit and a pick-up service from/to Zurich airport and
the IMI campus. The student ambassador will pay for his/her own round trip to
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Switzerland. IMI will designate an IMI student as a mentor for the student ambassador.
As this visit is intended as a short familiarisation visit, no academic credits will be awarded
to the student ambassador.

y 28 VALIDITY, APPLICABLE LAW AND PLACE OF JURISDICTION

7.1 This Agreement is valid from the signing date for a period of 6 years and replaces any
existing agreements between the parties.

7.2  Both parties have an extraordinary right to terminate this Agreement without notice if there
is a fundamental breach of the Agreement by one of the parties.

7.3 Anydocuments, brochures, manuals, computer-based materials, movies, pictures and/or
other materials supplied to FHT by IMI, remains the property of IMI and has to be returned
by FHT within 21 days of the termination of this Agreement.

7.4  This Agreement is governed by and shall be interpreted in accordance with Swiss and
Thai law and each Party irrevocably submits to the non-exclusive jurisdiction of the Swiss
and Thai courts in relation to all matters arising out of or in connection with this
Agreement.

7.5  This Agreement shall not be amended, altered or modified. In the case of a disagreement
between the Parties, the latest legally valid version of this Agreement with the
countersigned amendments to this Agreement covers the rights and obligations of both
parties.

7.6 Each Party shall promptly execute and deliver such additional documents as are
reasonably required by any other Party for the purpose of implementing this Agreement,
provided that such documents are relevant to and consistent with the provisions hereof.

8. INDEMNITY AND INSURANCE

8.1  FHT agrees to indemnify IMI against all liabilities, costs, expenses, damages and losses
suffered or incurred by FHT arising out of or in connection with this Transfer Agreement.

8.2 IMI agrees to indemnify FHT against all liabilities, costs, expenses, damages and losses
suffered or incurred by IMI arising out of or in connection with this Transfer Agreement.

9. EXTENSION OF CO-OPERATION AND COLLABORATION
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9.1  The Parties will endeavour to explore additional areas of co-operation and collaboration
(including joint programmes and joint conferences and seminars in areas of common

interest) as and when such co-operation and collaboration are deemed to be viable and
mutually beneficial.

10. TERMINATION

10.1 Either Party has the right to terminate this Agreement through written notice to the other
Party:

(a)  if the other Party has materially breached any of its obligations under this Agreement;

(b)  in the event of a breach capable of remedy and the other Party fails to remedy the same
within thirty (30) days of the given of notice;

(c) at the occurrence of a Force Majeure Event and the continuance of the same for a
continuous period of three (3) months.

10.2 Either Party may terminate this Agreement by giving the other Party not less than six (6)
months’ written notice.

11. CONSEQUENCES OF TERMINATION

11.1 In the event of termination of this Agreement:

(a)  each Party must return to the other Party all Confidential Information pertaining to the
other Party; and

(b)  the Parties recognise that, notwithstanding termination of this Agreement, they have and
continue to have respective obligations to the Students to enable them to satisfactorily
complete the Programmes. The Parties shall continue to abide by the terms of and
discharge their respective obligations pursuant to the terms of this Agreement to deliver
the Programmes to these Students until they successfully complete the Programme.

12. CONFIDENTIALITY

12.1 The Parties shall treat as confidential all the Confidential Information and shall not
(without the prior written consent of the disclosing Party):

(a) exploit any part of the Confidential Information in any way for their own collateral and
improper use or purpose;
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(b)  disclose any part of the Confidential Information other than to its officers and employees

strictly on a need-to-know basis.

13. FORCE MAJEURE

13.1 Neither Party shall incur any liability to the other for delay in performing its duties and
discharging its obligations under this Agreement (other than obligations of payment) as a

result of a Force Majeure Event.

14. NOTICES

14.1  Any notices (including all other documents) to be served under this Agreement shall be
in writing and deemed given and received when personally delivered or properly posted
by registered or certified mail, in an envelope properly addressed:

If to FHT

Faculty of Hospitality and Tourism
Prince of Songkla University

80 Moo 1

Vichitsongkram Road

Kathu, Phuket

Thailand 83120

Attention: Assistant Professor
Pornpisanu Promsivapallop

15. DISPUTES

If to IMI:

IMI International Management
Institute Switzerland Ltd.
Seeacherweg 1

6047 Kastanienbaum
Switzerland

Attention: Prof. Gavin Caldwell

15.1 In the event of any dispute of any nature arising out of this Agreement, the matter shall,
in the first instance, be the subject of good faith discussions between the representatives
of the Parties and if necessary both Parties will enter into mediation before engaging in

arbitration or legal action.
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SWITZERLAND

SIGNED by duly authorised representatives of the parties:

By IMI statutes, two persons must sign for each Party, plus a witness for each Party

Faculty of

Tourism

(2]

Hospitality and

Signature/Date

Assistant Professor Dr
Pornpisanu Promsivapallop

Name

Dean, Faculty of Hospitality and
Tourism
Title

Signature/Date
M. Keri o ohas L’-hnanqvxu\

Name

D Pean for Amdemfcdnd
ep%ﬁo’hﬂ,f\ma\l Affors

Title

Witnessed by:

Signkture/Date
Ncs\ 1~ el u\f\er'
ame

IMI International  Management
Institute Switzerland Ltd.

¥ N

ML~

&

Signature/Date

Mr. Heinz Blrki

Name

President

Title

PR |
Signature/Date 5 o /‘ /2_,_.,2_0
Professor Gavin Caldwell
Name

Director of Operations, Human
Resources & Partner Schools

I—\gs@’t’omﬂ' o Hhe Deon

Title

arNe
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Title

Witnessed by

24.01.20920

Srgnature/Date

Professor Theodore Benetatos

Name

C.E.O. and Academic Dean

Title
AFfeics axowe,
* IH“M":;%TUTE
: ERRE 7, cuumn;la)
Issued/re VSl Houi o-aad9 Page 9/9

SWITZERLAND

iMI International Management
Institute sSwitzerland

Seeacherweg 1, 6047 Kastanienbaum
syitzerland
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ANIINTANINILINTISAU The University of Northampton @X51%481641905

Memorandum of Understanding
Between
Faculty of Hospitality and Tourism, Prince of Songkla University
And
The University of Northampton

The provisions recorded below establish the principles and conditions by which the Faculty of Hospitality
and Tourism of Prince of Songkla University and the University of Northampton agree to cooperate in
academic exchanges, joint programme development and student exchange. Such a co-operative agreement
will be progressed according to the following clauses:

Legal Framework of Both Universities

Both the Dean of the Faculty of Hospitality and Tourism of Prince of Songkla University and the Vice
Chancellor of the University of Northampton may, in accordance with their respective policies and
procedures, initiate agreements to enhance international good will and understanding and to further
contribute to the achievement of their goals and objectives.

Faculty of Hospitality and Tourism, Prince of Songkla University dnd TheUniversity of Northampton
Common Interests and Objectives

As higher education institutions with complementary missions, the Faculty of Hospitality and Tourism of
Prince of Songkla University and the University of Northampton share interests and objectives in student
exchange and joint programme development matters. Both institutions are interested in establishing academic
co-operation with institutions of a similar nature in order to assist in the achievement of their goals and
objectives in such matters.

Purpose of the Agreement

The Faculty of Hospitality and Tourism of Prince of Songkla University and the University of Northampton
jointly agree to subscribe to a co-operative relationship in order to promote the following activities between
both institutions:

A) Exchange of teaching and research personnel,

B) Exchange of students,
C) Developmentin research activities,

D) Exploration of collaboration at course level, for example articulation arrangements,

E) Any other activity of mutual interest.
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Execution of the Agreement

Any arrangements entered into further to this memorandum will be governed by specific, individual
agreements after due approval processes have been followed. All agreements will be signed between the
relevant authority of the University of Northampton and the Faculty of Hospitality and Tourism of Prince of
Songkla University.

Specific Agreements

The specific agreements between both organisations will detail arrangements including financial
considerations, term of validity and administrative, operational and quality assurance responsibilities within
each institution.

Term and Termination

This agreement will be effective on the date it has been signed by both parties, and it will be in effect for a
period of 3 (three) years. The agreement can be renewed for additional 3-year periods by mutual consent of
the parties to the agreement.

Both parties reserve the right to terminate this agreement by giving a written notice three months priorto the
proposed termination date.

Signed on behalf of Faculty of Hospitality and Tourism, Prince of Songkla University:
Asst, Prof. Dr. Pornpisanu Promsivapallop Date 55 / M% Ao2Z

Dean, Faculty of Hospitality and Tourism

Signed on behalf of The Umvemty of Northampton:

///

Professor Nick Petford Date - MARCH JO27D

Vice Chancellor
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Insuwanno, P., Khwanyuen, K., & Ackaradejruangsri, E. (2024). Readiness for Senior
Workers in the Phuket Hotel Industry, Thailand: A Perspective from Human Resource
Professionals. Journal of International Studies, Prince of Songkla University, July-
December, 74(2), (Accept.......... ).

Kisang, R., Promsivapallop, P., Kannaovakun, P., Minseong, K., & Insuwanno, P. (2022).
Residents’ risk Perceptions, Willingness to Accept International Tourists, and
SelfProtective Behaviour during Destination re-opening Amidst the COVID-19
Pandemic. Current Issues in Tourism, Social Sciences Citation Index (SSCI), March,
268), 1367-1383.
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Cheewajaroenkul, J., Tuntipisitkul, P., & Phakdee-Auksorn, P. (2022). Factors Affecting
Tourist’s Intention to Purchase Environmentally Friendly Sunscreen Products: A Case
Study of Phuket, Thailand. Kasetsart Journal of Social Sciences, October-December,
434), 1015-1024.
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Thammajak, S., & Tirasattayapitak, A. (2021). Children’s Perceptions Towards Well-Being
and Support for Tourism: A Case Study of Children in an island Tourism Destination.

Humanities, Arts and Social Sciences Studies, May-August, 27(2), 375-386.
2. wanufidiaualufidssgadnnnis waz/mdafinsfifunsuan -
3. wnivda s -

4. WanunITINsluaneuzay 9 -

N 347



4. wEafIug WINNATIEN

vardszanmalseangy

X=XXXX=XXXXX=-XX-X

FundanIgdznms  anansd
UsziRn1sfinm
_ _ g5an1sfnwann
AR &121371
U a0ty d n.A.
PhD. Discipline: Economique du Universit€ de Perpignan Via 0550
Tourisme Domitia, France
M. | mMssanmsEuninda NANINENAL @A UASUNS 2544
sy, | nsaanslssusuuaznisvianifien | unidnanduwidin 2535
mMszugaulundngns sadrinisaanisgsfanmisvanfizauaznisfiu w.e. 2568
318390 AR
803-104 ﬁmﬁmmsﬁmmqiﬁamiﬁaaL“?'imaaim{i'\iﬁul,l,az%'uﬁmﬁa‘u 5((4)-2-9)
819-326 maé’mmaqsﬁaﬁa\n‘ﬁmm\mmaLLax"mﬂEfla 3((3)-0-6)
819-332 mié’mnﬁmiﬁamﬁmﬁmu 3((3)-0-6)
mMszuaaulunangnsi
318391 AR
HANGMNT W.A. 2563
001-102 AIERSNITIIRUNISRIUAT Sty 2((2)-0-4)
803-103 N138ANITAILIAZaNLan1sTiaufiaaadudatiy 2(2-0-4)
803-402 mié’mnﬁmiﬁamﬁmﬁmu 2(2-0-4)
819-317 maé’mmaqﬁaﬁa\nﬁml,%\aﬁnﬁ 3(3-0-6)
980-023 H.a. andn 1((1)-0-2)
NANFHNT W.A. 2561
801-209 N139ANITEILIAEaNatNafaEi 3(3-0-6)
Uszaunsaldau
318391 AR
802-201 n1saAnIsATLIAdauadutuiiudnsunNIsuSnsuaznIsTianfien  3(3-0-6)
802-304 maé’mmaqﬁaﬁa\nﬁml,%\aﬁnﬁ 4(4-0-8)
818-205 N34 ANISAILIAAANEINTUNNTUSNISLAZ NS Tian 4(4-0-8)
819-206 N1saANIsTiaLfiandasssuT A uasdnin 3(3-0-6)
819-101 nsaansnianifiangailunaznsia 3(3-0-6)
819-403 mﬂnmsﬂ'a\iL“?i'm?la\ﬁwi'ﬂnulﬁml,azmﬂiﬁﬂszmﬁlm 3(3-0-6)

111 348




NAYIUIAELAL/YA NAYIUNINITINTSEauraa 5 1
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Sutamma, J., Boonprakarn, K. & Promchanya, A. (2018). Dynamic Development of
Community-based Ecotourism Management: Tungyeepeng, Sala-dan sub-district, Koh
Lanta District, Krabi Province. Veridian E-Journal, Silpakorn University, International

(Humanities, Social Sciences and Arts), January-June, 77(4), 1-18.
2. wanuiiviaualufiseguinnms uagmiadnnsfiRunsauiay

Chuanchom, T. & Promchanya, A. (2020). Green Tourism Practice for Community-based
Tourism at Ban Bangwhan Moo. 1, Kamala, Phuket. Proceedings of 11th Hatyai National
and International Conference 2020, July 17, 2106-2118. Hatyai: Hatyai University.
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Fuchs, K., & Aguilos, V. (2023). Technology-Enhanced Learning in Higher Education: A
Study of Attitudes and Perceptions Toward Social Media. /nternational Journal of
Information and Education Technology, March, 73(3), 482-488.

Aguilos, V., Gallagher, C. & Fuchs, K. (2022). Gamification of Virtual Language Learning: A
Case Study with Thai Undergraduate Students. /nternational Journal of Information and

Education Technology, October, 7210), 1098-1103.
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Aguilos, V., & Gallagher, C. (2022). A Qualitative Inquiry Concerning Gamification of
Language Learning: A Case Study on Thai Undergraduate Hospitality Management
Students. Proceedings of 17th Education and Development Conference (EDC2022),
March 5-7, 23-36. Virtual Conference.

3. vivda s1sn -

4. panunIginsiuaneuziu q -

11 351



AMARUIN § dndggdn (nsdlanastgmaegni)

Mrs. Veronica A. Jamieson

(#1u)

AT AR TUATUNT

i 60048/2562

af o = a
FEEY UTTTWURITUAMTIVE S

aApuReuATwlude 27 sstethiduuvingdoasvaiuaiuns 1enens
vinIsTuyARawina M ivede wa. 2559 warlneleiuneuduisvinesnisud aud
anvinendvasvatuaiund 9 0998/2561 astuil 12 fiquisu 2561 Fsl%usiy Miss Veronica
Aguilos qbﬁ Master of Science (#719173%7 Business Administration with Distinction) 9710
Royal Melbourne Institute of Technology University in3aigeasmanias drnmsdmaanla
WuwdnauaviinerdsiusuUssanuusiuiu fuvieeneisd suminand 2639 Sasduiiou
WouAz 24,600 um ArsuuiNEwMSuwinuIwIInE ST adaUszne Tagladansauiu

= - i . = = . W
anTdufiau Wauaz 10,000 U FafaAnzn1sUINITLaEN TR LREY 1mmqu"'m Teeilvinamas
Ll o (] A ar W 5
@ﬁm'lwmmcﬁlnmmmﬂum 6 oy ([Uankzann 2562)

L A T a w
Vil AUl 21 quanius 2562 Wuauly
. w el oo
d1 o Ul 21 quAuS we, 2562
(asile) Wud Mesguyy
(smemans 9138 A3 wuS nasgng)
soednmTuiimeeagin
UfURnsunueinTu
dungndies
e
e
(unadan dudnmaies) ada/a1vRimi
ununagaufne

11 352



duungaualy

Prince of Songkla University Employment Contract (for Foreign Employees)

L]

This contract is signed on (date).....22 _February 2019 s

at.Pringe. of Songkla University. Phuket Campus.by two parties : Prince of Songkla University,
represented by.... Associate Professor Pun Thongchumnum, Ph.D. holding the position of

Mr/ Mrs./ Ms. (first name).. Ms, Veronica_ (last name).. Asullos ...
born on (ndate)...22 February 1986  ace .33 years, residing at address (number, road,

district, province).... 2 X L e e

(name of spouse, if applicable, Mr/MES. ... Ty DEFEINAFEET

referred to as “ermnployee™.

The two parties consent to the following agreement.

No.1 University agrees to hire Mr/Mrs./Ms. ......Ms: Veronica Aguilos
as a university employee for the position of ... LEEEIIEE s
at faculty/department, Faculty of Hospitality and Tourism of Prince of Songkla University, starting
from (date)....21 February 2019 until retirement. The employee agrees to work in this position
according to the work identification and oblizations assigned by the supervisor.

In performing the employment contract, University can assign their employee to work
any other function that stated above or work in any part of the university or workplace as it deems

appropriate,

Mo.2 For the entire duration of the employment under this contract, the employee
agree to devote all hissher time to performing his/her duty with the utmost efficiency, honesty and
perseverance, to strictly comply with all the orders given and assignments set by university, not to
conduct him/herself to the detriment of the employer, to be governed by all the regulations, rules,
codes of practice and the stipulations made by the Personnel Administrative Committee of Prince of %
Sonekla University for this contract, and any new resulations that might be stipulated in the future, *
and to agree that all the aforementioned rules, regulations and codes of practice are a part of this
contract.

Mo The University agrees to pay monthly remurneration to the employee in
accordance with the rules and procedures prescribed by the University.
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MNo.d  For the entire duration of the employment under this contract, in cases in
which the employee is not capable of carrying out his/her duties, or is not suited to perform
his/her duties, or behaves inappropriately, the emfployee is deemed to be responsible for the
loss he/she agrees to compensate at the time that University called for redress,

No.5 This contract will terminate when the employee ceases to be a university
employee in accordance with the regulations of Prince of Sonegkla University.

MNo.6 When the contract terminates for any reason, the employee must retum

thelr work and university properties in his/her responsibility to the University immediately.

Mo.? The document of Agreement to Job Description attached, will be
considerad as part of this contract.

This contract is produced in two copies, containing the same contents. The
ermployee has read and thoroughly understood the terms and conditions of this contract, and he/she
considers it is comect and in accordance with its intendeg purposes. He/she therefore agrees to sign

this contract,

(Signature)...........; v WATIVEFSTTY AUTHOILY
[.l.sscu:lal mnum, Ph.D.}
(Signature)........... g ermnployee
( ea Aguilos )
p!
{Signature]... CM e Witness
{ Asst. Prof. Dr. Tatlyaporn Jarumaneerat )
{Signature}............:.....,........ SSRRTY, i o=1
( Ms, Kristina 5tosic )
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