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(nMwBINge)
Fundamental knowledge of the tourism and travel industry; tourism system and industry
structure; evolution and transformation of tourism business models; tourism demand and
consumer behavior; digitalization and technological innovation in tourism; current challenges,
disruptions, risks, and opportunities; emerging tourism trends and future tourism markets;
business resilience, adaptability, and strategic responses in dynamic environments; sustainable
tourism development, and responsible tourism practices
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(nNMW1BINE)
1. Describe the structure and components of the tourism and travel industry.
2. Explain major changes in tourist behavior, business practices, and technological

developments affecting the tourism industry.
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3. ldentify key challenges, opportunities, and emerging trends affecting tourism
businesses.
4. Demonstrate awareness of sustainable and responsible tourism practices for
destination and business development.
7. 319739109AULRBUNBY (Prerequisite) .....-...... 18U 1UIAULEEUIIU (Co-requisite) ...

s183Y1UIAULSEUAUNU (Concurrent) -

8. NN IUN1ISINNISISPUNIT DY

(]

Tinwdingusmlunisdansiseunisasu lidesninsesas......

[v] Tnensanguissedan

[ ]

Tgn1wlne

9. AlATe5187¥1/9A7v1 (Course Outline) Usenaunag
9.1 Miadatilon FuutILngaudasiate

dUandi

=
]

ATUIUTILUY

\Wann L o | fnedng
nqus | Ugue
AULDY

Introduction to Tourism Business

Transformation
® (Course orientation
® Overview of tourism Industry

® |ndustry importance and career

opportunities

Tourism System and Impacts
® Tourism system components
® Tourism supply and demand

® Tourism business environment

Evolution of Tourism Business

® Historical development of tourism 2 0 a4

® Growth of global tourism
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Evolution of tourism businesses

Changing Tourist Behavior

Travel motivations
Tourist decision-making
Experience economy

New traveler expectations

Digital Transformation in Tourism

Online travel platforms
Mobile technologies
Digital marketing

Smart tourism concepts

Project Progress Presentation

Innovation and Emerging Technologies

Artificial intelligence applications
Virtual reality and augmented reality
Automation and smart services

Future technology applications

Tourism Forces

Natural disasters
Pandemics
Economic and political factors

Industry recovery examples

Emerging Tourism Trends

Wellness tourism
Creative tourism
Experience-based tourism

Niche tourism markets
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Sustainable and Responsible Tourism
® Sustainability principles

10 2 0 a4

® Responsible tourism practices

® Community involvement

Future Travel and Smart Destinations
® Smart destinations

11 ® Smart airports 2 0 4

® Future travel experiences

® Technology-enabled tourism

Future Tourism Trends

® Global megatrends
12 2 0 4
® \Workforce changes

® Future business opportunities

Industry Adaptation and Innovation

® How businesses adapt to change
13 2 0 a4
® FExamples of innovation

® | essons from successful organizations

Course Integration and Review

® Tourism transformation synthesis
14 2 0 a4
® Future challenges and opportunities

® Final project preparation

15 Final Project Presentation and Reflection 2 0 4

33U 30 0 60
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9.3 FIMIIAUALUTHIUNAVDIIEIVY/ YA

NANTSISBUSTEAUNENGAS NANISISEUS /NTiauas \n3neilefldlunns ana
(PLOs)* Y843183%1 (CLOs) Usziliuma InuazUssiliupg ﬂ: He
(S08@2)

PLO1 UszgndasAmuisnu | CLO1 eSunelaseaine | 1) Quiz 1) Quiz 1) 5%
qsﬁaiumﬁmmﬁmﬁm uavesdUsznaui 2) Cases study 2) case study 2) 10%
wazmstuilomsUfifnu | ddyvesgramnssu analysis
Tuesdnsiiiedas Apply mMsvienfisuaznis
knowledge of tourism and | tun1sla
aviation business Describe the
management to work in structure and
relevant organizations. components of the

tourism and travel

industry.
PLO1 UszgndasAmuisny | CLO2 a5unems 1) Quiz 1) Quiz 1) 5%
qsﬁaiumﬁﬂﬂﬁﬁ@ﬂﬁﬂ’; Wasuwlasfidyues | 2) Case study 2) Cases study 2) 10%
wagmstuiensufdinu | wodnssadinvieaden analysis
TueadnsTiieadas Apply WU URYNgIAa
knowledge of tourism and | lagWaILNINITNG
aviation business weluladfidmasts
management to work in REUNTIUNT
relevant organizations. viauﬁsrﬂéf

Explain major

changes in tourist

behavior, business

practices, and

technological

developments

affecting the tourism

industry.
PLOZ Waunagnsuazuny | CLO3 s¥yAnunIme | 1) Final Exam 1) Final Exam 1) 20%
gifvdmugsiamaviesiien | Toma uasuwalthil | 2) Case study 2) Case study 2) 10%
wazn150U Develop Al fidwaste 3) Group 3) Assignment 3) 30%
strategies and business Q'iﬁﬁm’livia%ﬁaﬂé’f Assignment Report

dhudaaSunaginumangns drwinnisdny

atuUFulss aseil 10 Bald 12 unsne 2566




NANTSISBUSTEAUNENGAS NANISISEUS ’/NTiauaz wSesdiafildlunns anaay
(PLOs)* 2943187391 (CLOs) Uszilluna Ianazusziliung ﬂ: He
(Soe82)
plan in tourism and Identify key
aviation business. challenges,
opportunities, and
emerging trends
affecting tourism
businesses.
PLO5 UfURmunanasesssy | CLOA Leanendy 1) Group 1) Presentation 1) 10%
msvieadienlagesdingnis asvingiieniuuwn Assignment

viewienlan wagndnujua
AunstulagesAnsnstu
ana ANuEIPy vdnAassau
UAZIWUSIINUDIDIANT
“yeliioUssloviivosiion
uyudidufadivis”
Demonstrate Global Code
of Ethics by United Nations
World Tourism
Organization: UNWTO and
international aviation
associations, sustainability,
morality and the
University’s corporate
culture of “For the

benefits of mankind”.

Y

I3 |

UFTRFIuNMviouiien
e iuuarns
vioufienoens
Sufiemaudiionswaun
Wiy uazsana
1%

Demonstrate
awareness of
sustainable and
responsible tourism
practices for
destination and
business

development.

* nelitumsUsulserigdnlunandvudenas vienuindvduiilusieviusnisvesmaignas
vanges lideaszynIIugennaeiunanIsiSeu sy AUaNgn s

9.4 819138¢FoU

Associate Professor Dr. Kullada Phetvaroon

9.5 iAsasiiauazaunsalnldusznaunsiseunisaau

LMS2, Presentation slide, video, report, articles
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9.6 ntlsde A151 23813 wasgrudeyanldusznaunisiseunisaeuy

Conrady, R., & Buck, M. (2007). Trends and Issues in Global Tourism... Berlin: Springer.

2. Baddipudi, V. (2024). Net Positive: How Courageous Companies Thrive by Giving More
than They Take.

3. Management Association (Ed.). (2016). International Business: Concepts,
Methodologies, Tools, and Applications: Concepts, Methodologies, Tools, and
Applications. 1GI Global.

4. Henderson, R., Gulati, R., & Tushman, M. (Eds.). (2015). Leading sustainable change: An

organizational perspective. OUP Oxford.
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....Discussion / Case studies / In-class activities.............
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