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Part 2: Short answer

1. Describe the 7Ps of marketing as they apply to the hospitality industry.
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2. Explain how a hotel can use social media to enhance its digital marketing efforts.
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3. Explain the concept of micro-moments in the customer journey.
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A What is the importance of email etiquette in hospitality.

ang 9%@@( 3@_@5{ will  Context +o hotel with
el | mm\% SO email @er@% imporﬁn:'ce S Can
angver e mest Lo %\A%}igv\s  Prom &ugﬁs N
304 some_ problem  for guest alco

—— —— — —— — — A— ——— p— P o -—— L CENTS S— — P— ——
—-——-—-———-————-———_— — — — — — N S —— C— ——
O o - o — — P - — e—- — — — — — —— — p— e
I —————————————————— = S _— —— — — —
— — — —m— — —
B — — — p—— o — — — — — E— — — —— - — R Gum— W S G— T, O— T — C—_ — — —— C—
- -_—— —_— = - —— —— — — - C— — S — A S— G S S—
R R Se—— —- - — ‘«—”-..—1—_~——-—-_—-———-7——0--—.——-—-——-——-——_“————“ —_— — —— —— — —— - — - = - ~_.-—-_—_——-..—._._.————.___.._———-.—— GIND S — — — —
——— i —— —— —  — — - - — ——  — - — C— -———--..———‘— o




5. How has consumer behavior in hospitality changed post-pandemic?
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6. What are the key digital touchpoints in hospitality ?
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Part 3. Essay Questions

1. What is the importance of content marketing in the hospitality industry. Explain the key

components of an effective content marketing strategy and provide examples of how hotels

can use storytelling and brand narrative to engage potential guests.
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2. Explain the importance of SEO for hotels and outline key strategies to improve a hotel’s

search engine rankings. How can hotels identify and utilize the most effective keywords
for their SEO efforts?
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3. Analyze the role of influencer marketing in the hospitality industry. ldentify the key
trends, strategies for identifying and collaborating with influencers, and the potential

benefits for hotels. Provide examples to support your answer.
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